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BY TONY SEIDEMAN 
NEWYORK In a movp that seems 
certain to spark a wave of price 
hikes on the cream of rental prod- 
uct, CBS/Fox Video has revealed 
plans for a So-Slo increase in the 
suggested list of front-line titles 
starting in first-quarter 1987. 

A specific [irice i)aint has yet to be 
chosen, says Len White, president 
of CBS/Fox's consumer products 
division, but the increase is certain. 
.According to White, the suggested 
list will probably be $89.9;') or $99.95. 

CBS/ Fox has also set in motion a 
program it says is designed to clear 
all the excess Beta-format software 
out of distributor inventories. 
Through the end of this year, dis- 

Moody Blues 
Capture Top 
Video Honors 

LOS ANGELES The Moody Blues' 
"Your Wildest Dreams" won best 
overall video, and Brian Grant took 
the prize as top director for the 
same clip during an awards ceremo- 
ny Nov. 22 at Billboard's Eighth An- 
nual Video Music Conference here. 
(For further conference coverage, 
see |)age 3). 

The awards ceremony was high- 
lighted by a surprise appearance by 
Beach Boys' star Brian Wilson, who 
accepted two awards on behalf of 
the Sloody Blues. 

The veteran PolyGram act, cur- 
rently finishing a U.S. tour, rode the 
award-winning clip for "Your Wild- 
est Dreams" to No. 9 on the Hot lOO 
singles chart. 

Awards-show attendees got an 
(Continued on unac 77) 



tributors will be given a chance to 
exchange 10(1': of their Beta-format 
product for an equal value of VHS 
or Beta titles. 

!n another development, CBS/ 
Fox plans to lay off its fiS st;iffers in 



BY FRED GOODMAN 

NEW Y'ORK Is the 7-inch single on 
its way out'.' With unit shipments 
dropping more than 'XH ' during the 
first six months of 198() and mckjol>- 



sible for many of tlu'ir accounUs to 
carry the configuration, label execu- 
tives say the single's days may be 
numbered. 

"If it's round and analog, it's a di- 
minishing configuration," says Russ 



(Ciinlinunl oh imiic SI) bers re|)orting that it is no longer fea- Bach, senior vice president of nuir- 

Labels Praise New Antitheft Package 



CBS/Fox Video To Increase Swan Song For The 7-Inch Single? 

Prices Of Front-line Titles Cassingle Called Viable Alternative 

keting ilevelopment for WKA Dis- 
tributing. "The industry .sales figures 
lell us a story. " he adds, referring to 
ri'cently relea.sed Recording Industry 
Assn. of America (RIA.V) .lanuary- 
June shi|>ment tallies showing sin- 
gles down ZU)'' (Billboard, Nov. 1). 

At CBS Reconis, senior vice presi- 
dent of marketing l^iul Smith says 
the com|)any is "looking at the 7-inch 
single overall and at alternatives. The 
racks have come to the conclusion 
that it is not suitable for them, mostly 
bwause of the n'sponse time iissoci- 
ale<l with their distribution system to 
acco\mt.s, and esiR'cially with country 
singles. It's hanl for them to position 
hot priMliict in time." 

(ConliiinnI on page SO) 

Music Business 
Entering Age 
Of Computers 

NKW VOliK The musk' liusiriess is 
[irovin^^ to hv ;i leader anions iiulus- 
Iries ill the use of nttnpiiter and infor- 
mation network systems. 

Accordini^ to the recently pub- 
lished book "Start Me Up!: The Music 
Mi/. Meets The Personal Computer." 
the industry is approximately five 
veal's ahead of most iiiternalional in- 
dustries in its use of e{im|)Ulers and 
electronic communication systems. 
And with 3,500 subscribers, Enter- 
tainment Systems International 
(KSI). a music industry network, him 
I'stahlished itself as one of the 
world's lurRcst systtMUS. 

"As far as I know, we're the bi^- 
^est vertical niarket network," says 
Don Sinjileton, president of KSI. 
"We're llie lar^i'st internationa) user 
of this technoloj^y in the world by 
(( 'onfi'nitd Dfi luiqv SI) 



BY GEOFF MAYFIELD 

NEW YORK Shorewood PackaK- 
ing's antitheft design for compact 
disk and cassette long boxes could 
Ro a long way in the battle against 
pilferage, according to key label 
executives. 

The innovation, which can also be 
used in -l- by 12-inch audiocassette 



packaging, has picpied the interest 
of several major labels and is being 
tested by WEA, CBS, and RCA/- 
Ariola. 

The design modification, a rud- 
der-shaped paper tab called an "in- 
terlock" (Billboard. Nov. 22). se- 
cures the CD jewel box or cassette 
Noreico box an inch from the base 
of the outer carton. ShorewootI ex- 



ecutive vice president FU)yd (ilinert 
says the construction, for which the 
patent is pending, will thwart the 
shoplifter who gains easy access to 
CD jewel boxes l>y slashing the hoi- 
lorn of tlie (i- by 12-inch package. 

(Jlinert cites several selling points 
for the interlock. He says the device 
"maximizes the n<mpilferability" of 
(Continued on pttf/r SO) 
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FORCE M.D.'s are under the mistletoe with a very special re- 
packaged re-release of Iheir remarkable debul album. "LOVE 
LETTERS" {TB 1003). Includes all the early hits. And. be sure lo 
inlroduce yoursell to Ihe Force's brand new chart climbing 12" 
smash "I WANNA KNOW YOUR NAME" (TB 890). For more on 
the TOMMY BOY night before Christmas see page 29. 



LABAN, Denmark's hottest now export, has laiidud in Iho U S 
with their debut LP. CAUGHT BY SURPRISE (Cn 10500) The 
first Single from Ihis Smash LP. "LOVE IN SIBERIA" is breaking 
fast in N.Y.; Miami; L A. & San Francisco LABAN on Criiiquo 
Records & Tapes . . . America's New 'Major' Independent Label 
. . . proudly distributed by Independent Dislnbulion 




featuring the first single. 



"Sweet Love'! 



B8362 



produced by RahnI Song for Orphcui Productions 



AMCPUCA ' 



AOVERTISEMENT 






so good it's s^ary. 





I lcm/i«c/>-i4iui I ■■ 

Produced by Bob Caudio. 
Featuring the single "Dentist!" as performed by Steve Martin. 

On Ceffen Records and Cassettes. Available Soon On Compact Discs. 

GEFFEN RECORDS 

Film Opening Nationwide December 19th 
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ONE-STOPS STILL BUSY WITH BOSS BOX 

There is still plenty of Boss business (or one-stops, many of which have 
yet to recover from the frenzied initial release of "Bruce Spnngsteen & 
The E Street Band Live/ 1975-85." They have been dealing primarily in 
LPs. Earl Paige reports. Page 4. 

KIIS Gets Tough In Los Angeles 

Once the distant music leader in L.A.. Gannett's KIIS recruits KI^EL San 
Francisco PD Steve Rivers to fight off stiff competition from Emmis up- 
stan KPWR "Power 106." Kim Freeman has all the details in Vox Jox. 

Page 15. 

TOWER TACKLES TORRANCE 

After 10 months of construction. Tower Records has opened a glittenng 
1 0,000-square-foot store In the highly competitive Torrance area. Chris 
Nilorris reports. Page 40. 

HDTV Video Has •Million-Dollar Look' 

The first high-definition (HDTV) music videoclip has been shot, at a cost 
of only $80,000, by director Zbigniew Rybczynski for Cameo's "Candy." 
Jim Bessman details the historic shoot. Page 53. 
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Music Vid Meet: Cautious Optimism 

Industry Reduces Sell-Through Hopes 



BY STEVEN PURLER 
LOS ANGELES Despite its failure 
to blossom into thi- sell-llirouch 
business some had hoped for, the 
future remains bright for music vid- 
eo. 

That was the view reflected by 

members of the opening panel at 
the Eighth .\nnuul Billboard Video 
Music Conference here Nov. 20-22. 

The members of the panel, titled 
"The State of the Industry: An 
Over\'iew," said that while they are 
reevaluating their expectations of 
the business, they stand firm behind 
the premise that music video is not 
going away. 

The panel kicked off the two-day 
conference, which attracted 260 
members of the music and video in- 
dustries for a series of panels, 
workshops, and screenings. The 
conference culminated in a music 
video awards presentation (see sto- 
ry, page 1). 

"The industry had rough going 
this year," said moderator John 
O'Donnell, president of Sony Video 
Software, commenting on the lack- 
luster music videocassette market. 
"We know it's not realistic to expect 
music videocassettes to sell like rec- 
ords, but tlierc are a number of rea- 
sons to be optimistic about the fu- 
ture of music video sales." 

According to O'Donnell, these in- 
clude the proliferation of stereo TV 
and hi-fi VCRs and a significant in- 
crease in the number of two-VCR 
families. Other positive points cited 
by O'Donnell include a growing re- 
tail universe, a greater number of 
releases backed by more advertis- 
ing, and better marketing tie-ins 
and timing of releases with records. 

"Simultaneous release of albums 
and video product will make the in- 
dustry strong," said O'Donnell. 

But Robert Blatlner, president of 
RCA/Columbia Pictures Home Vid- 
eo, said it is difficult to interest 
many retailers in carrying music 
video product 

"Music video is a low-margin, 



low-volume business that people 
don't like to be in," he said. '"The 
wholesale prices don't leave much 
money for the retailer at tbe end of 
the day. 

"We approached this business 
with unrealistically high expecta- 
tions," Blattner continued. "It's a 
great business for labels and art- 
ists, but not necessarily for home 
video companies. We're becoming 
more careful about what we actjuire 
and how much we pay for it." 

Ken Kragcn, manager of Lionel 
Richie, Kenny Rogers, and others, 
stressed video's continuing value as 



a marketing and promotional tool, 
while cautioning against unrealistic 
monetary expectations for the medi- 
um. "All forms of video are tools for 
creating events rather than in- 
come," he said. "We view video as a 
tool to enhance a career." 

Producer Andy Friendly, creator 
of the syndicated "Rock'n'Roll Eve- 
ning News" program, said that mu- 
sic prognimming is still viable for 
television, but needed to be present- 
ed with more originality and fresh- 
ness to holrl imd increiise the audi- 
ence. "It's become part of the cul- 
(Coiitinucd on page 77) 



Hack ford Keynotes Billboard Confab 

Eariy Music-Film Ties Best 



BY CHRIS MORRIS 

LOS ANGELES Director Taylor 
Hackford appealed for the sensi- 
ble use of contemi)orary music in 
movies in his keynote address 
Nov. 21 at the Eighth Annual Bill- 
board Video Music Conference. 

Hackford, whose films have fea- 
tureil four songs that reached No. 
1 on the Hot 100 singles chart (in- 
cluding the Oscar-winning "Say 
You, Say Me" from "White 
Nights" i\nd "Up Where We Be- 
long" from "An Officer And A 
Gentleman"), decried the escalat- 
ing cost of soundtrack material 
and producers' attempts to secure 
a hit at any cost. 

"You start to see [artists'] 
prices going to $6r),000, $125,000, 
5150,000 for a song," he said. 
"You can't buy a No. 1 record. 
You can buy a famous artist, and 
[you] can sometimes buy a fairly 
good record." 

Hackford labeled this Holly- 
wood trend as the "poi.soning-the- 
well syndrome." 

"What I see happening, which I 



think is a little disturbing, are pro- 
ducers going out and trying to buy 
their way onto the radio," he said. 
"People with a lot of bucks [are] 
going out and saying. 'Well, listen, 
this film may not necessarily need 
music. The contemporary music to 
be put in the film may not neces- 
sarily fit, but what the hell, let's 
get a hit song that'll make people 
come.' 

"It won't happen. Historically, 
you can look at songs that were 
hit songs from films, and the films 
were flops. Vice-versa, you can 
have an increilibly successful mov- 
ie, and they slip in a song, and the 
hit doesn't happen. You can't fool 
the auilience." 

Hackford said the inappropriate 
use of music "sometimes destroys 
the whole intent of the film." 

Most of Hack ford's speech, 
which was complemented by clips 
from "The Idolmaker," "An Offi- 
cer And A Gentleman," and 
"White Nights," summarized the 
director's careerlong attempts to 
integrate contemporary 
fCoiilirn/cd on patit' 77) 



Third-Quarter U.K. Album Sales Increase 

Singles Only Configuration To Show Decline 



BY PETER JONES 



LONDON U.K. record industry 
shipments for the third quarter end- 
ed Sept. 30 show prerecorded cas- 
settes and compact disks surging 
ahead and LPs holding up well, 
while singles continued their "gen- 
tle downward path," according to 
the British Phonographic Industry 
(BPI). 

And, says the trade organization, 
the "prospect for Christmas sales is 
encouraging." 

Just over 12 million LPs were de- 
livered to the trade in the third 
quarter, a l.^*^ increase over the 
same period in 1985 (10.7 million), 
with value up 12f to $44.6 million. 
The second-quarter returns showed 
a 5.651 dip below the total for the 
second quarter of 198.5. 

But BPI general manager Peter 
Scaping warns that the upturn in 
LP action "should not be seen as 
having any long-term significance. 
It is simply a reflection of the 
strength of new release shipments. 



buying ahead of TV advertisements 
and stocking up prior to price in- 
creases. Pre-("hristmas buying has 
added la stockholding levels." 

He says the same influences have 
affected the level of cassette ship- 
ments but adds: "In this sector 

The prospect for 
Christmas Sales 
is encouraging' 

there has also been a strong under- 
lying growth rate." Cassette deliv- 
eries are up 447! to 17.5 million units 
over 1985 (12.1 million), and sales 
value is up 357' to $37.Gfi million. 

The average trade price for cas- 
settes was down 6.47', compared 
with the third quarter of 1985. The 
average trade price for LPs de- 
clined 0.87'. Says Scaping: "This 
could indicate strength in the mid- 
price and budget areas as compact 
disk begins to dominate full-price 



repertoire." 

CI) deliveries were 1.8 million 
units in the (piarter and, says Scap- 
ing, look to be on target for 7 million 
units by year's end. Value of sales 
was $18.2 million. 

Scaping says that even though 
the third-(iuarter picture represents 
stock building rather than sales, 
unit deliveries of all long-play items 
(LP, cassette, CD) were up '.ia'a at 
31,4 million units compared with 
23.6 million last year, and value was 
up 3,5',f to $1 13.7' million against $84 
million in 1985. 

Singles were down at 16.2 mil- 
lion units, and 32..57 of the.se ship- 
ments were in the 12-inch format. 

U.K. record industry shipments 
to the trade have now passed the 
400 million unit per annum mark 
($,560 million) and, according to BPI, 
look set to stand at over 420 million 
($■588 million) by the end of the year. 
Total value of all third-tjuarter ship- 
ments was $139.7 million, up 25.6',* 
on last year. 
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Dealing Mainly In LPs 



One-Stops Still Busy With Boss Box 



BY EARL PAIGE 



LOS ANGELES There is still Boss 
business for one-stops, many of 
which have yet to recover from the 
frenzied initial release of "Bruce 
Springsteen & The B Street Band 
Live/197&«5." 

According to a survey of one-stop 
representatives, the subdistributors 
were hit hardest by Springsteen or- 
ders from large chains fearful their 
own direct orders would not be suf- 
ficient. 



At the same time, one-stops' inde- 
pendent store accounts were order- 
ing in unprecedented amounts. 
"Will-call" orders added to the fren- 
zy a-s local stores picked up product 
directly several times a day in some 
cases. 

In the week following the initial 
release on Nov. 10, one-stops were 
dealing mostly in LPs. Reorders on 
cas.settes wore trickling in. Compact 
disk reorders are not expected until 
after Christmas. 

Several report "paying the price" 



No Blockbusters In Labels' 
December Release Plans 



BY STEVE GETT 



NEW YORK Unlike last year, 
when Barbra Streisand's "The 
Broadway Album" was a late- 
breaking holiday blockbuster for 
Columbia, 19W> holds no last-min- 
ute surprises in terms of new 
product. 

A survey of major labels indi- 
cates that A&M, Chrysalis, Co- 
lumbia, Elektra, EMI America, 
Geffen, IRS, Island, Manhattan, 
MCA, Motown, PolyGram, RCA, 
and Sire have no albums sched- 
uled for December release. Aris- 
ta, Atlantic, Capitol, and Warner 
Bros, are releasing new product, 
but it is mostly limited to sound- 
tracks and compilation sets. 

Atlantic has an eight-disk "At- 
lantic Blues Anthology," docu- 
menting the label's long associa- 
tion with blues, due Dec. 8. The 
package is also being issued in 
four two-disk sets — piano, gui- 
tar, vocal, and Chicago— each 
carrying a list price of $10.98. At- 
lantic's only other December re- 
leases are Donna Allen's "Per- 
fect Timing" and the soundtrack 
of the film "A Man And A Wom- 
an— 20 Years Later." 



Capitol is issuing the sound- 
track to Eddie Murphy's upcom- 
ing movie, "The Golden Child." 
Highlighted by Heart vocalist 
Ann Wilson's debut solo single, 
"The Best Man In The World," 
the album also features songs by 
Ratt, Marlon Jackson, and 
Meli'sa Morgan. 

Little Richard's new Warner 
Bros, album, "Lifetime Friend," 
ships Dec. 8. The veteran rock'n'- 
roller is doubtless hoping to capi- 
talize on the success of "Great 
Gosh A'Mighty," his midchart hit 
from the movie "Down And Out 
In Beverly Hills." 

The only other release sched- 
uled for December is Arista's "Z- 
100; Greatest Hits Vol. 2," a com- 
edy compilation from New York 
radio station WHTZ, interest in 
which will probably be limited to 
local listeners. 

Hot product tentatively set for 
January release includes new al- 
bums from Carly Simon, Lou 
Gramm, Y'es, U2, the System, 
Dave Edmunds, Peter Wolf, Lar- 
ry Carlton, Waylon Jennings, 
Deep Purple, Hank Williams Jr., 
and Kris Kristofferson. 



for the Springsteen sset, in that fill 
on other CBS product is "terrible, 
terrible" in the words of Bruce Ogil- 
vie, president of Abbey Road Dis- 
tributors in Santa Ana. Calif. 

Meanwhile, the Springsteen pipe- 
line was not yet full in the week fol- 
lowing the set's release. Said Bud 
Libman, buyer of Nova Distributing 
in suburban Atlanta: "There are 
still parts of the country where they 
need the LP. We were shipping lOO- 
piece orders to C.O.D.'s all week, 
into New Jersey, Maryland, other 
states." 

Some one-stops are still receiving 
parts of their original orders. "It 
keeps coming in," says a represen- 
tative at Vinyl Vendors in Kalama- 
zoo, Mich. 

Recalling the initial shipment 
week, Libman says, "We were sell- 
ing Camelot and Peaches Entertain- 
ment units of ,50s, 80s, 100s. We 
should have held back more for our 
C.O.D. accounts that depend on us." 

Initially fearful they had over-or- 
dered, some one-stops were eager to 
unload to the big chains until they 
realized the explosively developing 
demand. 

"We actually made more, too, on 
orders to the nationals," says Ab- 
bey's Ogilvie. "We stopped when 
we saw we were cutting our throat 
and could run short with regular ac- 
counts," adds Ogilvie. 

Nevertheless, most one-stops 
claim they attempted to balance 
what they were sen'icing to nation- 
al chains and did in fact service inde- 
pendent accounts adequately. "We 
shipped what we felt were fair 
amounts to Musicland, and they 
were happy," says Don Smith, head 
buyer at Radio Doctors in Milwau- 
kee. 

One-stops are ordering again, 
says Ogilvie. "Of our original 3,000 
pieces in CD, the remaining 1,000 
came in. We then repeated our origi- 
nal numbers, reordering 3,000 LPs 
and 2,000 cassettes. I hope it 
moves." 

Several one-stop representatives 
say they expect volume to continue 
(Conlinued on page 77) 



Video Duplicators Eye 100-Million Marie 

iSa/es Increase Spurs New Industry Optimism 



BY TONY SEIDEMAN 

NEW YORK The prerecorded 
home video industry might well hit 
a new milestone this year, with 
more than 100 million tapes dupli- 
cated, according to some duplica- 
tors and retailers— although a less 
spectacular but still impressive 
figure of 80 million is more likely. 

The reason? Sales have soared 
unexpectedly in recent months af- 
ter a slower-than-expected first 
half. 

Earlier projections had placed 
duplication totals for 1986 at about 
70 million. 

Whatever the final tally, the 
number of tapes duplicated this 
year is destined to represent a 
sizeable gain over last year's total 
of between ,'>5 million and GO mil- 
lion units, according to executives 
at the annual International Tape/ 
Disc Assn. (ITA) Update Seminar, 
held here Nov, 18. 



They said that reorder patterns 
seem to indicate product is selling 
through. 

"There are very healthy signs. 
The pipeline is ordering," Dave 
Cuyler, senior vice president of 
Bell & Howell/Columbia/Para- 
niount Home Video, said in an in- 
terview. "Given the big 
(preorders) that we got on (the 
Christmas] promotions, it's a good 
sign that we've gotten any reor- 
ders at all." 

The disparity between projec- 
tions results in part from the use 
of different yardsticks. The 80 mil- 
lion figure includes duplication 
done for major and midsized manu- 
facturers. According to Larry Ben- 
nett, president of Premiere Video, 
a midsized Michigan-based dupli- 
cator, that total only accounts for 
a portion of the business. 

Adding on the numbers done by 
low-price specialists, such as West- 
ern Merchandising and Goodtimes 



Video, along with the unit volume 
of the adult video industry, could 
bring the video software indus- 
try's total to more than 100 million 
units in 1986, Bennett said. 

Most duplication executives said 
the 100 million estimate was high. 
Cuyler projected a unit volume of 
between 80 million and 8,5 million 
units from major manufacturers. 
Adding on other "categories" 
brings the total to a maximum of 
around 90 million, he said. 

Even the lower number is some- 
thing of a surprise to Cuyler and 
other duplicators. "In late sum- 
mer, before the big fall and all the 
surges came, I was thinking 78 
million or 79 million was a big 
year," said Cuyler. 

On the manufacturers' side, 
Nick Santrizos, president of Vista 
Home Video, projected 80 million 
units as a likely number. He pre- 
dicted that next year "the video- 
(Coutiuucd on page 7S) 




Touching Reception. RCA/Jive recording artist Samanlha Fox celebrates the 
success of her debul album. "Touch Me." at a party thrown in her honor al the 
popular Manhattan night spol Stringfellow's. With Fox are. Irom left. Peter 
Stringfellow. owner of the club; Paul Katz. business vice president, Zomba/Jive; 
Barry Weiss, vice president of marketing operations, Zomba/Jive; Bob Buziak, 
president. RCA-U.S.; and Rick Dobbis, executive vice president. RCA-U.S. 



Executive 'l\irntable 

RECORD COMPMIIES. In an effort to restructure its departments, the MCA Mu- 
sic Entertainment Group makes the following appointments; Jheryl Busby 
as executive vice president of a&r. MCA Records, and president of black 
music for the label; Richard Palmese, executive vice president of market- 
ing and promotion, MCA Records; and John Burns, executive vice presi- 
dent, MCA Distributing and Manufacturing. Busby was senior vice presi- 
dent of black music for the label. Palmese continues in his area. Burns was 
senior vice |)resident of MCA Distributing. 

Gary Casson is promoted to senior vice president of business affairs for 
Elektra/ Asylum Records in New York. He was vice president of that area. 

Dan Johnson is named senior vice president of corporate development 
for Word Inc. in Waco, Texas. He was senior vice president of a&r and mar- 
keting in the company's Records/Music Division. 

I.R.S. Records appoints Coralie Hummel marketing coordinator for the 
label in Canada. She was Ontario customer service representative for A&M 
Records. 

Road Records in Philadelphia, Pa., promotes Kale Brockman to East 
Coast director of marketing and sales. She was in the promotion depart- 
ment. 




DISTRieimON/RrrAILING. Source Video Distribution Co. in Nashville makes 
the following appointments; Dennis Phillips as public relations manager: 
Greg Cook and 'Terri Hayes, sales managers; Lynn Cimino and Jim Bry- 
an, key account representatives; and Keith Grant, assistant advertising 
manager. 

Gerald Roberts is named director of lease administrations for Trans 
World Music Corp. He was associate general counsel with T.G.I. Fridays in 
Dallas. 

PRO AUDIO/VIDEO. Jim Williams becomes vice president and general manag- 
er for Cetec Gauss in Sun Valley, Calif. He was upped from executive vice 
president and assistant general manager. 

VCA Teletronics in New York appoints Iris Greenberg-Solomon account 
executive. She served in a similar capacity for Tapepower. 

TRADE GROUPS. Richard Karpel is named director of regional activities for 

the Video Software Dealers Assn. in Cherry Hill. N.J. He was a district su- 
pervisor for a chain of video stores in the Chicago area. Holly Rosum will 
be assisting Karpel in addition to serving as VSDA legislative liaison. 

RELATED FIELDS. Scott R. Holtzman is promoted to vice president of legal 
affairs for Columbia Pictures Music Group in Los .Angeles. He was assis- 
tiint general counsel of Columbia Pictures Industries. 

Philip Sandhaus is appointed vice president of creative operations/pro- 
ject development for Isolar, David Bowie's management company, in Los 
Angeles. He was national director of marketing development for Columbia 
Records. 

American Artists in Minneapolis, names Henry Ncuman project manag- 
er. He was management a.ssociate with Michael Lippman. 

Gerald Burscy is named manager of participation, royalty & investiga- 
tion for the entertainment division of Laventhol & Horwath, New York. He 
was royalty manager for Atlantic Recording Corp. 

Jan Mullen joins Rockamerica as manager of client services in New 

(Coyitinued on page 75} 
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dun in lowiL 



we've already emptied one round 
of bullets into the Top 200... 



The Smithereens 

Stryper 

Poison 

Li7,7,Y Borden 

Strvper 

Stryper 



Especiath For You 

To Hell With The Devil 

Look What The Cat Dragged In 

Menace To Society^ 

The Yellow A II lack Attack 

Soltliers Under Conmuirut 



66 
39 
133 
144 
185 
182 



and we're re-loading: 



Wednesday Week 
Jtixs Shear 
Don Dixon 

Peter Hammii.l 
Kates Warning 
Various Artists 



What We Had 
Demo-itis 

Most Of The Girls Like To Dance 

Bia Only Some Of The Boys Like To 
And Close As This 
Awaken The Guardiant 
Enigma Variations 1987 

t Ml nnifma/Meul Blade Rromb 



We're makin' the majors move over! 
Look for the smoking six-shooter at 
^ Enigma Records 



NARM Meet: Music's The Beat 

Piracy Problems, CD Update On Agenda 



BY GEOFF MAYFIELD 

NEW YORK A unified effort by 
music suppliers and retailers to 
combat piracy, an update on com- 
pact disk technoloKy. and nuts-and- 
bolts store issues are amonK the 
key concerns that will Im? addressed 
durinK the 1987 National Assn. of 
Recording Merchandisers (NARM) 
convention, set for Feb. IH-I? at the 
Fontainebleau Hilton resort in Mi- 
ami Beach. 

The focus on illicit product — an 
oulRrowlh of N ARM'S slronRer 
Iwnd with the Recording Industry 
Assn. of America (RIAA)— was a 
coal stressed by NARM president 
Roy Imber, head of the 70-store 
Record World chain. durinR the re- 
tailers advisory committee mectinK 
in San DicKo (Billboard, Sept. 27). 

In his "state of the lussociation" 
message. Imber will update mem- 
bers on retailers' efforts to help la- 
bels curb the spread of illegal prod- 
uct. Since the advisory group meet- 
ing. NARM members have donated 



$B(I,(XM) to RIAA's antipiracy cam- 
paign, according to NARM execu- 
tive vice president Mickey 
Granbcrg. 

Oranberg says RIAA will present 
a video at the convention that will 
be a "tool for educating members 
about what's going on in the fight 
against illegal product." 

Music industry concerns are 
again at the heart of the agenda for 
NARM's 29th annual convention, as 
reflected in the theme, 'Music ... 
The Beat Goes On." 

NARM conventions in recent 
years have addressed issues per- 
taining to prerecorded video. But 
with the continued growth of the 
Video Software Dealers Assn. 
(VSDA) and its own annual confab, 
NARM's convention committee pre- 
ferred to focus on music merchan- 
dising, according to Gninberg, who 
is also executive vice president of 
VSDA. 

"Video has its own convention, 
and NARM should be a music con- 
vention," says Granberg. Still, she 



Mexican Copyright Conspiracy? 

PEER INTERNATIONAL SUED 



BY IRV LICHTMAN 



NKW YORK A major Mexican pub- 
lishing setup has charged Peer Inter 
national Corj). and dozens of other de- 
fendants, mostly .songwriters, with 
attempting to destroy it. 

In a legal action file<l in U.S. feder- 
al court here Nov. 10, plaintiffs 
PHAM and EMMI argue thai the de- 
fendants also conspired with each 
other to "monopolize the market for 
Spanish-language and Spanish-origi- 
nated nuisic in the Unite<l Slates and 
throughout the world." PHAM and 
EMMI control some 25,000 Spanish- 
language and Spanish-originated 
copyrighUs. 

liie suit, which seeks damages and 
other punitive monies amounting to 
hundreds of millions of dollars, has 
its origins in 19;i9. when Peer, acting 



under the Southern Music banner, 
made mutual copyright exploitation 
deals with PHAM. The dispute has 
led to a number of court actions in 
IwOi Mexico and the II.S. 

One of the keys to the action is the 
fact that Southern also acquired a 
49i: interest in PHAM at the time, a 
situation that the plaintiffs claim w!is 
used many years later in an illegal 
manner detrimental to their 
interests. 

The suit specifies copyright in- 
fringetnent. civil RICO violations, vi- 
olation of the Sherman Anti-Trust 
Act, breach of contract, and wrong- 
ful taking of corporate opportunities. 
Other defendants are Ralph Peer, 
current head of Peer International; 
SACM. the Mexican rights organiza- 
tion; and SACM's president, Roberto 
(Conlitiuvil o)i imm' HI) 



Christian Label Goes Pop 

Reunion Aiming For Crossover 



BY EDWARD MORRIS 

NASHVILLE The team that en- 
gineered Amy Grant's ascent 
from gospel to (Hip prinuicy has re- 
leased a series of albums aimed at 
traveling a similar path. 

While crossing ttver is not un- 
common. Grant has done it with- 
out eroding her popularity and 
sales in the contemporary Chris- 
tian music sector. Mike lilanton 
and Dan Harrell. through their 
Reunion label, are shooting for the 
same broad base for several of 
their other acts. 

Says Blanton of the label's di- 
rection; "We're making a transi- 
tion from focusing on coiitem|)o- 
rary Christian music to focusing 
(m artists. We're finding a few se- 
lect artists whom we're convinced 
enough about their hearts that we 
don't mind what tliey sing about. 



We'ri' in the business of [irumot- 
ing solid artists as a relating force 
to the youth of America." 

The Blanton/ Harrell agency, 
based here, manages Grant, and 
the two owners are executive pro- 
ducers of her albums Blanton and 
Harrell's Reunion Records is co- 
dislribuled by Word and A&M. 

Grant, who records for Word's 
Myrrh label, is also distributed by 
A&M. She hit the pop charts last 
year with "Find A Way." which 
peakeil at No. 29 on the Hot UK) 
Singles chart. "Unguarded." the 
crossover album from which the 
single was taken, was certified 
platinum this year. Her duet with 
Peter Cetera, "The Next Time I 
Fall," is No. 1 on this week's 
Hot 100 and is in heavy MTV rota- 
tion. 

Among recent Reunion albums 
(Continued on page 81) 



adds tl\at video will have a presence, 
with several major vendors repre- 
sented among the supplier exhibits 
Here is a partial list of the main 
events; 

• The keynote address by Elliot 
(loldman. president of RCA/.-\rioi;i 
and a member of RIAA's board of 
directors. 

• A return speaking engagement 
by Jan Timmer, president of 
PolyGram International. Timnier 
will offer an update on develop- 
ments in CD technology since his 
remarks at NARM's convention 
last March in Los Angeles (Bill- 
board, March 22). 

• Four concurrent seminars, each 
to be repeated twice. To|)ics include 
security, store computerization, and 
in-8tore displays. Also planned is an 

(Conlinued on page 80) 




Birthday Bash. WNCN New York air personalities Clayelle Dalferes, lell. and 
Bob Evans, right, get ready to broadcast Ihe station's recent 10th Birthday 
(Concert lo its listeners, as vice president and general manager Matthew Field 
looks on. The event, which was attended by some 1 ,500 people, featured 
perlormances by the Cleveland Quartet, pianist Ruth Laredo, and violinist Elmar 
Oliveira. 



by Paul Grein 

Peter cetera's duet with 

Amy Grant, "The Next Time I 
Fall," jumps to No. 1 on this week's 
Hot 100, just four months after he 
lopped the chart witli "The Glory Of 
Ix)vc." Cetera has now landed as 
many No. 1 hits on his own as he did 
in 17 years with Chicago. That 
group reached the top in 1976 with 
"If You Leave Me Now" and again in 
1982 with "Hard To Say I'm Sorry." 

Cetera's solo success comes as 
Chicago US struggling to regain its 
momentum. The group's "Chicago 
18" album |x.'aked three weeks ago 
at No. 43, and this week dips to No. 
53. That's especially disappointing 
because the group's last album was 
a smash, climbing to No. 4 in Janu- 
ary 1984. 

We should note that Cetera's al- 
bum, "Solitude/Solitaire," has been 
a bit of a disappointment itself — at 
least for an album that features two 
No. 1 singles. "Solitude" peaked at 
No. '23 in August Of tl\e 16 previous 
albums in the '80s to produce two 
No. 1 singles, all but three reached 
No. 1 on the Top Pop Albums chart. 
And all three of those — Blondie's 
".Vutoamerican," Daryl Hall & 
John Oates' "Private Eyes," and 
Starship's "Knee Deep In The 
H<x)pla" — cracked the top 10. 

.■\ couple of final notes; "The Next 
Time 1 Fall" is the second male/fe- 
male duet to hit No. 1 so far this 
year, following Patti LaBelle & 
Michael McDonald's "On My 
Own." And it's the seventh No. 1 for 
producer Michael Omartian, fol- 
lowing (deep breath) Andy Kim's 
"Rock Me Gently," Rhythm Heri- 
tage's "Theme From SW.\T," Alan 
O'Day's "Undercover Angel," 
Christopher Cross' "Sailing," and 
"Arthur's Theme," and Cetera's 
"Glorj' Of Love." 

Madonna's "Open Your Heart" 
debuts at No. 51 on this week's Hot 



100, becoming the highest-debuting 
single of the week. The amazing 
part is that it's her 10th consecutive 
single to be the week's highest-de- 
buting new release. 

The streak started with "Lucky 
Star," which bowed at No. 49. It was 
followed by "Like A Virgin" (No. 
48), "Material Giri" (No. 43), "Crazy 
For You" (No. .55), "Angel" (No. 48), 
"Dress You Up" (No. 36), "Live To 
Tell" (No. 49), "Papa Don't Preach" 
(No. 42). and "True Blue" (No. 40). 

Two readers contributed this 
item; Tony Sundholm of Sudbury, 

Cetera-Grant duet 
jumps to No. 1 

Ontario, and Curt Ramkissoon of 
Trinidad, West Indies. 

Fast facts; "Bruce Spring- 
steen & The E Street Band Live 
1975/ 1985" holds at No. 1 on the Top 
Pop Albums chart for the second 
straight week. It's the tliird No. 1 al- 
bum so far this year by an act from 
New Jersey, following "Whitney 
Houston" and Bon Jovi's "Slip- 
pery When Wet." New Jersey na- 
tive sons (and daughters) have also 
dominated the No. 1 spot on the Hot 
100 this year, with Houston, Bon 
Jovi, and Dionne Warwick all top- 
ping the chart 

Cameo's "Word Up" jumps to 
No. 10 this week, becoming only tlie 
second funk album to crack the top 
10 so far in the '80s. It follows Rick 
James' "Street Songs," which 
climbed to No. 3 in 1981. Several funk 
pioneers, including James Brown, 
Sly & the Family Stone, and the Is- 
ley Brothers, landed top 10 albums 
in the '60s and '70s. But other funk gi- 
ants have never cracked the top 10, 
most notably George Clinton and 
his P-Funk battalion. Parliament's 



highest-charting album peaked at No. 
13; Funkadelic and Bootsy each 
topped out at No. 16. 

Bruce Hornsby & the Range 
leaps into the top five on both the 
Hot 100 and Top Pop .Albums chart 
this week with "The Way It Is." 
That makes them RCA Records' sec- 
ond group in the past year to leap 
from anonymity to the Big Time. 
The first was Mr. Mister, which 
scored a No. 1 album and two No. 1 
singles. 

Billy Vera & the Beaters' "At 

This Moment" leaps 11 notches to 
No. 39 on this week's Hot 100, al- 
ready matching the peak position of 
the group's highest-charting single 
on Alfa Records, "I Can Take Care 
Of Myself." In fact, "At This Mo- 
ment" was originally released as the 
follow-up to "I Can Tike Can" and 
peaked at No. 79 in September 1981. 
"At This Moment" is the first lop 40 
single for L.A.-based Rhino Records. 

Billy Idol's "To Be A Lover" 
jumps to No. 10 on this week's Hot 
100, nearly 20 years after it was 
first released by Gene Chandler. 
Chandler's version of the William 
Bell/Booker T. Jones song peaked 
at No. 94 in June 1967. 

We GET LETTERS: Lyle Gaines 
of Ann Arbor, Mich., notes that Ben 
E. King's "Stand By Me," which 
jumps to No. 13 on thLs week's Hot 
100, .is only the sixth single in the 
rock era to crack the top 20 on two 
separate occasions. 'The record 
peaked at No. 4 on its first release in 

1961. It follows Bing Crosby's 
"White Christmas" (No. 7 in 19.55, 
No. 12 in 1961), the Harry Simeone 
Chorale's "Little Drummer Boy" 
(No. 13 in 19,58, No. 15 in 1959), 
Chubby Checker's "The Twist" 
(No. 1 in 1960, No. 1 in 1962), Bobby 
"Boris" Pickett & the Crypt- 
Kickers' "Monster Mash" (No. 1 in 

1962, No. 10 in 1973), and the Sur- 
faris' "Wipe-Out" (No. 2 in 1963, 
No. IB in 1966). 

And two comments about last 
week's column. The reference to 
Aretha Franklin's 14 top 40 hits 
was to her 14 releases from I968's 
"I Say A Little Prayer" to 1971's 
"Spanish Harlem." And Bob O'Bri- 
en of WDRC Hartford, Conn., notes 
that the correct title of Bent Fab- 
ric's 1962 hit is "Alley Cat" We had 
"Piano Man." 
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NOTE 




STANLEY JORDAN 

While the critical press confirmed the aptness of its title, 
Stanley Jordan's Blue Note debut, "Magic Touch," has impressed the industry with sales approaching half a million units. 

On his new album, Stanley takes songs you think you know, but what you'll hear is just, well, something else. A new dimension. 
An exciting and different perspective. Because that's what Stanley Jordan is all about. 

STANDARDS, VOLUME I. The remarkable new album from Stanley Jordan. 
FEATURING 

THE SOUND OF SlUNCE • SUNNY • GEORGIA ON MY MIND •SEND ONE YOUR LOVE • MOON RIVER • GUITAR MAN • ONE LESS BELL TO ANSWER 

BECAUSE • MY FAVORITE THINGS • SILENT NIGHT 



BuiiJ)iNC Success From The Sf )und Up 



iiact: 



fact: 



"Facts Of Love" Is A Hit Single. 
"Facts Of Love',' featuring vocalist Karyn White, 
is the first hit single 
from the new album Private Passion - 
Private Passion Is Jeff Lorber's 
Most Exciting Album Ever. 
For his Warner Bros. Records debut album, 
Jeff Lorber has achieved a stunning breakthrough. 
Singers Karyn White and Michael Jeffries 
add an exhilarating vocal dimension, 
and guest instrumentalists Freddie Hubbard, 
Larry Carlton and George Howard 
make Private Passion the most adventurous 
music Jeff Lorber has ever made. 
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Songwriters & U.S. Law 

WILL THE REDCOATS ARRIVE? 



BY JEFFREY L. GRAUBART 

In 1776, we declared our indepen- 
dence from England and fouKht the 
Revolutionary War in the fields and 
towns of North America. 

However, except as changed by 
later legislation and by our courts, 
the basic English common law, as 
brought lo North America by the 
English colonists, has become the 
law of the U.S. and Canada and is 
the basis on which both American 
and Canadian law has "developed." 

But in 1986, from the perspective 
of North American songwriters, it 
is clear that development stopped 
decades ago. and that this "revolu- 
tionary war" has been won by their 
English counterparts, in the law 
courts of the U.K. 

Indeed, with the 1985 U.S. Su- 
preme Court decision in Mills Music 
Inc. vs. Snyder holding that, after 
termination of the songwriter's 
grant of copyright to a music pub- 
lisher, the publisher may continue 
to share royalty income from the 
sale of previously licensed records, 
it can easily be argued that develop- 
ment has regressed many years. 

Although our courts have not 
generally delved into the issue of 
the fairness of agreements between 
the music publisher and the song- 
writer (primarily on the basis that it 
would be unwarranted interference 
with freedom of contract if they 
were to relieve an adult parly from 
a bad bargain), the British courts 
have done so, as their recent deci- 
sions have shown, with the land- 
mark 1974 case of A. Sehroeder Mu- 
sic Publishing Co. vs. Macaulay, and 
with its progeny. 

In so doing, the British courts 
have asserted a public policy of fair- 
ness to the creator, which has not 
yet been articulated by any Ameri- 
can court or legislative body. 

In the Macaulay case, a young 
songwriter sought to repudiate the 
writer/publisher agreement he had 
with a music publisher and was suc- 
cessful in doing so in three levels of 
the British courts. 

Macaulay contended that the 
agreement was oppressive and an 
unreasonable restraint of trade (be- 
cause of his inablility to deal with 
his compositions for a five-year peri- 



od except with the defendant), and 
therefore void as being against pub- 
lic policy. Tlie House of Lords, in af- 
firming the judgment of the trial 
court that had declared llie agree- 
ment to be void, made the following 
observations: 

• If the publisher is not bound 
with a "positive undertaking" to ex- 
ploit a composer's works, it would 
be an unreasonable restraint of 
trade lo tie the composer "for this 
period of years so that his work will 
be sterilized and he can earn noth- 
ing from his abilities as a composer 
if the publisher chooses not to 



writers were 20 and 17 years old, re- 
spectively. Armed witli the Macau- 
lay decision, plaintiffs sought to set 
aside tlie publisher and recording 
agreements entered into with vari- 
ous entities controlled by Oick 
James on the grounds of undue in- 
fluence, and demanded return of all 
copyrights and master recordings. 

The court refused to set aside the 
agreements, citing the long iwriod 
of time between plaintiffs' question- 
ing the validity of the agreements 
and their bringing the action. 

However, the court did rule on be- 
half of John and Taupin on a most 




'American courts 
have, in ttie past, 
failed to establish 
a fairness standard' 



Jeffrey L Orciuhart, counsel to the Nete York 
andSan francisco XAIiA.S chapters, isn 
member of law firm Sirote, Graubart & 
Ashley. 



publish." 

• Had Macaulay the right lo re- 
cover his compositions after a rea- 
sonable time of inactivity by the 
publisher, the agreement would not 
be against public policy. 

• Because the contract was not 
negotiated between the parties, but 
instead the plaintiff was offered a 
"take-it-or-leave-it" agreement by a 
party with superior bargaining pow- 
er, the agreement was oppressive 
and did not satisfy the test of 
fairness. 

In the 10 years that followed, oth- 
er British decisions in favor of the 
creators emerged, and the British 
courts thereby confirmed and ex- 
panded the reasoning of the House 
of Lords in Macaulay, culminating 
in late 198.5, with the decision in El- 
ton John vs. Dick James Music. 

At issue in that case were writer/ 
publisher agreements signed by El- 
ton John and lyricist Bernie Taupin 
with Dick James Music when the 



controversial provision present in 
many international publishing 
agreements. They won support 
where the publisher enters int« sub- 
publishing agreements with wholly 
owned subsidiaries in foreign terri- 
tories — which, in some instances, 
are nothing more than a paper cre- 
ations, having no offices, staff, or 
physical presence. 

■Typically, under such an agree- 
ment, each such "subpublisher" re- 
tains as much as 507! of all revenue 
generated in its own territory. Ac- 
cordingly, when it is time to account 
to the writers, the parent music 
publishing accounts only for the 
fraction "received" from its subsid- 
iary in the foreign territory. 

John and Taupin claimed that the 
publisher had breached its fiduciary 
duty and had also, with other defen- 
dants, lireactied an implied warran- 
ty not to "unfairly, artificially or un- 
justifiably reduce" the receipts 
upon which royalties were payable. 



Allhough the court found that the 
U.S. subsidiary was, in fact, a real 
operating entity justifying its reten- 
tion of a 'Ah'^' subpublisher's fee, the 
court did not allow the retention of 
a subpublisher's percentage by the 
other subsidiary .subpublishers. 

With respect to the other subsid- 
iaries, the court ruled that the prop- 
er compensation to be retained by 
the subsidiaries was the amount 
acutally paid to the local publisher/ 
administrator in each territory. In 
so doing, the court exhibited a good 
understanding of the commercial 
realities of the music publishing 
industry. 

Although the U.K. court refused 
to declare the agreement void, as 
was <lone in Macaulay, it did com- 
ment negatively about the agree- 
ment, pointing out as "unfair" the 
foll(»wing asiK'cts; 

• There was no provision for an 
increased royally rate in the later 
years of the agreement, notwith- 
standing the potential level of suc- 
cess the writers' compositions 
might enjoy. 

• As in Macaulay, the copyright* 
were assigned for their full terms 
Willi no provision for a reversion 
based on the publisher's failure to 
exploit itidividual compositions (or 
for failure to exploit any composi- 
tions at all). 

American law has its deep roots 
in English law. But, as has often 
been pointed out, these roots were 
planted in the 17lh and 18th centu- 
ries, and since then, the legal vines 
have grown in different directions. 
One might say that some of the 
American vines have failed to grow 
at all. 

American courts have in the past 

failed to impose a fairness standard 
on the writer/publisher agreement 
So whether Amercian courts or 
American legislatures adopt the 
logic of Sehroeder vs. Macaulay and 
its progeny, thereby creating a rev- 
olution in the U.S. music publishing 
industry, remains lo be seen. 

In fairness, however, that logic at 
least warrants further self-exami- 
nation by responsible members of 
the music publishing industry. 



Letters to the Editor 



■ORE ON BUCK MUSIC 

This is in response to letters by Da- 
vid Knight and Randal Cohen (Nov. 
22) referring to my commentary on 
the "urban" vs. "black" controver- 
sy (Nov. 1). The fact that it drew 
such emotional responses only 
serves to show that the subject de- 
serves discussion. It never ceases to 
amaze me that whenever anyone 
makes a statement that's pro-black, 
it's perceived to be anti while. 

First of all, David. Black music, 
like black people, comes in all col- 
ors. There is room for everyone to 
contribute to the growth of black 
music. 

However, one of the reasons 
black music is defined as such is be- 
cause whenever black musicians 
have named it something else. 



someone else has come along and 
claimed it. 

Hence, Paul Whiteman became 
the "king" of jazz — not Louis Arm- 
strong. Benny Goodman was called 
"king" of swing — not Duke Elling- 
ton, Fletcher Henderson, or Count 
Basic. And Elvis Presley was 
dubbed "king" of rock'n'roll — not 
Chuck Berry or Little Richard. 

The term "black music" is not a 
description of race; it's a description 
of origin. 

Randal, you sound like one of 
those "someone else" folks I allud- 
ed to above. The "white British 
sound" you refer to is a direct out- 
growth of the profound influence 
black American music and musi- 
cians made upon the Brits starting 
some 30 years ago. To infer that the 



British influence black music is to 
say that the son influences the fa- 
ther more than the father influ- 
ences the son. Not so. 

By the way, does the term "white 
British .sound" mean that only white 
musicians can create and perform 
it? Of course not! 

Your last sentence, Randal 
("There is no place in the modern 
music business for a racially segre- 
gated mentality"), is a farce. The 
modern music business is racial, 
sexist, and age-isl. Blacks have 
been successful in spile of the busi- 
ness. And the situation won't be cor- 
rected by naive, sweep-under-the- 
carpet statements such as yours. 

Joe Shamwell 
General Manager, WACR 
Columbus. Miss 



BRINeiNS BACK HEmRIES 

I would like lo thank Billlmanl for 
its coverage of the Monkees' 20th 
anniversary tour. As a longtime fan 
of their music and TV show, I found 
Davy .loncs, Mickey Dolenz and Pe- 
ter 'Fork as enjoyable today as I did 
20 years ago. 

Julie T Byers 
Temple City. Calif. 



Articles and letters appearing on 
this page serve as a forum for the 
expre.Hsion of views of general in- 
terest. Contributions should be 
submitted to Is Horowitz, Com- 
mentary Editor, Billboard, 1515 
Broadway, New York, N. Y. 10036. 
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Gotham Stations Mount Promo Blitz 

Battle For Fall Ratings Heats Up 



BY LINDA MOLESKI 

NEW YORK Major promotion ef- 
fort-s are under way here as lop ra- 
dio stations battle it out in the midst 
of the all-important fall Arbitron 
sweep, which ends Dec. 19, The big- 
Rest battle is bcinK fought at top 40, 
where the recent addition of WQHT 
has inspired other outlets to beef up 
their on-air giveaways and advertis- 
ing campaigns. 

"It's very competitive out there, 
so big dollars are being spent," says 
Russ King, director of advertising 
and promotion for WPIJ. "We're 
doing three to four pushes a year, 
and with new competitors in the 
marketplace, there may be one 
flowing around every (juarter." 

Currently, WPLJ is conducting 
an on-air $95,000 payoff. Listeners 
can enter the contest simply by 
sending in a postcard .stating that 
they listen to the station. 

The outlet is also doing an eight- 
week television campaign to pro- 
mote its morning crew as well as a 
major bus and subway advertising 
program. 

Although King won't reveal how 
much the station is spending on pro- 



motions this quarter, he notes that 
it's "a very hcalthv figure." 

Like WPIJ, newcomer WQHT is 
also offering a sizable on-air give- 
away — this one in the form of cred- 
it, not cash. The f'antasy Charge 
Card contest entitles one lucky win- 
ner to spend up to $50,000 on the 
station's charge card within a 24- 
hour |)eriod. 

The station also just completed 
six weeks' worth of 10- and SO-sec- 
ond television spots, which pre- 
miered during this season's 0|)ening 
episode of ABC's "Moonlighting." 
In addition, billboards have hit area 
subways with a slogan that refers 
to the outlet as "New York's Hot 
New Music Mix." 

"We're at the stage of shaking 
hands and kissing babies to try and 
win votes," says Marly Wall, direc- 
tor of marketing for WQHT. "We're 
just starling to have high visibili- 
t.v" 

Although the station is new to the 
game, it will have a "very competi- 
tive marketing and advertising bud- 
get," says Wall. 

The biggest fall giveaway, how- 
ever, is WHTZ's Incredible Free 
Money Birthday Contest, which to- 



tals some $16.'i,000 in giveaways. 
Spread out over a six-week period, 
the promotion announces a birthday 
during certain times of the week, 
and the first person to call and 
prove it's his or her birthday wins a 
specified amount. Cash prizes run 
from $1,000 to $'25,000, with the 
largest amounts being given away 
on 'Thursdays (when diary keepers 
begin recording the week's listen- 
ing) at 7:20 a.m. 

To back the contest, WHTZ 
bought television spots on network 
outlets and independent stations in 
the metro area. According to promo- 
tion coordinator Mary Barnetl, the 
station had considerable success 
with a similar promotion that ran 
last spring. 

But top 40 is not the only format 
spending big bucks this fall. Album 
rock outlet WXRK just concluded 
its Outrageous Contest, which gave 
$25,000 to its grand prize winner. 
The promotion solicited listeners' 
ideas on what they would do for 
$25,000. There were some 1,000 en- 
tries, from which five finalists were 
chosen and asked to carry out their 
suggestions (Billboard, Nov. 22). 

(Cotilinued on page 15) 



Washington Koundup 



BY BILL HOLLAND 



Lawyers for the bidders 

in the RKO properties settlement 
proceeding met with FCC stafl'ers 
last week to find out if they would 
consider buyout bids from third- 
party "outsiders." The conclusion: 
Yes they would. The FCC will act 
as a conduit for negotiations, and 
submission of offers must take 
place by Dec. 8. The outsiders' bids 
must be accompanied by proof of 
citizenship, statement on cross- 
ownership and multiple ownership 
of other st<itions, character quali- 
fications, and proof of ability to 
operate the station for 90 days af- 
ter a deal's closing. Deals must 
then be closed by Jan. 9 to be in- 
cluded in final reports to the com- 
missioners on .Ian. HI. Stations not 
sold will go back into the ongoing 
hearing on renewal of the ItKO- 
owned properties. 

The MEXICAN Broadcasters 
Assn.'s offer to the National Assn. 



of Broadcasters (NAB) executive 
committee to hold last month's 
meeting in Mexico City was accept- 
ed. Talk centered on mutual ties 
and joint drug awareness pro- 
grams. The NAB committee al.so 
met with Mexican President Mi- 
guel de la Madrid, who urged the 
U.S. broadcasters to let their lis- 
teners know more about Mexico's 
efforts to deal with economic trou- 
bles caused by the recent drop in 
oil prices. 

The NAB AND THE FCC ap- 
peared before the U.S. Court of 
Appeals in New York last week in 
oral argument on a case involving 
FCC daytimer preference for new 
FM stations. The case was brought 
by the National Black Media (Coali- 
tion (NMBA), which opposes the 
preference. The NAB filed in sup- 
port of the FCC preference. 

Motorola's most recent am 

stereo bulletin is a pull-no-punch- 
es, take-no-prisoners broadside. It 
leads with the recent news that the 



...newsline... 

SANDUSKT BROADCASTING promotes five of its station executives to vice 
president posLs. They are KWLT San Diego general manager Tim 
Hahnke. KUSY Seattle CM Tim Davidson, WKRLTampa CM Don Hib- 
biLs, KNUS/KBPI Denver GM Nick Marncll, and the group's director 
of programming and personnel, Jeff Sattler. 

■ICHAEl COIBT is promoted in station manager at new Noble Broadcast- 
ing outlet WSSH Boston, a soft adult contemporary outlet. Colby was 
the station's program manager. 



Canadian Assn. of Broadcasters 
had recommended Motorola's C- 
Quam as the unannounced winner 
in the AM stereo wars. Some ex- 
amples: winner in the number of 
AM stereo stations in the U.S., the 
number of AM stereo receivers out 
there in radioland, and new world- 
wide growth of stereo stations. In 
all of these categories, the compet- 
itive Kahn system got either 
"none" or "neglible." 

The FCC'S broadcast station to- 
tals as of Oct. 31 reveal that, once 
again, there are more than 10,000 
radio stations out there. It breaks 
down to 4,856 AM outlets, 3,936 
FM commercial outlets, and 1,254 
FM educational outlets, for a total 
of 10,046. 

One OF THE FIRST GROUPS to 
announce a celebration of the Cen- 
tennial Congress is the D.C. chap- 
ter of American Women in Radio 
and Television, which will be wel- 
coming newly elected members of 
the 100th Congress Feb. 11 at a re- 
ception on Capitol Hill. Local and 
national media figures will appear, 
along with FCC officials and legal 
and communications bigwigs. 

The FCC REVIEW BOARD has 
granted the application of Las 
Americas Communications Inc. for 
a new FM station in Newark, N.J., 
to replace the old WHBI-FM facili- 
ties. The decision reversed an ear- 
lier decision to award the license to 
Comserv Broadcast Group Inc. 
The board cited a "formalistic le- 
gal ploy" on the part of Comserv, 
and called it "corporate legerde- 
main." Everyone to the dictio- 
naries! 




Blue Suede Blues. Rock legend Carl Perkins, right, enjoys a chat with WSB 
Atlanta personality Bobby Harper, center. Perkins was in lown for a concert and 
brought another legend, saxophonist Ace Cannon, along to meet Harper 



Promotions 



WARMTH IN THE WINTER 

Soft-rocking KOAQ "Q103FM" 
Denver eases into winter with a 
clever seasonal campaign called 
Win A Night In, during which the 
station will make house calls to win- 
ning listeners with everything nec- 
essary for a lovely night at home. 
The entries are handled by letters 
explaining why contestants deserve 
the special treatment, and winners 
will get a catered dinner, a VCR, 
and two hot video movies delivered 
to their homes. 

Meanwhile, album rocker KTXQ 
"Q-102" Dallas readied for winter 
by presenting the Cityski Nov. 1,5-16 



at the Dallas City Hall plaza. The 
event featured a simulated ski 
slope, which listeners were able to 
race down for free while testing out 
various types of ski equipment and 
getting free instruction. 

One morning of the weekend 
event, conducted by Billy Kidd, was 
devoted to special classes for Dal- 
las-area Special Olympians. Later, 
skiers of all levels were invited to 
compete in the Plymouth Cup race. 

In addition, Q-102 listeners were 
asked to register for a ski trip to 
Steamboat Springs, Colo., a pack- 
age provided by a local auto dealer 
and American Airlines. 



Programmers reveal why they hare jumped on 
certain new releases. 



BLACK/URBAN 



WELZ Cincinnati PD Brian Castle reports lots of calls on O'Bryan's 
"Tenderoni" (Capitol). The bulk of the calls. Castle says, appear to be 
coming from males in their mid-20s. Also pulling big phones is Tina 
Turner's "Two People" (Capitol), which the PD predicts will become 
much bigger for WBLZ than her last single, "'Typical Male." Rose 
Royce's "Doesn't Have To Be This Way" (Omni/Atlantic) is a mid- 
tempo track under consideration. And veterans George Benson and the 
Manhattans both have promising offerings that represent a mix of old 
and new traits to Castle's ear. The PD says Benson's "Shiver" 
(Warner Bros.) and the Manhattans' "Where Did We Go WronK" (Co- 
lumbia) should be strong adult records. 



COUNTRY 



WUBE Cincinnati PD Mike Chapman says Earl Thomas Conlcy's 
"Can't Win For Losing You" (RCA) is "a perfect followup to his sin- 
gle with Anita Pointer." In the "automatic add" category is Lee Green- 
wood's "Mornin' Ride" (MCA), according to Chapman, another pro- 
grammer who finds Greenwood almost incapable of disappointing his 
station's audience. And "the next big thing," according to Chapman, is 
Sweethearts Of The Rodeo and their latest single, "Midnight Girl/ 
Sunset Town" (Columbia). "They arc the equivalent of the female 
Everly Brothers, and this single is by far their stongest," the PD says. 

KIM FREEMAN 
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. . Come on angeh come on darling 

Let's exchange the experience . . 

-"Running up That Hill" 




KATE BUSH - THEWHOLE STORY 

A collection of eleven of her greatest compositions 

plus the brand new recording "Experiment IV." 
Also features a new vocal performance on "Wuthering Heights." 



Produced by Kate Bush 

Available on EMI America Cassettes, Records and Compact Discs 




AMERICA ■ 

Copyrighted material 




Copyrighted material 



'LICENSED TO ILL'l 

IN THE PAST 4 WEEKS 
500,000 COPIES SOLD. WORD! 

ON DEF JAM/COLUMBIA RECORDS, CASSETTES AND COMPACT DISCS. 



-COLUMBIA- « ARE TRAOEMARXSOFCSSINC C 19e6CSSlNC 
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cep a close watcii 



on your listeners, Tlicy'rc 
about to do sonicthinj; ex- 
traordinary. They're going 
to multiply . . . just as soon 
as you begin airing the new 
United Stations Program- 
ming Network AOR sht)w, 
ROCK WATCH, starring 
OEDIPIIS. the reigning mon- 
arch of on-air AOR person- 
alities, and Billboard's 1985 
Program Director of the 
Year. 

l-ver) week, Ol-DlPl'S 
will take listeners on a 
3-hour trip to the heart of 
AOR, via KcS.R's lop .^0 
tracks. He'll even take them 
behind the scenes to hear 
brief, insightful comments 
directly from the top 
artists. 




A Countdown to Ecstasy 
with Oedipus 



■ 

I 
■ 

I 




It's a show with such 
phenomenal drawing 
power it was already 
cleared by many of the 
nation's leading AOR 
stations. 

So don't wait another 
second to reserve this 
AOR show in vonr mar- 



ket. Call today. And re- 
serve the one program 
that can count down 
the top tracks with the 
top AOR artists . . . and 
multiply your listeners 
. . . and ensure their un- 
divided attention from 
now on. 



New York Washington. D.C. Chicago Detroit Dallas Los Angeles Lonilon 



ROCK WATCH is avail- 
able on a swap/exchange 
basis to stations in the top 
170 Arbitron-rated metro 
markets. There arc 10 com- 
mercial minutes per hour, 
evenly divided between 
local station and network. 

For .station clearance in- 
formation call United Sta- 
tions Programming Net- 
work Affiliate Relations in 
Washington, DC. at (703) 
276-2900. 

Tor national .sales infor- 
mation call United Sta- 
tions Programming Net- 
work in New York at 
(212) 575-6100. 




YesterHltSg 

Hits From Billboard Wand 
JO Years A<}(f This M't-rk 

POP SIN6US— 10 Yaars Ago 

1. Tonight's The Night (Gonna Be 
Alright), Rod Stewart. A»KNtMBROs 

2. The Rubberband Man, Spinners. 

3. Love So Right. Bee Gees. Rso 

4. Muskrat Love, Captain & Tennille. 

5. You Don't Have To Be A Star (To 
Be In My Show), Marilyn McCoo & 
Billy Davis Jr »ac 

6. You Make Me Feel Like Dancing. 
Leo Sayer. *^awnebbros 

7. More Than A Feeling, Boston, [Pic 

8. Madia's Theme (The Young & The 
Restless), Barry De Vorion & Perry 
Botkin, AhM 

9. You Are The Woman. Firefall, 

ArtANIIC 

10. Nights Are Forever Without You. 

England Dan & John Ford Coley. big 

TRET 

POP SINGLES— 20 Years Ago 



1. Good Vibrations, Be3ch Boys. 

2. Mellow Yellow, Donovan, cpic 

3. Winchester Cathedral, New 
Vaudeville Band, i onuna 

4. Devil With A Blue Dress On/Good 
Golly Miss Molly, Mitch Ryder & 
the Detroit Wheels, mw voicf 

5. You Keep Me Hangin' On. 
Supremes. moioan 

6. Born Free. Roger Williams, KAPP 

7. Stop Slop Stop, Hollies, iMFfHiAi 



CAPlftK. 

9. I'm Ready For Love, Martha & the 

Vandellas, gordv 
10. That's Life, Frank Sinatra. RCt>nist 

TOP ALBUMS— 10 Years Ago 

1. Songs In The Key 01 Lite, Stevie 
Wonder. !a>,'la 

2. A Night On The Town, Rod Stewart, 

WAHnTr BHDS 

3. Boston, EP»c 

4. Spirit, Earth, Wind & Fire. Columbia 

5. The Song Remains The Same 
^Soundtrack). Led Zeppelin, swan 

6. Blue Moves, Elton John. MCA 

7. The Pretender, Jackson Brown, 

AS»IUM 

8. Fly Like An Eagle, Steve Miller 
Band, capiiol 

9. A New World Record, Electric Light 
Orchestra, kniud ahusis 

10. Frampton Comes Alive, Peter 
Frampton. Afcw 

TOP ALBUMS— 20 Years Ago 

1. The MonKees, ( :('U;tM!> 

2. Dr. Zhivago. Soundtrack. MGM 

3. Supremes A Go-Go, Moiotvr.- 

4. The Sound Of Music (Soundtrack), 

RCA VICIOH 

5. The Mamas & the Papas, ounhih 

6. What Now My Love, Herb Alpert & 
the Ti|uana Brass, a^m 

7. Sergio Mendes & Brazil '66. A&M 

8. Going Places. Herb Alpert & the 
Tijuana Brass, ahm 

9. Revolver, Beatles, cawtol 
10. Lou Rawls Soulin'. cAPiiot 

COUNTRY SINGLES— 10 Years Ago 

1. Thinkin' Of A Rendezvous, Johnny 
Duncan, couimdia 



3. Good Woman Blues, Mel Tillis. mca 

4. Lawdy Miss Clawdy. Mickey Gilley, 

Pl.A>BOT 

5. Hillbilly Heart. Johnny Rodriguez. 

6. Sweet Dreams, Emmylou Harris. 

7. Take My Breath Away, Margo 

Smith, vAH^itw HHos 

8. Baby Boy. Mary Kay Place as 
Loretla Haggers. coiuwaa 

9. Fox On The Run, Tom T Hall. 

MrRCUHT 

10. Broken Down In Tiny Pieces, Billy 

"Crash" Craddock, ah<: doi 

SOUL SINGLES- 10 Years Ago 

1. Dazz. Brick, oang 

2. Car Wash, Rose Roycc. MCA 

3. Enjoy Yourself, Jacksons. EPIC 

4. Hot Line, Sylvers. CAPiTOL 

5. Keep Me Cryin', Al Green, hi 

6. Shake Your Rump To The Funk. 
Bar-Kays, wf rcury 

7. Do It To My Mind. Johnny Bristol. 

AILAMTIC 

8. I Kinda Miss You, Manhattans. 

cot UMDIA 

9. Open Sesame, Part 1. Kool & the 

Gang. D€ iiir 
10. Catfish, Four Tops. ABC 
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adio Billboard. 




OTEVE RIVERS is the new pro- 
gram director at KIIS-AM-FM Los 

Angeles as of Dec. 8. Rivers leaves 
a strong track record at Century 
Broadcasting's progressive top 40, 
KMEL San Francisco. That sta- 
tion's general manager, Paulcttc 
Williams, says KMEL MD Keith 
Naftaly will be handling program- 
ming duties until Rivers' replace- 
ment is found. 

According to KIIS VP/station 
manager Lynn Anderson-Powell, 
"Some programming changes were 
necessary, and we offered [acting 
KIIS PD] Mike Schaefer a promo- 
tion with the programming job at 
KS-103 (KSDO-FM) San Diego. 
Mike has decided not to go to San 
Diego." 

Earlier this year, Schaefer had 
been made acting PD when Gerry 
DeFrancesco was elevated to Gan- 
nett's group programming VP and 
challenged with retooling KIIS to 
face competition from upstart 
KPWR "Power 106". After a shock 
in the spring book, when Power 
popped up with a slight lead, KIIS 
regained its longstanding top seat 
in the summer book. In the most re- 
cent Arbitrends, however. Power 
106 edged back on top of KIIS. At 
presstime, Schaefer's plans were 
not known. 

On Rivers' selection, Anderson- 
Powell says, "Steve has had out- 
standing successes at every station 
he's programmed. That track record 
and his incredible desire to win 
made him right for the job." 

Andy dean is elevated to music 
director at WPLJ New York, where 
he succeeds Lisa Tonacci (Bill- 
board, Nov. 29). Dean has been at 
the top 40 outlet for just over three 
years as a programming assistant. 
There's a hot rock PD slot open at 



Seattle's KISW, as PD and assis- 
tant GM Beau Phillips moves up to 
the fulltime GM seat . . . Philadel- 
phia album rock veteran Ed Sciaky 
leaves WlOt} to take on afternoons 
at Infinity classic rocker WYSP 
there, which ought to ser\'e as a nice 
music-intensive counterpart to 

Rivers rolls along 
to the PD post 
at LA.'s KIIS 

Howard Stern's simulcast silliness 
in the mornings. That leaves former 
afternoon man Scruff Connors 
seeking new opportunities. 

All EYES ARE ON the ears of 
Gene Sandbloom, KIIS Los Ange- 
les music director, who won the lat- 
est Active Industry Research (AIR) 
competition, for the second lime in a 
row. For his precision and consis- 
tency in predicting how well top 40 
releases would do over the last si,\ 
months, Sandbloom wins a Porsche 
944. (Perhaps the Porsche Sand- 
bloom won in the last competition is 
available cheap!) 

For those unfamiliar with AIR, 
the contest gives programmers and 
label reps extra incentive to listen to 
new releases carefully, and gives 
participating labels quick feedback 
on how various releases will do. 
AIR is based in Columbia, Md., and 
run by president Alan Smith, who 
started the company about four 
years ago. 

After Sandbloom, the top 10 fin- 
ishers in AIR, round five, are (in or- 
der): Kirk Cliatt of Salinas, Calif.; 
indie Tony Muscola; Chrysalis' 
Steve Brack: WQXI Atlanta's Don 
Benson; WWPZ Petosky, Mich.'s 



Dennis Martin; KFRX Lincoln, 
Neb.'s Tracy Johnson; Columbia's 
Alan Orcm'an, lied with WKFR 
Battle Creek. Mich.'s Terry Wein- 
acht: and WOAY Oak Hill, W. Va. s 
Jim Martin. Overall, l!0 contestants 
won prizes, with the runners-up 
sharing more than $45,000 worth of 
audio/visual equipment. 

John Roberts enters intense 
competition by taking on the pro- 
gramming reins at KEGL "The Ea- 
gle" Dallas. Roberts joins the San- 
dusky top 40 after programming 
WWLT Cincinnati for just over a 
year. Interim PD Joe Folger will 
see the Eagle through the transi- 
tion, then go after his own PD post. 

At country outlet KRPM-FM Se- 
attle, Chariye Parker moves into 
the midday slot, replacing Patti 
Par, who's off on a leave of ab 
sence. Parker comes from an air 
slot at KRPM-AM. where she w;is 
replaced by Bobby Scolt. 

WTRK "Electric lOG" Philadel- 
phia will retain the all-currents for- 
mat Mike Josephs installed roughly 
a year ago, as Cox puts the station 
on the sale block. As Josephs ex 
plains it, the highly charged pro 
gramming has doubled WTRK's 
Birch number since startup, and the 
station has been performing well 
with tho.sc all-important women. 

Ken .MEKSON is the new morning 
man at new AC outlet WWMX "We 
Mix" Baltimore (formerly lop 40 
WMKR). Merson had been midday 
man at WBSB "B-104" Baltimore 
for the past four years. Moving into 
the B-104 slot is Dave Foxx, who 
leaves WPGC-AM Washington af 
tcr nine years — including, B-104 PD 
Steve Kingston reports, a period 
"too many years ago" when Kings- 
ton was WPGC's PD. 

Bob Chase assumes the opera- 
tions manager post at WQPM 
Princeton, Minn. He was most re- 
cently with KKJO Minneapolis. 

KrTH-AM Los Angeles recruits 
Little Richard for a series of 10-sec 
ond television spots promoting its 
"Smokin' Oldies" format . . . Record 
tip of the week comes from WTHZ 
Tallahasse, Fla.'s Rich Stevens, 
who cites "Ronnie's Rap" by Ron & 
the D.C. crew. We're told it will be 
out on Profile in a week. 
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GOTHAM STATIONS MOUNT PROMO BLIH 

(ContiiiHvd from page 10) 



WXRK promotion director Shar- 
on Rosenbush says the "Outra- 
geous Contest" was "indicative of 
the station, but it's not something 
we do on a regular basis. It's the 
single largest financial prize we've 
done so far." 

Longtime rocker WNEW-FM 
takes a different approach and tries 
to build station awareness through 
community projects, rather than 
huge cash giveaways. 

"Our fourth quarter is usually 
very big in terms of community ser- 
vice," says WNEW promotion direc- 
tor Rose Polidoro. "This time of the 
year people are community-orient- 
ed, so we try to do something that 
hits home. It works very well in 
terms of having a good focus for the 
end of the year." 

On the urban level, WRKS is pro- 



moting its "Million Dollar Dash For 
Cash." The winner of this contest 
will have 98.7 seconds to grab as 
much as he/she can in a bank vault 
containing a million dollars. Also in- 
cluded in the prize package is a 1986 
Corvette. Listeners can enter this 
contest by being the 90th caller 
when the "song of the day" is 
played. 

"We have [previously] done noth- 
ing along the lines of this," says Bri- 
an Marks, assistant promotion di- 
rector for WRKS. "This [promotion) 
is pretty extensive." 

WBl^ is spending some $7.5,000 
on its "Touch Of Cash" promotion, 
according to Janie Washington, the 
station's vice president/corporate 
director of promotion and trade. 
The contest is tied to a particular 
record that's being played, during 



which listeners are asked to identify 
one of the station's call letters. 

The urban outlet also bought 30- 
second television spots, which ran 
for four weeks in October. 

"We're doing more promotions 
this year," says Washington. "We 
beefed up to compete with other 
stations." 

On the adult contemporary front, 
newcomer WNSR appears to be tak- 
ing the most aggressive approach 
with heavy television and print ad- 
vertising. Because of the nature of 
the format, says creative services 
coordinator Paul Benenati, "It's not 
so much as giving away prizes as it 
is increasing our visibility." 

As for TV time, he sayd, the sUi- 
tion "buys spots next to high-visibil- 
ity programs. Right now it's mainly 
network and local newscasts. " 



ALBUM ROCK ^'^'^ 
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si 


Compiled from national album rock 
ARTIST radio airplay reports 

L*Btl 


1 


I 


3 


6 


It ii 

STEVE MILLER 


No. 1 * * 

1 WANT TO MAKE THE WORLD 


2 


3 


4 


9 


BOSTON 

UCA 


WE'RE READY 


® 


5 


7 


8 


GEORGIA SATELLITES 

tLlKtRA 


KEEP YOUR HANDS TO YOURSELF 


4 


4 


5 


6 


DON HENLEY 

MFIIN 


WHO OWNS THIS PLACE 


CD 


e 


13 


3 


BRUCE SPRINGSTEEN 
cOLUueu 


WAR 


CD 


s 


10 


7 


BENJAMIN ORR 

[UKTRA 


STAY THE NIGHT 


7 


2 


1 


9 


THE PRETENDERS 


DON T GET ME WRONG 


CD 


10 


14 


5 


ERIC CLAPTON 

MCA 


ITS IN THE WAY YOU USE IT 


9 


7 


2 


10 


BILLY IDOL 

riervsAlis 


TO BE A LOVER 


10 


12 


12 


9 


RIC OCASEK 


TRUE TO YOU 


OD 


15 


IS 


8 


BOSTON 

MA 


COOL THE ENGINES 


12 


9 


6 


9 


KBC BAND 

AmSTA 


ITS NOT YOU. irSNOTME 


OD 


19 


28 


4 


STEVIE RAY VAUGHAN 

EPIC 


SUPERSTITION 


14 


16 


16 


7 


DAVID t, DAVID 


SWALLOWED BY THE CRACKS 


CD 


20 


25 


5 


KANSAS 


ALL 1 WANTED 


IS 


11 


8 


11 


JOHN FOGERTY 

WAPMf It |3fK>S 


CHANGE IN THE WEATHER 


17 


17 


17 


6 


R.E.M. 

IRS 


SUPERMAN 


a© 


22 


22 


5 


THE PHrrENDERS 


MY BABY 


(D 


23 


29 


6 


BON JOVI 

Mi t«;uny 


WANTED DEAD OR ALIVE 


20 


18 


18 


7 


EDDIE MONEY 

CCXUMOIA 


WE SHOULD BE SLEEPING 


21 


14 


U 


24 


GENESrS 

AILANTIC 


LAND OF CONFUSION 


22 


13 


9 


13 


BRUCE HORNSBV 

RCA 


THE WAY IT IS 


23 


21 


21 


7 


THE STABILIZERS 

CtXUMOl* 


ONE SIMPLE THING 


24 


24 


19 


8 


TALKING HEADS 

SlHt 


PUZZLIN' EVIDENCE 




35 


_ 


2 


★ ★ * Power Track * * ★ 

PETER GABRIEL BIG TIME 

GEFFtN 


2e 


26 


33 


4 


BOB GELDOF 

ailawik: 


THIS IS THE WORLD CALLING 


27 


27 


30 


5 


SURVIVOR 

scorn BROS 


IS THIS LOVE 




28 


31 


4 


BlUY IDOL 

CHRYSAIIS 


DON'T NEED A GUN 


® 


29 


34 


4 


LONE JUSTICE 

GtfFlN 


SHELTER 


30 


30 


35 


3 


BILLY SQUIER 

CAPIIOt 


SHOT 0' LOVE 


(S) 


31 


45 


3 


BRUCE SPRINGSTEEN 

COLUMBIA 


FIRE 


(D 


32 


41 


3 


STEVE WINWOOD 

iSlAtO 


BACK IN THE HIGH LIFE AGAIN 


33 


25 


23 


6 


TRIUMPH 


TEARS IN THE RAIN 




39 




2 


THE ROBERT CRAY BAND SMOKING GUN 

MfMflKIY 




41 




2 


BRUCE H0RNS8Y 

HCA 


ON THE WESTERN SKYLINE 


\ssJ 


43 




2 


JASON & THE SCORCHERS GOLDEN BALL AND CHAIN 

IMtAMCmCA 


37 


37 


37 


3 


BAD COMPANY 

ATlANtlC 


FAME AND FORTUNE 




38 


40 




PAUL SIMON 

WARNf R nH«'. 


GRACELAND 


(D 


NEW^ 


1 


* * * FLASHM AKER * * * 

THE KINKS ROCK N' ROLL CITIES 

Mr A 


40 


33 


20 


II 


Tit TUESDAY 

(f>. 


WHAT ABOUT LOVE 


® 


49 




2 


THE PRETENDERS 

Sllft 


ROOM FULL OF MIRRORS 


42 


34 


26 


8 


PETER GABRIEL 

('.[rriF4 


THAT VOICE AGAIN 


® 


NEW^ 


1 


THE SMITHEREENS 

fP«GMA 


BEHIND THE WALL OF SLEEP 


44 


36 


32 


14 


STEVE WINWOOD 

ISlAt* 


FREEDOM OVERSPILL 


® 


NEW^ 


1 


ANN WILSON 

CAFIICX 


THE BEST MAN IN THE WORLD 


(S) 


NEW^ 


1 


BRUCE SPRINGSTEEN 

COiUMBIA 


BECAUSE THE NIGHT 


47 


47 




2 


BOB SEGER& THE SILVER BULLET BAND MIAMI 

CAPita 


4< 


40 


24 


7 


THE POLICE 

AIM 


DONT STAND SO CLOSE TO ME 86 


® 


NEW^ 


1 


PAUL YOUNG 

COIUMeiA 


SOME PEOPLE 


SO 


48 


46 


5 


HOWARD JONES 

tLEAIRA 


YOU KNOW 1 LOVE YOU DON T YOU 



Tracks urtth ISe giMlcsI airp<jy g*rn Ihn The fUithmihfr li Ihc higheit-debulmg track o\ the 

•wk The P(w«f Track ii thp track on ttw thirl Itwi ihcw) the Ufjeil incrtnaM in airpby (w the iwk before 
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adio 



l^featured l:^ogrammmg 



Billboard. 



United stations Radio Net- 
work chief Nick Verbitsky has 
been named by the Itadio Network 
Assn. (RNA) to complete the unex- 
pired term of chairman left by Dick 
Brescia. Brescia resigned his CBS 
post and with it the position iis RNA 
chairman. Verbitsky will serve as 
chairman for the remainder of the 
year. Brescia's replacement at CBS. 
Robert P. Kippvrman will lie CBS' 
representative to the hoard. Klec 
tion of new officers for calendar 
1987 will take place at the Dec. s 
meelinf;. 

Meanwhile, the RNA's monthly 
report of collective member revc 
nues for October showed a 7" in 
crease over the same month in 198;'! 
Although the pace of revenue in- 
creases slowed in September and 
October, the national overall in- 
crease for 198G continues to Im! well 
above the KNA prediction of \4*'< 
(Billboard, Nov. 8). 

Denny SOMACII Productions 
brings out "News That Rocked" for 

the seventh con.scculive year, wrap- 
ping up rock news for 1986. Once 
again via NRC Radio Entertain- 
ment, the two-hour sound collage 
will review the year's major rock 
events. "News That Rocked" was 
the first show produced for NBC's 
The Source, and this year's install- 
ment will focus on the great charity 
concerts, the new Rock And Roll 
Hall Of Fame, make-ups, breakups. 




On The Money. Eddie Money cashes in on the opportunity to make a guest 
appeafsnce on Westwood One's "Line One" to promote his latest Columbia 
allium, "Can't Hold Back." Pleased with the outcome ate. Iiom lelt, "Line One" 
co-host David Perry, producer Mary-Pat Carney. Money, and Columbia album 
promotion director Jim McKeon. 



comebacks, and, of course, the 
year's hits. Somach himself hosts. 

The "National New Year's Eve 
Party" will count down the last sec- 
onds of the year once again this 
Dec. 31. This is the eighth consecu- 
tive year for the show, broadcast 
live via satellite. The seven-hour cel- 
ebration originates from Disney- 
land at 9 p.m. EST, ushering in the 



Watch for 




December and January 



rsf THE YEAR IN 
MUSIC & VIDEO 
m AWARDS 



new year for each time zone. It can 
be carried for its full length or for a 
single hour. Roger Carroll hosts 
the wide variety of musical acts as 
well as the celebrity interviews and 
new year's features. "Party" comes 
on a barter basis with six affiliate 
and six network minutes available 
per hour. For more information, call 
818441-1864. 

Stocking stuffer: jam cre- 

ative Productions, Dallas, is offer- 
ing a Christmas jingle package on a 
market-exclusive basis. The pack- 
age is available as an outright buy 
and can be previewed by calling 800- 
JAM-DEMO. 

Superspots, Chicago, has a televi- 
sion spot available for AOR FM pro- 
motion that is specifically designed 
for that discounted TV time avail- 
able Dec. 20-24. Designed to run on 
a saturation schedule, the market- 
exclusive offering will be totally 
customized, with logos and position- 
ing statements. The last order date 
is Dec. 12 to get this rock'n'roll 
Christmas image under the tree. 

(Conlinued on vaae IS) 
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Bixxid' 

ADULT CONTEMPORARY 
MOST ADDED 

A «i<.'ckl|i national compilation of the mo%t 
a(M«d rocordi on the rftdio staDons currently 
ropofting to the Top Adult Conlemporary 
Singles cha/1 



86 REPORTERS 



NEW TOTAL 
ADDS ON 



llOKEt RICHIE 
eAttERINA GIRL aoimit 


17 


17 


JEFFREY OSBORNE 
IN YOUR EYES u« 


13 


IS 


CHICAGO 

WHL YOU STILL LOVE ME' 

••"NIB BfiOS 


10 


43 


LRONSTADT/J.INGRAM 

SOMEWHERE OUT THERE 

MCA 


10 


54 


GREGORY ABBOn 
SHAKE YOU DOWN ucumu 


to 


so 



' Copyright 1986, Billboard Publtcatwis. Inc No part of this 
pubJicalwn may be reprodiKed. stOf«J m any retrieval system, or 
transmttled. m any (orm or by any means, electrootc. mechanical, 
photocopying, recording, or otberwuse. *ithoot the prior iwntlen 
permisston o1 the publisher 
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Compiled from a national sample of radio playllsts. 


s 

i 


* 
< 


2 WKS AGI 


O 
* 


TITLE 

L*8fi & W",»et« 0<STmeuiiNGl*BEl 


ARTIST 


CD 


2 




11 


* * NO. 1 * * 

THE W*Y IT IS 

BCA 1 «iH. al m One ♦ BRUCE HORNSBY & THE RANGE 


2 


1 




10 


LOVE WILL CONQUER ALL 


♦ LIONEL RICHIE 


CD 


« 




6 


LOVE IS FOREVER 

JiVe 1 ARISTA 


♦ BILLY OCEAN 


4 


4 


* 


11 


HUMAN 

VIRCm 286I.AiM 


« THE HUMAN LEAGUE 


5 


3 




11 


THE NEXT TIME 1 FALL 

viAiMR BUGS nam ♦ PETER CETERA WITH AMY GRANT 


6 


5 




9 


TRUE BLUE 

smt ? 28591 •¥»»«« enos 


♦ MADONNA 


CD 


9 




5 


FALLING IN LOVE (UH-OH) 

EPIC 34^56352 


« MIAMI SOUND MACHINE 


t 


7 


6 


14 


I'LL BE OVER YOU 

COIUMBIA 3B 06260 


♦ TOTO 


9 


8 


9 


8 


EMOTION IN MOTION 

GEFIEN 7 2861 7 VIARNER BROS 


♦ RIC (x;asek 


(To) 


11 


15 


5 


STAY THE NIGHT 

tltHlRA 7 60506 


♦ BENJAMIN ORR 


GD 


14 


27 


3 


THIS IS THE TIME 

COLUMBIA 38 06626 


♦ BILLY JOEL 


OD 


15 


19 


6 


STAND BY ME 

ATLANTIC 2 893«l 


♦ BEN E. KING 


13 


13 


14 


7 


AMANDA 

MCA 52766 


BOSTON 


® 


21 


25 


4 


SHAKE YOU DOWN 

COLUMSIA 38 06191 


♦ GREGORY ABBOTT 


OD 


19 


24 


4 


SOMEWHERE OUT THERE (FROM "AN AMERICAN TAIL") 

MCA 52973 LINDA RONSTADT AND JAMES INGRAM 


OD 


17 


20 


6 


TAKE THIS LOVE 

A&M 2875 


SERGIO MENDES BRASIL '86 


17 


12 


8 


14 


COMING AROUND AGAIN 

ARISTA 1 9525 


CARLY SIMON 


18 


10 


11 


9 


THEY DONT MAKE THEM LIKE THEY USED TO 

BCA 5016 KENNY ROGERS 


CS) 


25 


37 


3 


CAUGHT UP IN THE RAPTURE 

ELEKTRA 7 6951 1 


* ANITA BAKER 


20 


23 


23 


5 


HIP TO BE SQUARE 

CHRTSAllS 43065 


♦ HUEY LEWIS & THE NEWS 


21 


24 


26 


5 


FOOLISH PRIDE 

RCA 5036 


♦ DARYL HALL 


® 


28 


— 


2 


WILL YOU STILL LOVE ME? 

•VARNER BROS 7 2B512 


* CHICAGO 


23 


22 


17 


10 


THE LADY IN RED 

A&M 2848 


CHRIS DEBURGH 


24 


16 


10 


11 


CALIFORNIA DREAMIN' 

CAP1I0L 5630 


♦ THE BEACH BOYS 


® 


29 


35 


3 


STAY FOR AWHILE 

A&M 2B64 


AMY GRANT 


26 


18 


12 


16 


THROWING IT ALL AWAY 

AILAUTIC 7 89372 


* GENESIS 


® 


30 


36 


3 


(FOREVER) LIVE AND DIE 

viR&N 2«72,AAM « ORCHESTRAL MANOEUVRES IN THE DARK 


28 


20 


16 


20 


SWEET LOVE 

EirnTRA 69557 


♦ ANITA BAKER 


29 


26 


18 


14 


TRUE COLORS 

PORTRAIT 37 06247HEPIC 


♦ CYNDI LAUPER 


m 


37 




2 


TWO PEOPLE 

CAPITOL 5644 


♦ TINA TURNER 


31 


34 


38 


4 


I'M FOR REAL 

ELEKTRA 7 69527 


♦ HOWARD HEWETT 


® 


36 




2 


DON'T GET ME WRONG 

SIRE 37 28630/WARWER BROS 


♦ THE PRETENDERS 


33 


27 


21 


19 


STUCK WITH YOU 

CHRYSALIS 43019 


♦ HUEY LEWIS & THE NEWS 


® 


NEW^ 


1 


GRACELAND 

WART^LR BROS 7 2852! 


PAUL SIMON 


® 


NEW^ 


1 


GOLDMINE 

RCA 5062 


♦ THE POINTER SISTERS 


® 


NEW^ 


1 


VICTORY 

MERCURT 868 074.7/POllrt:RAM 


♦ KOOL & THE GANG 


® 


NEW^ 


1 


WHEN YOU WISH UPON A STAR 

ASYLUM 7 69507 tLElLTHA 


♦ LINDA RONSTADT 


38 


35 


30 


8 


LOVING STRANGERS 

ARISTA 1 9530 


CHRISTOPHER CROSS 


39 


31 


22 


13 


WHEN 1 THINK OF YOU 

A&M 2855 


♦ JANET JACKSON 


40 


39 


32 


25 


WORDS GET IN THE WAY 

EPIC 34 06120 


MIAMI SOUND MACHINE 



C ^ Products with the greatest airplay gams this week # Vidcocl 
Ajsn Ot America (RIAA) ceriilication lor sates ot 500,000 units < 
million units. 



ip availability. • Recording Industry 
i RIAA certification for sales ot 1 
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HOROWITZ 

MMS HISTORY 

Deutsche Grammophon 
Recordings Nos. 1, 2 and 3! 



Vladimir Horowitz is the firet artist 

in history to hold the top three 
positions on the Billboard Classical Chart 
with all-new classical recordings. 
Deutsche Grammophon salutes his 
landmark achievement and thanks 
him for proving that the greatest hits 
don't have to be Greatest Hits. 



COMPACT 



mm 

DIGITAL AUDIO 



Horowitz in Moscow 

419499-1 2 •IGH 

The Studio Recordinqs 

419217.12 4GH 

The Last Romantic 

419045-1 '2 4GH 



Deutsche Grammophon: 




e 196S DQ / PolyOram B«cont9, Inc. 



the No. 1 Classical Label 
Distributed by FolyGram Records, Inc. 



All selections 
available on 
CD, LP and 
cassette. 



Chart C 1980 by BIKbosrd PuWicsUoru. kic 
noprmied by permi&Wxi 




adio 



BILLBOARD 
HANDS YOU 
THE WORLD 




J 






CIRCLE THE GLOBE WITH YOUR AD IN 
BILLBOARD'S 2 MIDEM SHOW ISSUES: 

Pre-MIDEM Convention Issue January 24 
Ad Deadline December 23 

MIDEM Convention Issue January 31 
Ad Deadline December 30 



• WORI.nWIDE CIRCULATION 
IN OVER 100 COUNTRIES 

• BONUS DISTRIBUTION AT CANNES 



PORADDETAII SI AI.I. 



Ocnc Smilh. Assuciiiti- Publisher 
(2l2)764-7.11<.(Nci> Vurkl 



Pnlritk Campbell ( London) 
(l)4]<)-«4ll 



Ron BcliM {AmMcrdnmt 
(JI)30(iMM«l 



(icnnano Rliscillo I Milan) 
(W) 2-28-29I5I1 



Kurla (iolUslcin ITuronio) 



OR CONTACT ANY BILLBOARD SALES OFFICE WORLDWIDE 



FEATURED PROGRAMMING 

(Cniitiniird from page IS) 



OYNDICOM of Redwood City. 
Calif., has teamed with Alan Olin- 
stead to offer Olmst«ad's new Ka- 
leidophonic Jazz for syndication. 
Olmstead's program is currently on 
California stations KFMI Eureka 
and KOZT Mendocino. Initial tjir- 
Kets for the program are Sunday 
morning wake-up slots and upscale 
demographics. "This is definitely a 
commercial program, and we're 
aiming for the people who don't 
think they like jazz," says 01m- 
stead. "We're programming upbeat 
tracks and new releases, but we're 
not afraid to play historic tracks to 
show the history of jazz." 

The new three-hour show is avail- 
able on tape for cash and plans to 
walk the line between "educational" 
and easy-listening jazz program- 
ming. Ten minutes per hour arc 
available for local sale. More infor- 
mation is available through Syndi- 
com at 415-366-1781. 

StARSTREAM Communications 
Group, Houston, has new long- and 
short-form offerings available. "Su- 
per Mix Dance Party" is a three- 
hour hot mix of urban contempo- 
rary tracks hosted by WBMX Chi- 
cago's afternoon man Marco 
Spoon. The show owes its inspira- 
tion to WBMX's successful "Satur- 
day Night Dance Party." 

In the short-form categorj\ "On 
The Inside" is a daily profile on 
.America's most prominent black 
men and women. "The 90-second fea- 
ture is hosted by Jane Kennedy 
Overton and concerns itself more 
with the aspirations, lifestyles, and 
backgrounds of its subjects than 
with gossip. Starstreams can be 
contacted at 7:3-781-0781. 

On JAN. 2, 1938. Charles Michel- 
son began distributing radio come- 
dies and dramas. He is still going 
strong and is offering ,^2 half-hours 
of the original "Edgar Bergen & 
Charlie McCarthy Show." The 
package is available on a cash basis. 
For more information on it or on a 
host of other programs from the 
golden age of radio, you can call 
Charles Michelson Inc. in Beverly 
Hills, Calif., at 213-278-1546. 

I'CTER J. LUnWIC 



Below is a weekly calendar of up- 
coming network and syndicated 
music specials. Shows with multi- 
ple dates indicate that local sta- 
tions liaee option of broadcast 
time and dates. 

Dec. 5. Little Richard. Jeny Lee Lewis. Solid 
Gold Scrapbooh. United Stations, one hour. 

Dec. 5, Eric Clapton. Supergroups, A8C Radio 
Networks, two hours. 

Dec. 5-7, Tina Turner, Peter Meti, Tolo, The 
Great Star-Ship, Barnett-Robbins, one hour. 

Dec. 5-7, Stacy Lattisaw. Slar Beat, MJI 
Broadcasting, one hour. 

Dec. 5-7. Manfred Mann, the Hollies, the 
Kinks, elc. Best 01 The British Invasion, CBS 
Radioradio, three hours. 

Dec. 5-7. Kurtis Blow, Isaac Hayes, Daz2 
Band. Street Beat, Barnell/Robbins, one hour. 

Dec. 5-7, Pretenders, lovutny. Rock 01 Tt\e 
World, Barnett/Robbins, one hour. 

Dec. 5-7, Alabama, Country Today, MJI 
Broadcasting, one hour. 

Dec. 5-7. Jermaine Stewart, Hve Slar, On The 
Beat. Barnett/Robbins, one hour. 
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Lakeside Reunion. WWKB alumni come (ogether at WWKB Buflalo. N.Y.. to 
celobrato station morning man Danny Neaverlh's 251h yoar on "KB." Tha 
broadcasters came from all over the U.S. and Canada lo join the festivities and 
on-air (reo tor-all. Sealed, tram left, are television's "Pnce Is Rigtit" announce! 
Rod Roddy. WNBC New York's Joey Reynolds. WWKB morning man Dan 
Neaverlh, WMJC Detroit's Tom Shannon, and CFNY Toronto's Don Barns, 
Standing, from left, are CKEY Toronto's Jay Nelson, WWKB VP/Gly| Jim 
Meltzer, and Pulse publisher Tom Shovan. 



86 To 25th On Third. Sergio Mendes and Brasil '86 are on hand to help the 
Blue Note. New York's legendary Third Street club, celebrate its 25th 
anniversary. Pictured, clockwise from left, are A&M's Rick Stone; the Wiz' Keith 
Driver and Thad McCullaugh; WRKS New York VP/GM Barry Mayo; A&M's 
Gwen Franklin; Billboard's Terri Rossi; A&M's Sue Di Benedette, Dwayne 
Alexander, and Carol Cooper WBLS New York's Pal Prescolt; and Mendes. 




On The Superspot. Superspols Chicago co-founder Joe Kelly, center, and 
Burkhart/Abrams' Lee Abrams, left, give Superspots' new VP/GM Brian 
Pussilano the business al a production powwow. Pussilano has been on the 
Superspols since he joined the company in mid-October. 





Full-Range Simulcast. WLAV Grand Rapids. Mich., celebrates with Bruce 
Hornsby & the Range after the station's simulcast of Ihe band's recent concert. 
Standing, from left, are RCA's Bill Kennedy and Michael Whitonack. WLAV PD 
Dave Lange. and band members John Molo and Hornsby. Seated, from left, are 
WLAV air talent Steve Aldrich, band member George Marinelli, WLAV MD Aris 
Hampers, and "Rangers" Peter Hams and Joe Puerla. 




Gift-Box Check. The Save The Children Foundation finds help in 200 unusual gilt boxes from slalion KCBQ San 
Diego. The station donated box seats for a recent Crystal Gayle concert to National Univ., which, through Tickelron. 
took donations for Ihe seats. The S'1,000 raised by the university went to Ihe foundation to help earthquake victims in 
El Salvador. Standing, from left, are Ihe university's Dr. David Chingos, Ticketron's Cathy Frost, and KCBO GM 
Charlie Ochs. 



Shipped Out. The entire KNIX Phoenix, Ariz., slafi gets shipped to San 
Diego — for a job well-done. As a thank-you lor a year's hard work and good 
ratings. KNIX management sent the staff for a weekend of r&r. One of the 
jobs well-done was the staff's live satellite broadcast from Ihe 151h- 
anniversary celebration of Disney World in Orlando. Fla. 
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Billboard- 

FOR WEEK ENDING 
DECEMBER 6, 1986 



POWER PLAYLISTS 



PLAT1NUI*— stations wKTi » WMUy cuma 
■ udnnca of mon than 1 mMon. 

GOt-D— Statlona wttti a wMkty cuma 
audlanca batwMn 500.000 and t mlon. 

SILVER— Statlona wWt a wvakly cuma 
audlanca batwMn 250,000 and S00.00a 



CURRENT PLAYLISTS OF THE NATION'S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS 
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P D Litry B«fctr 

Tki Mm IMM. Hmu> 
finm AltaOuu TM DsM 

l«i IM. Tm Cm IM A M Hmm 



_. _ ktim. law im Cmjum Al 
tmmjt^ SIM« Bf lit 
Cpi* iMfm, Xim akn 
friHMmUMiAMrCnaLTht Htil 
tna mmlHl Tto kM|t. Ilw Vif It 

Otm 'hMU IMM, Tht Urn 
HwT Lm t nill«n,H« le e« S4M 
hbvl PakMr. I Ma i mi* le Tvin 
AMti ftjkw, Smri lm 
8*1 MA te B* A iPfH 
Mmki HvtHU. for T«M(l>( 
rnMi JtckiM. tntr Un 
ftM|ln. Wdh LAi An Inpt»F> 
Wa^ldW IfWTMdf Hm fM Imih 
SmmOu fitt, iMCtl (I «vl Vmi^ 

DWM OwM, NottfiWl 

Mol I TIhCmml Vdon 

Cart AiAnM rCMl (mm. foMd 

MUiiM. opOT row hmti 

Itl4><*l SlJi. IWM TmcA 



WHTZf=m 

k P D Scoll Shannon 

1 Cnnn AMatt Tou Dmni 

I n« Hmmm Lu|m. Homin 

4 Im tM, Vou Cm lovt A Rm) H*m* 

J BMtM. AnincU 



ImmI ftriM. Ion wm CoAiMi Ail 

Im t Kl«t Stod Rt M* 
Cmm*. «Wm4 Up 

livu Hmrtf i Tte Rmi*. Ih« Wh K 
iMHrtM. WM An tppiLM 



AiMi lata. Sm( lm 

OarM Owak. MaienMi 

BnK* SpMMlM* ft Thi t Strwl BmI 

nTBTDw You 

MMf QlMC. EvtnWr H*Tf fun tont|h 



,^ iMdi He <l Mint Xm B 

1% V«ri t tIh ImIwi. At Ih.t Mooi 
■•bMl rilMr. I thdn'l Hun Ta liitn 
CmI Andwwn t Oani UrMt. r>«nd 
MataMi, Optn Taut H«Mt 
Hum SmM HkImn. Hwdt G*1 l«i The 
SlacfT Im (H Hcttit 



>AMB94 



Chicago 



P.O : John Gehron 

m UttM. Hunun 
ftntM Amimli 

PrtH (Ultri Wnh Ami bMrt. tht Htil 

Sen [ Kinf. Sti->4 1!t W( 

Bruc* Horinbr t Th* Hwit*. ■( 

U«nn liU Horn loni|M 
Hmt iMm i Pw am. H<i to 8« Sqiu 
NMlChiiM. [<inrt<Mf)r Hive fun lon'tti 
livW, IsBtAlmf 
Miiwi. Irut Blue 
nt Pr«lM«m. Dm 'I Cit Ht M(M| 
UmiI Rkto. lm W>H CoMuw Al 
Tltt P«lK«. Don't SUM So Um Ta M 
BfKt SpnvlMa t E Stntl Iwd. 
Amu B«k(r. 5a>Ml lm 
Hmri Imi. Tm Know I Im* You 
OidHttfil HHMnm In TlM D«k. (F 
Cmmh Ljnd 01 Conluwon 
I«t». Ill Be Ow Too 
iMtt iKlMA. When t Think Ot Tou 
S«nrtm, 1 1 Ihii love 

OMR npr. SoMfT 

Gtau Tim, OokI l«tni M* iWh^i I 

Ml tad. IM li TMlm 

TIm iMch lm. UMvKi DiMnm 

Mm I««*f1]i. CXmm llw Wojttef 
M*« AmC mi Ij Vm 
Dmt Nil. Ia(*ik rridt 
CartMMin B Otrti Lm« (inM 




» J7 llMMSMirflAK]MH,t*il«llnL«i 

M H NMua iMpTlIM Tmt Ibm 
» H M LMVwTCkMt* 01 Hurl 
AM - HiiiMi. OpM T«w HMrt 
' ' 1 rrMUi. )mm \m 

MallWfSbMlft 



KIIS]# AM iSd 



ChKlfO 



PO Buddy ScotI 

) TIM MmM iMfM, HMWn 

17 BMfbi. Wilk taw An ImptM 

I Nm tM i T1« MMn. H» To Bo S«u 

II Im I Ami S1>«> Bt ■•• 
1 IMIM. Amjnlt 

4 Polof C«liriWMkAwf bMl the Neil 



UWM HTM, nowMi 
Wmi Qmm. l««nt>04T Hm 
Gnm AHMt SbM Tw D 
ImH tactiM. CoAlrol 



Mmmi Iktaa. lm Wta Conquw All 
Otm "Ion' Jmm, Itw boi 
ClK» IMmm. IA Is Ht 

■ ' — I. Too Mo« t lm Tom 



1 C ftt U Vki 

21 14 fiMtm. Und Of CMluwn 

n a CMM*4m, GoM f« Tht Bofe 

N » Bfli OnMrim U Istmt 

n K Am(i Bakir. Camx up In ri«t lUpiMt 

K n TM TVMT, lM>il«I* 

77 M \jMm VMJrm. Stdp I* Lm 

71 U Hmct HmIMw, foe Teni|kt 

a 71 StK| Unnn, Niil It to Ihr tVd 

M 71 Lm*«. ttw Colwt 

31 H Cm taan, I w N«l fwtKt iBvl I'in 

» n MM Mm, I Mil H*M 1« Twn 

S » 0«|t HA f oohih 

M M TlH NMtar iMwi. GoUnuM 



Los AngelK P D Mike Sch»ler 

I I Bm t AM. StMd Br H« 

7 1 IWMMTrMBIw 

] J BvHiM. Hik IM A« toPtiM 

4 4 mHmM Lmm, Hmm 

h S B«| Uri, 1dB« Aimf 

t ( Cmm*. Ilard Up 

; 7 DwmWm. Kotorwn 

I I BMtaM.TouG>*flmAB«d Mm* 
9 I Tatel Hm*. MM NM lilo 

IB tl BnKtHwM*! » Tte Imm. TN «(r tt 

II II i«MfChiH,t««nte«rHmr«iTaMcti 

17 t; PMir Mmi MIfe Am GTMt. TIN Hut 

11 tJ iNMl bdM; im IVll CM^Mt Al 

14 II iMtl UctMa. CdMral 

li IS Tta pTiliMm. Donl Cft Hi nriMf 

II U OrttoHrilHHMVimtaTlMDtrllF 

II 17 Hm(««niTWIInn,H«IoB<S9uj 

II II BmU, A/n«n«i 

II II CmwT AIMt, ShtW Teu Dom 

71 n t«it HoMT, fikt H« Hem Te«|M 

1) 11 toiM tafnwn tTMlMH Uf StaM). 

77 71 Sim mmmi. Ftotdem Onnpfl 

71 n Cteo Mum. IA to He 

14 74 Otm 'liKi'taMt. IIm I*m 

a a HMvd taMi. Vm Anow I Lm Tou 

a n stacT unna*. K*4 II to The Win 

77 77 Mte Hnd. C>it li Vit 

Raton PahMf. I 0^1 than le turn 



71 KaK* MartiMl. Iw tomitil 
31 B*r Vwi I no Baalan. At 



IM h 



]I It Pri ShM %tn, SiAwtM 

U 17 tataTli B« Ovoi Vog 

U U B«|rOuii^lmltIo)m« 

H M iMDHC.YeoBtllhn 

a » TnM 1. Itw futufe'i So BntM I G 

Jt N Kad I TW Com, VwIoiy 

V V Cmdi Ljobw. I<ue Coiwi 

U U WIUM<, nWc M Twr Hull C«> 

n » Th* B S7l SviwiMt 01 lm 

40 41 Ra*4>la>TkaWei1B.LmVoiiDoM 

U U Tmi Tow. Tm Paopit 

tX IX Ct«* \Mvm. ChWlt 01 Hutt 

U U IMlMf Vandiatt. SNw To lm 

(X U CtKaM, Hill Tow St<a Lm He < 

IX IX 0«tI Hal f oobih 

a EX SanM. li IM lm 

EX a WaMiSwndHaclm. Finmilnlm 

IX U CMam, Und 01 Conluuon 

U a Bnca Spn»ptaMt I n» I SIrtfl Baad. 

U U Dan Mmmh. Hf irtach* A«n 



S U Fnm Stat.tai-l a«t AM-Uwt HArif 
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10IFM 

P D . Sunny Joe White 

l*an|ClMM|. typrrtiod* Hm lun lonifN 
Lm5 Ixtat, loir Will CcAQuri All 
Tko PrttOTdon, Don I r,rl Mr Wioni 
Vh m. lo tk A la*r< 
Bract HtnOi I J** Rtntt. W fli, li 
Ha«T Lawn I Tim Htwi. Jip To R« Sgui 
Duran Dwm. KoI»iioui 
Talliina Hutfi. H-!!) WiM lile 
Ottlmltal Htnoairarei In OM. |F 
Banflai, Walk UM An [(yplun 
KMli TtM Cml Vict«i 
jMtt JackMS. Conlrol 
Oanrt Hal f oaMi Pndr 
CmaiyAMan, Shiht Ytu Omn 
latta MmiM (Taatami Sir Stena], 
8«r Ocaan. Lm H Fo<rrt( 
Ttw PmMn Sntan, CcMmint 
Crndt Laupaf Dtanft 01 HcmI 
Ljfcin. lm fn Sibcru 
Carii Smoil C«n>n| Aiound Afitn 
Rattw NavK, C'ett U V« 
Cammadam, Gam' To Th* Sank 
SaniMtlu Foi. 1w»< He (I Wanl Tour B 
Camtaurtt, Don't Lem Ht Thn W*r 
fUnn Harttnai, lo* lorniht 
Rm-O M.C-, ToMBatllin' 
GaMtlt. Laad 01 Conlubon 
CfeKan. Will Yea Slill lm Ht> 
Eanrnmin. Thorn In My Side 
Omm IMa>|«. Talk la Ha 
FraMe latkaai^ tntf lm 
SanMoi. It thn lm 
Craca taan. I m Mai PortacI (But I m 
Mum tawri HKtaM, lalai| bi Lm 
DtMM Narn Ittnck k<iwi 
Tait Tanw, tiraPlopIt 
B* laal tk-. Ii TN lm 
AnItelfMAtn. I'nmf Lm 
PMat Unal. B>r lm 
Cm Heart. I Can t Help Fi«m« 
TtaM l.lha fvlwi t So B»ihl. I C 
Baet T||M. Sanadi* 
itd Staaart t*a<ii laat 01 Hr Hevt 
Pal Skaa Ban. SubiMtu 
OaMO Ua Ren. IMI't Kit 
Paal 1eM|. Semt Paopit 



U a lathaf VaMrati. 



itHaaln llw Wertd 



3ETIC-FM 



P D Gary Wall 
Bm taM, Tmi G»4 lm A Bid Name 

t«ak L*i A« ttrplian 
Umi Cmm, Inffbotj Hm fun Taaiili 
Bma MenA* B Ihe taM, tW War It 
CaMaa. WordUii 
bt|«y MbeO, Skaki Tpg Omt 
laMt iatkui^ C«Mti«l 
BatttOL Amanrti 
Aaol I Tht C««, Vtclaf r 
Dana OaraL Hwornut 
Tata. 111 BatW Vw 
laaM. Tiaa Bhit 
If Mtl. ta Bt A imi 
Harr Lam I The Nan. to Bt Squ 
LjaMi lithw. lm Will C««gua( Al 
c To lm 



Vanlmi. SUc Ti 

>. und of CaAlm 



ItantHal 
RathtM 



a Otm Imtt Samdar 

77 H The PialMdan. Om*I Gi4 Mt Wnm 

a II A««* Bakar, C«fM Uy la The Ria&a 

a tt Naaci HartiaHrFor TamM 

a JJ B«r Va>a t Tka iMlan. Al Hm Mm 

Ail - Jmwm. Tm Paaple 

17 M Cm* La^, OkMtt 01 Hdvt 

AU - Jaal. T^ itTBt Tom 

AH - MiiiiM. Orm Tear Havt 




Washington 



P D Chuck Mofgan 



alaat. A Mailar 01 Tfvti 
Heaar, Taha Ha Hmn loiMiit 

1 « ritai Cater* 1fRliAi«)ba«l.1haJlti1 

I S Ha Sfeaai. PiMfl 01 Me Ratatn 

S • B« leUTYag b*t Lm A Bad N»nw 

I I WM|ClM|,Eie«Ybe0rH»MfunTe«>|h 

I I Tala^ in Ba 0*« Yen 

9 II Baaalti. Walk Ula Aa Emban 

II II tocBuMl. EmiRw In HatM 
It II Tiftiai Haadt. md WM Ula 

17 3 Retaf Pdw. I 041)1 HaM To T«R 

U 17 Bim Henttb* B Tla iMn. the War II 

14 tl Hm Star. Caal Brat Aii^ Mawit 



Don't CM He WtOM 

H 71 Dana Dim lielatMrt 

a a dm TtntTSmiliy 

71 71 Kaal i fka CMt Vctery 

77 a Saniwt, h IM lm 

A73 - Carv Heart, I Can.l Help Fjlni 

II 71 Orchattrd Maaaaaw u In tin Dirt. (F 

a a Ctaufo. KM Tm SIdl lm Ht> 

a 1) Hanrd lenai. Vou Know I lm You 

77 a Grtfwi mm, sink* Vm Down 

a M GaMin. land 01 Conluuon 

a 33 Kaam. A> I Winltd 

N II ReM« Natd, CrtI U Vit 

31 37 Cartr Smma. Commi Aiound Aaaai 

17 EX laaaHBOMA. Canliol 

II CX Nmn HartMi. Fet TemiM 

M a OanT Hal. FootiUi Pndt 



-1. Open foul Heirl 

H — Ran-OHC, You Be llin' 
A — Mr Vori 1 TM Bulin. Al IM M«m 
a cx Bma SpmnltM t Tht E Strtal Band. 
CX EX The PMMar Men. Goldmint 



<f8f 



Philadelphia 



P D,: Scotl Walker 



S 7 f«tHC*t«iWith«fliTGrai>I.Ihr)l«i1 

S 9 Baoflet. W*ik Lik» An ttvptiin 

7 I Hm Lm i Tht N«wi.>l« To Be Squj 

■ It Havird lantt. You Kno* I loie You 

S IS Oichatttal kUMMira In The Dirk. (I 

to 7 The Hunufi liar<>*< Humin 

11 17 Ihtran Dutin. NolMiom 

17 S HadMU, Tiut Glut 

13 II TaftMt Htadt, Wild WM Lile 

14 II RaMit Ntvit,C>tl Li Vit 

15 71 Clau Titar. ^cmdtr 



1( 77 Darvl Ha. foobUi PiMle 
17 a CMtnRi, Nobedi'i Fool 

a Cniorr AUiatl^Shtke Yen Dom 



II 73 Gcnain. Land 04 CealaMM 



71 77 The Poimir < 

77 a Sunmw. It IM lot 

11 a B^ Ocun. lore li funirt 

71 31 Baa L Ami, Slind Bt Mr 

a a Bob Sattrl T)« Sdm BdM BaML M 

a 30 Kool k Tl« Cant. Viclory 

17 14 lir»l iKtton, contiol 

a 17 Dim) iMlwKlhal'i Lett 

a 13 Bt«|Mnin On. Stir The Hitht 

» n Samanlhi Fot. TmxIi Mt llWtnl Your 8 

31 FX Sraca S^nltM i The E Straal Band. 

17 3S CMAft. WilT Yau Lme He' 

Y Heart 

Caarfu Sattktet. Kttp Your Hindt I 

Ut — Om JohMaa Huf llrhe Ab» 

17 - 



CX Ran-D.H.k,Tou Be lll>«' 

— Batten. He le RtkIi 

— The leli. Tc<i Oal II All 

— Hmm SaaM Hachane, lUknt In Lm 

— LjomI RiriH. Billtrini 

— CMat>aBai|a.t»lklDMt 

tX CX Carif Smm. Cominf Aiouad A|»m 



PittStMtgh 



PO NickFeiiaia 

. __>tan,TouGn«lmABadHiine 

I ) Patat CaWi Mmi Aw, baal. Iv Htit 

) 4 EMMMaatT. Me Home lonitht 

4 I Gnmi Albeit. SMke You Dv-n 

5 1 The MNua laapa. Humin 
t I Bm C Xmm. Slind St M« 

7 II 8ar«|Wi. Wi'k l.ke An (irpiun 

I 10 BrKe Hennirr & Tht Rinn. Ihe Wir II 

I 17 lata, 1 1: Re (he< (ou 

10 I BatlM. A.-n(mU 

It S Hmla«niIhiNe«\. H'plaBf Sriui 

II 9 The Uonkeei. DirK'Jm BHin«< 
13 17 Daran Durin. Holcxiu; 

H II Or** ' IvKi" tatm. Ihf Rtm 

IS II B>ac« Sfrmplecei k Dm t StiatI Band. 

11 II B«T MoT lo Br A imt> 
17 II Ganeut. Und 04 Corilu^on 

II IS tWNl RkM, lore Will Cai>gu«t All 
II 77 Sarviw. ii Ihi) lm 

l«Md HatlML tithni In Lore 
lanal Jackian^ ContraJ 
Nam HMtMMi. For Te>«|M 
litrilHA f oelnh PnOc 
Mr Otaaft, lm \\ ForeMf 
Rttibt Hnd. Celt la Vw 
Ranui. All I WinlK] 
Wm( CtM|. ItetiDoitt Hm fun Ieni|h 
Tnu ivnef. Two People 
" ' k. true BliM 



a a hlim s«Md M 



aJatLVev Gel II Ai 
IM 1 lU Caat V<tenr 
HadeaM, 0pi«Vewr Heart 
Caania SaWMtt, Kc«p Vow HaMh I 
Ttw Frala^tn, Doni Gtl He Wren| 
Hamanl Janet. Vm Kno* I Lm Tm 



P.D Bob Case 

■m Jan. Yea Cm lm A Bad Naaw 
Palat Caura IMlh Ami Gnat. TIa Had 
Caaiaa, HotdUp 

Bnea berMir \ The Um. Tht War II 

Hm laatl 1 The NeairHv To B« S4M 

Bm E Kii«. Staad Br Ha 

Tha HaMaa Laataa. Hmkm 

«a«| ChM, tvariMdr Hm Fm Tewf k 

OrdatWHiBiiairu hi Tha Dartjii 

a^ a i 




laaaM a. laa iinwi i aa nnna. i \a 
HeaW MMl. Vow Know I lm Tea 

Ocean, lm It Foiettf 
Tha PrttMdm, Don't CH Ht Wioat 
RobiM Heal Call U Vn 
Ganem. land 01 Con(in«n 
CrwwT AMon. Shjkc Tea Doan 
TiIQm Hot*; WFAd VIM Ult 
0ar|l llai Toehih Piidi 
Sarmr, ii tM Lm 
Janet Jackun. Co^lioi 
Aaal 1 The Giftt. VOorr 
Clau Tltar. SomttJjT 
LiiU«r VandrvtL Stop To Lm 
BiHtToal, TM I) Ihe tun* 
Paal HeCartaey. Stranflttok] 
Ctofru SalaMtt. Katy Yew Hindi T 
Ptot Teanf, Some Ptoplt 
Bruct Sprwuiteta k Tnc E Stmt Bind. 
Carl} SimaM. Comia| AreuM A|jin 
C|Wi LaMCt. Clunte 01 Hurt 
Claca OtVana. Tilk To He 
Artlhi rtMklin, Itfrnni lee 
Hiderau^Oven Vou> Hurt 



Hidtnaa, Open 
BmIm, Wt'it R 
iMMl RKMi. Ballerina 
The Paataf Sitltn. Goldmini 



Tampa 



0 M : Mason Drxon 
Tht Hunun luitte. Huni«n 
HadwMU. Iiue Blue 
Eddie UontT. like Mr Home Tnufhi 
Bta L Kmi|, Stjnd Br Me 
Robert Palmer, I XMn'X Mun Te Turn 
I 1 Batten, Arruitdi 

' Uend hchit, Lon Will Conquer All 
Bran Hantih k The lin|t. Tht Wii It 
Pfltf Ctlara With Amr Cranl. The Neit 
Bm fan. You Gut love A Bad Nimt 
Bii*|tti, Walk Like An Eirpln'* 
CinM^ Wed Up 

Wan| Choti|. tverftiodr Hm fun loniin 
Sutvnm, K ihii Lm 
B«r Vera k The Bulan, Al Iho Mom 
Gratecr Abbatl Sliake Vm Doan 
GanaiK, Land Ot Cwilnion 
Tata. I'll Bt Onr Tm 
DwM Dunn. Nolorioui 
BriKt SpKntiteaa k Tht E StrttI Band. 
Hum S««nd lAKhme. (al'Mii In Loit 
Clan rttee, Some^jf 
B«r W. To Be A loTcr 
The Poinlet Snitn. GoUmine 
Carh Simon. Cfnint Around Afiin 
KWkTheCj«|, ViMorv 
Rwn-D.M C. Tou Be lllin' 
HadoMU. Open Ym' Keirt 
lanti jKkwn, Conlio) 
ChKin. Will You Slill Lo>« Mr' 
Bab Safer k The Sivtr Be»tl Band, M 
RobbM NtMl. C'Ml La Vit 
Tht hti. Ym Got It AD 
Kwui, AR I WanM 



An — HadoMu. 



ex EX RobbM 




P O Rick Stacy 



Peter Celfi With Amt bwil. The Heit 
Bruce Horrnby k Tha Ranae. The War ■< 
ChKS OrBirte. Iiik To Me 
Owin Ourin. NolMioui 
RM'OHC, Ycu Be II>>b 
Ban|M Wilk l>ht An Eirplun 



Nanqr HartiM/, for tamthl 
Want Chanf. f nrybodr Han Fi 
linal Itckwn^onliQl 



■ k Tht Gani, Viclerr 
BMr Idel. (0 Be A la*tf 
The PMnttf Snlaa GoMnm 



14 EX Hviua 



_ .. J. Open V«ui Hurt 
1% Ocaia. Lm li Fwrnr 
Sarmw, ll Ihii lm 
Hum SeWMl HathMC. Falm| In lm 
Camntadifti. G^' lo The B^k 
BoitOA. Amanda 
Robh* N««l. Cm la Vie 
Fioddw Jackua. laily Lm 
Gaatiu SatiMet, K«n Tour Hindi T 
Hecari. SunantrtMne SamineftMna 
Canain, land 01 Conhnwn 
Tiftm Heads. tVid WM Idl 
WaUa WiHIaim, Once Bitltn Twice Shr 
Cantaa, Word Up 
Dead tr Aiwa. Brand New lover 
UiMl RKhM, love Win Con«m All 
" CdrtMH. Onct In A lilelimc Gioev 
' in*.. I Ht«d Tour lB*in' 
Faiiaa, Facti 01 Imt 
Hobedy'i Fool 



Readr foe The World. iMi Vo« Do-«i 

TtMu Hint. Lead He On 

Ha Shooj. Don't let He Be the One 

BUh Jod. TM ll Ihe Tim« 

Canr Simon. Coitwi| AiMnd Afjm 

Uonal RkIm, BiDtiini 

Tau Tamaf , Two People 

EuryUMMS. Thorn In Uf Side 

P«1«i Gabnd, Bit 1>me 

Clan nttr. SonvdiT 

Bel Safer k Tht Sdvtr Birittt Band. M 

Oeei Jaanon. HejrtKhe Aoi^ 

Crndi Liaver. Ctiinte Of Vitvx 

Howard tanet. Yau Kna« I love Tou 

Btwca Spnnfiltan k Tha { Strtat Band. 




Chicago 



22 Zl Brace 



P.D,: Rtc bpincott 
laa Jea^ Vow Gn« lm A lad Nwm 
The Haaeo UatM. Hwiuo 
SaailetJFiirijkt Aa CiflMa 
CMHaLWordUp 
iM C nat By 
BectoK. Amanda 

Bract Hormar 1 The Bnca. TM W>| n 
B«r IdaL le 6< A Lmr 
Ptiar Cattn Wrtk An G(«H. The Mail 
Oran "Jaxa" taatv Tht Rfn 
Kee* Lawn i Tht Naan. Hip To Be Squj 
UoMl RxhN, lm WA Conquer Al 
Lna ini k Ut las With Fal Ferca, 
Wini Chant. EimrMi Hm fun tomth 
Daran Dana. Heloneui 
Tht fretandca Don't Cat M« Wront 
EddN HaMT, Tikt Ht Kemt Twu|lil 
Howard taeiet. Vm Knew I Lm You 
Oitheftral H«nemfi In Tha D«9. |F 
GanaM, land 01 Conluuon 
" ' eta, Tivc Blue 

SpHnntaM k The £ Sltotl Bead, 
I HmT fait U Vw 
Janci iackioTL Control 
GtOTfia SilaWti. Ktap YMr Himh I 
Tramps Somttodr'i Out there 
lun Ttt And Tht BlKkhartt. Good H 
Gtl 11 Tifer. Somtdir 
jiMl iKkiOT. Whe« I Ihmk Ot YOU 
Ptier Cabrwl. B'l Timt 
Crnh LiaMf. Trut Colori 
Cfttery AUolt. S^■>ke You Down 
ftlh Vtra k The Bultrv Al TM Mom 
Tintek 1. Ihe Fulu't'i So Briahl. I G 
Hum SouM Hachma. FiNmi in love 
If H, Supermjn 

KBC Band. \\\ Not You, ll's Hot Me 
DtbbM Harrr, French Kitvn 
Ciadi Lanpar, Chjin|e 01 Hu't 
Niacv KJrtMti, For Toni|bl 
Etk CUplM And Tma Turate. Ttirm| 



P.O.: Denny Sanders 

Braca SphnfiloM k Tht E Strttt Birtd. 

beml Ixhit, lD*e Will Conquer All 

HatT Lawn k The Nm, tdp lo Be Sqi»l 

B«r IM, To Be A imr 

Geneut, Land 01 Conluuon 

Daran Duran. Koloncut 

Want Chndf Everrtmtr Hin Fun Ten(|h 

CanM, Word Uc 

Hadeooa. Irut Bhe 

Tha Prtltnden, Don t Gtl Me Wront 

BanjamM On. Slit Iht NitM 



Jintl Jackun, Conliol 
Oinl Hal, Fooinh Pride 
Orthaaral Hiaatwim In The Darti. I F 
Howard Fonci. Ym Know I Love YM 
Talkma Htadi, WM Wild l;le 



Brocettonnhi k Tht Ranit. The Wii It 
a 74 Snaph Red. Come To M> Aid 
-' -■ PtUr Ctltn Wrth Aiwf trint, Tn« Neil 



30 3S ranbuk 



Somver, Is TM Lave 
JeNtrf OibafM. Ream With A 
Central CiM. Ciicl. Killed Apple lick 
Keel k Tha Cint Vxlorv 
Rebbw Maail C ett La Vw 
Tha Pomttr Salera. Goldmine 
Dm Te Dm. There Wti A Ttmt 
Dm lehftun. Heartache Away 
ranbuk 3. Iht Tulurt'i So BrifM, 1 G 
RKhard k The Haartbeali. SoneMr la 
Oati Tl|tr, Samedir 
Anowv lJf» talk 
David lt« loth. Thjt'i Lit 
B<) Vtri k The Btittn. At TM Mo« 
Tma Turat*. Two PfCple 
Grttorr Abbetl Shjke You Down 
Bnton. We're Ready 
HadooM. OptA Tmi Hurl 
Slaqr Littitaw Nad ll To Ihe Will 
Coramuturdi, Don't Leave Mt Thit Wi) 
Grace tann. I'm Hcl Perltct (Bui I'm 
GcorfiJ SattBilti. Keep Your Hindi T 
JoMBty. ni fte AliiiM Without Yoa 
Corir Hurt. I Cin.l Htlp Fillinf 
Rk Ocmk. line To Tm 
SlMt|. Buni On [ht Hifht When Ihe Wo 
Cartf Simon. Commt Around Aaain 
Humi Saond Hachm, Fillin* in lm 
Sieve H«tr Bind. I Winl To Hike Th« 
HidMiM SU>. MidK Touch 
RM Slnnrt. Every But « My Heart 
" " I. Den I Ut Me Ba Tht Ont 



Lurnms 



P.D,: Kid Leo 

Hacv Ltwn k The Mcw>, Hip lo Be Squj 
Bmilei, Wilk Like An Enptg 
ThePiitandtn. [>an'l Gel Mt 

I. To Be A Lmr 



t Wront 

BimSprinniMfl k the E Street Bind. 
_ BracaHetaAf k Tht Rmt. The Wa " 
■ TaftlneHeadi. WM Wild Irle 

Hawird Janet, Vm Know I Love You 

Oar an Duno. Holotwut 

Wint Chaftt> Evcrvtrndy Hm Fun Ioni|' 

CanaifL Lirv) 01 Conluuon 

Btf^iiMi On. Star The Nieht 

Oeivl k Oawd. Welcome To Itx Boom 

Oarit Hal. fooliih Pride 

KoelkTheCMi. VKtorv 

ijpilKk, I Want To Be With Ym lonif 

RabtM Heri. Ceil U Vit 

Tln*ak 1. The Fulure'i So Bri|hi. i G 

Sannor. Ii Ihn Lm 

BOy Vtri k Tht Bealm. Al Thii Mom 



Orcheitial Hinoeuvrtt In Tht Dllk. iF 

Ptlei Cttrii With Amy Crint. The Neit 

BiHy loel. thii W Die Tine 

Oind Lee Roth. Ihjt'i lilt 

Ljonal ihchw. Lore Will Coriquer All 

The HuMin Lutut, Humjn 

Jinel Jackua. Gonliol 

Piul TMnf. Somt P»|i>r 

EurYlhmKv I ham in My Suit 

Tht feinler Sftttn. GoldmiAt 

KjrtuL Alt I ■^inied 

Hicheit Slintlev Bind, Hiid 0« Ihe H 

Cyndt Lanper, Cni-iEC 01 KtJJt 

Camae, Word Up 

CMdertfla. Notetfr'i Fool 

Cariy Suaen. Corrwit AiMnd A|jin 



, Caortii SaliMct, Kiaa Ysw Handi t 
: Tmi laroar, Two People 

Battea. We're Butfr 
■ Jevaef. il Be Ak^lM tVdhout Ym 
Hadeana. DpM Your Haart 
DabUe Karnr. Fianch Rnun 
NabM 01 Oae. BacauM Tow Mm 
lathat VaMtett. SUp To lm 
O D Kaiki. Rock k Rol Cit«i 
U O Dofl ilheeeo. Hcartacha Away 
CX Q Via Halea. Beil 01 Belh Woiidi 
CX EX Bab Safer k The StMrBeiM Baal M 
CX CX ABC Bead. H'l Hot VMjt'l Hel He 
CX CX M« Pvt. Blaaa II OaTht Rsdu 
n EX suae H«ir Bead. I Want Te Makt The 
CX a Bob CoUof, IM ll TN Wertd Ca«a| 
EX a OaadorAbvcBrindNewLenr 
EX CX Patar Gibnal. B>i Tine 



P D.: rick Gillette 

BanttK, Wi't> lAt An Eeyptian 
Ben iovi, Voti Got lm a Bid Name 
Hadeona, True Blue 
BoHaM, Arnandi 
Caiaee. Word Up 
The Hwun Lu|m, Human 
Uontl RicMt' lm Will Coaquci All 
Bract Honow A Tht Ruk The Way n 
Edda Uenay, Tike Mt Home lonithi 
Onru> Duran. NolDnom 
Crttory Abbott, Smke You Dmrt 
Ptter l^ltra With Amy Gnnl. Ihe Neit 
Freddie Jackion. laity Love 



Delroi 




1 


4 


7 


S 


1 


7 


1 

S 


I 
7 


1 


« 


7 


1 


1 


1 


1 

to 


1 

» 


11 


13 


17 


IS 


11 


IS 


11 


11 


IS 


11 


11 


II 


17 


14 


It 


n 


II 


» 


a 


11 


21 


2t 


22 


23 


71 


71 


14 


17 


a 


B 


H 


a 


A77 




A 




A 




A 





Cindi laaptr, true Coton 
wm ChuM, Lrerybodr Hit* Fun Toni|h 
The mttMtn. Don 1 Gel Me Wron| 
Tht Ttiaelaboni, Ladf SmI 
RebbM Itivil. C't^l la Vw 
JaMi Jackion. Control 
6t« L Ka|. Slind By He 
HatT Lawn k The Nrwi. H41 to Bt Sqai 
KoofkThtGanr Victoit 
Rudy For Tht Werid. Lm Ym E>own 
lita Lu k Cull Jin With Fal Fort*. 
Oiryl Hin. Fcniiih PihIt 
BiSy Ocean, lott \\ lotevei 
Dhco OtBarie, Iilk To Me 
Hadenni. Open Your Hurl 
NaMV HarlMi, For TiMMthi 
Bab £e(tr k Tht Silver Butlet Band. M 




P.O. Brian Patfick 



Uenel Kchie. lot Will CoAauer All 
Bruce Hormbr A Ihe Rin(c The Way tt 
Cimco, Word lip 
Tha Human Lutut. Human 
Wmt Chunt, Evrrytiodi Hirt Fun Tonith 
Hadenni, Hue Blue 
Bon tori, Ym Gr«e Love A Bad Nima 
HiMiM Stir. Hidat iMch 
BM* Bel. To it A lovir 
Fr i a fc JacksoHk Taily Lm 
Oann Duran, Nolwioui 
The Ttfltttatiom, ij^r Sou' 
Rebbit Ntvil. C tit U Vx 



IS I Edfe H< 



Tomthl 



E- Kmi. Slinil By Me 
___ e Honev. Take Me Horn 
Daryl Kil. fooliih Prmt 



i| Htadt. Wild WiM life 
Cretory Abbott. Shake Ym Ovan 
Tlw Prttenden, Dont Get Me Wtonf 
Sim WHiwead, Fitt^om Ovtiipill 
Oawd k DamdL Wekome to The Boon 
Hewird Joaei, Vm Xiww I Lm Tm 
Janet Jackun. Control 
BnKe Sonntiteen k The E Strati Ban! 
lidhe* Vindftnv Stop lo Lm 
Boiton. AmaMj 
Kool k The Ginf. Victory 



b Stfcr k The S*ror BeM Bead, M 
utiD "(wco" leoet. The ftaa 
Timbak 1. The futuri't So BmM, I C 
Cart* Snawn, Coniift| Jlround A|iai 
Cjw Laaaet Chante Of Heart 
Tail Tuniee, Two Preplt 
B«r Joel. IM It The I<iv« 
Haoomu. Opt" Your Heart 
Caariia SalaMai. Kt«p Ym' Kindt I 
Soiton. Wt're Ready 



Haman Laana. I Need Ymi Lo<w' 
U tX Arclhi Franklm. hmmi Lae 
EwTlhtMn. INwn In My Si ' 



tX EX CliM riitf, $0(th4ii 
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P.D,: Paul Ctirisly 

Book ot Lm. You Mike Me Feel So Coo 
Petir Celtta With An>r Cranl. The Hut 
HadetMia, True Blue 
Caraee. Word Up 

Ban JoM. Ym Give Lm A Bid Raaia 

Talkine Htadt WM WM Lilt 

Brvct Hannbr k TIh Rantl. The Way H 

Ben E, Km|. Slind By Me 

Hawird lann. Ym Know I Love You 

Uonel Richia. Lm Will Conquer All 

The Hunun Lufwe. Hunun 

Occheitril Hanocuvtci In Tha Oait. (,1 

W*A|Chune.lieTrhOi:r H jit fun Totufh 

Tlrabuk 3. fh* fuWs So Bnihl, I C 

SinuAlha Foi. Touch Me (I Winl YMr B 

Crtiory AbboR. Shake Ym Down 

BoiIm. Amindi 

Survivor. Ii Thn Lm 

Duran Duran. Ngtwimn 

Tht Pitlindtn. Don't Ctt M» Wront 

GUti Titer. Somedly 

Eddit Honey, Tikr M< llo,'ne Tonithl 

The PaiKler Stitiri. Goldm>nf 

Baneltt. Walk Like An E|f;.1<jn 

Thtltlt. Vou Gol II AN 

ItebbN Herd. C'eit La Vie 

Gcneiit, Lind 01 Contuueti 

JincI lackiaa. Conliol 

Cyndi La^Nt. Chan(e Of Hurl 

One "Juice" leoot, Ihe Raw 

Hum Soand HacMne, Fatlmi In Lm 

Rua-O.H C. You Be lllin' 

Oanri Hal Foohih Pttde 

Kool k The Ganf. Victorr 

Kaatat. Ail I Winltd 

Jeua JohRMH (FulMMii Sly Slaae), 

Brihr Ottjn. Love li fciretar 

Cirfy Smon. Comin| Around A|aiA 
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Freshman Brings Fresh Approach To L.A/S KPWR 



BY CHRIS McGOWAN 

"When I was five years old. 1 
spent my waking hours imitating an- 
nouncers, and at night 1 announced 
baseball games in my sleep. When 1 
was 13, 1 had my first writing job for 
radio," says KPWR Los Angeles pro- 
motion director Howard FVeshman, 
who at the age of 29 has been in radio 
for more than half 
his life. 

Such devotion to 
the airwaves may 
help explain Fresh- 
man's creative con- 
tributions to the 
success of KPWR, which achieved a 
6.8 Arbitron rating and the No. 1 sjwt 
in the Los Angeles market for the 
third quarter. KPWR's climb to the 
top Ls one of the big radio success sto- 
ries of recent years, and the station's 
rise seems due in part to its innova- 



IN PROFILE 



Because of early holiday 
deadlines, several radio 
playlists were KSlhered too 
late to appear on the Power 
Playlist paf^es. These sta- 
tions had their playlists re- 
peated from last week. How- 
ever, the late stations' lists 
were Included in the compi- 
lation of the Hot 100 in this 
issue. All playlists will be 
updated next week. 



tive and gnindiose pmmotion.s. 

The Brooklyn-bom Freshman gar- 
nered his first radio work bccau.se of 
his great love of sports. "When I was 
13, Jack Spector had an all-sports talk 
show on WMCA New York, and I 
used to call in all the time to ask inter- 
esting questions, because of all the 
trim I knew. Finally, he ended up in- 
viting me down to be on the show one 
night, and then after that he hired me 
to write for him, for free. 1 supplie<i 
triria questions for the show." 

At Adelphi College, Freshman W!is 
sports director for the college radio 
station and handled public affairs as 
well. After school, he joined Sports 
Media, a friend's company that pro- 
duced radio commercials. Freshman 
also promoted soccer teams in the 
New York area. 

In 1982, he decided to move to Ijos 
Angeles. "I was at a crossroads," he 
explains. "I loved L.A. and saw a lot 
of opportunities here. And 1 wanted 
to break away from s|X)rts." 

He found a job as an ad salesman 
for KWOW Pbmona, then took a po- 
sition at KMGG "Magic 106" Los An- 
geles (the previous incarnation of 
KPWR) as a copywriter. 

"In early 1983 their promotion per- 
son quit, and I went to the general 
manager to tell him about my back- 
ground. I got the job, and I've been 
their promotion director ever since." 

Making sure to stay away from 
"gossip, cli<|ues, and pigeonholing," 
FVeshman kept his head above water 



over tile next few years while KMCIG 
went through myriad ownership 
changes, personnel switches, and for- 
mat alterations. The slatkjn became 
KPWR "Power 106" on Jan. 11. and 
the rest is Arbitron histon,-. 

"One reason it has done well is that 
our parent company, Emmis Broad- 
casting, W!is smart enough to give ev- 
eryone here a chance to prove them- 
.selves," Freshman says. 

"At first our biggest challenge was 
with people .saying what we were, la- 
beling us as urban, CHR, dance, or 
disco. We took songs from the jwp 
and r&b charts, whatever fit our for- 
mat And we were the first to play 
people like Stacey Q and Timex Social 
Club, a lot of dance acts that otiiers 
weren't plajing. 

"Then in our first book we went 
from 1.9 to 4.4. which was unheard 
of. The high ratings are due to a 
large extent to (program director] 
Jeff Wyatt and [nmsic director] Al 
Tavera, and we tried to sustain and 
improve those ratings with our 
promotions. 

"What we try to do with promo- 
tions is always to uphold the image of 
the radio station, and to be very care- 
ful about what we get involved in — 
not to let ourselves get pressured 
into anything just because everyone 
else is doing it We try to be different, 
and to take things one step further." 

As an example of "one step fur- 
ther," Freshman cites the Power 
Charge promotion last spring. One 




Howard Freshman is KPWR "Power 
106" Los Angelos promolrons 
director. 

hundred thousand dollars was given 
away, but not in any dull fashion. 
Five hundred listeners each received 
$106 and then were invited to Disney- 
land for a party. The big winner was 
announced and given only 24 hours to 
si>end $50,000 with an American Ex- 
preiis gold canl. 

The Powerhouse II pn)niotjon, on 
Oct. 26. was also large-scale: KPWR 
teamed with Goodyear and ('oca-Cx)la 
for a spect;icular fireworks show 
(sponsored by Goodyear) on the 
Queen Mary cruise ship in Long 
Beach and a concert featuring Nu 



Shooz, Stjicey Q, the Mo%nes, and oth- 
ers (spon.sored by Coca-Cola) aboard 
the Spruce Goose airplane. 

One thou.«iand listeners won tickets 
for the concert, and 3,500 others pur- 
chased tickets. An estimated 100,000 
lieople watched the heavily publicized 
fin'works display from nearby beach- 
es. The entire event cost over 
$100,000 to stage, not counting adver- 
tLsing exijeruses. 

Another imaginative promotion 
this year was the Rich And Famous 
Weekend, in which winners lived like 
royalty for a weekend, with all ex- 
penses paid for luxury hotels, private 
helicopters, caviar — the works. 

"That W!us Jeff Wyatt's idea," com- 
ments Freshman. "What is unique 
about our promotions department is 
that everybody participates, and sug- 
gestions can come from anvone at 
KPWK. 

"I read the papers and trades ev- 
ery day." he continues, "to see what 
people are crazy for. But it doesn't 
have to be my idea. Each of us brings 
different experience to the job. I 
think this [rarticipation separates us 
from otlier radio stations, where one 
person gets all the blame or credit 
Here, we work together well as a 
team; we're all g(Ki<l friends and hard 
workers." 

The promotions department con- 
sists of marketing director I^ul San- 
sone. Freshman, two other full-tim- 
ers, two part-timers, and a large con- 
tingent of interns. 



Bd^r Vm i nt BMltn. Al Mom 

Bmtwi. Wt <« hvli 

toiinwr nJ e* Al'.ihi Wiltwiit Yoy 

Den loltftwi. H-jiIkI^ 

Rutfr fv TIM Wortd, Love Ym Do«n 

SUcY iJltiMw. Kill il To Ili« Will 

Pnl UcCaniWY. Sl)iril«t«U 

IMw Vinim\. St» I" Lovt 

bac* iooM. I'm No! PyiIki IBuI I'm 

Bad Sltwift. f YtiT BnI Ot Mf WMt 

BnKt S^iitMn intl SIrMI Bud. 

□aeo DvBJ't*. Talk To Me 

Am Wriiofl. Tbr 6«l Minln The Wo(M 

Nmict yirtmu. roi lomiM 
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P.D.: John Lander 
P«tM C«t«i «Kh knq CiiM. Tt>t Ncit 

Braca Hmtbf I Th* Rufi. Thv tt*r H 

BMfltL Walk Uit An Enptiin 

Boat « Uw, Tou Mjhc M« Fed So Goo 

n* Hwun lM|M, HumM 

WiM CiNni, EventeA Hjve fun Tontti 

BmI nni. SUnif Bj Mc 

CiMM. Word Up 

HwT Uwtl i Tht Nmv H« lo Br Squ 

Cnfon AbbotL Sluk« Veu Down 

SjajHibu r«i. Teach Mt (I W*nl Yew B 

Bon Jevt. Vow Gnt Lnc A Bid Nama 

Tetd Itl B< Otti Vow 

Ortkntrtl MoMcmm In TW Ooii. iF 

SoftM. AffiiiMb 

Cn4i LMpcr, Tim CoUi 

tmi IdeOv Bi A iMti 

MwoMi, IriM 8lM 

TIN PntMitot, Don't fill Ut Wtont 

Udk HoMt fiho Me Home letufM 

Owi -Jika tonn. Tht bin 

CoAMh, Und Qt Cantnuan 

Braco Spr^nton I Vm E SInol BMd. 

Swwni, h nin Imc 

lte-D.II You B« mm' 

Cti*i Soon, CooMi Af oimd Af jin 

Howard Jones, Vod Know I Love Yoci 

rintek 3, Tht Foluti't So Bofht. I C 

IvMt iKttoa Conlrol 

S% Von i Tin BhIoiv Al TIM Horn 

BontN BofL fiflit Fw itw R>thl To 

fnu Tonwi, Two PwpH 

DoUM Htrn. Fipnch Kiivn 

Divtd U« noUi. Ttu1'\ Lift 

CUmod. Cktur To My Hurt 

Bob S«tf i The Bsllcl Band. M 

Iilkint Htjdt. W'M Wild litf 

ClJii 




:lsco P.D.: Sieve Rivers 

Ninn Ui/inu, Fot Teftifhl 
Banfln, Wilh Ukr An Emlun 
ih»D.lLc, iM Be lil>n'^ 
Bon Jovi; You Gnc Im A Bad Name 



Uko (HBiigt. ti'.i 
Btuct Hormfif 1 Th» KMtt. Tht Way II 
Btliy I4el. Id Bt A Lo^m 
Tht Prelrndtn. Don t Gel Mt Wtont 
ItiM Jotaufl (Ftaturwi SIv SImf. 
SaMHthi fDt.ToucTi Me \\ Wanl Youi 8 
DuTM On ran, HolMmn 
RaaA For Tht Wsftl lent You Own 
Tht Stcitl Titi, Dincini In My iirtp 
ttti Lorbtf rnion, Facu 01 Iom 
Janti latkion. Contfol 
Nectra, Summeilime SofwiMitiint 
ttiWT Itwii t Tht Mrwi. H>p To B* Squj 
PiUr Cttin MAtti Am btal. TIm Nt>l 
benel IbcMt. lor* Wdl Conqwf All 
TMuk 3. Ttw Futuri'i So finilil, I G 
lather Vandmi, Stop To lOf« 
Ui*i SimtK, CoRiini Around A||in 
Tht fpktUti Snian, CoMnunc 
bna>Y Uton, ShaU You Oawr> 
PvtK 6abiM. Bit Time 
ConuMdam, Coin' To Tht BtiA 
IMMt NrrtI, C'nl It Vie 
OrchMlfal Hanetmm In Tht Dark. (( 



__Bnna, Octn Yow Hrart 
Kod 1 Tm GtM, VKlDcy 
Tht Mt, You Gol II Ml 
Bawtartnu^A Inch 01 Tht Hi|M 
(I 0t6*c|f , Somtont 
Cjmdi Lt«pt< Ctiantc 01 Hcjrl 
Ttna Turner, Two Peopie 
Howard Jenei, You Know I lovt You 
Nu Shou. Don't Let Mc Bi the One 
B«r Vara t Tht Btattrt. Al Ihit Mom 



Ghwui, Land 01 Confusion 
Clan Tiftr. Son^tiliv 
tratt Jooai. I'm Not PmIkI (But I'l 




P D : Harry Nelson 



BtiKt Hormlvi i Hw (tantt. The Wi^ II 
Btfl L Knit, atani) B« Me 
lalkuii Hoadt. Wild WiM Lilt 



Sen low. You Gnt Lo«t A Bad Name 
Want ClNn|. EwYboA Km Fun Toni|h 
Tht PntiiJln, Don'l Ctl Mt Wionf 
Duran Owan, NoTofioui 
Baotltt. Will L-kf An (nptian 
Pitfr Calm Wtih Anr Crani, Iht Ncil 
HiMT Ltwn S Th* Ntwv Hip To Be S«>a 
Tht Hunan laant. Hunun 
Madonna. Iiut Blut 
B»r Idol, To B* A lovri 
RotiU NtMl. C'»l U Vie 
runbot }. The Futurt't So Bniht, I G 
BnKt Sprii«itotn I Tht E Sbtel Band. 
Howard Ioom, Vou Know I love You 
Oaryf Hall foeWi Pti* 
Ceanh, Land Ot Coflfiawi 
' ' w, Il Put Lm 



Cnmr AUott. Shake 
Janet fttkim. Cenlrel 



VouO 



Drchotlnl HinooMm In The Dart. <f 
Sim Hftnnood. FiMdom (htripill 
Glan Tipt. Som<4iT 



A2( — Htdoniu, Optn Ydu< HtuI 

27 30 Kod a Tht Cane. Viclory 

Ul — Jownei. ni e< Mtijtht Withoul Vou 

A29 ^ Boiton. Wt'ie Readv 

30 EX Cyndt L^Mtr. Chinee 01 Ncarl 

A ~~ The Wi. Yeu Col IIAH 

CX EX Tmt T»rmr. Two f>ople 

EX EX Don lehnten, Hearlacne Awjj 

tx EX Oa«^ « David, Welcome To The Boom 

EX EX OcHte Harrv^ French Knun 

EX EX Tht PoMler Siittn. GoUmm 

U EX EHon Mm. Heafljcht AH (her The Wo 

U EX Lund Rkhit. Itnt Will Conqiter AR 



B1Q4. 



Baltimcre 



P.D.: Steve Kingston 

Botltn, Amjniti 
Th* Human t*a|wr, Mumn 



4 Ben You CiTt l.t»i A Sui Hin 



Ben L K»|, Stand B> M* 

- ' e Me Horn 

,.- _ Thi Ranee. _ _, , 

SIBj V«a I rU Btalta Al INi Mom 



9 14 Eddw Hooer, lake M 



CreforY AbSetl. Shake Vou Down 
Run-Ob C. YouBeHlin- 
Luthcf Vandreu, Slop To Lne 
Dnran Durai^ NotoriOut 
Madonna. Ttve Blue 
Sarmot, U Ihii Ion 
Carii SMon. Cofmni Around Again 
BiHi Md. lo Bt A Lmt 
laaiel latkloai. Coolid 
TlH Prtttndtn. Oon'l Get Me Wioni 
BiRf Ocean, lovt li Forever 



V 30 Uwm 



Bruc* SinnntoMi i The E Sboel Band. 
Uwm Sonnl HkMm. FalWii tn Lm 
Ready For Tht World, love You Down 



The Jeh. T. 

Clau Tlftr. SomeiUir 
TrwUt JackMn, laily iMt 
Madomu. Open Vow' Heail 
Cori Htan. I Can.t Help Falhni 




Washington P.O.: Mark St. John 

1 2 Bm loti, You Gnrt Lort A Bad Hinst 

2 I Madonna, Iiuc Blue 

3 4 Ptitf Cetera Wllb Ai«]i Grant, The Neil 

4 S Ed*t Honey, Iih* Mr Home lonifht 

5 S Camto, Word Up 

S 10 Brwt Hornby i Iht ftanf*. the Way It 

J I Hncy lewta I Tht Niwl Hip To Be Squi 

I 9 Baavtei, Walk Uc An ?(rplian 

9 11 TolD. Ill Be Over You 

10 12 tun-D.MC You Be lllm 

It 14 Tht Prttanden, Den t Get Me Wroni 



Duran Oaran, Nolooui 
BMton. Amanda 

My Vtf» ( The Beaten, At 11m Mom 

Wan| Cbune, Ererybody Have Fun Tenieti 

TdkRt Hwk Wihl Wild tile 

Boberf Palmer. I D<dn1 Mean To Turn 

Gltu rretr, Sonxday 

CrteoryAttett Shake You Oown 

Kao) t Tht CanL Vclery 

Howard Jontt, TOu Know I Lme You 

Kanrtai, All I Wanted 

Carly S*mon._CcT'n| Aioun«j Ajim 

Samor, Il Ihii lore 

Janet Jackun. Coniioi 

BnKt Sprlmtten i The E Sttetl Band. 

Ready For Tlie WerU, love Vou Down 

OnderelU, Notody'i Fod 

Clwuftt Will You Sid love Me' 

Ulhcr Vwdmt, Slop To love 

Madonna. Open Ywi Hurl 

Can Hoart. rCan.1 HMp Fallinf 

BatU.Wo-|« Riady 

MyiMiThnli TIW Tm 

The lets. Vou Got II AO 




llania P D Jim Morrison 

1 4 Brvce Homihy I Ttw RMi|e, Ihe Way It 

2 i befwy AbbaFl, Sluhe You Down 

3 1 Bon iMt. You Gnrt love A Bad Htnw 

4 t PHeiCeleta With Amy Crant The Heil 

5 S liend Mm. lovt Win Conquci Al 
( 2 The Haman Learae, Human 

7 I SUly Md. To 6t A lover 

■ 20 Banelei, Walk Uh* An Entil>an 

9 11 Htay lewh i Tht Ntwi.Tlip To Bt Swa 

10 II Carly Sanoi^ Commf Around Again 

11 to Dfrid t David, Wekomt To Ihe Boom 

12 14 Wa«| Choni, Evtrybody Hm Fun lonich 

13 13 TalhMC Hoa<k. WiU WM Ule 

14 IS Timbak 3. The Foluie't So fii>|M, I C 

15 ' SItvt Winwaod, Freedom Ovrnpill 
» 19 Ban L Km Star^ 6y He 

17 II JU PretMSbn. Don ( Gel Mi Wim 

II 22 Coorna SalaHttt. Keep Your HaMl I 

19 21 e«y Ocean. Lett ti Forim 

10 21 Bivct SprMfitatn t Tht E StraM Bwd, 

21 Ti IMtm Vandmi^ Slop To Lpm 

u ^ In ^J 



Ton BhM 
PadSMwa. GractUnd 
Ccneut. Und 01 C«)|itMn 
Howard Jone^ Vow Know I love Vou 
Clan nctr, Sorrieday 
B*f led. Thii K The Time 
RdiW Ntvi. Ceil la Vie 
Otnd IM Rolh. [hat 'I Ufr 
B«r Vtra i The Btalin, At Tl>t Mom 
Btttanaa On, Stay The Hifhl 
BatIo^ We're Read) 
Bob CiMd, Thii 11 Tht World Callinf 
Joamay. I'l Bt Ali>|hl Without You 
AaU later, Caufht Up In The Riptwe 
CMctM. WiN Vou SliR lovt Mt> 
" e^ llearlKh* Awj) 

id Machme. F «llm| In loic 



EX EX Aretha FranllMi. timmy In 




Minneapolis 



P 0 . GreKg Swedbcrg 



Lina Htadi. ) 
3 Bruce Horniiby & The Ranee, lr« W,ir II 
S Huey lewn i The Ntwi. Hip To Be Sqiu 
1 Pilar Cetera With Any Grant The Neil 



9 12 Howard Jomi. Vm Know I Ion Vou 

10 13 Daryl Hal. FeoMh Pride 

It l« TIN Piitti4in. [hM\-t Gel M« Wioni 

12 4 RtcOcMek. t motion In Metwn 

13 17 Oaran Oaian, Notorwui 

14 II Sarvnar, It ih.\ love 
BMy Mai, To Bt A lovti 
UMt. Word t>p 

k 3, Thi fuluri t So B'lfht. I G 



It n 



Wordt>p 

- -- 3. Thi /uluri't So flrilW. . 

II 23 Lmatod WarrMty. Beal Down The Door 
19 II Iht P«nlO( Sttlin. QoWmnt 

n 24 ' ■■ - 

It 21 Clati 1 

22 II Tote. 

23 19 band RkMa, lovt WJi Certguer j 

24 2t Kod i The Cant Victory 

25 X Mum Seaad MachM, rallint In lovt 
K II TtttMi. Vou Col II All 

~ - a i Tht E SIroel Band. 



Ate MewL Ceil La V 
ati Tim, Someday 
ite. liTBeOrtf Vou 



21 33 
29 32 



Brace Sprtnnleae i The E SI 
BAy Ocoan, love It Forevt* 
Janet Jackw^ Conird 



Tmb lamer, Two Pnpit 
Prior CabrtiL Bu law 
Vttka (rmkwi,>ifflan lae 
Nancy MariiMf, f« TeM|M' 
CytrfTLaapor, nian|e OtHurl 
Hwakan Uatue. I Need Year tovw 
The W*ti. Tdallv Nude 
BenE KlH.SUndB|Me 




PD.: David Antttony 

Pel« Cetera With Aaq Cranl. The HttI 
Tela, in Be Oitr You 
BnKO Harmfe] k Thi Ranee, Tht Way II 
Wane Chant, [vtrytratfy Hart Fun Ioni|h 
The Raman leaf «e. Human 
BaHlei. WaA iVt An ttyt 
Betun. Amanda 
ton }a«t. Vou Ov* Love A Bad Kama 
Haay Lnwn i The Hewi. Hip To Be SquJ 



n ttypltaei 



dLile 

Corey Hart. I Am By Yoiii SH*e 

Cttu Tfeer. Someday 

RobbM lleiil. C'ttt La Vie 

The Pietmden. Don't U\ Me Wtoeil 

BenE. Kaif. Stand Br Me 

»(ewMd Jenei. tav Know I Love You 

MMlonni. Iiue BltM 

Sieve Winwood. Frr«<tom OvMieril 

OicNeitrel Mjnoeuvrei In The Dark, (I 

Rod i Tht t»n|, V'clory 

iMnet RkKn. Li^r Will Conquri Ail 

limited WMranty. Btil Down the Ooor 

Andy laytor. When the Ram Cornel 

Commodoret. Gon To The Birrh 

Nancy Haitiner. for Teniihi 

Kanut. A/l I WanlFd 

Cretery Abbott, Snake You Down 

Daryt Kdl, FoolnA Piidc 

ftrvct SnintilMfi 1 The E Street Bwid, 

Itue Jitoun (FtilurMi Sly Stone}. 

Siwvtw. ti r»in Iwt 

The Mv You IWl II Aa 

Caity Sanon. Commi AroaMd A|iin 

lanel latkter^ Centrd 

Cnnain, Land 01 ConfutMft 

Cenr Hoart. I Can l Heta Fdbnf 

The Pdnler Seiterv Gdldmme 

TwM 1. The tutint't So Brighl. 1 0 

Hanua 1mm. I Need Your imm' 

Oattd lee iiMi, Ihet't Lilt 



San Fianciico P 0 Richatd Samts 

I I Banttn, *t[\ lite An ((yctun 

J I The HaniM laaeae, Human 

J 4 Hwey lewn 1 The Newt. M« To (ltS«ia 

I 5 Brx* Hwn-by 1 The Rante. the Way It 

9 t Wii<i ChwDf, t •t'r<:«)f H>ft Fun lonifK 

I tS Bract SprMtUeeti I tW 1 Street Baad^ 

r ; caiMt. W(><3 

I 9 Otchettral Maneewwet In The Dert. (F 
9 to Taftine Heatfi, Wikl WJd Ide 
an Dwan, Ni 
Pretewien, 

bak3.IhtF . . _ 

IJ 14 Hewaid fonei. Vou Know I Ime 1m 



14 



3 



11 H limiai. ^ 
W 19 Mte Nrn( C'eilla Vie 
11 21 Cenem, land 01 Conlvuen 
19 n B t naa w ln Oir, Stay The Nifbl 
IB Z3 PeoTYoani. Soint People 
II 24 Pet Stan lam, SaburM 

22 B Dohbe ftarty, French Knvn 

23 21 EarylhMci, Thoin In My S« 

24 27 Dead or Ahre. Brand New lottv 
d. Bit Tmm 
L rmtW Pi 

Bob Cetdd, ThiA It The WerU C 
REM, Suptrmifl 
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Glass Tiger Succeeds South Of Canada's Border 



BY JIM BESSMAN 

NEW YORK For a Canadian band 
still in the midst of its first U.S. 
tour. Glass TiRcr has garnered 
swift acceptance here. After scor- 
ing a hit with "Don't Forget Me 
(When I'm (ione)." the leadolT sin- 
gle from its debut Manhattan al- 
bum, "Thin Red Line," the group is 
climbing the Hot 100 with the fol- 
lowup single, "Someday." 

Vocalist/lyricist Alan Frew cites 
"solid record company involve- 
ment" and the band's "international 
flavor" as key factors behind Glass 
Tiger's surprisingly strong U.S. 
performance thus far. 

"There's an awful lot of talent 
that gets lost in the huge system," 
says Frew. "Even though people ex- 
pected us to go with a bigger label 
in America, we chose Manhattan be 
cause it's younger, smaller, and 
more aggressive," 



BY BRIAN CHIN 

NEW YORK After scoring a dou- 
ble platinum album with l!lS4's 
"Emergency," and having garnered 
more top 40 hit singles than any oth- 
er act in the '80s, what do Kool & 
the Gang want? More, of course. 

Says saxophonist/flautist Dennis 
Thomas, "We've built our success 
purely on the |>ower and energy of 
our music. We could lie much more 
renowned with creative promotion. 
Everything would be much better 
I including) records and concerts." 

With its new Mercury album, 
"Forever," just out and a major 
world tour starting in May, Kool & 
the Gang will indeed be a much 
more visible entity in the months to 
come. The group is also gearing up 



Hruce (jarJield. Manhattan's vice 
president of a&r/contcni|)orar>' mu- 
sic, says the label has nothing but 
"lop lo bottom enthusiasm" for 
Glass Tiger. However, he crediti^ 
Capilol Canada's Dean Cameron 
and Tim Trombley for initially rec- 
ognizing the group's potential. 

"They felt Glass Tiger had a 
great deal of promise but needed to 
further develop its snngwriling," 
says Garfield. "So Dean put them 
together with .lim Vallance, Bryan 
Adams' writing partner, and he pro- 
duced tile album with the sensibility 
of a songwriter." 

Frew, who unlike the other Tigers 
hails from Scotland, says the 
group's international snngwriling 
style offers immediate appeal to 
various worldwide markets. He 
points t<i significant chart showings 
thniughuut Europe as proof. 

"We aren't rewriting musical his- 
tory by any means," says Frew. 



for a number of outside projects. 
These will be centered on the band's 
recently completed New .lersey stu- 
dio. Quiet Sound, where most of 
"Forever" was recorded, and will in- 
volve all the members of the group, 
tied corporately under New York- 
based TWM Management, accord- 
ing to Robert "Kool" Bell. 

For example, Kool & the Gang 
will begin offering songs not re- 
corded by the group for covers. 
"We usually end up with some 40 
tunes per album, some developed, 
some not," says Bell. "We'll farm 
some of those ideas out." Fresh 
Start Music, overseen by TWM's 
Andy Gould, will begin to place 
songs with outside artists on the 
band's behalf. 

(ContUiued on page 31) 



"Hut our melody lines are strong 
and mature enough to appeal to the 
English-sfH'aking world. 'Someday' 
and songs on the album like 'Thin 
Red Line' and 'I Will Be There' 
show that we're deep and mature 
enough to get a big cross-section of 
listeners instead of just zeroing in 
on the l.Vyear-old females." 
To this end, Garfield says Man- 



by Steve Gett 

NEW YORK George Michael, 

the year's most sought-after client, 
has connected with L. A. -based 
manager Michael Lippman, Their 
deal was reportedly wrapped when 
the former Wham! vocalist was in 
Tinseltown mapping out career 
plans, which call for the release of 
Ids first solo album next summer. 
Lippman says he'll be working 
closely on Michael's affairs with 
the singer's agent, Kob Kahane. 

Rolling ON: While Mick Jag- 
ger is busy recording his second 
solo album for Columbia, the other 
Rolling Stones are not gathering 
moss. Keith Richards, Bill Wy- 
man, and Ron Wood are reported- 
ly cutting solo albums, and even 
Charlie Watts is playing a series 
of December club dales here to 
promote his Columbia album, "The 
Charlie WatLs Orchestra Live At 
Fulham Town Hall." 

Unlike Jagger and Walts, 
though, it's uncertain whetlier the 
other band members will be re- 
cording for Columbia, since the la- 
bel's multimillion-dollar contract 
with the Stones is believed to have 
only called for group and solo Jag- 
ger releases. 

Rumors abound that Richards 
will record his first-ever solo set 
for Atlantic, though the label has 
no official comment on the matter. 
Robert Cray, who is garnering a 
good deal of attention with his 
PolyGram album "Strong Persuad- 
er," is one of the musicians Rich- 
ards has reportedly approached to 
work on his project. The Stones 
guitarist jammed with Cray at one 
of his recent dates at New York's 
Bottom Line. 

Meanwhile, back l<i the Stones; 
Woody has been laying the 
groundwork for his next solo re- 
lease in London. He's been writing 
with longtime Stones' acquaint- 
ance Bobby Womack, who will 
probably produce the album. It ap- 
pears they will complete the proj- 
ect before connecting with a label. 

Stones bassist Wyman is already 
shopping for a new label deal, hav- 
ing severed his ties with A&M. In 
addition to the release of a Wyman 
album, 1987 should see the publica- 
tion of his book on life with the 
Stones. 

As for Jagger, he's recording in 
Holland with producer Keith Dia- 
mond, having spent a couple of 



hatUin made a "significant invest- 
ment" by creating a second video to 
"Don't Forget Me (When I'm 
Gone)," after one had already been 
filmed for the Canadian market. 

"Steven Reed, our senior vice 
presidi nt of marketing, took a very 
strong stand because the Canadian 
video was too cutesy and directed 
solely toward the youth market," 



weeks at .New York's Right Track 
studios. And while the glut of solo 
projects suggests that the Stones 
are ready to call it a day, insiders 
are slill hinting that the band will 
lour next fall 

Still together: Plnk Floyd 
may not be disbanding after all — 
not if original members David Gil- 
mour, Nick Mason, and Rick 
Wright have their way. Respond- 
ing to Roger Waters' recent an- 
nouncement that he is taking legal 
steps to prevent the band's name 
from being used in the future (Bill- 
board, Nov. 20), his former band- 
mates want it known that they 
plan to continue working as Pink 
Floyd. 



ON THE BEAT 

Artist news, touring, 
signings, venues . . . for 
those who need to know 



Waters left the group in Decem- 
ber 198,5, according to Gilmour, 
Mason, and Wright, who are re- 
cording a new album in London 
with producer Bob Ezrin. With 
their album scheduled for release 
in summer 1987, the remaining 
members say they will "vigorous- 
ly" fight Waters' legal steps. 

"The strength of Pink Floyd al- 
ways lay in the talents of each of 
its members," says Gilmour. "Nat- 
urally, we will miss Roger's artis- 
tic input, but we have every inten- 
tion of continuing to work together 
as we have done in the past. We 
arc surprised at recent claims that 
Roger believes the band to be 'a 
spent force creatively,' as he's had 
no involvement with the current 
project. We are very excited by the 
new material and would prefer to 
be judged by the public on the 
strength of the forthcoming al- 
bum." 

Short takes-, contrary to re- 
cent gossij), the Firm has not dis- 
banded, according to manager Phil 
Carson. Guitarist Jimmy Page 
and vocalist Paul Bodgers are, 
however, recording solo albums 
. . . The first of Eric Clapton's two 
recent dates at Manhattan's Ritz 
club saw Keith Richards (that man 
again) coming on stage for a rous- 
ing version of "Cocaine" . . . Ixiok 
for a new Lindsey Buck- 



says Garfield. "II didn't focus 
enough on the artistic integrity and 
entertainment aspect of the band." 

That entertainment aspect is now 
manifesting itself in a three-month 
tour with Journey, which Garfield 
calls "an extra-special strong mar- 
keting tool." Meanwhile, the group 
recently won three Juno Awards in 
Canada (Billboard, Nov. 22). 



ingham/Richard Dashul-pro- 
duced Fleetwood Mac album to 
emerge in early 1987. Buckingham 
has also been working on a new 
solo set . . . Originally set for a pre- 
Christmas release, the new Yes al- 
bum, "Generator," should be out in 
January or February, with a U.S. 
tour to follow . . . Paul Simon was 
in excellent form when he played 
songs from "Graccland" on the 
Nov. 22 "Saturday Night Live." Si- 
mon was also reunited with Art 
Garfunkel during a comedy skit 
. . . News of this superjam got lost 
in the live boxed set shuffle, but 
Bruce Springsteen and Bob (icl- 
dof joined Huey Lewis during his 
recent gig in ftris for a rendition 
of "Barefoolin' "... The Smiths 
were forced to cancel their recent 
antiapartheid concert al London's 
Royal Albert Hall after guitar 
player Johnny Marr was involved 
in an auto accident. Also on the in- 
jury list is Damned guitarist Ro- 
man Jugg, who was badly hurl 
when he fell off a spinning tjible 
during the filming of a video for 
the group's new U.K. single "Any- 
thing" . . . Duran Duran will be 
touring as an 11-piece unit when it 
hits the road next March. Accom- 
panying original band members Si- 
mon LcBon, Nick Rhodes, and 
John Taylor, will be drummer 
Steve Ferrone and ex-Missing 
Persons guitarist Warren Cuccur- 
ullo — both of whom play on the 
group's new Capitol album "No- 
torious" — a three-piece horn sec- 
tion and three backing vocalists . . . 
Dire Straits bassist John lUsley is 
reportedly working on a solo al- 
bum for Warner Bros . . . The Kiel 
Act, an L. A. -based comedy troupe, 
is predicting that Prince's last 
movie will make its return in 1987 
with the title, "Under The Cherry 
Moon: The Special Edition." Ac- 
cording to the jovial bunch, "It's 
been computer-colorized — so may- 
be somebody will see it this time!" 
. . . Columbia has postponed the re- 
lease of the Psychedelic Furs' new 
album, "Midnight To Midnight," 
until early 1987 . . . Word has it for- 
mer Duran Duran guitarist Andy 
Taylor will be hitting the road Jan. 
7 as opening act for David Lee 
Roth . . . Look for Irish guitarist 
Gary Moore to play U.S. dates next 
March in support of his upcoming 
album, "Wild Frontier" . . . Single 
of the month: Gary Simon's "Com- 
ing Around Again" — sounds great 
on Arista's promo-only compact 
disk. 




Miami Jam. Don Johnson suiphsed Bonnie Raitl at her Nov. 16 Miami 
Metrozoo outdoor concert, when he came on stage to sing on "That's No Way 
To Treat A Lady. " Relit is featured on Johnson's Epic album "Heartbeat. " 
(Photo: Gary Monroe). 



More Promotion, Outside Activities 

Kool & the Gang Aim Higher 



By George, Michael Picks A Manager; 
Stones Roll Solo; Floyds Battle Back 
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THE MOODY BLUES 
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N» 14 


1135331 
II6S0 


ttflout 


£ve(kng Star Prods 


KENNY ROGERS 
LEE GREENWOOD 
T GRAHAM BROWN 


Omalia Civk Areu 
Omalu.Ntb. 


Nov.t 


II30,«I 

116.50/113 50 


10.980 


North AmencM Tours 


THE MONKEES 

HERMAN'S HERMITS 

GARY PUCKETT 1. THE UNION 

GAP 


Unrv ol Toleda. Centennial Hall 
lolcdo. Ohio 
Unrv ol Toledo 


Nov 14 


tl24J92 
S14 


seHout 


Beftin Pmts. 


FREDDIE JACKSON 
MELI'SA MORGAN 
LEVERT 


Constitulion HaB 
Wasfiinglon. DC 


Nw. 16 


I1S.II4 
IIISO 


6.6M 

6.890 


First Class 
DimensKins U ruled 
PACE Concerts 
WiUiam Garrison 


CHICAGO 


St Paul DvK Center 
SL Paul. Minn 


Nov 15 


SI1U3I 

IISSO 


7.13 1 

tVllMt 


Contemporary Presentalnns 


MIDNIGHT STAR 
READY FOR THE WORLD 
DOUG E. FRESH 
ORAN JUICE' JONES 


San Diego Spoits Aretu 
San Diego. Cafaf 


Nov 1 


1113.624 
114 


B.|]S 
10,000 


Lewis Crey Attractions 


THE MOODY BLUES 


iMtor Events Center 
Peno, Nbv 

Unn. ol Nevada. Reno 


Nov II 


1111.216 
116 


6JS1 

9.?00 


Brit Graham Piesentl 


FREDDIE JACKSON 
MEU'SA MORGAN 
LEVERT 


Mou)ue Auditorium & Theatre 
(hdimorKl. V». 


Nov 14 


SIOSW 
11550 


U36 

two sellouts 


FhiI Class 
PACE Concert! 
William Garrison 


THE MOODY BLUES 


Am Arena 
Sxiaintflto. CaM. 


Nov II 


t93.IS6 
IISSO 


S.010 
9JO0 


Bill Graham Presents 


JIMMY BUFFETT t, THE CORAL 
REEFER BAND 


West Palm Bexli Audilonum 
West Palm Beach. FU. 


Nov 13 


191.011 

lirso 


5J» 

6.09« 


Cettar Door Prods. 


THE OAK RIDGE BOYS 
THE ALMOST BROTHERS 


ValleY Forge Muuc Fair 
Devon, Pa. 


Nov 14 


00.941 
116 




irv4wui« 


CHICAGO 


Iowa State Center. Hriton 
Cohieum 
Ames, towa 
toiva Slate Univ. 


Nov 14 


I90.t35 

lis 


9.000 


Contemporary PrtsenlatMms 


NEIL YOUNG <. CRAZY HORSE 


Frank [rwin Center 

Austin. Teus 

Unrv. ol Teias. Austin 


Nov 9 


t<9.n9 

SIS50/SISS0 


S.716 


m- house 
PACE Cortcerli 


FREDDIE JACKSON 
MELI'SA MORGAN 
LEVERT 


Hampton Coliseum 
Hampton, Va 


Nov IS 


m.704 
J14 


sellout 


First Class 
Partytime 
PACE Cor>cer1i 


THE MONKEES 

HERMAN'S HERMITS 

GARY PUCKETT & THE UNION 


Win|s Sladium 
KalamaiDo, Hch. 


Nov. IS 


K1.930 

lis 


5.462 


Brill Rhii Prodi. 


Copyrighted and compiled by Amusement Business. 3 Billboard Pubiicalions. Inc. publication. Boxscores arc compiled every Tuesday and should 
be submitted to Renee Noel in Nashville at (615) 748-8136; Linda Deckard in Los Angeles at (213) 859-5338; or Melinda Newman in Chicago 
at(312)236-2086. 



Talent in Action 



FEU a E6TFT 80 

Fell Forum, Xew York 
Ticketi: Sii.50, S.'O. $17.30 

More th.\n two years ago, 

when Ihe dissident NiKerian pop 
star Feb Aiiikulapo Kuli was about 
to embark on his first major U.S. 
tour, he was arrested on trumped- 
up charges at the Lago.s airjiort and 
spent the ensuing IH months in jail. 
Given an unconditional pardon last 
April. Fela is finally making his 
tour. and. based on his Nov. 8 per- 
formance here, it was worth waiting 
for. 

Playing a handful of songs over 
two and a half hours, Pela and his 
large ensemble — including musi- 
cians, singers, and dancers, the 
group numbered 2'.l — created en- 
trancing grooves, with Fela himself 
playing keyboards and sa.xophone. 

Fela's lirand of African pop. 
which he calls Afro-beat, is a .himes 
Brown-influenced synthesis of tra- 
ditional African music, funk, and 
jazz. It's ii brassy sound, with the 
nine-man horn section given promi- 
nence. Fela ctintinues, however, to 
eschew synthesizers. 

The show, complete with exotic 
dancers, compared favorably with 
Bunny Waller's superb spectacle at 
Madison .Square Garden this sum- 
mer. Although he sings in pidgin 
English, which is difficult to under- 




Gultar Man. Richard Thompson 
perlotmod songs Irom his latest 
PoiyGram album, "Danng 
Adventures." during a roceni date at 
Manhattan's Ritz dub. (Pholo: Chuck 
Pulin) 



19,200 
SEATS 

reunion arena 

777 Sports Street 
Dallas, Texas 75207 
(214) 658-7070 



stand, Fela is quite articulate and 
talked amiably between songs. 

The 48-year-old performer is not- 
ed for his strong political convic- 
tions, especially his disdain for the 
Nigerian military. At this concert, 
however, he was more the engaging 
crowd-pleaser than the rabble-rous- 
er — although he did insist on play- 
ing past the 11 p.m. Forum cutoff 
time. I'KTKIl KOHEL 

KENNY R06ERS 

PAUL ANKA 
LU GREENWOOD 

Ml adou lands Arena, 
Fast Rutherford, N.J. 
Tirkel.s: SIS.50. 'SI7.,W, SIS.SO 

Lacking a recent hit and 

without support acts on the level of 
last year's Dolly I'arton, Mac Davis, 
and Sawyer Brown. Kenny Rogers' 
annual pit stop here left (|uite a few 
upper sections of the arena vacant. 
Had they been full, Rogers still 
might not have reachetl them, since 
his oni-hour set (plus encores) nev- 
er really caught its usual fire. 

Rogers seemed to ru.sh through 
the opening numbers perfunctorily, 
in good voice but with little involve- 
ment. "Reuben James" and "Ruby 
Don't Take Your Love To Town," 
two early hits that are normally con- 
cert high points, were presented 
without fanfare. While Rogers did 
hit the mark on "Islands In The 
Stream" during the encores, this 
was hardly one of his more memora- 
ble performances. 

l.ee Greenwood was a curious 
choice for an opening act. since he 
sounds so much like Rogers and of- 
ten perforins similar ballad materi- 
al. Though he tried hard. Green- 
wood lacks the lieadliner's charis- 
ma, and he looked uncomfortable 
while strolling the stage alone. 

Paul Aiika, on the other hand, 
seemed quite at home as he sang 
such tunes as "Having My Baby" 
and "She's A Lady." updating the 
latter to sound like Billy Ocean's 
"Loverboy." .\nka may not have the 
voice or the materia! of Itogers and 
Greenwood, but he more than made 
up for it in enterliiinment value — 
corny as it was. 

JIM BGSSMAN 
(Continued on page 31) 



TO OUR READERS 

Because of Ihe Thanksgiving 
holiday schedule, we are forced 
to run last week's Boxscorc 
chart again. We regret any in- 
convenience this may cause. 
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'Miller Music ir Brews Exposure 

Compilation Album Boosts New Acts 



New Group On The Cutting Edge 

Party Time For Chrysalis 



NEW YORK In delivering World 
Party's debut album "Private 
Revolution" to Chrysalis, band- 
leader Karl Wallinger (formerly of 
the Waterboys) has written what 
label executives are hailing as the 
start of a new chapter in the com- 
pany's history. 

"A guy like this is the answer to 
our prayers," says Charly Pre- 
vest. Chrysalis vice president of 
marketing and creative services. 
"In the late '60s and early '70s, 
Chrysalis had the image of being a 
hip little indie label, especially in 
England with groups like the Spe- 
cial.s. Now with our association 
with Ensign [World Party's and 
the Waterboys' U.K. label, distrib- 
uted here by Chrysalis], we have 
an artist who helps re establish 
our 'cutting edge' credibility, 
which encourages other new art- 
ists to come to us." 

Wallinger — who sings and han- 
dles guitar, bass, and sampled 
keyboards on the self-produced 
"Private Revolution" — left the 
Waterboys in November 1985, 
upon completion of a U.S. tour. He 
says he wanted a "full-time" out- 
let for his ideas instead of having 
them "filtered" through other 



band contributors. 

These ideas include his creative 
use of video, evidenced by World 
Party clips for the album's title 
track and "Ship Of Fools." Ac- 
cording to Prevost, these videos 
will play an important part in pro- 
moting the group. 

"The English company released 
'Private Revolution' as the first 
single and video, but the 'Ship Of 
Fools' video was closer to MTV 
[style] and the American market," 
says Prevost. He adds that since 
"Ship Of Fools" has been released 
first to college and "adventure 
club" album radio stations — with 
development at top 40 slated for 
January— MTV will play the "Pri- 
vate Revolution" clip initially, 
holding off "Ship Of Fools" until 
the single's commercial push. 

Prevost says that World Party's 
college base is essential, and that 
the group will be supported by an 
aggressive press campaign. "It's a 
press record," says Prevost. "It's 
not mainstream, but controversial, 
requiring a gradual build. But En- 
sign brings us a different kind of 
artist, needing longterm commitr 
ment to artist development." 

JIM BESSMAN 



BY MoiRA Mccormick 

CHICAGO "Miller Music II," the 
second promotional compilation al- 
bum produced by the .Miller Music 
Rock Network and released by 
RCA. was designed as a marketing 
item for the Milwaukee-based brew- 
er. However, according to Gary 
Reynolds, president of Gary M. 
Reynolds & Associates, the promo- 
tion and marketing firm that coordi- 
nates Rock Network and Miller 
Brewers' music programs' the al- 
bum serves another purpose as 
well. 

" 'Miller Music IP gives the inde- 
pendent bands featured on it more 
credibility, because they now have 
something on a major label," says 
Reynolds. Unsigned bands have the 
opportunity to negotiate with RCA. 
and the label has the right of first 
refusal un alt regional acts spon- 
sored by Rock Network. 

So far. RCA has not exercised its 
option. "The deal was made through 
RCA's s|>ecial prcKiucts division, so 
a lot of information didn't get 
across to the a&r people," says 
Reynolds. "When the bands were 
signed to the program, they didn't 
have a deal. Then the Rainmakers 
hit, and the Del Fuegos made some 
noise, and the a&r department woke 
up." He says RCA's West Coast of- 
fice has expressed an interest in the 



Seattle-based Rangehoods. 

In addition to tracks by the Kan- 
sas City-based Rainmakers and Bos- 
ton's Del Fuegos. who record for 
PolyGram and Slash/Warner Bros, 
respectively. "Miller Music 11" con- 
tains cuUi by In Pursuit from Nash- 
ville, signed to the MTM label, and 
San Francisco's Dynatones, who re- 
cord for Rounder. Other regional 
bands featured include the afore- 
mentioned Rangehoods; Austin, 
Texas' Tail Gators; the Entertainers 
from Raleigh, N.C.; Birmingham. 
Ala.'s Telluride; the .lames Harman 
Band from Los Angeles; Minneapo- 
lis' Metros; Magnum from Allen- 
town. Pa.; Cleveland's Fayre- 
wether; Son Seals from Chicago; Pe- 
oria, Ul.'s Kool Ray & the Polaroidz; 
Caruso from Detroit; and Shreve- 
port, I.a.'s "A" Train. 

"Miller Music 11" is part of the 
Rock Network's promotional pack- 
age for each band, which also in- 
cludes print and radio promotions, 
print advertising, musical equip- 
ment from four national contribut- 
ing sponsors, and such other promo- 
tional material as posters, banners. 
jackeLs, and T-shirts. While the al- 
bum is not available commercially, 
Reynolds says, "It serves our pur- 
pose by generating greater aware- 
ness" for the bands. 

"Radio stations shy away from in- 
dependent bands," says Reynolds. 



"But in conjunction with Miller and 
RCA, it's working in our favor. 
Sometimes they'll track the record a 
week or two in supiiort of our 
promotion." 

According to Rob Sanders, ac- 
counts supervisor for Reynolds & 
Associates, the album has received 
airplay on album rock and college 
stations. 

"The record is utilized primarily 
as a merchandising tool for the dis- 
tributors." says Sanders. "But it is 
also successful as a piece to develop 
radio promotions, for both those 
bands that aren't on a label and 
those that are." In the Del Fuegos' 
case, Sanders says a number of sta- 
tions in secondary markets have 
played the group's cut in conjunc- 
tion with a promotion, "even if the 
stations weren't playing the Warner 
Bros, record" — largely due to the 
notoriety the Del Fuegos received 
through their Miller television 
commercial. 

"The album is a credibility build- 
er," he says, "It opens doors for in- 
dependent acts. If a station tracks 
an album cut by a group they've 
never played before, it's easier for 
their label promotion people to come 
in after that." 

Sanders says several major labels 
in addition to RCA have approached 
Miller about the possibility of re- 
leasing "Miller Music III." 



BY JEFF TAMARKIN 

NEW YORK With the recent chart 
success of such artists as the Fabu- 
lous Thunderbirds, John Fogerty, 
and John Cougar Mellencamp point- 
ing the way, classic American 
rock'n'roll is making a commercial 
comeb.ick. So say Andrew McLenon 
and Jack Emerson of the Nashville- 
based Praxis management company, 
which represents Jason & the 
Scorchers, the Georgia Satellites, 
and the Sluggers. 

"Four or five years ago, a band 
like Jason & the Scorchers was con- 
sidered almost avant-garde," says 
McLenon. "Now it's not such an odd- 
ity to be a real rock'n'roll band." 

Praxis has the Scorchers and the 
Satellites out touring together 
through the end of the year. The 
Scorchers are promoting their new 
EMI America album, "Still Stand- 
ing," while the Satellites arc sup- 
porting their self-titled Elektra de- 
but album, which was a top five al- 
bum rock radio add during its first 
three weeks of release. 

According to Elektra senior vice 
president of marketing and promo- 
tion Mike Bone, "The success of the 
Georgia Satellites is almost enough 
to make you think that AOR could 
get back to the days when it consis- 
tently broke new artists. We knew 
just from listening to the advance 
tapes that we were going to create a 
stir with this record, but I had no 
idea it would come out of the box 
this strong." 

Dan Baird. guitarist/vocalist with 



the Satellites, cites the success of 
the Fabulous Thundcrbird's "Tuff 
Enuff" album as the turning point in 
bringing traditional American 
rock'n'roll back to album rock radio. 

"1 don't think their success is a 
fluke," says Baird. "There's a legiti- 
mate change in the wind. Those guys 
played roadhouses for 12 years, and 
now it's finally their turn. And 
they've opened up a lot of things." 

Scorchers guitarist Warner Hodg- 
es sees a more universal shift of em- 
phasis — in the music itself. "There's 
not nearly as much synthesized stuff 
happening now as there was in the 
past few years," he says. "The 
Fogertys and Mellencamps have 
helped immensely. There was too 
much [reliance on] machines, and the 
reason rock'n'roll has always ap- 
pealed to people was that it was done 
by people." 

Emerson and McLenon are ada- 
mant that constant touring is essen- 
tial for their Praxis clients. "What 
|)eople don't realize about bands like 
the Scorchers and R.E.M. that are 
starting to break through on differ- 
ent plateaus from a sales standpoint 
is that those bands have really gone 
out and played in the United States," 
.says Emerson. "They all started out 
in vans playing 200-seal clubs and 
tried with each new record and tour 
to graduate to the next plateau." 

Adds McLenon: "We're continuing 
at a grass-roots level, proving that 
there are still a lot of bands that are 
willing to go out and work for 
success." 
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Cray Wins Big At Blues Awards 

Hall Of Fame Project Announced 



Soul To Soul. Millie Jackson recently posed with "Soul Train" host Don 
Cornelius alter perlorming her hit "HotI WildI Unrestricted! Crazy Love" on the 
show. 



BY ROSE CLAYTON 

MEMPHIS Two special fvcnts 
liiKhliBhtpd the .seventh annual Na- 
tional Blue .\wards Show Nov. 16 at 
the Memphi.s Auditorium: the win- 
nint; of six Handy Awards by Rob- 
ert Cray and the announcement of a 
$1.3 million Blues Hall of Fame to 
be built on Beale Street by 1989. 
Cray was named blues entertainer 
of the year, top blues vocalist, and 
top contemporary male blues artist 
for the third consecutive year. 

Cray's "False Accusations," writ- 
ten with Dennie Walker and Rich- 
ard Cousins, won in the blue-s-sonK- 
of-the-year category. "Showdown." 
written by Cray with Albert Collins 
and Johnny Copeland for Alligator 
Records, was picked as the U.S. con- 
temporary blues winner. Best blues 



HHYTHIIf^LUES 



Compilations can revive 
flagging careers 



by Nelson George 



In TH E NOV. 15 ISSUE, a letter appeared in this col- 
umn from publicist David Lopatin expressinj; his sad- 
ness that a magnificent Atlantic compilation of Esther 
Phillips* music was issued only after her death. Ijopa- 
lin's premise was that such a release can be very help- 
ful in reviving both the spirits and the career of the 
veteran artist spotlighted. 

Some readers have suggested to me that Lopatin is 
living in a fairy-tale world where old careers can be 
revived by sounds from the past. Well, according to 
Bob Fisher of Charly Records, something like that 
has happened to r&b great Hank Ballard. 

Fisher writes, "In 
1984, Charly licensed 10 — — — ^— ^— 
albums of the King label 
masters from the own- 
ers. Gusto Records. 
Among the first batch of 
releases, issued in the 
spring of 198.5, was 

•What You Get When The Getting Gct.s Good' (CRB 
111090), a compilation of Hank Ballard & the Mid- 
nighters' greatest hits. In January, the album won an 
award from Goldmine magazine as the best r&b reis- 
sue of 1985. We presented that award to Hank in lx>s 
Angeles in March of this year. Since that time. Hank 
has not ceased to acknowledge the fact that this al- 
bum's availability boosted his performing career very 
strongly. 

"Our relationship with Hank enters a new phase on 
Dec. 11 of this year, when Hank & the Midnighters 
will make their debut outside of the U.S. at a special 
Charly 12th-anniversary gig at London's Hammer- 
smith Palais, co-promoted with BBC Radio l^ondon. 
The concert will be recorded and filmed by Charly. 
This kind of scenario is what makes it all worthwhile 
for a company like Charly, which specializes in back 
catalog, and should similar situations arise again, I 
hope we won't hesitate to follow the same course . . . 
As David Lopatin infers, there should — where and 
\vhen possible — be more to this business than a love of 
the music and the availability of the records." 

Short stuff: The "Pee Wee's Dance" man, 
Joeski Love, is back on the scene with the double-sid- 
ed 12-inch "Say Joe" b/w "My Girl." Vinterliiinment 
president 'Vincent Davis produced and arranged. Da- 
vis also produced "No!" by E.Z.E.-Born Free with 
Chuck Chillout. a humorous rap record. Both Vinter- 




tainment 12-inches will be distributed by Elektra . . . 
Black-owned Hush Productions is moving into a new 
direction with the release of saxophonist Najee's de- 
but album, "Najee's Theme," on EMI America. Najce 
is the iirst instrumental artist to be managed by the 
company, which handles Melba Moore and Freddie 
Jackson. Much of that album as well as two songs on 
the Ray. Goodman & Brown comeback disk, "Take It 
To the Limit," were produced by Rahni Song. 

Hhyllis Hyman's new Philadelphia International 
single is "Living All Alone." Dexter WanscI pro- 
duced, and he co-wrote the song with Kenny Gamble 
and Cynthia Bigics . ■ ■ 
Rose Royce is back on 
the comeback trail with 
"Fresh Cut" on Omni. 
The band got help from 
some top-name produc- 
ers, like Nick Martinclli 
on four cuts, Arthur 
Baker on two, and Eugene Wilde's producer, Donald 
Robinson, on one. As a tribute to the band's original 
mentor, Norman Whitfield, Martineili prodticed an 
updated version of Whitfield's classic Motown compo- 
sition "Just My Imagination." 

Filming of Run-D.M.C.'s new film, "Tougher Than 
Leather." is two-thirds complete, and word from the 
set is that things are proceeding smoothly. The action- 
adventure film, being shot in New York and New Jer- 
sey, has been financed by Def Jam's owners. Rick Ru- 
bin (who is directing) and Russell Simmona, as well 
as the group members themselves. The major film 
companies, who were somewhat cool to the film in 
script form, are now making serious offers. On the 
heels of the "Raising Hell" album and much national 
media exposure, including a Rolling Stone cover, they 
apparently see "Tougher Than Leather" as a poten- 
tially big summer movie ... In fact, next summer 
could see three major black music films: "Tougher 
Than Leather," Spike I^ee's "School Daze," and the 
untitled Time/Janet Jackson film, which is being 
written by young black filmmaker Reggie Hudlin. 
Hudlin, an award-winning independent filmmaker, is 
helping his brother Warrington direct two rap videos 
for the MCA-alTiliated Uptown Enterprises, "Mr. Big 
SlutT" by Heavy D & the B«yz and "Uptown" by the 
Uptown Crew. 
Producer/writer Preston Glass is working with 
(Continued on j)ntjc 28) 



single of the year (I'.S. and foreign) 
was Cray's EP on the Demon/En- 
gland label that conUiins "Change 
Of Heart," "I Got Loaded," "Phone 
Booth," and "Bad Influence." 

"It's so great to be recognized," 
says Cray. "I didn't know so many 

'Memphis is the 
home of the blues' 

people were digging the Cray Hand. 
But it can be here today and gone 
tomorrow. You do what you do, and 
you do it again. We're going to keep 
trying to gel a good sound for the 
Cray Band." 

Co-host.s B.B. King and Carl Per- 
kins performed before the crowd of 
3,000. Cray, Ixing John Baldry, Lit- 
tle Chrisly, and Memphis native Ar- 
ietta Nightengale — the national- 
blues-nmateur-talent winner — also 
performed. Backstage, B.B. King, a 
member of the National Blues 
Foundation Board, explained his 
commitment to the organization and 
its annual Blues Week and awards 
show in Memphis. 

"Memphis is the home of the 
blues. It did things for this kinti of 
music long before anybody else 
did," said King. "This was the first 
stop for me when 1 left Mississippi. 
Memphis opened its arms to me. 
Not only was I able to get employ- 
ment as a musician, but the radio 
st4>tion [WDIA] opened up to me." 
King used to participate in an ama- 
teur-night competition at the Palace 
Theater on Beale Street where sing- 
er/songwriter Rufus Thomas was 
MC. King admits. "I never did win, 
but he would put me on. Sometimes 
I think he felt sorry for me." Thom- 
as remembers, "He got a dollar for 
being on the show. I knew that was 
enough money to pay for him to 
come back another week for anoth- 
er chance." 

It is this .=ame commitment to giv- 



ing blues talent a platform that has 
been one of the major goals of the 
National Blues Foundation. The an- 
nual awards show recognizes the 
accomplishment of those who have 
excelled in their field and attracts 
key industry figures who are in a 
position to open doors for the new 
acUs selected to perform there. 

Nightengale, the 24-year-old win- 
ner of the 198(i contest, won the 
right to perform on this year's 
awards show and won a recording 
session at the .Malaco Studio in 
Jackson, Miss. Subsequently, she 
was signed to a five-year contract 
with Malaco Records. More than 400 
bands entered the contest. 

Inducted into the Blues Hall of 
Fiime were Albert (ollins, I^eadbel- 
ly. Sonny Terry, and Johnny Win- 
ter. Singles inducted were Robert 
Johnson's "Crossroad Blues," Little 
Walter's "Juke," and Muddy Wa- 
ters' "Mannish Boy." Albums that 
made the Hall of Fame were Albert 
Collins' "Ice Pickin'," Willie Dixon's 
"I Am The Blues," and Albert 
King's "Live Wire Blues Power." 
"Chicago Breakdown" by Michael 
Rowe was in<)ucted in the category 
of literature. 

Cited for their contributions to 
the blues in 1986 were the Toronto 
Blues Society, blues promoter 
Thomas J. Radai, blues manager 
Mike Kappus, and Rounder Re- 
cords. 

Other Handy Awards went to the 
Chicago Tribune for its Fat Is 
Where It's At campaign; "The Long 
Night Of Lady Day," a documenta- 
ry on Billie Holiday, executive pro- 
duced by Angus 'Trowbridge, pro- 
duced by Alen Yentob, and directed 
by Jone Jeremy; "Crossroads," a 
feature directed by Walter Hill; and 
Ward Archer & Associates for blues 
art i)Osters. 

Another Blues Week event was a 
Blues Conference held at the 
Crowne Plaza Hotel on Nov. 15. It 
(Continued on page 2S) 
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RADIO MOST ADDED 

96 RtPOHTEHS 

MELBA MOORE FALLING cmm 

LIONEL RICHIE BALLERINA GIRL Motown 

ROSE ROYCE DOESN'T HAVE TO BE THIS WAY imm 

ALJARREAU TELL ME WHAT I GOTTA DO w«bmr»iiot 

FIVE STAR IF I SAY YES ka 



NEW lOIAL 
ADDS ON 



25 
20 
19 
17 
17 



65 
20 
35 
65 
IS 
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RETAIL BREAKOUTS 



125 REPOniERS 
ARETHA FRANKLIN JIMMY LEE autsia 
THE POINTER SISTERS GOLDMINE oca 
MIKI HOWARD COME SHAf^E MY LOVE aiiakiic 
THE MANHATTANS WHERE DID WE GO WRONG? coiumiha 
BEASTIEBOYS IT S THE NEW STYLE wi jam 



NUMBER 
REPORriNG 
21 
18 
IS 
13 
13 
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Compiled from a national sampte o( retail &tore 
and one stop sales reports and radio playlists 

titlc artist 

fW»UC(RtSOMGWirtR) LABI t 1 mjWBfH OrtTmeuriNC I ABfl 


1 


1 


1 


11 


* ♦ No. 1 * * 

TASTYLOVE 4MMi«a<No On. • FREOCNE JACKSON 

PUUMNCt iPLAUWKIt f JAOISON) CA/lTQl tl3&4 


2 


3 


3 


II 


CRAZAy JESSE JOHNSON (FEATURING SLY STONE) 
jjoieisanuJoiMum wtmi 


CD 


4 


1 


10 


COIN' TO THE BANK * COMMODORES 
niAwnffiT I'wiTu fni ftwnf m flflmnMAiiw ffirnDo poivootssa7'PomfiAAi 


CD 


6 


9 


9 


LOVEYOUDOWN • READY FOfi THE WORtO 

nZADTfORTHC MQf)lQ<;SfW«OlA(MA«Er) MCA 5?447 




2 


2 


10 


LOVE WILL CONQUER AU «UONEL RICHIE 

L R1CH( a nCHC. C WCl. O Pt^UNCArCS) MOTOWN 1 8M 


CD 


11 


17 


1 


GIRLFRIEND * BOBBY BROWN 

1 WHITE (1 IM4TCLPCTER& KCnUMniN) MCA 31443 


CD 


t 


IS 


6 


VICTORY ♦KOOL» THE GANG 

RBtlL lilMC ACXX 4 TIV (JINO iROClt. 1 TAnOm MERCURY 148 074 7/POllORAM 


s 


5 


7 


11 


OONT THINK ABOUT IT ONE WAY 

( [XOOAIOIAHUUSON VaHAMtlET innur&CGREOORrn MCA2349S 


9 


7 


12 


12 


TALK TO ME * CHICO DEBARGE 

SORNtWAItRlMMlMTV FGOUX PFOX) M0T(MN14S8 


d) 


12 


14 


8 


CAUGHT UP IN THE RAPTURE ANITA BAKER 

W ))17W1ll lUUEI^l Dl^kTdHi tltKTRA 7 4<fSl 1 


OD 


21 


25 


6 


CONTROL JANET JACKSON 

7 JAM TLEWtSUHAIIfmHI Til WIS J JACHSOrr) A4M2fl77 


® 


IS 


21 


7 


YOU BE ILUN' RUN'D.M.C. 

RSMMONSRRueiNIJSIMMOrrS. JMiaiLRWHITE) PR0(ILES119 


(D 


17 


23 


7 


IKE'S RAP/HEY GIRL ISAAC HAYES 

1 MAi> -J xmi . > G (.Olf H) COLUMBIA 3804363 


a© 


16 


19 


9 


UT'S GO OUT TONIGHT LEVERT 

r liVEHI C> LI VI HI M CONOOft IC lEVERT) ATlANTlC 7 84350 


® 


24 


32 


5 


STOP TO LOVE LUTHER VANDROSS 

I VANaH<KSMM4liHa VATICTROSS. NAOOCRLEY.JR) EPIC 34 06S23 


16 


13 


13 


9 


KISS AWAY THE PAIN PATTI LABELLE 

H KM' J r II U L ' - "I III HIHSET. AWKTlWf) MCA S294S 


OD 


23 


26 


7 


LOVE IS FOREVER ♦BIUY OCEAN 

■vilHAiiimiii III A-.rMOrC(WBRAIHWAITE.BEASTMQNO.BOC£Aro JIVE 9S40/AinSTA 


11 


9 


4 


13 


NAIL ITTO THE WALL ♦ STACY LATHSAW 

AlllUCAN|AriOAUin.SLUNI) MOTOWN I8S9 


® 


27 


29 


7 


ONCE IN A UFETIME GROOVE NEW EDITION 

RI|MP1RT0N,DRUD0(.PH.BSMEDIEN<EPERREN.RWVATI.JR.CPERnEN) MCA 52959 


20 


20 


22 


9 


IINFAITMFIII tiiir^M mil FDRPF 

MILL lilIP 1 1 (1 Mr M.MJf 1(1 (jifirni iluil lontt "iPAIftXIII H U 1 1 CO! UMRIA 063 J9 


21 


10 


10 


1? 


unTi Hill iM 1 luoccTmr^TCfM r^oATV i nuKi mil i ir ini^i/cnhi 
HUl! WILL)! UNKLblKIE^ItlJl UHAZT LlTVLl MILl.lt: JALMiUN 
I All IN IM Mr ..'^>S lALlIM) llVt RCA 100? IICA 


22 


18 


11 


17 


SHAKE YOU DOWN ♦ GREGORY ABE30TT 

(. Alllli IT T ir, AllllOI II CfXlTMBlA 38 05191 


(5) 


25 


27 


8 


* ♦ ♦ Power pick/Sales * * * 

FACTS OF LOVE JEFF LORBER FEATURING KARYN WHITE 

E ROGTRSC STIAIIIEN.JLriHKHICSTUFrKEH C ROCiERSl WARNER OROS 7 2858B 


® 


26 


30 


7 


ONCE BITTEN TWICE SHY ♦ VESTA WILLIAMS 
u I iiAm (Kni iv mi 1 iaiiIs. n i;an[) a4m 711HO 


25 


22 


20 


11 


I'M CHILLIN' • KURTIS BLOW 

K UOWR R1 EDIA mow. H REED) MERL.URT 888 0O4'7.POtTtjRAM 


® 


29 


33 


8 


AS WE LAY SHIRLEY MUROOCK 

HIROUTMANd IROUIMAH D BCCX> ElEKTRA 7-69SIS 


27 


14 


5 


12 


HUMAN ♦ THE HUMAN LEAGUE 

J JAM TlEWTS(i»(ARHTS,lll TllWTS) VIRGIN 2661 A&M 


® 


30 


38 


6 


SEXY ♦ KLYMAXX 

t f NIX Hf 1 1 A H CCX>PC« IB ZOOn R) CONSrtLUllON 52934/MCA 


® 


32 


42 


5 


I'M NOT PERFECT (BUT I'M PERFECT FOR YOU) GRACE JONES 

N WHXa RS G JONt S (G lOHl^. H WOCXt Y) MAWIAHAN 


® 


31 


36 


7 


TIflHT FIT fHAkfl KHAN 
RinElMAMAMARWNtBSrfOltR.MWWHOW) WARNER BROS 7 28576 


31 


19 


6 


14 


* 1 ITTI C BIT Ur\DC A tact DA AArWiDC t COCnrMC lA^'U'CrthJ 
GMCIADWN{MCf*OOfN VIIALI MCWNMEYl CAPIIOl 16256 




33 


45 


7 


pnur cuADT uv i fnit Miki uAuuADn 

UUMC. snHKC. Ml LUVC mirVI MUVVMrfU 
L l«UMl.SaHUM£S) ATLANItC 7 89351 


® 


4S 


71 


3 


* * * Power Pick/ airplay * * * 

JIMMY LEE ♦ ARETHA FRANKUN 

NM WAlOf N(NM WALHN J COHE N. P Ct ASS. A 1 WALDCN) ARISTA 9 S4 6 


® 


39 


51 


« 


IT'S THE NEW STYLE BEASTIE BOYS 

If trtiiiiN 1 A >NH« wit/ U RUBM) OU JAM CCXUMBtA 06341 COt-UMBlA 


® 


37 


49 


4 


GOLDMINE • THE POINTER SISTERS 

■( n ifOT IAGOIDMARk. Q noMRTS) RCA i063 f 




36 


44 


6 


SOMEONE EL DEBARGE 

M.>'Ai(i>N(ti>i"»nnM RnCVK MMJIILCO CORDY 1867'MOTOvm 


® 


41 


53 


i 


MISUNDERSTANpiNO^^^^^^ JAMES (D TRWN)MjVIU.WMS 


® 
® 


40 


47 


6 


PRK-.uillv,, PHtCIOOS KRYSTOL 

1 ' W BffVAMf) CP1C 34-0636? 


42 


54 


5 


WHE N YOU LOVE SOMEONE MAZE FEATURING FRANKIE BEVERLY 

* III >l >r. • Il III \! If. Tl CAPIIOl 564.1 


® 


43 


68 


4 


SHIVER GEORGE BENSON 

ri M AAt IH N U MA'. N 1' (il A\^ *> VAI [ NTiNf ) WARNE R BROS 7 78S23 


41 


2i 


18 


i; 


WORD UP * CAMEO 

t 111 A< KMI">N II <r. Ai ■'•.4 >■• 1 il ••n.iu M ATI ANTA AHTISTS 884 93 3 7 PDIVGRAM 


C 


34 


37 


8 


EVEN WHFN YOli St PEP THE S.O.S. BAND 

' lAM 1 1 I i'- 1 1. I'l'iiil) TAnj06333/CK 


® 


48 


67 


4 


BIG FUN THE GAP BAND 

' "" '1 '^MM>.i^. H TAVloni TOTAl FRPCRIENCE 2700/nCA 


44 


4« 


62 


5 


wnl m Ull) WE GO WRONG? THE MANHATTANS (WITH REGINA BEU) 

1' v'l • -. ' '• J>N| CCXUMaiA 3B'0637d 


® 


M 


65 


4 


TELL ME WHAT 1 GOTTA 00 AL JARREAU 

rti,>- >,[ 1 1 1 r fi tSt MHMflSUm JGRAVOOHl WARNEH BROS 7 ?HS38 


® 


67 




2 


FALLING MELBA MOORE 

GMCIADOtN (f GOm r. MlIADOINI CAPITOl 565 1 


47 


47 


57 


5 


SUMMERTIME, SUMMERTIME NOCERA 

FMflS»CR(NOaflA.(IS»«fn SlEEPlNGBAG 7U 22 


® 


66 


79 


3 


C'EST LA VIE ROBBIE NEVIL 

A SAWm (NE VC PAIN. IKX DINC) MANHATTAN bOOA J 


® 


62 


78 


3 


1 WANNA KNOW YOUR NAME FORCE M.D.'S 

RHAiLPW(K.GAMi|LE i HUlTt TOWMVBOT690 



tl 




h 


z 

o»- 

il 


TITLE 

PTIOOUaR I50NGWRIIER) 


ARTIST 

LABEL A NUMBER DISTRIBUTING lABCL 


® 


60 


n 


4 


SERIOUS 

L PACE (VJiPCE. DAUEK BLITT) 


DONNA ALLEN 

2) RECORDS 7 99A97 AlVANIK 


51 


51 


55 


6 


OUTSIDE IN THE RAIN 

GCUrmiDCOIAEY B JACKSOK OTOWWSENO JT>«)MPSON) 


*GWEN GUTHRIE 

POLYOCfl 885 383 7. POIYCRAM 


» 


44 


31 


IB 


I'M FOR REAL 

II HE WETt^ CLARKE (MECWCrr. S CLARK) 


♦ HOWARD HEWETT 

ELEKTRA 7 69527 


S3 


SO 


50 


8 


SPUTPERSONALrlY 

IIAL ronci (irrf 0. FuurORCE. hteE) 


♦ UTFO 

SELECT 62276 


® 


68 


80 


3 


HEATSTROKE 

PLOW) (Pi Ofrtl) 


JANICE CHRISTIE 

SllPCRTR0r«C$016 


® 


74 


90 


3 


TENDERONI 

JKNIGHr.A /IGMAN (J KNIGHT. A 7ICMAN) 


OBRYAN 

CAPnOl 5617 




38 


24 


14 


JEALOUSY 

JKff*C.0/05IERTMCtLHOY(jmr*C.DfOSTlR, IMCflROY) 


♦ CLUB NOUVEAU 

WARNERBROS 7 28551 


57 


55 


52 


9 


YOU'RE MY FIRST. MY LAST. MY EVERYTHING 

C WAllf RI 111 WlllIT TyPA PSRAOCLIFf ) 


O.C. SMITH 
REf<lE/V0OS 102A 




73 




2 


TAKEITTOTHEUMIT 

liA. . '.' itARRlS RAIMSOriG) 


RAY. GOODMAN AND BROWN 

EMI AME RICA SPRO9903 


® 


87 




2 


TWO PEOPLE 

' !■ 1.1 ill r. 1 r Mill HEN, GLUE) 


♦ TINA TURNER 

CAPITOL 5644 


® 


69 




2 


CURIOSITY 

V BELL. R^AWOnSIV BELL) 


ORAN "JUICE" JONES 

DEI ;AM 38 06389 COLUMBIA 


® 


80 


97 


3 


GOOD FRIEND 

(■ DUKL I& OUW) 


GEORGE DUKE 

ELEKTRA 7 69504 


62 


59 


51 


10 


GOOD COMBINATION 

PBRVSON iK RAVVVS. B THOMAS) 


PEABO BRYSON 

ELEKTRA 7 695 1 7 


S3 


58 


59 


5 


GROWING UP 

I SMnH<JHUICHINS. LSMITH) 


WHOOINI 
JIVE 9537. ARISTA 


M 


52 


39 


18 


LADY SOUL 

PPUNf nA,RCI»UDACOfF (MHOlDtNl 


THE TEMPTATIONS 

GOROr 1BS6/M0T0WN 


® 


86 




2 


[1 WANNA) MAKE LOVE TO YOU 

C MOMAN Jl VWMACK (J WILLIAMS) 


BOBBY WOMACK 

MCA 52955 


® 


79 


83 


3 


YOU GOT IT AU 

D POWEl L.0 RTVRIN (R HOIMES) 


THE JETS 

MCA 52968 


® 


88 




2 


U-TURN J.BUCKFOOT 

H BANKS (H R£DMON, N X)NES. I BARrLETT. B SROWft. LJOHNSON) EDGE 7 00 1 A 




72 


75 


4 


2 THE UMIT 

K.BECK (KBECK) 


OCTAVIA 

POWWOW4I5 


® 


81 


95 


3 


1 KNOW YOU LOVE ME 

PRE TTT TONT (TOUTIEH) 


THINERE 

JAM PACKED 1 20O4VMUSK SPECIALISTS 


® 


82 




2 


DO YOU WANT IT BAD ENUFF 

POL AS'-. A GlASo H^fiLAS':". J XlHTj^JN) 


JENNY BURTON 

ATUINTIC 7 89343 


71 


35 


16 


12 


CRACK KILLED APPLEJACK 

M MCDOWf 11 C A NOIEN (M MCOOWtU) 


GENERAL KANE 

GOflOY 1865/MOTOWN 


® 


M 


86 


3 


WHOPPIT 

flrAiS(wBoy<OfN( 


B. FATS 

POSSE 1223 


73 


76 


76 


4 


TOO MUCH IS NEVER ENOUGH 

« MA/ER.H UlNOAUJ A JOHNSON.INIERIOCX (J A JOHNSON. M 


JAMES ARTHUR JOHNSON 

RIED.GOAKER) TUAEDO 30€5.MACOIA 


74 


53 


35 


15 


OLD FRIEND 

IBCLL(TBtU.UCRE£D) 


PHYLLIS HYMAN 

PIR 50031, MANHATTAN 


75 


71 


46 


12 


LAST NIGHT 1 NEEDED SOMEBODY 

D WANSf L (R GAMBlf D VVANStl. C BIGGS) 


SHIRLEY JONES 

PIR 50046'MANHAnAN 


76 


78 


85 


4 


SUNSHINE LADY 

WSTEPHENSOM |M BAN^5 I SNELl) 


LATIMORE 

MALACO 7130 


® 


96 




2 


SOMEONE UKE YOU 

K.KESSC.M GOLDSTEIN (M HORTOM. L BARRY) 


SYLVESTER 

WARNERBROS 7 21572 


® 


94 




2 


SLOW DOWN 

MMARTINEILI (MCINTOSK WCMOL EUGCWt) 


♦ LOOSE ENDS 

MCA 52976 


® 


95 


_ 


2 


HOLD ON 

Wi?(WlZ.OLEITTAl 


R.J.'S UTEST ARRIVAL 

MANHAnANB.50056 


80 


83 


88 


3 


YOU BRING ME UP CAPTAIN SKY 

DflUfiNStOE.DCAMEHON,HWAYNE.M CRUMP (0 CAMERON. H WAYNE) AFTER JIVE 1 205'TRIPIE T 


81 


70 


69 


6 


STAY 

LA 1.* (LA lAl 


GLENN JONES 

RCA 5040 7 


82 


85 


87 


3 


DONT LOOK BACK 

LROUAHHHlCEJPfREiRA <H RICE. DSCAGAZELEV. AC RICH) 


LYN ROMAN 

K>IIBAN86I10 


83 


63 


61 


7 


A NIGHT TO REMEMBER 

^COPEIAMO.H 1HQMA5 1 1 P^lt t , fJ 'A iLL'.AMS) 


KEITH PATRICK 

Om*\ 7 99SD5 AlLAWlC 


® 


NEW^ 


I 


* * * Hot shot debut * * ♦ 

DOESNT HAVE TO BE THIS WAY ROSE ROYCE 

n MAIili'.i 1. 1 Cj 1 ULir. :iMClMT>Rt RFElDMATfl OMN: 7 99188' ATLANTIC 


® 


92 




2 


PASSION AND PAIN 

NMATRlNflll (DGRlGSfiT. DBURGEE) 


♦ JANICE MCCUIN 

MCA 52821 


® 


93 




2 


BABY DON'T GO TOO FAR 

M DAY (DLOGGINS. R SMITH) 


LUTHER INGRAM 

PHaflL£Pfl0^5I25 


® 


91 


91 


3 


1 WISH YOU WERE HERE 

5 SHOCALEV (R SAIA5. K TOWS) 


TEASE 

EPIC 34 06317 


® 


NEW^ 


1 


THE LOVER 

ECVPTIAM LOVER (EGYPTIAN LOVER) 


EGYPTIAN LOVER 

EGYPTIAN EMPIRE 007 7 1 . MACEXA 


® 


NEW^ 


1 


PAUL REVERE 

R RUBIN IR RUBIN A HODOVirZ. 7 SIMMONS. B MCOANttL) 


BEASTIE BOYS 

DEI JAM 38 06341 COLUMBIA 


® 


NEW^ 


1 


TO BE CONTINUED 

('Bunt IIA lll.-:i*r.-(>lt 1 A OnOODSON.Q WILLIAMS) 


THE TEMPTATIONS 

L.riHDT 1B7I MOIOWN 


91 


S6 


48 


10 


ERIC B. IS PRESIDENT 

L BAIinilR (E HAHR-I R WGJIIFFIN) 


ERIC B. FEATURING RAKIM 

ATH A B'WAY 'ISLJINO 431 ISLAND 


92 


65 


63 


8 


CHOCOLATE LOVER 

D BURMSlOE A RUSSEI L M CRUMP (D BURNSIDE, D PITMAN) 


DONNELL PITMAN 

AHERFIVE 1210'FASTFWE 


® 


NEW^ 


1 


NEVER FELT SO GOOD 

K DIAMOND IK DIAMOND. H HEWE n. J INGRAM) 


JAMES INGRAM 

OWEST 7 28537.1AARNEHflflOS 


94 


75 


56 


21 


THE RAIN 

V BEILJI SIMMONS (VBELll 


♦ ORAN "JUICE" JONES 

DEE JAM COLUMBIA 38 06209. COLUMBIA 


95 


97 




2 


YOU GOT THE LOVE 

IRI SHE Alt TA lA STEPHENS. AHARfilS. J BCLLAMY) 


SOURCE FEATURING CANDI STATON 

SOL1ITCESR9O01 


96 


49 


34 


11 


JUMPIN' JACK FLASH 

A RICHAHOS (M JAGGER RiCHAflOS) 


♦ ARETHA FRANKLIN 

ARISTA I 9528 


97 


64 


41 


12 


FUME OF LOVE 

G WASHlNCHyi JO in(;iUAHD€R,GGlENN) 


JEAN CARNE 

0AIN1799511. ATLANTIC 


98 


98 




2 


DOWN AND COUNTING 

1 RQWXJLE 1 SCH ) L VE RS ( 1 KOBOUIETSCH JiVtRS. C BARRY) 


CLAUDJA BARRY 

EPIC 34.06308 


99 


57 


28 


10 


GRAVITY 

0 HARIFAAN |D HARTMAN C MIOMCMI) 


« JAMES BROWN 

5C0TTIBROS 06275 EPIC 


100 


61 


43 


18 


CANT WAIT ANOTHER MINUTE 

R ) BURGESS IS SHI RtOAN, PClllTENI 


♦ FIVE STAR 

RCA 14421 



Producti *filh the gfrAtm airplay and sales gams this week ♦ Videocftp availability • RKording Industry Assn. Of America (flIAA) ccrlilication for sales ol 1 million umls A RIAA cerlidcaiion tor sales of 2 million units. 
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Billbood Hot Black Singles SALES & AIRPLAY. 

A ranking of the top 40 black singles by sales and airplay, respectively, with reference lo each title's composite position on the mam Hot Black Singles chart. 





LAST 
WEEK 


SALES 

TITLE 


ARTIST 


HOI BLACK 
POSITION 


1 


1 


TASTY LOVE 


FREDDIE JACKSON 


I 


2 


3 


CRAZAY JESSE JOHNSON (FEATURING SLY STONE) 


2 


3 


2 


LOVE WILL CONQUER ALL 


LIONEL RICHIE 


5 


4 


5 


COIN' TO THE BANK 


C0MM0[X3RES 


3 


S 


7 


LOVE YOU DOWN 


READY FOR THE WORLD 


4 


6 


9 


DON'T THINK ABOUT IT 


ONE WAY 


g 


7 


18 


GIRLfRtEND 


BOBBY BROWN 




S 


16 


VICTORY 


KOOL & THE GANG 


7 


9 


12 


TALK TO MC 


CHICO DEBARGE 




to 


13 


YOU BE ILLIN' 


RUNDM.C. 


12 


U 


15 


CAUGHT UP IN THE RAPTURE 


ANITA BAKER 


iO 


12 


4 


NAIL IT TO THE WALL 


STACY UTTISAW 


18 


13 


17 


IKE S RAP/HEY GIRL 


ISAAC HAYES 


13 


14 


10 


SHAKE YOU DOWN 


GREGORY ABBOTT 


22 


15 


6 


HOTI WILD1 UNRESTRICTED'. CRArV LOVE! 


MILLIE JACKSON 


21 


16 


19 


KISS AWAY THE PAIN 


PATTl LABELLE 


16 


17 


23 


CONTROL 


JANET JACKSON 


]1 


18 


20 


I'M CHILLIN' 


KURTIS BLOW 


25 


19 


21 


LET'S GO OUT TONIGHT 


LEVERT 


14 


20 


22 


UNFAITHFUL SO MUCH 


FULL FORCE 


20 


21 


11 


A LITTLE BIT MORE MELBA MOORE & FREDDIE JACKSON 


31 


22 


8 


HUMAN 


THE HUMAN LEAGUE 


27 


23 




STOP TO LOVE 


LUTHER VANDROSS 


15 


24 


25 


LOVE IS FOREVER 


BILLY OCEAN 


17 


2S 


14 


WORD UP 


CAMEO 


41 


26 


28 


AS WE LAY 


SHIRLEY MUROOCK 


26 


27 


35 


ONCE IN A LIFETIME GROOVE 


NEW EDITION 


19 


28 


33 


ONCE BITTEN TWICE SHY 


VESTA WILLIAMS 


24 


29 


29 


IT'S THE NEW STYLE 


BEASTIE BOYS 


34 


30 


36 


FACTS OF LOVE JEFF LORBER FEATURING KARYN WHITE 


23 


31 


27 


I'M FOR REAL 


HOWARD HEWETT 


52 


32 


34 


SUMMERTIME. SUMMERTIME 


NOCERA 


47 


33 




I'M NOT PERFECT (BUT I'M PERFECT FOR YOU) GRACE JONES 


29 


34 


32 


SPLIT PERSONALITY 


UTFO 


53 


35 




SEXY 


KLYMAXX 


28 


3G 




TIGHT FIT 


CHAKA KHAN 


30 


37 




PRECIOUS. PRECIOUS 


KRYSTOL 


38 


38 


26 


JEALOUSY 


CLUB NOUVEAU 


56 


39 


31 


LADY SOUL 


THE TEMPTATIONS 


64 


40 




COME SHARE MY LOVE 


MIKI HOWARD 


32 







AIRPLAY 




1C 

io 

(DP 


>-i 


5i 


TITLE 




ARTIST 


t- 5S 

$P 
x£ 


I 


8 


GIRLFRIEND 




BOBBY BROWN 


6 


2 


6 


LOVE YOU DOWN 




READY FOR THE WORLD 


4 


3 


7 


COIN- TO THE BANK 




COMMODORES 


3 


4 


9 


VICTORY 




KOOL t THE GANG 


7 


S 


3 


CRAZAY JESSE JOHNSON (FEATURING SLY STONE) 


2 


6 


10 


CAUGHT UP IN THE RAPTURE 




ANITA BAKER 


10 


7 


11 


STOP TO LOVE 




LUTHER VANDROSS 


IS 


1 


13 


CONTROL 




JANET JACKSON 


11 


9 


1 


TASTY LOVE 




FREDDIE JACKSON 


1 


10 


5 


TALK TO ME 




CHICO DEBARGE 


9 


11 


12 


LET'S GO OUT TONIGHT 




LEVERT 


14 


12 


2 


LOVE WILL CONQUER ALL 




LIONEL RICHIE 


S 


13 


4 


DON'T THINK ABOUT IT 




ONE WAY 


8 


14 


16 


FACTS OF LOVE JEFF LORBER FEATURING KARYN WHITE 


23 


IS 


17 


IKE'S RAP/HEY GIRL 




ISAAC HAYES 


13 


16 


18 


ONCE IN A LIFETIME GROOVE 




NEW EDITION 


19 


17 


19 


ONCE BITTEN TWICE SHY 




VESTA WILLIAMS 


24 


18 


15 


UNFAITHFUL SO MUCH 




FULL FORCE 


20 


19 


23 


SEXY 




KLYMAXX 


28 


20 


20 


LOVE IS FOREVER 




BILLY OCEAN 


17 


21 


21 


YOU BE ILLIN' 




RUNDMC. 


12 


22 


26 


COME SHARE MY LOVE 




MIKI HOWARD 


32 


23 


24 


I'M NOT PERFECT (BUT I'M PERFECT FOR YOU) GRACE JONES 


29 


24 


25 


TIGHT FIT 




CHAKA KHAN 


30 


2S 


31 


AS WE LAY 




SHIRLEY MUROOCK 


26 


26 


30 


MISUNDERSTANDING 


JAMES (D TRAIN) WILLIAMS 


37 


27 


28 


SOMEONE 




EL DEBARGE 


36 


28 


36 


JIMMY LEE 




ARETHA FRANKLIN 


33 


29 


32 


GOLDMINE 




THE POINTER SISTERS 


35 


30 


14 


KISS AWAY THE PAIN 




PATTl LABELLE 


16 


31 


22 


EVEN WHEN YOU SLEEP 




THE S O S SAND 


42 


32 


34 


WHEN YOU LOVE SOMEONE 


MAZE FEATURING FRANKIE BEVERLY 


39 


33 


37 


SHIVER 




GEORGE BENSON 


40 


34 


35 


PRECIOUS. PRECIOUS 




KRYSTOL 


38 


35 




BIG FUN 




THE GAP BAND 


43 


36 


40 


WHERE DID WE GO WRONG? THE MANHATTANS (WITH REGINA BELL) 


44 


37 




TELL ME WHAT 1 GOTTA DO 




AL JARREAU 


45 


38 




FALLING 




MELBA MOORE 


46 


39 




SERIOUS 




DONNA ALLEN 


50 


40 




1 WANNA KNOW YOUR NAME 




FORCE M.O. S 


49 
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BLACK SINGLES A-Z publishers/performance rights/sheet music 

TFTU 

(PutAlhcr - liceniint Oit) 
Shnl Music Onl. 



a 2 THE UNIT 

(BjtJT Bixk. ASCAP) 
76 AS WE LAY 

lTiou|m,in'5, BMI/$jja, BMI) 
U 8ABT D0N7 GO TOO FM 

(MCA, ASCAP» 
U BIG FUN 

llcinp Co. BHIl 
IIXI CANT WAIT ANOTHER MrNUTE 

tEosign. BMl/Bwiofti Molhffs. BMI/Nati««l Ptc?. 

BMI) CPP 

10 CAUGHT UP IN THE RAPTURE 

(V*B. ASCAP/OQ. ASCAP/Sdw Son, ASCAP) 
41 CtSTLAVIE 

(MCA, ASCAP/Alg. ASCAP/Bu|. AMI) 
'n CHOCOIATE LOVER 

(Bfi1ian/Bu(nl Oul. BMI) 
33 COME SHARE MV LOVE 

(Wainer Tameilane, 6MI/6ultalo Faclofy. BMI) 

11 CONTROL 

(Flyle Trmt. ASCAP) 
71 CRACK KILLED APPLEJACK 

Oobele. ASCAP) CPP 
2 CRAZAr 

(Sr»ck«]i!t>u, ASCAP/Almo. ASCAP) CPP/AIM 

u cuffiosin 

<Dtt Jim. ASCAP) 
70 DO VOU WANT IT BAD ENVFF 

(GLnshouic. 8Mt/lrvin|>. BMI) 
S4 00ESN7 HAVE TO BE THIS WAY 

(Bj'c Blu*. ASCAP/Oica. ASCAP) 
S2 DON! LOOK BACK 

\MCA, ASCAP, U(iu:.ty. ASCAP/ft.ghl By the Se». 

ASCAP/Nelana. BMIl 
I D0N7 THINK ABOUT IT 

lOuchMi, BMl/PtiVj. BMI) 
98 DOWN ANO COUNTING 

iPewltng) 
91 ERIC B- IS PRESIDENT 

(Retell Hill, BMI) 
n EVEN WHEN YOU SLEEP 

(n^te tyme, ASCAP/AvanI Cjid*. ASCAP) 
73 FACTS OF LOVE 

(Mu» Cotp or Ametica. BMI/Bar)un Seat. BMI) 
46 FALLING 

(Righlicng. BMI/Fijitne Golde, BMI/Ccnt AkFadden. 

BMI/Summa. BMI/Ariila. ASCAP) 
97 FLAME OF LOVE 

(WB, ASCAP/S<l«i Sun. flSCAP/DQ. ASCAP) 
e GIRLFRIEND 



(Kamalji Muuc/Lel's Shine Music/Ctinlon 

St PublitrMiiB) 
3 GOiN- TO THE BANK 

(TiMicwotki. BMI/FiMnc Gee. BM(/Ri|hluuig. 

eMI/Nofi[Mreil. ASCAP/Careeri, BMI) CPP 
3S GOLDMINE 

(Nonpareil. ASCAP/Bioo/efloones. BMI) CPP 
U GOOD COMBINATION 

(WB. ASCAP/Peibo. ASCAP/AImo, ASCAP/KefCho. 

ASCAP) CPP/ALM 
61 GOOD FRICNO 

(Mycenae, ASCAP) 
99 GRAVITY 

(ApnI. ASCAP/Secomi Nature. ASCAP/Blackwood, 

BMI/Janceps, BMI) CPP/ABP 
U GROWING UP 

(lombA. ASCAP) 
M HEATSTROKE 

(Mai. ASCAP/Leosim. ASCAP) 
79 HOLD ON 

(Arrrvat. BMt) 
21 HOTI WILDI UNRESTRICTED! CRA2Y LOVCI 

(Wiiesden, BMI) 
27 HUMAN 

(Fljrle T»me. ASCAP) 
« I KNOW VOU LOVE ME 

(Speoatrils. BMI) 
49 I WANNA KNOW YOUR NAME 

(Mighly Three. BMI) 
» (I WANNA) MAKE LOVE TO VOU 

(Pending) 
i; I WISH YOU WERE HERE 

(WB, ASCAP/fulut* Shoili. ASCAP/Kip T«i. 

ASCAP/U Salas, ASCAP) 
13 IKE'S RAP/HEY GIRL 

(Sopei Blue. BMI) 
2S I'M CHILUN' 

(KuivJ. ASCAP/Hu|]lMt. ASCAP) 
S3 l-M FDR REAL 

(WB. ASCAP/E/A. ASCAP/Mahe II Big. 

ASCAP/Claikee, BMI) 
29 I'M HOT PERFECT (BUT I'M PERFECT FOR YOU) 

(Bruce Wootey, ASCAP/ApfJ. ASCAP/Ck»ce Joiwi. 

ASCAP/ Owfiullin, ASCAP) CPP/ABP 
M irS THE NEW STYLE 

(Dtl Jam, ASCAP) 
» JEALOUSY 

(Jar King IV, BMI) 
33 JIMMY LEE 

(Gialilode Shy. ASCAP/Whe n Wofdj Coflxle. 



BMI/Beltbor. BMI) 

iUMPIN' JACK FLASH 

(Ukco. BMI) CPP 

KISS AWAY THE PAIN 

(Mricey Heriey. 8MI/L'il Uunt. BMI) 

LADY SOUL 

(Dream Dealers. ASCAP/Buct)u. ASCAP/Arifla. 
ASCAP) CPP 

LAST NIGHT t NEEDED SOMEBODY 
(Do«nstair\. BMI/C'lndci. BMI) 
LETS GO OUT TONIGHT 
(Trycel. BMI/feincl>ll, BMI) 
A LinLE BIT MORE 

(Binh Buinin'. ASCAP/fkiw McrxMon, BMI/Su-ma. 

BMI/Ca'ctrt, BMt) CPP 

lOVE IS FOREVER 

ambs. ASCAPi 

LOVE WILL CONQUER AU 

(Biockinan, ASCAP/Dyad. BMI/Poopr's, ASCAP) 

CPP/CLM 

LOVE YOU DOWN 

(Realty F« Tl>e Wwld, BMl/Eicjiibur Ljce. BMl/Tiiiie 

Lou. BMI) 

THE LOVER 

(Tprge. BMI) 

MISUNDERSTANDING 

(Hoemjr. BMl/BlxUood. BMI) CPP/ABP 

NAIL IT TO THE WAU 

(Jobele. ASCAP/Perfwt Puixh, BMI) CPP 

NEVER FELT SO GOOD 

(WB. ASCAP/fA, ASCAP/Make II Bif. ASCAPAah 

Mo, BMI/Keith Diamond. BMI/Willevlen, BMIi 

A NIGHT TO REMEMBER 

(SkMfMii. BIMI/Golden Horuon. BMI) CPP 

OLD FRIEND 

(Bellboy. BMI/D« Cic«1, BMI) 

ONCE BinEN TWIU SHY 

(Vnia Seven, ASCAP/AImo. ASCAP/S* Gail, BMI) 

CPPyAlM 

ONCE IN A LIFETIME GROOVE 

(HouM 01 Champions, ASCAP/April. ASCAP/MGM-UA. 

ASCAP) CPP/ABP 

OUTSIDE IN THE RAIN 

(Coigwns-EMI. ASCAP/Lem Thorn. ASCAP) 

PASSION AND PAIN 

(Julie Moosekick, BMI/Jaasu. BMI) 

PAUL REVERE 

(Del Jam. ASCAP) 

PRECIOUS, PRECIOUS 

lAleundra Kee. BMI/Aujotird'Hui. BMI) 



THE RAIN 

(Del Jam, ASCAP) 
SERIOUS 

(Triage, BMI/Lmng Oik. BMI) 
SEXY 

(SpecHum VII. ASCAP/KlymJ". ASCAP) CPP 
SHAKE YOU DOWN 

(Charles Fjmity, BMI/Alli Bee. BMI/G>at)bill, BMI) 
SHIVER 

(latitude SVy. ASCAP /Btllboy, BMI) 
SLOW DOWN 

(MCA, ASCAP/Bi*in|>lt>n. ASCAP/Vngm, ASCAP) 
SOMEONE 

(NoCnl For Ih« Record. ASCAP/MCA. ASCAP/Muiic 
Cotp Of America. AMI) 
SOHEOttE LIKE YDU 
(Plirily Wo(l<). BMh 
SPLIT PERSONALITY 

lADRA. DMt/Kai»oc/Moho|iiflibi. BMI/Wilteiden. BMt) 
STAY 

(Utile Tanya, BMI/MCA. ASCAP) 
STOP TO LOVE 

(Apiil. ASCAP/Uncte Ronn^'s, ASCAP/DiHaid, BMI) 
CPP/AOP 

SUMMERTIME. SUMMERTIME 

(WashmweJi, BMI/Beach Houw, ASCAP) 

SUNSHINE LADY 

(Malico, BMI/BKhlot BMI) 

TAKE IF TO THE LIMIT 

(Bush Burnin'. ASCAP/Khjii liriCfialiOful. ASCAP) 
TALK TO HE 

(MuK Cotp Of Amefica. BMI/Frinrw G««, 

BMI/Righlung. BMI/D«I ^orio. ASCAP/Summt 

Booma, ASCAP) 

TASnr LOVE 

(Bush Buinm', ASCAP) 

TEU ME WHAT I GOHA DO 

(Muvc Corp 01 AmtfKt. BMI/Young MiIImxumc'i 

Ctub. BMI/HolMl for The Recoid, ASCAP/Andah. 

ASCAP) 

TENDERONI 

lAlmo. ASCAP/Crimwo, ASCAP/Music Cwp Of 
Amciici, BMI/^ifgurat. BMI) 
TIGHT FIT 

(April. ASCAP/ Blackwood. BMI/Htfiry Stiemar. BMI) 
CPP/ABP 

TO BE CONTINUED 

(Jotwie. ASCAP/Tall Templalioftt, ASCAP) 

TOO MUCK IS NEVER ENOUGH 

(Ullle [t»nT Sam, BMt/SpH»Fi DiiUy, BMI) 



BLACK SINGLES 

BY UBEL 

A ranking of distributing Ijbels 
by the number of titlet ttiey have 
on the Hot Black Singlei chart. 



LABEL 



NO. OF TITLES 
ON CHART 



MCA (9) 

Constellation (1) 
COLUMBIA (S) 

Del Jam (2) 

Dot Jam/Columbia (2) 
ATLANTIC (3) 

Omni (3) 

21 Records (1) 
MOTOWN (3) 

Gordy (4) 
WARNER BROS. (6) 

(Jwesl (1) 
CAPITOL 
EPIC (4) 

Scotti Bros. (1) 

Tabu (1) 
ELEKTRA 
MANHATTAN (3) 

PI R (2) 
POLYGRAM 

Mercury (2) 

Polydor (2) 

Atlanta Arlists (1) 
RCA (3) 

Jivo/RCA (I) 

Total Experience (1) 
A&M (3) 

Virgin (1) 
ARISTA (2) 

JIvc (2) 
MACOLA 

Egyptian Empire (1) 

Tuxedo (1) 
PROFILE 
EMIAMERICA 
EDGE 
FAST FIRE 

After Five (1) 
ICHIBAN 
ISLAND 

4th & B'Way/lsland (1) 
MALACO 

MUSIC SPECIALISTS 

Jam Packed (1) 
POSSE 
POW WOW 
RENDEZVOUS 
SELECT 
SLEEPING BAG 
SOURCE 
SUPERTRONICS 
TOMMr BOY 
TRIPLE T 

Alter Five (1) 



10 
9 



TWO PEOPli 

(WB. ASCitP/Almo. iVSCAP/Myaie. fK/Gooi Sinfte, 
PRSI CPP.^AIM 
UNrAiTKIUl SO MUCH 
liwcfiul. BMI/WillndM. BMI) 

uium 

(ANifi. BMI) 
WCIOUT 

(Oel>thlful. BMii 

WHIN VOU IQVt SOUtONI 

(Ainj/rinriil, BMi( 

WHin 010 HI us WMtlC 

(Abiico. BMi/AiMur. BMII 

wHOpni 

ISMd Bai. ASCAP/tlifiulloo. ASCAP) 
WMD UP 

(All S«in| tit. ASCAP/Pol>C(im, AStAP/BlHIf 
titrl. BMI/Pnh&im Sonfl. BMI) 
you BE lUIN' 

(Piolooni. ASCAP/lftnh Gioow, ASCAP) 

TOU BIIINC Mt UP 

(ButlHjfl, BHi/Buini Out. BMI) 

rOU cot IT AU 

(Holmti tin«. ASCAPi 

rOU 001 THE LOVt 

(Ik Shp. BMI/li(iit t. Soiini]. ASCAP/Brr«ch, ASCAP) 

tOUHE MI flBST, MT (AST. MT EVIIirTHillG 

(Sj reltc, BMI/S<i CofititM^itv BMi..'UnKiuppeii. BMI) 



SHEET MUSIC AGENTS 

are listed for piano/vocal sheet musrc copies 
and may not repiesent miicd lolio rijtlits 



*BP 


Apiil Btackwooil 


CPP 


Columbia Piclufes 


ALM 


Almo 


HAN 


Hansen 


B.M 


Belwin Mills 


HL 


Hal Leonard 


6-3 


Big Thtee 


tMM 


Ivan lAogull 


BP 


Biadley 


MCA 


MCA 


CHA 


Chappell 


PSP 


Peel Soulhein 


CLI* 


Cheriy Lane 


PLY 


Pl)(mooth 


CPI 


Cimino 


WBM 


Warner Bios 
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RHYTHM & BLUES 

t(^oritiuuiui from pai;r J.U 

Lionel Job on Starpoint'ti next 

Elektra album . . . It'll be interest- 
ing to see how black audiences re- 
spond to Chubby Checker's Profile 
single "Read You Like A Hook" . . . 
Quiet Storm stations should (jive 
Tania Maria's 'The Lady From 
Brazil" on Manhattan a listen. 
There are several cuts that would 
blend beautifully into any mellow, 
adult format. Three songs. ".lust 
Get Up." "All Gone I»ve," and the 
title track, were produced by 
Gcorfce Ouke. ".All Gone I.,<»ve" has 
a sax solo by (ieorge Howard . . . 
Another Third World artist worthy 
of stateside attention is Lcroy Sib- 



bles. His "Mean While" album on 
Attic Records contains pointedly po- 
litical songs like ".South Africa," 
"Heads Of Government." and "Mr. 
Palmer (Informer)." That this al- 
bum is on a Toronto-based label 
suggests just how much of a reggae 
hotbed that Canadian city has be- 
come. Attic can be reached at (>U 
King St W.. Toronto, Ontario M5V 
1M7. 

The first Christmas record of the 
year comes from the lips of soul vet 
William Bell on his Allant^i-based 
Wilbe label. The A side is "Every 
Day Will Be Like A Holiday," an old 
Stax tune Bell wrote with Booker 



T. Jones. On the flip is "Please 
Come Home For Christmas." which 
is an old Charles Brown tune . . . 
Producer/writer John Barnes, who 
spent much of this year working 
with Lionel Richie and on Michael 
Jackson's upcoming album, is a 
busy man. He is currently working 
on albums with Manhattan Trans- 
fer, Randy Jackson, Jackie Jack- 
son, and the Boys Next Door for 
Jermaine Jackson's MCA-distrib- 
uted Work [Records. Barnes' wife. 
Mana King, is the female vocalist 
on Richie's "Love Will Conquer 
All." 



NATIONAL BLUES AWARDS 

tCoiillf'lttd front piif/r J.'il 

attracted close to 100 sup|)orters to 
exchange ideas on fund-raising, 
grant writing, marketing, promo- 
lion, festival organization, and net- 
working to strengthen lour support 
and radio airplay for the blues. Con- 
ference coordinator Calo Walker 
said he was enthused by the second 
year's attendance because the con- 
ference attracted people from di- 
verse backgrounds. 

.Among the professionals who 
participated in the conference were 
BMI's Roger Sovine and Harry 
Warner. Connie Bradley and Tom 
Long of ASCAP, Living Blues edi- 
tors Jim and \my O'Neill, Dr. Bill 



Ferris of the Univ. of Mississippi's 
Center for Southern Culture, and 
David Evans, professor of ethnomu- 
sicology at Memphis State Univ. 

Joe Savarin. president of the Na- 
tional Blues Foundation, challenged 
the participants to act now and affil- 
iate with the newly formed Blues 
Advisory Council to capitalize on 
and receive the benefits from the 
high visibility of the blues in the 
marketplace. He said that blues 
themes are frequently used in print 
advertising, radio and television 
commercials, videos, and film. 



FOR WEEK ENDING DECEMBER 6, 1986 
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ARTIST 

lAtltl & NUMDIN DISTRHIUTING lABU (SLK. ll',T I'RKJl )' 


TITLE 


CD 


3 


4 


5 


* * NO. 1 * ★ 

FREDDIE JACKSON ' APlIOl ST 12495 (B9ei I wckatNo One 


JUST LIKE THE FIRST TIME 


2 


1 


2 


; 


LUTHER VANDROSS II1C wiis 


GIVE ME THE REASON 


3 


2 


I 


11 


CAMEO «nANIAARIlSTSII30 36S 1 WfORAM 


WORD UP 


4 


4 


3 


35 


ANITA BAKER ▲ tUKTRA 60444 (8 98) (CO) 


RAPTURE 


CD 


S 


5 


10 


GREGORV ABBOTT cnuNeiA etc 40437 


SHAKE YOU DOWN 


6 


7 


6 


13 


LIONEL RICHIE A3M0iovm6iSBML(9 98k icO) 


DANCING ON THE CEILING 


7 


6 


7 


20 


THE TEMPTATIONS Go«Rr 6?07 (u motown ih 9H) 


TO BE CONTINUED 


CD 


49 




2 


BEASTIE BOYS »f jam 4023a cotLMOiA 


LICENSE TO ILL 


9 


8 


8 


26 


RUN-D.M.C. A^PRoriic 121 2(8 98) (CO) 


RAISING HELL 


10 


9 


9 


41 


JANET JACKSON A'AAUsrsiotisQai (Coi 


CONTROL 


11 


10 


10 


9 


TINA TURNER CAPITOL f>J I2S30 (9 98) (CD) 


BREAK EVERY RULE 


® 


22 


22 


4 


ARETHA FRANKLIN AmsTA al 8442 18 98) 


ARETHA 


13 


14 


17 


15 


MELBA MOORE CAPiTOi ST 12471 (9 98) 


A LOT OF LOVE 


14 


11 


11 


18 


ORAN "JUICE" JONES 0€F jam Columbia ere 40367 . cmumoia 


JUICE 


IS 


12 


13 


11 


ASHFORD<l SIMPSON CAIITOI SII2469(99B) 


REAL LOVE 


16 


13 


12 


16 


LEVERT ATI ANTIC 81669 ) (8 981 


BLOODLINE 


® 


17 


19 


7 


JESSE JOHNSON aam sp s 1 22 (9 98) 


SHOCKADELICA 


18 


16 


18 


7 


KURTIS BLOW motcurv B]021s 1 M i roirGRAM 


KINGDOM BLOW 


dD 


25 


33 


4 


COMMOOORESKKVoonAJl 194 1 polygram 


UNITED 


» 


IS 


16 


13 


PHYLLIS HYMANpir MArwunAnsr S3029 mamuhan (9 98) 


LIVING ALL ALONE 


21 


IB 


20 


n 


BILLY OCEAN A ilVf arista A8 8409 ARI$TAia98) (CD) 


LOVE ZONE 


® 


23 


37 


4 


MILLIE JACKSON iivt hl'a 10I6IOI6 1 RCA1898) 


AN IMITATION OF LOVE 




S< 




2 


READY FOR THE WORLD mca s829 (• 91) 


LONG TIME COMING 


® 


NEW^ 


1 


KOOL 81 THE GANG Mf RCURr B3D 398 1 M poltcram 


FOREVER 


2i 


21 


IS 


11 


MAZE FEATURING FRANKIE BEVERLY capitol s«a»l 2479(9 98) LIVE IN LOS ANGELES 


26 


20 


21 


29 


WHODINI # >ivi arista JLB 8407 ARtSTA(B98) (CO) 


BACK IN BUCK 


27 


19 


14 


12 


HOWARD HEWETTllCKTRA 60487 I (B9Bt 


1 COMMIT TO LOVE 




31 


29 


8 


THE HUMAN LEAGUE virgin sp si 29.' A4M(B9B) (Co) 


CRASH 


29 


27 


2S 


13 


KENNY G. ARISTA AL8 8427(8 981 (CO) 


DUOTONES 


30 


30 


34 


8 


BOBBY JIMMY 8. THE CRITTERS mai 01 a mrc 0933 (8 9bi 


ROACHES IN THE BEGINNING 


(31) 


32 


48 


4 


ONEWAYMi Av<;iiK»«, 


ONE WAY XI 


32 


24 


24 


8 


WHISTLE S41CCI SCL 2I61S(8 9B) 


WHISTLE 


33 


28 


28 


29 


PATTI LABELLE A mca S732 (8 98i (COi 


WINNER IN YOU 


(S) 


66 




2 


BOBBY BROWN mca s827 (b 98) 


KING OF STAGE 


35 


33 


27 


12 


GEORGE BENSON warmer liiios w t 2S42 (898) 


WHILE THE CITY SLEEPS . , 


36 


31 


31 


7 


LOOSE ENDS S74S (S 98) 


THE ZAGORA 


37 


35 


40 


6 


CHICO DEBARGE motown62I4Mla (b 98) 


CHICO DEBARGE 


® 


43 


52 


18 


SHIRLEY MURDOCKii[MRA9>,«443 1 in on, 


SHIRLEY MUROOCK! 
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ARTIST 

lAflEL 4 NUMBER OlSTRiBuTWC lAIKl (SUC LIST PBKEl* 


TITLE 


39 


37 


39 


17 


FULL FORCE Columbia b»c 40395 FULL FORCE GET BUSY ONE TIME 


40 


29 


23 


19 


UTFO SELECT SEL 21616 IB 98) 


SKEEZER PLEEZER 


® 


47 


41 


22 


CLARENCE CARTER ichiban 1003(8981 


DR. C.C. 


42 


36 


36 


8 


STACY LATTISAW moioivn 621 2 ml (B 98) 


TAKE ME ALL THE WAY 


(S) 


53 




2 


ISAAC HAYES co(UMeiAFC403i6 


U-TURN 


44 


26 


26 


52 


LISA LISA 8. CULT JAM WITH FULL FORCE yjA LISA & CULT JAM WITH FULL FORCE 

COLUMBIA re 401 35 (CD) »- o .- «, s. 


® 


NEW^ 


1 


KLYMAXX TACA 5832 (8 98) 


KLYMAXX 


d) 


52 


58 


4 


JEFF LORBER WARNERBROS )-Z5492(8 98) 


PRIVATE PASSION 


47 


44 


43 


8 


AL JARREAU warner Bros 25472.1 (b 98) (CO) 


L IS FOR LOVER 


48 


34 


30 


19 


SHIRLEY JONES P< R MAMIAITAN ST. 53031 MANHATTAN 18 98) 


ALWAYS IN THE MOOD 


49 


39 


49 


9 


FATTBURGERGOIOENBOV optimism 2001 optimism (8 98) (CO) 


ONE OF A KINO 


50 


42 


42 


12 


FIVE STAR RCA AfLI 9S01 (8 98) 


SILK 8. STEEL 


dD 


NEW^ 


1 


THE POINTER SISTERS rca 5609 1 r (B 98) 


HOT TOGETHER 


dD 


56 


64 


3 


BOB JAMES WARNER BROS 25495(8 98) (CO) 


OBSESSION 


53 


46 


55 


4 


GENERAL KANE gorot 621 6 gl. wotovin (B 98) 


IN FULL CHia 


S4 


40 


32 


23 


JEFFREY OSBORNE • a&msp 5]03(8 98) (Co> 


EMOTIONAL 


55 


41 


35 


27 


MIDNIGHT STAR • solar 60454..ELEKTRA(8 9S) (COI 


HEADLINES 


56 


50 


51 


23 


BOB JAMES/DAVID SANBORN war.>ier Bros 2S390 (8 98) (CO) 


DOUBLE VISION 


57 


51 


56 


26 


EL DEBARGE * GoRor 6I8IGL motown(b9B} (CD) 


EL DEBARGE 


58 


45 


45 


6 


PEABO BRVSON elektra eo484 (8 98) 


QUIET STORM 


(D 


59 


59 


19 


BOOGIE BOYS capiioi 1 2488 (8 98) SURVIVAL OF THE FRESHEST 


® 


65 


71 


3 


VESTA WILLIAMS AIM SPSI 18(8 98) 


VESTA 


61 


48 


38 


19 


JEAN CARNE omni qoa9? atlaiitic (8 98) 


CLOSER THAN CLOSE 


62 


57 


62 


43 


MELI'SA MORGAN capitol 51 12434 (S 98i 


DO ME BABY 


63 


55 


57 


20 


PIECES OF A DREAM matihattan st 53023 (B 9bi 


JOYRIDE 


® 


68 


70 


3 


MILES DAVIS WAR7IER BROS 25490 (B 9B) (CD] 


TUTU 


® 


NEW^ 


1 


TIMEX SOCIAL CLUB danva r 9645. tantasv (8 98) 


VICIOUS ROMORS 


66 


69 


46 


7 


JAMES BROWN scottibros r; 403bo epic 


GRAVITY 


® 


73 


60 


11 


R.J.'S LATEST ARRIVAL Manhattan st 53037 (9 98) 


HOLD ON 


68 


61 


47 


76 


RENE 8t ANGELA • mercury 824607 imi polygram (cdi 


STREET CALLED DESIRE 


69 


54 


44 


13 


GWEN GUTHRIE mercury 829 532 polygraai 


GOOD TO GO LOVER 


70 


70 


63 


15 


CHAKA KHAN vsarner Bros 25425 (8 9bi (COi 


DESTINY 


71 


60 


50 


88 


WHITNEY HOUSTON A<^ arista alb8212ib9bi (Coi 


WHITNEY HOUSTON 


72 


64 


54 


12 


JAMES INGRAM Qwest warnehbros 1 26424 warmer Bros (agai 


NEVER FELT SO GOOD 


® 


74 




6 


JAMES (D-TRAIN) WILLIAMS Columbia bfc 40465 


MIRACLES OF THE HEART 


74 


62 


69 


9 


BEAU WILLIAMS capitol st 12486(9 98) 


NO MORE TEARS 


75 


72 


66 


30 


THE S.O.S. BAND tabu f2 40279 epic (8 98) (COi 


SANOS OF TIME 



C ^ Albums with the greatest sales gams this Meek (CO) Compact disk svailabte. • Rocordtng Industry Assn. 01 America (RIAA) 
cortihcation lor sales ol 500,000 units A RIAA corlilicalion lor sales ol 1 million units, with each additional million indicated by a 
numeral lollowing the symbol *CBS Records and PolyGram Records do not issue a suggested list price tor its product. 
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BLACK 



CHART 
RESEARCH 
PACKAGES 

The definitive lists of the 
lop singles and albums, 
year by year, covering the 
entire history of the Black 
(R&Bl charts. 

Based on the authorita- 
tive statistical research of 
the music industry's fore- 
most trade publication. 

TITLES AVAILABLE: 

Ul Black Singles. 1918 
through 1985. (®0.00). 
#i Black. Albums. 1965 
through 1985. (S25.00) 
ListinRs include Billboard 
issue date, title, artist and 
label (if the number one 
record of each week. 
Top Ten Black .Singles, 
1918 through 1985. 

Top Ten Black .4 lbt4ms. 
1965 through 1985. 

($25.00) 
Listinfis include title, artist 
and label of every record 
that reached number 10 
or higher on the Billboard 
Black Singles or Black LPs 
chart. Titles are listed 
alphabetically within each 
year. #1 records are indi- 
cated. 

Top Black .Singles Of The 
Year. 1946 through 
1985. ($50.00) 
Top Black .Albums Of 
The Year. 1966 
through J 985. ($25.00) 
The annual charts of the 
top records of the year in 
rank order, as published 
in Billboard's year-end spe- 
cial issues. Listings in- 
clude title, artist and label 
for each entry. 

Billboard Chart Research 
Attn: Debra Todd 
1515 Broadway 
New York. NY 10036 

Please send me the fol- 
lowing Billboard Chart 
Research Packages: 

K I □ NumtHrOin-Blacl(Sin(;li-. 

lo s.'.{in(i 

K :; □ Ti.u IVn Blaclt SiHKlt> 

» S.^)ll (XI 
E-a □ Top Blacic SinRtcs Of Tlii- 

Yi-ar(i S50 (H) 
F l D NumIxT Oni- Blart 

Album> S2.1 (XJ 
f-2 □ Till) Ten Black Album- 

(oi fc.l.OO 

F 3 □ tup Black Albums 01 Tin- 
Year «■ S2.ilKI 

y '.i □ Individual vrarlv lists 

Irum 

(please list btxikctide num- 
tjerl for 

(please lisi >ear(s)desiri-d I 

Check or money order is 
enclosed in the amount of-. 



(S.hrr> . ini C O D iir btllmK i 

.Name 

C«nii)an> 

Address 

Ci(> . S(a(e. Zip 

Overseas air mail rales available 
ui>in requesi. 

.Ml sales are final. 



you BEHER WATCH OUT 

YOU BEHER NOT CRY, YOU BEHER NOT POUT, WE'RE TELLING YOU WHY . . . 




FORCE M.D.'S "lOVl lETTIRS- 

INCLUDES: -TEARS,- "LET ME LOVE VOU/ "ITCHIN' 
FOR A SCRATCH,' AND "FORGIVE ME GIRL" 




AFRIKA BAMBAATAA & FAMILY 
"BEWARE (THE FUNK IS EVERYWHERE" 

INCLUDES: "KICK OUT THE JAMS," "WHAT TIME IS 
IT," -ROCK AMERICA," AND "FUNK JAM PARTV," 




TKA "COME GEF MY lOVE" 

FROM THE GROUP THAT BROUGHT YOU "ONE 
WA/ LOVE." 



PLANKT ROCKl- THK ftt.BUM" 



I AFRIKA BAMBAATAA | 
& SOULSONIC FORCE I 




AFRIKA BAAABAATAA & SOUI^ONIC FORCE 
"PIANET ROCK; THE ALBUM" 

INCLUDES: -PLANETROCK,- "LOOKING FOR THE 
PERFECT BEAT," "RENEGADES OF FUNK," AND 
"FRANTIC SITUATION." 




"TOMMY BOY'S GREATEST BEATS" 

FEATURING: FORCE M.D.'S, AFRIKA BAMBAATAA 
& SOULSONIC FORCE, PLANET PATROL, JONZUN 
CREW, AND MANY MORE, 




FORCE M.D.'S "WALKING ON AIR" B/W 
"I WANNA KNOW YOUR NAME" 



mi 



STETSASONIC "ON FIRE" 

THE BADDEST B-BOYS FROM BROOKLYN. 




FORCE M.D.'S "CHILIIN- 

INCLUDES: "TENDER LOVE," "HERE I GO AGAIN,- 
"FORCE M.D.'S MEET THE FAT BOYS," AND "ONE 
PLUS ONE," 




fommY 
BOY , 

TOMMY BOY IS COMING TO TOWN. 



CLUB NOUVEAU "SITUATION #9" 

FROM THE WARNER BROTHERS ALBUM "LIFE, 
LOVE, AND PAIN." 



BILLBOARD DECEMBER 6. 1986 



FOR WEEK ENDING DECEMBER 6. 1986 



Billboard. 



HOT DANCE/DISCO 



^ Copynght 1986. Billboard Publications. Irvc No part o( this publtcatioo 
may be reproduced, stored in any retrieval system, or transmitted, m any 
form or by any means. el«ctron»c. mechanKai, photocopying, recording, 
or ott>erwiie, without the prior written permiss»on of the publisher 



Ui 


1£ 

UJ 


«G0 


J 


CLUB PLAY 






* 

3 


S 


^5 


Compiled from a national sample ol dance club playlists. 
TITLE ARTIST 

[*m; H NUfWCR OATmHJTINC LAMi 




4 


6 




* ♦ NO. 1 * * 

GRAND NEW LOVER 


♦ DEAD OR ALIVE 


2 


2 


5 




WORLD DOMINATION (REMIX) m<.> iitn 


♦ THE BELLE STARS 


3 


I 


2 




1 CAN'T TURN AROUND (REMIX) bcas/o; in 


J.U SILK 


(D 


9 


17 




MUSIQUE NON STOP »UMR8>|(» 02<n<9 


* KRAFTWERK 


(D 


8 


14 




EVERTBODY HAVE FUN TONIGHT (REMIX)GI^[^o^(Htl <«UM 


BBom .WANG CHUNG 


6 


5 


8 




MORE THAN PHYSICAL (REMIX) lowm an ow> l FOt rciUM 


* BANANARAMA 




15 


37 


— — 


CONTROL (REMIX) uu V 1 ;m 


♦ JANET JACKSON 


8 


3 


1 


10 


DONT LEAVE ME THIS WAY mca j j6(,» 


* THE COMMUNAR(}S 


g 


10 


12 




*^,!:Jn .°u JEFF LORSER FEATURING KARYN WHITE 




13 


18 


— 


EVERY LOVER S SIGN (REMIX) uusp i;iaa 


THE LOVER SPEAKS 




16 


21 


— 


BI^ARRr LOV! TRIANGLE (REMIX)/STATE OF THE NATION (REMIX) ^ ^^^^ ORDER 




14 


19 




TALK TO ME (REMIX) M<iiomi4S6>MG 


♦ CHICO DEBARGE 


13 


g 


10 


— 


TRUE BLUE (REMIX) siw o?o%3] WARMRBRm 


♦ MADONNA 


(TT) 


22 


29 


— 


MISUNDERSTANDING co<uiaiA4<OiM> JAMES (0 TRAIN) WILLIAMS 




20 


22 


— — 


SET ME FREE (REMIX) CAnia v tin? 


♦ JAKI GRAHAM 




23 


35 


— 


GOLDMINE (REMIX)/SEXUAL POWER 

wcA ^;/4 1 mi 


THE POINTER SISTERS 


17 


18 


25 




SACRIFICE (REMIX) aiianiic o t<,7to 


CYNDI PHILLIPS 




31 


- 


— — 


SOMEONE LIKE YOU MICAIONI WAtmFRRHOS O 20^48 wawmhiwos 


SYLVESTER 


19 


7 


9 




SOMEBODY (REMIX)nHE RED, RED GROOVY AiLANtico>«7ii 


BRILLIANT 




25 


33 




UNFAITHFUL SO MUCH (REMIX) ctx umiiia 44 oim 


FULL FORCE 




30 


- 


— — 


ONCE IN A LIFETIME GROOVE (REMIX) mca 23(92 


NEW EDITION 


(S) 


24 


28 




HUNT YOU DOWN (REMIX) vuciims6!2;i 


THE SHAKES 


® 


27 


39 




TOO MUCH OR NOTHING (REMIX) i n s 2ua] mca 


♦ GENERAL PUBLIC 


24 


19 


20 


— 


CRY FOR LOVE (REMIX) aams' 12203 


♦ IGGY POP 




34 


46 




C'MON EVERY BEATBOX (REMIX)/BAOROCK CITY 


♦ BIG AUDIO DYNAMITE 




44 






BOV TOY (REMIX) OCA ^7(9 1 DO 


TIA 


27 


11 


4 


— 


WORD UP ATI ANTA AfltlSIS Bfl4 933 I 'POtYGBAM 


♦ CAMEO 




32 


43 


— — 


I'M A MAN oftniAN on 004 


♦ JIMMY LIFTON 




37 






MEMORIES 1 MCRCCNCV CMDS&S69 


CAROLYN HARDING 


30 


1? 


7 


— 


ONE STEP (REMIX) MTRCWvaBB 160 1 pcxvcham 


♦ KTR 


Cii) 


NEW^ 




5?*"'^ M^"'"' ♦ '^^^^ JOHNSON (FEATURING SLY STONE) 


32 


26 


26 


— -— 


1 DIDN'T MEAN TO TURN YOU ON (REMIX) 


♦ ROBERT PALMER 




43 






I'M NOT PERFECT (BUT I'M PERFECT FOR YOU) (REMIX) 

MANHAI IAN V ijdOJtl CAFIIOl 


♦ GRACE JONES 


(IT) 


40 


SO 


— 


FREAK IN THE STREET (REMIX) mca zM90 


THE UNTOUCHABLES 




38 


41 




J"i'? JJU^nwA, 420 ^.m PRIVATE POSSESSION FEATURING HUNTER HAVES 


36 


12 


3 


-— 


NAIL IT TO THE WALL (REMIX) moiown 4r,63MG 


♦ STACY LATTISAW 


37 


28 


32 


— — 
— — 


FREEDOM OVERSPILL (REMIX)/HIGHER LOVE (REMIX) 

ISIAWOO 2()'j j; AAHMHHKITb 


♦ STEVE WINWOOD 


38 


21 


13 




GRAVITY (REMIX) scotiiBROS 429 05943 tPK 


♦ JAMES BROWN 




NEW^ 


— — 


SHOWING OUT (GET FRESH AT THE WEEKEND)/SYSTEM 

ATI ANIH 0 htit:*, 


MEL & KIM 


40 


41 


4? 




BEAT OF LOVE (REMIX) auanik oh<."2 


REGINA 


(To 


NEW^ 


— — 


C'EST LA VIE (REMIX) uu.iAiiAn v Mioji. CAniix 


♦ ROBBIE NEVIL 




46 






HEAT STROKE supTRTRONic^ HT 016 


JANICE CHRISTIE 




SO 






VICTORY (REMIX) m( i« ubi as* o<4 1 pmyobam 


* KOOL & THE GANG 


44 


47 


47 


- 


TIME KEEPS MOVIN' ON vim mania vwoot 


CALVIN 


Nit/ 


NEW^ 




WE CONNECT (REMIX) aii anik 0 a«252 


STACEYCJ 


4S 


48 


4, 




DON'T THINK ABOUT IT (REMIX) mta 2j(%9 


ONEWAY 




NEW^ 




GOOD THINGS COME TO THOSE WHO WAIT iivinsi »12 sutha 


NAYOBE 




NEW^ 




IN THE HEAT OF A PASSIONATE MOMENT (REMIX) 

Nl »I (1 All All W MKtS; 


PRINCESS 




49 






TOUCH ME (1 WANT YOUR BODY) kvi 1014 1 n ncA 


♦ SAMANTHA FOX 


M 


36 


31 




FALLING IN LOVE m >tii aii au np SO049 


SYBIL 


BREAKOUTS 


Iltlfft with lulurr 
chtrt potential. 
tMwd on club ptny 


1. COME GO WITH ME EXPOSE aiii-.i» 

2. NOTORIOUS (REMIX) DURAN DURAN. «rntii 

3. GIRL FROM IPANEMA GOES TO GREENUND (REMIX) THE B-52'SwAnNtiieROS 

4. MIND GAMES (Hill URAL VIBt 1 •■.> simi I 

5. U AND ME 2 NITEDEJA VU.l i -.c.o 

6. TRACTION AMPl HSAND vhw 

7. DIG IT/THE CHOKE SKINNY PUPPY CAPiTtx 











C' ^ Titttrs vnith lh« gfMtirtl sales or club play increase Ihis wvek # Vidpoclip a 
tmlpss indicalKt ol)i(<rMis« 



X 


If 


i 




12-INCH SINGLES SALES 


* 




* 


if 


Complied from a national sjmple of retail store sales reports aotiqt 


*" 




r^ 


IA8(I &NUMBfn DiSTRIOUIiNC; LABEL 












* ★ NO. 1 * * 




CD 


1 


3 


6 


BRAND NEW LOVER 

^i'- 4'. 0'^.-'. 2 weeks at No One 


♦ DEAD OR ALIVE 


2 


2 


2 


13 


FOR TONIGHT ai.am. 0 s6/«9 


NANCY MARTINEZ 


3 


4 


4 


13 


DONT LEAVE ME THIS WAY urj> !3Ui 


* THE COMMUNARDS 


4 


3 


1 


12 


HUMAN ASM SC 12197 


♦ THE HUMAN LEAGUE 


CD 


8 


20 


4 


CONTROL (REMIX) a»u v 1 2209 


♦ JANET JACKSON 


6 


S 


5 


II 


NAIL IT TO THE WALL (REMIX) moiown 4si,3AK 


♦ STACY LATTISAW 


7 


7 


9 


10 


TALK TO ME (REMIX) MOtmvN 45e7MG 


♦ CHICO DEBARGE 


8 


6 


6 


12 


SUMMERTIME. SUMMERTIME stEiPiNcaAGSiA 22 


NOCERA 


CD 


10 


12 


5 


EVERYBODY HAVE FUN TONIGHT (REMIX) giiicnozossi WAimEiiexos « WANG CHUNG 


10 


9 


11 


8 


1 CANT TURN AROUND (REMIX) »cas702 1 rd 


J.M. SILK 


® 


IS 


23 


5 


MUSIQUE NON STOP wAiir^tRGROs 0 20S49 


KRAFTWERK 


12 


14 


22 


5 


BIZARRE LOVE TRIANGLE (REMIX)/STATE OF THE NATION (REMIX) « qrdER 

owl St 0 20S46 WARNTB BROS 


(l3) 


18 


16 


8 


FALLING IN LOVE r*»t FTAirAu tip 50049 


SYBIL 


® 


49 




2 


WE CONNECT (REMIX) ailaiiiic d S6757 


STACEY Q 


® 


21 


18 


7 


SHAKE YOU DOWN (REMIX) coiui^ria 44 05959 


♦ GREGORY ABBOTT 


16 


13 


8 


15 


WORD UP AH ANTA AHTI5IS 884 933 1 POtYGHAAt 


♦ CAMEO 


QD 


24 


29 


5 


FACTS OF LOVE (REMIX) jfpp uqRBER FEATURING KARYN WHITE 

WABNIRBROS 0 20545 


18 


20 


21 


7 


WORLD DOMINATION (REMIX) mca 2367 1 


♦ THE BELLE STARS 


19 


12 


10 


9 


SPECULATION (REMIX) iaca 23670 


COLONEL ABRAMS 


20 


11 


7 


8 


TRUE BLUE (REMIX) s«E o 20533 wahner bugs 


♦ MADONNA 


(3) 


25 


45 


3 


SOMEONE LIKE YOUwEGAtONt WABNEHBHOS 0 2054B WARNER rros 


SYLVESTER 


22 


17 


13 


15 


DIAMOND GIRL AtLANTICOa6778 


NICE & WILD 


23 


23 


27 


4 


ONCE IN A LIFETIME GROOVE (REMIX) mca 23692 


NEW EDITION 


® 


26 


34 


4 


BEAT OF LOVE (REMIX) atlanik 0 B6772 


REGINA 


25 


19 


17 


7 


1 DIDNT MEAN TO TURN YOU ON (REMIX) 

ISLAttO O 96804 AlLANtIC 


♦ ROBERT PALMER 


® 


29 


37 


3 


I'M NOT PERFECT (BUT I'M PERFECT FOR YOU) (REMIX) 

MANHATTA7«V5603R CAt^lTOl 


♦ GRACE JONES 


® 


27 


28 


4 


ITS THE NEW STYLE/PAUL REVERE 0£( jam 44 05958 coiumbia 


BEASTIE BOYS 


® 


42 


42 


3 


UNFAITHFUL SO MUCH (REMIX) coiuMgiA44 05955 


FULL FORCE 


29 


16 


14 


7 


LOVE CANT TURN AROUND (REMIX) cotilliono 96805 ateaniic 


PHILLY CREAM 


® 


35 




2 


GIRLFRIEND MCA 23643 


♦ BOBBY BROWN 


® 


34 


36 


5 


TOUCH ME (1 WANT YOUR BODY) (REMIX) 

1014 1 JD RCA 


♦ SAMANTHA FOX 


32 


32 


40 


3 


NOTORIOUS (REMIX) cafhtoe « t 5264 


♦ DURAN DURAN 


33 


33 


26 


7 


MORE THAN PHYSICAL (REMIX) ioi<n» 886 OSIM KXrGRAM 


♦ BANANARAMA 


34 


28 


30 


6 


CRY FOR LOVE (REMIX) aim sp 12203 


♦ IGGY POP 


® 


38 


48 


3 


TIME KEEPS MOVIN' ON vintimania vmroos 


CALVIN 


36 


30 


32 


3 


LOVE YOU DOWN mca 23680 ♦ READY FOR THE WORLD 


® 


45 




2 


MEMORIES EIMRGCNCV EMDfr6569 


CAROLYN HARDING 


® 


43 




2 


MISUNDERSTANDING cohjmbia 4405967 JAMES (D TRAIN) WILLIAMS 


® 


39 


39 


3 


VICTORY (REMIX) mircurv 8B8074 1 rolvgram 


♦ KOOL & THE GANG 


® 


40 




2 


ONCE BITTEN TWICE SHY (REMIX) aim sp 1 2206 


♦ VESTA WILLIAMS 


® 


NEW^ 


1 


SUBURBIA (REMIX) luiaaiericav 19226 


PET SHOP BOYS 


® 


SO 




2 


GOLDMINE (REMIX)/SEXUAL POWER 

RCA5774 1 «0 


THE POINTER SISTERS 


43 


37 




2 


SEXY (REMIX) i:o«siELLAtiON 23675 lacA 


KLYMAXX 


® 


46 


49 


3 


SOMEBODY (REM1X)/THE RED. RED GROOVY atianik 0 8677 1 


BRILLIANT 


45 


22 


15 


10 


HOW MANY LOVERS warnfb bhos 0 2051 5 ANTHONY AND THE CAMP 


46 


36 


31 


10 


DONT BREAK MY HEART cutting cr 209 


SA-FIRE 


® 


NEW^ 


1 


CRY CRY CRY sire 0 2054? warncr BROS 


♦ TWO MINDS CRACK 


48 


31 


19 


11 


JEALOUSY/MALICIOUS JEALOUSY king ja» tb 884 tommy soy 


♦ CLUB NOUVEAU 


49 


47 


38 


7 


SsM '■'^^ * ORCHESTRAL MANOEUVRES IN THE DARK 


50 


48 




3 


?m'v'v'?!l^''"''^ * •'^^^^ JOHNSON (FEATURING SLY STONE) 


BREAKOUTS 


Titles with future 
chart potential, 
based on sales 
reported this week 


1. HEAT STROKE JANICE CHRISTIE superironics 

2. DONT LET ME BE THE ONE NU SHOOZ AiiANtic 

3. SHOWING OUT (GET FRESH AT THE WEEKEND)/SYSTEM MEL & KIM atiantic 

4. ONLY IN THE NIGHT THE VOICE IN FASHION PAr.TERA 

5. 2THELIMIT0CTAVIAPOA WOW 








6. WON'T GET NO BETTER (REMIX) SKIPWORTH 8. TURNER warner bkos 













miabiiity • Recording Industry As&a 0( America (RIAA) certllicalion lor sales ol 1 million units. A RIAA certilicalion lor sales of 2 milhon units. Records Nsled under Club Play are 1 2-inch 
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BILLBOARD 0€CEMBER 6. iSife' 



by Brian Chin ^H^L 



Hew ALBUMS: It was a week for 
veteran names. Kraftwerk's "Elec- 
tric Cafe" (Warner Bros.) could eas- 
ily be classified with the new age/ 
environmental albums — except, of 
course, for the Euro-hip-hop beat. 
Its sound collages are gently kinetic 
and somehow soothing on the title 
track and "The Telephone Call"; 
"Sex Object" is more a work of 
words. Strange, beautiful, and prob- 
ably Influential, again . . . Grace 
Jones' single "I'm Not Perfect (But 
I'm Perfect For You)" has been re- 
serviced by Manhattiin In three use- 
ful rc-edits, one by Larry Levan 
and two by the Latin Rascals. All of 
them get going faster than the orig- 
inal mix; in addition, they restore 
Jones' usual oomph and avant- 
garde. On the album, "Inside Sto- 
ry" — a commendably eclectic copro- 
duction by Nile Rodgers and Jones: 
"Party Girl," a hi-tech semi-reggae 
worthy of her Sly & Robbie albums; 
the pop/new wave "Crush" and 
"Chan Hitchhikes To Shanghai," 
and the hip-hop "Hollywood Liar" 
. . . Klymaxx's self-titled MCA al- 
bum puts them into the slot of a fe- 
male Time with no trouble: "Sexy," 
co-produced by George Clinton, Is 
certainly their version of "Cool." 
Elsewhere: "Fab Attack," mixed by 
Louil Silas Jr., and "Fashion" re- 
visit the brittle funk of "The Men 
All Pause," and "I'd Still Say Yes" 



sounds like a good changeup single 
. . . Rose Roycc, which still has the 
nucleus of Its '70s rhythm section 
intact, has come up with a ver\* lls- 
tenable multiproducer album, 
"Fresh Cut," on Omni: Nick Mar- 
tinelli's "Doesn't Have To Be That 
Way" and "Magic Doll" are 
changes of pace for him, with a lot 
more forward momentum than the 
jaxzler stuff he's done: Arthur Bak- 
er's "Listen Up" is sharp and verj- 
to the point. 

Singles: Easiest pick from the 
bunch is Sofonda C.'s "Pick It Up" 
(Klub, through Pearl Distribution, 
718-9G5-6628), one of those really 
wild New York records that hit the 
groove dead on target. This produc- 
tion by DJ legend Nick Siano refor- 
mulates notes from "Jump Back" 
and "Love Is The Message" with its 
own emulator hooks and grand atti- 
tude . . . Also very strong, especially 
for "power" radio: Eastbound Ex- 
pressway's "Knock Me Sen.seless" 
(VinylMania), an Ian Levine pro- 
duction remixed for the States by 
Manny Lehman. Here, the subtext 
is Karen Young's Latin/dance fu- 
sion "Hot Shot" , . . Personal fave: 
Steinski & Mass Media's "We'll Be 
Right Back" {4th cSi B'way), from 
the edit wizard of Tommy Boy 
"promo" renown, co-produced by 
David Ogrin. The go-go beat is 



great, and the wit just blinding. 

Briefly: Ogrln also produced 
Faze One's "Layin' Down A Beat" 
(Sutra), a very busy and entertain- 
ing rap from a British duo . . . The 
emerging rap material from En- 
gland (like U.K. black music in gen- 
eral) is influenced highly by the ac- 
cessibility of the pop chart, which 
encourages the usual British pro- 
pensity toward careful craftsman- 
ship. Hardrock Soul Movement's 
"Barn's Jam" (Streelwave/U.K.) is 
a good example: Even with Afrika 
Bambaataa guesting. Its produc- 
tion polish resembles the Hot 
Streak record of a couple of years 
back, or even the Gap Band. 

Minerva's "Love Compensation" 
(Blue Chip, through Profile) hits 
midway between Janet Jackson and 
Trinere . . . Rassix's "Fake And 
Move" (Rock Well, PO. Box 1122, 
HIaleah, Fla. 33011) Is good Robie- 
style soul/hip-liop with surprisingly 
smooth sound . . . Amuretto's 
"Clave Rocks" (PKO, 212-749-6947), 
as the title suggests, is hard street/- 
Latln stuff, in the teenage TKA 
mode; the l^itin Rascals contribute 
a terrific dub . . . Donna GarafTa's 
"Don't Make Me Wait" (Tremper) is 
the work of Jhon Fair; like his Dhar 
Braxton hit, the bass groove is 
heavy, and rather chunkier in this 
Instance . . . Sheba's "Love Potion" 
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KOOL & THE GAN6 

(Contiuitfd from vaQC 

Additionally. Quiet Sound will be 
offered as a recording facility, and 
album producer Ronald Bell — who 
no longer tours with the band, al- 
though he's still considered a full- 
fledged member, to build Quiet 
Sound) is also offering synthesizer 
programming services under the 
name IBMC (Itty Bitty MIDI Com- 
mittee), with a library of some 5,000 
electronically created or processed 
sounds. 

Robert Bell notes that Kool & the 
Gang had made one abortive at- 
tempt at branching out in the mid- 
'70s with the formation of Gang 
Records, which had some r&b suc- 
cess with the band the Kay-Gees. 
"It was premature," he says. "Ten 
years later, we're more 



TALENT IN ACTION 

(Cotitiniivd from fiafje J.l) 

DOCTOR t TME MEDICS 

The Roxy, Los Angeles 
Tickets: $13.50 

The PRESCRIPTION READ 
"fun" for this recent Roxy show, de- 
spite the fact that — according to an 
I.R.S. Records spokesman — earlier 
in the day a local radio station had 
received a phone call from a person 
who accused the Doctor (Cllvc Jack- 
son) of Satanic practices and threat- 
ened to shoot him at the concert. 
Other than a slight increase of secu- 
rity at the door, though, the death 
threat had little effect on the show, 
save for an at-the-time cryptic 
"thank you" from the Doctor to the 



knowledgeable." 

Kool & the Gang has actually 
been subject to two image prob- 
lems: In addition to a low profile 
compared to its massive record-sell- 
ing power, there is also the percep- 
tion that the group strayed from its 
jazz and funk roots. 

Thomas says he hopes that 
heightening the group's media pro- 
file can be done through greater ex- 
posure of its inspirational message, 
and not of the band members' per- 
sonal lives. "We're willing to trade 
only a certain amount of that for 
success," he says. But, he adds, 
"The personal thing is totally sec- 
ondary to the ideals of the group." 

On the recently released "Forev- 
er" album, the group is more out- 



caller. 

This apparent (pardon the expres- 
sion) devil-may-care attitude was In 
perfect keeping with the spirit of 
this English group. The Doctor and 
his five Medics offered their weight- 
less psychedelic-glitter hybrid with 
a healthy dose of directness. Songs 
from the group's IRS debut album, 
"Laughing At The Pieces." includ- 
ing the U.K. chart-topping remake 
of Norman Greenbaums's "Spirit In 
The .Sky," received no-frills power 
trio treatment from guitarist Steve 
Maguire, bassist Richard Searle, 
and drummer Vom. 

Through it all. the long-haired 
Doctor spinned, kicked, and leaped 



spoken in its message-oriented 
songs, particularly "Peace Maker" 
and "God's Country." According to 
Thomas, "It's needed now. We're in 
the mass music business, and we ac- 
cept the responsibility gladly." 

And Robert Bell maintains that 
"Forever" does represent a purer 
funk sound in "IBMC," as well as a 
greater emphasis on uptempo cuts 
among the nine album tracks. 
"We'll use 'Forever' to determine 
what people are willing to accept [in 
planning the next Kool & the Gang 
album]," he says. In the meantime, 
the hardcore "Funky Stuff" has 
been returned to the live set list, 
and the idea of recording a jazz/fu- 
sion album remains a possibility. 



while spectral background singers/- 
dancers the Anadin Brothers 
(Wendl and Collette) made like a 
punk version of the Doublemint 
Twins. Between songs, the Doctor 
delighted/mystified the crowd with 
curious dedications and words of 
wisdom. 

The short (less than an hour) set 
came to a close on a high note as the 
band charged through encore ver- 
sions of the Black Sabbath classic 
"Paranoid" and "Good Golly Miss 
Molly." STEVE IIUCIIMAN 



(York's, 71M43-4417) is Kool & the 

Gang-style pop-soul, melodic and 
smoothly produced . . . Deja Vu's 
"U And Me 2-Nite" (Let's Go. 
through Next Plateau) is a good re- 
working of an Aurra record that got 
some import play this year; it's a bit 
more street in this Keith Dumpson- 
edited version. Aurra. by the way, is 
at work on new tracks with Monte 
Moir, formerly of .lam/ Lewis' Flyte 
Tj'me production group. 

Remixes: Aretha Kranklln s 

"Jimmy l/ee" (.Crista) is due on I'i- 
inch soon in a Ron SL Germain mix 
. . . Cyndi I..auper's "Change Of 
Heart" (Portrait) is much changed 
in a Shcp Pettibune overdub ex- 
travaganza, with many, many new 
break passages . . . George Ben- 
son's "Shiver" (Warner Bros.) reap- 
pears in a David Todd remix, cer- 
tainly an urban winner . . . Janet 
Jackson's "Ck)ntrol" (A&M) makes 
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the rounds again in the video mix, 
which removes the multitracking 
from her voice . . . Cover fight of the 
week is between Bonnie Tyler and 
Belinda Carlisle, with the 1970 soul 
classic "Band Of Gold." Tyler's Co- 
lumbia version is extended with Ar- 
thur Baker's hi-tech treatment of 
Euro-pop tracks; Carlisle's was 
largely reeut with a pop-disco slant 
by remixer John Luongo, with 
Freda Payne singing descant. 

Notes: Emanon s "The Baby 
Beat Box" EP (Pow Wow) is one of 
the most consistently entertaining 
and listenable rap productions ever 
. . . It's all but official: The Time 
will in all probability regroup on 
A&M; Jerome Benton has already 
been signed to the label, while Jesse 
Johnson sends regards to the oth- 
ers In his liner notes. Note on the 
latter's "Shockadelica" album: 
"She" and "Change Your Mind." 
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J.C. WEAVER 

DOUI 

ON THE RUN 



DOUBLE EXPOSURE 



(Shipped to Radio on 1 1/12/86) 
WATCH FOR THE NEW ALBUM BY 
J. C. WEAVER TO BE RELEASED SOON! 



I HOPE YOU HAVE 
A MERRY CHRISTMAS" 




#WT7721 

(At Radio Stations Now) 
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FISCHER AND LUCUS INC. 

if.lfl U>in Avofuw. South 
f;,iitwlte. Tennessee 37212 
"p«no (615) 292 3611 



Exclusively on 

WILD TURKEY RECORDS 



PiOduced by 
Brown and 
J C Woaww 
, atWTMSluOos 
Oearwator. Flonda 
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NEW FEATURII Expanded biographies give com- 
plete, detailed background information on more 
ortitts and groupi than in any previout edition. 
Include! dote and place of birth, ttyle of music 
played or sung, instrument ployed, names of group 
members, various group affiliations, career high- 
lights and significant achievements, and more 

Total weeks in the ftl or S2 position 

Peak chart position 



Exact dole of first chart appearonce 
Tolol weeks on the charts , 



MIW FEATUREI At least one lino of biographical 
information is given for nearly every artist listed 

NEW FEATUREI Expanded explanatory notes pro- 
vide more facts about more charted singles than in 
any previous edition. Includes names of backing 
vocalists, title of the film or Broadway show in which 
a song is feotured, singles which re-entered the "Hot 
100" after on earlier appearance, and more 

NEW FEATUREI Indicates each title's peak position on 
every Billboard pop singles chart on which it ap- 
peared ("Hot 1 00," "Top 1 00," "Most Played in Juke 
Boxes," "Most Played By Jockeys," "Best Sellers In 
Stores," "Honor Roll of Hits," and "Coming Up 
Strong"! from 1955 through 1958 



A single that hod both sides charted 



RIAA Platinum/Gold Record certification 

A single which reached its peak chart position in the year., 
following the year of its first chort oppearonce 

A letter symbol indicotes a special or unusual type of 
record, such as a novelty single, comedy single, talk or 
spoken word single, foreign language single, Christmos 
single, or instrumentol 



Complete Song Title Section lists, in alphabetical order, every song 
title lo appear in the main section of the book, along with each title s 
peak chart position, year of peak popularity, and the name of the 
recording artist 

Top Artist & Record Achievement Section lists: 

The Top 100 Artists Of The Rock Era 

The Top 20 Arlisis Of Each Decode 

The Artists With The Most Charted Singles 

The Artists With The Most XI Hits 

The Artists With The Most Weeks In The »1 Position 

The Singles With The Most Weeks Charted 

A Year-by-Year Chronological Listing of All »1 Singles 

Full-color cover. Over 700 pages. 
Size: Hardcover — 6'/." x 9'/i~ 
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LOVIN' SPOONFUL 

Ju« tMml ttnh iCTinjp lutm^ in Nr« Votk riu I96S ConMMnl ii4 Jutan SrtuMun 
Iti ^ IT 41 Nr« Yixhi lurjK oMntuwi. iCuiUi iMrnvmirj ?j|l Y4niit«hv vnr«U. 
Cult«f. Sl««r DoMV. tMM. Jw Buim drum* VtuMljn had brrn Mllh Ihr rvm 
Umn Jut lUnd lourrd «ilh MiWMuppi .John Hun vx«ii>n «iirk »l Elrhtr* 
Y«no(Aliy jind Srtu«lun mctr mrmhet^ (il Ih* Mu,t*»"tp^ ■HI) F.llioit and Drany 
Dohrrty latrf with Ihr lUnuiit A rj|M»l V«noy«liv irpUcfd by Jrrry Yolrf. 
krytmrdi l'^'.7 Uroup di«tMndrd. I<W* 

I Do Tsa BellcTC In Hagle Kami Siilni 201 

s Ton Didn't Have To Be So Nice Kama Sutra 205 

3 Daydream Kama Sutia 208 

a Did Ton E>er 8a>e To Make Up Toar lIlBd? Kama Sutra 209 

ooSttminer Id The Clly Kama Sutra 211 

a Rain On The Roof Kama Sutra 210 

7 NaihelUeCata/ 

■ Full Measure Kama Sutni 219 

0 Darling Be Hume Soon Kama Sutra 220 

l>i<m Ihr Fijn(-i« Furd Cuppola film 'You'rr A OiX Boy Nov' 

■ 0 Six O'clock Kama Sutra 225 

all III Mtnnc yintflry pcnducrd l»y Erik Jarobken 

1 1 She Is Still A Mystery Kama Suira 'J39 

13 Money Kama SuIra 241 

13 Never Goinf; Back Kama Sutra 250 

14 Me About You Kama Sutra 255 

BERNIE LOWE 

tVriiir ipijiio t t<[h[a>vt| KA<i twin un 1 1 33 ' 17 in l'htlJi1r)|>hM 

1 Sing SiliR Sinf^ 

tr«i«jl i'( [trrmr Guodnun'* rU<k<.<r 1<>3ti hll 
trail iintitt Jetry CHant idium^l 

a Intcmission Riff 

ievi\a\ of Stan Krnlim'ft 1946 frrordlnc 

JIM LOWE 

rn Ti 7 27 in SprinKflrM. MO, D J. »n Sr* Vcwk City when hr rcttudrd 'Gtcrn Door', 

Close The Door IN| Dut I5M1 

CMminX tip »42 

The Green Door Dot I54S6 

Top 100 • II J) 'Juke Ikii 'li:!! itrst Srlkr '2 i Jockry 
lrjlurin£ bob 0*vie nil puiio / 

By You. By You, By Yoij/ / 

I Fed The Beal^^,„rf<^ /. Roi 15 

Four Walls/ ^.'^ 

Jiikr lUty^t'j JtK-kry -lO OrM Sriki 'If) ■ Tup tO< 

TalKin'^To The Blues ■ Dot 15569 

Jt^-hry '30 Top 100 •21 / 
^ ' ffrun thr TV (Hudurlion 'Mmiftn Hiimjiicr*' / 

NICK LOWE & HIS COWBOY OUTFIT ' 

IkiiM i 2^ III tiit^laml. mrmtiri ot Hiinsky Schuar^ |l,^t70 75| .mil Rm hpilf Miiiiirct 
tti Cidnip I jitfi. p(iKlm't-v1 Albums d't Elvi-k ai^I <ji»hAtn l"»ikft 

I Cruel To Be Kind J. Columbia 11018 

3 I Knew The Bride (When She Use To Rocit And Roll) ... Columbia 05570 

NICK t-Olfc-E A HIS COWDOV OirTFfT ptndu4«^l by lliicy Lemts 

L.T.D. / 

I Love Ballad .( AAM 1M7 

3 Love To The World / A&M 1897 

^a*[Ever7 Time 1 Turn Arouod] Back In Love Agnln .... A&M 1974 

4 Never Oct Enoujjh Of Your Love ../. AAM J005 

B Holding On (When Love Is Gone)./ AAM 2057 

I . :\ h r. "I im HiJIUjjiiI Soul rharS 

a Shine On /. A&M 2283 

CARRIE LUCAS 

111- .Aiiijrlr-. *-iiil .liMii *tyliM «ti|l turlt ii|> »ilti thr Whispri> 

1 I Gottn Keep Dancin' / Soul Train 10B91 

■.l.i.i.ti iiiiU ..s l AHHIK / 
3 D.incc With You / Solar 11482 
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Sample page from Top Pep Singles 1955-1986. (Actual size: 6" x Wt") 



ALL CHARTS & PEAK 
POSITIONS ARE SHOWN 
FOR RECORDS APPEARING ON 
MORE THAN ONE POP CHART 
FROM 'SS-'SS! 



SPECIAL 
PRE-PUBLICATION 

SALE 

Order Either Or Both Of These Upcoming 
Releases Now & Save As Much As $10.00! 




Record R*t*arch Inc., P.O. Box 200, M*nomon«( Folli, Wl 53051 



ORDER TODAY! 
Offer Ends February 15, 1987 



Artists, More Bios 
L Ever Before! 




Wh«l In The World ! Come Ofer You 2:40 Jii*S<oll 

A Hlllioo To One 2:28 O^Iimmy ChjrJ 

Piper Ro»e» 2:49 Anita Hr>jriil 

B>b; lYoii >e Got W1l«t K Tlket) 2 42 Uti«j)tBemon * 

nprth WashinCInti 

Mule Sklnoer Bluei 2:20 ♦•fcnJcrmcn 

Sailor lYoor Home ll The Sul |F| 2:4!t O UliU 

Co. Jimmy. Go , 2:12 JimmyCUnum 

The Old Lampli|;hter 2:20 Dtosiis 

S«in|tiii' Sebool 2:15 BiibDy Ryilrll 



Sample page from Pop Annual 1955-1986. (Actual size: 6" x 9'/i") 

EXACT PLAYING TIMES! 



Each of the new Pop Annual's yearly sections begins with a 
speciol one-page "Time Capsule" recounting the year's high- 
lights — the major news and sports stories, the big fads, the top 
films and TV shows, and more. A brief but foscinoting look bock 
Ihot sets the stage for the story of the yeor in mused 



MORE PRECISE 
RANKING SYSTEM! 
FASCINATING 
TIME CAPSULES! 



RIAA Plolinum/Gold Record certlficolion 
Explanatory notes about some charted singles include 
names of backing vocalists, singles which re-entered the 
pop charts after an earlier appearance, ond more 

NEW FEATUREI Each record's rank poiltion for the 
year is determined by a more accurate and equito* 
ble ranking system that takes into account, in order 
of priority, the record's peak position, wooks at the 
peak position, weeks in the Top 10, weeks in the Top 
40, and total weeks charted 

Exoct dote peok chort position wos reached 

Peak chart position 

Total weeks in the peak chort position 

Total weeks in the Top 10 

Total weeks in the Top 40 

Total weeks charted 

NEW FEATUREI The precise playing time of every 
charted single 

A letter symbol indicates a special or unusual type of 
record, such os a novelty single, comedy single, talk or 
spoken word single, foreign language single, Christmas 
single, or instrumental 

An ortisl's first appearance on the pop charts 

Ati firll'.f 's only nppoaroncc on the pop charts 

Complete Song Title Section lists, in alphabetical order, 
every song title to oppeor in the main section of the book, 
along with eoch title's peak chart position, year of peak 
popularity, and the name of the recording artist. 

Top Record Achievement Section lists; 
The Top 100 Records Of The Rock Era 
The Top 100 Records Of Each Decade 
The Academy Aword Winning Song Of Eoch Year 
The Grammy Award Winning Record & Song Of Each 
Year 

A Speciol Listing Of All Charted Christmas Singles 
The Top 20 Shortest-Ploying Records Of The Rock Ero" 
The Top 20 Longest-Playing Records Of The Rock Ero* 
'As compiled from our new "Playing Times" column 
in the main section. 

Full-color cover. Over 600 pages. 
Size: Hardcover — 6'/." x9/j" 
Softcover — 6" x 9'/l" 



SAVE $10.00 ON A PAIR OF POP LEGENDS. 

□ Hardcover Top Pop Single* 1955-1986* □ Hardcover Pop Annual 1955-1986* 

(Will be S60.00) ADVANCE SALE $55.00 (Will be S60.00) ADVANCE SALE $55.00 

□ Softcover Top Pop Singles 1955-1986* □ Softcover Pop Annual 1955-1986* 

(Will be S50.00) ADVANCE SALE $45.00 (Will be S50.00) ADVANCE SALE $45.00 

•Ariticipatifcl publicotton date Marcli'Apnl, 198/ Orders itiu-.I h<- [jovtmijikpci no ksli-r itKift m-cfinqtif ft-tjfuGfy li, 1987 lo quotify (or advpncp vulc pntci 

OTHER RECORD RESEARCH POP BOOKS 

□ Delu«e Hordcovcr Pop Mamoriei 1890-1954 $50.00 □ Top 2000 1955-1985 S25.00 

□ Softcover Pop Memorio. 1890-1954 $40.00 the 2.000 biggcM Hoi 100 l>.ls. ranked lide-by-side in order ol oll limc populonly 

The documented tiislory ot the music Americo liilened 10 from ttie Goy t*4ine1tes lo Itie 
Rockin' Fifhei. 

n Top Pop Album! 1955-1985 $40.00 

The only book of ils kind to lill every olbum lo ever oppeor on Billboord's weekly "Top 
Pop Albums' charts. 

a Music Yearbook 1985 $25.00 

n Music Yearbook 1984 $25.00 

C. Mulic Yearbook 1983 $25.00 

The complete story of each year s charted music, covering Billboord's major ctiorts. 

Payment Method 

a Check □ Money Order □ AtoslerCord □ VISA 



□ Bubbling Und«r The Hot 100 1959-1981 $25.00 

A unique and foKinoting reference book, listing over 4.000 "hits" ibot never mode the 
"Hot 100. • 

Sub Tolol $ 

Wisconsin Residents Add 5% Soles Tox $ 



.EEl! 



(Alt Canadian and foreign orders must be paid in U.S. dollars.) 

Total Payment % ^ 



WoiterCord or 
VISA Number _ 



Nome 



(Pleose prim cleorlyl 



Signature 
Exp. Dale . 



Address . 

City 



, Stole -. 
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Record Reiaorch Inc., P.O. Box 200, Menomonea Pnlli, Wl 53051 ' 



SFECIAL 



PRE-PUBLICATIOH 

Order Now & Save S5.00 On Each Of Our Two 



SALE 



Upcoming Record Research Pop Releases 



TOP POP 




INGLES 



Joel Whitburn's 




Joel Whitburn's 



TOP POP SINGLES POP ANNUAL 




1955-1986 



EITHER BOOK 



1955-1986 

Hardcover Edition 

ADVANCE $ 

SALEr*S.S60.00 

We'll soon be introducing completely new and updated versions of the two most 
popular stars in the Record Research lineup. 

But before we do, we'd like to give you the chance to reserve $5.00 savings on 
each of these versatile and entertaining pop legends. 




00 



Softcover Edition 

ADVANCE 

SALE R«g.SSO.0O 




JOEL WHITBURN'S TOP POP SINGLES 1955- 
1986 is the latest edition of the reference book that has 
proven to be our all-time bestseller — and with good reason. 
It's the only book to list ovoiy single ever charted on Bill- 
board's "Hot lOO 'l 

And this time around, we've added hundreds of oil- 
new artist biographies and expanded hundreds of exist- 
ing artist bios with even more dates, details and back- 
ground facts. In fact, the new Top Pop features biographi- 
cal information on just about every artist to ever hit the pop 
charts, along with detailed, explanatory notes on more titles 
than ever before. 

You'll also find that the new Top Pop Singles 1 955-1 986 
contoins another invoiuoble feature: a listing of every Bill- 
board pop chart \pnor to the "Hot 100") that each single 
appeared on from 1955 through 1958, along with the 
single's peak position on each chart — giving you the 
option of which chart to use to judge a record's popularity. 



Advance Sale Offer Ends February 15, 1987. 




JOEL WHITBURN'S POP ANNUAL 1955-1986 

takes the some basic chart information that's in Top Pop 
Singles and gives it a twist — all "Hot 1 00" singles are listed 
under the year in v»/hich they reached their highest popularity, 
and ranked in numerical order according to their chart 
performance. 

The new Pop Annual features a Record Research first: 
the exact playing time of every charted single, on invalu- 
able aid for disc jockeys and program directors. 

We've also used a new ranking system to determine 
the popularity of each year's charted hits with greater 
precision and accuracy. 

And each yearly section of the new Pop Annual begins 
with a special "TIME CAPSULE" highlighting the year's 
notable events — the big news stories, the sports scoops, the 
popular fads, the top movies and television shows, and more 
— to set the tone and the mood of the yeor. 

For a limited time only, v^e're offering you a S5.00 
discount on each book, simply for placing your order 
before we take these two pop favorites to press. 

It's on opportunity that won't be repeated — your ticket to 
advance sole savings too good to pass up. 



DETAILS INSIDE 
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WZDK Promotes Holiday Convoy To Aid Fanners 



BY ANDREW ROBLIN 

NASHVILLE Thanks in part to 
people in the country music busi- 
ness and country fans, some U.S. 
farmers had a few extra things to 
be thankful for this Thanksgiving. 

In l\v<i years of concerts. Willie 
Nelson's Farm Aid project has 
raised about $9 million and distrib- 
uted $5 million in granLs to organi- 
zations that work with farmers. 
Nelson is already planning Farm 
Aid HI. which he hopes to hold on 
Sept. 27 and to cablecast on The 
Nashville Network. 

Farm Aid may be country's best- 
known fund-raiser for farmers, but 
farmers have also had some help 
from a country radio station, 
WZDQ-FM Decatur, III. With pro- 
motion from WZDQ, a Thanksgiv- 



ing convoy of some 50 trucks was to 
deliver hay and grain to drought- 
stricken farmers in South Carolina. 

WZDQ's drive to help fanners in 
South Carolina began ils an effort 
to thank those in Illinois who had al- 
ready donated hay to the farmers. 
"We found out through the state 
Department of Agriculture that fl-IO 
Illinois families had donated bay to 
farmers in South Carolina," says 
David Webb, vice president and 
general manager of Prairieland 
Broadcasters, owner of WZDQ. 
"We held an appreciation dinner for 
[the donorsj on Oct. 24." 

WZDQ flew in Tom Trantham, 
the South Carolina farmer whose 
appearance on ABC's "World News 
Tonight" this past July sparked na- 
tional awareness of the Southeast- 
ern drought, to speak to the hay do- 



nors. During his speech. Trantham 
invited the donors and the staff of 
WZDQ to join him for Thanksgiving 
dinner at his farm, 18 miles south of 
Greenville. S.C. 

Trantham's invitation prompted a 
further round of hay and grain do- 
nations from the people of Illinois. 

The upshot? A convoy of about M 
trucks — most of them tractor-trail- 
ers — was set to leave Decatur on 
Nov. 2:t with some 3,000 80-pound 
bales of hay. The destination: 
Trantham's farm, where the mem- 
bers of the convoy will eat Thanks- 
giving dinner and deliver their hay 
to needy farmers. 

With .'iO-second spots airing even' 
half-hour, WZDQ's DJs have en- 
couraged listeners to donate their 
hay, grain, and time to the Thanks- 
giving convoy. Some of the spots 



JMSHVILLE SCENEjf 

^ y by Gerry Wood ^Lj^ ^ 



jBAG: One of the joys of writing the Nashville 
Scene column is receiving feedback. Whether by 
phone, letter, or in person, it's part of our daily diet. 
And it prov«i we're succeeding in having the column 
generate a dialog as well as deliver news. Lei's take a 
look at some of the more interesting reactiotis to re- 
cent Scene columns. 

From Steven M. Wallach, Na.shville: ".After read- 
ing the Scene regarding the security at concerts, espe- 

A look at letters 
we've received recently 

cially country shows. 1 would like to touch upon some 
areas not fully covered. I have worked, primarily with 
major rock'n'roll and black acts, as security director 
or security adviser — such events as the Jacksons' 
'Victory' 'Tour and Pat Benatar's 'Seven The Hard 
Way' Tour, to name a few. During those tours, those 
that were hired tor security for the entire tour were 
not hired for their size nor for what 'motorcycle gang' 
they were affiliated with. They were hired for their 
experience in dealing with the public and their knowl- 
edge of how to calm a situation down prior to any sort 
of physical need. If one sees that an altercation is like- 
ly, then it's that security adviser's responsibility to act 
accordingly. Security personnel on tour represent the 
artists' character first — not their own. 

"The likelihood of having an altercation has a lot to 
do with your appearance. I have seen more fights 
break out with security at primarily country concerts 
because the artist-seekers arc confronted by an overly 
large, hired-on-lhe-spot, inexperienced individual who 
is there because he's having fun, not because he repre- 
sents that artist. I, as do many other security advis- 
ers, take my job seriously. We do this for our living, 
not for the fun of it. We dress not for the act, but for 
professionalism. We pride ourselves on our character, 
not because we're out with any one style of artist. As 
for physical strength of security: We would not be 
hired for entire tours if the artists and various man- 
agement executives did not feel confident enough to 
place their [artists'] lives with us. Because that's what 
it comes down to — protecting them and trouble-shoot- 
ing any altercation. It's not just power— it has to do 
with self-control and the ability to act when needed — 
whether it's through psychology or strength. 

"I hope the artists and managers who continue to 
ignore this specialized .service will stop and look back 
to security problems that have happened, either to 
them or to others, and re-evaluate the situation and 



make changes. This is not just a country problem: It 
falls into all fields of live concerts." 

From Gloria Austin. Feimsler Vending Co. Inc.. 
SUitesville. N.C.: "I have renlly enjoyed your Nash- 
ville Scene column. Thanks for the new and refreshing 
approach to the country scene. And a special gold star 
for the 'BacksUige lilues' column [Billboard. Sept. ()| 
from all of us regular fans that have dreamed of a 
backstage pass. You reinforced my suspicion and 
fears of what it might be like, so now I'll be content to 
sit out front and dream." 

From Trey Foerster. managing editor. Country 
Sounds: "Read your country column in each issue and 
must give you a 'right on' for the piece on 'Backstage 
Blues.' Certainly has to be a song in there somewhere. 
Perhaps Tom T. Hall could masquerade as a journal- 
ist sometime and try to cover a Waylon Jennings con- 
cert!" 

From David Skepncr, chairman of the board, Nash- 
ville F.nlertainment Assn.: "Your recent Nashville 
Scene [on crime in the Music Row area] leads me to 
ask if this is something the Nashville Entertainment 
Assn. might get involved in. I thought you'd be inter- 
ested in the attached note my secretary gave me: 

" 'A business associate came by and wanted to tjilk 
to you about security on Music Row. His office was 
broken into (somebody threw a rock through the win- 
dow), and he said he heard a gunshot last night. He 
wanted to know what it is going to take — somebody 
getting shot and killed — to get something done?' " 

From artist Pat Garrett; "Good article on crime on 
Music Row. I always felt I had to carry a club!" 

From Grelun Landon, Country Music P'oundation 
board member and co-compiler of "The Encyclopedia 
Of Folk, Country & Western Music": "This is an out- 
right mash note. Your Oct. 2.') issue column carried 
some laudatorv words about Fred Bronson's book 
•The Billboard Book Of Number One Hits.' Even the 
most blatant flack hyjie would be an understatement 
on its context and worth. I suppose I could go on and 
on, but I won't. But you just go ahead, please. It's a 
pleasure reading another person's views (especially 
when they coincide with your own) on its value." 

Finally, a very meaningful in-person comment con- 
cerning the Scene column on Music Row crime. From 
singer/writer Paul Davis, on the mend from gunshot 
wounds that nearly took his life during an armed rob- 
bery in Nashville's Music Row area: '"Thanks for writ- 
ing that column. It was needed." 

Keep those cards, letters, and comments coming. 
Write Nashville Scene, Billboard, P.O. Box 2h970. 
Nashville, Venn. 37>02. 



have included a tape of Trantham 
thanking the people of Illinois for 
the help they have already given to 
the Southeast's farmers. 

Response to the spots has been 
gomi. "We've had 200 drivers volun- 
teer, but we don't have that many 
trucks." says Webb. "We'll have 
about 110 people in the convoy, 
mostly farmers and their families 
who have donated hay, but also 
truck drivers and others who are 
contributing." 

Businesses are also pitching in to 
help get the hay from Decatur to 
South Carolina. Staley. Goodyear, 
Conoco, and others have donated 
trucks. When the members of the 
convoy spend the night in Nashville, 
they will stay in hotel rooms donat- 
ed by a Ramada Inn and the Fid- 
dlers Inn North. Truckstops Of 
America will provide parking space. 
2.") free gallons of gas for the 
trucks, and free meals. American 
Trailways Of Georgia, a bus line, 
will shuttle drivers and passengers 
between their hotels and the park- 
ing lot 

When the Thanksgiving convoy 
leaves Nashville the next day, it will 
find free meals waiting in Chatta- 
nooga courtesy of the Kayo Oil Co. 



The convoy was due in Greenville 
at p.m. Nov. 24. When the truck 
drivers and other donors arrive, 
they will slay — at no charge— in the 
Ramada Inn, Shoney's, and the 
Sheraton hotel. 

Trantham expected about 400 
jwoplc to join him for Thanksgiving 
dinner, which he was to serve on 
Nov. 2(i. "It'll he America's second 
true Thanksgiving," says 
Trantham. "The first one was when 
the Indians helped the pilgrims sur- 
vive. Now these people are helping 
farmers in the Southeast survive." 
Conoco will supply the food and a 
large tent under which to ser\'e it. 

WZDQ D.I Griz England was set 
to sing at the dinner, as was the 
Greenville-based group Dixlana. 
Earlier this year, with help from 
country station WESC-A.M-FM. the 
Sandcastle Recording Studio in 
Greenville, and WSI'A T\' in nearby 
Spartanburg. Dixianu released 
"Spirit Of The Uind." a single and 
video aimed at raising funds for 
Southeastern farmers. The single 
came out on Soundwaves Records. 

Assistance in preparing this story 
provided by Gerry Wood. 



NEA Plans Crowell Yule 



NASHVILLE The Nashville En- 
tertainment Assn. (NEA) has 
plans for a special holiday show 
starring CBS Records' Rodney 
Crowell. "Rodney Crowell: A 
Rock'n'Roll Christmas" will be 
held Dec. 1 1 in the ballroom of the 
Vanden'ilt Plaza Hotel. 

Crowell. considered a major 
force in progressive country and 
one of the leading lights in Nash- 
ville, will perform songs from his 
"Street Language" album, his de- 
but on the Columbia label and his 
first album in five years, along 



with other tunes in his repertoire. 

Tickets for the event went on 
sale Nov. 20 at the NEA office in 
the Warner Bros. Records Build- 
ing at I8th and Division Streets. 
They are priced at $25 for cabaret- 
style seating, at tables accommo- 
dating four, and $10 for theater- 
style seats. Tables may be re- 
served by calling (iir>-3"21-r)662. 
The NEA re(iuests that a donation 
of a nonperishable food item for 
the homeless be brought to the 
show by each concertgoor. 



FOR WEEK ENDING DECEMBER 6, 1986 



Billboard' 

HOT COUNTRY SINGLES ACTION 



RADIO MOST ADDED 

141 RtPORIERS 
LEE GREENWOOD MORNIN' RIDE Mc« 
S-K-O BABY'S GOT A NEW BABY mim 
EARL THOMAS CONLEY I CAN'T WIN fOR LOSIN' YOU bca 
SOUTHERN PACIFIC KILLBILLY HILL mBWBUPO-i 
SWEETHEARTS OF THE RODEO MIDNIGHT GIRL cauuon 



NtW 
ADDS 
45 
45 
44 
34 
32 



lOlAl 
ON 
95 
46 
94 

3e 

90 



Radio Most Added a wM-hty nattonal comprlalion of the five records most addvd to the playllits 
of the radro stations reporting to Billboard. Retail Breakouts is o weekly national Indicator of 
those records with significant future sales |»tcntiat based on initial market reaction at the retail- 
ers and one-stops reporting to Billtward The full panel of reporters is published periodically as 
changes are made, or is available by sending a self-addressed stamped envelope to Billboard 
Chart Dept.. 1515 Broadway. New York. N Y 1 0036 



RETAIL BREAKOUTS 

43 HFPOHTLRS 

JUDY RODMAN SHE THINKS THAT SHE'LL MARRY uim 
GARY MORRIS LEAVE ME LONELY WAiiniBdnos 
DAN SEALS YOU STILL MOVE ME tMinMiRic* 
THEO'KANES OH DARLIN' ctHumai* 
PAKEMCENTIRE BAD LOVE ika 



NUMBER 
RtPORIING 
14 
II 
10 
9 
9 
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WEEK 


UST 
WEEK 
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Compiled from a nalK)nal sample of retail store 
_ _ and one-slop sales reports and radio playfists. »dtict 
TITLc ARTIST 

nmoixtn iVMCMrmif HI i Aori & NtMaf R ostiwuiing iarii 


CD 


3 


4 


13 


* * NO. 1 

IT AINT COOL TO BE CRAZY ABOUT YOU 


* * 

l.>Mi«NoOne GEORGE STRAIT 

MCAW9I4 


CD 


4 


6 


14 


HELL AND HIGH WATER 

lU l.)G*N ( ' liWfMt. AilAl^.^.i 


* T GRAHAM BROWN 

CAPITOl S671 


CD 


5 


7 


11 


TOO MUCH IS HOT ENOUGH BELLAMY BROTHERS WTTH THE FORESTER SISTERS 

fi^riK,, I.,- I,,, , *w. IJ ■•,,i>|) MCA CllWlS79i;'MC» 


® 


s 


9 


9 


MIND YOUR OWN BUSINESS 

"' •! 11 JE NomWKHWLLlAMS) 


HANK WILLIAMS. JR, 
NMVCR'CURB Masai 'WAmERBROS 


CD 


1 


10 


11 


GIVl M! WINf.S 

[IM - ■ ■ ■. 1 IT/) 


♦ MICHAEL JOHNSON 

RCA I44I2 


CD 


9 


12 


10 


LOVE S GONNA GET YOU SOMEDAY 


RICKY SKAGGS 

CnC 34M32r 


CD 


IZ 


17 


9 


WHAT AM 1 GONNA DO ABOUT YOU 

JIKVilNl".* IT " 1. M II^JMON J*illSO»f| 


♦ REBA MCENTIRE 

MCA S29?2 


CD 


15 


le 


8 


CRY MYSELF TO SLEEP 

BMAi«K iPnjNM F! ' ■ 1 


THE JUDDS 

RCA'CURBS000 7.-RCA 


9 


1 


2 


12 


TOUCH ME WHEN WE'RE DANCING 

HSHtOOAlARAwml^j-iN'. " llrtWlACl KBClt) 


♦ ALABAMA 

RCAS003 ; 




13 


16 


12 


WHAT YOU'LL DO WHEN I'M GONE 


WAYLON JENNINGS 

MCA5291S 


11 


10 


11 


13 


WINE COLORED ROSES 

BVItWOlL (DmiryiM Ai UiMNM 


GEORGE JONES 

EPIC 34 06296 


® 


IS 


20 


8 


THEN ITS LOVE 

D WM 1 lAMS^a r UMJIS (0 UW( ) 


DON WILLIAMS 

CAmOL563a 


® 


19 


21 


11 


STAND ON IT 

J MNW tJ» [B SPWlGSTttNi 


MEL MCDANIEL 

CAPItOL 5620 




2 


3 


16 


SHE USED TO BE SOMEBOOrS BABY URRY. STEVE. RUOY.THE GATLIN BROTHERS 

CTOUNQaGAIlMI COIIMBIA 38 06252 


(ID 


n 


22 


13 


WALK THE WAY THE WIND BLOWS 

AWYMXnSni'OWWNI 


♦ KATHY MATTEA 

MEfKLJRY Ba4 97S 7 roLTGRAM 






25 


8 


FALLIN' FOR YOU FOR YEARS 


CONWAY TWITTY 

WARNtRBRDS 7 265/7 




22 


24 


9 


HAir PAST FOREVER ma I'M BLUE IN THE HEART) T.G. SHEPPARD 

I'M' l:l'*JlflDj COLUMBIA .30-06)47 




23 


26 


9 


BAD lUVl 


PAKE MCENTIRE 

RCA 5004 7 


19 


•J 


8 


16 


DADDY'S HANDS 

IWtSTIHDUW) 


♦ HOLLY DUNN 

MEM 72075 CAPIIOL 




25 


28 


12 


OH DARLIN' 

UKANE Itl HARAlJOHARA R KAfit I 


THE O'KANES 

CCXUMHIA 3B 06242 


dD 


24 


27 


10 


♦ ♦ * Power pick/Sales ★ * * 

SHE THINKS THAT SHE'LL MARRY ♦ JUDY RODMAN 

Ift: ■ : ( H!. tl>MAN i<!i.'|rCiHJ| MIM 710Jb CAPIIOL 


(© 


26 


29 


7 


YOU STILL MOVE ME 

AlEIMINGinUAlSl 


DAN SEALS 

LMI AMfHl' A 185] 


Z3 


11 


13 


13 


OUT COIN' CATT1N' ♦ SAWYER BROWN WITH "CAT " JOE BONSALL 

Rl SCnUGGStMMaiiR. RSCnUGGS) CAPItOL CUHS 5629 CAPITOI 


® 


27 


31 


8 


OUT AMONG THE STARS 

B MOMTGOWtRY |A MilClltlL) 


MERLE HAGGARD 

EPIC 34 06344 




28 


32 


7 


THE CARPENTER 

BLOGAN(GCIANH) 


JOHN CONLEE 

COLUMBIA 38 0631 1 


® 


29 


33 


6 


LEAVE ME LONELY 

G MOfmt$ 8 AlfirRTINt .SSMAlKC MORRIS) 


GARY MORRIS 

WARNER BROS 7 28542 




31 


36 


6 


GOTTA HAVE YOU 

iii«'. HM! .;*H--iH H NtlSf ft RLAWIS) 


EDOIE RAB8ITT 

RCA so 12-7 




30 


37 


6 


COWBOY MAN 

Tflir-rtNl Kjvi II aiOVTIT) 


LYLE LOVETT 

MCA. CUR8 52951 MCA 


29 


17 


5 




AT THE SOUND OF THE TONE 

J [RTVVf U 1 -it KM i:)tH IM I BARMS DRCMJUtOSON) 


JOHN SCHNEIDER 

MCA 52901 




32 


38 


7 


SOMEDAY 

t GOfDT, IH I HUvMTl (b 1 AHVE 1 


STEVE EARLE 

MCA 52920 




34 


« 


5 


I'LL COME BACK AS ANOTHER WOMAN 

ltHUlCI«l[LD(H(Alrt1NI(H » Ml" n-.|f. 


TANYA TUCKER 

CARTOL 5652 




NEW^ 


1 


* * * HOT SHOT DEBUT * * ♦ 
DEEP RIVER WOMAN LIONEL RICHIE 

I Id' >' t a IIH " ! 1 MOICMN IH73 




35 


39 


6 


BABY 1 WANT IT 

IWLM (HNif'.'^N i nAPMAN) 


♦ GIRLS NEXT DOOR 

MIM 72078 CAPnOt 




It 


1 


15 


YOU'RE STILL NEW TO ME 

rA>-fi I ' irir^i ir.imi 1 MllAviSl 


MARIE OSMOND WITH PAUL DAVIS 

CAPIIOL CURB 5613 LAPIHx 




3i 


44 


4 


FIRE IN THE SKY 

1 1 IAW.A B I UWARCn ( J HATMA a C AHff N 1 1 R| 


NITTY GRITTY DIRT BAND 

WAJEfCRBROS 7 28547 


CM) 


41 


53 


3 


♦ * ♦ POWER PICK/ AIRPLAY * ♦ ♦ 

HOW DO 1 TURN YOU ON RONNIE MILSAP 

II Mn 'M' II (niiM'.H I,AHHIAHI'(M HI l[i li Ihlffi. ] RC* S033 7 


® 


39 


43 


5 


HOMECOMING '63 


KEITH WHITLEY 

Rt:AS0137 


3( 


14 


14 


16 


1 MISS YOU ALREADY 

HI All«iN|MliAinA«l(H 1 nJUHO) 


BILLY JOE ROYAL 

AtLAfiTIC'AMCRCA 7-99SI9/A11ANTIC 


® 


43 


55 


3 


STRAIGHT TO THE HEART 

It f*)*fMAN|i.|.H IBRITTTKI 


CRYSTAL GAYLE 

HAHHERBROS 7.2BSIS 


® 


42 


45 


4 


RIGHT HAND MAN 


EDDY RAVEN 

RCA 5032 7 


® 


44 


48 


5 


WHEN A WOMAN CRIES 

NWILSONtRMOORI MmilAMS) 


JANIE FRICKE 

CtXUMBlA3B064I7 


® 


45 


49 


4 


IT WON'T HURT 

P ANWRSO** in n)AA*M) 


DWIGHT YOAKAM 

REPRiSt 7 2856S/WARWR BROS 


® 


47 


SO 


5 


IT SHOULD HAVE BEEN EASY 


THE WHITES 

MCA CURBS2953/MCA 


® 


56 




2 


MORNIN' RIDE 

III'' t. Ml - 1 ...1, ■ 1 IWlll) 


LEE GREENWOOD 

A4CA 52984 


® 


« 




2 


1 CAN'T WIN FOR LOSIN' YOU 

Nl AII..IN( U tINll Y |llUllim.BBOWUS> 


EARL THOMAS CONLEY 

RCA 5064 7 


® 


52 


St 


S 


ME AND YOU 

SSAVERIDfAPGO) 


DONNA FARGO 

MLRCURY 898 093 7 POlTGRAM 


® 


54 




2 


MIDNIGHT GIRL/SUNSET TOWN 


SWEETHEARTS OF THE RODEO 

C0lUll4BtA 38 06525 


® 


55 


60 


« 


WHEN I'M FREE AGAIN 

v-'ii WJflMNQS) 


RODNEY CROWELL 

COLUMBIA 38 064 IS 


49 


SO 


57 


5 


DDN I Hllin Mf lit I'M READY 

II WHIATl 


JOHNNY PAYCHECK 
McncuRv asa o8B7 polvgaam 



5* 


§1 


h 


z 

o»- 

il 


TtTU 

PROOUa R (SO»iG*RnERl 


ARTIST 

LABEL 6 NUMBER DESTREBUTlNG LABEL 


SO 


40 


41 


7 


HEART TO HEART WILD CHOIR FEATURING GAIL DAVIES 

G0AV<SPPE7«RA5IJHIAtT fROLUR) RCAS0I17 


51 


36 


15 


18 


THAT ROCK WONT ROU 

'>AV'-s' I" iS-XHRlLBOMflO) 


RESTLESS HEART 

RLA 14 376 


52 


33 


19 


17 


NO ONE MENDS A BROKEN HEART UKE YOU 

ICaL«SIJ'jCtWl£RS) 


BARBARA MANDRELL 

MCAS290O 


® 


57 


64 


4 


ONE MAN BAND 

J KE 7MDV EIL BELL. B MCtMARf 1 


MOE BANDY 

MCA CLMB 529S0 MCA 


® 


61 


66 


4 


OLE ROCK <> ROLLER (WFTH A COUNTRY HEART) 

TCOILHSERMURRAH JDI4CAS A5TEGAL1) 


KEITH STEGALL 

EPIC 34M4I8 


® 


62 


67 


4 


YOUR LOVING SIDE 

RALVESERMURRAH C WHItSltT. J SOWEERS) 


BUTCH BAKER 

MERCURY 8Ba 133 7 POLYtWM 


S« 


59 


65 


4 


SnU. IN THE PICTURE 

MDA7flEUtEVtRfTTE(KBtA2Y PBAflWMARI J0C7MLL) 


LEON EVERETTE 

ORlANCOllS 


57 


37 


23 


17 


DIGGIN' UP BONES 

R LEHNIf4G [POVERSTREET. AGORE) 


RANDY TRAVIS 

WATINtRBREJS 7 28649 


® 


71 


81 


3 


1 DONT LOVE HER ANYMORE 

IWtSE (MRAGOGNA) 


THE ALMOST BROTHERS 

MTM 72079'CAPITOI 


59 


84 


71 


4 


YOU'RE MINE 

OH-JNGAIE ' BIKTWN IJMALL. JHALL) 


ORLEANS 

MCA 52963 


® 


NEW^ 


1 


BABY'S GOT A NEW BABY 

iblMOUDlJF'N-nilO.-" mvLLR) 


♦ S-KO 
MTM 72081, CAPITOL 


61 


48 


30 


17 


STARTING OVER AGAIN 

I BMOWII 1 H ^:U:iiV. . 'PMATI, J IV RULES) 


STEVE WARINER 

MCA 52837 


62 


68 


76 


3 


DO YOU REALLY WANT MY LOVIN' 

C ALLEN (SCCKIOMAM, M SIUAHt) 


MARTY STUART 

COLUMBIA 38 06425 


® 


73 




2 


WICKED WAYS 

t G0n0V.JH .t BROWN (RStAlfO 


PATTY LOVELESS 

MCA S2969 


64 


46 


46 


8 


WERENT YOU USTENING 

ROATfSECWAlfRS M CAITVIN I SIIAPtflO) 


ADAM BAKER 

AVISTA B602 NSD 


65 


51 


35 


16 


CHEAP LOVE 


JUICE NEVirrON 

RL:A 14417 


e« 


49 


34 


17 


HONKY TONK CROWD 

J AN;!.li-.JI" J I NilHMALIL ADELMORtLCORtHEl 


JOHN ANDERSON 

WARNER BROS 7 28639 


67 


60 


47 


13 


EVERYTHING 1 USED TO DO 

GWAtSONl BOOmiE ROWtLL) 


GENE WATSON 

EPIC 34^290 


68 


67 


70 


4 


FROM WHERE 1 STAND 

• 1 5Hf[X)(JRlMBAll, TSCMUYLLR) 


DOBIE GRAY 

CAPIIOL 5647 


® 


78 


83 


3 


EASY DOES IT 

7 HUIE NSCHROERJ MALCHAX EI MALOLAR. D SIERN) 


TIM MALCHAK 

AEPINE0O4 


® 


NEW^ 


1 


KILLBILLY HILL 

SOOIHLHN PACIflC.LE NORMAN EJh*CFE£. TGOOOMAN) 


♦ SOUTHERN PACIFIC 

WARNERBROS 7 28554 


® 


NEW^ 


1 


PARTNERS AFTER ALL 

C MOMAN (C llWMAN B EMMf)N5> 


WILLIE NELSON 

rniLlMOiA 33 065JLI 


® 


NEW^ 


1 


UTTLE DOLL 

T^TIW^T ;i V.-MlACL iM AAIRINS) 


THE KENDALLS 

MCA/CUfla 52983. MCA 


73 


69 


63 


8 


THEY DONT MAKE THEM LIKE THEY USED TO 

0 BATHARACH C BAYER SACER IB BACHARACH. C BAlLH SAGER) 


KENNY ROGERS 

RCA 5016 7 


® 


80 




2 


THESE EYES 

LPtNNY(BWIlUA»4S) 


BETH WILLIAMS 

BGM 092486 


® 


NEW^ 


1 


COUNTRIFIED 

7 ANCIERSON.J E NORMAN (T LA2AR0S) 


JOHN ANDERSON 

WART4ER BRITS 7 28502 


76 


74 


69 


22 


YOU CANT STOP LOVE SCHUYLER, KNOBLOCH Ji OVERSTREET 

iSTROUOEPOVEBSTREEI. ISOILjrLER) MTM 7207) 'CAPItOL 


® 


NEW^ 


1 


QUIETLY CRAZY 

raflUCE^B MEVIS EM WILLIAMS S CROPPER) 


ED BRUCE 

RCA 5077 7 


® 


NEW^ 


1 


THIS OL' TOWN 

W ALDRiDGL IG GRtEN R GILES) 


LACY J. DALTON 
COLUMBIA 3^06360 


® 


84 




2 


FOR OLD TIME SAKE 

JNAYiOMb srOM (.l JHHNSON) 


JERRY NAYLOR 

YVEST 723 


80 


63 


42 


19 


TOO MANY TIMES ♦ EARL THOMAS CONLEY AND ANITA POINTER 

FtlARRIILM WRiCHl (M 5M0t>EERMAN.Sf>AGE. TMCSHEAR) RCA 14380 


® 


NEW^ 


I 


DOWN AT THE MALL 

JRENNEDYIFIMURRAll J bCIIWEERS) 


TOM t HALL 

MERCURY 888 155 7 POLYGRAM 


82 


79 




2 


WALK SOFTLY ON THE BRIDGES 

VSANDUSRY (DIRA2IER ALOWENSi 


RODNEY LAY 

tVERCRLEN 1046 


83 


53 


52 


7 


SHE'S THE TRIP THAT I'VE BEEN ON 

R BARER IS 0 SMAfER DFRA2IER) 


URRY BOONE 
tiCRCunv aaa 044 7 pot ygram 


84 


70 


56 


11 


ONLY YOU 

IRENNEOY EB RAM, A RAND) 


♦ THE STATLER BROTHERS 

MERCURY 888 042.7'POLYGRAM 


® 


NEW^ 


1 


DONT LET IT GO TO YOUR HEART 

GRENNEDYEB STAMPER) 


BONNIE NELSON 

DOORRNOB86 257 


® 


NEW^ 


I 


WHEN LOVE IS RIGHT 

SNEEDBROTHE RSIG NELSON PNELS0N.3(MEENEBAUM) 


CHARLY MCCLAIN/WAYNE MASSEY 

EPIC 34^6433 


® 


NEW^ 


1 


RUNAWAY 

J PAL EN ED SMANNE3N M CROCK) 


BONNIE LEIGH 

RCP 010 


88 


66 


51 


20 


irLL BE ME 

BRILLENISLEMAItR, JPPENNINGION) 


EXILE 

EPIC 34 06229 


® 


NEW^ 


1 


LET A LITTLE LOVE IN (TENNESSEE SATURDAY NIGHT) ROCKINHORSE 

IMCMILUNEDSMAIR) LONG SHOT 1003'MSO 


90 


77 


62 


20 


SINCE 1 FOUND YOU 

S BUCRINGHAM IB LLOYD. R EOSIER) 


♦ SWEETHEARTS OF THE RODEO 

COLUMBIA 38 06 166 


91 


75 


75 


4 


STANDING TOO CLOSE TO THE MOON 

CrtLOSIl DOMANN t IHORSON) 


TINA DANIELLE 

CMARIA 202 


92 


87 


85 


23 


LONELY ALONE 

J L WALLACE ISHINEtfR EJ OMAHTlN. J JARRARO) 


THE FORESTER SISTERS 

WARNERBROS 7.28687 


93 


85 


77 


22 


JUST ANOTHER LOVE 

J CRLItClff lELD EP DAVIS) 


♦ TANYA TUCKER 

CAPITOL 5604 


94 


92 


90 


6 


LOOKING FOR SUZANNE 

r l>tOATL D VY WILSON IPRLNNIHIEY) 


THE OSMONDS 

EMI AMCRICA/CUns 8390,'EMI AMERICA 


95 


72 


73 


5 


DO YOU MIND IF 1 STEP INTO YOUR DREAMS 

JRENNEEIY (A VANDOLLEN SRENNEETO 


THE CANNONS 

MERCORY8B8 04 B 7 POLYGRAM 


96 


83 


72 


6 


SOUTHERN AIR 

R STEVENS EB HOLMES S DILL) 


RAY STEVENS 

EriCA 52906 


97 


82 


74 


18 


DIDNT WE 

7CRUTCMElEL0EGLtlE, TSCALS) 


LEE GREENWOOD 

MCAS2896 


98 


86 


82 


25 


TEN FEET AWAY 

BMrVlsastAl^ B SIIERRyI I M □ BARNES) 


KEITH WHITLEY 

RCA 14363 


99 


95 


93 


14 


WHEN YOU HURT 1 HURT 

BRILLINIRMCDCA-ELL) 


RONNIE MCDOWELL 

MCA CURB 52907 -MCA 


100 


65 


68 


5 


1 DONT MEAN MAYBE A J.MASTERS 

GBAIIBEFI.'H A JMA;.[tRSiaTlYORNaURT.AJMASTERS.DMOOROICIAN] BERMUDA OUNES E 1 5 



d ^ Prodiicti with th* grejittM airplay and v«lvi gams this w«eti ♦ Videocltp availability • Recording Irtdustry Assn 01 Anwrica (RIAA) certttkation lor sales o( I millwn units. A RIAA certilication lor sales ol 2 million units. 
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BILLBOARD DECEMBER 6, IMS 



FOR WEEK ENDING DECEMBER 6. 1986 



Billbood Hot Country Singles SALES & AIRPLAY. 

A ranking o( the top 30 country singles by sales and airplay, respectivety. with refererKe to each ttlie's composite position on the mam Hoi Counlry Singles chart 



2s 




SALES 

TITLE 


ARTIST 


li 

oo 


1 


3 


IT AINT COOL TO BE CRAZY ABOUT YOU 


GEORGE STRAIT 




2 


6 


HELL AND HIGH WATER 


T GRAHAM BROWN 


2 


3 


5 


TOO MUCH IS NOT ENOUGH BELUMY BROS. FORESTER SISTERS 


3 


4 


8 


MIND YOUR OWN BUSINESS 


HANK WILLIAMS. JR 




5 


9 


GIVE ME WINGS 


MICHAEL JOHNSON 




e 


]] 


LOVE'S GONNA GET YOU SOMEDAY 


RICKY SKAGGS 


g 


7 


16 


WHAT AM 1 GONNA DO ABOUT YOU 


REBA MCENTIRE 


7 


s 


13 


CRY MYSELF TO SLEEP 


THE JUDDS 


g 


9 


17 


WHAT YOU'LL DO WHEN I'M GONE 


WAYLON JENNINGS 


10 


10 


14 


WALK THE WAY THE WIND BLOWS 


KATHY MATTEA 


15 


11 


7 


WINE COLORED ROSES 


GEORGE JONES 


11 


12 


1 


TOUCH ME WHEN WE RE DANCING 


ALABAMA 


g 


13 


2 


SHE USED TO BE SOMEBODY'S BABY 


THE GATLIN BROTHERS 


14 


14 


22 


FALLIN' FOR YOU FOR YEARS 


CONWAY TWITTY 


16 


IS 


12 


OUT GOIN' CATTIN' SAWYER BROWN WITH "CAT- JOE BONSALL 


23 


16 


19 


BAD LOVE 


PAKE MCENTIRE 


18 


17 


24 


OH DARLIN' 


THE O'KANES 


20 


18 


23 


STAND ON IT 


MEL MCDANIEL 


13 


19 


4 


DADDY'S HANDS 


HOLLY DUNN 


19 


20 


29 


HALF PAST FOREVER 


TG. SHEPPARD 


17 


21 




OUT AMONG THE STARS 


MERLE HAGGARD 


24 


22 


26 


THEN IT'S LOVE 


DON WILLIAMS 


12 


23 


10 


1 MISS YOU ALREADY 


BILLY JOE ROYAL 


38 


24 


18 


AT THE SOUND OF THE TONE 


JOHN SCHNEIDER 


29 


25 


15 


YOU'RE STILL NEW TO ME MARIE OSMOND WITH PAUL DAVIS 


34 


26 




SHE THINKS THAT SHE'LL MARRY 


JUDY RODMAN 


21 


27 


21 


NO ONE MENDS A BROKEN HEART LIKE YOU 


BARBARA MANDRELL 


52 


28 


28 


THE CARPENTER 


JOHN CONLEE 


25 


29 


30 


I'LL COME BACK AS ANOTHER WOMAN 


TANYA TUCKER 


31 


30 J 




GOTTA HAVE YOU 


EDOie RABBITT 


27 



■ciCopyrighl I 
photocopying. 



986, Billboard Publications, Inc. No part of this putilication may be reproduced, stored 
recording, or otherwise, without the prior written permission ol the publisher. 
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AIRPLAY 

TITLE 


ARTIST 


il 


] 


3 


IT AINT COOL TO BE CRA2Y ABOUT YOU 


GEORGE STRAIT 




2 


4 


HELL AND HIGH WATER 


T GRAHAM BROWN 


2 


3 




TOO MUCH IS NOT ENOUGH BELLAMY BROS FORESTER SISTERS 


3 


4 


g 


MIND YOUR OWN BUSINESS 


HANK WILLIAMS. JR 


4 


$ 


( 


GIVE ME WINGS 


MICHAEL JOHNSON 






9 


LOVE'S GONNA GET YOU SOMEDAY 


RICKY SKAGGS 


g 


7 


1 


TOUCH ME WHEN WE'RE DANCING 


ALABAMA 


9 




10 


WHAT AM 1 GONNA DO ABOUT YOU 


REBA MCENTIRE 


7 


9 


IS 


CRY MYSELF TO SLEEP 


THE JUDDS 


s 


10 


Ij 


WHAT YOU'LL DO WHEN I'M GONE 


WAYLON JENNINGS 


10 


Ij 


14 


WINE COLORED ROSES 


GEORGE JONES 


11 


12 


18 


THEN IT'S LOVE 


DON WILLIAMS 


12 


13 


19 


STAND ON IT 


MEL MCDANIEL 


13 


14 


2 


SHE USED TO BE SOMEBODY'S BABY 


THE GATLIN BROTHERS 


14 


15 


20 


HALF PAST FOREVER 


TG. SHEPPARD 


17 


16 


21 


FALLIN' FOR YOU FOR YEARS 


CONWAY TWITTY 


16 


17 


22 


WALK THE WAY THE WIND BLOWS 


KATHY MATTEA 


15 


18 


23 


BAD LOVE 


PAKE MCENTIRE 


18 


19 




DADDY'S HANDS 


HOLLY DUNN 


19 


20 


24 


SHE THINKS THAT SHE'LL MARRY 


JUDY RODMAN 


21 


21 


26 


YOU STILL MOVE ME 


DAN SEALS 


22 


22 


25 


OH DARLIN' 


THE O'KANES 


20 


23 


12 


OUT COIN' CATTIN' SAWYER BROWN WITH "CAT- JOE BONSALL 


23 


24 


28 


THE CARPENTER 


JOHN CONLEE 


25 


2S 


29 


LEAVE ME LONELY 


GARY MORRIS 


26 


2fi 


2J 


OUT AMONG THE STARS 


MERLE HAGGARD 


24 


27 




GOTTA HAVE YOU 


EDOIE RABBITT 


2? 


28 


30 


COWBOY MAN 


LYLE LOVETT 


28 


29 


16 


AT THE SOUND OF THE TONE 


JOHN SCHNEIDER 


29 


30 




SOMEDAY 


STEVE EARLE 


30 


n any retrieval system, or transmitted, in any form or by any means, eloclronlc. nwchankal. 



COUNTRY SINGLES 

BY LABEL 

A ranking of distributing labels 
by the number of titles they have 
on the Hot Counlry Singles chart. 



NO. OF TITLES 
ON CHART 



MCA (12) 

MCA, Curb (6) 
RCA (15) 

RCA Curb (1) 
CAPITOL (6) 

MTM (6) 

Cap I to) Curb (2) 
COLUMBIA 
WARNER BROS (9) 

Reprise (1 ) 

WarnerCurbd) 
POLYGRAM 

Mercury (8) 
EPIC 

EMI AMERICA (1) 

EMI- America/Curb (1) 
NSD 

Avista ( 1 ) 

Long Shot (V) 
ALPINE 
ATLANTIC 

Attontic.^ America (1) 
BGM 

BERMUDA DUNES 

CHARTA 

DOOR KNOB 

EVERGREEN 

MOTOWN 

ORLANDO 

R.C.P 

WEST 



19 
16 
14 

11 
11 



COUNTRY SINGLES A-Z publishers/performance rights/sheet music 



TITU 

(PublitliCf - l*ccntM{ 0(( ) 
Shwl Mutie Ont 

» AT THt SOUHD Of THE TONl 

(WB. ASCAP/TwD Strni. ASMP) 
33 BABY I WANT IT 

(Uwl* AjIw, ascap* 
U SAfirS COT A NEW BABV 

(A blllc Moic Muiic . ASCAP/S^afp Ottk. 

ASCAP/Uncle Adw. ASCAPi 
IS BAOIOVC 

(Dmnts tinde. BMt) 
2S THE CARPfNTER 

(April. ASCAP/GSC. ASCAP) CPP/ABP 
t& CHEAP lOVE 

<Shidcl, 8MI/Bug. BMI> HL 
7S COUHTHlflED 

n cowBor man 

(Mvhul H Colils«n, ASCAP/Lyle lorett, ASCAP) 
I CftV MYSEU TO SLEEP 

(livrng. BMt) CPP/ALM 
19 DAOOrS HANOS 

(Blxkwooil. BMl) CPP/ABP 
32 DEEP mVEIt WOMAN 

(BiockfTiM. ASCAP) 
97 WONT WE 

(Imnj. BMI/WB, ASCAP/Two SwS. ASCAP) 

tPPyAlW 
S7 OICCIN- UP BONES 

(Wrilns Group. BMI/Suilel Moon. 6MI/Sjwg'J». 

BMI/Uw^ett DJUgMci. SMI) CPP/HL 
95 DO rOU HIND If I STEP INTO YOUR DREAUS 

(H>ll Clemefit. BMIAHlow JickEl. BMI/A> GjIIicd. 

BMII CPP/HL 
tt DO YOU REAILY WAHT MY lOVlH' 

(BiE [jfi, ASCAP/fierJ Pajjinai, ASCAP/Hank"i 

Cxiillx. BMl) 
49 DOm BURY HE 111 I'M READY 

(Songmcdia. BMI/BuEShool. BMl) 
K 00N7 la IT 00 TO YOUR HEART 

(Chip'N'Oale. ASCAP) 
II DOWN AT THE HAU. 

(]om CoHins. BMI/Collim Court. ASCAP) 
» EASY DOES IT 

(Lile Ot The Recnd. ASCAP/Makhlk. ASCAP/Oetmah 

Stnn. ASCAP/Caloou, ASCAP) 
67 EVERYTHINC I USED TO DO 

{J.ick & Bill. ASCAP/bllle W.II. ASCAP/(<nie Po«ell. 

ASCAP) HI 
IG FALUN' FOR YOU FOR YEARS 

(WB. ASCAP/Two Soni, ASCAP/Lodge Hall. ASCAP) 

CPP 



35 FIRE m THE SKY 

I Lc- Bone Aire. ASCAP/Vicious CiicM. ASCAP) 
79 FOR OLD TIME SAKE 

(Poco Buefio. BMI/BeiilM, BMl) 
68 FROM WHERE I STAND 

iSnml Afigcl. ASCAP/MichMl H. ColdsM, 

ASCAP /Wnlcis Group, BMI/BHMehtm. BMl) 

1 GtVt HE WINGS 

(living, BMI/ljglcwooi]. BMI/MCA. ASCAP/Don 

ScWil;. ASCAPi CPP/AIM/HI 
V COnA HAVE YOU 

(Brijrpjich. BMI/Efiglishtown. BMl) CPP 
17 HALT PAST FOREVER fTILL I'M BLUE IN THE HEART) 

lR<:h Hall. ASCAPi 

50 HEART TO HEART 

(Lillr B'lly, BMl/ LiKr alive. BMI/Buf, BMl) 

2 HEIL AND HIGH WATER 

(April. ASCAP/fdet Of March. ASCAP/Preshm Child, 
BM)| CPP/ABP 

37 HOMECOMING '63 

(BlachMOOd, BMI/Uiry Buller. BMI/Sculh Wmg, 
ASCAP) CPP/ABP 
66 HONKY TONK CROWD 

lJ.Kk & Bill. ASCAP/Foggr Jon;, ASCAP/Amjnda-bn, 
ASCAP) HL 

36 HOW DO I TURN YOU ON 

(lodgf Kail, ASCAP/Rick Hill, ASCAP) 
45 I CANT WIN FOR LOSIN' YOU 
(Rick Hall. ASCAPI 

51 I D0N7 LOVE HER ANYMORE 
(Uncle A/tte. ASCAP) 

100 I DONT MEAN MAYBE 

lOe'^rt Sand^, BMI/Unde Atlic. ASCAP) 

38 I MISS YOU ALREADY 
arte. BMl) HI 

31 I'LL COME BACK AS ANOTHER WOMAN 

(let Thrre Be Music. ASCAP/lrving. BMl) CPP/ALM 
i IT AINT COOL TO BE CRAZY ABOUT YOU 

(Urry Buller, BMI/Blxhwood. BMI/Southwmg. 

ASCAPi CPP/ABP 
43 IT SHOULD HAVE BEEN EASY 

(J3ck $. Bdl, ASCAP) KL 
42 IT WONT HURT 

(C04l Duil W»l. BMl) 
SI ITLL BE ME 

(Tree. BMI/P*alic litand. BMl) CPP/HL 
93 lUST ANOTHER LOVE 

(Web IV. BMl) 
70 KILLBIILY HILL 

(Lofig Toolh. BMI/Thjt's What Stie Said. BMIi 



26 LEAVE ME LONELY 

(WB, ASCAP/Caiy Moirii. ASCAPl 

19 LET A LinLE LOVE IN aENNESSEE SATURDAY 
NIGHT) 

(Apiil. ASCAP/Dufle Cfass. ASCAP/Swallowlork. 

ASCAP) 
72 UTTUOMX 

(KCM, BMl) 
92 LONELY AIDNE 

IMCA, ASCAP/AljtKMnJ Biryt. ASCAP) HI 
94 LOOKING FOR SUZANNE 

ilrving. BMl) CPP/ALM 
6 LOVE'S GONNA GET YOU SOMEDAY 

I ItatI Clement, BMI/Ricky Skagts. BMI/Chip Pear. 

BMl I HL 

46 ME AND YOU 
iPrimj. Donna. BMh 

47 MIDNIGHT CIRL/SUNSET TOWN 
(AJmo, AStAP/Don ScWil/. ASCAP) 

4 MIND YOUR OWN BUSINESS 

lAcull-Rou Opryljnd, BMI/Righliont BMI/Hlfafli. 
BMh HL 
44 MORNIN' RIDE 

(ChapfwII, ASCAP/Umchipprll. BMl) 

52 NO ONE MENDS A BROKEN HEART LIKE YOU 
iCoMirti C«ui1. ASCAP) CPP 

20 OHOARUN' 

iCrws Keys, ASCAP) HI 
54 OLE ROCK i ROLLER (WITH A COtJNTRY HEART) 

(Tom C«llrnt. BMI/April, ASCAP/Keilh Slegall. ASCAP) 
CPP 

53 ONE HAN BAND 

((nvgn, BMI/Apiil, ASCAP/Bu1)cr's Btrwlils. ASCAPi 

CPP 
U ONLY YOU 

jltollis. BMl) 
24 OUT AMONG THE STARS 

iWuw lameftirw. BMI/Ten Speed, BMl) 
23 OUT GOIN' CAHIN- 

(2oo Crew. ASCAP/ColgemvLMI, ASCAP/LabOf 01 

Loye. BMl) 
71 PARTNERS AHER AIL 

tChip Monun. BMI/AItadoo, BMh 
77 QUIHLY CRAZY 

(Cjveswn, ASCAP/Tapidno, BMIj 
40 RIGHT HAND MAN 

(Earthly Oehghtt, BMl) 
17 RUNAWAY 

(Righlwng, BMI/Moteho<e, BMh 

21 SHE THINKS THAT SHE'LL MARRY 



(Untte Ailie. ASCAPySabal, ASCAP) HL 

14 SHE USED TO BE SOMEBODY'S BABY 
(Larry Galhn, BMl) 

U SHE'S THE TRIP THAT I'VE BUN ON 
(Acull Rose Oprvland, BMl) 

90 SINCE I FOUND YOU 

(Liwyets Diughlet. BMI/UncIc Artie. ASCAP) 
30 SOMEDAY 

(CoUlme, ASCAP) HL 
96 SOUTHERN AIR 

itjgki Path. ASCAP) 
13 STAND ON IT 

iBiuce Springitren, ASCAPi 

91 STANDING TOO CLOSE TO tHE MOON 
(l/th A«e,ASCAP'[lC, AbCAP, 

«l STARTING OVER AGAIN 

(foireil H'lll. BMI'WkIc Rotil. BMl) 
S6 STILL IN THE PtCIURE 

iSoiiThffn Gr,>nd Alturxe. ASCAP/HnuM. ASCAP) 

CPP 

39 STRAIGHT TO THE HEART 

ilmng. BMI/ChaMwII. ASCAP) 
98 TEN FEn AWAY 

iWB, ASCAP;T«»v Soni. ASCAP/AI|ee. BMI/Blui 

Uki, BMl) CPP 
51 THAT ROCK WONT ROLL 

iCoflitiirf, BMh 

12 THEN irS LOVE 
{Dennis Liitde. BMIt 

74 THESE EYES 

(Rio Grande, BMl) 
73 THEY DON'T MAKE THEM LIKE THEY USED TO 

tHew H*Wm VatltT, ASCAP/Vfjill Disney, ASCAP/CBS. 

BMI/Wwiderland. BMh CPP/ABP/Hl 
78 THIS OL' TOWN 

iRivj. ASCAP/ Oejimiti. ASCAPI 
80 TOO MANY TIMES 

(Rowdy Boy. ASCAP/P B I W . ASCAP/Tunj Diy. 

ASCAP) 

3 TOO MUCH IS NOT ENOUGH 

(Bellamy Bros. ASCAP) 
9 TOUCH ME WHEN WE'RE DAMCING 
ilfall-Clemenl. BMh HL 

13 WALK SOniY ON THE BRIDGES 
(RiEhtiong. BMl/Atul( Row Opfyland, BHIi 

15 WALK THE WAY THE WIND BLOWS 
iColgemi-tMI. ASCAP/Whitf Sheep, ASCAPj 

64 WERENT YOU LISTENING 
iTree, BMI/O'lyric. BMh HL 
7 WHAT AH I GONNA DO ABOUT YOU 



iljpaileiD, BMl/jmi's Allisongi, BMl) CPP 

10 WHAT YOU'LL DO WHEN I'M CONE 

(Larry Butler. BMl/ Blackwood, BMl) CPP/ABP/Ht 
41 WHEN A WOMAN CRIES 

aapadeio, BMI/Cavriun. ASCAPi CPP 
a WHEN I'M FREE AGAIN 

(Gijnite, ASCAP/Cool*e«, ASCAP/Warnei-Tameilaiw, 

BMI/Blue Sky Ri(tef. BMM 
86 WHEN LOVE IS RIGHT 

(ftoyalhaven, BMl Cookhwte. BMI/WB. ASCAP/Mali« 

ttelievus. ASCAP) 
99 WHEN YOU HURT I HURT 

'Tire. BMI.'Sl'twtwiT Line. BMl) HI 
63 WICKED WAYS 

(AMR. ASCAP) 

11 WINE COLORED ROSES 

(H*ll Clemenl. BM|yhi;»ll, BMI/CiMilOO. ASCAP) 

CPP/HL 
76 YOU CAHT STOP LOVE 

llawrrrt Daughlri, BMI/WiiEers Gtoup, BMI/Scatkl 

Moon. BMI/Btlhte^eln. BMli CPP 
22 YOU STILL MOVE HE 

(Pink Pig, BMh 
55 YOUR LOVING SIDE 

I lorn CollKM. BMI CflH'is Court. ASCAP) CPP 
M YOU'RE MINE 

(Irving. BMI 'Schmir^rftt. BMl) CPP/ALM 
34 YOU'RE STILL NEW TO HE 

(Wiilm Grou^. BMI/$cartel Moor, BMI./Web IV. BH1) 

CPP 



SHEET MUSIC AGENTS 

arc listed foi piano/voul sheet music copies 
and may not represent mixed (olio rights. 



ABP 


April Blackwood 


CPP 


Columbia Piclures 


AI.M 


Alnio 


HAN 


Hansen 


B-M 


Belvtin Mills 


HL 


Hal Leonard 


8 3 


Big Thiec 


IMM 


Ivan Mo|;ull 


8P 


Bradley 


MCA 


MCA 


CHA 


Chappell 


PSP 


Peer Soultiern 


CIM 


Cherry Urte 


PL* 


Plymoulti 


CP! 


Cimino 


yVBM 


Warner Bros 
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BIG APPLE EtmRWHMEHT 



Tower Flexes Muscle In LA 

ll 




AU NEW 2244>AG€ AUDIO, VIDEO, TILfPHONE, 
COMPUTiR, ELECTRONICS CATALOG 

•A Leading Distributor Ot band Name 

Home Entertainment Products 
•Your One-Slop Distribution Center Ser/Ing 

Dealers CoastloCoost 
•$10,000,000 Inventory With Over 

10,000 Products In Stock At All Times 
•Special Product Information By Phone 
•Monthly Newsletter On Our Specials 



Panasonic 




Panmonlc KX'T38I5 Cordlen 
Tolephone 



$63 



4? 



TEAC 



TftGC V-3BOC Dolby Stereo 
Cou«tte D«ck 



(8 SAMSUNG 




Samiuno Vf-2090 VHS VIdao 
Caifollv Playor 



$179» 



SONY 




Sony CFS'SOOO Portable AM/FM 
Catsetle Stereo Component 

$4995 



TOSHIBA 



Toshiba M-2100 Cable Ready 
VHS Ha Video Recorder 



$234' 



95 









1 I.:. 

1 l~ 



ADC C[>-KX)X Piogrqmmabia 
Compoct DItc Player 

MIS'* 



We Carry A Full Line Of . . . 
dsTDK nrECDTDn SONY TEAC 
Panasonic wMloraff* JVC RCil lAIT 
TOSHIBA .EnerlUe "fS t CASIO 
maXBll dhcwasher rhoadi/ sHMW 
0 HITACHI Numoric GNTE IMIKKO 
AKAI Bg(e|l^ Ci'.- TTir^Twv- ^ 

i^ATM ■> GOULD SAMBICO MA3NAVOX 



1-800-221-3191 

IN NIW VOBK CALl [HI) 3S1-OT4I 



BIG APPLE ENtERTAINMENT 
15 PARK ROW, DEPARTMENT BB3086 
NEW YORK, NY 10038 



LOS ANGELES Tower Records 
president Russ Solomon lets out a 
chuckle as he recalls an incident 
that occurred while his company's 
new Torrance store was under con- 
struction. 

"When we dun in to make the 
Itascment. we found oil,*' he says. 
"There was an old oil well on the 
premises." 

Solomon may hope that this inci- 
ilent proves prophetic. By movinj^ 
into the South Bay area. Tower Rec- 
ords has entered one of the most 
competitive music and video retail- 
in(< environments in Southern Cali- 
fornia. 

After 10 months of construction. 
Tower's jjlitterinj^ lO.OOO-square- 
foot store o|)ened in mid-Septomber 
at the hot intersection of Haw- 
thorne and Sepulvcda. The opening 
t 'luld sifinal the first shot in a retail 
skirmish anion); chain outlets locat- 
ed west of the Del Amo Mall. 

The freestanding Tower location 
sits just across Sepulveda from a 
mall housing Wherehouse's 12,500- 
square-foot showcase store, which 
opened in November 1985. A small 
Licorice Pizza outlet is two doors 
down in the mall. A block down 
Hawthorne is Major Video's 8,r)li() 
square-foot superstore, which 
opened its doors in August. 

In spite of the heavy concentra- 
tion of competition near Tower's 
newest store, Solomon remains san- 
guine about the situation. 

"Everything you do is a calculat- 
ed risk," Solomon says. "We have to 
he in the l)est location in the area. 
Retailing responds to the availabil- 
ity of the best ret^iilers, even when 
they're selling the .same product. Il 
becomes a real center for people in- 
terested in that kind of product. It 
iiilds real interest." 

The potential iiurnl)er of custom- 
ers in the South Bay area makes a 
siore there particularly attractive, 
Solomon says. 

"Five hundred thousand to 
tiOO.OOO people go to that general 
area l<i shop," he says. "You've got 
a big city there." 

Tower is making every effort to 
stay ahead in the fray. The new 
store, built at a cost of $1.5 million, 
houses an estimated Si million in in- 
ventory— $700,0O0-$80O,000 in rec- 
ords and $300,000 in video product. 

While Solomon has no ready piece 
count of his audio inventory, he 
savs that the Torrance location car- 
ries 7.000-10,000 videocasseltes and 
"a couple of thousand" la.serdisks. 

The store was designed by the 
New York architectural firm But- 
trick, White & Rurtis. which also 



MBKm 





Four views of Tower Records' 
Torrance, Calif., store, the newest 
player in this highly competitive 
Southern California market. Top: 
While other Tower superstores were 
fitted within existing buildings, this 
store was an original construction 
from the ground up. Second from top: 
In the entrance foyer, an expansive 
check-out counter, at left, and display 
plaques, at right, draw attention to 
stacks of hti sellers. Second from 
bottom; Some 60 video monitors 
adorn the store. This cluster of 
screens is located in the rock section. 
Bottom: The DJ booth feeds sound 
throughout. (Photos: Tim Street-Porter) 



styled five individual Tower outlets 
in New York City and the compa- 
ny's Washington, D.C., and London 
locations. 

"It's real hi-tech," Solomon says. 
"It's hard to describe without get- 
ling poetic. It's real up-market." 

The high, windowless structure 
was designed with input from the 
Torrance city fathers on landscap- 
ing and materials. "The city wanted 
to make sure that it was an attrac- 
tive building," Solomon says. 

Tower's Torrance customers 
walk into a long foyer highlighted 
by an imposing stone checkout 
counter and a wall of video moni- 
tors. Stiieks of current top-.selling 
LPs line the foyer wall. 

The 2.000-square-foot classical de- 
partment is in a room of its own on 
the left; to the right are the 2,000- 
s(piare-foot video department and a 
6.000-square-foot area devoted to 
LPs, compact disks, and audiocas- 
settes. 

The main room, which is decorat- 
ed in muted hues like the rest of the 
store, is a riot of audiovisual stimu- 
lation. The ceiling is covered with 
mirrored tiles; neon "lightning 
bolls" hang overhead; and a "chan- 
delier" is hung with 24 video 
screens. (Solomon estimates that 
there are (iO video monitors.) 

The elaborate jigsaw-cut point-of- 
purchase displays that line the walls 
are designed by two Tower artists, 
who work out of the store's 2,500- 
square-foot basement. 

Buttrick White & Burtis' jazzy de- 
sign is also quite functional, Solo- 
mon .says: "They pretty well under- 
stand traffic flow, from working on 
the other stores. They've developed 
room in front of the counters, room 
for people to move around." 

Tower's discount pricing on top 
pop titles is $6.99; Solomon is un- 
fazed when it is pointed out that 
Wherehouse sells its top 100 titles 
for .$5.99 directly across the street. 

"When people are competing 
head to head, they're at the same 
price, if you get my drift," he says. 

While the opening of Tower's Tor- 
rance store is clearly a high-water 
mark for the chain, Solomon says 
the company's expansion will con- 
tinue through the end of the year. 

In December. Tower will open a 
third store in Phoenix, Ariz, and a 
new store in Bellevue, Wash. It will 
move its Tacoma, Wash., store to a 
new location. 

The chain's Philadelphia store 
will probably open in January 1987. 
according to Solomon. A Boston 
outlet is targeted for a September 
1987 launch (Billboard, Feb. 8). Both 
are being designed by Buttrick, 
White & Burtis. 
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Seminar: Getting The Promotional Edge 

NARM Meet Recommends Third-Party Sponsors 



BY RUSSELL SHAW 

ATLANTA Music retailers should 
work more closely with music man- 
ufacturers and potential third-party 
sponsors to maximize the beneficial 
potential of artist-related promo- 
tions, according to Ralph King, a 
former senior vice president at Rec- 
ord Bar and now president of Ad- 
vanced Retail Consultants, Dur- 
ham, N.C. 

This was the underlying theme of 
"The Successful Promotion," a key 
seminar in the Nov. 11 meeting here 
of A Taste Of NARM '86, a travel- 
ing, instruction-oriented road show 
offered in three Plorida cities — Mi- 
ami, Jacksonville, and Tampa — and 
here by the National Association of 
Recording Merchandisers. 

"For you as a retailer, what I con- 
sider to be a promotion is first and 
foremost an idea," King told the 
more than 50 in attendance. "A lot 
of companies go about marketing 
their product centered around a 
main idea. But for you as retailers, 
your idea is the one thing that can 
get the support from manufactur- 
ers, radio, TV, and newspapers that 
arc out there. 

"I believe the best sources for 
new ideas are new releases. This is 
a good place to gather support from 
the manufacturers' side and radio 
as well. If you were involved in a 
promotion for Stevie Winwood's 
'Higher Love,' for instance, you 
might be able to propose a promo- 



tion to fly a couple somewhere for a 
second honeymoon. The key is in 
taking that new release and using 
the title to generate the idea and 
then gather support with co-spon- 
sors." 

King told the meeting that other 
potentially fertile sources for cross- 
merchandising campaigns are mov- 

The best sources 
for new ideas are 
new releases' 

ie theaters, car dealers, and in-store 
appearances by popular members of 
local pro sports teams. He also 
urged tie-ins with movie theaters, 
centered around new releases and 
soundtracks. "The movie business 
is as dependent on excitement and 
hype as the record business," he 
s-aid. "1 urge you to continually re- 
view the movie sections of your 
newsjjaper. Look for ideas like tick- 
et giveaways and soundtrack tie- 
ins." 

But what of the more conserva- 
tive retailer not caught up in the 
glit'/,? King is similarly enthusiastic. 
"Most of the retail community 
doesn't have the built-in excitement 
record retailers do, so they will 
want to tie into that. When new 
shoes go on sale, people don't line 
up — but when a new Springsteen 
record does, they sure do. You may 



gel a 'no,' but be persistent." 

The consultant listed three ques- 
tions retailers should consider when 
planning a promotion as well as 
four rules to follow. 

"Are you doing something that 
makes sense for the marketplace?" 
he asked. "The worst thing is to do a 
promotion no one cares about. 
You'll also want to pull out the cal- 
endar and coincide your timing 
around the biggest cashflow into 
the market, like any military pay- 
days that may exist. Your promo- 
tion shoulfl draw people into the 
store with money to spend. Also 
know up front what is expected 
from your manufacturer, media, 
and retailer partners." 

King feels planning for promo- 
tion should start (iO days before the 
projected beginning dale ;ind that 
everything sin>ukl be confirmed in 
writing days in advance. 

Despite the natural enthusiasm 
aiul eui)boria that is likely to occur 
in the promotion-planning stage. 
King cited four rules: 

•"If you are going to do a jiromo- 
tion with an unknown artist, you 
have to ensure the other parts of 
promotion are strong enough to car- 
ry that artist. .Maybe the prize is 
strong enough to excite customers 
to come into the store no matter 
who the artist is." 

•"You'll want to have broad ap- 
peal. Don't be too narrowcasted. In 
most markets, you want to ensure 
(Coiitiiiued on uaf/ciJ) 




by Mike Shalell 

How MANY OF today's record 
consumers recall that Peter Gabri- 
el was once a member of Genesis? 
Is the fan of one act also the fan of 
the other? 

We were able to poll audiences 
of both acts on their recent lours. 
Here are some data comparing and 
contrasting their fans. 

Gabriel's audience was slightly 
younger than the fans sampled at 
a Genesis concert. 

Eighteen percent of Gabriel's 
fans are teen-agers under the age 
of 18. Two-thirds of his audience 
are 18-2(>, while the remainder, 
some 15'«, are over 27. 

Genesis' audience has fewer 
fans under the age of 18: The youn- 
ger segment of teen-agers is 13/' 
of the total audience, while IS'S are 
over the age of 25. The remainder, 
607r, is between 18 and 24 vears 
old. 

Age is also a factor when we dis- 
cover how these fans found out 
about the show they were attend- 
ing. In both cases, word of mouth 
is the most frequently mentioned 
way of finding out about the show. 
Word of mouth edges out radio by 
a few percentage points with both 
audience. 

In the case of Genesis fans, 
newspaper ads drew 20'/* of the au- 
dience. In terms of most concerts. 



this is quite high. Newspapers 
were only mentioned by (f ^ of Ga- 
briel's fans as the means from 
which they found out about the 
show. We sec from the data that 
the large increase in print ad effec- 
tiveness can be directly linked to 

Genesis, Gabriel 
fans contrasted 

the older age of the audience. .As 
we've seen in the past, older audi- 
ences are more likely to find out 
about a show through a print ad. 

The favorite radio format for 
both act's fans is overwhelmingly 
album-oriented rock. In each case, 
the sample was asked to tell us 
their two favorite radio stations. In 
the case of Genesis' fans, AOR call 
letters outscore top 40 call letters 
by 4-1. In the case of Gabriel's 
fans, the ratio increases to (J-1, but 
markets we sampled in both offer 
very strong top 40 call letters. 

In relation to their concert atten- 
dance behavior, we see that the 
Genesis fan is a much more casual 
concert-goer. He or she attends 
fewer concerts than their counter- 
parts at the Gabriel shows. Most of 
them see fewer than three shows 
in a vear. 



The Gabriel fan is much more ac- 
tive. More than one-third attend a 
show six times a year. When we 
asked the Genesis fans if they had 
seen the band in concert before, 
70'" told us it was their first time. 

.As for product, 77'- say they 
own Genesis catalog, while 47'< 
say they have the most recent al- 
bum, "Invisible Touch." In Gabri- 
el's case, 7.5'; of the .sample say 
they own some of his product, 
while (>0''; claim ownership of his 
latest effort. We tried to discover 
crossover by asking those at the 
Genesis show if they had pur- 
chased Gabriel's record, however, 
we did not gather this information 
from Gabriel's audience. 



"0// Ta rgt't " is a binrvkUi feature 
to help readers iiaderstand more 
about eousunier bui/int/ habits 
and trends. The eolunin is based 
on retail research eonduetrd by 
the Street Pulse Croup, a Con- 
necticut-based music industrif 
marketing consultanci/ of which 
Mike Shalett is president. 



J\ew Keleases 



ALBUMS 



The foUotcing conjigumtioti nb- 
btrntitu)»!i art' used: l.l'—nlbnm; 
EP — At tended play; CA — cassvttv: 
SA — price not arailoble. Multiple 
records atid/or tapes in n set 
appear within parentheses follow- 
ing the manufacturer number. 
ik^SimuUanvous release ot} CD. 

POP/ROCK 
GEFILTE JOE & THE FISH 
Hanukah Rocks 

IP Hh.FW HNl P <.',0 18 

LITTLE RICHARD 
Lifetime Friend 

CA i .I'lS."-. IK '<tl 

TESLA 

Mechanical Resonance 



THE THREE STOOGES 

Christmas Time With The Three Stooges 

IF Rlirtio RW P 60fi tS <*8 
CA R«K: 606 $^ OB 

VARIOUS ARTISTS 
Christmas Rocks 

EPn^.",■^^^f.''t,•J.' ib9P 

VARIOUS ARTISTS 
Cool Yule 



VARIOUS ARTISTS 

Dr. Demento Presents: The Greatest 

Novelty Records Ot All Time Vol. VI, 

Christmas 



VARIOUS ARTISTS 

Rockin' Christmas — The 50's 



VARIOUS ARTISTS 

Rockin' Christmas — The 60's 



XTC 

Skylarking 

IF ccn«n an 2*1 if wcA sa «b 

CftMSG3«llI »9B 

BUCK 

NAYOBE 
Nayobe 

lP(e*«f SI 00? Wft M i n 
CA V 002 no 1.11 

COMPACT DISK 

J.S. BACH 

Sim Suites For Unaccompanied Cello; 
Suites 1. 2. 3 
Janos Starker 

CDSf'si'jl tP lOOD inicKonMuKc nolril 

BERLIN 

Count Three And Pray 

CD Cf tw r .'4 1 ? I JisqB 

DIGITAL SEX 
Essence & Charm 

CO NMk ^.'i'."-r.it»ISV:t>OOr nOI.»l 

PETER GABRIEL 
Plays Live 

C0a*tt.n?4017 WIA 



(Continued on page i4) 



Compact Disc Dividers 

SADE 



800/648 • 0958 

' GOPHER PRODUCTS CORP. 
2201 LockhMd W*v. 
Canon City. M«v. tITOI 




COMPACT DISCS 

Americas 
Largest Distributor 



New York Los Angeles 
(212) 517-3737 (213) 388-9834 

Toll Free (800) 826-0079 

Connecticut Fax 
(203) 544-8391 (203) 544-8056 
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Home storage units for: 
CDs, Cassettes, Video 8 mm 
Ask your local retailer 



CANADA: 

ntCCOii (4ie) 731 3)22 

Uft Ducptay Inc. 
7216 Imyenline Av«nuv. 
Narth B«tgaa N] 07047 
(30!) W2-8903. MS eSOt 



syslenus v.i\h tiituri' 





GEMINI 
DISTRIBUTING 

CD ONE STOP 

WHOLESALE ONDf 

INKHRK HT MSTIIHTM 
IMAJNUttLCrS 

6299 McDonough Drive 
Norcross. GA 30093 
404-441-1868 



The Record Company That Doesn't Make Records 

DISTRIBUTORS 




THE ATMOSPHERE 

COLLECTION 

"A Day on Cape Cod" 

KD 300IJ i^nycAPi 

RCD 100 J 5 BABBLINO SHOOK 
KD 300l6SUNSersuRF 
RC0300l7SUMMiRRMN 
SerfM of Digitdl Awbieni 

Nat^ire Recordings 



■71S 
■. MUSIC COW' 

M 
. : .'7M 



SCMWVA«TZ BROS INL 
Ljnhain. MD 
I 800 6iB0S]0 
■OUNDIIIIIECOODS 
Cambndm. MA 
(6171 )S4 0700 
GIMIMI [HSTRjeuTOflS 
Norctou. GA 
I 800 862 2J02 E>t 727 



SURfSIDE DISIRIBUTORS 
Honolulu HI 9681 7 
(8091 S24 2744 



HYKOOISCUiA 

S,llcm. MA0I970 
617 74J 7678 
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Compiled Irom a national sample o( retail sales reports. 
ARTIST TITLE 

LAIill AN.tMlltH PlSIMllilJIlNIi lAlltl 


1 


1 


1 




* * NO. 1 * * 

BOSTON M A M' AO iiiiiH 4 wi'oli^ ■!( No One THIRD STAGE 


2 


2 




2 


BRUCE SPRINGSTEEN BRUCE SPRINGSTEEN & THF F STREET BAND 


3 


3 


2 


12 


PAUL SIMON MAmrRBRos 7 7!t44 7 GRACELANO 


4 


16 


22 


3 


THE POLICE PVPRV RRFATH YOU TAKF/THF SINHI F"; mi 1 FTTinN 
A4M CD J90? tvti»i oncf,n luu , Mr\t / , nc Oi,^VJi.C9 v,WLLt^ , iwii 


5 


10 


13 


10 


BRUCE HORNSBY & THE RANGE rca pcd i hosh THE WAY IT IS 


6 


1 


5 


5 


BOSTON tnctK 34IBB BOSTON 


7 


12 


11 


6 


BON JOVI MEIKURT 890764 2 POtYGRAKA SLIPPERY WHEN WET 


8 


4 


8 


21 


GENESIS aiianih: ?bi641 INVISIBLE TOUCH 


9 


5 


4 


g 


TALKING HEADS smt cop 461^7 warner Bros TRUE STORIES 


10 


8 


7 


13 


BILLY JOEL C(XuMBiA ck aoaoz THE BRIDGE 


11 


9 


6 




ui lev 1 iruuic A. Tur Aicuuc ^.^^t, misn 
nUtT LLWI3 fl> Itlt Ntna CIIRTSAIIS VK 4IS3A rUnLl 


12 


E 


9 




PETER GABRIEL C^FKN 2-7A0BS WARttCR BROS SO 


13 


15 


3 




STEVE WINWOOD isiArfii tsaab 7 WAWNtH BROS BACK IN THE HIGHLIFE 


14 


11 


10 


n 


LIONEL RICHIE aaoiown bisbmd DANCING ON THE CEILING 


IS 


13 


12 


16 


MADONNA siRClTStAswRMn BROS TRUE BLUE 


16 


17 


18 


80 


PINK FLOYD MAHvtsi co abooi cariioi DARK SIDE OF THE MOON 


17 


NEW^ 


1 


BRUCE SPRINGSTEEN coiuMaiA ck ibbsj BORN IN THE USA 


IS 


30 


2S 


3 


BOSTON 1 11. 1 A JSOM DON'T LOOK BACK 


19 


18 


17 


31 


ROBERT PALMER niAW 2W47i AtiANlic RIPTIDE 


20 


2S 


26 


27 


STEELY DAN m a ucad ss70 DECADE 


21 


19 


14 


5 


CYNDI LAUPER ix»iraii ha au31 i iiv TRUE COLORS 


22 


23 


19 


17 


ANDREAS VOLLENWEIDER cm uasiirmmas ma a22ss DOWN TO THE MOON 


23 


28 




2 


MANNHEIM STEAMROLLER ami rican crahapium agcoiwa FRESH AIRE CHRISTMAS 


24 


22 


21 


67 


CREEDENCE CLEARWATER REVIVAL iajiiasy icD07j<xJn CHRONICLES 


25 


K 


24 


3 


LED ZEPPEUN ailanik l LED ZEPPELIN 


26 


21 


16 


8 


TINA TURNER CAnioi coR imj BREAK EVERY RULE 


27 


27 




2 


THE ROLLING STONES AiK(»u<,7 2 nxvsRAAA HOT ROCKS 19641971 


28 


NEW^ 


1 


THE HUMAN LEAGUE aam vircin co S2i« aam CRASH 


29 


29 


20 


9 


LINDA RONSTADT (iiaira « 60474 1 FOR SENTIMENTAL REASONS 


30 


20 


15 


19 


SOUNDTRACK cauMB(ACK 4017] TOP GUN 
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CLASSICAL™ 

Compiled irom a natioi^al sample ot retail sales reports. 
TITLE ARTIST 

LABft & NUMBER OlSTKIBUUNG (ABLl 


1 


4 


8 


4 


* ★ No. 1 * * 

HOROWITZ IN MOSCOW (K ah a99 1 wool, ai No Ore 

VLADIMIR HOROWITZ 


2 


2 


3 


18 


SYNCOPATED CLOCK pro ari! cod 26a 

ROCHESTER POPS (KUNZEL) 


3 


1 


1 


15 


DOWN TO THE MOON r.BS mh aizss 

ANDREAS VOLLENWEIDER 


4 


5 


6 


5 


SOUTH PACIFIC CB5MK4770S 

TE KANAWA. CARRERAS 


5 


3 


2 


44 


BACHBUSTERS ([(arcboizj 

DON DORSEY 


6 


6 


4 


37 


HOROWITZ: THE LAST ROMANTIC DC aiboas 

VLADIMIR HOROWITZ 


7 


7 


5 


25 


BACH MEETS THE BEATLES rro arte cdd 71 1 

JOHN BAYLESS 


8 


8 


7 


13 


HOROWITZ: THE STUDIO RECORDINGS oc 419 717 

VLADIMIR HOROWITZ 


9 


10 


10 


10 


HOLST: THE PLANETS iCLAHCsoisa 

ROYAL PHILHARMONIC ORCHESTRA 


10 


9 


9 


80 


AMADEUS SOUNDTRACK lANtASvwAu 1791 

NEVILLE MARRINER 


11 


12 


14 


4 


FILMTRAX PRO arii coo 7bo 

LYN LARSEN 


12 


11 


11 


11 


SABRE DANCE pro arte cdd 7So 

HOUSTON SYMPHONY (COMISSIONA) 


13 


13 


12 


80 


TCHAIKOVSKY: 1812 OVERTURE ieiarciooai 

CINCINNATI POPS (KUNZEL) 


14 


15 


16 


45 


ORCHESTRAL SPECTACULARS ieiarc sol is 

CINCINNATI POPS (KUNZEL) 


15 


14 


13 


80 


TIME WARP iE(ARCfloi06 

CINCINNATI POPS (KUNZEL) 


16 


18 


26 


3 


KATHLEEN BATTLE SINGS MOZART anoec cdc 471ss 

KATHLEEN BATTLE 


17 


17 


17 


80 


STAR TRACKS ielarc BO094 

CINCINNATI POPS (KUNZEL) 


18 


16 


15 


35 


SWING. SWING. SWING philips 4 1 7 67b 

BOSTON POPS (WILLIAMS) 


19 


19 


18 


24 


TELARC SAMPLER #3 teiarcbooos 

VARIOUS ARTISTS 


20 


20 


19 


33 


WILLIAM TELL AND OTHER FAVORITE OVERTURES ielarc boi |6 

CINCINNATI POPS (KUNZEL) 


21 


21 


20 


9 


ANNIVERSARY loncon 41 7 362 

LUCIANO PAVAROTTI 


22 


22 


22 


32 


SONGS FROM LIQUID DAYS cbs ma 39664 

PHILIP GLASS 


23 


23 


23 


69 


GERSHWIN: RHAPSODY IN BLUE ess mk 39699 

LOS ANGELES PHILHARMONIC (THOMAS) 


24 


26 




2 


DVORAK: CELLO CONCERTO ess m« 47706 

YO YO MA 


25 


NEW^ 


1 


TCHAIKOVSKY: THE NUTCRACKER SOUNDTRACK ieiarc B0137 

LONDON SYMPHONY ORCHESTRA 


26 


25 


24 


12 


ROMANCES FOR SAXOPHONE cesm42i22 

BRANFORD MARSALIS 


27 


27 


27 


28 


PLEASURES OF THEIR COMPANY anul coc 47196 

KATHLEEN BATTLE. CHRISTOPHER PARKENING 


28 


24 


21 


14 


BERNSTEIN: WEST SIDE STORY (HIGHLIGHTS) OG 41s 963 

TE KANAWA. CARRERAS (BERNSTEIN) 


29 


28 


28 


6 


BEETHOVEN: PIANO CONCERTO NO. 5 philips 416215 

CLAUDIO ARRAU 


30 


29 


29 


80 


COPUND: APPALACHIAN SPRING ielarc S0O7s 

ATLANTA SYMPHONY 



42 
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NAHM SEMINAR 

tContinufd from papf 41) 

that better than 50? of the people 
will be interested in that promo- 
tion." 

•"Keep the promotion simple for 
everyone. Don't set up a series of 
qualifiers, like a series of trivia 
(James that will be too intense and 
complicated for customers to partic- 
ipate in." 

•"Make sure the promotion is le- 
gal. Some cities and states have 
verj' strange laws about what you 
can or can't do. Before you invest 
that time and energy, know you are 
legal and within bounds." 

King also had some words of cau- 
tion about what to look for when 
taking on a local radio station as a 
partner in promotion. "Look for the 
station that merchandises music, 
rather than just the station itself," 
he said. "The one to work with is the 
one that will tell the listener who 
the artist is, what album the song 
came from, and talk about the new 
release. 

"They are going to want some ad- 
vertising, so look for a third person 
like another retailer or a record 
company to fund your idea. But 
make sure that the radio station is 
giving you promotional time, not in- 
cluding it as part of an advertising 
package they are selling you. What 
you have to offer to encourage this 
is the physical presence they don't 
have. You should offer the radio 
station front-of-store physical dis- 
play for their call letters." 

Lastly, once the promotion is in 
place. King indicated he considers 
two weeks to be a useful lifetime 
for such an event. "After that, the 
people in the store are ready for the 
next promotion," he said. 

The NARM regional agenda in- 
cluded a discussion centered on the 
future of cutouts. 

It was agreed by participants on 
the panel that because of the large 
amount of turntables in use, cut-out 
LPs will thrive for some time to 
come, particularly if and when new 
releases by these artists are not 
available on LP and parallel CD cat- 
alog carries a substantially higher 
price. Price-competitive CD cutouts, 
by contrast, were not seen as being 
a significant factor in the near fu- 
ture. 

Participants on the "What's A 
Cut-Out And Why Is It So Cheap?" 
panel were Mike Maslin, Surplus 
Records & Tape Distributors; Brian 
Panler, Turtles Records and Tapes; 
Steve Pearlman, Scorpio Music, and 
Susan Smith, One Way Records. 



CD Blisters 

NOW 

Available for Shipment. 

Much Higher Quality 
& Lower Prices Than 
Paper CD Packaging. 

From the No. 1 Supplier 
of CD Blisters. 

Coll Col 612-934-4078 
INNOVATIVE PLASTICS INC. 



CY-1018. THE C0UNT8ASIE ORCHESTRA, 
"LONG LIVETHE CHIEF," DDD 



LONG LIVE 
THE CHIEF 

IhiilMl IliK llnkvlm 



CY-1128. McCOYTYNER, "DOUBLETRIOS," DDD 




CY-1 216. CA RMEN McRAE, "ANYOLDTIME," DDD 

""lyoioiE 

CARMEN McRAE 



IDENON] 



»5 



CY-1316. PHIL WOODS QUINTET "GRATITUDE," DDD 




This winter 
Denonjazz 
is hot 



Recorded in New York as part of Denon's Jazz 
Project, each of these four Compact Discs contains over 
60 minutes of heat. Experience the warmth of Carmen 
IVlcRae in the thirteen classic cuts of "Any Old Time." 
McCoyTyner's first work on the Denon label, "Double 
Trios" is also his first to include performances on electric 
keyboards. Also new to the Denon label are two first- 
place winners in the 51st Annual down beat Reader's 
Poll: the Basie Band and Phil Woods. 

To keep the heat on, this music has never stepped 
outside of the digital domain. Each disc was digitally 
recorded, digitally mixed and digitally mastered on 
proprietary Denon equipment. But you'd expect no less 
from the First Name in Digital Recording. 



DENON 



The First Name in Digital Recording 



Nippon Columbia Lid , Ibkyo. 107 Jap<iii 

Denon America, Inc., 27 LawDnve. Faiffieid. N J 0/006 

DenonCanacta.lnc.. l7D«niM>n Street, MatkhamOnt.L3R lB5Can«la 
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MCA Bows 'Mutt Music' 



BY CHRIS MORRIS 



UOS ANGELES MCA Records' 
Nashville division is attemplinK lo 
stir retail and consumer intertwt in 
what it is calling "mutt music" 
artists — country-inflected per- 
formers whose sound has the po- 
tential to appeal to younRcr listen- 
ers — with a sampler featuring six 
of the label's up-and-cominR acts. 

The r2 lr,ick sampler, which fea- 
tures two son^s apiece by Steve 
Earle, I.yle Lovett. T-Bone Bur- 
nett. Giles Reaves, Nanci GriHith, 
and the duo Acoustic Alchemy, is 
being used to spark enthusiasm 
for the acts at in-house, retail, and 
consumer levels. 

"Country music is going 
through an evolutionary stage as 
far as sound," says Walt Wilson, 
director of marketing for M('A 
Nashville. "You have two forms. 
First you have traditional — 
George Strait, Rcba McEntire, 
and Randy Travis. Then you have 
another sound; I call it a mutt' 
sound. It's a crossbreed, a hybrid, 
and it lends itself to a broader 
base than traditional country." 

Resistance to the country label, 
which is fre(iuenlly applied lo the 
new style, is often found behind 
the counter at the retail level, ac- 
cording to Wilson. 

"When you call certain music 
country, it's hard lo gel younger 



people and store clerks, " he says. 
"You don't go into a record store 
and hear Conway Twitty. You 
hear rock." 

The problem is primarily one of 
a lack of ex|)Osure to the new, less 
traditional sounds, he says. 

"I can ask the clerks, 'Do you 
like country music,' and they'll say 
no," he says. "But I can play Steve 
Earle and say, 'Do you like this,' 
and they'll say yes." 

To that end, MCA has pressed 
'2,000 copies of the anthology, ti- 
tled "The You Can't Resist Sam- 
|)ler" after a Lovett composition 
included on the LP. Via its 
branches, the label will distribute 
1,500 copies to retail outlets for in- 
store play: another 500 have been 
allocated for college radio. 

Each copy will Include a sheet of 
information on the artists and a 
questionnaire post card. Among 
the questions posed are, "Do you 
feel differently about these artists 
after listening lo the album?" and 
"How would you describe this mu- 
sic?" 

Wilson says the sampler will 
also be used to educate MCA 
branch personnel. 

"Realistically, they don't listen 
lo every record in the branches," 
he says. "We're turning our own 
people on to this music." 

The mid-November shipment of 
(Coiititiiu'd on paf]f jS) 



Independent Record Alleys Share Ad Space 

^Partners' Maintain Distinct Inventories In 2 States 



This story prepared by Earl Paige 
in Los Angeles and Ed Morris in 
Nashville. 

NASHVILLE Two independent 
record store owners in the Cincin- 
nati area have found that by team- 
ing up they can 3har|)en their com- 
petitive edge. Both stores are called 
Record Alley, an angle that allows 
the advertising for one to simulta- 
neously promote the other at no 

'It helps us 
both to use the 
same name — we 
both get traffic' 



Bob Theissen's Record Alley is a 
2,400-S(|uare-foot store and is locat- 
ed in a historic and refurbished 
shopping plaza in northern Cincin- 
nati. Marly Nelson's Record Alley, 
a freestanding 1 ,800-square-footer, 
is across the Ohio River from Cin- 
cinnati in Erlanger, Ky. The two 
"partners" have lieen friends for 15 
years and used to promote record- 
collector shows. 

Theissen says their experience 
with such exhibitions helps their re- 
tail service. He adds thai because 
they are record collectors, they em- 



phasize customer service. 

"We don't turn anybody away. 
We treat our customers like real 
people," says Theissen. "We always 
ask customers what else they're 
''•■■king for. We go out of our way to 
get a special order. Sometimes the 
customer doesn't even know some- 
thing is available. They give us a ti- 
tle they've been wanting for years. 
We just go down lo the one-slop and 
pick it up right off the shelf." 

Although both men say they do 
not plan their advertising together, 
each commonly includes the other's 
store address and phone number in 
the ad time or space purchased indi- 
vidually. Moreover, each honors the 
other's sale prices on albums, even 
though they don't maintain an iden- 
tical pricing structure. 

The Kentucky store has been in 
operation for seven years; the Cin- 
cinnati outlet has been in business 
for one year. 

According to Theissen, he and 
Nelson both decided to use the store 
name Record Alley. Theissen says, 
"It helps us both, using the same 
name. We run advertising together. 
We both get Irafnc." 

Ordinarily, the two stores "use a 
lot of radio," Theissen says. AOR 
outlets WEBN Cincinnati and 
WKKS Vanceburg, Ky., plus the 
commercial college station WOXY 
Oxford, Ohio, get heavy use. "I'm 
about half-soul or whatever you call 



it," says Theissen. "Marty has a lot 
of country. But our biggest catego- 
ry is hard rock, a lot of heavy met- 
al." 

The two have not diversified into 
full-line video, but both stores rent 
music videos. "We have around 100 
titles," Theissen says. "We've been 
doing this for a year; $5 rental for 
two days." Nelson says thai "20 or 
so" full-service video stores in his 
area make his branching beyond 
music videos seem superfluous. 

Both Record Alley stores are 
open 11 a.m.-8 p.m., Monday-Satur- 
day, and from noon-7 p.m. on Sun- 
day. 



NEW RELEASES 

(Co)itiiiuv(i frotH fittfir ^1) 

J. HAYDN. MENDELSSOHN 

String Quartets. Octet in E FIat Major 

Smetana Quartet, Panocha Quartet 

CDOfoonCO 11^9 nohil 

ELTON JOHN 
Leather Jackets 

CDGfUpn ; :ii 14 WEA'J15»8 

KRAFTWERK 
Electric Cafe 

CO Warnrf B'tri 2 2%52^ WEA/SIS 98 

GUSTAV MAHLER 
Symphony No. 5 

Eliahu Inbat, The Frankfurt Radio 
Symphony Orchestra 

CO Onon CO lOSH no M 



MIDEM 




DON'T HAVE 
TO BE BIG 
TO EXHIBIT 
AT THE BIGGES T 



Certainly all the big names will be exhibiting at MIDEM '87. So will many 
of the smaller companies who play such a vital role in today's world 
music induslr) . Some have been coming for 20 years. Some are quite new 
Wliy not join ihem? 

As an Exhibitor you're not just part of MIDEM you are the 
show, ranking with the biggest names and with all the business 
pull of music's greatest international rnarkel-[)lace. 
MIDEM is where the regional and global deals are struck that 

build company prosperity. It's here you'll find all the top 
producers, record companies, publishers and independents 
from over 50 countries. 

For promoting records, catalogues and artists, nowhere 

else comes close. It's the place for viewing or screening 
the latest video promos-or for an update on slate of the art studio 
e(|uipment. 

And where else can you attend the famous MIDEM Galas, or see sn 
many lop bands performing'^ Or alli-nd llie MIDEM MIP RADIO, ihe Inurlh 
great international radio program market. Where else but at MIDEM i.s ihe 
enviroimient more suited lo making those contacts you need to succeed? 

The rest of the world is wailing lo hear what's new from the 
American music indu.stry. MIDEM is the unique opportunity lo show them 
what vou have. 

Por openers, ring Frank Kelcz on (212) %7-7600. He'll tell you all you 
need lo know about exhibiting at MIDEM '87. Practically everything is done 
for you-including fully equipped and furnished stands wilh phone and hi-fi 
equipment. All in all, you might be surprised at how little cxnibiting at 
NIIDEM '87 will cost. . .and how much attention you'll get. 



I Please ru.sh me further 
. details on MIDEM '87 



Name: . 

Company: . 

Iltle; 

Address _ 



L' 



Phone: . 

■ninl ,V«»nriali-s. Inc.. 38 WesI .•J2nd Sln-el. .Siiilr 1S12. New York. IN.Y. 10001 
I'honi-T 12121 %:-TWKI T,-l.-\: IWliJ PKIl M I) 11 FA.\: (2121 %7-7W)7 



J 
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A Bll LflOARO ADVERriSING SUPPIEMENT 



sonet 



Into The 
Multi-Media 
Age 



Involvement in multi media exploitation of programming 
has been recognized by Sonet as a logical evolutionary 
step for some years no«;. so it was no great surprise, when 
the Europafilm studio complex came on the market two 
years ago. that the Sonet group came up with a successful 
bid for the facility. 

Says Sonet international group chaimian Dag Haegg- 
qvist: "We saw this as a non recurring opportunity, coming 
at a time when we were witnessing the parallel development 
of high technology progress in the audio, video and film 
media. 

"Increasingly, home entertainment companies have to 
concern themselves with all forms of exploitation of pro 
gram material. Today, when you release an album of music, 
you are thinking not just in temis of a vinyl disk, cassette 



and compact disk, but also possible film, video and TV con- 
nections. The reason we made such a substantial investment 
in the studio area Is that we realized how essential it is to 
operate on a muhi-media basis." 

The Sonet Studio complex, still in the course of moditica 
tion, consists of film and video studios, video mixing and 
dubbing facilities, video duplication, handling in house and 
custom work, and three sound studios, tfie largest of which 
can be used for combined sound and video recordings and 
incorporates a 120-seat theater. 

Acquisitions of the Europafilm complex has put the 
Sonet group in an unrivalled position in Scandinavia. "No 
one," says Haeggqvist, "would be stupid enough to uy to 
compete with us." 

The studio complex is located in northwest Stockholm, 
an area which also boasts the headquarters of EMI, CBS. 
Toolex Alpha and, in due course, PolyGram. The facility in- 
cludes a mobile studio which, while on site, is used as a con- 
trol room for the video studio. 

Sonet has already released album/video packages featur- 
ing pianist Adam Mokowicz, Chel Baker, the late Zoot 
Sims, Benny Carter, and the Rendezvous In Rio production 
featuring Sivuca, Toots Thielemans and Sylvia, and more 
such productions are being lined up. 

"This is a reflection of the fact that in the present econom- 



ic and technological climate, record companies just cannot 
afford to limit their operations to one level. The record com- 
pany is just one useful channel for the distribution of music, 
but in order to survive and prosper today, you have to get 
into all the areas where music can be used," says Haegg- 
qvist. 

And what makes this philosophy expedally timely is the 
fact that, over the coming years, big changes in the Scandi- 
navian broadcasting landscape are likely to aeate a massive 
demand lor programming, not least in the TV medium. 
"Even if the actual transmission of television programs con- 
tinues to be controlled by the government," Haeggqvist 
says, "the networks will need the help of the private enter- 
tainment industry to maintain program output. 

"In the years ahead I am sure that an increasingly large 
proportion of Sonet's turnover will come from sources oth- 
er than conventional record and cassette sales." 



Swedish Sufficiency—International Expertise 



Adaptability, dedication to good music, solid integrity 
and an efficient but always amiable way of doing 
business — these are some of the factors which have main- 
tained the Sonet group on an enviable level of prosperity 
for three decades. 

In recent years, independent companies in the music 
business which operated in a fairly free and easy manner, 
bouyed along by a love of music and a pioneering spirit, 
have shown themselves to be increasingly vulnerable to 
the chill winds of recession and to the unrelenting fierce 
competition of the mega-corporation. 

But in a business where there have been substantial at- 
trition, takeovers, mergers, bankruptcies and buy-outs, 
Sonet has not only survived but has prospered and pro- 
gressed — without sacrificing in the process the good-na- 
tured, non-conformism and sense of fun which have been 
so much a part of its philosophy. 

The ability to run a business with brisk efficiency, «nth- 
out giving the slightest appearance of being brisk, is a 
well-known Sonet attribute. The company's innate friend- 
liness and ability to communicate its enthusiasm tor the 
function of disseminating good music have a lot to do 
with the fact that its relationships with licensors and li- 
censees are mostly of the long-term variety. 

When they started the Sonet label in 1956, Sven Lind- 
holm and Gunnar Bergstrom financed the operation with 
5.000 Swedish crowns borrowed from their parents. The 
company has been self financing since that time and is 
currently turning over 750 limes its first year's income. 

Says Sonet international group chairman Dag Haegg 
qvist: "Good relationships within the industry are tremen 
dously important to us. We feel that we approach the 
business in much the same way as do Chris Wright, Chris 
Blackwell and Richard Branson and this obviously helps 
to generate mutually beneficial associations. I do a great 
deal of travelling in the cause of maintaining personal 
contact with our business partners and 1 think this is a key 
reason why we continue to have the respect of these peo- 
ple. 

"Another important factor is that we still like to listen to 
music and to participate in the creative process." 

It is ironic and paradoxical, but it may also be true, that 
what helps Sonet to sustain prosperity is thai its directors 
did not really regard making a profit as a priority when 
they first went into the business and, privately, they will 
still confess to you today that it is not their main motiva- 
tion. 

"It really didn't develop as a business as a business at 
the beginning." Haeggqvist says. "Tlie only money that 
was put in from the start was enough to import the first 
shipment of Savoy records from the U.S. Then it was a 
question of selling that product in order to raise money to 




The Swedish jazz 
enthusiasts who 
turned their mutu- 
al musical passion 
into a major inter- 
national multi-me- 
dia success. From 
left: Suen Lind- 
holm. Gunnar 
Berystrom. and 
Dag Haeggqvist 



buy some more. 

"Sonet has always been under-capitalized, and yet we 
have been running at a profit for most of the time we 
have been in business. We have never paid dividends. The 
main return we look for is the satisfaction of producing 
good music. 

"We have never been, primarily, a bottom-line oriental 
ed company, though, of course, we recognize that if we 
didn't make profits we would not be able to continue in 
business. We are not concerned to make personal for- 
tunes — and this has much to do with the society we live in 
and the kind of tax system that prevails, because it is a 
system which does not favor the private accumulation of 
wealth. However, by international standards, it is quite fa- 
vorable to the idea of re-investing profits in order to ex- 
pand the business and thus generate social benefit. 

"This in a way has reinforced our inclination to follow 
our own ambitions and instead of opting to make the 
maximum amount of profit in the minimum period of 
time, we have had very good reasons to invest in good 
recordings where, manbe. a profit will emerge after a peri- 
od of years. 

"This means that we can spend a lot of time developing 
an artist or an act. We don't have the obligation of report- 
ing to shareholders every six months and having to prove 
that all the artists on our rosier are generating profits. 1 
think this bottom line pressure can backfire tremendously 
in terms of artist development." 

The Sonet management feels, in short, that it makes 
more sense to use its financial resources in interesting re- 
cording and video projects rather than pay inordinate 
amounts of tax on high personal incomes. Or, as Haegg- 
qvist puts it: "We have had the satisfaction of doing a lot 
of things through the company which more than compen- 
sate for having to settle for swimming pools of modest 
dimension and a near absence of yachts." 

He adds: "We have never had a problem to know what 
to do with our money, where to invest it. The income the 
Sonet group has generated has given us the opportunity 
to record a lot of artists we have always admired, irrespec- 




Sonet headquarters for the post 10 jxars has been the lov 
ingly restored art nouveau house on the island of Lidingo, 
just 10 minutes from the center of Stockholm. 

live of whether those recordings are going to bring us a 
financial return." 

Another strand of the Sonet philosophy is that to go 
half-heartedly into something which is ostensibly com- 
mercial but uninspiring on a creative level may well be 
less rewarding financially than doing something non- 
commercial with great vigor, commitment and convic- 
tion. 

Although deceptively unhurried and relaxed in their 
approach, the Sonet people are very much alive to the 
basic imperatives of business survival. They have been 
quick to see the need to reconstitute the group as a multi- 
media operation — hence the restructuring process which 
took formal effect on July 1 last year when the parent 
company was designated as Sonet Media AB and 
grouped within it were divisions handling records, films, 
videos, music publishing, art, studios, distribution and op- 
erating companies in the four Nordic countries, U.K. and 
France. 

Other elements in the Sonet success story are the fact 
that the company has never put itself in a position where 
it depends excessively on being the licensee for Scandina- 
via of one particular label and, with the inestimable bene- 
fit of experience gained over 30 years, Sonet is particular- 
ly well attuned to the needs of music consumers in 
Sweden, Denmark, Norway and Finland. 

"The multi-national companies, for some reason, have 
not been all that vigorous in their Scandinavian business 
activities; they have mostly regarded their operating com- 
panies more as vehicles to market their international 
product rather than as means of building and exploiting 
local repertoire. Furthermore, the interest of the multi-na- 
tional companies here in handling third party repertoire 
for the Scandinavian market seems to have declined ev- 
ery year," says Haeggqvist. 

Sonet has devoted a great deal of time to building a 
(Continued on page S-17) 
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Creativity + Credibility = 
Continued Chart Success 



With the current diuersification and expansion of 
the Sonet organization, its record label is now 
the day-to day responsibility of Hans Breitholz, who 
had gained valuable local experience with EMI Swe- 
den as their marketing and sales manager, having pre 
c viously been a working musician. Breitholz shares his 
I responsibility with Lars Olof Helen, Sonet director and 
I international manager, who has been with the compa 
^ ny for 20 years. 

I Much of Breitholz' time Inevitably involves Sonet's 
^ licensed-in labels — Chrysalis. Island, Jive, ZTT, Stiff, 
J Mute, Curb and a number of slightly more specialist 
•D labels like the jazz-orientated Pablo. 01 particular note 
I at the moment in terms of domestic success are De 
I peche Mode, Huey Levins and a new Chrysalis band 
< called Device, whose success in Scandinavia is regard- 
ed as a prelude to greater international fame, while 
their songwriter Holly Knight (her songs have been re- 
corded by Tina Turner and Rod Stewart among oth- 
ers) has her own hit in Sweden with "Hanging On A 
Heart Attack." 

In a country where critical comment in the press is 
still of some considerable importance, much of Sonet's 
success is, of course, achieved with internationally re- 
spected artists such as Steve Winwood, Robert Palmer, 
U2, etc. Radio and club promotion is gaining in impor 
tance and both Samantha Fox and Billy Ocean have 
capitalized on their worldwide success with even big 
ger hits in Sweden. 

Naturally, the effectiveness of Breitholz and his ag- 
gressive, young promotion and marketing team is 
measured partly by chart results. In Sweden, there are 
two notable charts — what is known as the Tracklistan 
is compiled by listeners sending in postal votes to the 
Swedish radio organization. This is regarded as an im 
portant step towards inclusion on the Sales Chart 
which is published fortnightly in the main media and is 
based on a representative survey of national dealers. 

Most a&r decisions regarding local talent are under- 
taken by a committee and of course local repertoire ac- 
quired can be both time consuming and profitable, de- 

The Total 
Audio— Visual 
Facility 

While Sonet has invested in studios for some 
lime, recent years have seen investment of a 
magnitude which must be the envy of similarly sized 
companies. Apart from the purchase in London of the 
celebrated Riverside Recording Studios (now largely 
re-equipped with the latest in computer mixing facili 
ties etc.) the opportunity to acquire what had been the 
film studio complex of Europa Film in Stockholm was 
eagerly accepted. 

Following extensive renovation which continues, 
this multi-faceted complex in the Bromma suburb of 
Stockholm is overseen by Sonet Studio's managing di 
rector Olle Mossberg, who was previously head of 
technical facilities at the Swedish national television 
company. "The main complex contains six studios — 
two of these are large fully equipped film/sound stages 
currently, of course, also used (or video production. 
One is used exclusively for video and television pro 
duction and there are three state-of-the-art recording 
studios." 

One of the major sound stages is fully wired for both 
24-track sound (SSL) and video and equipped with 
movable sealing for recording live concerts. Naturally 




l-onglime Scandinouian fauorite — Island's Robert Palm- 
er — returns Sonet s gold disk salute. From left Dauid 
Harper, manager Lars Olof Helen. Sonet Sweden: Palm- 
er Phil Cooper. Island irUemational director 



spite, as Breitholz says, "the fact that any investment in 
artists who sing in Swedish is unlikely to be recouped 
anywhere else other than Scandinavia, naturally 
enough. However, it is necessary to have longer rela- 
tionships with local acts, although the flow of imports 
which often affect international repertoire does not ap- 
ply." 

Among local names with the strength of Sonet be- 
hind them is Py Backman. already a major star in Swe- 
den, the fairly new Di Leva, an Iggy Pop like figure 
whose material veers from the melodic to the manic, 
and of course many other local artists in every style 
from folk to jazz to country, using the Swedish lan- 
guage and impressions of the unique Swedish lifestyle 
and deep Nordic heritage to continue the countiy's 
long musical tradition. Some artists prefer to mix 
Swedish and English and notable among these is the 
affable country personality Hasse Anderson. A giant of 
a man in every way including musically, his best selling 
album has sold in excess of 150,0(X). 

Swedish artists choosing to perform in English with 
(Continued on page S 20) 




Sonet Group Swedish divisional directors, from left Peter 
Possne. Sonet Film: Hans Breitholz. Sonet Grammofon: 
Stefan Logslrom, Sonet Music: and Olle Mossberg, Sonet 
Studios. 



the film studios are fully backed up with all the neces- 
sary offices, production suites for sound effects over- 
dubbing, wardrobe, dressing room facilities, restaurant 
and fully equipped work shop. This attractive site also 
houses the Sonet video duplication plant with natural- 
ly enough, multi-language subtitling equipment and 
four master machines driving 200 VHS slaves and 
smaller quantities of the other formats. 

While most of those who have used the new studio 
complex are already connected with Sonet, Mossberg 
is happy that more and more clients from outside 
Scandinavia will be taking advantage of the facilities, 
which compare very favorably in price with most 
American or British studios which are similarly 
(Continued on page S-20) 



Selective 
Success 

Sonet Film has been part of of the Sonet group 
since the end of the '70s, although the current 
managing director of the film and video company, Pe- 
ter Possne, has only been with the company since 
1984, when he joined from the Reader's Digest organi- 
zation. Perhaps not the most obvious background for 
the boss of a film and video company, but Possne had 
spent his years with Reader's Digest marketing their 
well-known box sets of albums and cassettes — includ- 
ing the uniquely successful direct marketing campaign 
on local Swedish product with phenomenal success 
that has yet to be repeated — so the music world was by 
no means unfamiliar . . . 

"We work in three main areas — theatrical releases, 
home video, and in co-productions with other compa- 
nies like Svensk Filmindustri, Viking Film and others. 

"We acquire films in pretty much the same way as 
anyone else, visiting major centers of film production, 
attending film festivals around the world and trying to 
acquire the best films — and then selling as many 
copies of them as we can. We maintain fairiy selective 
policies as regards films, because the market is very 
turbulent today — a number of Norwegian companies, 
for instance, have been working with public money, 
and there's a lot of money circulating at film festivals, 
to the point where even if you could afford the unreal- 
istically high prices, it's very difficult for investors to get 
their money back. As a result, we've been concenh^t- 
ing on quality, supported by strong marketing efforts 
to develop pictures which aren't immediately obvious 
into success. We buy for Sweden and Denmark, or for 
the whole of Scandinavia — the biggest pictures are of- 
(Continued on page S-21) 



Secret Service 




One of the very few internationally notable Swedish groups 
of the 1960s was Ola & the Janglers. led by Ola Hakans- 
son. a multi-faceted genius of popular music. When the Janglers 
disbanded, Ola became head of Sonet's music publishing arm in 
Sweden, as well as assisting and supervising the production of 
numerous hit records for a wide variety of artists from Sweden 
and many other countries. For some years, despite frequent en- 
couragement, Ola resisted the temptation to record again but. by 
1980. he had restarted, using the group identity of Secret Ser- 
vice. Little may have been expected of this revival, but after the 
first single by Secret Service had charted in Germany. Holland 
Belgium, Denmark, Norway, Brazil. Italy, Spain. Mexico and 
Australia, and subsequent releases performed similarly well, Ola 
eventually had to relinquish his fulltime music publishing career 
in favor of a return to perfonnance. 

His latest and potentially biggest record release (even for 
someone with such a notable past) is a duet he has cut with erst- 
while Abba star Agnetha Faltskog, '"The Way You Are." The best 
is probably yet to come . . - 
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Your Way 
In Norway 



For many years Sonet was represented in Norw.'ay by 
the independent Ame Bendiksen Co.. and the two 
companies enjoyed a close relationship until 1983, when 
for a variety ot reasons. Bendiksen's closed down — at 
which point Sonet Norsk Grammofon was launched 
with Terje Engen {previously international head of Ben 
diksen's) in command. Sonet's Norwegian Co. is the lo 
cal licensees of product from Chrysalis, Island. Mule. 
Jove. etc.. as weW as for the Swedish Polar label (Abba 
and its individual members' solo projects, including the 
Chess' musical, and their associated Record Station Co. 
with Thomas Ledin and Eva Dahlgren). 1-ocal licensors 
also include such companies as Big Hand (with their 
award winning country act. Claudia), Uniton (original 
home ot Fra Lippo Lippi) and Hanne Krogh. both Willi 
her solo career and in her position as half of the Eurovi- 
sion song contest winning duo Bobbysocks. whose most 
recent release "Waiting For The Morning" has already 
achieved diamond status in its home territory. 

In addition, a list of familiar names who have achieved 
considerable extra success throughout the Norwegian 
territory with sales awards of various precious metals in 
elude 1-eo Sayer. Frankie Miller, Manfred Mann and Tra 
cey Ullman, as well as more predictable names like Sa- 
mantha Fox, Billy Ocean, Frankie Goes To Hollywood, 



Denmark- 
Continuing 
The Sonet 
Tradition 



Although Sonet's head office has been at the com- 
pany's splendid mansion on the island of Lidingo 
near Stockholm for many years, the first Sonet label 
was established in Denmark in 1951, when jazz fanatic 
Karl Emil Knudsen launched the Storyville label which 
he incorporated into the Sonet Dansk Grammofon 
company in 1955. When the Sonet label in Sweden be- 
gan operations in 1956. an arrangement was made for 
the Swedish company to release Danish Sonet and 
Storyville product on the new label and vice versa. 
Knudsen entered into licensing arrangements with 
Chris Blackwell (when Island and Blackwcll were still 
based in Jamaica) and also with Roulette, Chancellor 
and Colpix, among other American labels. Although 
the Danish company often initially inaugurated new li 
censing deals — mostly for the whole of Scandinavia — 
i(\)ntintit'ii on fxige S 22} 




Mute s l^mit'l Mitkr and members of Depectw Mode re- 
ceive a Scandinavian Simel nuKiid for sales of rrmre than 
250.000 albums With Miller, right, and Depeche Mode 
are Henrv Denandcr. Sotiet Group finatKial director. Dog 
Hoeggqvist. Sonet /nieniational Group Clmimmrt. Kent 
Munch {kneeling). Karl Knudsen. Jona-^ I hist, and Lars 
Olof Helen 




'Iliii time It 's Norwegian 

J hrHueij Lewis. 
,S<j;)e/ Norway With the 
picture of Lewis ore 
Mike Allen. Chrysalis in- 
lemalionol director, left, 
and Richard Isbell, 
Sonet Norway!. 
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Frankie weiit to Norway lo receive gold from Sonet Nor- 
wegian team for their Islond/ZTT album. "Welcome To 
The Pleasure Dome. " 



Huey Lewis, etc, etc 

Sonet Nonvay has an 8% market share, and as Nor- 
way is the leading Scandinavian country in the field of 
compact disks, expects lo improve that position as local 
acts such as Bobbysocks. Eldoen and Marius Muller 
reach for intemational stardom while the impressive ros- 
ter of intemational acts already noted should be aug- 
mented by the anticipated breakthrough of acts like the 
Waterboys. James Warren, the Beat Farmers. Device. 

Terje Engen feels that the close cooperation between 
Sonet executives in the various companies has created 
an impressive loyalty, which is of paramount importance 
in the Sonet success story. He adds. "As the only real es- 
tablished independent record company in Scandinavia, 
Sonet combines — from management down through the 
rest of the organization — commercialism with genuine 
musical interest. The Sonet philosophy is based more on 
creativity and discovering new talent from all parts of the 
world than simply on market share and that philosophy 
is shared by most of the intemational labels we represent. 
Bear in mind that 25 years ago Sonet was the first com- 
pany with which Island Records' boss Chris Blackwell 
made a licensing agreement for his label, and that rela- 
tionship continues today." 



Finnish Sonet— Irs Just 
The Beginning 



Oy Sonet Suomi AB, the Finnish branch of Sonet 
based in Helsinki, was launched originally as a 
joint venture with Polar Music International some 
three years ago. after a long period working in con- 
junction with the well-established local independent 
company, Scandia — itself a division of the well known 
Fazer conglomerate. Label boss since 1981 has been 
Gugi Kokljuschkin, who is now head of Sonet Finland, 
having previously been managing director of Scandia, 
which was formed during the 1950s by a quartet of 
jazz enthusiasts — a similar story to that of Sonet in 
Sweden. At this point Sonet distributes a positive gal- 
axy of labels in Finland — Chrysalis, Island, Jive, Virgin, 
Stiff, Pablo, Curb, Alligator, Mute, Polar as well as the 
many subsidiary labels which owe allegiance to these 
companies like Go! Disc, Siren, and ZTT for example. 

While in the '70s Finland seemed a strong advocate 
of local New Wave/Punk acts, more recently English 
language music and melodic rock appear to have tak- 
en over, which is reflected by the fact that Sonet's mar- 
ket share has increased from 4% at the start of 1983 to 
10% this year. 

Among the acts which contributed lo this impressive 
performance are Dingo, a domestic act with a dia- 
mond disk for "FVha Klaani" eariier this year, and Pau- 
la Koivuniemi, whose "llman Minua" has just gone 
gold. From the intemational sector, Samantha Fox has 
captured the imagination of Finland jsut as she has the 
rest of Scandinavia — "Touch Me" achieved gold status 
recently, although she has female competition in Fin 
land in the shape of Germany's Sandra, whose record 
"Long Play" won a diamond disk earlier this year. 

Plainly, the Finnish branch of Sonet is expanding all 
the time — Kokljuschkin and his staff are confidently 
expecting further major Finnish success for licensed 
acts Huey Lewis & the News, Billy Idol. U2. Frankie 
Goes To Hollywood. Paul Roberts, Pete Townshend, 
Johnny Winter, Ultravox, the Human League, and the 
venerable Dr. Feelgood, as well as having intemational 
hopes lor various other local acts following in the es- 
tablished tradition of past hilmakers for Finland like 
/Continued on page S-22) 




Golden Fox In 
Finland — Jive's 
Samantha Fax 
and Sonet Fin- 
land M.D. Gugi 
Kokljuschkin cel- 
ebrate multiple 
gold in FinhrvJ. 



Fabulous Thundcrbirds 




Bob D[^hn stopped 
backstage following the 
Fabulous Thunderbirds' 
Madison Square Gar- 
den appearance From 
left Kim Wilson. D\^lan. 
Fmn Christina Jimmie 
Vaughan. (Photo: 
Chuck Pulinl 



One of the most critically acclaimed acls of the past 15 years 
has been Texas r&b combo, the Fabulous Thunderbirds. 
Throughout Iheir lengthy career, the group has been associated 
in Scandinavia with Sonet. More recently, the group has signed 
with Epic Records for the entire world, with the exception of 
Scandinavia, where they preferred to remain with Sonet. Their 
current LP. "Tuff Enuff." produced by Dave Edmunds, recently 
became the band's first to reach the Top 20 of the Billboard al- 
bum chart and also their first to be certified gold. 

That they have chosen to remain with Sonet has not, in fact, 
set a precedent: both Doug Sahm and Augie Meyers. leading 
lights of Sir Douglas Quintet, also decided that their relation- 
ships with Sonet were too valuable to sacrifice for that of an un- 
known quantity. Such loyalty in the record business is surely 
unique and could only be accrued to a company with the unique 
qualities of Sonet. 
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Congratulations 



from Island Records & Island Music 



We like to feel that we have made some contribution to the fact that "SONE Vis now celebrating 
their 30 years ofoutstandingservice to the music andrecordingindustry. So... 




"Congratulations SONET, 
and thank you for 
some of your reflected 
glory" 
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Sonet U.K.— The Intl Team 



As Sonet Gramniofon celebrates 30 years of sue 
cess, its offspring. Sonet (U K.) approaches two 
decades of continuous activity under the leadership of 
managing director Rod Buckle, who has been in com 
mand since 1968, when the parent company invited 
him to form a British office for Sonet. Previously a 
journalist. Buckle's initial brief was to act as a liaison 
point for U.K. and U.S. labels distributed by Sonet in 
Scandinavia, to collect potentially commercial publish 
ing contracts and to release a few records. 

The company soon established itself as one which 
pursued projects in which it believed, selling millions of 
LPs of often other than mainstream material — blues, 
folk, jazz. etc. — as well as scoring the occasional (huge) 
hit single, although this latter achievement is not one 
which Buckle and his staff slavishly pursue — "Basical- 
ly, we're more interested in selling albums, but to move 
large quantities of LPs. you need to sell singles first, as 
that magnifies the potential sales of an album." 

Among the major British hits achieved by Sonet 
(U.K.) are "Seaside Shuffle" by Terry Dactyl & the Di- 
nosaurs, a 1972 Top 3 hit which was licensed to Jona 
than King's U.K. label and written by latter-day hit 
n)aker Jona Lewie, Swedish vocalist Sylvia's "Y Viva 
Espana," a 1974 Top 5 hit which sold over a million 
copies, the 1977 chart topping "Mississippi" by Dutch 
group Pussycat, which also topped one million sales, 
and the same year's "I Remember Elvis Presley" by 
Danny Mirror (in real life Dutch record producer Eddy 
Ouwens), which also reached the Top 5 despite Son 
et's half hearted attempt to conceal the tact that it was 
a Sonet release by putting it on the Stone label. Sever 
al follow up hits also resulted, in addition to smaller 
hits by the likes of Barbara Jones ( "Just Wlien I Need 
ed You Most"), Hank C. Burnette ("Spinning Rock 
Boogie") and "Beach Boy Gold" by Adrian Baker's 
Gidea Park. 

The major occurrence of the 1980s for Sonet (U.K.) 
has quite definitely been the emergence of the Mute 
label, masterminded by Daniel Miller. Mute was 
launched in 1978 with the release of the now classic 
"Warm Leatherette/T.V.O.D." by the Normal. Late in 
1979. Sonet approached Mute with a view to obtain- 
ing the Scandinavian license for Mute's successful but 
mysterious Silicon Teens. This eventually became ex- 

The Pigalle 
Connection 

The most recent addition to Sonet's international 
network of companies only began operations ear 
lier this year. Sonet had been distributed in France 
since 1977 by Leon Cabal's Vogue record company, 
with Jacques Attali as label manager. During this nine 
year period, Sonet experienced major success in 
France with its whole varied catalog of recordings, in- 
cluding considerable single and album chart success 
with Secret Service, George Thorogood & the De- 
stroyers and others. Close cooperation between Sonet 
U.K. and Attali assisted the latter in bringing in to 
Vogue a variety of major hits from UB40. the Stiff la 
bel, the Korgis (the leading light of that group, James 
Warren, has just signed a deal with Sonet) and various 
other artists. 

With Leon Cabal's departure from the greatly trou 
bled Vogue company, Sonet decided to launch a joint 
venture company in France, eventually picking on Vir 
gin and EMI to handle sales and distribution. Attali — 
or "Jacky Boy." as he is familiariy known — was an ob- 
vious choice to head the company, and in March '86 
Mute/Sonet France came into being with Jacques At- 
tali at the helm. The Mute part of the company name is 
the result, of course, of the further broadening of the 
association between Daniel Miller's U.K. based Mule 




Sonel U K founder and managing director Rod Buckle, 
right, with Jacques Attali. managing director of Sonet 's 
newest international venture — Mute/Sonet France (Photo: 
P Zelnick). 



panded to a general publishing arrangement, and 
Sonet became wholeheartedly involved in assisting 
Daniel Miller in Mute's operations worldwide. Rod 
Buckle's experience has often been relied upon by 
Miller in numerous areas of Mute's activities, publish- 
ing being only one aspect. Wliile in Britain the only for- 
mal connection between Mute and Sonet relates to 



CHRIS WRIGHT. Chairman 
Chri/salis Records 

"Sonet ivas the first licensee ever to be appoint- 
ed Chn/salis. then known as Chrysalis Pro- 
ductions, in the autumn of 1968. when Iheii ex- 
pressed interest from early on in the first Jethro 
Tull album, prior to its release anywhere out- 
side the U.K. 

'Since then, and for the past 18 years, with a 
short break in the mid-1970s. Sonet has repre- 
sented Chrysalis in one way or another 
throughout the Scandinouian territories. In the 
summer of this year, when we established our 
own record company operation in Sweden, 
again we chose Sonet as our distributor 

"They are a kindred spirit. And we are de- 
lighted to be considered as part of their family. " 



company and their longtime worldwide licensees, 
Sonet. 

Attali acknowledges the immense assistance which 
he has received from Rod Buckle of Sonet U.K.. both 
during the Vogue era, and especially today. Although 
the company has been in existence for only six months, 
Mute/Sonet can already claim some major success- 
es; — not only, predictably, with Depeche Mode, whose 
latest album is just about to go gold, but more dynami- 
cally, with Vince Clarke's latest venture, "Erasure" — 
also featuring Andy Bell. The "Erasure" single of "Oh 
L'Amour" is well over 200.000 singles in France so far, 
and Attali was more than pleased to be the first of the 
now considerable list of territories to have broken the 
"Erasure" single and album product, notes Attali. 

"In addition to both Sonet and Mute's growing ros- 
ter of artists with commercial LP and single success, 
both Mute and Sonet have a considerable depth of cat- 
alog, working on which is the real reason for the exis- 
tence of the French company. From Mute we have 
Nick Cave & the Bad Seeds, Frank Tovey (Fad Gad- 
get), I Start Counting, etc. etc. And. in addition to Son- 
et's new chart artists, we are able to draw on their bril- 
liant jazz and blues catalog." 

In the future. Attali intends to sign local acts, al- 
though at the moment, the company's chart activities 
are somewhat time-consuming. Says Attali: "Our cur- 
rent success and the unique nature of our association 
with Virgin and EMI means that we are guaranteed the 
freedom to work the French marketplace aggressively 
(or the forseeable furure. Sonet was the first label to 
(Continued on page S-19) 
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music publishing, in the rest of the world Sonet also 
distributes Mute, which has enjoyed substantial inter- 
national success, particulariy with Depeche Mode, who 
have now scored 17 major international hits to date, 
Yazoo, the duo of Alison Moyet and ex-Depeche 
Mode writer Vince Clarke (who charted under the 
name of Yaz in the U.S.) and Clarke's post-Yazoo pro- 
ject, the Assembly (with Feargal Sharkey). More re- 
cently of course, the Mute/Sonet relationship has re- 
sulted in major international success for Vince Clarke's 
long-term project (with vocalist Andy Bell) — Erasure. 
Daniel Miller, in the meantime, has been extensively 
developing Mute's roster of artists, in most cases, man- 
aging successfully to combine critical acclaim for the 
label's creativity with considerable chart success — fea- 
tured artists at this time include Nick Cave and the Bad 
Seeds, Frank Tovey (Fad Gadget), Crime and City So- 
lution, Mark Stewart and the Mafia, Diamanda Galas, 1 
Start Counting, and others. 

Sonet's concentration on Mute's affairs and the sub- 
sequent explosive growth and turnover, has inevitably 
somewhat swamped Sonet's style as regards the acqui- 
sition of new talent since about 1981, "... when the 
Mute success story started to overwhelm us." Rod 
Buckle feels that Sonet's hit process has been contin- 
ued over the past five years, perhaps even expanded, 
by the company's involvement with Mute. In the last 
few months. Sonet (U.K.) has been able to expand its 
own horizons and get back to signing new artists of its 
own. The first signings include singer/songwriter Paul 
Roberts (previously leader of Sniff'n'the Tears of 
"Driver's Seat" fame). James Warren (who previously 
tasted chart success with his group the Korgis), and 
electronic band Moving Fingers. "Basically, we signed 
all of these people with a view to their potential as al- 
bum artists, but with an ability to produce hit singles." 

(Continued on page S-23) 



Bill Haley 




Bill Haley with Her Royal Highness Queen Eliza 
beth 11. 



While the question of who invented rock'n'roll has an al* 
most infinite number of answers, there can surely be no 
question about who was the first international star of the rock'n'- 
roll era. Bill Haley was the leader of Bill Haley & the Comets, 
who recorded what remains the first rock'n'roll anthem, "Rock 
Around The Clock." which sold many millions of copies, reach- 
ing the British Top 30 on no less than eight separate occasions 
between 1955 and 1974. 

For the final 13 years of his life, Haley was signed to Sonet 
Records, for whom he cut seven albums, several of which were 
the equal of his more celebrated hits of the 1950s. It is impossi- 
ble to avoid the suggestion that the only realistic caption for this 
photograph, taken at a Royal Variety Performance in London, 
has to be "The King Meets The Queen." 
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Sonet Music Publishing— 
The Heart Of The Company 



From Tijuana's "Lonely Bull" to Phil Collins; 
from Don Cherry to Paul Simon and Bruce 
Springsteen; from Lightnin' Hopkins to Little Rich- 
ard — the continuing catalog of hits from the im- 
mense Sonet Publishing repertoire both national 
i and international is a major business unto itself, 
i Although the major foundations of this particular 
\ aspect of Sonet's business were largely laid by com- 
\ pany founders Dag Haeggqvist and Gunnar Berg- 
j Strom, Sonet's long-time publishing director and cre- 

• ative dynamo has been Ola Hakansson — himself a 

• major recording artist (on Sonet, naturally), and art- 
) ist, and film star even (!) throughout the '60s with his 
i band, Ola and the Janglers. Despite having replaced 
I the joys and horrors of life on the road for the pub- 
i lisher's/producer's walkman (or checkbook per- 
' haps) for many years, Ola was eventually enticed 

back into the studio as part of Secret Service about 
six years ago. The worldwide success of Secret Ser- 
vice (fifteen million units and counting) coupled with 
the creative demands of this enthusiastic music man 
have consequently pushed another ex musician Into 
the spotlight over the publishing manager's chair: 
Stefan Lagstrom (another EMI veteran and, coinci- 
denlally, previously a musician in the band with 
Sonet Records' managing director, Hans Breitholz). 
Lagstrom, who also has a background of record 
business and musical instrument retailing, took over 
at Sonet Music Wjo years ago. 

The publishing company is very much involved 
with a&r decisions made by the record label, and 
Lagstrom feels that local repertoire is well cared for, 
while internationally the company represents the 
catalogs of Paul Simon, Bruce Springsteen, Big Sev 
en. Island Music, Plangent Visions, RCA Music, Cha- 
risma Music, Hit and Run Music and many more. 
Lagstrom reflects a worldwide dilemma when he 
notes, "There are less fulltime songwriters in Swe- 
den now, just like everywhere else, because they all 
aspire to superstardom as performers themselves, 
and it often takes some time for them to realize they 
are better writers than performers. There are some 
very good songwriters about, but with the advance of 
technology it has become as important to master 
computers and synthesizers in order to be able to 
construct great songs. At this stage, 1 really believe 
we are getting back to great songs, simply because 
the competition in the technical field is getting a little 
too tough." Even so, Lagstrom is an admirer of the 
work of Vince Clarke, whom he says has raised the 
standard of technical music without sacrificing great 
tunes and lyrics. 

"The difference between us and many other com- 
panies is that many of them acquire deals at head 
office level in Britain or America, whereas we are 
happy to spend time travelling around the world 
looking for business opportunities. In the case of Hit 
and Run (Phil Collins, Genesis, etc.), tor example, 1 
started by telephoning their office when I first ar- 
rived here to introduce myself. Every subsequent 
time 1 went to London I called them, and I also sent 
letters — finally, at Midem this year, we concluded 
the deal. It's a matter of hard work and being trust- 
worthy — there is no point in making promises you 
cannot keep. At this time I would say that 25% to 
30% of our copyrights are by Swedish writers and 
the income they generate is slightly less than that 
percentage-wise, but everything changes, of course, 
with a few local hits." 

It is worth noting that at this moment in time, 
Sonet Publishing is riding high. "A couple of weeks 
back we had copyrights on each of the top six LPs in 
the chart, and four of them were controlled 100% by 
us. We have songs on 40% of the records in the LP 
chart at the moment, including the Eurythmics al- 




Longtime friends from Sonet Publishing success — Doug 
Sahm, left and Bnice Springsteen 



RALPH SIMON, Joint Chief Executiue, 
Zomba 

"Sonet has alwoi/s been a pioneer in the 
Scandinavian markets and we at Zomba and 
Jive value our association with their compa- 
nies. They have shown their mettle with im- 
pressive results with Samantha Fox and Bills/ 
Ocean and we hope they will continue the 
process of breaking our artists in their mar- 
kets. " 



bum which has sold incredibly well here. 

"Even though I was on the record side of the busi- 
ness for some years now, I feel ! have begun to 
scratch the surface of publishing — 1 am fortunate to 
have considerable depth of advice and support avail- 
able to me here, from the other directors of the com- 
pany, and I must say, 1 now find publishing much 
more interesting than records. Basically, this is be- 
cause you are involved in so many different aspects 
of the business — sheet music, TV, films, records, syn- 
chronization rights etc. With the technological media 
explosions, the growth possibilities worldwide for a 
publisher are incredible even when based in this 
rather small territory." 

Much of this international publishing expansion is 
currently in the hands of the other main division of 
Sonet's publishing empire — Sonet Publishing Lon- 
don. As general manager, Alan Whaley says, "The 
uniquely influential position of the United Kingdom 
and the English language in the world music busi- 
ness has obviously caused a major expansion for us 
in the past couple of years, particularly thanks to our 
close association with Mute. Apart from our past 
representation of the Mute Records publishing cata- 
log itself, we have, of course, direct deals with Vince 




// took a very special song and a tjery special singer to en- 
lice Abba's vocalist Agnetha Faltskog bock into the studio. 
On her new single, "The Way You Are, "she shares vocal 
honors with Secret Service 's Ola Hakansson. 

Clarke (the founder of Depeche Mode, Yazoo with 
Alison Moyet and now Erasure, with Andy Bell). 
Martin Gore (Depeche Mode) and various other 
writers. 

"We are still considered to be a relatively small 
company here in the U.K., although fortunately for 
us, with the size and reputation of Sonet behind us, 
our hungry aggression of promoting music of all 
kinds is backed up by a fairly unique financial guar- 
antee." 

Whaley, whose previous experience included 
working for the MCPS, CBS and Cadin, has been 
with Sonet U.K. for 14 years. He is naturally able to 
draw on the depth of experience, computer facilities, 
financial services etc., offered by Sonet Sweden, but 
more importantly, he is able to take full advantage in 
England of their own aggressively successful promo- 
tion department and to join with Rod Buckle in han- 
dling their own copyrights internationally. 

As Whaley remarks. "Prior to its sale to ATV Mu- 
sic, our 10 year representation of Venice Music was 
very valuable for us in establishing our name here in 
the United Kingdom. With artists such as John Len- 
non, Elvis Presley, Little Richard, the Osmonds and 
many others recording our material, we had a very 
good base to work from and develop our company 
here, in addition to the help we received from Sonet 
(Continued on page S-25) 



Bobbysocks 




Arguably the first Scandinavian popular music act to make a 
genuine international impact was Abba, who were launched 
throughout the rest of the world as a result of their triumphant 
victory in the 1974 Eurovision Song Contest. History seems to 
be repeating itself: the 1985 Eurovision winners were Hannc 
Krogh (a Nonjvcgian native) and her partner. Elisabeth Andreas- 
son, from Sweden, collectively known as Bobbysocks. represent- 
ing Norway. 

In the year when a-ha became international superstars, the 
first ever to emerge from Norway. Bobbysocks look set to fur- 
ther emphasize the aesthetic and commercial validity of a coun- 
try with little tradition for internationally successful popular mu- 
sic. Their debut album "Bobbysocks" has sold prodigiously 
throughout Europe, and their first single of this year. "Waiting 
For The Morning," proved that the so-called stigma of winning 
the Eurovision Song Contest is by no means a guarantee of sub- 
sequent oblivion. Today, Norway, tomorrow, the world! 
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Sonet And 
Alligator— 
A Snappy Tale 



When Bruce Iglauer launched Alligator Records 
in 1971 by touring the major cities of the U.S. 
selling Hound Dog Taylor LPs from the trunk of his 
car. he never imagined for one moment that Alligator 
would go on to become one of the world's most re- 
nowned record labels, with such an Impressive roster 
of mainly blues-related artists signed to the company. 
Much of the success has been with the strong assis 
tance. since the late '70s. of Sonet, which in their posi- 
tion of European licensees have co-financed a number 
of Alligator recordings, including the living Chicago 
Blues services. 

Iglauer originally worked for the pioneering blues/ 
jazz label. Delmark Records, but then decided to find 
out whether his theory that a young white audience of 
rock fans would buy blues albums was correct. Starling 
with an album by Hound Dog Taylor, Iglauer's im- 
mense enthusiasm and superhuman energy successful- 
ly created a marketplace for his label — other artists 
during the early years included Koko Taylor, who be- 
came the first Grammy winning act on the label. Son 
Seals and the label's biggest-selling act for some time. 
Albert Gjllins. who found a home at Alligator after 
several years of varied fortunes with labels like Imperi- 
al and Blue Thumb. Iglauer also manages many of the 
acts on Alligator, which adds to an already huge work- 
load: "The artists have to call in every day. that's one of 
the rules. We believe in very personal management, 
and because artists are on the road as much as 40 
weeks of the year, we want to keep track of them." 




It 



Genuine house 
Rockin ' Bowie — 
Alligator's blues 
star Albert Collins, 
center, guests on 
a recent David 
Bowie recording 
session with pro- 
ducer Arij Mardin. 
(Photo: B. Iglauer) 



sonet 



When we spoke. Bruce was recovering from a long 
night in the studio with Collins, who is completing his 
first album for some time, although he was involved in 
one of the biggest selling blues albums of this year, the 
remarkable "Showdown" which featured Collins, Rob 
ert Cray and Johnny Copeland, and was one of four 
Alligator albums to reach the Billboard LP chart this 
year. "We're proud to be the only independent label to 
have that many chart albums," says Iglauer. "We've ex- 
perienced enormous growth during the last three 
years — our sales have tripled in that time, and our rec- 
ords are available in many more shops." 

Recent successful signings include early '70s guitar 
hero Roy Buchanan, whom Alligator have allowed to 
enjoy artistic freedom he previously lacked, while an- 
other guitarist's guitarist, Lonnie Mack, co-produced 
with Stevie Ray Vaughan his own return to vinyl after a 
gap of several years. 

Apart from new albums by Alligator staples like 
Johnny Winter and Lonnie Mack, Iglauer is excited by 
the forthcoming LP by a new signing, Li'l Ed & the 
Blues Imperials. "They're in the spirit of Hound Dog 
Taylor," he reports. "Only one member of the group 
(Continued on page S-24) 



James Warren 




Back in 1975, on Midsummer's Day, one of the most memo- 
rable live events of the 1970s took place. On the bill that 
day were Elton John, the Beach Boys, the Eagles and Joe 
Walsh's band, while further down the bill came an act signed to 
Elton's Rocket Records. Stackridge. one of whose members was 
James Warren. A few years later. Wanren teamed up with anoth- 
er ex-member of Stackridge, Andy Davis, to form the Korgis. 

While Stackridge had been unable to transform a strong fol- 
lowing into commercial success, the Korgis scored a trio of Brit- 
ish hits during 1979-80. the most of the three, "Everybody's Got 
To Leam Sometime." reaching the U.K. Top 5 and achieving 
similar heights around the world. After a sabbatical during the 
first half of the 1980s. Warren has returned to active service after 
signing worldwide to Sonet. His debut album, "Burning Ques- 
tions," provides the answer to the question "Is James Warren as 
a solo artist the equal of his work in his previous group and 
duo?" If anything. Warren's solo work is actually an improve- 
ment . . . 
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Storyville And All That Jazz 



Sonet's impeccable credentials as a "jazz-friendly" 
label are a reflection of the enduring commitment 
to jazz of the management triumvirate — Gunnar Berg 
Strom, Sven Lindholm and Dag Haeggquist — and of 
Sonet Dansk's president. Karl Emil Knudsen. 

It was Knudsen who created the celebrated Story- 
ville label in the early fifties — a label named after the 
: famous red light district of New Orleans which was the 

• cradle of jazz. The first recording for Storyville was 
Imade by Britain's Chris Barber — one of the key figures 
iof the U.K. traditional jazz boom — in 1953. It was a 
■considerable hit and Storyville has since gone from 
'success to success, with more than 300 albums in the 

• catalog and a substantial quantity of so-far unreleased 
imasters. 

j From the predominantly traditionally-oriented jazz 
ijof Storyville in the pnriy d,iys, the jaz^ repertoire of the 




Satcbmo and Emit — A imung Karl Emile Knudsen meets 
with Louis Amnstrong in 1955. 



Sonet group has widened in range to embrace classic 
blues recordings and the whole spectrum of jazz from 
Louis Amistrong to Albert Ayler. from Albert Ammons 
to Archie Shepp, from Wild Bill Davidson to Wame 
Marsh and Lee Konitz. 

But although the jazz menu is varied, the spirit and 
dedication behind it are constant — representing exact- 
ly the same commitment that the Sonet people have 
toward all music of minority appeal. 

Says Dag Haeggqvist: "Our primary goal in record- 
ing 'left field' music has never been that of commercial 
exploitation of an esoteric music form. The money we 
make from the more conventional forms of music has 
given us the opportunity to record a lot of the artists 
we admired when we were young. We used to get a 
great thrill out of buying records by Dizzy Gillespie and 
Stan Getz — so it was very gratifying to be able to re- 
cord them. 

"Even though we make jazz albums primarily be- 
cause we love the music, we have a very realistic ap- 
proach to these projects and we don't overestimate 
their potential. Like cajun, or Tex-Mex music, we re- 
gard jazz as a segment of the musical spectrum which 
needs to be recorded from a cultural point of view. 
And if it is important enough to be worthy of record- 
ing, then it is likely that the record will have long life 
and will be meaningful. Of course, our commitment to 
jaz.z is out of proportion to the turnover we get from 
sales of our jazz repertoire — I'd estimate it at less than 
5% — but this is very much in keeping with the Sonet 
philosophy. We like to produce music we enjoy as well 
as music that is highly profitable and popular." 

It happens, of course, that, because of the integrity 
and commitment which characterizes Sonet's jazz pro- 
ductions, quite often the music is rewarding both spiri- 
( Continued on page S-26) 



Paul Roberts 




One of the more recent additions to the Sonet musical fam- 
ily Is the absurdly talented Paul Roberts. His proven ability 
as a hitmaker with his previous group, Sniff n'The Tears, (whose 
"Driver's Scat" single became a worldwide hit), is now harnessed 
with his signing as a solo artist to Sonet worldwide, both as a 
recording star and a songwriter. 

His debut solo album, "City Without Walls," can only be de- 
scribed as one of the most musically literate LPs of the 1980s. 
As well as his clearly evident talent as a songwriter and per- 
former. Roberts is also internationally celebrated as a painter, 
and the sleeve of "City Without Walls" contains a striking self- 
portrait, whose quality Is as obvious as the music on the record 
inside. 
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TOOLEX is the only company 
in the world that delivers 
complete turn-key systems 
for CD manufacture... 



Starting up a CD manufacturing unit is a 
major invcbtmcnt in lime and money. 

But the gro\vinR demand may force 
you to market CD's sooner tlian you fiad 
planned. 

Relax. In both situations there is just 
one company you need to contact. 
Toolex of Sweden. 




... and has its own 
manufacturing facility 
to prove it! 



We offer complete turn-key systems 
for CD manufacturing, mui the know- 
how to go with it. As delivered to custo- 
mers in Canada and Sweden. 

We also offer machines individually 
for matrix manufacture, disc moulding, 
metallizing, spin coating, label printing 



and quality control. As delivered to cus- 
tomers in Japan, USA, Austria and 
Germany. 

And if you want to start selling CD's 
prior to investing in machines, we offer 
complete manufacturing capacity, from 
glass master to packing and shipping. As 
we do for Sonet. Or if the market de- 
mand has overtaken your CD manu- 
facturing capacity, you can use ours. 
Then we can talk about expanding your 
capacity. 

In any case you just have to ring one 
number: 

+468289030 

and talk to Hakan Larsson or Jan Ger- 
dau lor systems and equipment. Or Olle 
Jarild for CD manufacturing. 

Or better still — come and visit us. We 
are situated within easy reach of Stock- 
holm airport. Just give us half a day to 
prove our capabilities to you. 
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Sam 
Charters— 
An Artistic 
Commitment 



While there have been various individuals and la- 
bels in the U.S. connected with Sonet, one 
American in particular has maintained his ties with the 
company for nearly two decades — Sam Charters. After 
living in New York's Greenwich Village during the ear- 
ly '60s. where his friends and contemporaries included 
Dave Van Ronk. Eric Von Schmidt and Bob Dylan, 
Charters found substantial fame during the second 
half of that decade when he produced the first four 
Vanguard label LPs by Country Joe & the Fish — the 
second of these, "Feel Like I'm Fixin' To Die" included 
as its title track a song which became the theme music 
for anti-Vietnam war movements. It also topped the 
chart in Sweden, a country which Charters and the 
band visited in '69, when they met the staK at Sonet, 
Vanguard's Swedish distributor. 

During the following years. Charters returned to 
Sweden and was given the job of producing a Bill Ha- 
ley LP, "Rock Around The Country," in Nashville for 
Sonet. By 1971 he and his family had moved house to 
Sweden, where Charters based himself for much of 
that decade, while his interest in Cajun music, which 
was shared by Sonet, led to his contracting and record- 
ing several LPs in the genre, starting with a two-vol- 
ume anthology in 1973, and followed by albums fea- 
turing such leading exponents of the music as Rockin' 
Dopsie, Clifton Chenier and others — in all. Charters 
assembled some 20 LPs of Cajun music over the years 
for Sonet, before turning his attention to another musi- 
cal genre in which he is an expert, the blues. 

As well as writing an excellent book, "The Legacy Of 
The Blues," Charters collaborated with Sonet to pro- 
duce a companion series of a dozen acclaimed albums, 
featuring the performers whose lives and music he 
chronicled in the book, continuing his unique relation- 
ship with Sonet by also writing a book titled "The Fid 
dlers," a history of Swedish folk fiddle music. Having 
now returned to the U.S., Charters reports: "I would 
have enjoyed recording more Cajun music, but so 
many of the performers have died that the Cajun scene 
simply isn't as alive as it was, so I'm now moving into 
jazz, which was in fact the subject of several of my early 
books. So I'm coming full circle, which I'm finding very 
exciting, like returning to a first love." 

When Dag Haeggqvist joined Sonet in 1960, he 
brought with him his Gazell label, and Gazell is the 
name Sam Charters has chosen to use for his new la- 
bel, through which new Sonet jazz recordings are dis- 
tributed in the U.S. Current releases include albums by 
Chet Baker, the Paris Reunion Band. Barney Kcssel, 
Benny Carter, and the Brazilian act Sivuca — the Char- 
ters/Sonet connection obviously remains strong. 

(Continued on opposite page) 




Sonet 's Good Rockin ' Dopsie working on good rockin ' 
Paul Simon s latest album. Sonet has represented Si- 
mon s music publishing in Scandinavia for man\/ years. 
(Photo: Leslie Hill/Master Trak). 
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Of the company with which he has been on good 
terms for so long, Charters says: "Sonet has grown 
since I've been working with them, yet they've retained 
all the excitement which much smaller labels enjoy— 
there's still that feeling of people committed to music 
and to records, and that's not something you can say 
of many labels these days. Gazell is trying to provide a 
broad range of music for the specialist audience, which 
is looking for something genuine in their music, and I 
want to explore nx.^ avenues for them. They've been 
catered for very poorly in the past, and there's a good 
deal of marvellous altemative music available in the 
States which I'm sure that immense audience is just 
waiting for." 



Swedish Sufficiency 



(Continued from page S 2) 

Scandinavian-wide organization. "We realized early on 
the importance of having a strong and coordinated 
multi-media operation throughout the whole terri 
tory — because it is really a united group of countries in 
terms of the music market, with many aspects in com- 
mon," Haeggqvist says. 

Located in the finance department of the uniquely 
elegant headquarters building in Atlasvaegen, in the 
Stockholm suburb of Lidingo, home of the Sonet team 
for the last 10 years, is a highly sophisticated comput- 
er, acquired secondhand from Stig Anderson's Polar 
Music Co. And the theory is that this piece of electron- 
ic technology keeps the Sonet group on its toes be- 
cause it once had the job of totting up Abba's royalties. 

It is a matter of pride at Sonet that the computer 
does not now find itself under-utilized in terms of roy- 
alty calculations. 



SEYMOUR STEfN. President 
Sire Records 

"Though me'd met earlier at JWidem, it 
tvas Nat Joseph, head of Transatlantic 
Records, one of Britain's top indies and 
Sonet 's U.K. distributor, who pointed me 
in the direction of IHill Street, Berkelej/ 
Square, and strongl;/ suggested I meet up 
with Rod Buckle. 

"f had long been curious about this 
Swedish compant^ founded some 10 or 
12 [;ears earlier b\; a 14-{^ear old. ft 
sounded more from the pages of Hans 
Christian Anderson than Billboard. I 
learned later that I had been the first U.S. 
visitor to those earli; Sonet offices. 

"For almost 20 \;ears Sire and Sonet 
have enjoined the most cordial 
relationship between myself and Dag and 
Gunnar in Stockholm and Rod in 
London, or wherever \;ou can catch him. 
Sonet was instrumental in establishing 
the Pretenders in Scandinavia and along 
the wai,/ there have been the Jackpots, 
and Secret Service and, from Mute, 
Depeche Mode, Yazoo, Erasure, Fad 
Gadget and Daniel Miller " 
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Gallerie 
ostermalm— 
The Artistic 
Connection 



Alongside its internationally known reputation in 
the music industry, Sonet has established a major 
local niche with its celebrated art gallery, Gallerie Os- 
termalm, which is situated, logically enough, in the Os- 
termalm district of Stockholm, and presided over by 
Gunnar Bergstrom, one of the senior directors of 
Sonet, who shares with Sven Lindholm (with whom 
Bergstrom launched Sonet) and their slightly younger 
partner, Dag Haeggqvist, a passion for art which 
matches their shared passion tor music. 

Haeggqvist: "It specializes in internationally recog- 
nized artists, in particular graphic art — etchings, litho- 
graphs and so on — in limited, numbered editions. We 
iiave a wide selection of works by most of the famous 
artists of the later 20th century, including Picasso, 
Miro, Chagall and Dali, as well as lesser-known artists 
whose work we have introduced to the Scandinavian 
public, to the point where today we're the major Scan- 
dinavian dealers in the field. 

"Some artists like Coignard, a Frenchman, and Ven- 
nekamp, a German, have become very well known, 
first in Scandinavia and then worldwide. We hold 
about eight exhibitions per year, featuring not only 
graphic art, but also original paintings by artists active 
in the graphic field, and we also have a division called 
Editions Sonet, our own publishing house, for these 
limited editions and also occasionally for books, such 
as the book by Sam Charters on Swedish fiddle music. 

"Among the artists who have created special edi- 
tions for us are Coignard, Vennekamp, Calder, Sonya 
Delaunay, Matta and Wunderlich, people who are 
quite well known in the art world. Editions Sonet has 
also published a number of books cataloging the 
graphic works of particular artists, with reproductions, 
(Continued on opposite page) 





Artistic Connections — Artist Dauid Oxtobii with Sonet di- 
rectors Gunnar Bergstrom and Dag Haeggquist at the 
opening of his exhibition at their Gallerie Ostermalm. 
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Artistic Connections 2 — Ciselo Roberts with noted sing- 
er/songwriter/artist and husband Paul Roberts. 

(Continued from opposite page) 

precise information about sizes and dates of produc- 
tion, as well as quantities involved and who was re- 
sponsible, which is rather specialized. 

"The record company originally financed the art 
venture, and we started it partly because we had a per- 
sonal interest in collecting art, although our ambitions 
were not initially very great, and partly because after 
13 years dealing exclusively with music, we were feel- 
ing a little jaded, and needed something else to stimu- 
late us. The idea worked rather well, because we devot- 
ed a lot of time to developing the gallery and became 
quite excited about it, which helped to rekindle our in- 
terest in the music. What we have in the gallery these 
days is a mixture of styles — while it's mostly quite tradi- 
tional, we also deal with more recent items by Jim 
Dine, Andy Warhol and Rosenqulst, although the em- 
phasis is largely on the Surrealist school — people like 
Max Ernst, to whom we've devoted a lot of time. You 
might say that we're more art dealers than art gallery, 
as our business is really in buying and selling graphics 
and paintings as oppoised to inviting artists to exhibit 
in the gallery, and our exhibitions usually feature art- 
ists with whom we've had a long term relationship." 

As well as the names already mentioned, Sonet has 
been occasionally able to combine its music interests 
with art, as in the case of David Oxtoby, ("A fine paint- 
er, who's very much connected with rock'n'roll — we 
did an exhibition with him, and we've also used his art 
on several album sleeves, and he did a limited edition 
lithograph of Bill Haley, which was signed by both Bill 
Haley and Oxtoby, which is quite a rarity today") and 
Paul Roberts. "We got to know him through our asso- 
ciation with Chiswick Records, for whom we launched 
Sniff'n'the Tears in Scandinavia with considerable suc- 
cess. Then, through completely different channels, we 
organized an exhibition of artists attached to the Nich- 
olas Treadwell Gallery in London, of which Paul was 
one. We've now continued our relationship with Paul 
by signing him to Sonet worldwide both for records 
and publishing, because he's also a great singer/song- 
writer. That's a very good example of the occasional 
crossover that's possible between our music and our 
art." 

Underlining this continued commitment to the 
crossover between the two apparently rather disparate 
fields, Sonet director Sven Lindholm spent some time 
during last summer providing guitar and bass backing 
for a Swedish traditional folk group during their tour 
of Ireland, contributing as much energy to this aspect 
of his talent as he expends in his business life. 
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(Continued from page S-8) 

believe in Mute, with whom we had some major suc- 
cess at Vogue, and the Mute/Sonet company is con- 
tinuing this work with further hit records. I'm proud to 
head this exciting new company — Sonet isn't just a 
company, it's a family, and it seems that the indepen- 
dent ideals of Daniel Miller and Mute fit very comfort- 
ably alongside this." 
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Continued Success 



(Continued from page S-4) 

an eye to the international market range from the ag- 
gressive melodic rock of Spellbound and Madison, 
Moby Dick (who appear on their own Red House la- 
bel) to rock'n'roll veterans like Jerry Williams. Despite 
his Anglo-Saxon stage name, Jerry has been with 
Sonet over 20 years and is eis successful as ever. Every 
year in the summer he works the Folk Park circuit, and 
draws respectable crowds of not only teenagers but 
also middle aged rockers in leather, who both enjoy 
his wild performances in these unique Swedish set- 
tings. As Jerry is regarded as the Father of Swedish 
rock'n'roll (he appeared at Hamburg's Star Club and 
with the Beatles) he is constantly required tor W 
shows and he has stayed true to rock'n'roll despite the 
passing trends. 

Lars Olof Helen and Breitholz have been responsi- 
ble for marketing a TV show, boxed sets of albums, 
video cassettes etc., etc., . . . Jerry Williams prefers 
making most of his albums at the Sonet Studio in Lon- 
don where he works closely with contracted producer 
Kenny Denton. 

Apart from Abba, of course, the most successful 
Swedish act internationally is undoubtedly Secret Ser- 
vice. Over the last five years they have created a whole 
string of dance orientated hits, a considerable number 
of which have gone on to take high chart honours in 
Germany, France, Italy, South America (Brazil in par- 
ticular) and many other territories. 

Despite a reputation for being a country suffering 
punishing taxes, the fairly low unemployment figures 
in Scandinavia coupled with the country's lifestyle ( a 
lot of home-orientated entertainment, and an excellent 
but rather limited output of radio and TV) together 
with a fairly high disposable income among consum- 
ers of most age groups, has meant that most homes 
have been equipped for many years with excellent rec- 
ord reproduction systems. This is probably the main 
reason why, rather surprisingly, both the CD revolu- 
tion and cassette explosion have been somewhat slow 
to hit the Swedish market. 

Sonet international group chairman Dag Haegg- 
qvist, feels — and this view is endorsed by Breitholz — 
that to some extent the general public is still wary of an 
investment into CD equipment as they have the im- 
pression that the famine of worthwhile product is con- 
tinuing. 

Adds Haeggqulst, "Sonet is intending to be among 
the forefront of record companies seeking to correct 
this impression held by the general public, as more and 
more activity, expenditure and enthusiasm is put be- 
hind the CD format. With a continuing flow of excel- 
lent product from our long-term licensees and a con- 
siderably increased investment and creative input 
behind our local acts we are intending to improve 
upon our market share which has been as high as 17% 
in some recent years." 



Audio-Visual 



(Continued from page S-4) 

equipped. The cost of transportation to and from 
Scandinavia is easily covered by increased productivity 
caused not only by typical Swedish efficiency (the staff 
is 100% English speaking), but also by such things as 
the totally non-restricted working practices within the 
studio complex. 

(Continued on opposite page) 
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(Continued from opposite page) 

Throughout the summer, of course. Europe's long- 
est hours of clear daylight have helped to provide 
Swedish film makers throughout the years with an ex- 
cellent environment which has enhanced their world- 
wide reputation. 

Sweden offers film makers longer hours of clear 
sunlight than do the Mediterranean territories during 
the long days of summer — surprising, that is. except 
for those who have witnessed bronzed Swedes stroll- 
ing through the cosmopolitan outdoor waterside res- 
taurants in Stockholm throughout the long summer 
evenings. 

The length of Sweden (2,000 km) provides an in- 
credibly varied choice of location shooting and, of 
course, the wild, rugged countryside coupled in the 
north with reliable snow and water locations, give ex- 
cellent filming possibilities all year round. 

The recording studios are also generally considered 
to be state-of-the-art, total recall desks, etc. Also in con- 
struction at the moment is a programming room and 
some new editing suites for both audio and video. The 
very latest video equipment is available to the studios 
including Ampex, Ace Editor, etc. 

Sonet's famous Park studio has been transfered and 
re-built within the complex and is now without a doubt 
the most modem and in-demand studio control room 
in Scandinavia. 

On the video side the company operates two fully 
equipped mobile vehicles for outside broadcasts (one 
of which, regretfully, was recently called in for outside 
broadcast coverage of Swedish Prime Minister. Olof 
Palme's funeral). Apart from this uniquely sad event 
Sweden, of course, is considered to be one of the saf- 
est and most constructive environments in the world in 
which to live and work. 

On the rapidly expanding music video front, the 
constant search for exellent facilities and new locations 
recently attracted U2 who made their "Unforgettable 
Fire" video with Sonet's help. 

Other pleasant uses recently for the mobile include a 
number of 24-track live concert videos, the latest of 
which was for Mute artists Erasure. 

The most effective barometer to gauge the success 
of the Sonet Studio complex is the brightness of the 
smile on the face of Cristos. the Greek cook in the stu- 
dio canteen. He was formerly the cleaner at the stu- 
dios, but his culinary expertise is now given full expres- 
sion and the canteen does excellent business. 

Says Dag Haeggqvist: "At the time we acquired the 
studios, Cristos was a rather depressed chap because it 
seemed likely that the Europafilm complex would be- 
come a parking lot. But now that the future of the stu- 
dios is assured, Cristos is very happy. The studios have 
really been reactivated, Cristos is smiling, and that au- 
gurs well!" 
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ten sold for the whole world at the synopsis stage, even 
before prodution has started, and as Sonet is quite se- 
lective at this point, we've concentrated to some extent 
on local rights." 

One of the company's current big titles is a French 
film — "Trois Hommes Et Un Couffin" ("Three Men 
And A Cradle") which Possne indicates has been a ma 
jor success across Europe and in North America, de- 
spite the film's lack of established stars — proving 
Possne's point about creative selectivity. Sonet is also 
the proud licensors of the recent current series of films 
starring Alain Delon, and a similar package of Jean- 
Paul Belmondo movies, including the massively suc- 
cessful (and critically acclaimed) "Hold Up!," all of 
which are provided with Swedish subtitles by Sonet, 
"We also have a connection with Rank in England, 
through which we've acquired both the original ver- 
sions and modem remakes of classics by Alfred Hitch- 
cock and others, including 'The Lady Vanishes,' 'The 
(Continued on page S-27) 
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it soon became clear that Sweden's greater internation- 
al standing made it a better headquarters than Den- 
mark, and control gradually moved to Stockholm. 

However, the Danish company remains very active, 
with many labels currently licensed, including Chrysa- 
lis, Island, Mute, Jive, Stiff, Curb, and ZTT plus a distri- 
bution deal for Virgin and various other companies in 
the territory. Not surprisingly, most of the label's big- 
gest intemational stars/hitmakers (U2, Huey Lewis, 
Depeche Mode, Steve Winwood, Samantha Fox, Billy 
Ocean, Robert Palmer, Go West, etc.) originate from 
these licensed labels. Sonet Denmark has an enviable 
reputation of being the first country in Scandinavia — 
and often in Europe — in breaking new artists from 
their licensees. 

Over the years, the company has continued its poli- 
cy of working with both established and brand new lo- 
cal talent. Bamses Venner, who had spent ten years on 
other labels, signed with Sonet and released their first 
LP tor the label this year, which reached the local Top 
10, while the debut album by new act, Danseorkestret, 
spent nearly a year in the Danish chart, peaking at No. 
2 and selling over 70,000 copies. An even more recent 
acquisition. Sharing Patrol, has toured extensively 
throughout Scandinavia and Germany, and is now at- 
tracting wide intemational interest. 

Despite marginal growth in the size of the local rec- 
ord market over the last five years, Sonet Dansk Gram- 
mofon has enjoyed more than their share of positive 
growth in both profit and turnover not only in the rec- 
ord division but also in the video field, where president 
Karl Knudsen has established a worldwide reputation 
for his vast catalog of jazz films which are increasingly 
available on video. Incidentally, one of the artists for 
whom Knudsen made his first recordings on Story- 
ville — Chris Barber — has just made a new album for 
Sonet in England, emphasizing that continuity and cre- 
ativity can indeed go on hand in hand. 

Although it must be said that he is a record industry 
veteran, Knudsen is not considering retirement. He 
notes, "As long as there are interesting challenges in 
the job, I shall stay on, but with the success of video 
and jazz my personal job emphasis could be shifted as 
time goes by." 

The company, however, continues to forge ahead 
on all levels with a developing CD market and its well- 
known and knowledgeable international manager, 
Kent Munch — eying space in the warehouse for the 
first DAT releases — says, "The future is clear; if we 
maintain our great reputation for artistic judgement it 
does not matter what the medium is — video, vinyl, 
CD — what really matters is what is on it! WHAT'- 
SONET!" 



Finland 
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rock group Hurriganes and Jukka Tolonen's "Tasaval- 
lan Presidentti." The mysterious Toionen, for a long 
time Finland's most enigmatic and legendary intema- 
tional musical export, has a new album set for intema- 
tional release by Sonet entitled "Radio Romance" 
which is confidently expected to further boost his inter- 
national following as far afield as Australia and the 
U.S. 

Another aspect of the company's success which 
( Continued on opposite page) 
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(Continued from opposite page) 
seems particularly forward-looking is their recent activ- 
ity on TV advertised albums — the two hit compilation 
volumes of "Fever" both went gold, while the first two 
volumes of "The Best" achieved diamond status, and 
the more recently released volume three is already 
gold. Back in the '70s. Sonet Scandia act Danny & 
Armi received the only gold single awarded during that 
decade in Finland — plainly the energetic, ambitious, 
promotion minded Gugi Kokljuschkin and his staff are 
aiming to do even better during the '80s. Considering 
Finland's precarious geographical proximity to the 
U.S.S.R.. could it be that the directors of Sonet Swe- 
den have shown their usual foresight in appointing a 
managing director with a considerable Russian heri- 
tage and language skills to lead the way forward even 
into the '90s? 



Sonet U.K. 



(Continued from page S-8) 

At the same time, Mute has launched two new la- 
bels, Blast First and Rhythm King — which will have 
two subsidiarv labels of its own in Transglobal and 
Rame, and it is expected that Sonet will be able to fur- 
ther assist Mute by overseeing the international devel- 
opment of these two new companies. Together with 
the recent formation of the Mute/Sonet joint venture 
in France, it is clear that the relationship between the 
older-established Sonet (U.K.) and the fast-growing 
Mute is continuing successfully, although changing in 
character somewhat, to the delight of both partners. 

Other ventures undertaken by Sonet (U.K.) in recent 
times include the acquisition of a London recording 
studio, previously known as Riverside Recordings, and 
various other successful ventures in film and advertis- 
ing. The end of this year will see Sonet capitalizing on 
the depth of its uniquely varied catalog with the release 
of an initial batch of compact disks, with the first con- 
centration on blues material originated by Alligator 
Records and further titles covering the whole range of 
the Sonet repertoire from Stefan Grossman and John 
Renboum's folk guitar expertise, the best of Cajun mu- 
sic from Rockin' Dopsie (who is currently featured on 
the latest Paul Simon album) and further jazz and 
blues material, both historical and contemporary. Ac- 
cording to Buckle: "I'd like to maintain the unique po- 
sition of Sonet (U.K.). We're big enough to be reliable 
and to have the necessary resources tor aggressive 
promotion, and still small enough to care about the 
music." 
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HERBERT KOLUSCH 

Managing Director 
Intercord, West Germany 

"Thirtv fjears of Sonet means 30 years of 
excellent jazz, blues and rock music for 
experts. It 's not only their first-class artist 
roster that built up Sonet s high reputation 
within the international record business, it is 
more their careful and meticulous way of 
producing and presenting new acts to the 
business. 

"Since March 1980 we ue been proud to 
distribute the Sonet catalog in Germany. And 
since then we ue known that if there should 
ever be a Grammy Award for 'loving music ' 
then Sonet would surely deserve it. " 
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has a permanent address, and one of them lived out of 
a car for some time. The new Johnny Winter record 
features Dr. John, plus a reunion of the original John- 
ny Winter's Trio from Johnny's earliest recordings." 

Of Sonet, Iglauer says, "They've been our licensees 
in Europe for about 12 years now, they've helped us 
financially with projects like Johnny Winter and Lon- 
nie Mack, apart from the 'Living Blues' series, and 
through them, we've gained increased visibility in Eu- 
rope, and also TV exposure, particularly through Inter- 
cord in Germany. They're swell people to work with — 
when it came to renewing our contract with them re- 
cently, 1 didn't even think of changing our representa- 
tion." 

Perhaps a measure of the label's almost legendary 
(Continued on opposite page) 




Mutual Admiration Societ]; — Alligator 's re discovered leg- 
end Lonnie Mack with Rolling Stone's Keith Richards 
and Ron Wood at a recent Lonnie Mack New York con- 
cert. (Photo: Bruce Iglauer). 
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(Continued from opposite page) 
artist-based orientation is that Iglauer can say with a 
smile: "We're the only label in the world with two art- 
ists who have the first name Lonnie — Lonnie Mack, of 
course, and also Lonnie Brooks, who also has a new 
LP available shortly." The blues from Chicago are evi- 
dently in hands which will nurture, rather than exploit, 
a great American musical genre .... 



BRUCE IGLAUER. President 
Alligator Records 
"Over the last 12 years that Alligator and 
Sonet haue worked together, we couldn 't 
have asked for a more supportive 
European licensee. When Sonet took on 
distribution of what was then a tini/ 
American label, it not onl{^ multiplied our 
sales in Europe and the U.K. man^/ times 
over, but also gave Alligator the backing to 
undertake man^/ new projects. 

"Without Sonet support, we couldn't 
have produced out award-winning 'Living 
Chicago Blues' series, nor could we have 
signed Johnnie Winter and Lonnie Mack, 
whose 1986 releases made Alligator one 
of the most prominent indie labels in the 
U.S. More important than ani/ one piece 
of marketing or financial support has been 
the unflinching belief that all the Sonet 
organization has had in Alligator's music. 

"They ve encouraged us to record new, 
unknown and unproven artists because 
we've heard those artists' ability to make 
great genuine houserockin' music. They've 
helped with tours, publicity and marketing. 
The folks at Sonet have never forgotten 
that at the center of this business stands 
music, not just money. We couldn 't ask for 
a finer company to work with. " 



Music publishing 



(Continued from page S IO) 
Sweden." 

More recent additions to the catalog include inter- 
nationally successful writers such as Paul Roberts 
(who scored worldwide with his previous group 
Sniff'n'the Tears), James Warren (of (he previously 
successful Korgis) whose career has taken a similar 
turn and new group Moving Fingers. Recent signings 
include a renewal of a longterm agreement with Ste- 
fan Grossman, and most recently the acquisition 
from New York lawyer Michael Tannen of his multi- 
faceted DeShufflin Publishing catalog, including ma- 
terial on the latest Bob James and Grace Jones al- 
bum. 

It is hoped that activities by Sonet U.K. in picking 
up material for Sonet Sweden Publishing can more 
than repay the debt owed by this busy medium-sized 
independent who is fortunate enough to be en- 
dowed with the Sonet name and reputation for cre- 
ativity, correctness and hopefully a modicum of cra- 
ziness. 
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tually and financially. One good example In recent 
years has been the album of Gilbert O'Sullivan songs 
recorded by the fine Swedish guitarist. Rune Gustafs- 
son, which achieved excellent sales. 

It was a passion for jazz that brought Bergstrom, 
Lindholm and Haeggqvist into the record business in 
the first place — Haeggqvist by negotiating to import 
the Charles Mingus label. Debut, into Sweden and 
Bergstrom and Lindholm by doing a deal to represent 
the Savoy label In Sweden. 

In the late fifties Sonet began to produce Its own 
jazz recordings, the first an EP by Swedish trumpeter 
Jan Allen, followed by dates with the great Swedish 
baritone saxophonist Lars Gullin. 

During this time Storyville was going from strength 
to strength as a jazz and blues label with recordings by 
Big Bill Broonzy. t^^emphis Slim, Leadbelly. Bunk 
Johnson, Sidney Bechet, and the boogie specialists Al- 
bert Ammons, Pete Johnson, and Meade Lux Lewis. 

Sonel then acquired the license for the Roulette la- 
bel and had a signal success with the "Atomic Mr. Ba- 
sie" album which went gold. After a substantial 
amount of recording Swedish jazz artists in the late fif- 
ties and sixties, Sonet set up more and more dates with 
major U.S. jazz artists. And then, In the early seventies, 
with the invaluable assistance of jazz and blues expert 
Sam Charters, Sonet produced its prestigious Giants 
Of Jazz series — the biggest jazz project it has so far un- 
dertaken. The series of 24 albums Includes "The Bop 
Session," with an illustrious all-star line up consisting 
of Dizzy Gillespie. Sonny Stitt, John Lewis, Hank 
Jones, Percy Heath and Max Roach, plus LPs by Lee 
Konitz, Zoot Simms, Art Blakey, Art Farmer, Joe Ven- 
utl, Roy Eldridge, Ruby Braff, Kal Winding, Buddy 
Tate, Vic Dickenson, and Philly Joe Jones. 



Other major jazz series from the Sonet/Storyville 
stable Include: 

• the Mazz Mezzrow King Jazz sides featuring the 
great Sidney Bechet; 

• a lO volume Blues Roots package featuring such 
giants as Champion Jack Dupree. Lonnie Johnson, 
Sunnyland Slim. Memphis Slim. Otis Spann and 
Speckled Red; 

• Legacy Of The Blues, a 12-album set featuring 
Lightnin' Hopkins, Memphis Slim, Snooks Eaglin, 
Juke Boy Bonner, Bukka White and others, with a 
companion book by Sam Charters profiling all the art- 
ists. This series has had considerable international suc- 
cess and has sold well in the Eastern Bloc countries 

(Continued on opposite page) 





Lionel Hampton recording at Sonet Studios 39 (Copen- 
hagen) with producer Rune Ofjwerman. 
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(Continued from opposite page) 
and in Japan. 

The most recent Sonet series, on the Storyville label, 
has been the 12-volume Masters Of Jazz collection, 
containing many hitherto unissued sides by such jazz 
immortals as Billie Holiday, Dule Ellington, Louis 
Armstrong. Jack Teagarden, Earl Hines, Coleman 
Hawkins. Lester Young, Ben Webster, Johnny Hodg- 
es, Teddy Wilson, Art Tatum, and Sidney Bechet. A 
special feature of this series is the cover art work. Stor- 
yville commissioned the distinguished German graph 
Ic artist Johannes Vennekamp to produce etchings 
portraying the artists and the fine arts division of the 
Sonet group published in a limited edition of the por- 
traits to coincide with the release of the series. 

In keeping with its multi-media orientation, Sonet is 
extending its jazz activity into the video field and is pro- 
ducing a video tribute to Kenny Clarke, featuring the 
Paris Reunion Band. Other jazz artists on video in- 
clude Chet Baker, Adam Makowicz, Chris Barber, 
Benny Carter, and Zoot Sims — a moving video record 
of his last recording, made with Red Mitchell and Rune 
Gustafsson in the library of the Sonet headquarters. 

Another rich source of jazz video material will be the 
unique collection of jazz films collected by Karl Knud- 
sen over a period of many years, including a consider- 
able number of "Soundies." With Sonet now able to 
avail itself of the video editing and duplicating facilities 
at the new studio complex, a fascinating program of 
jazz videos will start issuing from the production line 
within the next year or so. 



Selective Success 
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Thirty-Nine Steps,' 'Brief Encounter,' and the still-in- 
demand 'Bugsy Malone.' 

"Our association with Goldcrest has given us a 
strong feature film repertoire, notable among which is 
'Enigma,' "Brimstone And Treacle,' which stars Sting, 
and 'Red Monarch,' which was produced by David 
Puttnam." 

As in many other territories, the initial video reper- 
toire of almost exclusively sex, violence and action has 
been toned down (despite Sonet's good rental income 
from the first three classic "Emmanuelle" films) and 
the market has become more sophisticated, which 
suits Sonet's desire to work hard for a small number of 
selected titles. 

The market for music video in Sweden is extremely 
limited, and despite the strengths of Sonet's own direct 
music industry contacts, there is no real sign yet of a 
sell-through market developing. 

"We're intending to expand our catalog of great 
films from the past" says Possne, "But our main ambi- 
tion is to work with a limited number of films with po- 
tential, exploit them theatrically (over a long period if 
necessary) and later release them for the home video 
market." 

The superb Sonet studio complex has seen the mak- 
ing of several original films — many of which are the 
result of the co-production deals already mentioned. 
One major recent success is "Sallskapsresan N. 2." 
This has been one of the biggest theatrical successes 
ever in Sweden. "It's a comedy about people's behav- 
ior on a skiing holiday in the Alps." Possne is a self- 
confessed gourmet of comedy — another video which 
Sonet has released is "Monty Python And The Holy 
Grail," while he is almost religious in his fervent admi- 
ration of John Cleese — a personal taste which clearly 
personifies the growing sophistication in taste among 
the Scandinavian film and video consumers of all ages. 

CREDITS: International Editorial Director. Mike Hennessey: In- 
ternational Editor, Peter Jones: Special Issues Editor. Ed Ochs: 
Assistant Editor, Rob^n Wells: Section Coordinators. Dag 
Haeggqvist and Rod Buckle', Design. Miriam King. 
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Network Expands Into Ownership 

Public Offering Permits New Direction 



BY CHRIS McGOWAN 

LOS ANGELES On the strength 
of a public offering in June. Net- 
work Video Inc. has expanded its 
business from licensing video spe- 
cialty stores to opening company- 
owned outlets. 
Ten in the latter category are cur- 

'We are not 
a franchise. 
We license 
companies' 

rently open, and 20 are expected to 
be operational before Christmas. 
Network, which has licensed some 
240 stores since 1982. expects to 
earn roughly $1 million on sales of 
$5 million-$7 million in the fiscal 
year ending May 31 . 

"J believe that we're one of the 
few chains of our type to go public 
and be successful," says Bob Bunte. 
Network Video vice president of fi- 
nance. "We are not a franchise; we 
don't charge franchise fees. We li- 
cense companies, give them what 



they need, and then maintain con- 
tact with them." 

According to Bunte, Network 
charges no royalty or monthly ad- 
vertising fees nor does it have a cen- 
tral service center selling merchan- 
dise to the outlets. It subsists en- 
tirely on license fees earned, its 
recent stock offering, and income 
derived from its 10 company-owned 
stores. 

The firm's twofold licensing pro- 
gram allows for a onetime basic fee 
of $37,900 or a higher fee of $60,900, 
which provides the licensee with 
necessary know-how, inventory, 
and site location assistance. A 
monthly customer newsletter is dis- 
tributed to all licensees. 

The typical Network Video-li- 
censed outlet will have approxi- 
mately 1,200 feet of floor space, 
l,200-i,.500 titles, a blue-and-white 
color scheme, and a standard dis- 
play system. 

The company began in 1981 with 
six stores in the Cleveland area, 
owned individually by company ex- 
ecutives. The licensing business be- 
gan the next year. Currently, the 
heaviest pockets of Network Video 
outlets are in these areas: Ohio (70 
stores), Pittsburgh (30), Detroit (15), 



Riverside VSDA Trade 
Exhibit Holds Lessons 



BY EARL PAIGE 



RIVERSIDE, Calif. The board 
of the local Inland Empire chap- 
ter of the Video Software Deal- 
ers Assn. (VSDA) is evaluating 
an experimental trade exhibit 
held here Nov. 11. 

As with many VSDA chapters 
holding exhibits, organizers of 
the Inland event learned some 
valuable lessons, according to 
.loan Weisenberger, chapter 
president and head of local two- 
store In Home Video. Weisen- 
berger is also a national VSDA 
director. 

The exhibit here at the 92,000- 
square-foot Riverside Conven- 
tion Center was a success to 
some degree. "We had 28 exhibi- 
tors compared with 18 last year," 
said Weisenberger, who admit- 
ted, however, that the turnout of 
around 30 dealers was disap- 
pointing. 

Some vendors grumbled be- 
cause there was another VSDA 
chapter meeting — though with- 
out exhibits — on the same night 
in FuUerton. Several tables pur- 
chased for the Inland affair re- 
mained unattended, including 
those for Metro Distributing, 
Walt Disney Home Video, and 
Karl/Lorimar Home Video, 
"We're still returning calls and 
finding out what happened," said 
Weisenberger. 

Weisenberger and Debbie 
Newman, former owner of Video 



World here, worked six weeks 
drumming up interest. "We were 
offered a mailing from Comm- 
tron and should have taken them 
up on it. As it was, we did an ex- 
tensive mailing of our own, then 
hit the phones. We even ran an ad 
in the Riverside newspaper." 

Inland board member Don 
Brown, owner of the three-store 
Video Spectrum here, com- 
plained of basic apathy. "There 
are 91 stores out here, and yet 
only a couple ever advertise in 
the paper and seem to be aggres- 
sive. I don't know why we aren't 
having better representation." 

Inland obtained a .'5,000-square- 
foot dinner room in the conven- 
tion facility for $370, VSDA's 
normal assistance fees of $100 for 
legal counsel and $200 for a room 
easily covered the rental, but no 
meeting was held. A fee of $7."> 
per exhibit table covered the cost 
of the food and there was a cash 
bar. 

Another problem was that the 
convention room was available 
on one date only. "We were not 
able to switch the date when we 
learned it conflicted with Orange 
County," Weisenberger said of 
the Fullerton gathering. 

VSDA's national board is plan- 
ning to come up with some stan- 
dard procedures for chapter-ex- 
hibit afl^airs, said Weisenberger. 
Also in the works is a meeting of 
the six California VSDA chapter 
presidents to iron out schedules. 



and Florida 157). Company-owned 
stores are all currently on the Flori- 
da Gulf Coast. 

"We have a strong reputation 
with suppliers and vendors, and we 
get low cost factors for our licens- 
ees," adds Bunte. "Also, licensees 
in one area will often group togeth- 
er to pool funds for co-op advertis- 
ing." 

For the quarter ending August 
31, Network Video had a net income 
of $84,091, as compared with 
$.56,887 for the same period in 1985. 




The grand opening ol lliis company-owned Network Video store in EasI Bonita 
Springs. Fla.. lound assistant manager Chnstina Coyer, center, clowning with 
customers. Including stores operated by licensees, this was Network's 329th 
outlet. 
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SLEEPING BEAUTY 


Wall Disney Home Video 4 76 


19» 


29 95 
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62 


PINOCCHIO^ 


Walt Disney Home Video 239 


IIHO 


7995 
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2 


25 


ALICE IN WONDERUND A * 


Walt Disney Home Video 36 


HSl 


79 9i 
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5 


62 


DUMBO A* 


Walt Disney Home Video 24 


mi 


7995 
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34 


THE SWORD IN THE STONE * 


Walt Disney Home Video 229 


1!«3 


7945 


6 
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57 


ROBIN HOOD * 


Wall Disney Home Video 228 


1973 


79 9S 


7. 


7 


20 


POUND PUPPIES 


Family Home Enterlainment F 1 1 93 


19IS 


14.95 


8 


16 


4 


DISNEY'S SING-ALONG SONGS 


Wall Disney Homo Video 480 


1996 


14.95 


9 


17 


2 


JIMINY CRICKETS CHRISTMAS 


Walt Disney Home Video 747 


I9S6 


19.95 


10 


10 


25 


WINNIE THE POOH AND THE BLUSTERY DAY ♦ 


Walt Disney Home Video 63 


1968 


1495 


11 


U 
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THE UNSINKABLE DONALD DUCK 


Walt Disney Home Video 478 


1986 


14.95 


12 


8 


25 


WINNIE THE POOH AND TIGGER TOO 


Walt Disney Home Video 64 


19M 


14.95 


13 


13 


53 


PETE'S DRAGON A * 


Walt Disney Home Video 10 


19)7 


asi 


14 


14 
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A TALE OF TWO CHIPMUNKS 


WallDisneyHomeVidea477 


1916 


1495 


15 


9 


24 


WINNIE THE POOH AND THE HONEY TREE * 


Wall Disney Home Video 49 


1965 


14 95 


16 


15 


24 


MICKEY KNOWS BEST « 


Walt Disney Home Video 442 


1916 


1495 


17 


Rt-tNTIlY 


CHARLOTTE'S WEB 


Hanna-Barbera Prod. Inc 
Paramount Home Video 8099 


1971 


1995 


18 


19 


2 


CANINE COMMANDO 


Walt Disney Home Video 477 


19)6 


1495 


19 


Rt-iNmr 


MICKErS CHRISTMAS CAROL 


Walt Disney Home Video 225 


1913 


14.95 


20 


RE-ENTIIT 


A WALT DISNEY CHRISTMAS 


Walt Disney Home Video 92 


1981 


1995 


21 


22 


34 


RAINBOW 8RITE AND THE STAR STEALER 


Warner Bros Inc 

Warner Home Video 11 531 


1916 


;9 95 


22 


20 


20 


LEARNING ABOUT LETTERS 


Children's Television Workshop 
Random House Home Video 88 3 1 9-5 7 


1916 
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23 


21 
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CARE BEARS II: A NEW GENERATION 


RCA/Cotumbia Pictures Home Video 6-20682 


1986 


79 95 


24 


18 


37 


VELVETEEN RABBIT 


Family Home Entertammefll Fl 1 73 


1916 


1495 


25 


12 


58 


BUGS BUNNY'S WACKY ADVENTURES • 


Werner Bros Inc. 

Warner Home Video 1 1 504 


1915 


1)91 
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Cincinnati-Based Chain 
Opens First Large Store 
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TOP VIDEOCASSETTES RENTALS 



BY EARL PAIGE 



LOS ANGELES Cmcinnati-based 
Video Store opened Its first large 
unit Nov. 17, following a trend 
among small video specialty retail 
firms responding to increased com- 
petition. 

"Everything about the store is 
different." says Jack Mcsser, presi- 
dent of the chain, which has 1.') 
stores in four states. He says Video 
Store studied chains around the 
country to determine what kind of 
fixturing, theft-prevention systems, 
and counter style to use in its new 
store. 

The •),(!00-square-foot unit, adja- 
cent to the Cincinnati-area Ken- 
wood Mall, uses Ontario fixture 
shelving. Messer claims he is the 
first to use the Canadian firm's 
product In the U.S. "It's more like a 
customized fixture, with slat board 
and metjil in two colors, mauve and 
gray, which complement the store's 
color scheme," says Messer. 

Messer readily admits that his 
open display system was inspired by 
a Wherehouse unit here in Southern 
California. It uses Scnsormatic se- 
curity and "pass around," a system. 



long in use in libraries, that leaves 
the videocassette permanently 
"wired." 

The computerized payment 
counter will be Video Store's first 
excursion into pay-upon-rclurn. 
Among its many advantages, Mess- 
er says, is that "there are no late 
fees because everj'thing is calculat- 
ed when the tape comes back. It re- 
lieves the lake-out counters toward 
the end of the day. That's zoo time. 
The clerks are checking out movies, 
not handling returns, too. The pay- 
whcn retum also lets us catch a lot 
of late-fee volume. Clerks tend to 
waive late fees and let them slide 
too often. Finally, people just rent 
more movies when they are not pay- 
ing up front." 

Other features of the new store 
include four ceiling-suspended video 
monitors and light-box displays, 
"which we t)orrowed from [Dallas- 
based] Blockbuster." 

Messer has toured the country 
during the past several months or- 
ganizing a new group for video- 
chain owners. One purpose of the 
group is to exchange ideas on store 
layout and merchandising. 



Audio plus 



BY GEOFF MAYFIELD 

A biweekly column spollighling 
new video products and acccsao- 
ries. Vendors introducing such 
products mag send information 
and promotional material to Ed- 
ward Morris. Billboard, P.O. Box 
am. Nashville, Tenn. 37i0->. 

There are numerous stor- 
age units on the market for VHS 
and Beta cassettes. Now from Lift 
Disrplay Inc. (201-662-8503) comes 
a carrier for 8mm videocassettes. 

The Austrian company — with 
U.S. offices in North Bergen, 
N.J. — has been known primarily 
for its retail fixtures designed to 
merchandise compact disks. But 
Lift has also launched an accesso- 
ry division. 

The company's Vidkit houses '22 
8mm ca.sselles vertically. The unit 
accommodates tjipes with or with- 
out their boxes. 

As an added selling point, Lift's 
Vidkit can be stacked, with an in- 
terlocking design for growing 
8mm libraries. Suggested list is 
$12.!)9. 

For video and audio/video com- 
bo dealers that stock hardware. 
North Americun Philips Consum- 
crs Electronics Corp. (tH,'>-521- 
4;ill>) has introduced VHS cam- 
corders under two of im logos, Syl- 
vania and Majcnavox. The product 
debuts mark the first forays into 
the VHS-C field for both divisions. 
And both units are loaded with fea- 
tures. 

Magnavox says its lightweight 
VHS-C Video Escort has features 
not found in other camcorders of 
this format, including a high shut- 
ter speed of '/,„„„ of a second for 
action shots free of blur. 




Lid Discplay is courting the Bmm 
Video market with the Vldktl, a storage 
unil thai holds 22 lapes. with or 
without cassette boxes. An 
Inlertockrng design permits consumers 
to stack racks logelher. 

The unit's light sensitivity of 7 
lux is said to be the industry's low- 
est. 

It also boasts focal zone indica- 
tion. When activated, this feature 
permits one to focus on a moving 
subject or isolate and focus on one 
subject in a crowd. 

The same feature, along with 
the fast shutter and low light capa- 
bility of the Maganavox cam- 
(Continucd on page IfS) 
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TITLE 


Copyright Owner. 
Manulicturer. CaUlog Number 


Principal 
Performers 


II 


M 
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* 


♦ NO. 1 * * 








1 
1 




3 


INDIANA JONES AND THE TEMPLE OF 
DOOM 


Paramount Pictures 
ParaiTXHJfit Home Video 1643 


Harrison Ford 
Kate Capshaw 


19S4 


PG 


t 


2 




DOWN AND OtJT IN BEVERLY HILLS 


Touchstor»e Films 
Touchstorte Homo Video 473 


Nich Nolle 
Richard Drcyfuss 


1986 


R 


\ 
J 


J 


11 


OUT OF AFRICA A * 


Unrversal City Studios 
MCA Dist. Corp. B0360 


Robert Redlord 
Meryl Streep 


1386 


PG 


a 






THE MONEY PIT A 


Amblin Enteftainment 
MCA Dist. Corp. 80387 


Tom Hanks 
Shelly Long 


1986 


PG 


c 
3 






9 1/2 WEEKS 


MGM/UA Home Vtdeo 800973 


Micliey Rourke 
Kim Baslnger 


1986 


R 


c 
D 




■J 


PRETTY IN PINK 


Paramount Pictures 
Paramount Home Video 1858 


Molly Ringwald 
Jon Cryer 


1986 


PG-13 


7 






F/X A 


HBO/Canrwo Video TVA3769 


Bryan Brown 
Brian Oennehy 


1986 


R 


Q 
0 


18 


3 


POLICE ACADEMY 3: BACK IN 
TRAINING 


Warrwf Bros, IfK. 

Warner Home Video 20022 


Steve Guttenberg 
Bubba Smith 


1986 


PG 


Q 


9 


5 


SLEEPING BEAUTY 


Wall Dtsr>ey Home Vkleo 476 


Animated 


1959 


G 


in 


11 


3 


AT CLOSE RANGE 


Orion Pictures 
Vestron5170 


Sean Penn 
Christopher Walkin 


1986 


R 


11 
11 


10 


g 


WILDCATS 


Warrwr Bros. IrK. 

Warner Home Video 1 1583 


Gotdie Hawn 


1986 


R 




3 


4 


MURPHY'S LAW 


Canr>on Films Inc. 

Media Home Entertainment M849 


Charles Sronson 


1986 


R 




15 


4 


HIGHLANDER 


HBO/Canrron Video TVA3761 


Christopher Lambert 
Sean Connery 


1986 


R 




14 


2 


LEGEND 


Universal City Studios 
MCA Dist- Corp, 80193 


Tom Cruise 
Tim Curry 


1986 


PG 




12 


10 


GUNG HO 


Paramount Pictures 
Paramount Home Video 1 751 


Michael Keaion 
Gedde Walanabe 


1386 


PG-13 


ID 


16 


2 


RAW DEAL 


DEG Inc. 

HBO/Canrvon Video TVA9982 


A. Schwarzenegger 


1986 


f) 


17 


NEW^ 


SPACECAMP 


ABC Motion Pictures 
Ve5tron5174 


Kale Capshaw 
Lea Thompson 


1986 


PG 


1A 


NEW^ 


THE GODS MUST BE CRAZY 


PlaytKHJse Video 1450 


Marius Weyers 
Sandra Prinsloo 


1984 


PG 


1Q 
13 


17 


2 


THE TRIP TO BOUNTIFUL 


Island Pictures 

Embassy Home Enlertainmenl 1341 


Geraldinc Page 


1985 


PG 


20 


13 


8 


RUNAWAY TRAIN 


Cannon Films IrK. 

MGM/UA Home Video 800867 


Jon Voight 
Erie Roberts 


1985 


R 


21 


21 


3 


LUCAS 


CBS-Fox Video 1495 


Corey Haim 
Kcrri Green 


1986 


PG-13 


22 


20 


26 


BACK TO THE FUTURE A ♦ 


Amblin Entertainment 
MCA Dist. Corp. 80196 


Michael J. Fox 
Christopher Lloyd 


198S 


PG 


23 


25 


7 


8 MILLION WAYS TO DIE # 


CBS-Fox N^deo 6118 


Jel( Bridges 
Rosanna Arquette 


1986 


R 


24 


19 


10 


YOUNG SHERLOCK HOLMES 


Amblin Entertainment 
F*aramount Home Video 1 670 


Nicholas Rowe 
Alan Cox 


1985 


rG-13 


25 


23 


4 


SANTA CLAUS THE MOVIE 


Media Home Entertainment M846 


Dudley Moore 
John Lithgow 


1985 


PG 


26 


21 


9 


CROSSROADS 


RCA/Columbia Pictures Home Video 6- 
20665 


Ralph Macchio 
Joe Seneca 


1986 


fi 


CI 


27 


7 


AMERICAN ANTHEM 


Karl Lorimar Home Video 386 


Mitch Gaylord 
Janet Jones 


1986 


PG-13 


28 


22 


17 


MURPHY'S ROMANCE ♦ 


RCA/Columbia Pictures Home Video 6- 
20649 


Sally Field 
James Garner 


1985 


PG-13 


29 


28 


4 


BAND OF THE HAND 


Tri-Star Pictures 

RCA/Columbia Home Video 6-20709 


James Remar 

John Cameron Mitchell 


1986 


ft 


30 


26 


16 


IRON EAGLE A 


CBS-Fox Video 61 60 


Louis Gossett Jr. 
Jason Gedrick 


1986 


PG-13 


31 


30 


9 


CRITTERS 


New Line Cinema 

RCA/Columbia Home Video 6-20666 


Dec Wallace Stone 
M. Emmet Walsh 


1986 


PG-11 


32 


29 


6 


APRIL FOOL'S DAY 


Paramount Pktures 
Paramount Home Video 1832 


Jay Baker 
Detwrah Foreman 


1386 


g 


33 


36 


30 


COCOON A 


CBS-Fox Video 1476 


Steve Guttenberg 
Don Ameche 




PG-)3 


34 


35 


2 


UNDER THE CHERRY MOON 


Warner Bros, Inc. 

Warner Home Video 1 1605 




1386 


PG-13 


35 


NEW^ 


THE QUIET EARTH 


CBS-Fox Video 3042 


Bruno Lawrence 
Alison Routledge 


1985 


It 


36 


32 


20 


1 nt jtntL ur 1 Fit niLt a 


CBS- Fox Video 1491 


Michael Douglas 
Kathleen Turner 


1985 


PG 


37 


31 


24 


JAGGED EDGE A • 


RCA/Columbia Pictures Home Video 6- 
20591 


Glenn Close 
Jeff Bridges 


1385 


R 


38 


NEW^ 


CRAWLSPACE 


Empire Pictures 
Lightning Video 9943 


Klaus Kinski 


1986 


R 


39 


3« 


32 


WITNESS 


Paramount Pictures 
Paramount Home Video 1 736 


Harrison Ford 
Kelly McGillts 


1985 


R 


40 


40 


12 


THE CLAN OF THE CAVE BEAR A 


CBS-fox Video 6795 


Daryl Hannah 


1386 


R 



• Recording Industry Assn o( Amenca gold cortilication for Ihcalncal films, sales ol 75,000 units or suggested lis! pnce income ol $3 million (30.000 or $1.2 
million for nonthcalncal madc-for-home-video product: 25,000 or $1 mitlKm lor music video product). A RIAA ptatinum certificalion (or theatrical dims, sales ol 
1 50.000 units or suggested list price income ol $6 million (60,000 or S2 4 million tor nontheatncal made- lor-homc- video product; 50.000 units or a value of 
$2 million lor music video product) Tttlei certilied prior lo Oct. 1 , 1 985, were certified under different criteria ) ♦ Intcrnalkinal Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 unils or 11 million at 
suggesled tetail for nonlhgatncal titles SF short. form, Lf long-lorm, C concert. D documentary. 
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^ewJieleases 
HOME VIDEO 



Symbols for formats arc A^Bcta. 
V = VHS, * = CED atidJh^LV. 
Where applicable, the suggested 
list priee of each title is given: 
otherwise, "tio list" or "rental" is 
indicated. 

A CHRISTMAS WITHOUT SNOW 
John Houseman, Michael Learned 

ADVISE & CONSENT 

Henry Fonda. Charles Laughlon. Burgess 

Meredith 

A ¥ HjI HDith 3002 J?9 t5 

ALL CREATURES GREAT AND SMALL 
Christopher Timothy, Carol Drinkwater, 
Robert Hardy 

AVl'LiilvjuT (39 98 

AMERICAN BALLET THEATRE IN SAN 

FRANCISCO 

AST 

* I'roitwf ? 1824 IDC Amcf.cj $34 95 

BELLS ARE RINGING 
Judy Holliday 

* mc.M IDC AmcfK.i J3g Qb 

BONNIE AND CLYDE: MYTH OR 

MADNESS 

Burl Ives 

* V l?mf..d I iil»TtJ.nmcnl »19 95i 

CAPTAIN AMERICA 

Reb Brown, Len Birman, Heather Menzies 

CAPTAIN AMERICA II: DEATH TOO SOON 
Reb Brown, Connie Sellecca. Len Birman 

A ¥ MC* h^lii 139 SVj 

THE CARDINAL 

Tom Tryon. Carol Lynley, John Saxon 

*¥u,iiMy.Kii rooa iS'i 95 

CAROLS FOR CHRISTMAS 
Royal College Of Music Choir 

* l'".Twi ?1915 IDi; AmrritJ J?') 95 

CENTURIONS MICRO MENACE 
Animated 

*¥ i:ii-'dri-f, i VKl«>Hbr4f> tS4B'V«lron, t29 95 

CINDERELLA 

Lesley Ann Warren, Ginger Rogers, Walter 
Pidgeon 

A ¥ riiyhooic i59 9B 

CLASSIC TALES RETOLD 
Animated 

* ¥ H. Io[1^ HlOOl 1 129 95 

COLOR ME BARBRA 
Barbra Streisand 

DON'T LOOK BACK 
Bob Dylan 

4> i'..r..mi>i,n! 2l7.\2 IOC Anwf.tji J?9 9S 

8 MILLION WAYS TO DIE 

Jeff Bridges. Rosanna Arquette 

4" I us l.ii ?I HH5 IIX: ArvriKX iJA 98 

GOING SACK 

Bruce Campbell, Christopher Howe, Perry 
Mallette 

* ¥ .'i"it>wi 4183 i69« 

GUNG HO 
Michael Keaton 

* Pj-amounl 21894 IDC AmP.itj, $29 95 

THE HOMECOMING 

Patricia Neal, Richard Thoman, Edgar 

Bergen 

* ¥ I'LiylvpoM- »59 9B 

JOY OF TALKING 
Educational 

*¥v,Llm.r. S?9 95 

LAST RESORT 

Charles Grodin. Robin Pearson Rose, John 
Ashton 

*¥ VriH^i 517/ i/OOS 

LEGEND 

Tom Cruise, Mia Sara, Tim Curry 

* mCA 21892 IDC AmifLCj $34 9H 

LOW BLOW 

Cameron Mitchell, Troy Donahue. Leo 
Fong 

4 ¥ VoMron 44B4 $69 95 

MESSIAH 

Academy Of Ancient Music, Choir Of 
Westminster Abbey 

* Prrjfi«:« IfX: AnHT<.i $fl't95 

MISTER ROGERS HOME VIDEO: MUSIC 
AND FEELING 

Fred Rogers, Yo-Yo Ma. Ella Jenkins 

* ¥ Pijr'<^u^i- $19 9H 

THE MUNSTERS* REVENGE 

Fred Gwynne, Yvonne DeCarlo, Al Lewis 

*¥ MIJA 804/0 %3A 95 

MY NAME IS BARBRA 
Barbra Streisand 

+ CBS foi 71893 'OCAmpi.cj $29 98 

(Continued on next page) 



SURVIVAL KIT. 



Napoleon once said that God was on the 
side of big armies. Video industry analysts say 
that big libraries make big winners. Embassy 
says S24.95.* 

For $24.95 each, you can choose 
from the twenty titles in Embassy's new 
Survival Kit. 

EMBASSY HOME ENTERTAINMENT 



You can live through the coming video explo- 
sion. More tiian just live, you can prosper. Build 
a big libraiy and you build a big business. 

Remember the first rule of the jungle: 

^ Survival of the fittest. And the second 
rule: $24.95 is a great price. 




$24.95 
each 

Available 
Feb. 4, 1987 



ly llonw RnirriAinmnil 



limyiiiyuii 
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VIDEO PLUS 



The Magnavox Video Escort is one of two new. (ull-featured VHS-C camcorders 
inlroducod by N A P Consumer Electronics Corp: the Knoxville-based firm also 
unveiled a similar product under the Sylvania logo. Both units weigh in at 3.1 
pounds and share many of the same selling points, including what N.A.P. claims 
is the camcorder field's fastest shutter speed and lowest light sensitivity. 



(■order, arc also found on Sylvan- 
ia's VCClSa, which weighs in at a 
mere 3.1 pounds without battery. 

Both unit.'! are equijiped with a 
-/:,-inth blacl(-and-white viewfinder 
with operational and warning indi- 
cators: record-pause, rccordinK 
speed, white balance, iiifhl warn- 
inK, focal /.one. tape emlinK. and 
low battery power. 

The Magnavox Video Kscort and 
Sylvania's VCCl.i.'i both carry a 
suggested retail list of $1,899, in- 
cluding AC adaptor, one hour but- 
tery. A/V cable, cassette adapter, 
RF adapter, and shoulder strap. 

Maxell (201--140-8020) has set a 
co-promotion with cable televi- 
sion's The Movie Channel to drive 
the .sale of its KX series videocas- 
scttes. Consumers who buy spe- 
cially marked Maxell-EX multi- 
packs receive an enclosed rebate 
coupon worth SIO off the premium 
cable service subscription cost. 

In turn. The Movie Channel will 



NEW RELEASES 



•idiiuti! jriiiii prt'cvdiuti /xiffc) 



NIGHT PATROL 

Murray Langston, Pat Paulsen, Linda Blair 

♦ » ^ I «0(. IOC iJA'fj 

ROBIN HOOD THE LEGEND: HERNE'S 
SON 

Jason Connery, Oliver Cotton, George 
Baker 

SAINT JOAN 

Richard Widmark. Richard Todd, Jean 
Seberg 

* V lUI IfOMh 3aoj t?9 •*•> 



SECRETS OF THE TITANIC 
Martin Sheen 

4 V N*i^.it GM>K(jt>h-( lOeS'VMlron/JJ* 95 

SHADOW WORLD 
Animated 

AVm, Io(h HI0013'«79 « 

STARBIRDS 
Animated 

*Vh> toptHI0012/S?9 95 



SWEET LIBERTY 

Alan Atda, Michael Caine, Michelle Pteiffer 

THE THREE MUSKETEERS 
Gene Kelly 

THE TRIP TO BOUNTIFUL 
Geraldine Page 

4^ Lmlu^^f ?I905 IDC America ')3a 96 

VOLTUS 5 
Animated 

* Vhi lopvHlOOU i299b 

WELCOME TO THE REAL WORLD 
Mr. Mister 

* PiDo«-r ;ifl76,ilDC 

STEVEN WRIGHT LIVE 
Steven Wright 

* V Vrilton 3146 I!>9 

WRINKLES IN NEED OF CUDDLES 
Ami Foster 

A V C'Mldrpn » Victoo Library 1437/VMIron'|19 95 



To gel yoor company's new video releases 
listed, send the following information — ti- 
He. performers, distributor/manufacturer. 
lormal(s). catalog numberCs) (or each for- 
mat, and the suggested list price (i1 none, 
indicate "no list" or "rental") — to 
Nsdine Reis. Billtxtard. 1515 Broadway. 
New York. N.Y. 10036. 



'MUn MUSIC 

the sampler coincided with the 
commercial release of one of its 
tracks. Karle's live cover of Bruce 
S[)rinKsteen's "Sliite Trooper." as 
a 12-inch sinjjle. Wilson says the 
sonn, which hardly qualifies as 
slrai^jhl country fare, will be giv- 
en a heavy album radio push by 
the label. 

Wilson says the sampler also 
serves as a teaser for the Nanci 
Grirtith and Acoustic Alchemy al- 
l)ums, which are scheduled for 
.lanuarv release. 



THE BILLBOARD BOOK 
OF NUMBER ONE HITS 

BY FRED BRONSON 
The inside slory ol every Numboi 
One single liom Rock Around 
Ihe Clock 10 We Arc Ihe World 
AT BOOKSTORES NOW 



be (fivinK away Maxell Starter 
Kits to viewers via on-air sweep- 
slakes through Dec. 31. Kits fea- 
ture a pair of EX tapes, VCR dust 
cover, heati cleaner, and the ".Max- 
ell Videotape Handbook." The 
fourth-quarter promotion is a new 
phase in the tape vendor's link 
with the cable service, which be- 
gan last August. 

Geoff Mayficld is filling in for the 
vacationing Edward Morris. 



THE 

BILLBOARD 
BOOK OF 
NUMBER 
ONE HITS 

BY FRED BRONSON 
The inside story ol every 
Number One single Irom 
"Rock Around the Clock" 
to "We Are the World." 
AT BOOKSTORES NOW. 





Le Pare offers you a great luxury suite 
even when your budget affords 
a good hotel room. 

At Lt Pare Hotel wc 
believe in business. 
AntI i;ood value is i;otKl 
business. All IVl luxury 
suites at Le Pure come 
etiuippeti with multi-lined 
telephone systems, liach 
suite proviiles lor a eum- 
Ibrtiible conversation/ 
entertainment center 
separate from the sleeping area. And. ifyour m-suitc iacilities still aren't 
sufficient for your company, our conference rooms and multi-lingual staff 
are tiiere to run things your way. 

We also believe in relaxati(>n. That's where the rooftop tennis court 
comes in. and the swimming pool, the spa, the gym. tlie private 
restaurant/bar and the 
in-suite gourmet food 
service. 

Good business also 
tlictates a good 
location. Ours is excei- 
ietit: .1 iitiiet resiilcntial 
street .u Melrose and 
La Cienega. imme- 
diately adjacent to 
Beverly Hills. Tht; rectirding, movie and design 
industries are our neighbors and downtown is 
only 20 minutes away. 

Le Pare is a member of L'Ermitage 
Hotels. Our flagship Beverly Hills hotel. 
L T.rmiiage. is the only all-sviite Five Star. Five 
Diamond hotel in America. 
All live L'iirmitage hotels 
are intimate, luxury, all- 
suite hotels and .share the 
L'l-.rmitage standards of 
quality and service. 

Contact your travel agent , j. nr- 
or call us directly \ou II . „ „ . r • ■ i --m 

find out how comfortable A CoUeCtlOIl Ol UflginalS. 
good business can really be. Ou,.i.lc.i.tisA.n.lCji«ibTdn-twM6lEGt, 




MONDRIAN 




LERMITAGE HOTELS. 800-424-4443 



LERMHAGH 



BEL AGE 

LE DUFY 



usedT 



And it paid off. Because getting used is getting 
ahead in the movie rental business. In fact, buying 
quality used tapes from Video By Cycling saves you 
up to 50% on inventory costs. Whether it's )'our 
new or expanding store, keeping that large 
selection available for your customers is easy with 
VIK:. What's more, when you have 'slow movers" or 
surplus tapes, we t)ffer an exchange service that 
keeps your in\'ent()ry fresh. 

Hiink about it before you open or expand your 
movie rental business — selection, savings and 
serx ice are what )()u need. And with unconditional 
guarantees on all our tapes, you just can't lose 
getting used at VBC 

To nnd out how getting used at VBC pays off, 
call us toll free: 

In Texas, 800«222«1537 
at lone... 99*0822 



Outside 800»225*0227 

Tcxa-s, at tone... 99*0822 

VIDEO BY CYCLING 




(>o; S. Sherman . Suite 705G . RicharcLson, Texas 75081 

214«437«4466 

WE BUY, SELL, EXCHANGE NEW AND USED TAPES 
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Embassy Sets Pramo For 20 Titles 

Targeted For Rental Marketplace 



Whitney Wins. Whitney Houston is presented with a platinum video award from 
the Recording Industry Assn. of America for her video "Whitney Houston; The # 1 
Video Hits." The award was presented by Gary Khammar, senior vice president of 
RCA/Columbia Pictures Home Video, whose MusicVision line put out the cassette. 



FOR WEEK ENDING DECEMBER 6, 1986 



BY TONY SEIDEMAN 

NEW YORK Embassy Home En- 
tcrlainmenl is Uirgeling the rental 
marketplace with its latest low- 
price promotion. 

With a ship date of Feb. 4, Sur- 
vival Kit will put 20 Embassy titles 
on sale for a limiteil time at $2-1. 95. 
In addition, four of the top titles in 
Embassy's catalog will be perma- 
nently dropped to that price: "A 
Chorus Line — The Movie," "Eddie 
And The Cruisers," "The Emerald 
Forest," and "The Sure Thing." 

The promotion is named Surviv- 
al Kit because Embassy believes 
that in 1987 "a good slrateity for 
retailers is to broaden their rental 
inventory," says Rand Bleimeis- 
ter, senior vice president of distri- 
bution. The companv is hoping to 
move 300,000-400,000 units 
through the course of the cam- 
paign. 

Order close date on the cam- 



ic^Copyright 1986. Billboard Publications. Inc. No pari of this publication may be reproduced, stored in any 
retrieval system, or transmitted, in any lorm or by any means, electronic, meclianical. photocopying, 
recording, or otherwise, without the prtor written permission ol the publisher. 
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Compiled from a national sample of retail store sates reports. 

TITLE Copyright Owner, Principal 

Manufacturer, Catalog Number Performers 


»? 
"I 


a 


1 










* ★ No. 1 * * 










1 


2 


7 


WHAM! IN CHINA-FOREIGN SKIES 


CBS Video Music Enterprises 
CBS-FoK Music Video 7142 


Wham! 


i9se 


C 


1998 


2 


1 


23 


THE !t 1 VIDEO HITS A • 


Arista Records Inc. 
MusicVision 6-20631 


Whitney Houston 




Sf 


1495 


3 


NEW^ 


EVERY BREATH YOU TAKE-THE 
VIDEOS 


A&M Records Inc. 
A&M Video 6-21022 


The Police 


I9se 


LF 


1995 


4 


9 


3 


MY NAME IS BARBRA 


CBS Video Music Enterprises 
CBS Fox Music Video 3519 


Barbra Streisand 


1965 


C 


Z9.95 


5 


NEW^ 


CONTROL-THE VIDEOS 


Atlantic Records Inc. 
Atlantic Video 6-21021 


Jar>et Jackson 


1986 


SF 


1J,95 


6 


E 


3 


THE VIDEO ALBUM, VOLUME II 


CBS Video Music Enterprises 
CBS-Fox Music Video 6 1 99 


Silly Joel 


1916 


LF 


19.98 


7 


5 


11 


STARING AT THE SEA 


Elekira Records 

Elcktra Entedatnment 40101 


The Cure 


I9t6 


IF 


24.98 


8 


8 


E5 


U2 LIVE AT RED ROCKS 


Island Records Inc. 
MusicVision 6-20613 


U2 


t9U 


C 


19 95 


9 


14 


15 


GENESIS LIVE: THE MAMA TOUR 


Picture Music Inll- 
Atlantic Video 50111-3-5 


Genesis 


1916 


C 


21 91 


10 


NEW^ 


WHAT YOU NEED 


Atlantic Records Inc. 
Atlantic Video 501 13-3 


INXS 


I9S6 


SF 


1699 


U 


10 


19 


THE ULTIMATE OZZY 


CBS Video Music Enterprises 
CBS'Fox Music Video 61 99 


Ozzy Osbournc 


1916 


If 




12 


4 


23 


DICK CLARK'S BEST OF 
BANDSTAND • 


dKk Clark Video 

Vestron Music Video 1028 


Various Artists 


1916 


0 


2995 


13 


NEW^ 


DAVID LEE ROTH 


Diamond Dave Touring. Inc. 
Warner Reprise Video 3-38 1 26 


David Lee Roth 


1996 


SF 


1998 


14 


IE 


25 


1 CANT WAIT 


RCA Video Prod. Inc. 
MusicVision 6-20524 


Stevie Nicks 


1996 


SF 


1995 


IS 


13 


7 


THE VIDEO ALBUM, VOLUME 1 • 


CBS Video Music Enterprises 
CBS-Fox Music Video 6198 


Billy Joel 


1996 


LF 


19 98 


16 


11 


7 


HARD TO HANDLE 


CBS Video Music Enterprises 
CBS-Fox Music Video 3502 


Bob Dylan 
Tom Petty 


1996 


C 


2998 


17 


12 


53 


MOTOWN 25; YESTERDAY, TODAY, 
FOREVER A • 


Motown Pictures Co. 
MGM/UA Home Video 300302 


Various Anisis 


1993 


D 


29.95 


18 


7 


5 


THE COMPLEAT BEATLES A * 


MGM/UA Home Video 700 1 65 


The Beatles 


1912 


D 


1995 


19 


IS 


3 


MAX HEADROOM 


Karl Lorimar Home Video 367 


Max Headroom 


1996 


D 


1995 


20 


3 


7 


MTV CLOSET CLASSICS 


Vestron Music Video 1043 


Various Artists 


1986 


IF 


29 95 



• Recording Industry Assn. ol America gold certification lor tht^atricat films, sales ol 7 5,000 units or suggcsIiKl list pnco income of S3 million (30.000 or S 1,2 
million for nonlheatrical made- lor -home- video product; 25.000 or S 1 million For music video product) A RIAA platinum certification for theatrical films, sales ol 
1 50.000 units or suggested list price income ol S6 million (60.000 or %2.A million tor nonttteatricat made- for- home- video product; 50.000 units or a value ol 
W million for music video product). Titles certified prior to Oct 1 , 1 985, were cerlilied under diflerent cntcria.) ♦ International Tape Disc Assn ccrtificalion lor 
a minimum sale of 75.000 units or a dollar volume of (3 miltion at retail lor theatrically released programs, or of at least 25.000 units or $1 million at 
sugg«ste^|olaiHoMionU^ 



pai(;n is Jan. 19. Ship (iiitt' is Feb. -1, 
and retailers will be able to order 
price-dropped product throuirh 
April -M). 
The crowded si'll-liiroujjh mar- 

The retailer will 
have more choices 
In January than 
ever before' 

kct of thi.s ycar'.s huliihiy .sottson 
Wits one of the main rea.sotis Em- 
bassy decided to (^o with a renlal- 
tarReled promotion, Bleimeister 
says. The nature of the product 
fijjured in as well. "Some titles 
lend themselves more to rental, 
some titles lend themselves more 
to sell-throuuh. That's basically 
why [Embassy chose this direction 
for the promotion]," ho says. "A 
lot of retailers are buyinn low-cost 
catalog promotion (foods for rental 
product anyway." 

Embassy has over l.'iO titles out 
on the market at under In Jan- 
uary, the company will be releas- 
ing "Labyrinth," a strong rentjil 
title, and it hopes Survival Kit will 
ride to succe.ss on that title's coal- 
tails. 

"The retailer is going to have 



more choices available to him in 
January for hit rental product 
than he's ever had before," he 
says. "In anticipation of millions 
of people comint; into rental stores 
in February to rent 'Labyrinth' 
and 'Karate Kid II,' " Embassy de- 
cided to schedule its rental-tarKet- 
ed campaiKn, he says. 

Because Survival Kit is targeted 
mainly at video stores, consumer- 
directed advertising and promo- 
tional support will be limited. "We 
don't plan on buyint; television 
time for a promotion of the Surviv- 
al Kit titles," he says. Nor will 
point-of-purcbase material be 
available in abundance. Support 
will be mainly throu)ih co-op dol- 
lars, he says. The company has 
also repackaged some of its titles 
for the campai(;n. 

The 20 Survival Kit title.s: "Eye 
For An Eye," "Breaker! Break- 
er!," "Another Country," "Circle 
Of Iron," 'The Chicken Chroni- 
cles," "Deadly Force," "The HikIi- 
cst Honor," "Kint; Of The Moun- 
tain," "Marvin i- Tige," "The 
Hit," "Laura," "Farewell My 
Lovely," "Mussolini And I," 
"Niuhikill," "The Kulint; Class," 
"Trinity Is Still My Name," "Sol- 
dier Blue," "Saturday The 14th." 
"The Wild Ansels," and "The 
Tamarind Seed." 



"You're about to experience a whole new release!^ 

—S)'bHDanmnt; 
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AVAILABLE ON VIDEOCASSETTE IN JANUARY 
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...newsline... 

VIDEO HARDWARE SALES heated up in OcUiber, wiUi VCR unit sales U> deal- 
ers up to l.St million units, an increase of 17.8^' from October 1S>85, ac- 
cording to the Electronic Industries Assn.'s Consumer Electronics Group. 
Year to date, VCR sales were u[) by 15' r from Uie same period in 1985. to 
10.25 million units from 8.91 million units. Octol>er camcorder sales posted 
the sharpest percentage increase of any consumer electronics product, in- 
creasing by 116.4/J to 143,926 units from 66,519 in October 1985. Year-to- 
date camcorder sales came to 840,761, up by 219.4?; from 1985's 2Ki,212. 

TEUVISION SET SALES were also strong in October, up by 9?: from the same 
month a year before to 1.78 million units. Monochrome sets were the only 
category to show weakness, with sales down by 1.7% to .'H5,7I5 units. 
Year to date, total TV set sales were up by 7.1/> for the first 10 months, to 
17.65 million units from 16.51 million units. Projection TV sales for Octo- 
ber were up by 19.2?:, to ,34,437 units from 28,902 units in 1985. ToUd pro- 
jection set sales came to 242,507, up by 23.47'^ from last year's figure of 
196.5.59 units for the first 10 months. 

MORE MUSICALS will be added to MGM/UA Home Video's "Musicals Great 
Musicals" promotion in Januar>'. The company will be including six more 
titles in its collection, all priced at $29.95. Two of the programs, "Broad- 
way Melody Of 1938 ' and "Thank Your Lucky Stars," have never before 
been out on cassette. The other titles in the package are "The Pirate." 
"On The Town," "Kismet," and "Showboat" 

BOOK PUBLISHER Price/Stem/Sloan and MCA Home Video have reached a 
production/distribution deal for children's product. Price/Stern/Sloan 
will create the product, while MCA Home Entertainment will deal with 
distribution and marketing. Price/Slem/Sloan hiis been in the publishing 
business for 'Zi years. Among its top-selling titles are "Wee Sing," "Ser- 
endipity," "Mad-Libs," "Mr. Men," and "The World's Worst Joke" se- 
ries." 

KARTiS KIOEO has also cut a deal with MCA. This one will see the low-price 
specialist releasing seven more titles from the library of the major manu- 
facturer, all at $19.95. Release dates on the movies range from 192!) to 
1971. The films are "The Virginian," "Morocco," "The Moon's Our 
Home," "You Can't Cheat An Honest Man," "Seven Sinners," "The Appa- 
loo.sa," and "The Hired Hand." The titles will be released on the compa- 
ny's Video Film Classics label. At the same time, the firm will be releas- 
ing two programs in its "The Everyday Gourmet" series: "Chocolate & 
Other Divine Desserts" and "Terrific Brunches For Two To Twenty." 
The programs will nin for 40 minutes and list for $14.95. 

"INCIDENT AT CHANNEL Q," PolyGram's heavy metal music title, is due out 
on UCA/t^lumbia Pictures Home Video's MusicVision label in January 
at a list price of $29.95. Other MusicVision titles due at that time include 
"Krokus: Screaming In The N'ight" ($19.95), "Barr>' Manilow: The Con- 
cert At Blenheim Palace" ($29.95), and "TraHic: Live At Santa Monica" 
($29.95). 

SANDAHl BERGMAN stars in a new exercise video from Mangnum Enter- 
Utinment. Titled "Gymjazz — The Non-Impact Workout With Sandahl 
Rcrgman." the cassette runs for 30 minutes and lists for $'29.9.5. It is a 
nonimpact program designed to keep injuries to a minimum. Magnum 
claims. Other nontheatrical titles due from tlie label include "Once Upon 
A Wheel," a documentarv on auto racing hosted by Paul Newman, and 
"How To Stuff A Wild, \Vet T-Shirt ... The Giris Of Spring Break, Part 
II," a program on 1986's spring break events in Fort Lauderdale, Fla. 

ASSISTING VIEWERS in achieving their new year's resolution is one goal of 
Morris Video's special (j.ickagc of video relcjises for.lanuary. The compa- 
ny is enclosing a coupon with three of its titles that will enable consumers 
to get free audiocassette versions of the self-help programs. The three 
shows are hosle<l by therapist Al Fowles. They arc "Lose Weight," "Stop 
Smoking," and "Coping With Stress." All list for $29.95. Another title, 
"The One Minute Cook: Microwave Made Easy," lists for $'24.95 and is 
available in video only. 

CLASSIC CHILDREN'S BOOK "Mike Mulligan And His Steam Shovel" is com- 
ing out in video via CC Studios. The company is releasing "'Mike Mulligan 
And His Steam Shovel And Other Stories." The "other stories" on the 
$29.95 cas.sette are "Burt Dow: Deep Water Man" and "Moon Man." Also 
coming from CC Studios is ""Christmas Stories," which will include two 
small films; "Morris's Disappearing Bag"; ""The Little Drummer Boy"; 
"The Twelve Days Of Christmas"; and "The Clown Of God." 

SKI STAR SUZT CHAFFEE is releasing her own exercise video, one designed, 
not surprisingly, for skiers. Based on the physical therapy work Chaffee 
did when she damaged her knee 18 months ago, the program is titled 
"The Suzy ChalTee Ski Workout" and is being released by Today Home 
Entertainment with a list price of $29.95. ChalTee developed the workout 
in cooperation with Dr. Richard Steadman, who is physician to the ofTicial 
U.S. ski team. TO.MV SEinKMAN 
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1 


1 


4 


INDIANA JONES AND THE TEIMPLE 
OF DOOM 


P^rAfTKHint PictLjres 
ParanxHjnt Home Video 1643 


Harrison Ford 
Kale Capshaw 




PC 


29 95 


2 


2 


5 


SLEEPING BEAUTY 


Watt Diirwy fiomr Video 4 76 


Animated 


I9H 


c 


29 95 


3 


4 


57 


JANE FONDA'S NEW WORKOITT A 


KVC'RCA Video Prod 

Karl Lonmar Home Video 069 


Jarw Fonda 


198S 


N(t 


3995 


4 


3 


7 


JANE FONDA'S LOW llylPACT 
AEROBIC WORKOUT 


KVC-RCA Video Prod 

Karl Lonmar Horn* Vid«o 070 


Jant Fonda 


1988 


NR 


39.95 


5 


14 


16 


WHITE CHRISTMAS 


PararT>ount Picturps 
Paramount Home Video 6104 


Bin^ Crosby 
Danny Kaye 


IK* 


NR 


1995 


6 


7 


SS 


BEVERLY HILLS COP 


Parsmounl Home VklM 1 1 34 


Eddie Murpfiy 


I98S 


R 


1995 


7 


17 


20 


WITNESS 


Paramount PKturn 
Paramount Home Vtdeo 1 736 


Harrison Ford 
Keify McGillis 


\9ti 


R 


19,95 


8 


8 


70 


PINOCCHIO ♦ 


Wart Disney Home Vtdeo 239 


Animated 


1940 


C 


29-95 


9 


IS 


86 


RAIDERS OF THE LOST ARK 


Paramount Pictures 
Paramount Home Video 1 376 


HafTison Ford 
Karen Attan 


1981 


PC 


39.95 


10 


5 


71 


THE SOUND OF MUSIC A * 


CBS FOK Video 1051 


Julie Andrews 
Christopher Flumnwr 


IKS 


G 


29 98 


11 


9 


9 


THE MUSIC MAN 


Warrwr Bros IrK 

Warrver Home Video 11473 


Robert Preston 
Shirley Jones 


19S? 


G 


2438 


12 


6 


5 


THE CAGE 


Paramount Home Video 60040 01 


Jeffrey Hunter 
Susan Oliver 


19GI 


NR 


29 95 


13 


10 


9 


PLAYBOY VIDEO CENTERFOLD *3 


Kart Lonmar Home Video 509 


ffebekha Armstrong 


19M 


HH 


995 


14 


M-ENTRV 


^TAR TRFK- TMF HnTiriN 

PICTURE 


Paramount Home Video 6658 


Leonard Nimoy 


1980 


G 


1995 


15 


12 


5 


MY FAIR LADY A * 


CBS-Fox Video 7038 


Audrey Hepburn 


I9M 


G 


29 98 


16 


11 


68 


AUCE IN WONDERLAND A « 


Walt Disrwy Horrw Video 36 


Animated 


1951 


G 


29 95 


17 


24 


124 


STAR TREK tl>THE WRATH OF 
KHAN A* 


Paramount Home Video 1 1 80 


William Shalner 
Leonard Nimoy 


1982 


PC 


1995 


18 


NEW^ 


SPACECAMP 


ABC Motion Picturt>s 
Vestron 5174 


Lea Thompson 


1986 


PG 


7995 


19 


NEW^ 


COLOR ME BARBRA 


CBS Video Music Enterprises 
CBS-Fo< Music Video 3S 18 


Barbra Streisand 


196& 


NR 


2995 


20 


13 


52 


MARY POPPINS • * 


Walt Disne/ Home Video 23 


OKk Van Oyhe 


19M 


C 


29 95 


21 


IB 


24 


KATHY SMITH S BODY BASICS A 


JCI Video Inc 
JCI Video 8111 


Kathy Smith 


I9BS 


NR 


29 95 


22 


NEW^ 


MY NAME IS BARBRA 


CBS-Fox Music Video 35 1 9 


Barbra Streisand 


1963 


NR 


29 95 


23 


28 


34 


GHOSTBUSTERS A 


RCA^Columbia Pictures Home Video 6* 
204 1 3 


Bill fVlurray 
Dan Aykroyd 


1984 


PG 


29.95 


24 


NEW^ 


KELLY'S HEROES 


MGM/UA Home Video 700168 


Clint Eastwood 
Telly Savalas 


1970 


NR 


19.95 


25 


22 


2 


RAW DEAL 


OEG Inc 

HBO/Cannon Video TVA9985 


A. Schwarzenegger 


1986 


R 


79.95 


26 


33 


238 


JANE FONDA'S WORKOUT A « 


f\Vv.-n\^H viaeo rroo. 

Karl Lonmar Home Video 042 


Jane Fonda 


1982 


NR 


59.95 


27 


21 


53 


KATHY SMITH'S ULTIMATE VIDEO 
WORKOUT A 


JCI Video Inc. 
JCI Video 8 100 


Kalhy Smith 


1984 


NR 


?995 


28 


26 


105 


JANE FONDA'S PRIME TIME 
WORKOUT A ♦ 


KVC-RCA Video Prod 

Karl lonmar Home Video 058 


Jane Fonda 


1984 


NR 


39,95 


29 


19 


2 


LEGEND 


MCAOrtt. Corp'80193 


Tim Curry 


1986 


PG 


7995 


30 


29 


42 


ALIEN A « 


CeS-Foi Vtdeo 1090 


Si journey Weaver 
Tom Sherritt 


19/9 


R 


2998 


31 


NEW^ 


COBRA 


Warner Horrw Video 1 1 594 


Sylvester Sinllonr 


1986 


R 


7995 


32 


30 


10 


OUT OF AFRICA A ♦ 


1 InitMnal Pllu <i(itrilrH 

uniwiMi wiiy oiuoiua 
MCA Dist Corp 80350 


DnKar* OmiUntrt 

Kvoeii neaioru 

MarylSlraep 


1985 


PG 


7995 


33 


32 


35 


THE KARATE KID A 


nviMf k^upuniuw i^iciurva nmiw viovu O' 
20406 


naitjn ivwLcniu 
PafMorita 


1984 


PC 


2995 


34 


16 


41 


AMADEUS A* 


HBO/Cannoo Video TVA2997 


Tom Hulce 

F. Murray Abraham 


1984 


PG 


2995 


35 


27 


26 


BACK TO THE FUTURE A ♦ 


Amblln Entertainment 
MCA Oisl. Corp 80196 


Uii-hut 1 turn 

Chnstopher Ltoyd 


1985 


PC 


7995 


36 


20 


2 


THE TROUBLE WITH TRIBBLES 


Paramount Pictures 

Paramount Home Video 60040-42 


William Shatner 
Leonard Nimoy 


i»s; 


NR 


1495 


SI 


25 


49 


CASABLANCA A 


CBS-Fox Video 4S 14 


Humphrey Bogan 
Ingnd Bergman 


1942 


NR 


2998 


38 


23 


8 


THE SWORD IN THE STONE 


Wall Oisney Home Video 229 


Animated 


1963 


C 


29.95 


39 


36 


11 


NORTH BY NORTHWEST 


MGM/UA Home Video 600 1 04 


Gary Grant 
Evs Marie Saint 


1959 


NR 


19,95 


40 


34 


2 


THE TRIP TO BOUNTIFUL 


Island Pictures 

Embassy Home Entertainment 1 34 1 


Gcraldinc Page 


1985 


PG 


7995 



• Recording Industry Assn of America gold ccflificatton (or ihealncal lilmi, Mies ot /5.000 iin>lv or iURRestod list p'ice income ol S3 million (30,000 or $1 2 
million tor oonthealrical made-lorhomo video product. 25,000 ot % 1 mitltoo lor muwc video product) A RIAA plnlinum cort idea lion (or Iheatricat films, sales of 
1 50.000 units or sugg"'«I '"Si P^'ce income of $6 million (60.000 or $2 4 million (or nonllwalncal rrwide (or fwme vidco product. 50.000 units or a value of 
12 million (Of music video product). TItlei certified prior (o Cel. 1 . 1 985. twre cerlilied under dilforent cnl«rt« ) ♦ Inlnfnalional Tupe Disc Assn certification (or 
a minimum sale ol 75,000 umls or a dollar volume of J3 million al retail for theatrically released programs, or ol at least 25.000 iimls or $1 million at 
suggested retail for nontheatrical titles SF short-lorm LFIong lorm C concert D documentary 
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Camp Culls Cult Kitsch DuPont Readies High-Speed Duper 



For Initial Product Line 



BY CHRIS McGOWAN 
LOS ANGELES KiLsc-h cult video 
will be the primarj' product of Camp 
Video, a company that shipped its 
first two titles in October. 

"The Psychic" and "Nightmare 
House" were the first releases of 
the l<os Angeles-based firm, which 
is orienting itself toward "science 
fiction, horror, and psychological 
thrillers that have an underlying 
sense of the absurd," says a compa- 
ny executive. 

Two more titles will be released 
shortly, with some 20 to follow in 
1987. Each Camp title will retail for 
$39. 9,"). Company director James 
Golff promises "unusual" promo- 
tional campaigns and theatrical-size 
posters to back up the releases. 

"We want to stand out, to do 
things out of the ordinary and to be 
outrageous," says Golff. "What you 
have in our company is a bunch of 
guys who got very Imred with the 
whole video induRtr>' and wanted to 
do something different. 

"We are going to bring out some 
cull classics that have been hidden 
for a long time, and we aren't trying 
to pawn off this schlock as decent 
movies— as many companies do. 
We're telling people that this stuff 
is totally absurd; it's amazing that 
people could have made these kinds 



of movies to begifi with." 

'The Psychic" is a good example 
of Camp's offbeat product. The pro- 
tagonist of the film Ls described on 
the box as having "read men's 
minds and corrupted their women." 
The supernatural thriller is a psy- 
chological study shot like a low-bud- 
get jKimo film. 

"We plan on expanding this af- 
front to the entire industry," says 
Golff. "We're trying to create a 
camp category, to be a bit of coun- 
terculture in the video business." 

Business has been good so far, he 
claims. "We moved over 2, .500 
pieces on each of the two titles in 
the first three weeks. 

"We're keeping the price point 
low to make it affordable, and we've 
built in a high profit margin for dis- 
tributors and stores," he says. Golff 
also claims that all of the Camp ti- 
tles are exclusives. 

Camp is al,so producing its own 
product. "The Las Vegas Serial Kill- 
er" is in postproduction now, and 
two other movies are in the plan- 
ning stages. "They will be both hu- 
morous and serious films, but even 
the serious ones will have a touch of 
self-parody." says Golff. "Four or 
five years down the road, we'd like 
to be in full swing on production, 
from concept to finished product." 



WILMINGTON, Del. DuPont Co. 
has developed a new high-speed 
duplication system, which will 
probably be tested at Bell & How- 
ell/Columbia/Paramount's dupli- 
cating facilities next year. 

The new unit takes 52 seconds to 
copy a two hour movie, a figure 
that is MO times real time and 
three times faster than Sony's 
Sprinter, the only high-speed .sys- 
tem currently in operation. 

The DuPont process has worked 
well enough in the laboratory to 
justify Its testing in a manufactur- 
ing environment, says Michael P. 
Hartnagel, director of the compa- 



BY KEN JOY 



Remember the laserdisk 

player? 

■fhe laserdisk player, for those 
who may have forgotten, is the vid- 
eo version of the compact disk that 
has all but been ignored by the vid- 
eo-consuming public, yet has man- 
aged to hold its own against the rap- 
id iiniliferation of the VCR. 

A very strong seller In Japan, the 
video laserdisk format has lum- 
bered along with sales of 200,000 
units a year since I98-I, compared 
with the expected sales of A.b mil- 



ny's storage products division. He 
claims that one of the new high- 
speed machines can replace 21,5 of 
the real-time VCR slaves now used 
for duplication purposes. 

The "manufacuring environ- 
ment" will Initially be in DuPont's 
own facilities, but Bell & Howell's 
Northbrook, III., factory will prob- 
ably get one of the machines to try 
out in early 1987. 

According to Hartnagel, if the 
new machines work in a manufac- 
turing environment, DuPont will 
consider forming some kind of 
joint venture with Bell & Howell to 
manufacture and sell them. 



lion VCRs by year's end. 

Supporters of the format liken it 
to BETA VCRs as a medium with 
superior video and audio reproduc- 
tion qualities over the ever-popular 
'/;-ineh VHS format. But, like 
BETA, when the first laserdisk 
player (LaserVision) was introduced 
by Pioneer in 1981, VHS machines 
were just being introduced and tout- 
ed as the format with the ability not 
only to record (laserdisk players, 
like compact disk players are "read- 
only" machines), but also to record 
longrr than BETA N'CIis. 

Ever since then, the laserdisk 
player has suffered an identity cri- 
sis that has been fueled by many 
different factors: 

• Price: Even as VCR prices con- 
tinue to fall to the unbelievable 
S200-$300 price range, laserdisk 
players have consistently remained 
at suggested lists of $900 or more 
(usually more) — a figure that a lot 
of consumers feel is too pricey for a 
machine that can only play back. 
The major faux pas in this area 
seems to be that Pioneer and its 
OEMs forgot the Gillette Blade the- 
ory: Give away the ra-/.or, make the 
money on the blades. In hi-tech mar- 
kets where software is the driving 
force, this seems to be a major blun- 
der — one that the manufacturers 
fortunately did not repeat in the 
VCR arena. 

In addition, OEM's, like NAD and 
TEAC. felt the .squeeze in their mar- 
gins from Pioneer (the exclusive dis- 
tributor of the format In the U.S.) 
and have told me they're getting out 
of the laserdisk business after the 
first of the year. TEAC will concen- 
trate more heavily on the Industrial 
uses of read/write laserdisk ma- 
chines, while NAD is taking a look 
at coming back into the market with 
its own product when the field 
shows some sign of life. 

• Lack of software: Until recent- 
ly, there was as much as a one-year 
time lag between a feature film's re- 
lease on videocassette and its re- 
lease on laserdisk (If released on 
disk at all), putting most of the ti- 
tles into the "has-been" category, 
and making them unattractive to 
consumers who could find them. 
Most stores, even now, will only sell 
laserdisks — not rent them — and 
even though they are priced lower 
than videocassettcs, there has been 
strong resistiince among consumers 
to purchase them. 

"The software situation is getting 



The new machines use a process 
called Thermal Magnetic Duplica- 
tion. The tape is heated by a laser 
to the point at which it loses its 
magnetism, the signal is printed, 
and the tape is cooled, Hartnagel 
explains. He claims that the quali- 
ty of the resulting video is at least 
as good as that achieved by real- 
time slaves. Cost of the machines 
will probably be in the $200,000 
range, the same as Sony's Sprinter 
units. 

The new high-speed machines 
will work in VHS and Beta for- 
mats. 

HAURIE H. ORODENKER 



better as feature films released on 
laserdisk are now consistently only 
a month or so behind their videocas- 
sette release, and there are nearly 
2.000 titles available. (Laserdisk 
software, although limited in avail- 
ability and distribution, is now out 
selling BETA .software). 

• Play-only machines: If software 
availability had been better in the 
beginning, consumers may have 
overlooked the fact that LaserVi- 
sion (and all of its OEM versions) 
couldn't record, but only play back 
prerecorded disks. Although the 
technology is here for read/write la- 
serdisks (used heavily in sports in- 
stant replays), it is far too costly for 
consumer applications. 

The irony behind all this is that 
while video retailers have been us- 
ing laserdisk players to demon- 
strate high-quality video monitors 
to potential customers because it of- 
fers the highest resolution possi- 
ble — over everything from broad- 
cast to BETA — customers have 
nearly banished the format to ex- 
tinction by failing to notice the sys- 
tems in any significant number. 

.All of that is about to change. 

Expect to see 1987 as the year of 
the laserdisk player, as Pioneer 
demonstrates its ongoing commit- 
ment to the format by spending $8 
million on new laserdisk pressing 
facilities with enhancements to 
quality and productivity. The com- 
pany will also introduce — as CES in 
January— a new laserdisk player 
with digital sound for $550 retiiil. 
This introduction, backed by a ma- 
jor media campaign from Pioneer, 
will go a long way in raising the for- 
mat's visibility and should ready the 
industry for some truly astounding 
technology for the consumer mar- 
ket, some of which includes the fol- 
lowing: 

• Encyclopedias on laserdisk: Pio- 
neer is offering, as a free premium 
for consumers who buy the new la- 
serdisk player during its initial pro- 
motion, a 20-volume Grollier's Ency- 
clopedia (all 9 million words of it) on 
laserdisk ($89.95 retail value). This 
technology is just emerging in the 
computer field — where read-only la- 
serdisks are providing instanta* 
neous access to information. 

• Read/write systems: Although 
it's still four or five years away, the 
laserdisk player will eventually be- 
come the ultimate record/playback 
system for home video. 
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Rybczynski's Cameo Clip Makes HDTVHistoiy 



BY JIM BESSMAN 



NEW YORK The first hiKh-defini- 
lion (HDTV) music video has been 
shot by director ZbiRniew 
Rybcxynski for Cameo's 'Candy." 

The $80,000 HDTV clip is the' first 
product of a partnership between 
the director and Barry Rebo of 
Rebo Associates whereby Rebo's 
HDTV equipment will be used by 
Rybczynski in creatinp; music vid- 
eos. Rebo's HDTV system is the 
only complete high-definition setup 

'One machine can 
can do everything 

possible on film 
and video and get 

fantastic quality' 

owned by a U.S. production facility. 

"Candy" was produced at Rathe 
Studios here using the Sony HDTV 
system. The clip follows the "in- 
stant video" technique developed by 
Rybczynski on his videos for Simple 
Minds' "All That She Said," Pet 
Shop Boys' "Opportunities," and 
Missing Persons' "I Can't Think 
About Dancing." 

In those previous videos, 



Rybczynski used blue screens and 
Ultimatte techniques to shoot the 
video and postproduce it simulta- 
neously, so that by the end of the 
shoot he had a finished master tape. 
Having now brought the procedure 
to the sophisticated H DTV system. 
Rybczynski hails its "revolution- 
ary" properties. 

"With one machine you can do ev- 
erything possible on film and video 
and get fantastic quality." the direc- 
tor says. "There's really no compar- 
ison, because with HDTV, you can 
have unfocused mattes, whereas 
with the Simple Minds video, for in- 
stitnce, they could only be focused 
and therefore flat and two-dimen- 
sional-looking. 

"But now we can focus on the 
subject while the background 
[matte] is unfocused, which is a ma- 
jor element of the realistic way in 
which we see the world. So this is a 
very big step in the video media, and 
it can be transfered to H5mm film 
and projected in a theater and look 
like film." 

Rybczynski further claims that 
HD'rV allows unlimited electronic 
manipulation of video imagery with 
complete control, and a look at the 
two-thirds-finished "Candy" bears 
this out. Layered onto a seamless, 
revolving pan of the neon-lit Times 
Square district are Cameo group 
members and dancing associates. 



Video 'lYack 



NEW YORK 

McA S SPYRO GYRA has Icnsed 
a video for "Bob Goes To The 
Store." a single off the jazz/fusion 
group's latest album. "Breakout." 
Seen through the eyes of a dog 
named Bob, the comic piece blends 
performance fooUige with scenes of 
Manhattan. It was directed by Mer- 
rill Markoe. who revived the char- 
acter she introduced in her short 
"My Dog Bob" films, seen on "Late 
Night With David Lettcrman." 

New York-based directors Ken 
Ro.ss and Richard Levine were re- 
sponsible for Chicago's "Will You 
Still Ix)ve Me'.'" clip, currently air- 
ing on MTV. Filmed on location at a 
factory in Commercial City, the 
piece features performance footage 
interspersed with sequences of 
women shooting the video and each 
other. Kris P. served as executive 
director. Tony Shiff was line pro- 
ducer. The video supports the 
group's latest Warner Bros, album, 
"18." 

LOS ANGELES 

Noted music video director 
Mark Rezyka, whose production 
credits include clips for such artists 
as Cinderella, Heart, Greg Kihn. 
and Quiet Riot, has crossed over to 
full-length feature films. His first 
project, "Darkness. Darkness." 
starring Jeffrey Osterhafce and 
Lisa Blount, is said to be a film "for 
anyone who ever drove through the 
desert, saw a single house in a bar- 
ren landscape and wondered . . . 
Who lives there and why?" The film 
will be shot on location in the Moja- 



ve Desert. 

Rock act Black & Blue's video 
for "I'll Be There For You," a single 
off its new Geffen album, "Nasty 
Nasty," was recently voted pro- 
grammer's pick of the week on Hit 
Video USA. The high-energy perfor- 
mance piece was lensed at L.A.'s 
Olympic Auditorium. Bill Sisca di- 
rected and produced for Avatar 
Films. Kris Mathur co-produced. 
Richard Lerner served as director 
of photography. 

OTHER CITIES 

Backstage boston Produc- 
tions has wrapped a longform con- 
cert video for bluesmen Buddy Guy 
and Junior Wells. Shot on location 
at the Nightstage in Cambridge, 
Mass., the project will initially air in 
South America to support the art- 
ists' upcoming tour. It was pro- 
duced and directed by John McDcr- 
mott, best known for his clips for 
*til tuesday. Face To Face, and the 
Del Fuegos. Songs included in the 
performance are Muddy Waters" 
"She's 19 Years Old" and "Got My 
Mojo Workin' " and a medley of 
James Brown's "Super Bad," "I 
Got A Bag Of Mv Own," and "I Got 
You (I Feel Good")." 

Electronic Edit's Michael 
Church was at AAV Australia re- 
cently to complete postproduction 
work on national television spots 
for Kenny Rogers and Dolly Par- 
ton's upcoming Australian tour spe- 
cial, slated to air this February. The 
commercials were produced for De- 
nis Smith and Gary Van Egmond. 
promoters of the tour. 

Kdilfd by I.INDA .MOI.KSKI 



with he foreground figures appear- 
ing crisp and clear while those be- 
hind are out of focus. One shot fea- 
tures a huge. Jolly Green Giant- 
sized Larry Blackmon (Cameo's 
leader), towering over the others as 
they scurry about between his legs. 

"That .scene would have taken 
[George] Lucas months to do. but 
we did it in hours." says Stewart 
Samuels, Rybczynski's producer 
and representative. "The whole 
thing might have taken 10 months 
and cost millions of dollars, but it 
cost us less than $100.(KX) to get a 
million-dollar look." 

As Samuels. Rybczynski, Rebo. 
and other proponents of HDTV 
note, the new technology makes 
possible a filmlike video look 
through its 1,12:") lines of picture 
screen resolution, compared to the 
52,>line American NTSC standard 
and European 625-line PAL counter- 
part. Its five by-threc aspect ratio, 
as opposed to the traditional TV's 



four-by-threp Ixix, further allows a 
fuller, richer frame comparable to 
:i5mm film. 

"The HDTV image is inherently 
shar|>er than NTSC. but it can also 
be treated like film stock." says 
Rebo, who values at nearly it mil- 
lion his high-definition equipment 

'We paid less 
than $100,000 for a 
million-dollar look' 

including camera, liiree VCRs, vid- 
eo switcher, and Ultimatte. "You 
can diffuse it. degnide it, and selec- 
tively modify it. whereas traditional 
video doesn't have the structure to 
support this kind of manipulation." 

Samuels distinguishes HDTV 
from the so-called "Charlex look" 
made famous by that house's pro- 
duction of the Cars' award-winning 



video "You .Might Think." 

"This is more realistic than Char- 
lex matting." he says. ""The edges 
arc cleaner and without electronic 
noise so that the keyed-in images 
don"t look false, like cutouts on fo- 
cused backgrounds lacking depth- 
of-field and [H'rspective. Because of 
the high level of electronic informa- 
tion which can be recorded with 
HDTV, definition is so fine that 
even a strand of hair can be matted 
seamessly, and the unfocused back- 
grounds give the illusion of reality." 

Samuels further notes that since 
almost all traditional music video- 
making is done on film, the HDTV 
process now obviates the enormous 
expenses incurred by taking film 
crews out on location. Using "Can- 
dy"" as an example, he says that 
backgrounds were easily shot by 
the HDTV video camera with a 
niininuim of support technicians, 
with all action being taped in-studio 
(Continued on next page) 




They Want Muscles. Cheap Trick members Robin Zander, left, and Rick Nielsen, (ar righl, work out on the sel ol their 
latest video. "It's Only Love."' from their Epic album '"The Doctor.'" The video has the distinction of being the first to 
include captions for the hearing-impaired. 



J\ew Videoclips 



This weekly listing of neiv video- 
clips gcnemlly availahle for pro- 
gra mini tig and /or promotional 
purposes inelitdes artist, title, al- 
bum (where applicable} label, pro- 
ducer/production house, director. 
Please send information to Hill- 
board. New Videoclips. 1515 
Broadway, New York. N. Y. 10036. 

ART OF NOISE 
Legacy 

Criryul<% 

CM'lM &Uvi/Q«il Muuc Ltd 
C««r|t Snow 

BELLE STARS 
World Domination 

SiiH/MC* 
Slsvw buthlry 
S«b»it>in >i»ii<\ 

DR. YORK 

Let Me Be The One On Christmas 

Vw* 

[ ttc Mr/* ' Tape Ptntot 
Cdward eartxn. 

FINE YOUNG CANNIBALS 
Ever Fallen )n Love 

Sani«th<n« Wikl iSoiindir*i:ti) IRS MCA 



CRYSTAL GAYLE 

Have Yourself A Merry Little Chrittmat 

( f>iljl f:t».\\<v.a\ Wairwf ll'tn 
Cvter lirw^MMI PutuiV Vitior 
><Ki Small 

GENESIS 

Land 01 Confuilon 

John Itoirt). Am Vukich SpM ScrMn Inc 

KLYMAXX 
Sexy 

M^ii;Cun»l»tl*1>Qn MCA 
B«1h Brodty. Kim Otmpttw 
Oomiiuc S«n« 

THE KINKS 

Rock'n'Roll Cities 

INnk Vitus! MCA 

LOOSE ENDS 
Slow Down 

/■|[Or«''V.fiin 'MCA 
limeli|W t*m\ 
Simofi Cooh 

MEL & KIM 

Showing Out 



JOHN PARR 

Blame It On The Radto 

HufHitnn [rw I n<t>*\t M.r« AlUnIx 
I'jiil ^Ormrf M<(jn>^it I ibnt lid 
MrMfl A Kit 

PRICE-SOLTAN 
Shotgun Shy 



READY FOR THE WORLD 
Love You Down 

Long Iim« Commg'MCA 
r»r» Cummin* 
Duncan GiUnni 

RICKY SKAGGS WITH JAMES TAYLOR 
New Star Shining 

Vt}*»'\(janntfi»f Ta C{]^ 
Joo 5man fVluf* V,\toa 
ion Small 

RUSS TAFF 
I'm Not Alone 

MMlalt M/frh 
Doitglji Ciimm 

THE UNTOUCHABLES 
Freak In The Street 

Ttw DntOucruUIn Omics Party. 'SIiK/MCA 
Ima Sirtvy'S^iwy iMd Ptoduclioin 
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Many Cos. Have Discontinued Releases 

Dutch Industry Off, Despite Price Cuts 



BY WILLEM HOOS 



AMSTERDAM The music %ideo 
business in Holland, as in most Eu- 
ro(>can markeLs. is still stublmrnly 
refusing to lake off, despite ever- 
KrowinR catalogs and a 50^* de- 
crease in prices over the last two 
years. 

Major companies, including 
RCA/Columbia and Warner Home 
Video, have become so discouraRcd 
they have discontinued releases. 

Sales statistics provide graphic il- 
lustration of the problems. Of l.'i ti- 
tles released by RCA/Columbia be- 
tween March 1984 and April 1985, 
the most successful was Lionel 
Richie's "All Night Ijong," with H77 
copies sold. "Jefferson Starship," 
the least successful, sold 71 copies 
nationwide in this country of 14.3 
million people. 

Since 198,1, record company Vir- 
gin Benelux has relciised around 40 
music video titles, featuring David 
Bowie, Elvis Presley, Depcche 
Mode, Mcatloaf, and other estab- 
lished names. U2's "Under A Blood 
Red Sky" has been the most popu- 
lar, with 400 units sold. Tom I'etly's 
"P!>ck Up The Plantation," released 
in April, has so far sold 12 copies in 
Holland, Belgium, and Luxem- 
bourg. 

Even for major international hits, 
the figures here are disappointing. 
Videos of Madonna and Phil Collins 
have sold, according to WEA here, 
"a few hundred copies each." Dire 
Straits' "Alchemy Live," distribut- 
ed by market leader Boudisi|ue, is 
just into four figures, making it the 
company's top-selling title to date. 
CBS/Fox's "Wham— The Video" 
has sold around 1,600 copies in two 
years. 

Executive comment exudes pessi- 
mism. Says CBS/Fox product man- 
ager Perry StriLsko: "Music video is 
a marginal business, and 1 think it 
will always stay that way. As a 
turnover stimulant, music video 
sales are negligible." 

WEA marketing manager Jaap 
Hoitingh notes: 'It's a business with 
hardly any impact. It's uninterest- 
ing and almost unprofitable." 

At EMI Bovi'ma, which has Hol- 
land's biggest music video catjtlog, 
with some !M) titles on releas<'. Ton 
Van Beusekom says: "Unfortunate- 
ly, it's a very marginal and disap 
pointing business, although I've re 
ccntly noted some growth. Tina 
Turner's "Private Dancer Tour," 
which is our hest selling tape, has 
sold more than (>()() copies. In the 
U.K., it has sold more than 20,000." 



Last year, EMI Bovema provided 
20 major Dutch record retailers 
with video equipment and software 
in a bid to stimulate consumer inter- 
est. "We invested much lime, ener- 
gy, and money in that campaign, 
but I'm sorry to say that it was a 
flop," says Van Beusekom. 

A number of factors appear to 
have contributed to the stunted 
growth of the market here. Until 
price cuts in the U.K., where most 
releases originate, brought local 
prices down, music videos were 
widely perceived as too expensive. 
Now the average price is around the 
guilder equivalent of $27. ."iO, with 
considerable variations according to 
playing lime. 

Compact disk is seen as real com- 
petition, not only for consumer dol- 
lars but also for retail investment. 
ReconI shops have seen that CD is a 
profitable and growing business 
and prefer U> put their money into 
the new format rather than into 
slow-moving music video product. 
More than OS'S of music videos are 
sold rather than rented, but Dutch 
law prohibits video rental outlets 
from making sales unless they have 
separate departments for that pur- 
pose. 

Pan-European satellite channels, 
including Sky Channel and Music 
Box, feed a steady diet of music vid- 
eo to Dutch television viewers. The 
country is the most heavily cabled 
in Europe, with more than 80% of 
households able to receive these 
broadcasts, and home videotaping 
of clips and music specials has de- 
stroyed what viability the market 
might have had. 

Nevertheless, some companies in- 
tend to persevere. VES, represent- 
ing Vestron here, has just released 
its first five music video titles, fea- 
turing Elton John, the Beach Boys, 
the Beatles, the Rolling Stones, and 
Neil Diamond, and plans to relea.se 
up to 1,5 more in 1987, distributed 
mainly through mail order. 

"We've found that music videos 
are difficult to distribute," says 
managing director Elbert Timmer- 
man, "because most record retailers 
actually don't like them and most 
video retailers don't know much 
about music. We hope mail onlering 
will he the solution, and if it turns 
out a success we will certainly carry 
on." 

Boudis(iue reports weekly sales 
up from 60-70 units to GOO units fol- 
lowing 50*^: price cuts in midyear, 
and predicts the number will rise 
further if exchange rates favor the 
local market. The company has also 



PROMOTIONAL 
MUSIC VIDEO 



Available on 1 Hour Taps Compllatbns to colleges, nita ckjt>s, and other 
public venues Ihroughoul America. 



We provide: • Newest Releases 
Quick Service 
Highest Quality 
' Low Cost 



Call us today to see if you 
quality to receive promotional 
videos on a monthly basis. 



Jlaiaxtniu. SiUxfiiUa., Una. Dial (201) 667-7575 



started to supply video retailers, 
which it .says are now beginning to 
rent music videos. 

Free Record Shop, a 41-store 
chain, also notes some recent 
growth in its mu^'C video business, 
which accounts for only 2'^-3Tf of 
overall turnover, and says the mar- 
ket could be better if more product 
was available from such acts as 
Bruce Springsteen, the Eagles, Su- 
pertramp, and Simple Minds. Local 
Dutch acts are also poorly repre- 
sented on music video. 

Record companies have a vested 
interest in persisting with music 
video releases. Thus, while Warner 
Home Video has released only one 
of the 25 titles to which it has distri- 
bution rights and plans no more un- 
less the business becomes more 
profitable, WEA's Hoitingh says: 
"We're still in music video because 
we want to maximize the exploita- 
tion of our acts and their repertoire. 
So, if a particular WEA act has 
made a music video, we'll do our ut- 
most to sell as many copies as possi- 
ble." 



RYBCZYNSKI 

(Continued from preceding page) 

in front of blue screens and then im- 
mediately laid into the master tape's 
preshot matted backgrounds. 

The ability to do live blue-screen- 
ing, says Rebo, while complicated 
and time-consuming, gives the video 
director security in instantly know- 
ing whether his ideas work, thus 
catalyzing further creativity. 

"Before, we couldn't do Ulti- 
mattes with the esthetic quality of 
high-end theatrical films or com- 
mercial productions," he adds. "But 
the music video market demands 
this level, which is why 809! of them 
are shot on 35mm film. Zbig has 
used Ultimattes with great creativ- 
ity, but never with the film quality 
that this system allows. While 'Can- 
dy' falls within the normal price 
range of existing videos, it's getting 
much higher production quality 
through his creativity and ability to 
use the technology." 

Following completion of "Can- 
dy," the video will be sent to Japan 
for conversion into 35mm film. 'The 
returned print, says Samuels, can 
then he used theatrically or trans- 
ferred to NTSC and P.\h formats. 

Of this procedure, Rebo says that 
while current TV technology can 
handle only the standard resolu- 
tions, image quality is still maxi- 
mized and retained throughout the 
reductive process. "The higher the 
quality you sUirt out with," he says, 
"the belter the end result." 

Rebo says he hopes that "Candy" 
and future HDTV videos will be 
used theatrically in 35mm formats 
in conjunction with local promoters 
as "teasers" for upcoming concert 
appearances. He and Ryhczynski, in 
association with Yoko Ono. are cur- 
rently creating an HDTV video for 
John Lennon's "Imagine" as a dem- 
onstration of the system for the Na- 
tional Video Festival. Ryhczynski 
previously directed Ono's "Hell And 
Paradise" clip. 
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BEATLES TAIST t SHOUT C»prtot 

CROWDED HOUSE NOW WE RE GtTTING SOMCWXRE C«Dito< 
DAVID 1 DAVID SWAUOWED BV IM£ CRACKS A*M 
ERANKIC GOES TO HOLLYWOOD WARRWS OF THE WASTELAND 
ARETHA FRANKLIN JiMMT Lft AntU 
GENESIS lANDOf CONEUSlON AtlAfibC 
KANSAS ALL (WANTED MCA 
ftlCOCASCK TRUE TO YOU Cllm 
KWNPARR BLAME IT ON THE RADtO AtUAlic 
PRICE SULTDN SHOTGUN SHY CBS 
RACE TO LIVE CNOUCH IS NEVER ENOUGH Bj' Non.- 
SAXON NORTHERN LADY C*pilo< 
WORLD PARTY SHIP OF FOOLS Chryialu 



So 



ERIC CLAPTON IT S IN THE WAY YOU USE IT Warn€f Bto\ 

JOHN FOGERTT CHANCE IN THE WEATHER W»rr»r Bfoi 

BOB GELDOr THIS IS THE WORLD CALLING Alljniic 

THE KINKS ROCK N ROLL CITY MCA 

HUEY LEWIS & THE HEWS HIP TO BE SQUARE Chfyuhs 

STEVE MILLER BAND I WANT TO MAKE THE WORLD TURN AROUNO CJp<10l 

RATT DANCE Atl,8nt« 

DAVID LEE ROTH THAT S LIFE Wam«t Bro% 
TINA TURNER TWO PEOPLE Cap.iol 
PAUL YOUNG SOME PEOPLE Columbia 



^5 



BANGLES WALK LIKE AN EGYPTIAN Colurr.ti«i 
CINDERELLA NOBODY'S FOOL PolyGrjim 
BRUCE HORNSBY t THE RANGE THE WAY IT IS RCA 

BILLY IDOL TO BE A LOVER Criryulis 
BEN E. KING STAND BY ME A1l»nlK 

MADONNA OPEN YOUR HEART Soe/Wamer Bros. 
ROBBIE HEVIL C'EST LA VIE EMI 

PRETENDERS DON T GET ME WRONG Warner Broi 

ROD STEWART EVERY BEAT OF MY HEART W«rni)r Bros. 
SURVIVOR IS THIS LOVE Scolli BrosVCBS A&sociated 

TALKING HEADS WILD WILD LIFE Warner Bros 
TRIUMPH SOMEBODY'S OUT THERE MCA 
VAN HALEN BEST OF BOTH WORLDS Warner Bros. 

WANG CHUNG EVERYBODY HAVE FUN Golkn 
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HEAVY 
BREAKOUT 
ACTIVE 

Island SNEAK PREVIEW 
BREAKOUT 
Hf AVY 
SNEAK PREVIEW 
SNEAK PREVIEW 
WD1UM 
BREAKOUT 
NEW 
LIGHT 
MEDIUM 



CHEAP THICK IT S ONLY LOVE Epic 
THE ROBERT CRAY BAND SMOKING GUN PolrCram 
'DURAN DURAN NOTORIOUS Capitot 
EUROPE THE FINAL COUNTDOWN Ep.c 
'EURYTHMICS THORN IN MY SIDE RCA 

GEORGIA SATELLITES KEEP YOUR HANDS TO YOURSELF EieWra 
GLASS TIGER SOMEDAY EMI 

OARYL HALL FOOLISH PRIDE RCA 

ELTON JOHN HEARTACHE ALL OVER Gollen 

HOWARD JONES YOU KNOW I LOvE VOU, DON'T YOU EleMra 
CYNDI LAUPER CHANGE OF HEART EpK 
OMD (FOREVER) LIVE AND DIE A&M 

BENJAMIN ORR STAY THE NIGHT Elekira 
•THE OUTFIELD EVERY TIME YOU CRY Columbia 
POLICE DON'T STAND SO CLOSE TO ME 'B6 A&M 
SMITHEREENS BEHIND THE WALL Of SLEEP Enigma 
TIMBUK 3 THE FUTURE S SO BRIGHT. I GOTTA WEAR SHADES 1 RS 
VINNIE VINCENT INVASION BOYZ ARC GONNA ROCK Chryvalit 



BLACK'N-SLUE I'LL BE THERE FOR YOU GeMvn 
CHICAGO WILL YOU STILL LOVE ME Warner Broi 
FINE YOUNG CANNIBALS EVER FALLEN IN LOVE MCA 
GENE LOVES JE2EBEL DESIRE Gellen 
JANET JACKSON CONTROL A&M 
ROB JUNGKLAS MEMPHIS THING EMI 
LOVE L ROCKETS ALL IN MY MIND Big Time 
MICHAEL MCDONALD OUR LOVE Warner Bros. 
MEATLOAF GETTING AWAV WITH MURDER Allanlic 
THE RAINMAKERS FK)WNSTREAM MrrcuryPotyGram 



BIG AUDIO DYNAMITE C MON EVERY BEATBOX Columbia 

THE COMMUNARDS DON'T LEAVE ME THIS WAY MCA 

DEAD OR ALIVE BRAND NEW LOVER Epic 

DEPECHE MODE BUT NOT TONIGHT Warner Bros 

FASTWAV AFTER MIONIGH T Columbia 

SAMANTHA FOX TOUCH ME RCA 

GENERAL PUBLIC TOO MUCH OR NOTHING LR.S, 

JOAN JETT & THE BLACKHEARTS GOOD MUSIC Epic 

THE LUCY SHOW A MILLION THINGS Big Timu 

NEW ORDER BIZARRE LOVE TRIANGLE Warner 6ro<i 

PET SHOP BOYS SUBURBIA EMI 

BRIAN SPENCE HEAR IT FROM THE HEART PolyGram 

THEY MIGHT BE GIANTS PUT YOUR HAND INSIDE THE PUPPET'S HEAD Bar None 

GEORGE TKOROGOOD NIGHT TIME EMI 

WOODENTOPS GIVE IT TIME Columbia 

NEIL YOUNG PEOPLE ON THE STREET Gellen 

ZEBRA CAN T LIVE WITHOUT AUantic 



B-S2'S THE GIRL FROM IPANEMA GOES TO GREENLAND Warner B'l 

CACTUS WORLD NEWS WORLDS APART MCA 

CAMEO WORD UP Pol/Gram 

DEGARMO t KEY [VERY MOMENT Poorar Dims 

DOCTOR & THE MEDICS BURN IRS 

CRAPES OF WRATH MISUNDERSTANDING Capitol 

ONE TO ONE THERE WAS A TIME Warner Bros 

SCREAMING BLUE MESSIAHS TWIN CADILLAC VALENTINE Elektra 

MATTHEW SWEET SAVE TIME FOR ME Columbia 



BOLSHOI A WAY iRS 

THE BURNS SISTERS BAND I WONDER WHO'S OUT TONIGHT Columb.a 
FISHBONE WHEN PROBLEMS ARISE Columbia 

ROBTN HITCHCOCK & THE EGYPTIANS RAYMOND CHANDLER EVENING Relaiivily 
HUNTERS 4 COLLECTORS IS THERE ANYBODY IN THERE I RS 
MARTI JONES CHANCE IN A LIFETIME A&M 
KRAFTWERK MUSIQUE NON STOP Warner Bros 
NEW MODEL ARMY 5 1ST STATE Capitol 



" Denotes Sneak Preview Recurrent. " MTV Exclusive. 

For further inrormation. contact Jeanne Yost, director of music programmine, 
MTV. 1775 Broadway. New York. N Y. 10019. 
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Chicago Trax Studio Gets In A Dance Groove 



BY MOiRA Mccormick 

CHICAGO As one of the few Chi- 
cafTo rccordint; studios that focus 
on music rather than jingle work, 
Chicago Trax has carved a niche 
for itself by serving as home base 
for Windy City dance-genre house 
music. 

Now, the studio finds itself 
fielding an increasing number of 
major label projects in a city where 
the little album work there usually 
goes to the "big three" downtown 
facilities: Universal Recording 
Co., Chicago Recording Co.. and 
Streeterville Studios. 

According to Reid Hyams, presi- 
dent and studio manager of Chica- 
go Trax, the studio is involved in 
most of the releases by the pre- 
mier house music label, D.I Inter- 
national, and hosts fellow house 
labels Britcstar and Sunset. In re- 
cent months, newly signed GefTen 
recording artists Jesse's Gang and 
Bang Orchestra! have recorded 
and mixed their label debuts there, 
both of which are due in .lanuary. 

.Jesse's Gang leader Jesse 



Saunders, along with Roger Car- 
penter, produced various mixes of 
a 12-inch single, "Showdown," for 
Gelfen act No Sovereign at Chica- 
go Trax, and the Temptations' Otis 
Williams was in working with a 
West Coast solo artist. 

"We also mixed Robin .\ngel for 

'We wanted 
to be a dance 
studio' 

CBS, and we'll he doing the debut 
CBS album for the |Cliicago- 
based] Insiders," says Hyams. 
Chicago Trax has also seen pro- 
jects by Sire act Ministry. 

The studio was founded eight 
years ago by Hyams' partner, Al 
Ursini, and was known originally 
as Birdland. Based in a house ba.se- 
ment, the studio began as an 8- 
track outfit. From the beginning, 
its focus was music, an unusual 
emphasis in a city whose recording 
industry thrives on commercial 



Sound Investment 



A weekly column spollighling 
eqiiipmctil-relaled iieirx in the au- 
dio find video production, post- 
production, and duplication in- 
dustries. 

Designing duo: Two New 

York City companies. Benchmark 
Associates, the design firm spe- 
ciali/.ing in recording studios, 
sound stages, and control rooms, 
and Downtown Design, a national- 
ly known architectural firm have 
merge{l to form a new company. 
Benchmark Associates with Down- 
town Design. The firm will build 
and design complete facilities 
from the ground up, which it says 
will mean a better-designed and 
belter-built studio. 

"Most projects include reception 
areas, offices, and the customary 
support facilities for a studio," 
says Vin Gizzi of Benchmark. "It's 
far more convenient and more effi- 
cient to have the job handled by 
one company rather than an archi- 
tect, plus a studio designer, plus a 
contractor. We're one of the few 
firms in the country that can man- 
age it all. from design through 
construction." 

The new company is now work- 
ing on projects for Greene Street 
Recording and Power Play Studios 
in New York. Projects in the works 
include Andre Perry Video, Don 
One Recording, Sound On Sound, 
and London By Night Recording. 

The new half-hour syndicated 
show, "Ask Dr. Ruth," starring 
the irrepressible Dr. Ruth West- 
heimer, will be taped in Unitel/ 
New York's Studio B, a 3,300- 
square-foot space that will house 
four video cameras, several I-inch 
VTRs, Chyron, and full production 
and communication audio. 

Master classes: Compact 
disk mastering seems to be on ev- 
eryone's mind these days. Now 



Sony Pro Audio says it will hold 
seminars on the topic in New York 
and Los Angeles. The two-day 
classes are Jan. 13-20 in New York 
and Jan. 27-Feb. 3 in Los Angeles, 
with seminars offered three times 
in each city. 

"We have received a great num- 
ber of inquiries regarding CD mas- 
tering techniques," says Hiro 
Kono, manager of product man- 
agement for Sony. "The enormous 
growth of interest in CD has made 
(Couti/lurd an finfjc .'t7j 



work. 

"We wanted to be a music stu- 
dio, or we'd have built downtown," 
says Hyams. "We knew we'd only 
get a little advertising business — 
and we do get some." 

Hyans and I'rsini attracted cli- 
ents by "convincing people that S- 
track with a good engineer sound- 
ed as good as more multitracked 
stuff," says Hyams. Chicago 
Trax's first three album projects 
were by folkie Gerry Grossman, 
blues artist Hi)) Linckchain. and an 
anthology of folk artists from the 
nightclub Earl Of Old Town. 

Eventually, Chicago Trax relo- 
cated to a building on the Near 
North Side that had formerly 
housed a li)20s-era movie theater. 
The theater's Ifi-foot ceiling in 
what is now the playing room im- 
parts a "real live sound," accord- 
ing to Hyams, which can be tuned 
to dead if so desired. 

Chicago Trax now encompasses 
two 24-track rooms. Studio A fea- 
tures a LEDE (live end-dead end) 
control room, designed by Doug 
Jones of Electro-Acoustics. "We 
have some unique acoustical treat- 
ments," says Hyams. "We're one 
of the first rooms to have a bass 
diffusion system, as opposed to 
bass traps." 

The back wall of the control 
room is designed to counteract 
bass buildup by diffusing the sig- 
nal, resulting in a more natural 
sound than that effected by the 
deadening of bass traps. 

Another feature of Studio A is 
that the control-room speakers are 
not visible to the eye. which means 
producers and engineers do not 
feel constrained to sit in the so- 
called "sweet spot" between 
speakers during playback. "The 
control room was designed so that 
the 'sweet spot' covers a l;irge 



Audio Track 



HEW YORK 

MaYOBE WAS IN at Platinum Is- 
land recording vocals for her latest 
Sutra release. Producing wjis Gene 
McFaddcn, with Bruce Miller at 
the board. Also there. i)roducer Rob 
Freeman was cutting tracks for 
Jailbait. The band members were re- 
cent finalists on "Star Search." Jerry 
Gottus was at the console. Rich Tra- 
vail assisted. 

Belouis was in laying tracks at 
Riftht Track for his eiKinymous \x\> 
coming release. Gary Langham was 
producing and engineering. Co-pro- 
ducer was Guy Fletcher, also on 
keyboards for this project and in on 
loan from Dire Straits. 

Mantrnnix was in at I.N.S. recent- 
ly laying tracks and mixing cuts for 
its latest Sleeping Bag album, "Musi- 
cal Madness." Steve GrKTin and Jeff 
Neiblum were at the console. Chep 
Nunez was editing. Also there, John 
Ehrlich, from Broadway's "Big Riv- 
er," is working on a 12-inch, "Spill 
The Wine." Producing is Sergio 
Co.sa and Robbie Watson. Lastly, 
Ron Dean Miller and Frankie I) 
have been editing Paul Neil's 12-inch 
"Ain't Nothing Like It." Dcnzil 



Miller Jr. was producing for Music 
Magic. 

LOS ANGELES 

TeENA MARIE IS IN at Larrabec 
Sound working on a project for I^ira- 
mount Pictures. Jellybean Benilcz 
is remixing. Michael Hutchinson is 
engineering. Also there, on the other 
side of the board. Madonna is tnick- 
ing and mixing .Sire's Nick Kamen 
with Steve Bray. Michael Hutchin- 
son is at the knobs. And John 
Luongu is remixing I R S. artist Be- 
linda Carlisle's "Band Of Gold." 
Gary Hillman is at the console. Fi- 
nally, Louil Silas is in mixing MCA's 
Ready For The World, with Taavi 
Mote at the controls. 

Don Bleu was in at Live Oak re- 
cording a variation of Timex Social 
Club's "Rumors." The new version, 
the proceeds of which are being do- 
nated to the Pros For Kids organiza- 
tion, is titled "Bay Area Hall Of 
Fame." Bleu is a Dj'at KYUU in San 
Francisco. Also there was the Banks 
Project, a new group comprised of 
Bill Church, formerly with Sammy 
Hagar; Kevin Carlson, formerly 
(Continued on next page) 



area, not just the speakers' mid- 
point," says Hyams. "If they can't 
.see them, they'll stay where they 
are." Studio A is equipped with a 
Harrison console; Sony/MCI, 
Olari, and Studer recorders; IIREI 
813 speakers; and .-Vudio Kinetics 
master mix automation. 

Hyams says t^hicago Trax is in 
the process of acquiring a Dolby 
SR system rather than going to 
digital. "With its noise reduction 
and dynamic range, Dolby SR is 
warmer than digital but just as 
quiet and clean." he says. 

Studio B is a much smaller tA- 
track, according to Hyams. and is 
mainly used for synthesizer and 
drum machine tracks and vocal 
overdubs. "Every room is tied in 
electronically," he says. "Y*ou can 
record in one room and lie in gear 
from another." Chicago Trax plans 
to build an additional room in the 
near future, a testament to the 
studio's ever-increasing label ac- 
tivity. 

The studio's major label work 
began to increase in 1!)81, when 
producer/recording artist Gavin 
Christopher (who has worked with 
Grandmaster Flash, among oth- 
ers) began producirjg his sister 
Shawn r^hrislopher there, after 
the studio they had begiui working 
in developed technical ililliculties. 

Soon after, Christopher started 
bringing in tracks from .-Vrtbur 
Baker's Streetwise Records, like 
Cuba Gooding's "Got The Hots," 
for mixing purposes. Chicago Trax 
mixed a number of projects for 
Streetwise, according to Hyams. 

Next up was CBS Records' 
Yvonne Gage, who cut some tracks 
there. The studio was involved in 
numerous other album jobs, in- 
cluding the PolvGram soundtrack 
"Girls Just Want To Have Fun" 
and the debut album for Passport 



by Chicago fusion band the Warm- 
ers, 

When house music linchpin J.M. 
Silk recorded his "Music Is The 
Key" for I)J International at Chi- 
cago Trax, the studio began a two- 
year association with DJ and other 
house labels. Now, hou.se star Far- 
ley Jaekmaster F'unk is a fre(|uent 
visitor to the studio, and Hyams 
says major label a&r people are 
also stopping in regularly. 

Studio engineer Steve .Spapperi 
fretpiently turns the knobs for DJ 
International recordings, and his 
latest project. Tango (featuring 
Ramsey Lewis' son Kevin), is gen- 
erating label interest, says 
Hyams. 

Among the studio's dozen other 

'We knew we'd 
only get a little 

advertising 
business — and 
we did get some' 

engineers are Ron Gresham, who 
contributes to most of the Gefi'en 
ivork, and Glenn Odagawa, who is 
engineering the Insiders. Despite 
their full load, Chicago Trax staff- 
ers manage to teach eight differ- 
ent recording classes in conjunc- 
tion with Columbia College's mu- 
sic business program. 

"We book the studio day to day, 
but we're always working," says 
Hyams. "What little downtime 
there is, we use for maintenance. 
We've gotten to the point where, 
out of necessity, we just won't 
book sometimes." 



Come home 
from the studio. 

Corpu Motne lu d UdriMatlan Mold IMdl is really like your 
own aparlmeni on Conlrai Park Around the corner Ironn 
Lincoln Cenler and minules to the Ihings thai are impor- 
(ant to you in New York Cily And while we recently have 
lavished millions on our gueslrooms and suiles we 
pride ourselves most on our Iradilions personal ser- 
vice pronnpl and courleous atlention gracious hospi- 
tality and good value The Mayllowor Hotel 61sl Sl & 
Cenlral Park West New York 10023 See your travel 
agent or call toll-lree 800-223-4164 or 212-265 0060 
Telex 4972657 Mayllow 

Tlie Mayflower Hotel 

riglit oil Now Yorks Cciilral Park 

m iiiiiiiiiite^ 
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AUDIO TRACK 

(CoNtifiufd/roni preceding page) 

with Aldo Nova; John Neyman, 
from the Eric Martin Band: :ind 
Chuck Ruff, formerly of Edgar 
Winter's White Trasli; with Bob 
Banks on lead vocals. Richie Cor- 
sello w':us at the desk. Finally. Malo 
was in recording his latest for Blue 
Heron/Aspen. Greg Errico pro- 
duced. Corsello was at the board. 
Dale Everingham assisted. 

F^lsewhere in the city on the bay, 
Mcrl Saunders was in at Russian 
Hill working on a score for an up- 
coming "Twilight Zone" episode. 
Samuel Lehmer was at the knobs 
for the Kronos String Quartet. Also 
there, the Dave Brubcck Quartet 
was in working on their newest proj- 
ect, (lary Clayton was at the con- 
sole. Marnie Moore was assisting. 

NASHVILLE 

Recent activity at Music 
Mill included RCA artist K.T. Os- 
lin's debut album, which was com- 
pleted by Harold Shedd. Jim Cot- 
ton, Joe Scaife, and George Clin- 
ton assisted. Also in at the Mill was 
Louise Mandrell, working on her 
latest project. Producing were Shedd 
and Mark Wright. At the console 
were Cotton, Scaife, and Paul Gold- 
berg. Also there, Cotton, Scaife, and 
Goldberg were in to mix tracks for 
Alabama's upcoming CBS special. In 
addition to that project. Cotton and 
Goldberg were mixing Anne Mur- 
ray's latest single. Finally, Jimmy 
Swaggert was in cutting, with Joe 
IIufTman producing. Assisting were 
Cotton, Clinton, and Goldberg. 

OTHER crriES 
Producers jimmy lewis and 

Rich Cason were in at Muscle 
Shoals to finish mixing the uiK'om- 
ing album by the Rose Brothers. 
Also there, T. Graham Brown was 
tracking his new Capitol release. Bud 
Logan was producing, with Pete 
Greene at the controls. 

Jamahl Hormes was in at Chica- 
go's Seagrape working on tracks for 
his upcoming album. Producing was 
Johnny Samuel. Joe Tortorici was 
at the desk. .'\lso there, Jethro 
Burns was in finishing the mix on his 
solo acoustic CBS release. Harry 
Brotman was at the board, with Ken 
Rasek assisting. Finally, Assyrian 
singer Linda George was in mixing 
and overdubbing her upcoming al- 
bum for Ishtar. Ashoor Baba was 
producing. Mike Konopka and Tom 
Haban were at the controls. 



A SINGER'S DREAM! 



^1 



REMOVES VOCALS FROM RECORDSI 

Mow You can sing wilh ihc u>orld's best bands! 
The Thompwn Vocal Ellmlniilor can remove 
mojt V irfftually all ol a kAij vocal fiom o iiandoid 
Stereo retord arxl leave Ihe backgiound! 
Write or c«1l lor a free brochure and Ottno record. 
LTSottnd. Dept. 8. P.O. Bom 33S. 
Slone Mountain. GA 30086 (404)493-1258 
For 24 hour Phone Demo cmII 
(404)493 6979 

For a Ftw Brochure mnd Domo Rocord 
cmU: <404)-493-125B 
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SOUND INVESTMENT 

(Continuvd frotti pii(]f j.5> 

it important that producers, engi- 
neers, and other technicians have 
accurate knowledge ahout the 
mastering process." 

The seminars will cover two- 
channel digital recording and play- 
back systems, CD mastering sys- 
tems, digital editing, CD subcode 
editing, and CD cutting. Contact 
Sony for more details at 201-368- 
,518.5 or 213-537-4300. 

A NEW CHAPTER; The Interna- 
tional Teleproduction Society 
(ITS), has added a new arm, with 
the official establishment of a new 
chapter in the Midwest, ITS/Chi- 
cago. The society now numbers 
four regional chapter-s — Los Ange- 
les, New York, and Mid-Atlantic 
are the other three. Tom Angell, 
board president of the ITS, says 
the organization is in a period of 
heavy growth, with a .507' member- 
ship increase since the recent Na- 
tional Assn. of Broadcasters con- 
vention. Angell says the trade 
group expects new chapters in the 
not-too-distant future in Massa- 
chusetts, Florida, Atlanta, Detroit, 
and New Orleans. 

The ITS was formed when the 
Videotape Producers Assn. and 
Videotape Facilities Assn. merged 
last year. 

The audio engineering 

SOCIETY (AES) says it will hold 
its 1987 convention at the New 
York Hilton, where it has tradi- 
tionally been housed since depart- 
ing from the Waldorf Astoria sev- 
eral years ago. The AES conven- 
tion committee had originally 
chosen the Jacob K. Javits center 
in New York, but decided that the 
location was not suitable. Word is 
that the AES decision comes after 
reports of a not entirely satisfac- 
tory SMPTE show at the Javits 
Center. Ediitd hj stkve diti.ek 



TOUCH That DIAL! 

Get last results with ACTION- 
MART, the Billboard Classi- 
fied. 




Call our Hotline al (800) 223-7524. 
and lell Jelf you want lo see some 
Aclion' 



RECORD PRESSING 
CASSETTE DUPLICATION 
MASTERING PLATING 
COLOR SEPARATIONS 
PRINTING TYPESETTING 



[[ qcq I 

! t O CUSTOM PRE SSI MG J 

2832 SPRINGHOVE AVE 
CINCINNATI. OHIO 45225 
1513) 681 8400 



Sound choice 




Merlon CD-2000 polycarbonate from Mobay is the ideal material 
for the revolutionary new CD-ROM technology. 



The plastic laser-read compact disk 
is rapidly becoming the digital infor- 
mation storage medium of choice for 
everything from music to masses of 
computer data. And the plastic 
material of choice for this exciting 
new development is Mobay s tvlerlon 
CD-2000 polycarbonate. 
Merlon CD-2000 is a special super- 
clean polycarbonate resin designed 
to meet the critical requirements for 
high-capacity optical data storage, 
which include outstanding trans- 
parency and optical purity to assure 
a high transmission factor for the 
laser beam, minimal water absorption 
to help prevent warpage and 
possible read-out errors, high impact 



resistance, stiffness and heat 
deflection temperature. 

Merlon CD-2000 resin also has the 
dimensional stability needed for 
accurate reproduction of the intricate 
mold surface, can be molded with 
the extremely low stress level 
required for minimal optical distor- 
tion, and achieves extremely high 
flowability while maintaining poly- 
carbonate s excellent mechanical 
properties. 

Contact Mark Witman at 412 777- 
4968 for more information on Merlon 
CD-2000 resin, or write Mobay 
Corporation, Plastics Division, Mobay 
Rd.. Pittsburgh. PA 15205-9741. 



Mobay Corporation 

A Bayer uSA inc Company 
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Celebration 
100th 
Anniversaiy 
ISS7-I987 



# YAMAHff 

Please join 
Billboard 
" in a special 
tribute to 
YAMAHA. 
Issue Date: 
January 17, 1987 
Ad Closing: 
December 16, 1986 




For ad details 
contact: 
In New York: 
Gene Smith, 
Associate Publisher 

(212) 764-7356 
In Los Angeles: 
Mickey Grennan 

(213) 859-5313 
or contact 

any Billboard 
sales office 
worldwide. 



tsign: Judy Kramer 



[iai 



Billbcxird 



CLASSIFIED 

ACTION IMART 

To order an ad . . . check the type of ad you want . . . 

□ Regular classified (ads without borders): S2.35 per word, per 
inserlion. Minimum ad order. S47.00. 

□ Display classified (all ads with borders): S77.00 per column per 
inch, per insertion; 4 insertions S71.00 per; 12 insertions S66.00 
per; 26 insertions S63-00 per; 52 insenions S51.00 per. Price 
discounts are based on insertions in consecutive issues. 

□ REVERSE AD $10.00 ADDITIONAL CHARGE 



•COUPON- 



D Count 8 words lor our Box Numbef and address. Add S6 
lor har>dling. Only regular mail forwarded — tapes not 
acceptable 

Check the heading you want . . . 

□ For Sale □ Help Wanted □ Positions Wanted □ Tapes 

□ Business Opportunities L] Investors Wanted 

□ Real Estate/For Sale/Lease USongwnters □ Talent 

□ Accessonos □ Golden Oldies n Novelties/Merchandise 

□ Seivices/Supplies/Equipment CJ Wanted To Buy 

□ Comedy Matonal D Computer [ 1 Schools & Instructions 

□ Video □ fiAiscellaneous 

Payment must be enclosed with your ad copy. Send to 
Billboard Classified. 1515 Broadway, N.Y., N.Y. 10036. 

Cancellations must be in writing and mailed to the 
Classified Dept. 



Your Name 
Company _ 
Address _ 



City ^State . 

Telephone 



.Zip. 



Please nil In the Information tjelow If you wisfi to 

charge the cost of your classified advertising. 

U American Enpioss D Diners Club □ Visa □ Master Charge 



Credil Card * 
Bankt 

Your signature 



Exp. Dale: 



Heed to get your ad in fast? Call Jeff Serrette . . . In NY State 
phone 212/764-7388 . . . Outside N. Y. State phone toll free 



800/223-7524. 



FOR SALE 



FOR SALE 



FOR SALE 



FOR SALE 



VIDEO 



STRATFORD 
DISTRIRUTORS 

135DupontSl..Plainvlew. NY 

America's Premier 
Home Entertainment 
Center 

AUTHORIZED DISTRIBUTOR FOR- 
•AKAI -IVIAXELL 
•ALLSOP •NORTRONICS 
•BASF -RECOTON 
•DENON 'SAVOY 
•DISCWASHER •SCOTCH 
•G.E. 'SKC 
•J.V.C. 'SONY 
•TDK 

FIND ALL TOP LABELS: 
COS. LP s. CASSEUES. POPS 
EXCEUENT FILL » SERVICE 

(TOLL FREE OUTSIDE NYS) 
1-800-645-6558 
516-349-3000 
TELEX: 685-2550 
ASK FOR WEEKLY SPECIALS 



CASSETTE SHELL MOLDS 

2-12 cavity sonic cover cassette 
2 - 12 cavity bass cassette 
1-12 cavity screw cover cassette 
1 • S cavity sonic cover cassette 
1 • B cavity bass cassette 
1-4 cavity cassette box 
1 • 32 cavity keyhole hub 
1 - 64 cavity guide roller mold 
Gima automatic audio cassette as- 
sembly machine plus misc. compo- 
nents tor cassette assembly. 

S300.000 for alii 

P.T.M. Inc. 
70 Karago Ave., PC Box 3488 
Youngslown, in 44512 



FOR 
SALE 



HARE ONE OF A KIND RECORD COLLEC- 
TION FROM ESTATE SALE CONTAINING HIS- 
TOPICAL TREASURES— 250,000 RECORDS 
IN A-t CONOITlDtJ. BEST OF COHAN. CARU^ 
SO. GALLI CURRCl. PRESLEY, CROSBY. OLE 
BLUE EYES AND MOST MAJOR ARTISTS 
FROM 1905 to PRESENT 
EDISON RECORD PLAYER AND ASSORTED 
HAND PAINTED HORNS AND MEMORABILIA 
COLLECTION WILL CHANGE HANDS BE 
FORE DECEMBER 3t. 1066 FOR MAXIMUM 
TAX BENEFIT FOR ALL C0f4CERNED CALL 
619-451-3790 FOR FACT SHEET AND FULL 
DETAILS OR WRITE MAYO COMMUNICA- 
TIONS. 1 6-196 BERNARtX) CENTER DR . SAN 
DfEGO. CA 92128 



DON'T BUY CUTOUTS! 

Until You See Our Catalog 
Of Great Cassettes and LP's 

TARGET MUSIC DISTRIBUTORS 
2628 HM. 72nd A»a.. Miami. Fl 33122 
(305) 591-2188 



CASsene fixtures open laciis, so- a«J 60- 

wK]«, 700 and 840 lape capacity Also some locking 
hilu'es Rogina I (8001 2?? 933? 



WE EXPORT TO AIL COUNTRIES 

12" / LP S / CD S 

BEST STOCK— BEST SERVICE- 
BEST INFORMATION 

We specialize m 12 Dance Records 
all small and maior labels 

TRY US!! 

EXPORT-O-DISC 

85S(E) Conklln Street 
Farmirgdale. N Y. 11735 USA 

Tele # (516) 694-4545 
Telex: 6852522 
Telex: 4758254 

Fax # (516) 694-4594 



MTV'S HOCK & ROLL 
TO GO 

Along wilh 1.000's ol olhof cas&Dllo and LP li- 
lies Dealers only Wrilo o' call loi Uea calatog 

Record-Wide Distributors, Inc. 
P.O. #8100 
Fenton. MO 63026 
(314) 343-7100 



While Oilier People ate raising ihclr prices. 
we are slashing ours Major Label LP's as 
low as 5Ck' Youi choice of the mosl cxien 
sive listing!^ available 

For free catalog call (609) 890 6000 
Ol write 
Scorpio Music Inc. 
Post Office Box A 
Tn'nion NJ (1^691 0020 



CUT OUTS & OVER STOCKS 

LP s Tapes 45's Arvi imports lootung 'w Ifw 
unusuaP We have il at loivest prices Atl le 
C)u«5ls lor list usi bo wrdlcn on yOur COttpar^ir 
loilothoad Oeatcis Or^ly 

Performance 
P.O- Boi 1S6 
New Bruniwick NJ 08901 
(30t) S4S-3004 Telti: 5t060MS1* 



■DANCE MUSIC- 
WORLD WIDE DISTRIBUTION 



r2" 

EAVEN 



LARGEST SELECTION OF 
12" RECORDS 
FROM 187» TO THE PRESENT 
WE EXPORT 
TO ALL COUNTRIES 

FREE CATALOGUE TO 
RETAILERS AND DISTRIBUTORS 

JDC RECORDS INC. 

(IN THE PORT OF LOS ANCELES) 
M7 W 5TH STREET 
SAN PEDRO. CA «a731 US* 
213-Sia-73g3 
TELEX VIA ITT 49M5M JDCINC 
FAX! 213-51t-iei4 



CUT OUTS a IMPORTS 

LP's, cassettes, 8 tracks and 45's. Rock, 
Country R A B and Gospel. Wrile lor free 
catalog. Trade only 

MARNEL DIST. 
P.O. Box 953 
PiscaUway, NJ 0SS54 



ATTENTION 
RETAILERS 

• Pe'so"aii/f(i Se' wtf «• 

• Tnou&anas o* Tines -n Stoc 
■ CO Accesiories 

• Cor«p«l"l've Pr>C"'>Q 

• Same o' Ne«l Day Sn-pment 

• Volume O'srouits Ava^atjie 

1-800-255-3472 

In CI CAl L 4S? 0^03 



* REGGAE * 



• LARGEST ONE-STOP IN REGGAE MUSiC IN 
THE U S 

* JAMAICAN ENGLISH. AND CANADIAN IM- 
PORTS (ALL LABELS! 

* WMOLESALE-flETAlL AND OlST 
" ORDERS SHIPPED PROMPTLY 

• FREE CATALOG 



1-800-441-4041 



V.P. RECORDS. DIST. 

170-2' JAMAICA AVE 
JAMAICA N i 1 U32 
Phone (718) ?9i-7058 



■ TMt lAlCST RELEASES ON INOtPPNDENT IAD€18 

■ BE MIXES nt ISSUES AND RABE TiTlES 
•KHJl RIB SLUES [iO&PEl JATJ AISO -N S'CX-- 

PLUS LARGE REGGAE SELECTION. 

SENO NOW EOR i'"- Ti"':iArr LIS- TAIAiOGUE 
VISTA SOUNDS INTERNATIONAL INC., 

ECHO HOUSE. 
2ai DEAN ST SOUTH. ENGLEWOOD. 
NEW JERSEY. 07631 
TEL. »1-Ma.O040 - TELEX 319744 



CD. INC. 

We distribute compact discs for 

RCA 
POLYGRAM 
CAPITOL 
MCA 

Check our prices 
Free shipping on $500 or more 
Wholesale only 

Call: 1 (800) 237 1S80 
In CO call: 1 (SOO) 237 3674 



BUDGET « MiOUNE CASSETTES 

Caltfing to n.. m.fh.l vcndori and ind«- 
p«nd.n1 r.cord llor.t only No cul-ouit 
ISO minimwm Wnl. or c.lt to' I'M C.I.- 
lo« 

Th« Tap* Box, Inc. 
2801 Watt Raynoldi St 
Plant City, FL33StS 
(813)7S4 389S 



WANTED TO BUY 



USED COMPACT DISCS. ANY c|oanlify-mu»1 bo in 
good condilton — UVT, Btuo Star St>opp*ng Coniof, 
Rl 22. Watchung, NJ 07060 — (?0I)&6I 6368 



HOCK MEMORABILIA PAST oi piSMnI We pay 
cafth fof sfwlt. bulions, poslori. coDoctibles. utc 
Promottonal or olherwise' Atl quanlitim' (6t9) 4S2 
1525 



MISCELLANEOUS 



AUDIOPHILE RECORDING! 
3rd ANNUAL CHRISTMAS SALEI 
MOBILE FIDELITY, SHEFFIELD 
LAB ti NAUTILUS, ETC. 

Everything brand new, huge inventory 
U H O R 'S, ou1-ol-p(int5 Call today' 
SOUND ADVICE 

8215 Grand Ave. 
KaniasClly, MO 64114 
(816) 361 2713 
Visa and Mastotcard accoptod' 
We al«o buy factory Malod auc>«phA> albums 



OPENING A NEW 
VIDEO STORE? 

WANT TO INCREASE 
PRESENT INVENTORY? 
WANT TO ROTATE OLD 
INVENTORY? WANT TO 
SELL DEAD 
INVENTORY? 

CALL 
TRADE-A-FLICK 
1 800 654 5390 



WE BUY VIDEO OVERSTOCKS 
AND DELETES 

NO LOAD TO BIGII 

Video Cassette Sales 
(201) 778-0877 



Wl KIT HO SElt USED ■OmES- 

tiiT ouAmin 
wi sncituzE in 

"tiaOST mW HEIEDSES 
tllO TOP to - HONE 
HKHE* IHM S3I 00 CUE 

Eoa HUES mo nicEsi 
liaoi U3 im H 
liaii n; niz 



viOfO OPfmOUBSIOBf - Mtmn 
f \ a-vj moll-' u*rd mo«*\ tw Ouuqit soid'Md 
I'd t?iMM« J??^ U1W0M4/ im 



TAPES 



■LANK AUDIO 1 VIDEO CAUKTTIS 

71ST ANNIVERSARY 
LOWEST PRICES IN TOWN 
■ Audio Cjitf • Video Caitvtiat 
■ Hatlrring Tap«i ■ ■ Tricks 
Oon I 0»i*if— cm Todiji' For Uott Information 

Andol Audio Produclt. (nc. 
4313 14th Aw«,. Sroohlvn. NV liait 
Call Tetl rr«*-HtOO) 22 l-CSTI 
N-V N«a 
17 It) 439-7323 



PROFESSIONAL QUALITY 
VIDEO CASSETTES 
Lawtti PdCtt in nation— Audio caitetl*a. 
video catttltca. Univtraal video library 
cai«s For more informaiion 

Dark* Catatttai 

7 t S FeralU SL 
OakUfvd. CAtaeOT 
(4l5l4«9 0ltl ert419)4a5 134« 



ROCK A SOUL 
ELECTRONICS 

470 7Eh Ave. (bel. 3Slh & 36ltl Sir.) 
New York. N Y 10018 
WE HAVE THE LOWEST 
PRICES IN TOWN 

LPs J4.M 

12 inch S2 99 

also 

LARGEST SELECTION OF 
IMPORT 12 INCH RECORDS 
SPECIAL PRICES ON TAPES: 
T D K 90 $1.09 

TDK SA90 1.79 

Maiell IIS 2.49 

FAMOUS BRANDS T-120 S2.99 
SONY T'120. PANASONIC. JVC. 
KODAK. MEMOREX T-120 S ALL 
FOR ONLY $4 49 EACH 
WE ACCEPT UAIl ORDERS HOO yiNIHuy ADO 
17*. SHIPPING AMD HANDLING 
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MISCELLANEOUS 



^ DONT MISS mn JL. 

. THE HOTTEST ISSUE . 

^ OF THE YEAR J 

if BILLBOARD'S YEAR-END ISSUE * 

★ ★ 

^ EXPANDED EDITORIAL COVERAGE ^ 

• OVERVIEW • YEAR S TOP STORIES • SPECIAL FEATURES: 
TRENDS OF THE YEAR • REVIEWS OF 1986 • PREVIEWS OF 1987 • 
LISTINGS/PHOTOS 



★ 

80 YEAR-END CHARTS AND # 1 AWARDS 

MosI complete chart wrap-up in the world ranking top artists in music, -Ar 



video and home entonainmenli 



★ 
★ 
★ 
★ 

it INCREASED NEWSSTAND 

^ CIRCULATION: 94% over regular weekly circulation. This issue 
^ enjoys a two-week newsstand life 

if WORLDWIDE READERSHIP 250.000 decision-makers in over 100 coun- 
^ tries around the globe . . - from Antigua to the U.S.S.R. 

it ISSUE DATE: D«camb»r 27th 
^ AD OKADUNE: l>«c«mb«r ISth 



★ 

★ 
★ 
★ 

★ 



CALL TODAYII DONT DELAYIII 
1 (SOO) 223-7524 
(Out of NYS) 
or 

(212) 764-7388 
(Local) 
Ask for Jeff Sarretle 
Classified Ad Rep. 



★ 

★ 

★ 
★ 
★ 
★ 
★ 
★ 
★ 
★ 
★ 



★★★★★★★★★★★★★★★★★★★★★★ 

SERVICES/SUPPLIES/ EQUIPMENT 



IdBil For Sludio Demoi ot Reiiii Siles 
AUDIO CASSETTES Smd lur ^out Utt 
"CdUtUf Tilk' nrmlpllv (iimplttr wilh 

SOUNDSHEETS Ineiptnuvt llevitilt vinyl 
ditcMiJufid qreai won't biHlii 

Ewnx ;.,'..-:r.'r;;:M 



***************** 

* DJ 4 DANCE FLOOR * 

* EQUIPMENT SALE * 

* [quality prod ucts PRICtD lo w] * 

* Miieis mirfof balls biacK ligfils * 

* sKobes DJ consoles lope iigiils * 

* controllers loggers lumiables and * 

* other Similar products * 

* Lei us help you' * 

* THE MUSIC SERVICE * 

* 32? S Miller Hd 'Akron OH 44313 * 

***** (216)867 1S7S ***** 



EUROPADiSK;MrD^ 



Direct Metal Mastering 

U S Only Complete 
l/llllll DMM Facility - 

• Disk Mastering Suite 

• Hi-Definition Plating 

• State-Of-The-Art Pressing 

For httn tiurc f. [ini iiu) call or writ*' 

EUROPADISK.LTD. 

7b Vaiick St N Y 10013 
(212)226-4401 



»iskiQQakers 

DOES IT ALL... 



COMPLETE 
PACKAGE PRICES ON 




RECORD JACKET CASSETTE 
WtESSiNQ PfllNTiNO 13UPLICAT10»< 

CALL NOW . TOLL FREE 

1-800-468-9353 

in NYC • 212-302-4140 



»iskcoalcers 

153 W 46tM Slim • New York NY 10035 



MISCELLANEOUS 



***********< 



* DISCO • STAGE 

* LIOHTING/AUDIO 

* M.rior Hjlis P'n S[i,.K M.|.'> ( ,gh|s 

* rri.is*ws Pon.itii.- [') i.-.c ( lub 
Liqniing .1 

WMOieSAlt PRU INd AVAIlABLt 



* * « 
* 



* 
* 
* 
* 
* 
* 

* * * 



Farralan* EntarprUas, Ine 

ISe Canlral Ava. 
Farmlngdala, N.V. 1173S 



(SIS) 7S2-eS24 



* 
* 
* 
* 

* * * 



1 

TOU 
FREE 
CLASSI- 
FIED 


Si 

113 


ADS 
HOT 
LINE! 




CALL 
NOW 




TO 

PI. act: 

YOL'R 
1 AI)' 

1 


^^^^ 




eo 

l?l? '64 '388 
.n N y Sialei 



NOVELTIES/ 
MERCHANDISE 



GOLDEN OLDIES 



HELP WANTED 



GUMBY MEETS GODZILLA 
6 FOOT INFLATABLE FIGURES 

us HS A t4 00 PAH 5(n*Nr ptMQC OoiWU Ig- 
uTM. k^ilfr. and ii m i M aMo i ft Hi B I 
(4m iM 0141 
O MndcMcfc^mo 10 



I WOJViu 



241 K«gSl 
NofViKTHMan. UA 10100 




POSTERS 
2:AP ENTERPRISES 

1251-3 Irolo SL 
Los Angeles, Calif. 90006 
(213) 732-3781 
DEALERS ONLY 
Sales Reps Wanted 



**************** 

* LOOK t 

* • POSTERS * 

* • BUTTONS * 

* • SUNGLASSES * 
and 

• NOVELTIES 
ORION DISTRIBUTING 
(216) 881-1500 
NOW TOLL FREE 
^ 1(800) 872-2334 ^ 

**************** 



T-SHIRTS, FULL COLOR rep«oducod Irom any ptio- 
logroph, drawing, or Blido S13 95 includes shipping 
Sond chock w fnonoy Ofdor [o IMPACT SYSTEMS, 
5736 Cemral Ave , SI Polersboig FL 33707. (fll3) 
3-17 3583 



WANTED: 



OLD ROCK POSTERS 



Top prices paid Please wrue BACKLASH 
POSTERS 2269 Markl'1 SI Su.le 272 B- 
San Francisco CA 541 U |313,663 45A4 



Aim To PI«aB* ... 
THE HIT LIST . . . 

realunng MALMSTE EN/RISING FORCE. 
FATES WARNING. OMEN, SLAVER. EXODUS. 
4 more on tcrecned prinl«d t-ihirts Eiclu- 
aivi (cpr«B«ntition— ROCK REPS. INC Youf 
Conctrl T-SMrl Conncciion 

(312) 37ft-8S7 9 or (800) 031-8991 
R*pB Wantad 



SCHOOLS & 
INSTRUCTIONS 



MUSIC BUSINESS/VIDEO CAREERS! 

L.M'o II I >' iini) studio tflcnniQuo) video p«o 
ih,[ 111 in .ifiii mi.rn mofo The Mu4*c Bus^iess 
^titute prepares you lot eiCtliOQ maikeling, 
manigomonl and lechfwcat carcpis Top pro 
traifkng m concert production, altst repro&unia 
(>on retail /wrvoletale promotion /ma'heimg 
coproghl law publishing much more Employ 
ment BftS'Sianco drunc-at a<d available CaHtod 
Kee 1 800 iS4 3346, « Vina lot Hoe catcc 
guidP (indicate homo addrens phor^o and year 
oiHS gradualiont Mailio MBt. Oept?a 3376 
Pfachtroc nd Atlanta GA 303?6 



GOLDEN OLDIES 



Original oul-ot-print albums and singles. All 
types ol music. We speclallie in records 
from the SO's. 60's. and 70's. Largest 
selection. Write tor free catalog. 

HAVEMEYER PARK RECORDS 

P.O BOX 32B 
OLD GREENWICH. CT. 06870 
Satlsfscllon guaranteed 



FREE OLDIES 
45 s CATALOG 

•Special quantity discounts 
•Great selection of reissues and 

out o( pnnt oldies 
•Special wtiolesale list lor stores 
•Radio stations beel up your library! 
Act Now!! 

Gold Vault 
P.O. Box 202 
Oshtemo, Ml 49077 
(616) 349 9413 



REAL ESTATE/FOR 
SALE/LEASE 



9000 SUNSET BOULEVARD 

• Pnme music industry location 

• Floor to ceiling windows-impres- 
sive views 

• 24 hr. secunty 

• 500 to 6000 sq. II. suites avail- 
able 

Exclusive leasing agent - Los Ange- 
les Really Services - Andrew 
Raines/Lark Chrislensen 

(213) 271-4666 
(213) 274-6855 



50-ACRE FORMER FARM 
Zoned for Sound/Video Sludio 
2V, hrs drive NYC, In Berkshlres 

4-BR Country house, 5 rental apts, 
8000 s/f Barn lor Studio. Near 
Tanglewood, airport. Gd Investment. 
Box 371. W. Stockbrldge, Mass. 01266 
NYC: (212) 765-3707, Mr. Howard 



SONGWRITERS 



HOT SONGS WANTED 
Complete demos only for new 
major motion picture. Send 
cassette to: 

OMEGA ENTERTAINMENT 
8760 Shoreham Drive 

Suite 501 
Los Angeles CA 90069 



YOUR TUNES CAN WORK FOR YOU! 

Rocciwe you* high Quality demo fty onl/S95 pei 
song Mailielini} Asbslancc awailat3lc lo« sliong 
swigs 

Call Ol Wiile loi biochuie 

Easlon One Productions 
P O Box 30682 
Belhesda, Md. 20814 
(301) 493-6440 



HELP WANTED 



LISTEN TO THE MUSIC 

N.Y. basod sales torntory with signiticanl 
growth potential. A minimum of (our 
years ad sales experience required: 25% 
travel. Send resume with cover letter to: 
GENE SMITH. Billboard. 
1515 Broadway. New York. NY 10036 
(Please — No Phone Calls) 

LISTEN AGAIN 

Junior sales position in Los Angeles. At 
least one year ad sales experience re- 
quired. Some travel. Sond resume with 
cover letter to: 

GENE SMITH. Billboard. 
1515 Broadway. New York. NY 10036 
(Please— No Phone Calls) 



MIS DIRECTOR 

Title's IS a radiply growtng. mullistate re- 
tailer ol pre-recorded music ar^d video 
rentals We are looking lor a scniw sys- 
tems pfo'essional with expenonce in de- 
veloping and installing mercnarKtising and 
potnI-o(-salo systems. The nght person 
will need lo work with our executive man- 
agement team as we put in advanced sys- 
tems 10 support our continued expansion 
The individual will have al least eight 
years' expenence in programming, super- 
mrni operations and poinl-ol-sale technol- 
ogy and should currently t>e in a MIS man- 
agement position. A retail background is a 
must: recording industry experience is a 
deAnite plus Please respond vyith your re- 
sume and salary hislory lo: 

Mr. Rob Perkins 
Chief Financial Officer 
Turtle's Record and Tapes 
2065 Peachtree Industrial Court 
Suite 210 
Altanta, Georgia 30341 



EXECUTIVE ASST. 
TO V.P. OF 
SALES & MARKETING 

M.B.A. candidate with secretarial 
skills pref. P.O. capability and com- 
munication skills needed. Will com- 
municate vyilh major customers and 
sales stall. Decision making ability 
a must. Send resume, salary re- 
quirement and relerences to; 
METRO VIDEO 
92 Railroad Ave. 
Hasbrouck Hgts, NJ 07604 
Attn: Personnel 



SALESPERSON 

San Francisco area theatrical pro- 
duction company looking lor a cre- 
ative, aggressive self-starter to sell 
sets to the music touring industry. 
This person must have related ex- 
perience in the industry. Sales ex- 
perience helplul. Some travel re- 
quired. 

Box #7690 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 



RECORD COMPANY 
PROMOTION DIRECTOR 

Rluno Record Company noods go^eltoi vmh o 
iience tfi vanovt rftdio (KOmolion lornials I'M 
s«fld resume ONLV lo 

RHINO RECORD 
1201 Olympic Blvd. 
Sania Monica, CA 90404 



ANNOUNCER 

PRODUCTION MAN 

"Wanna Go South?" Send your 
demo tape and resume lo: 
5900 Dewey SI. 
Hollywood, FL 33021 

II you have a great voice and can 
write and produce radio commer- 
cials with multiple voices, you could 
gain a position on the winning TSl 
team. Earn up lo S30,000 per year 
plus company benelils, and pleas- 
ant 5 day 40 hr. work week. Send 
attn: Mr. T. 



FULLTIME 
PART TIME 
POSITIONS AVAILABLE 

Roloionces r&quirod— Now York Cily's leading 
dancB mu&K: slao has openings in iho loBownng de- 
panments — CD, loch and danco music Call 
(212) 924 7223 
Monday thru Friday 
1 1am - 7pm 
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1 WKS ON CHAH 


Compiled from a national sample of retail store sales reports. 
TITLE ARTIST 

LABf L L NUMBER tJGKWUTlNC LABtl 


1 


1 


6 


* * No. 1 * ★ 

HOROWITZ IN MOSCOW 4 u No On« 

DO «19499 icDi VALADIMIR HOROWITZ 


2 


2 


16 


HOROWITZ: THE STUDIO RECORDINGS dg < 1 9 . > 7 icoi 

VLADIMIR HOROWITZ 


3 


3 


42 


HOROWITZ: THE LAST ROIMANTIC dg < 1 9 ci4s <cO] 

VLADIMIR HOROWITZ 


4 


4 


18 


KATHLEEN BATTLE SINGS MOZART angel K38;9> (Coi 

KATHLEEN BATTLE 


s 


5 


8 


VERDI: OTELLO amgcl dsb 3993 ico) 

PLACIDO DOMINGO 


$ 


6 


10 


DVORAK: CELLO CONCERTO cBS MM70i cco) 

YO YO MA 


7 


7 


26 


ROMANCES FOR SAXOPHONE ess itm^l (CD> 

BRANFORD MARSALIS 


8 


8 


38 


PLEASURES OF THEIR COMPANY anoel 05^37351 (Coi 

KATHLEEN BATTLE. CHRISTOPHER PARKENING 


9 


9 


14 


ANNIVERSARY iondon 4 1 7 36? (CO) 

LUCIANO PAVAROTTI 


10 


14 


4 


VIENNA. CITY OF MY DREAMS angclds^3»80 (COi 

PLACIDO DOMINGO 


11 


u 


108 


AMADEUS SOUNDTRACK r<NUS> «>am.|I9i (CO) 

• NEVILLE MARRINER 


12 


12 


36 


TOMASI/JOLIVET: TRUMPET CONCERTOS C8S .m 43096 iCDi 

WVNTON MARSALIS 


13 


13 


8 


MOZART: THE MARRIAGE OF FIGARO philips 416 370 icO) 

ACADEMY OF SAINT MARTIN-IN-THE-FIELDS (MARRINER) 


14 


17 


4 


BEETHOVEN: SYMPHONY NO. 3 lommn 4 . 7 235 icO) 

ACADEMY OF ANCIENT MUSIC (HOGWOOD) 


15 


10 


8 


PUCCINI: TOSCA London 414.S97 (CD) 

KIRI TE KANAWA 


16 


NEW^ 


BERNSTEIN BY BOSTON philips 416^360 (CO) 

BOSTON POPS (WILLIAMS) 


17 


IS 


24 


THE KRONOS QUARTET NONtsucH 791 1 1 

THE KRONOS QUARTET 


18 


16 


26 


BEETHOVEN: PIANO CONCERTO NO. 5 phiiii>s 4i6 zis (CO) 

CLAUDIO ARRAU 


19 


19 


6 


HOLST: THE PLANETS telarc 10133 (CO) 

ROYAL PHILHARMONIC ORCHESTRA 


20 


18 


18 


PURCELL: DIDO AND AENEAS pwips 416 299 icoi 

JESSYE NORMAN 


21 


21 


6 


BEL CANTO ARIAS London 417 2S3 (CO) 

JOAN SUTHERLAND 


22 


20 


76 


GERSHWIN: RHAPSODY IN BLUE cas iia 39699 iCDi 

LOS ANGELES PHILHARMONIC (THOMAS) 


23 


RE-tMTHY 


BERNSTEIN: CANDIDE newwohldnw 340 341 (cdi 

NEW YORK CITY OPERA (MAUCERI) 


24 


24 


174 


HAYDN/HUMMEL/L MOZART: TRUMPET CONCS. ess im 37146 (Coi 
WYNTON MARSALIS. NATIONAL PHILHARMONIC ORCH. (LEPPARD) 


25 


25 


364 


PACHELBEL:CANON/FASCH:TRUMPET CONCERTO rca frii 546B 

• PAILLARD CHAMBER ORCHESTRA 


TOP CROSSOVER albumstm 


1 


1 


8 


* * No. 1 * * 

RODGERS & HAMMERSTEIN: SOUTH PACIFIC 6 •.mh! at No One 
CBS su 42205 icD, TE KANAWA. CARRERAS 


2 


2 


16 


DOWN TO THE MOON cas rM422SS iCDi 

ANDREAS VOLLENWEIDER 


3 


3 


16 


BEGIN SWEET WORLD rcaamei.7124 (CO) 

RICHARD STOLTZMAN 


4 


9 


4 


A CHRISTMAS CELEBRATION anoel os^37363 (cdi 

KATHLEEN BATTLE 


5 


4 


16 


SONGS FROM LIQUID DAYS CBSFM 39St4 (co) 

PHILIP GUSS 


6 


13 


4 


CHRISTMAS WITH KIRI London 414 632 ICD) 

KIRI TE KANAWA 


7 


e 


16 


BERNSTEIN: WEST SIDE STORY (HIGHLIGHTS) DC 41s 963 (COi 

TE KANAWA, CARRERAS (BERNSTEIN) 


8 


8 


12 


OPERA SAUVAGE polvdoa s29 663 

VANGELIS 


9 


5 


16 


BEAUTIFUL DREAMER LONDON 417.242 (CO) 

MARILYN HORNE 


10 


NEW^ 


STRATAS SINGS WEILL nonesuch 79131 (CO) 

TERESA STRATAS 


11 


7 


16 


BACHBUSTERS lEURC 10123 (CDi 

DON DORSEY 


12 


10 


6 


PERSONA CSSBfM-42120 (CO) 

LIONA BOYD 


13 


NEW^ 


A CHRISTMAS CAROL rca hrci ssas (COi 

JAMES GALWAY 


14 


11 


16 


BERNSTEIN: WEST SIDE STORY DO 4 1 5 253 (CO) 

TE KANAWA. CARRERAS (BERNSTEIN) 


15 


12 


16 


SWING, SWING, SWING philips 4 1 2 625 ICDI 

BOSTON POPS (WILLIAMS) 




EEPING SCORE 



bv Is Horowitz 



I HE WELK RECORD GROl'P, which re<rctitly ac- 
quired Ihe Vanguard Records catalog, will bo issuing 
its first classical compact disks in February. Six arc 
planned for the the first time around. 

The initial batch of CD titles includes two Vivaldi 
packages performed under the direction of Trevor 
Pinnock, a Chopin-Liszt program played by Alfred 
Brendel, and a theater-music set conducted by Mau- 
rice Abravanel. More titles drawn from the Vanguard 
catalog will be released on a regular basis, says 
Wclk's Bernice McGeehan. 

Silent STRINGS: in a simple ceremony at the Met- 
ropolitan Museum of Art in New York Nov. 20 7\ndr^s 
Segovia and his wife Emilia donati>d two guitars the 
maestro performed on for much of his career. One, a 
Ramirez, dates from 1912; the other, a Hauser, from 
1937. The Hauser was used for many of Segovia's re- 
cordings on Decca and MCA Records. The instru- 
ments will find a permanent, though silent, home in 
the museum's Andr^ Mertens collection. 

Talking terms: Negotiations between the Amer- 
ican Federation of Musicians (AFM) and the recording 
industry over a new contract are stalled, and further 
talks have been put off until January. While the basic 
confrontation is over the fate of the Music Perfor- 
mance and Special Payments funds, which receive 
small "royalties" on the sale of recordings, the classi- 
cal wing of tiie record industry is seeking to relax 
some of the union terms for producing openis and or- 
chestral music recordings. 

A greater discount is being sought for opera proj- 
ects that consume many sessions. Record labels also 
want to cut back the requirement that mandates all 
members of a symphony orchestra be paid for the first 




hours of a recording session even if a reduced ensem- 
ble is used and many of the musicians don't actually 
play. 

Costs of recording in the States is blamed for much 
of the work going overseas, although many U.S. or- 
chestras help finance recording sessions through spe- 
cial funding programs. 

Welk Record Group sets 
February CD release 

Meanwhile, musicians :ire reported cdricerned over 
the growing practice of symphony orchestra manage- 
ments to issue recordings from archival or broadcast 
sources for fund-raising purposes. This appears to 
conflict with AFM union regulations, and orchestras 
are being alerted to check first with AFM locals. 

Passing notes: The New York Philharmonic has 
begun storing all its performance data for the past 144 
years in computer files. Cross-referencing flexibility 
will |)ermit insUint access to timings, instrumental re- 
quirements, and a variety of repertoire category 
breakdowns as well as to historical documents relat- 
ing to the orchestra's operation. 

"The Philharmonic's archivist, Barbara Haws, is en- 
tering an equivalent of 900 file drawers of information 
into the computer. It will take some time to complete. 

At Philips Records in New York, Susan Mann has 
been named maiKiger of press and artist relations and 
Victoria Finkc prnmotcd to product coordinator. 
Newest member of the slalT that reports to label chief 
Nancy Zannini is Murk Dugger. 



(CD) Compact disk available. • Recording Industry Assn. Ot America (RIAA) certification lor sales ot 
500,000 units. A RIAA certification for sales of 1 million units. 




MSSROlin 



by Linda Moleski 



Los ANGELES-BASED M.S. international, in asso- 
ciation with Macola Records, is sponsoring a national 
talent search among area street gangs. 'The contest 
calls for groups to come up with an antigang rap song; 
the winner will be signed to an exclusive deal with the 
newly formed label. 
"We're in the very early stjigcs of trying tn put to- 

A new LA. label plans 
to gang up on gangs 

gelher a national drive to arouse awareness," says TV 
actor Tim Rcid, who founded M.S. International to- 
gether with Michael Stokes. "It will be a regular rec- 
ord that will stand on its own merits, but a portion of 
the royalties will be put back into a victim assistjince 
program." In addition, the label will donate .some of iLs 
proceeds from the record to a community service 
organization. 

"We don't want it to look like we're patting gang 
members on the back," says Rcid. "We're giving them 
a profit motive, but with the understanding that they 
put some back. We want them to begin to understand 
their obligation to the community." 

According to Reid, the purpose of the contest is to 
provide a creative outlet for street gangs. "We're 
dealing with the problem right at the nucleus," he 
says. "We tried to come up with a way that will make 
an impact." 

Though plans are still in the preliminary stages, 
M.S. International is looking to launch the contest 




Jan. 1 in major markets, including L.A., New York, 
Washington, and Chicago. The label also hopes to do 
tiein promotions with radio stations and independent 
distributors. 

The initial release will be a 12-inch single, to be man- 
ufactured and distributed by Macola. 

Seeds & SPROIITS: CD-only label Happy Hour 
Music has put together a holiday jazz package, "The 
Cool Side (if Yulelide" by Joe liarkney. The release 
contains several ('liristnias favorites, including "Deck 
The Halls" and "0 Holy Night" Happy Hour can be 
reached at .')2(Mi lienito St., Montclair, Calif. 917G3 . . . 
Another CD label, Kykodisc, is slated to put out an 
all-new proji-ct from folk veteran Richie Havens. It's 
his first domestic releiuie in five years . . . This week's 
favorite album cover is the New Age l.'rban Squirrels* 
debut release, "Five Virgins," a pan)dy of John I^n- 
non & Yoko Ono's memorable "Two Virgins." It's on 
Popllama ProducU, P.O. Box 953M, Seattle, Wash. 
9814.')-2364; 206-,';27-8816. The album also contains 
tracks by the Mighty Squirrels. 

Mark your calendar: Plans are well under 
way for the National Assn. of Independent Record 
Distributors (NAIRD) conference in San Francisco, 
set for April 28-May 3. The event will consist of more 
basic panels geared toward first-timers, according to 
board chairman Jerry Richman, who says some 100 
new members are expectt'd to participate. Playing a 
key role in the organization of the conference is 
NAIRD administrator Holly Cass, who succeeded 
Sonny Richman earlier this year. 
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77ns week's column, wrilleti by Tony Sabournin. 
continues our ongoing examination of the changes 
labels are makinq in their approach to the U.S. and 
Puerto Rican markets. 

Making good on its promise of deep involve- 
ment in the Hispanic market of the U.S. and Puerto 



WEA enters the market 
with a small, select roster 



Rico, WEA lia.s officially heaved its hat in the ring, 
namini; M&ximn Afcuirre director of operations of its 
newly created Latin division. 

There seem to be several obvious advantages to this 
label's maiden voyage. One is the small but select 
group of artists gathered to initiate its activities. Kor 
stiirters, there are Miguel BosC- and Luis Miguel — 
both young, attractive TV darlings and talented scions 
of artiste parents who have developed immense fol- 
lowings throughout Latin America and Europe, but 
who have yet to achieve commensurate success in the 
U.S. Once considered their respective labels' brightest 
stars — Bos* with CBS and Miguel at EMI — each has 
decided to start with a clean slate at WEA. 

On the other hand, the seductive Rocfo Banguells 
did not have much of a problem breaking her first and 
only album in this countrj', aided by the cascades of 
Mexican imports and her typecast beautiful villainess 
image in several novelas. A clear, tender timbre in 
hits like "Ese Hombre No Se Toca" ("Don't Touch 
That Man") didn't hurt. 

The singing/composing duo Lara y Monfirrez, for- 
mer OTI festival winners, were initially signed by Dis- 
cos A y M with only moderate success. WEA Latin's 
signing of the duo is an Indication that the new label 
feels their commercial potential is yet untapped. 

"The idea is to start small and make the label pro- 
gressively stronger," says .Aguirre. He says WEA 
Latin will add other artists to its roster in the nol-too- 
distant future, particularly in the Mexican and Mexi- 
can-American field, as well as salsa and merengue 
acLs from the Northeast and Puerto Rico. 

The new label will also benefit from efforts by 
WEA's individual companies to penetrate the Hispanic 
market, such as David Lee Roth's "Sonrisas Sal- 
vajes" (Warner Bros.) and future recordings by 
Rub^n Blades (Elektra). Although he would be happy 
to market such product, Aguirre says, "Those are in- 
ternal issues that have yet to be decided." 

He declines to comment on the rumor that WEA 
Uitin will be selling its producUi directly to distribu- 
tors throughout the U.S. and Puerto Rico, instead of 
using the estiililished distribution channels of multina- 
tionals like CBS and Ariola/RCA. If WEA decides on 



this strategy, it could place the company in direct com- 
petition with the two giants for future distribution 
agreements. 

Aguirre plans vigorously to address the problem of 
parallel imports, which he categorizes as "almost as 
troublesome lus record piracy." He acknowledges that 
the labels' combined elTorts have resulted in the pros- 
ecution of some wrongdoers, and the probable dis- 
couragement of others, but he cautions that unrelated 
external forces often aid the import business. 

"For instance, when I was with Ariola [as director 
of operations] we tried to release Jose Jose and Juan 
Gabriel LPs in the U.S. at least 60 days before we'd 
release them anywhere else. Yet Mexican stations 
near the border would get the product and program 
them, forcing Ariola to release the albums in Mexico, 
losing sales and/or programming opportunities." 

Aguirre emphasizes the timeliness of the problem: 
Forty percent of record sales in Mexico occur during 
the Christmas buying season. 

The SEASON TO BE JOLLY seems to be smiling be- 
nignly upon RCA/Ariola International. Fresh from 
releases by superstars Juan Gabriel, RocIo Durcal. 
and Menudu. the label arrives full throttle with al- 
bums from similarly prominent artists Jos6 Josd, 
Daniela Romo. Django. and Jose Feliciano. 

Also due is the eagerly awaited new Emmanuel al- 
bum, "Solo." Produced by Juan Carlos Calder6n. 
"Solo" was two years in the making. 

In addition, Miami-based RCA/Ariola has mounted 
an intensive promotional campaign for Isabel Pan- 
toja, the enigmatic Spanish balladist whose album 
"Marincro Dc Luces" ("Sailor Of Lights"), with songs 
by compatriot Jos§ Luis Perales, reached sales of 
500,000 units in Spain. 

.\ccording to RCA/Ariola International vice presi- 
dent Jorge Pino, the campaign is designed to estab- 
lish the base for Isabel to achieve similar success in 
the Americas. 

Other areas have not been left unattended, says 
Pino, with new tropical releases, such as the Miami 
gallos Hansel & Raul's "Tropical," and merengucros 
Los Vecinos. Bonny Cepeda, and Dionis Fern&ndez. 
The label's traditional compilation catalog gets a 
boost with greatest-hits packages by Raphael and 
Luis Miguel. 

.■\s gleeful as he feels with the delivery of new prod- 
uct by top sellers, Pino is equally excited by the com- 
pany's penetration in the iiovcla circuit. Currently, 
Angelica Maria's "EI Hombre Di Mi Vida" ("The Man 
Of My Life"), Daniela Roma's "De Mi Enamoratc" 
("Fall In Love With Me"), and losi Josi's old hit 
"Como Fu6" ("How Was It") are featured in various 
soaps in the SIN network, while Valeria Lynch's 
"Fuera De Mi Vida" ("Out Of My Life") is on Puerto 
Rican television. 

Whereas the slight decline in LP sales has been 
more than compensated for by an increase in cassette 
purchases, Pino says the company's future bonanza is 
in the compact disk market. At the moment, RCA/ 
Ariola lists more than 50 titles on CD; Pino projects a 
total of almost 200 CD titles by the end of 1987. 



Labels Dancing To Christmas Beat 
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NEW YORK Christmas time is 
dancing time for Latins. This year, a 
lot of that dancing will be done to 
the tune of merengue, the Domini- 
can rhythm that is flooding the 
market. 

At least five meringue compila- 
tions — "Aqui Esta El Merengue, 
Vol. 4," "Los Merengazos Del Ano, 
Vol.3," "Merengue Mix," "Non Stop 
Merengue." and "IjOs 12 Hits Del 
Merengue" — are available in record 
stores and getting played on radio 
stations on the East Coast, and 
more are coming. Add to this total 
numerous other merengue albums 
by individual artists and groups, 
and it appears that an invasion is in 
the works. 

The TH album "Bailables Del 
Ano" is the leading album of tnidi- 



tional Christmas dancing music. 
Even more traditional than that is 
"14 Canonazos Bailables, Vol. 26," a 
Colombian release by Fuentes. 
"Que Siga La Fiesta," by Billo's Ca- 
racas Boys of Venezuela, and 
"Navidades Sabrosas" are the Vel- 
vet label's contribution to the sea- 
son's package. Sonotone has "Baila- 
bles De Fin De Ano," with such art- 
ists as Roberto Lugo, Los 
Inmortales, Los Melodicos, and Nel- 
.son Enriquez playing and singing 
traditional dancing tunes. 

EMI is releasing one of the few 
pop LPs with specific Christmas 
themes; "Eterna Navidad," with 
songs by Pandora, Yuri, Daniela 
Romo, Tatiana, Oscar Athie, and 
others. 

RCA is counting on pop compila- 



tions such as "Encuentro Roman- 
tico," "15 Superfavoritos," "16 
Exitos" by Raphael, and "M Exi- 
tos" by Luis Miguel for holiday 
sales. The A&M label, distributed 
by RCA, has "Grandes Exitos" by 
Lani Hall and "Grandes Exitos" by 
Maria Conchita on the shelves. Oth- 
er than that, the company has done 
well with "Merry Christmas Ameri- 
ca," which includes the song "Feliz 
Navidad" by Jose Feliciano, one of 
the most popular Christmas tunes 
of all time. 

From Puerto Rico, Danny Rivera 
with his "Ofrenda" seems to be get- 
ting ahead of the competition, while 
El (iran (Dombo is doing well with its 
1985 Christmas album, "Nuestra 
Musica." 

CARIES AOl'DELO 
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rHo SAYS there's no place in the mainstream for 
idiosyncratic improvisers? The cases of Bobby Mc- 
Ferrin and Tim Berne suggest othen^•ise. 

The cognoscenti have known for some time about 
McFerrin's unusual gifUs as a vocalist, and his current 
Blue Note album, "Spontaneous Inventions," has 
been moving steadily up Billboard's jazz chart. .Vnd he 
has been singing his way into the hearts of America's 

A singer and a saxophonist 
make surprising strides 

TV viewers for several months on the soundtrack of a 
Levi's jeans commercial. 

But McFerrin's assault on America's living rooms 
has really picked up steam in recent weeks. The sing- 
er's busy November included features on "Entertain- 
ment Tonight" and "CBS Sunday Morning." He also 
performed at the New Music Awards show, telecast 
on the USA Network. And to top things off, McFcrrin 
made a triumphant Nov. 19 appearance on "The To- 
night Show." His vocal pyrotechnics (he sang an un- 
accompanied, wordless medley of "Scrapple From The 
.\pple" and "Honeysuckle Rose") impressed both the 
audience and Johnny Carson, who invited McFerrin 
back for a return appearance in December. 

Berne is not apt to make it to "The Tonight Show." 
But he lias made it to Columbia Records, and that in 
itself is both an impressive accomplishment and an un- 
likely one. 

Berne is a young saxophonist and composer whose 
music — alternately intense, introspective, cacopho- 
nous, and spacy and very seldom conventionally ton- 
al — has been heard on a number of independent la- 



bels. Despite its eclectic jazz policy, Columbia seems 
an unlikely home for such an iconoclastic artist. 

Nevertheless, Berne's first Columbia album, "Ful- 
ton Street Maul," featuring guit;irist Bill Frisell and 
produced by Gary Lucas, will be relea.sed early next 
year. The label obviously can't be expected to promot* 
Berne as heavily as it promotes Bruce Springsteen — 
or, for that matter, Wynton Marsalis. .Vnd his signing 
is no more likely to signal a wholesale change in a&r 
policy than did the signing of Ornetle Coleman in the 
early '70s or Arthur BIythc in the late '7()s. Still, it's 
nice to know that a label the size of Columbia will lake 
a chance on an artist like Berne every once in a while. 

Also NOTKD: a four-hour all-star jazz "parly" set 
for Dec. 11 at New York's New School For Social Re- 
search will celebrate the memory of saxophonist Zoot 
Sims, who died last year, and raise money for the new- 
ly established Zoot Sims Scholarship Fund of the 
school's jazz and contemporary music program. 
Among the musicians who'll perform at the <'vent, or- 
ganized by promoter Paul Weinstein and Sims' wid- 
ow, Louise, are Gerry Mulligan, Tommy Flanagan, 
and Sims' longtime colleague Al Cohn. Tickets arc 
$300 for patrons, $200 for each additional patron's 
ticket, and $.'">0 for unresen ed seals. For more infor- 
mation, call Karyl Nichols at 212-741-89."* ... The re- 
cent Jazz On The Rocks festival in Sedona, Ariz., 
turned out to be a family reunion for Louie Bellson. 
The great drummer and his brother Hank, who serves 
as his manager and often travels with him. ran into 
their brother Tony, a drummer who recently moved 
from Chicago to .\rizona, backstage at the festival. 
Hank and Tony hadn't seen each other in 22 years, ac- 
cording to a festival spokesman, who explains that 
they had been "just busy, I guess." 
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by Bob Darden 




DaRRELL ADAMS has one of those high, pure 
voices that render criticism or analysis superfluous. 

It cuts to the heart of every song, every lyric. It 
hearkens to a time past when the voice, music, and 
words were enough, when singers sang and didn't 
have to wear black leather or dye their hair purple. 

But Adams is fiercely contemporary. His original 
songs address the topics of a hurling world. 

We caught Adams in Kansas City, where he was 
performing, with Ken Medema, at the lOth-annivcrsa- 
ry celebration of Habitat for Humanity. The two dis- 
cussed releasing Adams' music on Medema's Brier 
Patch label. Medema then left for Nicaragua; Adams 
headed back out on tour. 

"We had a good talk," Adams says in his character- 
istically soft voice. "Ken's idea for Brier I^tch is to 
have it composed of a consortium of folks like me do- 
ing some stuff together. 

"I'm not signed to a major label, although there was 
some good interest on my last album, 'Home.' I think 
topical songs like '.lesus Would Have Loved El Paso' 
and World Religion Zoo' probably scared some people 
off. The major labels are not interested in anything of 
real integrity with the gospel. They're just interested 
in i)ackaging and production. Anything really identifi- 
able as the gospel just isn't 'vanilla' enough to be sold 
commercially. 

"It beats me why you would want to buy something 
that all sounds the same," he says. "I believe people 
are more interested in stuff with integrity and con- 
tent. That's why I'm really excited about the pros- 
pects of a label with Ken. Gene Cotton, and myself — 
one that would have a serious distributor, like Spring 



Arbor. They've already said they are willing to put 
Brier Patch out there to see what happens. 

"I'm convinced that there are a lot of people out 
there who are interested in what we're doing. Right 
now, it is hard for them to get that kind of music. 

I do folk songs and modern songs; things I've writ- 
ten and stulf I've stolen from the likes of Tom Waits, 

Darreil Adams is at once 
traditional & contemporary 

Cotton, Medema, Harry Chapin, and Richard Vin- 
son," he says. "I love hymns that are traditional and 
spiritual as well as true spirituals. I love some contem- 
porary hymn material. 

"You see, I approach hymns and folk songs the 
same way. I consider both of them ethnic musicology. 
As opposed to contemporary Christian music, hymns 
do contain history. There is an identifiable root in this 
history, and that's interesting to any audience." 

In that regard, Adams says that hymns fit in very 
well with other songs that tell stories about real peo- 
ple, experiences, and social issues. He says that 
hymns apply a spiritual dimension to people that the 
other story-songs can only talk about. 

"Hymns are the things that bring hope to our sto- 
ry," he says. "We see in the stories, in the difficulties 
and joys of life, a spiritual dimension that gives all of 
that meaning for our existence in what quite often 
seems to be an unfriendly universe." 
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B nternational 




DG Leads Fight On Album Rental 

German Court OKs Procedure 



Honorable Britons. ASCAP president Morton Gould, third left, meets with 
some ol the celebrity guests at the performing rights organization's annual 
London dinner honoring members of the U.K. Performing Right Society. From 
left are Feargal Sharkey. Simon Climie. John Parr, Cynthia Lennon (who 
accepted three awards on behalf of her son Julian), and Billy Ocean. 



Fremh PuUishers Expand 



BY WOLFGANG SPAHR 
HAMBURG, West Germany Deut- 
sche Grammophon, acting on behalf 
of the West German n'cord indus- 
try, recently ap|)ealed against a fed- 
eral Supreme Court ruling that 
(jivcs the green light to the album 
rental business here. 

The court ruled that album rental 
Ls permitted without the copyright 
owner's consent once an album has 
been legitimately sold to the tnide. 
The first sale doctrine of the Ger- 
man Copyright Act overrules, in the 
court's opinion, other pnivi.sions of 
the act that allow the rights owner 
to withhold his rights regarding cer- 
tain means of exploitation. 

In the court's view, the imprint on 
albums that reads "Unauthorized 
rental is not [wrmitted," in use here 
for decades, does not apply. 

Burkhard Rochlitz, senior counsel 
of PolyGram Germany, Deutsche 
Grammophon's parent company, 
says: "The constitutional court had 
pre% iously ruled that the copyright 
owners shall always receive a fair 
share of income derived from any 
means of commercial exploitation of 
a work. Album rental is a new busi- 
ness, and there is definitely some- 
one involved who makes, or tried to 



London Club 
Agrees To Pay 
For Vidclip Use 

LONDON The Video Cafe, a 
central liOndon video venue, has 
agreed to pay for videoclip use, 
following legal action by Video 
Performance Ltd. (VPL), the rec- 
ord industry licensing and collec- 
tion agency for video broadcasls, 
VPL was granted a High 
Court injunction restraining the 
Video Cafe from showing music 
videos in public without a li- 
cense- The venue has now settled 
out of court, paid V'PL's legal 
costs, and been granted a 
license. 

VPL consultant (lirtn'tor Rog- 
er Drage says 127 other cases 
are pending against |)remlse8 
throughout the U.K. that contin- 
ue to resist attempts to license 
them. 

'The outfonte of Ihi' case is an 
important step forward in our 
campaign to stamp out unautho- 
rized showing of music videos," 
says Drage, "but there are still 
many venues refusing to apply 
for a license. We will not liesitjite 
to enforce our rights, if those 
rights continue to he flouted." 

The Video Cafe hiLs proved one 
of the most successful ventures 
of its kind to date. Oix^nwl early 
in ISlfW), the •'iOOcapacity site is 
operating at a profit, with turn- 
over estimated at $2 million a 
year. 

Managing director David Wil- 
liams now plans to raise $<1 mil- 
lion to launch new Video Cafes. 



make, money out of it without the 
copyright owner receiving a penny. 

"As long as the government does 
not expressly confirm this principli. 
with respect to record rental, the 
constitutional court will have to 

'Discrimination 
against artists 
must cease' 

stop these new activities." 

The Deutsche Grammophon ap- 
peal is now pending before the 
court. 

Rochlitz says that album rental 
has fortunately not yet caused as 
many "irritations" in Germany as it 
has in Japan over the past few 
years. But it is fell that, along with 
the arrival of digital audiotape 
(DAT), it could also become a real 
threat in West (jermany when CDs 
could be copied on DAT. 

He adds that the Deutsche Gram- 
mophon ap|>eal case was fought not 
only in the interest of the record in- 
dustry but also on behalf of the 
trade, which, he says, could not real- 
ly be enthusiastic about the rental 
activities of "some shortsighted and 



BY PHILIPPE CROCQ 

PARIS Several record companies 
have lodged official protests with 
the French government over its 
I>lans to shut down the year-old mu- 
sic network TV6. Among the labels 
that have protested the move are 
KM I and Flarenasch here. 

The labels argue that revoking 
the commercial channel's conces- 
sion will deprive them of substantial 
revenues from the screening of 
videocli|)s, while opening the way 
for such foreign-based rivals as Mu- 
sic Box/Super Channel and Sky 
Channel. 

All sectors of the industry appear 
united in the campaign to retain a 
national music-based network at all 
costs. They jioint l(t the already pre- 
carious position of French record 
production, which accounts for H'* 
of the country's gross national 
product but has been hard hit by the 
ileclini" in disk and t;i|)e sales in re- 
cent years and by the .Vi'- Value 
Added Tax on i)rerecorded music 
software. 

Behind the current controversy 
lies the t|uestion of whether a music 
TV channel is commercially viable 
in France. Although it has spent 
miire than .$1 million on publicity 
since its launch early this year, TVG 
has yet to build up a large audience. 
The channel recently announced 
railical programming changes, with 
iiu>vies replacing a substantial part 
of its clip output, which will now be 
limited to between five and eight 
hours daily. 

According to program director 
Piitricc RIanc-Francard, if TV6 is to 
remain a predominantly music- 



irresponsible traders." 

Says Rochlitz, the PolyGram law- 
yer: "A side aspect of this case, 
though it is quite important, deals 
with the unequal treatment of au- 
thors and composers on the one 
hand and performing artists and 
record companies on the other. 
Paragraph 27 of the German Copy- 
right Act prescribes a comi)ulsory 
license in connection with the lend- 
ing out of albums in public libraries, 
together with a remuneration for 
com|)Osers and authors only. 

'"There's no doubt that public li- 
braries fulfill a cultural function 
and that a compulsory license 
makes sense, all the more since pub- 
lic libraries are not active in the 
commercial field. However, the per- 
forming artists and the record com- 
panies should also receive remuner- 
ation. The discrimination against 
performing artiste; and record com- 
panies must cease." 

It is expected that the constitional 
court will hear the case sometime 
within the next year. But in the 
meantime the German IFPI group 
has started lobbying for an amend- 
ment of the Copyright Act regard- 
ing album renUil. 



based service it will have to target a 
much broader age group than origi- 
nally envisaged — "everyone be- 
tween 10 and 45, not just the 
teenager." 

In a published exchange of letters 
between Jean-Loup Tournier, presi- 
dent of the copyright society 
SACEM, and French prime minister 
Jacques Chirac, the latter says: "I 



AMSTKRDAM A Dutch govern- 
ment bill that would introduce a 
private-copying royalty on blank 
audio and videotape goes before 
the House of Repe.sent.it ives early 
next year. If it becomes law, as is 
expected, Holland will be the sixth 
of the 12 member states of the Eu- 
ropean Economic Community to 
pass or [irepare legislation for 
such a royalty. 

Dutch Minister of Justice F. 
Korthals Altes has announced that 
an agreement was reached among 
his ministry and those of economic 
affairs and culture, following con- 
sultations with the music and vid- 
eo industries. 

In a sUitement. NVPI, the Dutch 
national IFPI group, said: "We're 
pleased that the government has 
accepted our case that home tap- 
ing has become a serious problem 
for copyright owners. And we'll 
continue to press for a levy to be 
introduced on recording equip- 



PARIS Publishers here are in- 
creasingly looking to other revenue 
sources to compensate for the de- 
cline in mechanical royalties 
brought about by the current na- 
tionwide slump in record sales. 

Rene Boyer — president of Peer 
Southern, France, vice president of 
the French Music Publishers' Assn., 
and a member of the board of 
SACEM, the French performing 
right society — sees the exploitation 
of French copyrights on a Europe- 



tiike note of your desire to see the 
principle of a musical network main- 
tained in the new audio/visual land- 
scape, but this concept can be ap- 
plied to a regional service." 

Observers take this to mean that 
the government is in favor of re- 
gional television and would like to 
see music represented on general 
entertainment channels. 



ment as well as blank software." 

The royalty is already in force in 
West Germany, France, and Portu- 
gal, while the Spanish and U.K. 
governments are readying legisla- 
tion. However, the British govern- 
ment recently postponed the intro- 
duction of its new- copyright legis- 
lation, which would have provided 
for a 10/; levy on blank audiotape, 
because of the "pressure of parlia- 
mentary time" prior to a general 
election (Billboard. Nov. 22). 

Additionally, the EEC Commi.s- 
sion has almost completed its own 
proposals on the private copying 
issue, and the decision of the 
Dutch government may influence 
the commission's decision on 
whether to recommend a royalty 
throughout the 12 member 
territories. 

Other countries where a royalty 
exists are Finland, Iceland, Aus- 
tria, Hungary, and Congo. 



wide basis as one means of compen- 
sating for diminishing income from 
domestic record sales. 

In addition, he says. "Publishers 
have got to move increasingly into 
record production to offset the 
mounting difficulty of placing copy- 
rights, following the concentration 
of power in the record industry 
within a handful of mega- 
companies." 

Boyer points out that long-estab- 
lished publishing operations such as 
Peer Southern, with a vast fund of 
copyrights, also have the opportuni- 
ty to reactivate standard songs 
through TV- and radio-merchan- 
dised compilation albums. "The 
huge success of recent nostalgia al- 
bums has provided useful additional 
income," he says. 

"Last year, when Reader's Digest 
put out a special compilation album 
of French standards, we placed a 
number of songs, amounting to one- 
third of the material on the album. 
And. of course, publishers are also 
benefiting in terms of back catalog 
from the reactivation occasioned by 
the reissue of repertoire on CD." 

Boyer says that further compen- 
sation for the reduction in mechani- 
cal-rights revenue will come in 
France from the blank tape levy and 
from the payment of neighboring 
rights, which will compensate pro- 
ducers of records for airplay of 
their product 

"There should also be more per- 
formance revenue as we start to col- 
lect from new private radio sta- 
tions," he adds. 

Peer Southern in France, which 
produced Michel Polnareff's record- 
ings in the I9(j0s and '70s, has only 
recently returned to record produc- 
tion. The company's first new pro- 
ductions feature singer Sheila 
O'Connor, the French-born daugh- 
ter of an English mother and Irish 
father, and Martin Ingle, an Ameri- 
can performer working with pro- 
ducer Jack Robinson. 

"I am very optimistic." says 
Boyer. "because there is a new vi- 
tality to French production and we 
are seeing more and more records 
of French origin on the European 
charts." 

Boyer says that 30'' of Peer 
Southern's income currently comes 
from mechanical royalties, with 43^* 
from performance. 17/r from syn- 
chronization rights, and 1091 from 
sheet music sales. 



National Music Network In Danger 

French Labels Protest Plan To Close TV6 



Dutch Legislature To Act 
On Blank Tape Royalty Bill 
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SINGLES 

TAKE MY BREATH AWAY BERLIN CBS 

YOUKEEPMEHANGINON KIM WILDE MCA 

SHOWING OUT MEl&KIM SUPREME 

BREAKOUT SWING OUT SISTER MtWCUR* 

THE FINAL COUNTDOWN EUROPE EPfC 

THROUGH THE BARRICADES SPANDAU BALLET C8S 

LIVIH-ONAPRAYER BON JOVI VEHIICO 

WALK LIKE AN EGYPTIAN BANGLES CBS 

DON'T GIVE UP PETERGABRIEL& KATE BUSH virgin 

FOR AMERICA RED BOX WCA 

FRENCH KISSIN' IN THE USA DEBBIE HARRY CHRYSMJS 

EACH TIME YOU BREAK MY HEART NICK KAMEN WEA 

GHOSTDANCING SIMPLE MINDS viRCiN 

BECAUSE I LOVE YOU SHAKIW STEVENS EPIC 

ALL I ASK OF YOU CLIFF RICHARD A SARAH BRIGHTMAN POLtDOH 

SOMETIMES ERASURE MUTE 

IN THE ARMY NOW STATUS QUO VERIIGO 

THE GHOST TRAIN MADNESS lARlAZi 

SWEET LOVE ANITA BARER ElERIR* 

NOTORIOUS DURANDURAN EMI 

EVERY LOSER WINS NICK BERRY BBC 

THE SKYE BOAT SONG ROGER WHITTAKER/DES O'CONNOR \tmo 
IF I SAY YES FIVE STAR TENT 

WARRIORS (OF THE WASTELAND) FRANKIE GOES TO HOLLYWOOD 
;tt 

OONT GET ME WRONG PRETENDERS WEA 

STRANGER IN A STRAGE LAND IRON MAIDEN EMi 

MIDAS TOUCH MIDNIGHT STAR SOUH 

LAND OF CONFUSION GENESIS ViRGW* 

OONT FORGET ME GLASS TIGER MAtJHATTAM 

TRUE BLUE MADONNA SIRE 

LOVE IS THE SLUG FUZZBOX VINDAIOO 

SOMETHING OUT OF NOTHING LETITIA DCAN A PAOl MEOFORO 

88C 

ASK SMITHS ROUGH IRADf 

ANYTHING DAMNED MCA 

EXPERIMENT IV KATE BUSH EMI 

THIS IS THE WORLD CAUING BOBGELDOF MERCURV 

I'VE BEEN IN LOVE BEFORE CUTTING CREW SiREN 

YOU CAN CAU ME AL PAUL SIMON warner 

TRUE COLOURS CYNDl LAUPER pohiraii 

ALL FALL DOWN ULTRAVOX C»«VSAi,iS 

ALBUMS 

VARIOUS HITS 5 CDS-wtA RCA 

POLICE EVERY BREATH YOU TAKE— THE SINGLES A*M 

KATE BUSH THE WHOLE STORY EMi 

BRUCE SPRINGSTEEN LIVE 1975-1 985 CBS 

VARIOUS NOW0ANCE2 EM.'VlRGm 

PAUL SIMON GRACELAND WARNER 

MADONNA TRUE BLUE SiRE 

ORIGINAL SOUNDTRACK TOP GUN CBS 

FIVE STAR SILK AND STEEL TCNT 

BON JOVI SLIPPERY WHEN WET VERTIGO 

VARIOUS GREATEST HITS OF 1986 TElSIAR 

SUPERTRAMP THE AUTOBIOGRAPHY OF SUPERTRAMP A&M 

VARIOUS HIT MIX 86 Sinus 

MISSION GODS OWN MEDICINE MERCURY 

FOSTER & ALLEN REMINISCING STYLUS 

PETER GABRIEL SO virgin 

DIRE STRAITS BROTHERS IN ARMS vtBiico 

EURYTHMICS REVENGE RCA 

QUEEN A KINO OF MAGIC EMi 

WHITNEY HOUSTON ARISTA 

DIANA MICHAEL GLADYS STEVIE THEIR VERY BEST BACK TO BACK 

PRIORI rv 

MICHAEL MCDONALD SWEET FREEDOM warner 

VARIOUS TOGETHER KlEi 

PRETENDERS GET CLOSE wtA 

STATUS QUO IN THE ARMY NOW VERTIGO 

VARIOUS BLACK MAGIC STYLUS 

VARIOUS LOVERS TELSTAR 

FRANKIEGOESTOHOUYWOOD LIVERPOOL ZTt 
A HA SCOUNDREL DAYS waaneR 

TE KANAWA/CARRERAS/VAUGHAN SOUTH PACIFIC CBS 

HUEY LEWIS I. THE NEWS FORE chrysalis 

DRIFTERS VERY BEST OF THE DRIFTERS arista/ TELSTAR 

HOUSEMARTINS LONDON 0 HULL 4 GOIXSCS 

UONEL RICHIE DANCING ON THE CEILING MOTOWN 

BANGLES DIFFERENT LIGHT C8S 

VARIOUS THE CHART IElSIAR 

BILLY IDOL WHIPLASH SMILE CHRYSAUS 

ELTON JOHN LEATHER JACKETS ROCKET 

PAUL YOUNG BETWEEN TWO FIRES CBS 

QUEEN QUEENS GREATEST HITS emi 
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HOWARD JONES ONE TO ONE WCA 


18 




PETER GABRIEL SO viRGin 






GENESIS INVISIBLE TOUCH ATiantk WCA 


19 


19 


STATUS QUO IN THE ARMY NOW VCRTKX) 


20 


16 


PETER GABRIEL SO GEffEN WtA 


20 


NEW 


SUPERTRAMP THE AUTOBIOGRAPHY AAM 


WEST GERMANY Kounesy Dec Muukman.1) As ol 1 1 /24/86 


AUSTRALIA (courtesy Kent Muw Ri-poft) As ol 1 1 24/86 






SINGLES 






SINGLES 




2 


IN THE ARMY NOW STATUSQUO VERTIGO mONOCRAM 


1 


1 


YOUR'RE THE VOICE JOHNfARNHAM miCATiEY RCA 


2 


3 


SUBURBIA PET SHOP BOYS parlophqne pmv 


2 


4 


DON'T LEAVE ME THIS WAY COMMUNARDS LONDON POiYGRAM 


3 


1 


COMING HOME (JEANHV PART II) FAUCO lELDEC 


3 


3 


LADYINRED CMRISDEQURGH A4,MflSTiVAi 


4 


6 


it iiicT\ nrrn lu vm idaduc r'MT tiki/* forsAt ixin/^ihi 'tuu-u a 

^1 JUdI ) LJIt-U in lUUn nnM9 1 1 IPiu V-NL TV VIHCilN ' AHIU\ A 


4 


2 


YOU CAN CALL ME AL PAUL SIMON WARNf.R WCA 


5 


4 


THE FINAL COUNTDOWN EUROPE EHC CBS 


5 


5 


TRUE BLUE MADONNA sire wia 


6 


5 


GERONIMO'S CADILLAC MODERN TALKING hanSA/ARIOLA 


6 


6 


STUCK WITH YOU HUEY LEWIS & THE NEWS CMRYSAirS/rtSTlVAL 


7 
8 


7 
8 


WORD UP CAM£0 MERCURV. ntONOGRAM 
TRUE BLUE MADONNA SIRt.WEA 


7 


10 


HEARTACHE ALL OVER THE WORLD ELTON JOHN 

HOCMI POIYGHAM 


9 




TAKE MY BREATH AWAY BERLIN CBS 


a 


12 


EMOTION IN MOTION RICOCASEK GEFfEN WtA 




9 


9 


8 


MATTER OF TRUST BILLY JOEL CBS 


10 


14 


YOU WANT LOVE MIXED EMOTIONS ELECTROLA EMi 


10 


16 


TWO OF HEARTS STACEY Q atianTiCWEA 


11 


1 1 


DON'T LEAVE ME THIS WAV COMMUNARDS 




lONDON . ME IHONOME ■ PMV 




7 


YOU TAKE MY BREATH AWAY BERLIN CSS 


12 


NEW 


TWO OF HEARTS STACEY Q aIlanTiC WEA 


12 


14 


THE WAY IT IS BRUCE HORNSBY & IHE RANGE RCA 


13 


10 


RAGE HARD FRANKIE GOES TO HOLLYWOOD ISLAND ARWLA 


13 


9 


WALKTHISWAY RUN DMC ionoon poiygham 


14 


13 


RUMORS (REMIX) TIMEX SOCIAL CLUB mcrcuRy;phonocram 


14 


NEW 


TO BE A LOVER BILLY IDOL cmrysalis fesiival 


15 


12 


(FOREVER) LIVE AND DIE OMD vutGiN/ARKHA 


15 


13 


FRIENDS AND LOVERS CARL ANDERSON & GLORIA lORING 

fPlC CBS 

VENUS BANANARAMA ilOEHAtiON EMi 


16 
17 


16 
15 


TWO PEOPLE TINA TURNER CAPHOLvEMI 
EASY LADY SPAGNA CBS 


16 


11 


17 


NEW 


DON'T GET ME WRONG THE PRETENDERS WEA 


la 


NEW 


WHERE ARE YOU? 16 BIT ARiOLA 


IB 


I 1 


TRUE COLOURS CYNDl LAUPER CBS CORtlUiI 


19 


19 


NOTORIOUS DURANDURAN EMi 


19 


NtW 


(lJUST DIED) IN YOUR ARMS CUTTING CREW smtN/EMi 


20 
1 


NEW 
3 


MUSIQUE NONSTOP KRAFTWERK EMICUCIROU 
ALBUMS 

PETER MAFFAY TABALUGA UNO DAS LEUCHTENOE SCHWEIGEN 

TEIDEC 


20 
1 


NEW 
1 


(DONT FORGET ME) WHEN I'M GONE GLASS TIGER 
MANHAITAN LMI 

ALBUMS 

JOHNFARHHAM WHISPERING JACK wheATLEVvRCA 


2 


2 


TINA TURNER BREAK EVERY RULE CAPIIOL/EMi 


2 


2 


PAULSIMON GRACELAND WARNER we A 


3 


I 


FALCD EMOTIONAL TELWC 


3 


NEW 


BRUCE SPRINGSTEEN LIVE 76-85 CSS 


4 


4 


CHRIS DE BURGH INTO THE LIGHT aam/DG PMV 


4 


5 


EURYTHMICS REVENGE RCA 


5 


6 


MADONNA TRUE BLUE SIRE'WEA 


5 


4 


ELTON JOHN LEATHER JACKET ROCKET /POLY GRAM 


6 


5 


FRANKIE GOES TO HOLLYWOOD LIVERPOOL tSLAND ARiOiA 


6 


3 


HUEY LEWIS A THE NEWS FORE CMRTSAiiS/fESIivAi 


7 


7 


SOUNDTRACK TOP GUN CBS 


7 


6 


BILLY JOEL THr BRIDGE FAMIiypROOLictionS'CBS 


8 


8 


A HA SCOUNDREL DAYS warneB WCA 


a 


7 


TALKING HEADS TRUE STORIES EM( 


9 


NEW 


MODERN TALKING IN THE MIDDLE OF NOWHERE HANSA'ARtOlA 


9 


12 


WHITNEY HOUSTON ahistA'RCA 


10 


9 


EUROPE THE FINAL COUNTDOWN EPiC/CBS 


10 


8 


VARIOUS TOP GUN-ORIGINAL MOTION PICTURE SOUNDTRACK CBS 


11 


to 


BRUCE HORNSBY ft THE RANGE THE WAY IT IS RCA 


11 


0 


JOE COCKER iiHiRATioN rMi 


12 


13 


HUEY LEWIS <. THE NEWS FORE ciiRYSAifS arwia 


12 


10 


CYNDl LAUPER IHUE COLOURS ptWIRAiPCBS 


13 


12 


BILLY IDOL WHIPLASH SMILE ChrySaliS'ARiOLA 


13 


1 1 


TINA TURNER BREAK EVERY RULE «HRfUSWN.(£SIiVAi 


14 


11 


CHRIS REA HERZKLOPFEN POLVSTAR/PMV 


14 


13 


MADONNA TRUE BLUE MRfWtA 


15 


14 


EURYTHMtCrS REVENGE RCA 


15 


14 


CHRIS DE BURGH INTO THE LIGHT AAMr-IESllVAl 


16 


15 


STATUS QUO IN THE ARMY NOW vfHTiGO^ PHONOGRAM 


16 


15 


KEVIN BLOODY WILSON KtV SBACK CBS 


17 


19 


PAULSIMON GRACELAND warner 


17 


16 


GENESIS INVISIBLE TOUCH vwc.iN (Mi 


18 


NEW 


POLICE EVERY BREATH YOU TAKE— THE SINGLES aam dgpmv 


18 


17 


A HA SCOUNDREL DAYS wahmu WIA 


19 


NEW 


ENGLEBERT TRAEUMEN MIT ENGELBERT ARtOlA 


19 


NEW 


THE PRETENDERS GET CLOSE WEA 


20 


NEW 


CYNDl LAUPER TRUE COLORS PORTRAIT CBS 


20 


20 


LIONEL RICHIE DANCING ON THE CEILING MOTOWN/flCA 


FRANCE 


(Courtesy ol Europe I) As o( 1 1 / 1 6/86 


|TA[,Y (Courtny Gnrnww RuKltto) At of 1 1 /20/86 






SINGLES 






SINGLES 


1 


1 


THE FINAL COUNTDOWN EUROPE CBS 


1 


1 


HOLIDAY RAP MC MIKER G & DEEJAY SVEN COOMM 


2 


2 


EVELEVETOI JULIE PIETRI C8S 


2 


2 


BELLO IMPOSSIBILE GIANNA NANNINI RiCORO 


3 


3 


L-ENFANT JEAN MAS PAlHt 


3 


NEW 


NOTORIOUS DURANDURAN emi 


4 


4 


FLASH STEPHANIE CARREHE 


4 


NEW 


TRUE COLORS CINDY L AUPt.R cm 


5 


5 


HOLIDAY RAP MC MIKER G AND DEEJAY SVEN CARRERE 


5 


4 


EASY LADY SPAGNA CBS 


6 


6 


TOUCH ME (1 WANT YOUR BODY) SAMANTHAFOX JiVC/CARRERE 


t 


3 


TRUE BLUE MADONNA WfA 


7 


7 


J'VEUXPASL'SAVOIR BIBIE CBS 


7 


18 


FIGHT FOR OURSELVES SPANDAU BALLET CBS 


8 


e 


LA VIE PAS PROCURATION JEAN JACQUES GOLDMAN CBS 


a 


NEW 


DONT LEAVE ME THIS WAY COMMUNARDS POLYGRAM 


9 


9 


PREMIER BAISER EMMANUELLE AB/POLvCRAm 


9 


9 


TYPICAL MALE TINA TURNER EMi 


10 


10 


LES DEMONS DEMINUIT IMAGES flareNAS»</WEA 


10 


5 


VENUS BANANARAMA PMTGRAM 


11 


1 1 


C'EST PAS FACILE CAROL ARNAULD polydor 


11 


6 


PAPA DON'T PREACH MADONNA wEA 


12 


12 


TAKE MY BREATH AWAY BERLIN CBS 


12 


19 


CATCH THE FOX DAN HARROW UABY RECORIK/OOCMIM 


13 


13 


BRICK FAKE CBS 


13 


15 


HI HI HI SANDRA VIRGIN f Mi 


14 


14 


VILLE DE LUMIERE GOLD WCA 


14 


12 


RAGE HARD FRANKIE GOES TO HOLLYWOOD RKOROI 


15 


15 


LIBERTINE MYLENE FARMER POLyoOR 


15 


NLW 


WONDERLAND PAUL YOUNG CBS 


16 


16 


LES BRUNE5C0MPTENT PAS POUR DES PRUNES LlO POlYDOfl 


16 


8 


EAST RIVER PICNIC AT THE WHITEHOUSE CSS 


17 


17 


TRUE BLUE MADONNA WEA 


17 


7 


SPIRIT IN THE SKY DOCTOR & THE MEDICS CSS 


18 


18 


FOURTH RENDEZVOUS JEAN MICHEL JARRE DREYFUS POLYGRAM 


IB 


1 1 


HUMAN HUMANLEAGUE virgin E Mi 


19 


19 


BOULE DE FLIPPER CORYNNE CHARBY POLYOOR 


19 


17 


GREATEST LOVE OF ALL WHITNEY HOUSTON RCA 


20 


20 


RIEN QUE POUR TOI FRANCOIS FELDMAN PHONOGRAM 


20 


NEW 


LDVEMEUCIA CHtSTINA D'AVENA five RECDROS CGDMM 
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International 



Japan: No Middleman? 



TOKYO Sony Video Software In- 
ternational (SVSI) here is introduc- 
ing a scheme allowing Japanese 
rental outlets to obtain stock direct- 
ly from the company instead of go- 
ing through wholesalers or distribu- 
tors. 

By February 1987, SVSI hopes to 
have contracts with as many as 
2,000 of the country's estimated 
10,000 video rental locations, and 
eventually the number should rise 
to 6,000, according to director Hir- 
oaki Ishikawa. 

Known as Cross Club, the .scheme 
requires creditworthy outlets to pay 



an annual membership of ^5 and 
an admission fee of around $60. 
Thereafter, they may purchase any 
number of %'ideocassettes, with no 
minimum order. Conventional 
schemes, by contract, involve depos- 
its of up to t2,!rOO and orders of at 
least .'jO tapes at a time. 

Outlets going through wholesal- 
ers also pay up to Hfj" of retail 
price, compared with T.W under the 
Cross Club scheme. 

The aim is to permit even small 
outlets to join a rental scheme. 
Members will receive a regular 
Cross Magazine Hi-File publication. 
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Sat<len -MAGNUS JANSON. Markeares Gatan 10. 1 1353 Stockholm. 
Swftaeriand -PIERRE HAESLER. Hasenweld 8, CH-4600 Ollen, 062-215909 
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Fed Rules Set For Music Grants 

Government To Disburse $6.5 Mil 



BY KIRK LaPOlNTE 



OTTAWA Federal guidelines have 
recently been published for the 
sound recording inr'ustry to apply 
for the federally administered por- 
tion of the five-year, $25 million 
Sound Recording Development Pro- 
gram (SRDP). 

Under the program, $18.5 million 
of the funds will be disbursed by in- 
dustry groups for sound, video, and 
radio production. Criteria for appli- 
cation to those programs are still 
being completed and should be 
ready within weeks. 

But the federally administered 
funds, amounting to $6.5 million 
over five years, are needed right 
away. Part of the money is for inter- 
national marketing support, and 
companies want the government to 
help them attend MIBEM in early 
1987. 

The information guide lists crite- 
ria for international marketing, 
business development, and special- 
ized music production. Guidelines to 
apply for Canada Council funds are 



also outlined. 

The government will provide 
$350,000 annually for international 
marketing. To qualify, companies 
must be Canadian-controlled and 
have been in business 24 months. 
Record firms must have produced 
three albums, including one in the 

Companies want 
the funds quickly 
to attend MIDEM 

last year. 

Publishers must have 25 titles, in- 
cluding eight in the last year. Man- 
agers must be agents for two al- 
bums by their artists, including one 
in the last year. Aid for attendance 
includes SO'a of travel expenses and 
per diem allowance for up to two 
representatives of a company. Aid 
for participation includes rental 
space as well. Aid for promotion ac- 
tivities outside Canada includes half 
of travel costs and a per diem allow- 



ance for up to seven days, condition- 
al on a marketing plan submitted to 
the Communications Department. 

Several kinds of business assis- 
tance are provided: for business 
analysis, large-scale promotion, dis- 
tribution or marketing, and profes- 
sional training. Up to $300,000 annu- 
ally will be handed out for these ac- 
tivities. The government will 
provide up to 80'r of total costs to a 
maximum of $20,000 for companies 
and up to rjO'^c for trade or service 
organizations. 

In the area of specialized music 
production, the government will 
supply $150,000 a year. The record- 
ings are expected to be in the classi- 
cal, electroacoustic, ethnographic, 
and experimental jazz fields. To 
qualify, the recordings must be pro- 
duced by a Canadian company, with 
507f Canadian music and a perform- 
er whose principal residence or na- 
tionality is Canadian. 



New Producer No Small Victory 

Parachute Club Is Feeling Its Gates 



TORONTO It was a matchmaker's 
dream: a successful Canadian band 
looking to broaden its appeal interna- 
tionally and an international star 
with some time to spare and an incli- 
nation to produce. 

The result hiLs hit the street with a 
bang in Canada: "Small Victories" by 
I'arachute Club, the Juno-winning 
group of the year in 1985, with John 
Gates of Daryl Hall & John Gates at 
the production board for sbc tracks. 



the co-writer of three songs, and in a 
duet with vocalist Lorraine Segato on 
the track "Love Is Fire." The album 
is easily the band's quickest seller 
and has drawn praise from a press 
that had doubted it could retain its 
lyrical conscience and musical distinc- 
tion amid Gates' hit-making skills. 

As Gates tells it, the project came 
along just at the right juncture. 
"Daryl and I had stopped touring, 
and I'd spent six months of doing 



? 




o 
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For ad details contact: 
In Canada: 
Korio Goldstein (416) 928-0569 
In New York; 
Gene Smith, Associote Publisher, (212) 764-7356 
Norm Berkowitz, (212) 764-7330 

Bonus Distribution at MIDEM! 



nothing. I wasn't really bored and I 
wasn't really looking for anything, 
but I felt this was a good chance to 
work with an interesting band and 
maybe to lend a hand." 

What happened was that Gates' in- 
volvement grew and grew, from one 
track to two to five, and his in-studio 
assistance blossomed to include sup- 
port vocals, guitar, keyboards, and 
drum programming. 

For Parachute Club, a platinum- 
plus band at home but little recog- 
nized outside Canada, working with 
an established talent didn't prove the 
great compromise some might have 
expected. 

"We knew that people would be 
.scrutinizing this album," says Se- 
gato, one of three principal writers in 
the seven-member band. "I don't 
want to be perceived as having sold 
out, but we think we've got what we 
want with the album. There's a major 
leap in songwriting, and John just 
turned out to be the perfect vehicle 
for us to do that" 

Parachute Club was spawned in 
the Queen Street West music scene 
of Toronto and has been through a 
few incarnations over the years. 
Signed almost four years ago to Cui^ 
rent Records by Gerry Young, the 
band made a strong first impression 
at home with "Rise Up," a single 
from its self-titled debut album. The 
success brought the band a Juno in 
1984 as most promising group. A sec- 
ond album, "Dancing At The Feet Of 
The Moon," was a strong seller, and 
the band won the 1985 group Juno as 
a result 

This time, the aim is international. 
"Small Victories" ships in the U.S. in 
January, and plans call for Gates to 
appear with the band on some tour 
dates. He says he's currently writing 
some soundtrack songs and will like- 
ly take another production job. 

KIRK I^PUINTE 
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Copyright Management Collects 

Company Specializes In Royalty Audits 



BY ANDREW ROBLIN 

NASHVILLE For record industry 
accountants, artist royalty audits can 
be a sizable chunk of their business. 
Now Cop>Tiglit Management, a com- 
pany based here, is carving a niche 
for itself in the business by concen- 
trating its attentions on licensing and 
administering this area exclusively, 
attempting to avoid full, large-scale, 
audits down the line. 

When the company calls, it collects. 
In the past year, according to vice 
president Tim Smith, Copyright Man- 
agement's business has doubled. In 
198.'), Uie company had gross receipts 
of just under $2 million. 

"We're writing the book on new 
and better methods of administering 
copyrights," says director of consul- 
tation Richard Perna. "We try to 
make the money come in faster and 
more efficiently." 

Copyright Management licenses 
and administers copyrights for pub- 
lishing companies owned by Lionel 
Richie, ZZ Top, the Slatler Brothers, 
the Bellamy Brothers, the Oak Ridge 
Boys, Mel Tillis, Emmylou Harris, 
and others. In all, the company has 
almost 400 clients. 

Copyright Management's comput- 
er scrutinizes the quarterly royalty 
statements issued by record compa- 
nies. Sometimes the computer un- 
covers errors worth thousands of dol- 
lars to the company's clients. 



"After kwking at a quarterly royal- 
ty statement to a publishing company 
owned by one of the best-known pop 
stars, we noticed his record label was 
cross-collateralizing under an old 
agreement," says Pema. But when 
Pfema dug up the old agreement, he 

'The labels know 
we're on top of it' 

found it didn't permit cross-collateral- 
izing after all. He then called the roy- 
ally department at the record label 
request an adjustment check. "We 
got an adjustment check for about 
$10,000 in two days," he claims. 

That kind of close scrutiny, when 
done on a regular basis, can save 
money for CopjTight Management's 
clients in another way, too: by reduc- 
ing the need for costly, tinie<onsum- 
ing audits later on. 

CopjT-ight Management also keeps 
labels up to date on when quarterly 
royalty statements are due. Late 
statements are common, Pema says, 
so he puts labels on notice. 

"They're supposed to give us royal- 
ty statements no later than 45 days 
after the end of the quarter. If we 
don't get the statement by then, we 
call the head of the label's royalty de- 
partment and get a check from them 
in two or three days. 

"Few people have to be put on no- 



MARKET ACTION 

BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS 

COURTESY Of 
PAINE WEBBER RESEARCH. 12B5 Ave. ol Ih« Ameriois 
New York. N.Y. 10019.(212] 713-2000 

Slk/ ClOM ClOM 

CMVaio 1000-1 ll/i; 11/21 Cliailtl 
NEW YORK STOCK EXCHANGE 

AmeficonCan 583,7 86'/, 85'/, -IV, 

John Blair i Co 65.1 15'/, 14'/, -V, 

CBSInc 489.6 136 132 -4 

Cdnrwn Groud 1349.6 21'/, 14 -7'/, 

Capital Cities Communicalions 165.1 272V. 274'/, *i% 

Coca COU 19036 7 36% 36% 

WallOISnq 2398 4 42'/, 44'/, .2% 

Easlnian Kodak 555B.3 65'/, 69 •3V, 

Central Electnc 4200.3 76% 79 *2V, 

Cull <. Western 587.8 66 65'/, -•/, 

Handleman 337.9 31'/, 31 -V, 

MCAInc 1266.2 41% 40'/, -1% 

MGM/UA 109 9'/. 9% -'/, 

Onon Pictures Corp 323.4 14'/, 13V, -'/, 

Sony Corp 702 20'/, 22'/. ♦'/, 

Tail Bro»c)caslii>B 529.5 115 117'/, •2'/, 

Vestroninc 113.8 5'/. 5'/, -'/, 

Viacom 4562,3 43'/, 39'/, -4V, 

Warner Corrmiunlcations Inc 2113,3 22V, 22'/, ♦'/, 

Weslingliouse 18719 56% 5BV, '\'/, 

AMERICAN STOCK EXCHANGE 

Commtron 22.5 8V, 8V, -'/, 

Lorimar/Telepictures 1404.4 20% 18'/, -IV, 

New World Pictures 129.6 14 13'/. -'/, 

Price Communications 96 10'/, lOV, ♦'/, 

Turner Broadcasting System 13.4 15 14 -1 

Unitel Video 3.6 8'/, 8V. -'/,. 

Wherehousc Entertainment 87.9 20'/, 21 ♦'/, 

Nov. 21 

Coflipjny OiKA Clos« Chjnte 
OVER THE COUNTER 

Crajy Eddie 14V. 14'/, -'/, 

Inlinlty Broadcasting 12'/, IZV, 

Josepl^son tnc 10'/, 11*/, ♦'/, 

LIN Broadcasting 50'/, 51V, ♦!'/, 

Licberman Enterprises 19'/, 19 V, -% 

Malritc Communications Group 10'/, II ♦'/. 

Prism Entertainment 4'/. 3y. -'/, 

Recoton Corporation 7'/, 7'/. -'/, 

Reeves Communications 7% 7y, 

Satellite Music Network Inc 5% 5V, ♦'/, 

Scripps Howard Broadcasting 81'/, 81*/, 

Sound Warehouse 20'/, 20V, 

Specs Music 8V. 9 *V, 

Trans World Music Corp 21 22 *\ 

Tri.Sfar Pictures 12% 12'/, -% 

Wall To Wall Sound & Video Inc 4% 5'/, •% 

WeslwoodOne 25V, 27 ♦!'/. 



tice. We all treat them like a friend, 
not like a collection agency. But at 
least they know we're on top of it. 
They res(>eot that." 

Another problem area between la- 
bels and publishers is licenses. Many 
labels don't ask for a license from the 
publisher when they release a song. 
And the labels don't pay royalties un- 
til the license has t>cen issued. Copy- 
right Management geLs around that 
catch by issuing tlie licen.se as soon 
as tlie song is released, whether the 
label asks for it or noL "Tlie longer 
you wait to issue the license, the long- 
er it takes to collect," says I'Bma. 

Copyright Management also spe- 
cializes in collecting foreign royalties. 
The company now has 12 foreign of- 
fices covering 39 territories. 

"Different territories have differ- 
ent requirements for collecting per- 
formance royalties," says Rjrna. "In 
Germany, you have to give GEMA, 
their performance rights organiza- 
tion, the first line of tlic song to col- 
lect performance royalties. In Italy, 
you can't collect performance royal- 
ties unless you submit a lead sheeL 
Few publishers are even aware of 
those rules." 

Copyright Management charges 
clients a 10% commission for collect- 
ing domestic royalties and a 2071 com- 
mission for collecting foreign royal- 
ties. The company charges $100 jier 
hour for consultations. 



...newsline... 

MTIOIUl VIDEO INC. (NASDAQ/NVIS) recently made its revised initial 
public otTering of a million shares at $.'> per share. Net proceeds from 
the offering will lie used for further development of the company's 
pay-pcr trans.iction program, expansion of its franchise network 
through act]uisitions of franchiser rights, expansion of its video cam- 
era rental program, and general corporate purjioses. One of the larg- 
est franchisers of retail video stores. National Video sells franchises 
and provides support ser\'ices and is continuing to test a controversial 
pay-per-transaction distribution system in cooperation with unnamed 
video imprints. Copies of the final prospectus arc available from Mor- 
gan, Olmslead, Kennedy & Gardner in Ixm Angeles. 

Nn INCOME FOR RECOTON (NASDAQ/RCOT) dipped in the third quarter 
endeil Sept. despite a significant rise in sales. The company said it 
had "substantially increased spending on advertising and promotional 
activities to support our growing business." Net income for the three- 
month period was $232,000 or !) cents per share, compared with 
$2!)7,0()0 or 1 1 cents per share in the third <iuarter of ISIS."). Net sales for 
the quarter were $7 million, compared with $ri.4 million in the same pe- 
riod last year. Company president Robert L. Borchardt attributed the 
hike in revenues to brisk sales of new products, inclutling a compact 
disk ailaptor anil a line of stereo decoders. 

THI-STAR'S UTEST RELEASE: Tri-Star Pictures filed a registration state- 
ment on Nov. 21 for a new public offering of over 4 million uniLs, each 
consisting of one share of common stock and one warrant to purchase 
one-half share of common stock. Proceeds will be used to defray part 
of the cost of the proposed acquisition of the Uiews Theater Manage- 
ment Corp., announced in October. If the acquisition is not completed, 
Tri-St;ir says funds from the new olTering will be used in the "ongoing 
expansion of the company's business," including television program- 
ming, home video distrihtilion, anti the possible actjuisition of other 
businesses. Price of the olTering will be btised primarily on the market 
price of the company's common shares and the terms of the warrants. 



Manager/Agent Handles Athletes, Rockers 

David Fishof Doesn't Monkee Around 



BY FRED GOODMAN 
NEW YORK David Fishof has 
some advice for recording artists: 
Diversify. 

Fishof, a 30-year-old manager 
and agent who made his reputation 
in the sports world handling the 
likes of New York Yankees man- 
ager Lou Piniella and pro football 
players Vince Ferragamo, Phil 
Simms, and .lack "Hacksaw" 
Reynolds, moved into the music in- 
dustry in a big way last year when 
he organized the Monkees' reunion 
and tour just as the group was be- 
ing revived with MTV reruns and 
reissue albums. And from his van- 
tage point between the sports and 
entertainment industries, Fishof 
sees some differences in the way 
athletes and musicians conduct 
themselves and their business. 

"All my entertainers wish they 
were athletes, and all my athletes 
wish they were performers," says 
Fishof. [New York Giants quarter- 
back] Phil Simms tells everyone he 
thought up the Monkees reunion 
and wants to be a comedian." 

Although wags among the Gi- 
ants' faithful might suggest 
Simms has already achieved that 
goal, Fishof says athletes have a 
surer sense of themselves than 
musical performers and a better 
feel for the need to establish iden- 
tities and expertise in other areas. 

Noting that the average career 
span for a player in the National 
Football League is only three and 
a half years, Fishof says his play- 



ers generally know how to protect 
themselves for the future. He also 
says athletes are less susceptable 
to the trappings of success. 

"A lot of the entertainers think 
the limoB and the luxuries make a 

'A lot of artists 
didn't care where 
their money went' 

difference," he says. "A profes- 
sional athlete has usually been 
prai.sed his entire life, and by the 
time he gets to the [iros he knows 
what it feels like to be at the top. 
Some entertainers who suddenly 
become hot make all kinds of de- 
mands when they ciiulil be putting 
their energies elsewhere." 

Fishof says he makes all his pro- 
fessional athletes take a financial 
course, and he suggests that musi- 
cians and entertainers should fol- 
low a similar path. "They should 
learn to see the light," he says. "A 
lot of these artists who are broke 
now just didn't care where their 
money went." 

Additionally, Fishof advises art- 
ists to diversify their careers. Al- 
though many recording artists as- 
pire to acting careers, Fishof sug- 
gests that developing parallel 
careers and images — for example, 
producing other artists or doing 
corporate promotions — can serve 
the same function. 

Endorsements can "get a per- 



sonality out there," says Fishof, 
adding that it can have a signifi- 
cant effect on an artist's behavior 
"knowing he represents a multi- 
million-dollar company." 

Proper product match is essen- 
tial, though. "I'm not talking 
about Gene Simmons endorsing 
Century Village," he says. "But 
the right product can be great. If 
Madison Avenue picks you to work 
their product, it's only after a lot 
of research." 

For Fishof, who began his busi- 
ness as a teenager booking his 
brother's lianil in the ('atskills be- 
fore moving on to work as a sports 
agent, the music business has spe- 
cial rewards and problems. While 
he says he enjoys negotiating con- 
tracts for his athletes, he leaves 
record label negotiating to indus- 
try attorneys, 

"1 didn't like the recoril business 
for a long time," says Fishof, al- 
though he lauds Arista for its sup- 
port of the Monkees. "I feel bad 
when someone spends a lot of mon- 
ey and time on their tunes and is 
shot down; I've always liked some- 
thing that's sure." 



French record 
label protest 
the proposed 

shutdown of the 
year-old TV6 

. . . see page 64 
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ALBUMS 



SPOTLIGHT Prrdtctrd to hit top JO 
on BUlboard's Top Pop Albums 
chart or to ram platinum 
crrtification 

NEW & NOTEWORTHY Highlights 
new and devtloping acts worthy of 
attention and other releases of 
ftpecial interrst 

PICKS AVii' releases predicted to 
hit the top half of the chart in the 
format listed 

RECOMMENDED Other releases 
predicted to chart in the respective 
format; also, other albums of 
superior quality 

All albums commerrially ai'ailable 

in the U.S. are eligible for renew 

Send albums for refiew to: 

Fred Goodman, Billboard 

1515 Broaduvy 

New York, N. Y. 10036 

or Chris Morris, Billboard 

9107 WiUhirrBltnL 

Bererly Hills, Calif 90iW 

Country albums should be sent to: 

Ed Moms, Billboard 

14 Music Circle E. 

Nashville, T^n. 37m 



TOBY R£00 
InHHUfM 

PROOUCCR G*ry SpWMOl* 
r 4000-1^ 



POP 



GRACE JONES 
inside Story 

PRODUCLRS Nito Rort|t»r» & Crac* JonM 
HMriulUn ST-53038 

By turns exploaive aiid witty, Jones' 
latest olTerinK combincK dance 
rhythniH and cabaret music to chic 
effect. Kirat single, "I'm Not Perfect 
(But I'm Perfect For You)" should pet 
album rollinK fast, and there's plenty 
here for urban programmers to dig 
deep on. 

STRYPtR 

To H*ll Wrth the Devil 

PftOOUCtm Stepruin Galtai. MKrvM< S<rMl. Robert 
EnttmaPiAS^73237 

Califoniiu Christian heavy metal act 
has already blown into the top 40 on 
the Top Pop Albunns chart with this 
one. As metal goes, this is l>etter than 
average, with strong melodic sense 
propelling devoutly Ihemed metal 
tunes. Religious nature of material is 
obviously no barrier to broad 
commercial acceptance. 



THE HOUSEUARTINS 
tondofl 0 Hull 4 

(■FftWXRlH iohn Willisaii 
[MtratOJOt 1 

Chipper Mersey b*'at sound belies 
political tyrim; debut album from 
Hritisb purveynm iif nerd nn-k is 
already nettmn attention for "Happy 
Hour," and album is loaded with 
potential follow-up singles. K*te 
Wingfield guests on piano. 

THE NEVItLE BROTHERS 

TrMchenMiv' A HMory Of The NevilW Brolhen 

PROOUCt«% V»f«u* 
RhMo RNFf 71494 

RetrosiKTtivc of licensed titles 
conveys the evolution of New Orleans 
music thntugh the Nevilles, featuring 
solo recordings by Aaron, Art Neville 
with the Hawkettt^s, and tracks with 
the Wild Tchoupitoulos. Absence of 
tracks by the Meters is a minus, 
thouKh. 



Detroit- based hard rock quartet goes 
straight for the album rock jugular 
with this well-pUyed, well-sung, well- 
produced package. Only the absence 
of a firat-rale atngle poMibitity will 
limit polentiiU of this promising act's 
debut. 

SPENCER BREWER. NANa RUMBEL. ERIC 

TINGSTAO 

EiMraM 

PnOOcKfRS SpwiCOT Br«wfr. enc Tlf«iUd 
NMMUHtlOll 

New age chamber music ts propelled 
by Brewer's keyboards. Rumbel's 
oboe, KnKliifh horn, and ocarina; and 
Tingslad's guitar. Easy to take and 
quiti> lively neo- Renaissance stylings. 

GRAHAM GRACE 
Shinini Kn(|ht 

PROOUCI Ar^f WUrVWf h Pwit tMph 
PalK* 701 

F^nergetic pop with dance inflection. 
Grace's compositions have a big sound 
that invites comparison to Jim 
Sieinman tunes. And while his voice 
isn't particularly memorable, he more 
tlian makes up for what he lacks in 
energy. IxtnUct: 40H-;i80-7257. 

ASTOR PIAZZOLU 
Tirtfo: Zero Hour 

PRODUCtR Kip»Un(ah«n 
AiTMrtun C1«T* 1013 

Argentine coni|>oser and (wrformer 
has expanded the tango form and 
gained an international reputation as 
the music's enfant terrible. American 
debut recording is a remarkable and 
driven performance that deserves to 
be heard by all fans of music. 

MUSIC ntOM THE ORIGINAL SOUNDTIIACKS 
Glenn Miller In Hollywood 

PRODOCFR FOR RFrS5,Ur tJon Hlfnan 
Mmcutt B26 63» 1 

Because tilm recording was 
technically superior to the reconling 
studios in tiie early '4Ds. Miller 
numbers from "Sun Valley Serenade" 
(I'Ml) and "Orchestra Wives" (1942) 
have more body than tlieir studio 
counterparts, thanks also to digital 
' remastering. To make all this even 
more pleasant news, the album's two- 
LP version carries a s|>ecial low price. 



BLACK 



THE GAP BAND 
8 

PRODUCERS lonnm ^mmora. Charts Wilson. Rutfy 
Tajrlor. Olivpr Scoll & Jimmy Hamilton 
TdUI (](wrl«nc*/IICA 2700-1 

Atbum's lead track, "Big Fun" is a bit 
of a departure for these West Coast 
funkateent, but the faithful will fmd 
plenty of "bombs" in "Get Ixwse, Get 
Funky." Somewhat more mellow 
appn)ach us indicative of changes ut 
black radio, and collection could 
attract strong airplay. 

BEASTIE BOYS 
UctnsedTo IH 

PRODOCtn: RkI" RuUn 

0*1 jMn/Cotuffltxa SrC 40238 

While nipt>ers cut through all barrier 
(includinj; tJiste) with an energetic, 
decidedly adolescent, and ultimately 
satisfying collection of fast and 
furious raps. Should break through at 
urban radio. 



VARIOUS ARTISTS 

The Bluts li AJrifht, Vol. 11 

PROOUCtFtS Vifwo* 
Matoco 74 38 

Album showcases Malaco's stable of 
blues artists, including Bobby Bland, 
Denise LaSalle, Little Milton, Johnny 




ERIC CLAPTON 
AmimI 

PRODUCE RS Ptiil CoNim. Tom Oowd. Erie CUplon 
Wamor Bro». 2»47«-l 

Latest from Slowhand continues trend 
l>egun last year with "Behind The 
Sun." Collins a^ain de-emphasiz-es 
Clapton's blues rooU and 
instrumental virtuosity for a more 
commercial pojx-rock slant Album 
includes "It's In The Way That You 
Use It" from "The Color Of Money," 
but best single bet would appear to be 
scorching duet with T^na Turner, 
"Tearing Us Apart." Clapton's vocals 
and chops are in potent shape here. 



NEW AND 
NOTEWORTHY 



VARIOUS ARTISTS 
Atlantic Jazz 

PRODUCtRS: Vjirioul 
AlUntk 81712 

Fifteen-record set culled from 
Atlantic's vaultJi is a companion to 
last year's rhythm & blues 
compilation. Available in single and 
double album configurations as well, 
the set is split into thematic volumes 
including bebop, mainstream, singers, 
soul, avant-garde, and fusion. 
Although the label has always been 
recognized for its role in recording the 
jazz of the late-'40s through the early- 
'60s, the set's breadth demonstrates 
how much attention Atlantic's 
producers continued to pay to the art 
form even after the label had 
established itself as a leading pop 
imprint. 



Taylor. Latimorc, and others. Also 
included is B.B. King's "Sweet 
Sixteen," licensed from KenL 



COUNTRY 



A J MASTERS 
Back Home 

PRODUCtRS Varioui 

8^ mod* Ownas BORLP 1010 

Masters has a liRht. intense, and 
flexible quality that adapts to the 
wide range of original material this 
album covers. Includes "l>anely 
Together," "Ix>ve Keep Your 
Distance." and "Back Home." 



JAZZ 



STANLEY JORDAN 
Stindjnh Volume I 

PROOUCEHS Stanley Jofd*n and G»i>e lennon 
BiM Nola4BT 83130 

Sans the lush orchestration that 
accompanied much of his previous 



strong sellers, this solo performance 
of pop and jazz standards shows off 
Jordan's unique guitar technique 
l>etter but may not appeal as much to 
the fusion crowd. 

VITAL INFORMATION 

Global But 

Cotumtxa BFC 40S0« 

Pitfalls of fusion are largely 
sidestepped on this attractive 
package, asserting various Third 
World rhythms. Generally superior 
playing is highlighted by work of 
onetime SanUinu keyboardist Tom 
Coster, saxophonist Dave Wilczewski. 
and ex-Joumey skinman Smith. Will 
garner play on fusion -oriented jazz 
radio. 

ADAH UAKOWICZ 
Moonray 



Gifted East European pianist's first 
album in years is a lively delight 
Makowicz excells in Tatum-like bursts 
of virtuosity in a program largely 
made up of standards from the jazz 
and popular song repertoire. Fellow 
pianist Sidran's production is 
appropriately subtle and on the 
money. 



FLORA PURIM & AIRTO 
The Magicians 

PRODUCER Airto Moruira 
CratM<i«« CR'%001 

latest Brazilian- flavored fusion of 
vocalist Purim and percussionist 
Moreira includes a surprise; Kenny 
Loggins shares vocals on lively "Bird 
of Paradise." That tune and "Jump" 
prime for jazz airplay. 

JAMES MOODY 
SomcthlriK Special 

PROOUCtR Tom Mdntosh 
Novu* 3004- I N 

Well-traveled saxophonist- flutist 
returns after a long absence with 
solid set featuring a new version of 
"Moody's Mood For Love." Fine 
supporting combo includes pianist 
Kirk Lightsey and drummer Idris 
Muhammad. 

ART BIAKEY & THE JAZZ MESSENGERS 
Uve At Kimball's 

PRODUCtF). Frank Dorritle 
Concord CJ-307 

The great drummer and bandleader 
continues to promote the finest young 
tJilent on the jazz scene. Boppers 
Terence Blanchard, Donald Harrison, 
and Jean Toussaint form the front 
line for yet another strong edition of 
the Messengers. 

HENRY JOHNSON 
You're The One 

PflOOUCtR H«nry Johmon 
ImpulMl/MCA 5754 

Guitarist of the Wes Montgomery 
school offers seamless label debut. 
ElTortless swing and light touch make 
for enjoyable, mainstream date 
somewhat at odds with the label's 
usually adventurous style. 

DINAH WASHINGTON 
The Seuie Smith SonBbwk 

REISSUE PRODUCER Richaid S«>del 
EmArcT/PotyGram Claftsio 826 663 

Lale-'50s dates fmd Washington 
working with many of the Empress of 
the Blues best-known vehicles. 
ArrangementJi are intelligent if 
somewhat glossy; Washington is in 
fine form. 

UT1TU0E 

PRODUCER Lairtude 

Ufaftt]ri«/H«s Huftic Gn>wp LSA 6004 

Vibraphonisl Craig Peyton and 
guitarist Ben Verdery combine for a 
new age date. Results are strong, and 
F^yton continues to prove himself an 
artist of broad tastes and versatile 
abilities. Label is new imprint from 
Moss Music Group. 



RON ESCHETE 
Chhstnus Imprtisnns 

PRODUCER B»J M*ti 
BaMi<)ndc*8T6267 

Although retail is usually inundated 
with hoHday music collections this 
lime of year, product flow has been a 
mere trickle. Guitarist Eschete's 
intelligent and smooth album is one of 
the finer new additions to the genre 
and should be a regular staple for 
seasons to come. 

RANDY BERN SEN 
Ho' Wasabi 

PRODUCER Randr BemMn 
Zabra/MCA ZEB-SB57 

Guitarist/ composer/bandleader 
strikes a sound between electric 
fusion and big band swing. Charts are 
energetic if predictable, but Bernsen 
and talented sidemen (including 
Wayne Shorter, Jaco Pastorius, 
Michael Brecker, and Herbic 
Hancock) pull it ofT. 

DAVID BECKER TRIBUNE 
Long Peter Madsen 

PRODUCERS David Brckof Trbune 
MCA 586S 

Fusion guitarist Becker leads a line 
trio that runs the gamut from bop to 
samba. But the sound of the band is 
definitely out of the MeUieny school, 
and the results are uniformly strong. 



GOSPEL 



THE KINGSMEN 
Stand Up 

PRODUCERS: Jim HamM & Eldndgv Fox 
Rlveruni RO 3998 

Nobody does Southern gospel any 
Iwtter than the Kingsmen, and they 
do it best live. This album, recorded in 
Nashville at Opryland. gives a solid 
dose of the live and lively group. Best 
cut is "Stand Up," which is a remake 
of the country hit by Mel McDaniel. 



CLASSICAL 



TCHAIKOVSKY: PIANO CONCERTO NO. 1 
Barry Douglas. London Symphony Orchestra, 
Slatkin 

RCA 570B-RC 

An auspicious debut recording that 
brings new life and excitement to a 
sometimes tired warhorse. The 
Tchaikovsky Competition gold 
medalist has the necessary fingers 
and temperament. Slatkin keeps pace, 
and the engineers provide impressive 
sound. A PBS telecast of the 
competition this month will prod 
consumer attention. 

STRAtlSS: LIEDER (INCLUDING 'MALVEN") 
Jessye Norman, Geoffrey Parsons, Piano 

Phmpt416 298 

The opulent voice, superbly 
controlled, and capable of the most 
subtle nuance, captures and pins 
down attention throughout 20 well- 
chosen songs. Inclusion of "Malven," 
the much-publicized last song Strauss 
penned, adds points to a set that 
already holds a strong commercial 
edge. 

DVORAK: CELLO CONCERTO/TCHAIKOVSKY: 
VARIATIONS ON A ROCOCO TKEME 
Mstislav Rostropovich, Boston Symphony 
Orchestra, Oiawa 

Erato NUM 75282 

Rostropovich puts aside baton for 
bow. momentarily, to demonstrate 
beyond cavil that he is still the master 
most other cellists need to measure 
themselves against. A full-blooded 
and passionate rendition of the 
Dvorak and a performance of the 
"Rococo Variations" that startles with 
its easy virtuosity. 
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evieivs 



SINGLES 



NEW & NOTEWORTHY Highlights 
nru- and developing acts worthy of 
attention and other releases of 
special interest 

PICKS Records with the greatest 
chart potential 

RECOMMENDED Records with 
potential for significant chart 
action 

Singles appropriate for 

more than one format are revietiYd 

in the category with the broadest 

audience 

All singles commercially amilable 

in the U.S. are eligible for renew 

Send singles for rviiew to: 

Nancy Erlich. Billboard 

1515 Broadway 

New York. N.Y. 10036 

Country singles should be sent to: 

Billboard 

U Music Circle E. 

Nashville. Tenn, S720S 



AHiMlvd L<oo. ASCAP/BMI 

MCA 52925 ( 1 2 mcft wnnn iIk) madabk. 

MCA 23678) 

R&B-styled disco-pop from the 
"Running Scared" soundtrack. 

LOOK UP It's Alright With Me <3 52) 

PflOOUCERS Mylon LeF»vre. Joe HttOy. Oku R»y. 
Ed OvGarmo 

WRITERS D K«r. E DvGarmo. M LaFwr* 
PUBLISHERS Angffi Band. BMI D«IB. ASCAP 
CBS Aaaocialad ZS4-06378 

Springsteen-^pe rock v6rit*. 



POP 



BOSTON We're Rudy (3:49) 

PRODUCER Tom SchoU 
WRITER T. Scholi 
PUBLISHER: HKhiaway Hits. ASCAP 
MCA 529B5 

Second chapter in the power pop 
pioneers' comeback, following the No. 
1 "Amanda"; band's fluid but forceful 
style remains a hard rock staple. 

MADONNA Open Your Hurt (4 12) 
PRODUCERS MaOonna, Patrick Leonard 
WRITERS. Madonna. Gardrvcf Cole. Peter Ralelson 
PUBLISHERS: WB/Bleu Chsgue/Webo Girl/Ralefun. 
ASCAP/Wa(t>er Tamenane/Dor9fk)/BerTui. BMI 
Sin 7-26508 <c/o Warner Bro« ) ( 1 2-i(Kh vefiwn 
atM> avaitable, Sira 0-20S97) 

Third "True Blue" single's disco beat 
and tinkly synths reclaim the 
"Madonna sound" that has been doing 
nicely for other artists on the Hot 100. 

UONEL RICHIE Ballerira Giri (3:35) 

PRODUCERS. Lnnd RKhle. 
S»mn Anthony CarmtctiMH 
WRITER L Ricl>ie 
PUBLISHER Brochman. ASCAP 
Motown 1873MF 

Innocent love lyric set to music-box- 
style arpeggios, for pop, black, and 
AC; on the flip,"Deep River Woman" 
(featuring Alabama) covers the 
country base. 

COREY HART Can't Help Fslling In Uve (3 24) 

PRODUCERS PtuI Chapman. Corwy Hart 
WRITERS Creatore. Perrolli. Weiss 
PUBLISHER: GUtfyv ASCAP 
EMI America B.8368 

A departure from his usual original 
material; creditable re interpretation 
of the Elvis oldie is more thoughtful 
than showy. 



KATCBUSH Eiperimenl IV(4:19) 

PRODUCER: Kale Buih 

WRITER Kale Bush 

PUBLISHER: Scretn G«mvEMI. BMI 

EMI America B-8363 

Behind ethereal, dreamy swirls of 
sound, a story line worthy of Stephen 
King. 

KIM WILOE Say You Realty Want Me (3 55) 

PRODUCERS Rod Tempenon, D^h Rudolph. 
Bruce SwMtien 

WRITERS 0 SemtMllo. D Rudolph. O Spencer Jr 
PUBLISHERS: Unicity/No Pa>n No Gain/Dtchiebifd/ 
Honoylooh/ April / MOM/ UA/ Blackwood/ 



BLACK 



PHYLUSHYHAN Uvins Alt Atone (3 i6) 

PRODUCER DeilcrWaniel 
WRITERS Wansel. Gambte. Bigg^ 
PUBLISHERS Downiiairs C'indffi. BMI 
Philadelphia Inleraallonal B-50059 (c o Capiiol) 

Jazz, blues, and dance-pop meet in the 
r&b diva's follow-up to "Old Friend"; 
strength and style that approach the 
immediacy of live performance. 



BEAU WILLIAMS Don't Be Gone To Stay (4 40) 

PRODUCERS Beau W.IMmi. Larry Ball 
WRITER Beau WilUams 
PUBLISHERS: Ensign/Beau Williams. BM) 
Capitol 6-5653 

Downtempo r&b beat ballad. 

NAYOfiE Good Things Come To Those Who Wait 

(4:25) 

PRODUCERS: Andy "PamJa" Tripoli. Crwch Ange 
WRITERS A Tnpoli. B Khozourl, Billy C. 
S. Abbadelto 

PUBLISHERS Amt>er Pa is/Diuo Fever/ 
Panda, ASCAP 

The Fvver SF 1910 (I 2 ifKh rcvwwedOcI 25) 



THOMAS A TAYLOR 
Love And Affection (5:47) 

PRODUCERS Thomai & Taytw 
WRITERS: Lamar Thomas. Judy Taylor 
PUBLISHER: Thom/Tay. BMI 
Thom/Tay T/T-008 ( 1 2-inch single) 

Trance-inducing reggae backbeat 
underscores calm, firm 
performances by New York duo. 
Contact: 212-753-2673. 

M.C. HOLIDAY The Gjcci Man (5 S3) 

PRODUCERS Sam Jacobs Sf . Sam Jacobs Jr 

WRITERS H A Ncdd. J Pemberlon Bey. 

S. Jacobs Sr.. S Jacobs Jr 

PUBLISHERS: Ambet Pasi/DiSCO Frvcr/ 

Sam Jacobs. ASCAP 

The FeMf SF 813 (12-inch single) 

Snooty character gets his 
comeuppance; excellent performance 
by Slick Rick-inHuenced monologist. 
Contact: 212-582-6900. 

GEORGIA Believe In Me (3 40) 

PRODUCER Hon Spencer 

WHITER flonnld Spencef 

PUBLISHER: Captain Black. BMI 

RCA 5059-7-R < 1 2->nch version also available. 

RCA 5772-1-RD) 

Pop-oriente<l beat ballad has an 
appealing, diffident naivete. 

CYNDIPHIUIPS Sacrifice (3 44) 

PRODUCER: Host VanneDi 

WRITERS. R. Vannelli. Ed Grenga 

PUBLISHERS: Rocfcwood/Grenga 

AltanUc 7 89346 (1 2.inch reviewed Oct 1 B) 



DEMISE USALU 

What's Going On In My House (4 02) 

PRODUCERS Tom Cooch. Woll Stephenson 
WRITERS. George Jackson. Denise LaSalle 
PUBLISHERS: Malaco/Ordena. BMI 
Malaco MAL2131 

Quiet, steamy rhythm ballad. Label 
based in Jackson, Miss. 

BILLY NEWTON-DAVIS Right Beside You (3 16) 

PRODUCER: David Bcndeth 
WRITERS: B Newton Davis. J Feeney. T Thomey 
PUBLISHERS: April. ASCAP/ Blackwood, BMI 
ColumbU 38-06380 

Personable singer in energetic 
pop/dance production. 

NORMAN DOZIER 

Trouble In Paradise (Red Bear) (3 46) 

PRODUCERS: Norman Doner. Jack Dsugherly 
WRITERS N Doner, M fish. M Walson. H Lord 
PUBLISHERS Ian Jordan 'Monlorey Jack/ 
Hook Line & Smger/Ron Lord. BMI 



AttMibc 7^9337 

High-voiced tenor's many overdubs 
evoke the Andrews Sisters in 
Minneapolis. 

TURBO-Z PraxberT«8Clitr(4:iS) 

PRODUCER Wiikam C Bmndi 
WRITER Eugene J Byrom 
PUBLiSHEft Macota. BMI 
MacoU MRC-0938 ( 1 2 ir>ch ungte) 

New-wavish synth track, rootsy r&b 
material. ContJict: 21;M69-5821. 

SHEBA Love Potion (4 44) 

PRODUCER Of Yo*k 

WRITER Of York 

PUBtlSHtR: York, ASCAP 

Yorti'a VRC-7R6-37 (12 Irxh single) 

IVppv. purring soul-disco. Contact: 
71H^m-4.J17. 

BUCKEYE POLITICIANS 
Ride On The Rhythm (3 59) 

PRODUCER Leon Robinson 

WRITERS Jay Almon. Larry Almon. Bill Almon. 

Ronald farthing 

PUBLISHER Ton Won. ASCAP 

MacoU/S T.R. Productions MRC 0946 

(12 inch single) 

Mellow r&b; nice use of unison vocals 
and spacy drone. Contact: 
213-169-5821. 

PRIVATE JOY Coolin Out (5 07) 

PRODUCER Leon Haywood 
WRITER Matthew Davii 
PUBLISHER Jim Edd. BMI 
Ev«|tm EJ. 1982 (12 inch single) 

C-ompetent dance-soul ensemble. 
Contact: 213-292-3452. 

BRUCE GRANT I'm Still In Love With You (3 49] 

PRODUCER Feltoo Pilate 
WRITER Ray M.les 
PUBLISHER A Pitts. ASCAP 
Mwota MRC-0958 ( 1 2 inch single) 

Conventional sweet-soul ballad. 
ContJict: 21:M69-5821. 

NEIGHBORHOOD CREW 

Face To Face (With The Music) (4:30) 

PRODUCERS Josh Tiachlman. Tony Killem 
WRnER Josh Trschtman 
PUBLISHER Le Vir Cap. BMi 
Foraal FROOl (12-inch smgle) 

Manhattan-based indie bows with 
white rap'n'metal quartet; like a civil 
Beastie Bovs. Contact: 212-947-9847. 



COUNTRY 



JUICE NEWTON 

What Can I Do WHh My Heart (3 34) 

PRODUCER. Richard Landis 
WHITER: Otha Young 
PUBLISHER On The Music, BMI 
RCA 5068^7-R 

Thought-provoking lyrics undergird 
spare instrumentation in an intense 
and throbbing lament about loss; 
pensive and powerful. 

ED BRUCE Quietly Crazy (3 03) 

PROOLKERS Ed Bruce, Blake Mevii 
WRITERS: Mentor Williams. Steve Cropper 
PUBLISHERS Cavmson. ASCAP/ Tapadero. BMI 
RCA 5077-7 R 

Lively instrumental opening prods 
Bruce Into an uptemiw mode in this 
ode to the virtues of relaxing at home 
oneK)n-one. 



STATLER BROTHERS Forever (2 S3) 

PRODUCER. Jerry Kenendy 
WHITER: J Fortune 
PUBLISHER Statler Brothers, BMI 
Mercury 888 219-7 (c/o PolyGram) 

Sweet Strings and the group's reliable 
vocal blend should make this an easy- 
listening hit; new Statler Jimmy 
Fortune tackles most of the lead. 

RONNIE Mcdowell 

Lovin' Thai Craiy Feelin' (2 42) 

PRODUCER Buddy Kitlon 

WRITERS Ronn.o McDowell, Joe Meador. Bill Conn 
PUBLISHERS Iree/Slrawberry Lane, BMI 
MCA/Curb 52994 

McDowell's first ballad single in 
memory finds him giving a workout to 
his falsetto and the higher part of his 
natural baritone. 



iERRY REED 

You CJn't Get The Hen Out Of Tms (3 05) 

PROOOCtR Ch^ Young 
WRITERS J H«]|«y. J Slattond 
PUBLISHERS Tre«. E•g^te«n Grand BMI ASCAP 
Caprtol »5»ftO 

Reed is wild as ever on this Texas-size 
slice of whimsy; fine Western swing 
background. 

TOMWOPAT The Rock And RoU Of Love (3 35) 

PRODUCER Jerry Crulchlietd 
WRITERS Bob McOrft. CharW BUch 
PU8LISHCRS JackArtdBril R»nt*f Bob/ 
ClUppeU Swemty Manof ASCAP 
CHI Ametka B^B364 

A heavily charged |K)p production, 
from the rock guitar solo-s to the 
elevated, iHjjuiriented vocals. 

DENNIS R0B8INS 

Loni Gone Lonesome Blues o 24) 

WHIltR Hank Wtllams Sr 

PUBLISHERS AcufI Rose Opfyland Hirtam. BMI 

MCA 52987 

A Hunk Williams sonji sung in the 
Hank Williams style reinforces the 
traditionalist movement in countr)' 
music. 

BAUABAND Suddenly Sinfle (247) 

PRODUCER Bwddy Killen 
WRITERS Mdi 0 Barrm, Troy Seals 
PUBLISHERS Tree. BMI/WB/Two Sons. ASCAP 
Compleal CP 163 (c o PMyGram) 

Earnest, believable vocals recite the 
pain and problems attendant to a 
marital breakup. 

HENRY LEWIS 

I'm So Happy You're Gone, Booik (3:07) 

PRODLKER rwl listed 
WRITER CH Lewis Jr 
PUBLISHER Henry, BMI 
Burgundy 1011 

Humorous song with a who-needs- 
you-anyway lyric. Contact: NSD, 
Nashville. 

DAVE DANIELS I'm Home Raisin' ChiMren 
(She's Out Raisin' Hell) (3 10] 

PRODUCER Gary Chase 
WRITERS J. Wachbnl. C Hall 
PUBLISttER^ Hanchette. BMI 
Htgh Sky HS-lOOOl 

A classic and amusing turnaround 
finds hubby "making beds and 
feeding kids/While she's out getting 
down." 

JOHN PATRICK Nights Uke This (3 20) 

PRODUER Waynp Hodg«s 

WRITERS D Knutson. J Barlow. E Hunnieult 

PUBLISHERS TapadefO'VoungBeau' 

Cawtssofl. BMI 'ASCAP 

Timetlar 2385 

Patrick makes his case for nights of 
good love. CoiiUct; 615-244-1028. 

HANK CHANEY Valley W Tears (2 46) 

PRODUCER Mike Borchella 

WRITCRS Anioine Domirto, Dave Bartholomew 

PUBLISHER CBS Unarl, BMI 

CMI HC-05 

Remake of Fats Domino's hit has 
plenty of New Orleans Havor. Label 
based in Nashville. 



DANCE 



FIVE STAR Ml Say Iks (5 5?) 

PRODUCERS Busier Pearson. MKhaH Jay 
WRITERS M Jay, M MorrtM 
PUBLISHER Copyright Control 
RCA 5921-1-RD II 2 inch single, 
7<ifsch reviewed Nov 29) 



FINE YOUNG CANNIBALS (6 20) 

PRODUCrnS Jerry Harrison, Fine Toung Cannibals 
WRITER P Shelley 
PUBLISHER Vifgin Nymph, BMI 
MCA/I.R.5. 23707 (12-iry:h single. 
7 irKh revwwed Mov 15) 

CURK SISTERS Time Out (4 ?S) 

PRO(XJCERS Nofben Putnam. Twmkie Clarh 

WRITER Sieve Wenger 

PUBLISHER PE Velvet. ASCAP 

Rejoice SP-12217 (c^o AAM) (12 inch smgte) 

Gospel act goes for Tramaine-style 
crossover, and its church-inspired 
fervor translates just fine; catch the 
chords on those backing vocals. 



OINGOBOINGO Pain (7 02) 

PROOLKERS Oarsny Elfman. Steve Barteti 
WRITER D Eltman 
PUBLISHER Little Maestro. BMI 
MCA 23696 (1 2 inch smm) 

Notably zany band fits obsession and 
goofiness to a booming bass drum. 

CHE Be My (Powerstation) (9 06) 

PRODUCERS fals Comet Adrian Sherwood. Che 
WRITERS Cbe Fats Comet 
PUBLISHER APB 

Logartiythm Ut tOOS < 1 2 inch single) 

Hard beats uf the cut-and-paste 
school, concocted by the folks that 
brought you "Stormy Weather." 
Contact: 212 925-9599. 

REAL THING Yoo To Me Are Everythinc (6 05) 

PRODUCER Ken Cold 
WRITERS Km CoW. Micky Denne 
PUBLISHER Screen Gems EMI 
UacoU/PatoM MRC-0953 ( 1 2HrKl> tmgte) 

This "decade remix" of the "7(5 disco 
favorite became a lop five pop hit in 
Britain this year; minimally updated. 
Contact: 213-469 

DARYLHALL Foolish Pride (7 24) 

PROOUCtRS Daryl Hall. David A Stewart. 
Tom -T Bone ■ Wolk 
WRITER Daryl Hall 

PUBLISHERS Haltowed HaH/Red r«0twor1>. BMI 
RCA $74S-I-RD(1? inch single. 
7 irKh reviewed Oct 1 8) 

STEINSKI & MASS MEDIA 
Wc'H Be Right Back (S 1 7) 

PRODUCERS Steve Stetn. David 0 Ognri 

WRITER Steve Stem 

PUBLISHER Bang ^oom, ASCAP 

4lli k B'way eWAY-434 ( 1 2 inch single) 

Hip-hop pa-sliche uf TV commercials. 
("nnUicl; 212-477-H00(). 

CHUBBY CHECKER & THE WILDCATS 
Read You Uke A Book (S 40) 

PRODUCER Bun Conrad 

WHtlER t Thompson 

PUBLISHERS Bright Sea fun Key, ASCAP 

Sea Bright PAL 7 1 21 ( 1 2 inch smgle) 

Twislmasler's huge jwrsonality 
dominates jtoppy. homemade-sounding 
dance song. Coiiuict: 201-842-261H. 

MINERVA Love CompeituUon (5 30) 

PRODUCER Hon Rogers 
WRITERS R Rogers S David Hull 
PUBLISHER Ice Monkey, BMI 
Blue Chip PAL-7 1 17 ( 1 2 inch single) 

Breathy vocals over bottom-heavy 
diseo/r&b track. ConUcU 212-529- 
2600. 

CHRIS PAUL FEATURING THE VOICE OF DAVID 
JOSEPH Eipanswns '86 < ? 40) 

PRODUCER Clwis Paul 

WRIIER Chris Paul 

PUBLISHER Cosmic Echoes. BMl 

4lh & B'teay BWAY-430 { 1 24nch Single) 

Largely instrumental dance track 
incorporates jazz and dub elements. 
Conlacl: 212-477-8000. 

NICK JOHN Planet Nine (6 55) 

FVOOUCER Nwk tohn 
WRITFH Nick Jolui 
PUBtlSHI R Masculine. DMI 
Megalone MT 142 (12 inch vingte) 

Hi-NRG synthpop. (Contact: 
41 5(12 1-7475 



BILLBOARDS 
INTERNATIONAL 
BUYER'S GUIDE 
1987 edition 

The WtorlUwidc Music and 
Video Business to Business 
Directory S60 (includes 
post,(ge and handling) 

Order Your Copy Now! 

CALL TOLL-FREE 
800-223-7524 

|ln New librk Slate 212 764-7579) 
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Compiled from a national sample of retail store 
and one-stop sales reports and radio playtists aotict 
pRoay f M r«y»G»wir»i lawl 4 □(siBfloTwcmaCL 


CD 


4 


7 


12 


♦ * NO. 1 * * 

THE NEXT TIME 1 FALL l^jtrioo™. ♦ PETER CETERA WITH AMY GRANT 

MfJWAl"iA.N„ AifMli- ' . JMTKW, MWMR BAOS / 7SS97 


2 


1 


4 


14 


YOU GIVE LOVE A BAD NAME 

H(»r--r!*i-.-. J J. f . 1. -tMUORAOOUn 


♦ BON JOVl 

MtRCUrrv B84 9S}T POIVCAAM 


CD 


5 


a 


8 


HIP TO BE SQUARE 

Hi> ■ : ^ r. V. iBQeSOnSHOmRHUWIS) 


♦ HUEY UWIS 8. THE NEWS 

CHRYWIS430&S 


CD 


1 


9 


12 


THE WAY IT IS ♦ BRUCE HORNSBY & THE RANGE 

„...,^.-.- 'tffllBMOfVaeY) RCAS023 


CD 


10 


16 


11 


WALK LIM AN ESYI^IM 


• BANGLES 
coEuMttAM^nr 


s 


6 


6 


13 


WORD UP 

[ (I, It > 'i i "A/ ikMOfI 1 JCIMNS) 


• CAMEO 

ATEANTA ARTIS1S B84 413 7/POlVGftAM 


CD 


II 


13 


10 


EVERYBODY HAVE FUN TONIGHT 


• WANG CHUNG 

GfffCN /.^BMZ'VIAIVCRIinOS 


1 


2 


1 


13 


HUMAN 

1 JAM T I f WTS ( t tlADfBS ■ T tfWS) 


• THE HUMAN LEAGUE 


9 


9 


10 


10 


LOVE WtLL CONQUER ALL 

, ,M ■ ■ Adu. MA' ■ ■ t'- !■( CWtl.GPmUNGAWIS) 


♦ LIONEL RICHIE 

MOTOWN 186« 


(To) 


12 


15 


10 


TO BE A LOVER 


♦ BILLY IDOL 

CHW»?J>n>i4 30?4 


OD 


16 


21 


6 


NOTORIOUS 

ft*fl»tT.ftr,tlUW*NrAHIAN(I*TlOfi RHOOCS ttflOM) 


♦ DURAN DURAN 
CAPlta 564B 


a 


3 


3 


10 


TRUE BLUE 

UAOOUKKS BRAT iUMOhHK % BHAT) 


♦ MADONNA 

Slfit 7-?a59l/WAflW£RB«OS 


CD 


15 


19 


10 


STAND BY ME 

JUntHMSTQlllRCBCMNG JU^CR MSIOUf R} 


♦ BEN e. KING 

AILAHtIC 7 89361 


14 


7 


2 


II 


AMANDA 

I VK<X/fr VHTH /) 


BOSTON 

MCA 52756 


OD 


17 


23 


8 


SHAKE YOU DOWN 

i, Ajiii'>i 1 11. kutunij 


♦ GREGORY ABBOTT 

COLUMBIA 3806191 


® 


19 


22 


9 


DON'T GET ME WRONG 


♦ THE PRETENDERS 

S4R{ 7 28630/WARNERBROS 


OZ) 


21 


27 


9 


C'EST LA VIE 

ASADKIMPtlOWMtltVtNtVIl MJKINXDMG) 


♦ ROBBIE NEVIL 

MANHATTAN 5004 7 /»« AMERICA 


11 


13 


5 


17 


TAKE ME HOME TONIGHT 

H/IIOI MO«r(Ml{lyDN f'VAlt PSPtCTOH IGRf£NW04.jaARRYJ 


♦ EOOIE MONEY 

COLUMCIA 38 06231 


19 


22 


24 


II 


(FOREVER) LIVE AND DIE ♦ ORCHESTRAL MANOEUS'RES IN THE DARK 

^ »ur.UL <OMD > A&W VWGIN 2a/2 A&M 


(S) 


33 


45 


3 


WAR ♦ BRUCE SPRINGSTEEN & THE E STREET BAND 

OSPWiNGSItEh ilANDAUC PI01K1N (« "iT'" 'W, r, ismiTI i-l LHi COlUMe>A 7-2557 


(ID 


27 


35 


e 


* * * Power pick/sales ♦ * * 

CONTROL ♦ JANET JACKSON 

IJ*MTl(WT,0>*ARflT.>Il lUWS JjAUkSOKl AAM 287J 


(2) 


24 


30 


8 


YOU KNOW 1 LOVE YOU . . . DONT YOU? 

AMAHOtNCIlXJNtSl 


♦ HOWARD JONES 

ElEHIRA 7 69b)2 


® 


25 


32 


7 


IS THIS LOVE 

HHeVTSOW r SUUIVAN (J PtirHIK- 1 SUtllVAM) 


♦ SURVIVOR 

SCOITIBROS 4 06391 EPK: 


24 


14 


11 


IS 


I'LL BE OVER YOU 

10I0<SIW*IHCH, NGOOCWUMI 


♦ TOTO 

COLUMBIA 38-06280 


(D 


26 


28 


14 


WILD WILD LIFE 

lAllUNGKAOStOBVWrtl 


♦ TALKING HEADS 
SME 7-?S639''WARNLRBnOS 


(D 


28 


34 


6 


LAND OF CONFUSION 

GtraSIS H PAOCIiAM <A BANKS. POXLlNS. MmmCRFOROl 


GENESIS 

ATLANTIC 7-09336 


(g) 


30 


3« 


7 


LOVE IS FOREVER 

WeiUTHWAITLB J EASTMOW (W eftAlHWAlIC B EASIMOTA. OOCtANl 


♦ BILLY OCEAN 

JIVE 9540/A(n$IA 


(D 


31 


37 


6 


VICTORY 

H Bl 1 1 .1 B M C .HOOl. A THC GANG (R BELL J TAYLOA) 


♦ KOOL & THE GANG 

MERCURY 880 074.7;POl ygRAM 


29 


18 


12 


13 


THE RAIN 

VHEll n SJMMOW^, <V HE n 1 


♦ GRAN "JUICE " JONES 

PET JAM 38fl6?»X0LUM6tA 


(D 


35 


40 


7 


THE FUTURE S SO BRIGHT. 1 GOTTA WEAR SHADES 

DKWfiri-". (''MAI > irjAi 


♦ TIMBUK 3 

IRS 5?940 MCA 


(S) 


38 


42 


6 


SOMEDAY 

tVAKANCt tOlA^ ItGER J VAAUUCEI 


♦ GLASS TIGER 

MAMHAHAN 50048'tMI AMERICA 


32 


20 


20 


11 


FREEDOM OVERSPILL 

R T IIELMAN & WirmOOO (S WtNVlOOO. G FLEMtNC. J HOOKEfn 


♦ STEVE WINWOOO 

rSlAND 7 7859S-WARNERBROS 


33 


36 


38 


8 


FOOLISH PRIDE 

D lUEl ,D A STtWAHl.E WXA (DHAU) 


♦ DARYL HALL 
RCA 5038 


(D 


40 


47 


6 


ALL 1 WANTED 

An-mru i-;MAi<jt smorH) 


♦ KANSAS 

MCA 52958 


(S) 


39 


43 


7 


YOU BE ILIIN" 

" iii'uJSlMMaWSJMimuRWMlIE) 


RUN-D.M.C. 

PWOfllC 51 19 


3e 


23 


14 


17 


1 DIDN I Ml AN TO TURN YOU ON 

11 , , Ai> : . 1 ...p', III Wrti 


♦ ROBERT PALMER 

ISLAND 7 9«37 ATLANTIC 


OD 


45 


54 


6 


COMING AROUND AGAIN 

loiiNl-n I.IA.Nt i.MA-JNBUmilCSMON) 


CARLY SIMON 

AHtSTA9S25 


(D 


SO 


69 


b 


AT THIS MOMENT 

MIAAUII III VIHAI 


BiaY VERA & THE BEATERS 

RHINO 74403 


(S) 


44 


52 


10 


FOR TONIGHT 

I Al 1 •- Ml)N/«Al IPGEOnCt. OPAC*ICI| 


NANCY MARTINEZ 

AILANTIC 789371 


® 


42 


SO 


6 


GOLDMINE 

H PT im* lA r,(X IMARH. B RCttRTS) 


♦ THE POINTER SISTERS 

RCA 506; 


41 


37 


39 


10 


WELCOME TO THE BOOMTOWN 

nsHyir.(wnDiiArif>AAin niiiTKi ii'.) 


♦ DAVID i DAVID 

A&M ?8bt 


(42) 


49 


59 


6 


FALLING IN LOVE (UHOH) 

1 tSIIIAflJH ilMRMIH JOAIDO R VKiM 


♦ MIAMI SOUND MACHINE 
EPIC 34 06352 


® 


51 


61 


5 


TASTY LOVE 

riAuMlNCl (PtAURfNCt.f JACKSON) 


♦ FREDDIE JACKSON 

CAPITOL 5616 


44 


34 


18 


IS 


TRUE COLORS 

riAUIlHl f^!;i ITKEILY BSnV«tRG) 


♦ CYNDI LAUPER 

PORTRAII 37 06247 £PtC 


® 


54 


72 


3 


TWO PEOPLE 

1 URiTiiNttaimii N cinu 


♦ TINA TURNER 

CAPlTOt 5644 


4« 


32 


26 


12 


WHAT ABOUT LOVE 

RC1AVISIAMAM4) 


♦ TIL TUESDAY 

IPK 34 06289 




53 


66 


4 


THIS IS THE TIME 

PHAMONE (U XKM 


♦ BILLY JOEL 
COtLfMSIA 38-06526 


(D 


55 


62 


6 


TOUCH ME (1 WANT YOUR BODY) 

1 AM («>• n 1.1 HAtO'i , I M t vt J AStHOP, PQ KWRIS) 


♦ SAMANTHA FOX 
JtW 1006 RCA 


49 


29 


17 


14 


EMOTION IN MOTION 

1 >A<.l<l ',R^> A<,iKR( UtlUM(ROCASEK) 


♦ RIC OCASEK 

Gtf f [N 7 2861 7,^*HHtH BROS 




56 


64 


S 


TALK TO ME 

■^DWNKAAIl H IN MUWtn 1 GOIDE. PIO»l 


♦ CHICO OEBARGE 

MOICWN 1858 



it 


3$ 


Sa 


z 

°s 

*5 


TTHI 

WWOUCER (S0»«;W»IIER) 


ARTIST 

lABEl A NUMBER DiSTRlBUTmG LABEL 


OD 


NE¥ 




1 


* * ♦ HOT Shot Debut * * * 

OPEN YOUR HEART • MADONNA 

MArX)WlAPlIOAtAr^)lMAO(y*tA C.CXE PRATEiSQ*,! SJfit 7 ?eSOa WAflNf R BROS 


dD 


67 


— 


2 


♦ ♦ * POWER PICK/AIRPLAY * * * 
CHANGE OF HEART ♦CYNOI LAUPER 

CLALU'I" iV.-i M'itlA»W [.lAUPlHj PORTRAIT 37 0643 1 




4t 


52 


8 


NAIL IT TO THE WAU 


♦ STACY LATTISAW 

MOTOAN 1859 


® 


57 


70 


5 


STAY THE NIGHT 

M5i«rtEt BOMRL KlfWtBORR DGPAGE) 


• BENJAMIN ORR 

ELEHTHA 7 61506 


S5 


43 


31 


20 


ALL CRIED OUT ♦ LISA LISA & CULT JAM WITH FULL FORCE 

TUII ro«CE null r(w:(i COIUMBIA 38 05B44 


(D 


61 


73 


4 


WILL YOU STILL LOVE ME? 

DfOSTEHlDfOSrER. TKf ATfl: H BASAIN) 


♦ CHICAGO 

WARNER6ROS 7 2S513 


® 


65 


79 


4 


YOU GOT IT AU 

DPChVEll DRWXINIRMOIMES) 


THE JETS 

MCA 52968 




60 


76 


4 


STOP TO LOVE 

1 VANOMOSS M HAIEH (I VANOROSS, N AOOERIET.JR | 


• LUTHER VANDROSS 

EPIC 34 06523 


S9 


41 


29 


17 


SWEET LOVE 

M JPOTrtU (A BAKER I A JOHNSON C S'AS) 


• ANFTA BAKER 

ELEKTRA 7 69557 


(D 


79 


96 


3 


KEEP YOUR HANDS TO YOURSELF 

JGll>MAN IDBAIRO) 


♦ GEORGIA SATELLITES 

ELEKTRA 7 69507 


® 


76 




2 


LOVE YOU DOWN 

READY FOR THE WORlOC SRANKXA ffA RllEY.JR ) 


♦ READY FOR THE WORLD 

MCA 52947 


CD 


NEW^ 


1 


WE'RE READY 

TSCMOt2{TSatOLi) 


BOSTON 
MCA529S5 


«3 


63 


65 


7 


CRAZAY ♦ JESSE JOHNSON (FEATURING SLY STONE) 

J JO»«SON (J JOHNSON) ASM2a78 


64 


46 


48 


7 


DONT STAND SO CLOSE TO ME '86 

L UTHAM IHt POl_ICE (SIINGI 


♦ THE POLICE 

A&M 2879 


6S 


69 


74 


6 


GOIN' TO THE BANK 

D LAMBERT J SMITH (D LAMBERT, AG01DA4ARK. E GOLOE) 


• COMMODORES 

POLYOOH885 358 7 POLYGRAM 


® 


74 


92 


3 


HEARTACHE AWAY 

CSANOEO«OISCOO*RANI 


DON JOHNSON 

EPIC 34 06426 


® 


77 


77 


5 


NOBODY'S FOOL 

AX)HNSaK£iEEH) 


• CINDERELLA 

MERCURY 884 851 7 POLYGRAM 


® 


75 


86 


4 


THORN IN MY SIDE 

0 A STEWART (D EOSTER, STEWARTJ 


♦ EURYTHMICS 

RCA 5058 


® 


78 


87 


4 


SOME PEOPLE 

HPAOGHAM P YOUNG 1 KEAIEY (P YOUNG. 1 KEWIEY) 


♦ PAUL YOUNG 

COLUMBIA 38 06423 


70 


70 


83 


4 


MIAMI 

9 SEGER A PUNCH (8 SEGERl 


BOB SEGER & THE SILVER BULLET BAND 

CAE^TOt5658 


(S) 


88 




2 


BIG TIME 

D lA7*OiSPGA9fl1EL (PGABRIEL) 


PETER GABRIEL 

GEEEEN 7 28503'WAHNEP BROS 


72 


59 


49 


9 


LADY SOUL 

PeUNEnARCHUDACOfFIMMOmtN) 


THE TEMPTATIONS 

GORDY 1856 'MOTOWN 


® 


91 


98 


3 


FRENCH KISSIN 

S JU5ThU74 (C LORRC) 


DEBBIE HARRY 

GEEEEN 7 28546 WARNER BROS 


74 


52 


33 


15 


TYPICAL MALE 

I BRITTEN a BRITTEN. G LYLE) 


♦ TINA TURNER 

CAPITOl 5615 


75 


58 


46 


12 


MIDAS TOUCH 

R CAUOWAV.MItWIGHT STAR IB WATSON. J WILLIAMS) 


♦ MIDNIGHT STAR 

SOLAR 7 69S25.EIEKTRA 


® 


NEW^ 


1 


BALLERINA GIRL 

L RICHIE.) CABMICHAEL ILRICHIE) 


LIONEL RICHIE 

MOTOWN 1873 


77 


64 


44 


18 


WHEN 1 THINK OF YOU 

J JAM T LEWIS <J HARRIS IIL T LEWIS, J JACKSON) 


♦ JANET JACKSON 

AAM 2855 


78 


47 


25 


12 


1 AM BY YOUR SIDE 

PCHAPWA'ir HAWf (C HARr> 


• COREY HART 

EMI AMERICA 8348 


® 


NEW^ 


1 


I'LL BE ALRIGHT WITHOUT YOU 

SPERWY ("i F^Rfi' II AIN NSCHON) 


JOURNEY 
COLUMBIA 384)6101 


N 


68 


57 


13 


CANT WAIT ANOTHER MINUTE 

R JBURGESMSSl'iWiL^At. Pli-iIEH) 


♦ FIVE STAR 

RCA 14421 


81 


81 


84 


4 


STRANGLEHOLD 

PMCCAWt'.f Y H PAOCHAM (MCCARTNEY. STEWART) 


• PAUL MCCARTNEY 
CAPITOL 5836 


82 


80 


63 


22 


DONT FORGET ME (WHEN I'M GONE) 

J VAILANi:E (Cl ASS IIGEB. J VALLANCE) 


• GUSSTK5ER 

MANHAHAN S0O37. EMAAMCRICA 


83 


83 




2 


EVERY BEAT OF MY HEART 

BEZRWltRSTlWAITI K SAVlGAR) 


• ROD STEWART 

WAftWR BROS 7 28625 


® 


93 




2 


CAUGHT UP IN THE RAPTURE 

M JISJWEIL IGGLENN DQUANOEHl 


♦ ANITA BAKER 

ELEKTRA 7 69511 


85 


86 


94 


3 


THAFS UFE 

I TEMITEMAN (DKAY K GOflOOM) 


♦ DAVID LEE ROTH 

WARNER BROS 7 28511 


BS 


62 


56 


18 


A MATTER OF TRUST 

PHAMONE 18 JOEL) 


♦ BILLY JOEL 

COLUMBIA 38 06108 


® 


97 




2 


THE BEST MAN IN THE WORLD 

RNEVISON (BARRY, WRSON WILSON, ENNIS) 


ANN WILSON 

CARTOL 5654 


® 


NEW^ 


1 


1 NEED YOUR LOVING ♦ THE HUMAN LEAGUE 

J JAM ULAl'iiH IJAviS J I'AWI'IS III, I LEWIS DEIl ANO, LRICHeV,OWlUIAMS) A&M 2S93 


® 


95 




2 


I'M NOT PERFECT (BUT I'M PERFECT FOR YOU) ♦ GRACE JONES 

N »ODi:iL(Tb (G JUNES E) WOOlEY) MANHAHAN 5005? EMi AMERICA 


® 


92 




2 


BRAND NEW LOVER 

SIOCK-AnKEN WAILRMAN (DEAD OH AL(Vt) 


♦ DEAD OR ALIVE 

EPIC 34 06374 


® 


94 




2 


ITS NOT YOU. irS NOT ME 

KBC BAND.) BO^LAN J GAINES {V STEPHENSON. P BHOWN) 


KBC BAND 

ARISTA 9526 


® 


NEW^ 


1 


GRACELAND 

P SIMON (P SIMON) 


♦ PAUL SIMON 

WARNER BROS. 7 28522 


93 


71 


51 


22 


TWO OF HEARTS 

J ST JAAIES (J MITCHELL SGAILW. TGHEENC) 


♦ STACEY Q 

ATUNTIC 7 89381 


® 


NEW^ 


1 


JIMMY LEE 

N M WALDCN (N.M WALOEN, J COHiN, PGIASS. A L WALDEK) 


♦ ARETHA FRANKLIN 

ARISTA 1 954 6 




73 


58 


IS 


SOMEBODY'S OUT THERE 

MCLlUKIHEMMin MLEVINE,G»4(XIHE) 


♦ TRIUMPH 

MCA 52898 


® 


NEW^ 


1 


FACTS OF LOVE 

E ROG£HS,C STUflKEN,J LOEIBERiC STUftLEfA E ROGERS) 


JEFF LORBER FEATURING KARYN WHITE 

WAf»NCR BROS. 7 28588 


® 


NEW^ 


1 


SUBURBIA 

J MENDELSSOHN (TtNNANT. LOWE) 


♦ PET SHOP BOYS 

EMI AMERKTA 8355 


98 


82 


75 


19 


STUCK WITH YOU 

HUEY U WIS & NEWS (f HAYES. H LEWTS) 


♦ HUEY LEWIS & THE NEWS 

CHRYSAt IS 43019 


99 


72 


55 


8 


HEARTACHE ALL OVER THE WORLD 

GDUtttEONiE JOHN (1 lAUPlN) 


♦ ELTON JOHN 

GEEEEN 7 28578 WARNER enOS 


100 


66 


41 


U 


JUMPIN' JACK FLASH 

KRICHAPDS (M JAGGER RlCHJUTDS) 


♦ ARETHA FRANKLIN 
ARISTA 1.9S28 



C 3 Products Mith th« gr«alrvl iiiptay 4tKl uitcj gams thi% wm>k • Videoclip avAilability • Recording Industry Assn. 01 America (RIAA) certiticstion for sales of 1 miltion units A RIAA ccrtiticalion tor sales ol 2 million units 
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a When I think of the road we're traveling on, 
I wonder what's gone wrong. I can't help it. 
I wonder what's gone wrong, ff 

—Paul Simon, American Tune. 



HOT 100 
SINGLES SPOTLIGHT 

.-1 irerk-ly look behind the Hot 100 with Michael Ellis. 

As THIS COLUMN APPROACHES its first birthday, it is an appropri- 
ate time to review the methodology for the Hot 100 chart. We get a lot 
of questions on this subject, so here goes. 

The hot 100 chart ranks records according to a combination of 
sales and top 40 radio airplay reports. The radio panel consists of 222 
top 40 stations that report their full playlists to Billboard every week; 
the retail panel consists of 200 contacts. A conl^ict can be one indepen- 
dent mom-and-pop store, a local chain of several stores, a regional 
chain, a large national chain with hundreds of outlets, or a one-stop 
where smaller stores and juke-box operators buy their records. 

The 200 RETAIL contacts reporting to Billboard represent thousands 
of individual store locations around the country. Because the dealers 
vary so widely in sales volume, five weighting categories have been es- 
tablished, with the largest national chains and eligible one-stops receiv- 
ing five times the weight of the smallest individual stores. There are 
three intermediate weight categories. 

Each retail contact is called once a week and asked to report 
its SO best-selling single records, with jioints applied in reverse order 
(30 points for No. 1, 29 points for No. 2, on down to one point for No. SO). 
The points are then multiplied by the weight of the outlet, and all re- 
ports are added together. At this point, the dealers are rotated so that 
164 of the 200 are used for the chart — although every account is called 
every week. 

The 222 TOP 40 radio stations reporting to the Hot 100 chart supply 
their weekly playlists, and, as in the case of stores, the radio stations 
are separated into five categories (platinum, gold, silver, bronze, and 
secondary, in order of descending size). The radio reports are tabulated 
in the same manner as the store reports, except that all radio stations 
are used for the chart every week. 

All records receiving reports are ranked in order of total points, 
and the top 100 finishers make up the chart that week. After the rank- 
ing i.s complete, bullets are awarded to those records that make signifi- 
cant gains in total points from the previous week. Different point gains 
are required for bulleLs in different areas of the chart, with the most 
points required in the top 10. Chart jumps do not determine bullets. The 
record below the top 20 with the largest gain in sales points becomes 
the Power Pick/Sales; the Power Pick/Airplay designation goes to the 
largest airplay point gainer below the top 20. 

The billboard Hot 100 chart radio and retail panels are updated 
when necessary to reflect changes in the retail or radio marketplace. 
The latest retail panel is effective with this week's chart. 



FOR WEEK ENDING DECEMBER 6, 1986 



3illbcx3rd' 
HOT 100 SINGLES ACTION 



RADIO MOST ADDED „ew 

222 RtPOmtRS ADOS 
MADONNA OPEN YOUR HEART sire 130 
BOSTON WE RE READY mca 90 
CYNDILAUPER CHANGE OF HEART pouibaii 61 
LIONEL RICHIE BALLERINA GIRL moiown 54 
JOURNEY I LL BE ALRIGHT WITHOUT YOU coiumbia 48 
Radio Most Added is a weekly national compilation ol the five records most added to the) playlists 
ot ttie radio stations reporting to Billboard. Retail Breattouts is a weekly national indicator ot 
ttiose records with signilicant luture sales potential based on initial market reaction at the retail- 
ers and one-stops reporting to Billboard The full panel ot radio retxirters is published periodical- 
ly as changes are made, or is available by sending a sclf-addrcsscd stamped envelope to: Bill- 
board Chart Dept.. 1515 Broadway. New York. N Y. 1 0036 



TOTAL 

ON 
143 

94 
134 

54 

51 



RETAIL BREAKOUTS 



199 REPOR1ERS 

G.SATELLITES KEEP YOUR HANDS TO YOURSELF eicktra 
THE JETS YOU GOT IT ALL uka 

BILLY VERA & THE BEATERS AT THIS MOMENT rhino 
BRUCE SPRINGSTEENS, THEE STREET BAND WAR coiuueiA 
THE POINTER SISTERS GOLDMINE rca 



NUMBER 
RCPORTINi: 
23 
21 
21 
IS 
18 



T Copyright 1 986 by Billt>oard Publications. Inc. No part ot this publication may be repro- 
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, 
mechanical, photocopying, recording, or otherwise, without the prior written permission ot the 
publisher. 



It's obvious to us that tliese folks who 
find rock and roll l>Tics so shocking and 
disorienting have never seen our book, 
Radio Eyes.'' 

If tliey had, they'd get a chance to see 
rock l>Tics for what tliey really are: poems 
that speak tlie trutlis about our lives. Often 
disturbing tiutlis at that. 

It's not supposed to be comforting, for 
example, tliat some people in America can't 
live where Uiey want, a situation addressed 
in Ste\'ie Wonder's powerful Cash In Your 
Face on page 92. Or that the s(x:ial classes 
are drifting further apart, the position for- 
warded by Frank Zappa in his \nolent 
More Trouble Every Dm 
(page 80). Or that' 
silly prejudices 
still exist, as Rand\' 
Newman proves in 
his often-misiiii- 
derst<K)d Short 
People (page 63). 

Is your boy- 
friend gay? That's 
the thorouglily mod 
em question posed in Johnny Are Yoit Queer? 
(page 37). What happens to people wiio take 
too many drugs? Grace Slick shows us the 
unhappy results in Lather (page 72). How 
would your lifestyle change if war comes? 
Da\id B\Tne gives a vivid prediction in Life 
Diiri>ig Wartime (page 91). Uo you have to 
choose between loving America and leaving 
her? That's the theme of Paul Simon's patri- 
otic American Tune (page (50). And how does 
it feel when your own daughter betrays you? 
Bob Dylan and The Band's Richard Manuel 
explore the love beneath tlie pain in 
Tears of Rage (page 31). 

On and 
on Radio 
Eyes goes, 
page after 
page of this 
remarkable 
poetry. 






lliere are songs of 
heartbreak 
miatAFool 
Believes), 
songs of soar- 
ing love {Piece 
Of My Heart) 
and songs of in 
destructible hope 
(John IxMinon's 
Imagine). Forty- 
sLx works in all, 
by most every major songwriter from Leiber 
and Stoller (o Sting and David Bowie. All of 
- \them interpreted visually by the 
, ,. i worid's top illustrators, tlie 

. same artists whose work you 
see on LP jackets, greeting 

cards and movie posters. 
We first ])ublished 

.Radio Eyes back in 1983, 

> long before the current con- 
Iroversj' erupted over nick 
Ijiics. We published it as a 

labor of love, thinking we 
were merely presenting a pretty art book. 
(It's pretty all right: The Swiss design maga- 
zine, CtR APHIS, devoted two entire pages 
to Radio Eyes in its \9H'\ annual.) 

But little did we realize how relevant 
and useful our little book would become. Our 
most optimistic hope is that by the time 
tliese 
would-be 
censors 
finish read- 
ing Radio 
Eyes, they 
will come to 
understand 
what tlie 
rest of us 
know al- 
ready: K(K'k lyrics are, in fact. Art. And not 
even with the noblest of intentions do Amer 
icans familiar with llie Bill of Rights interfere 
with something so precious. 





RADIO EYES is available by phone and mail 
order only. $14.95 + $3.00 postage and han- 
dling. CA residents add 6 1/2% sales tax. Make checks pay- 
able to the Galliard Press. Phone orders: (213) 271-8698, 24 
hours. Mail orders: The Galliard Press, 8939 Keith Avenue, 
Suite 1, L.A., CA 90069. Allow 2 weeks for X-mas delivery. 



Radio Eyes includes the work of liiil Simon • Boh Dylan • Sling • Dand liyme • Randy Newman 'James Taylor 
John and Michelle Phillips • Chuck Berry • Kenny Lnggins • Frank Zat>pa • Sleuie iibiuler • Michael McDonald 
Grace Slick • John Lennon • Roger Waters • Ray Davies • Eric Clapton • .Alice Cooper • Stephen Stills • Ellon John 
Bcmic Taupin • Brian Wilson • Christine McVie • David Croshy ' Elvis I'resley • Daryl Hall and John Gates 
Hoyt ,4jrtoH • Hoyi's Mother Mae Boren Axton • Otis Redding • Steve Cropper • Tom Johnston • Delmra halt 
Jerry Leiber and Mike Stoller • David Bowie • Lou Reed • Van Dyke liirks • Joe Jackson • .And More 



AiTwrwan Tbnr c VfT.\ hy IW Siiwifl t',f<) aiih pcrmii,i..n 



c lUHti Thi.- Calli/ird I'a'ss 
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Freddie Jackson 




A 



W hen Freddie Jackson's 
'TLisU'Love" 
replaced his 
jLLSt A Little Bit More" 
(duet witli Melba iVIoore) 
as Billboards 
Numl-)er 1 R&B single, 
it was the first time iii 
26 years that an artist 
replaced liimself at the 




s simply the greates 



Tile William MorrLs Agency 

is proud to be a part of 
the 1986/1987 "Ta.st\' Love" 
Worldwide 
Freddie Jackson Ti)ur. 



SCI. WtlllJiii Morris Ajtwlia <21J)90.< l«iJ6 wvv.mtM Hii>li I'ri'dmiii (JI^ISHJ lOOS 
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Biilbood HOT 100 SALES & AIRPLAY. 

A ranking of the lop AO singles by sdlos dnd aif piay. respectively, with relerence to each title's composite position on the num Hot 1 00 Singles Clurl. 





?l 


SALES 

TITLE 


ARTIST 


S£ 




I 


rOU GIVE LOVE A BAD NAME 




BON JOVI 


2 


2 


2 


WORD UP 




CAMEO 


5 


3 


fi 


THE NEXT TIME 1 FAU 


PETER CETERA WITH AMY GRANT 


I 


^ 


4 


HIP TO BE SQUARE 




HUEY LEWIS & THE NEWS 


3 


5 




THE WAY IT IS 


BRUCE HORNSBY (, THE RANGE 


4 


{ 


3 


HUMAN 




THE HUMAN LEAGUE 


g 


■J 


11 


WALK LIKE AN EGYPTIAN 




BANGLES 


5 


g 


g 


LOVE WILL CONQUER ALL 




LIONEL RICHIE 




9 


13 


EVERYBODY HAVE FUN TONIGHT 




WANG CHUNG 


; 


10 


10 


TO BE A LOVER 




BILLY IDOL 


10 


11 


15 


STAND BY ME 




BEN E. KING 


13 


12 


16 


NOTORIOUS 




DURAN DURAN 


11 


13 


i; 


SHAKE YOU DOWN 




GREGORY ABBOTT 


15 


14 


5 


TRUE BLUE 




MADONNA 


12 


15 


19 


C EST LA VIE 




ROBBIE NEVIL 


17 


16 


7 


AMANDA 




BOSTON 


14 


17 


20 


DON'T GET ME WRONG 




THE PRETENDERS 


16 


18 


14 


TAKE ME HOME TONIGHT 




EDDIE MONEY 


18 


19 


21 


(FOREVER) LIVE AND DIE ORCHESTRAL MANOEUVRES IN THE DARK 


19 


20 


36 


WAR BRUCE SPRINGSTEEN & THE E STREET BAND 


20 


21 


12 


I'LL BE OVER YOU 




TOTO 


24 


22 


27 


CONTROL 




JANET JACKSON 


21 


23 


25 


WILD WILD LIFE 




TALKING HEADS 


25 


24 


34 


VICTORY 




KOOL i THE GANG 


28 


25 


29 


YOU KNOW 1 LOVE YOU ... DON'T YOUI 


HOWARD JONES 


22 


26 


33 


LOVE IS FOREVER 




BILLY OCEAN 


21 


27 


32 


IS THIS LOVE 




SURVIVOR 


23 


28 


28 


THE FUTURE'S SO BRIGHT. 1 GOTTA WEAR SHADES TIMBUK 3 


30 


29 


18 


THE RAIN 




ORAN -JUICE' JONES 


29 


30 


22 


FREEDOM OVERSPILL 




STEVE WINWOOD 


3? 


31 


37 


LAND OF CONFUSION 




GENESIS 


26 


32 


31 


WELCOME TO THE BOOMTOWN 




DAVID t, DAVID 


41 


33 




SOMEDAY 




GLASS TIGER 


31 


34 




TASTY LOVE 




FREDDIE JACKSON 


43 


35 


24 


WHAT ABOUT LOVE 




■TIL TUESDAY 


46 


36 


39 


YOU BE ILLIN' 




RUN.D.M.C. 


35 


37 




ALL 1 WANTED 




KANSAS 


34 


38 




FOOUSH PRIDE 




OARYL HALL 


33 


39 


23 


1 DIDN'T MEAN TO TURN YOU ON 




ROBERT PALMER 


36 


40 




COMING AROUND AGAIN 




CARLY SIMON 


37 



c«5 

£s 


5* 


AIRPLAY 

TITLE ARTIST 


HOI h; 
POSlTif 




7 


THE WAY IT IS 


BRUCE HORNSBY & THE RANGE 


4 


2 


2 


THE NEXT TIME 1 FALL 


PETER CETERA WITH AMY GRANT 


1 


3 


5 


HIP TO BE SQUARE 


HUEY LEWIS & THE NEWS 


3 


4 


9 


EVERYBODY HAVE FUN TONIGHT 


WANG CHUNG 


7 


5 


11 


WALK LIKE AN EGYPTIAN 


BANGLES 


5 




g 


YOU GIVE LOVE A BAD NAME 


BON JOVI 


2 


7 


1 


HUMAN 


THE HUMAN LEAGUE 


8 


g 


g 


LOVE WILL CONQUER ALL 


LIONEL RICHIE 


9 


9 


3 


AMANDA 


BOSTON 


H 


10 


4 


TRUE BLUE 


MADONNA 


M 


11 


10 


WORD UP 


CAMEO 


6 


12 


13 


TO BE A LOVER 


BILLY lOOl 


10 


13 


14 


NOTORIOUS 


DURAN DURAN 


11 


14 


15 


SHAKE YOU DOWN 


GREGORY ABBOTT 


M 


15 


16 


STAND BY ME 


BEN E KING 


13 


16 


17 


DONT GET ME WRONG 


THE PRETENDERS 


IE 


17 


19 


YOU KNOW 1 LOVE YOU ... DONT YOU? HOWARD JONES 


22 


18 


22 


IS THIS LOVE 


SURVIVOR 


23 


19 


24 


LAND OF CONFUSION 


GENESIS 


26 


20 


12 


TAKE ME HOME TONIGHT 


EDDIE MONEY 


li 


21 


26 


CONTROL 


JANET JACKSON 


2\ 


22 


25 


CEST LA VIE 


ROBBIE NEVIL 


17 


23 


28 


WAR BRUCE SPRINGSTEEN & THE E STREET BAND 


70 


24 


23 


(FOREVER) LIVE AND DIE ORCHESTRAL MANOEUVRES IN THE DARK 


19 


25 


27 


WILD WILD LIFE 


TALKING HEADS 


25 


26 


29 


LOVE IS FOREVER 


BILLY OCEAN 


27 


27 


31 


VICTORY 


KOOL 1. THE GANG 


28 


28 


18 


I'LL BE OVER YOU 


TOTO 


24 


29 


33 


SOMEDAY 


GLASS TIGER 


31 


30 


32 


FOOLISH PRIDE 


DARYL HALL 


33 


31 


21 


THE RAIN 


ORAN - JUICE- JONES 


29 


32 


35 


THE FUTURE'S SO BRIGHT. 1 GOTTA WEAR SHADES TIMBUK 3 


30 


33 


20 


FREEDOM OVERSPILL 


STEVE WINWOOD 


32 


34 


37 


GOLDMINE 


THE POINTER SISTERS 


40 


35 




AT THIS MOMENT 


BILLY VERA t THE BEATERS 


31 


36 


38 


ALL 1 WANTED 


KANSAS 


34 


37 


40 


FALLING IN LOVE (UH OH) 


MIAMI SOUND MACHINE 


42 


38 


39 


YOU BE ILLIN' 


RUN D.M C. 


35 


39 




OPEN YOUR HEART 


MADONNA 


SI 


40 




COMING AROUND AGAIN 


CARLY SIMON 


37 



HOT 100 SINGLES 

BY LABEL 


A ranking of distribultng labels 


by the number ol titles tliey have 


on the Hot 100 chart. 


LABEL 


NO. OF TITLES 




ON CHART 


WARNER BROS. (6) 


16 


Gellcn (5) 




Sire (4) 




Island (1) 




COLUMBIA (10) 


11 


Orl Jam (1) 




A8.M (6) 


8 


A&M/ Virgin (2) 




CAPITOL 


7 


EPIC (5) 


7 


Portrait (1) 




Scolli Bros ( 1 ) 




MCA (6) 


7 


IRS (1) 




EMI AMERICA (2) 


6 


Manhattan (4) 




ELEKTRA (5) 


e 


Solar (1) 




RCA (5) 


C 


Jivc (1) 




ARISTA (4) 


5 


Jivc (1) 




ATLANTIC (4) 


5 


Island (1) 








Gordy (1) 




POLYGRAM 


8 


Mercury (3) 




Atlanta Artists (1) 




Polydor (1) 




CHRYSALIS 


3 


PORTRAIT 


1 


PROFILE 


1 


RHINO 


1 
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HOT 100 A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



mu 

(PuUittKf - bccflsini Ofg > 
ShKt Musk Disl 

» ALL CRIED OUT 

iWillculrn. BMI.'Mr' My'. eMI/C^iecri. BMI) CPP 
a AU I WANTED 

(Djniling I'jfloplc. BMI/Hjtd FoufM. BMI/Stiih 

bnnt BMIt 
14 AMANDA 

(HidcjKiy H-lv ASCAP) 
U ATTHISMOUtNT 

IHB. ASCAPyVfM Cru;. ASCAP) WBM 

;g balurina ciri 

(BfOCkmm, ASCAP) 
S' THE BEST MAN IN THE WORID 

iNol IrtWl 
71 BIG TIME 

iCholinf, BMI/Hxtden Piin. BMI) 
90 BRAND NEW lOVtR 

(UlclNXtnd, ASCAP/WB, ASCAP) WBM 
80 CAN7 WAIT ANOTHER MINUTE 

(Enwjtn, BMI/Boomers Hollieit. BMI/NjVbJ Prey, 

BMIl CPP 
U CAUGMT UP W THE MFTl/RE 

IWB. ASCAP/00, ASCAP/Silvei Sun. ASCAP) 
17 C EST LA VIE 

IMCA. ASCAP/Al£, flSCAP/Bug. BMI) WBM/MCA/ML 
U CHANCE or HEART 

iSlDtK And Mullfi, BMI/Reflla, BMI) 
37 COMING AROUND ACAIN 

iC eil. ASCAP.'Fjnwuv ASCAP) CPP 
n CONTROL 

(F^rle rffiie. ASCAPi WBM 
a CRAUY 

-ShockJileliw. ASCAP/Almo. ASCAP) CPP/ALM 
12 DCN7 rORCn ME {WHEN I'M CONE) 

(Ccfgemi [MI, ASCAP/Tign Shjidi, CAPAC/liviftg. 

BMI/Cjlypu) looni. PROC) WBM/CPP/ALM 
16 DONT GET ME WRONG 

(Hrnde Hou» ol Hi1vCh» Birdts) HL 
M DONT STAND SO CLOSE TO ME tS 

(Viicii), ASCAPl CPP 
4S EMOTION IN MOTION 

iLtlo. ASCAPl WBM 
83 EVERT BEAT Of MY HEART 

(Rod Sle*.ift. ASCAP/ Inleiiong USA, ASCAP/Btack 

liD-T ASCAP/Kevtti Simiar. ASCAP) WBM/CHAyKL 
7 EVERYBODY HAVE FUN TONIGHT 

iChonj, PRS/Wiint* Tjmetline, BMI/P*I Wo», 

flSCAP,'Chappell, ASCAP) WBM/CHA/HL 
96 FACTS OF LOVE 

(Mum Coip Of Armica. BMI/Bayiun Beat. BMI) 
41 FAIUNG IN LOVE (UH-OH) 



(Foraign Imported. SMI) CPP 
33 FOOLISH PRICE 

(HillonMd Hall. BMI/Red Ntlwvtk. BMI) CPP 

39 FOB TONIGHT 

(Pe;a/, PRO/Kuh Knh. CAPAC) 
19 (FOREVER) LIVE AND DIE 

(Vi((in, flSCAPt CPP 
3? FREEDOM OVERSPILL 

(f S Umiled. PflS/Ap<>l. ASCAP/ttot Utile Humberv 

ASCAP) CPP/ABP/WBM 
73 FRENCH KISSIN 

(Home down, BMI,.Thca>rlla PioluiKt, BMI) 
30 THE FUTURE'S SO BRIGHT, I GOHA WEAR SHADES 

iMambidJddi. BMt/l RS. BMI/CntMioiv ASCAPl 

65 COIN' TO THE BANK 

iTuntHfOfki. BMI/CiifM(i. BMI/Franne Gee, 
BMI/RiKhtunf. BMIr'Noiqurnl, ASCAP) CPP 

40 GOLDMINE 

(Norvnttd. ASCAP/BdMiertoooes, BMI) CPP 
92 CRACELANO 

(Paul Siman. BMI) 
99 HEARTACHE ALL OVER THE WORLD 

(InteriOf^E, ASCAPi CHA'HL 

66 HEARTACHE AWAY 
(Stone Dumond, BMI) CPP 

3 HIP TO BE SQUAM 

(Hulei, ASCAP) CLM 
8 HUMAN 

(Flylt lymi. ASCAPl WBM 

78 I AM BY YOUR SIDE 
(Lieiio. ASCAPl CPP 

36 I DIDNT MEAN TO TURN YOU ON 

(Flyle Tyme. ASCAP/Avaiil Gaidc, ASCAP) WBM 

SB I NEED YOUR LOVING 
(Flyle Tyme. ASCAP) 

79 I'LL BE ALRIGHT WITHOUT VOU 

(Rock Dog, ASCAP/Fiiuo M. ASCAP/Stieel Talk. 
ASCAP) 
24 m BE OVER YOU 

{RehlJkuI Veelv ASCAP/Calilotnij Phaje. ASCAPl 
WBM 

89 I'M NOT PERFECT (BUT I'M PERFECT FOR YOU) 

(Bfuce Woolley. ASCAP/Aptil. ASCAP/C^rxe >ones. 
ASCAP/DeShulflin. ASCAP i 
23 IS THIS LOVE 

(Easy Aelwn. ASCAP/^WB. ASCAP/Rude. BMI/Wamer- 
lameilw. BMI) WBM 

91 rrs NOT YOU. irs not me 

(Warner- TamerlaiM, BMI/CmI Du<le. BMt/Wdlen 
Home. BMI) WBM 
H JIMMY LEE 



(Gtatitude Shy. ASCAP/When Words Collide, 
BMI/BeMbor. BMI) 
100 JUMP1N- JACK FLASH 
(Abkco. BMI) CPP 

60 KEEP YOUR HANDS TO YOURSELF 
iNo SuKcndcf, BMI/Warnci-TamirlMB. 
BM)/£lektrtum. BMI) WBM 

72 LADY SOUL 

fDicam Dcatfij. ASCAP/BuctKi. ASCAP/Amla. 
ASCAPl CPP 

26 LAND OF CONFUSION 

lAnttiony SanAt. ASCAP/Phtlip Collins, ASCAP/Mctuel 
Ruthciloril. ASCAP/Hil And Run. ASCAPi WBM 

27 LOVE IS FOREVER 
(^omtia, ASCAPl HL 

9 LOVE WILL CONQUER ALL 

(Brotkmjn. ASCAP/Dy*l, BMI/Poopy s, ASCAP) 
CPf/CLM 

61 LOVE VOU DOWN 

I Music Cwp Of AmeiKJ. BM)/Olt BackSdMl. 

BMI/Wah On The Moon. BMI/Rcaity Fw The Wwhl. 

6MI./T;iiie Lou, BMI) MCA'Hl 
K A MAHER OF TRUST 

Ihwt. BMhCPP/ABP 
70 MIAMI 

iGuai. ASCAP) WBM 
7S MIDAS TOUCH 

IHip Inp. BMI/Midstar, BUli CPP 
S3 NAIL IT TO THE WALL 

iJobele, ASCAP/Peitecl PurKh, BMIt CPP 
1 THE NEXT TIME I FALL 

(Sin-Drome, BMI/BlMkwmd. BMI/Oiapp«ll. 

ASCAP;' Frei^i Suif. ASCAP] CPP/ABP/CHA/HL 
67 KOBOOrSFOOL 

iCKapfvll, ASCAP/Em. ASCAP) CHA/HL 
11 NOTORIOUS 

iCopyiigtit ControJ) 
SI OPEN YOUR HEART 

iWB, ASCAP/Bleu Disque, ASCAP/WetM Giri. 

ASCAP/ Ralclson, ASCAP/Bc<luv BMI/Ooralh). BMI 
29 THE RAIN 

(Del Jam, ASCAP) 
IS SHAKE VOU DOWN 

(Charkis family. BMI/AJIt Bee, BMI/GriUwII. BMI) HL 
69 SOME PEOPtE 

I April, ASCAP/ 1 (). PRS) CPP/ABP 
9S SOMEBOOY-S OUT THERE 

iTriumph. ASCAPl WBM 
31 SOMEDAY 

(Coleems EMI. ASCAP/Iiger Shards. CAPAC/lrwift. 

BMIfXalymo Toon/. BMI) WBM/CPP/ALM 



13 STAND BY ME 

(RigMsong, BMI/Tiio. BMI/ADT Enterprises. BMI) 

WBM/OtA'HL 
S4 STAY THE NIGHT 

(Oiangc Village. ASCAP) HL 
Sa STOP TO LOVE 

(April, ASCAP/Uncle Ronnie'i. ASCAP/OilUid. BMI) 

CPP/ABP 
81 STRANGLEHOLD 

IMPL ASCAPi MPL.'ML 
98 STUCK WITH YOU 

iHulei. ASCAPl CPP/CIM 
97 SURflURBIA 

iCtgi-. ASCAPTrn ASCAP --Vk gin. ASCAP) 
M SWEn LOVE 

iOki Brontpton Ro*d. ASCAPJobele. ASCAPi 

CPP, WBM 

11 TAKE HE HOME TONIGHT 

(C And 0, ASCAP/Atlon. ASCAP /Ctiappill. 

ASCAP/Kolher B«ftlu, BMI/Tiio, BMI/Warnn 

Tamerlane, BMI) CHA/HL 
SO TALK TO ME 

(Music Corp 01 Ameiicj, BMI.'Ffjniw Ge«. 

BMI/Riglilson|. BMt/Drl /wio. ASCAP/Sunwru 

Boomi. ASCAP/Arisla. ASCAP) CPP/MCA/CHA/HL 
ti TASTY LOVE 

(Busli Bi>rr»n', ASCAPl 
tS THArSLIFE 

(Bibo. ASCAP) HL 

47 THIS IS THE TIME 
(Jc«t, IMIl CPP/ABP 

61 THORN IN MY SIDE 

<RCA. BMI/RH Nrl«ork. BMIi CPP 
10 TO BE A LOVER 

(Ea\l Mciniihiv BMI/lrving. BMIi CPP/ALM 

48 TOUCH ME (t WANT TOUR BOOT) 
(/ixnba, ASCAP) 

12 TRUE BLUE 

(WB. ASCAP/Blw Oiwe, ASCAP/Webo C«t, 
ASCAP/Black Lnn. ASCAP) WBM 

44 TRUE COLORS 

(Denise Barry. ASCAP/Bilty Stembetg, ASCAP) WBM 
93 TWO or HEARTS 

<0n The Note. BMI/Bug, BMI/Tim Gieen. ASCAP/Fout 
Buddies. ASCAP) 

45 TWO PEOPU 

'Mfaie. PtrS/Alnio. ASCAP/WB. ASCAP) 
WBM/CPP.'AIM 
74 TYPICAL MALE 

iMyaif. PflS.'Almo. ASCAP/WB, ASCAP) 
WBM/CPP/ALM 



28 VICTORY 

t Delightful, BMIl 

5 WALK UKt AN EGYPTIAN 
<Ptti lnle'nalion.il. BMh CPP 

20 WAR 

(Slonc Agate. BMIl CPP 
4 THE WAY IT IS 

i/appo, ASCAP/Bob A Lew, ASCAP) CPP/CIM 
41 WELCOME TO THE BOOMTOWN 

./en 01 lni()uilv, ASCAP/48/11, ASCAP/Almo, ASCAPl 

CPP/ALM 
13 WE RE READY 

(HKlcawiy Wy ASCAPi 
« WMAT ABOUT LOVE 

(liile(»Mg-USA. ASCAP/Til lunet. ASCAP] CHA/Hl 
77 WHEN I THINK OF VOU 

iirilr 1,ii« ASCAP. WBM 
n WILD WILD llfl 

(Inilei. ASCAP> 

56 WILL YOU Smi LOVEMff 

(Ajf Beat BMI.Wariwi lamnlarte, BMI/Mm 
Coip Of Amcixa. BMI/Young Millwijui't Club, 
BMI'Waim Sptmp. ASCAPl WBM/MCA/ML 

6 WOflOUP 

(All S««ing Eye. ASCAP/PolyCrjm. ASCAP/Betln 
Days, BMl/pDl|«(am Songs, BMI) WBM 
3S VOUeEIUIN' 

iProlooni, ASCAP /Ruth Gfoove. ASCAPl 
2 YOU GIVE lOVt A BAD NAME 

'Bon Jwi, ASCAP/ Polyliram, ASCAP/A(hiL 
ASCAP Oei.rT>ob>lr. ASCAPi CPP/ABP/'WBM 

57 YOU COT IT AIL 
iHolmet Lme, ASCAPl 

22 YOU KNOW I LOVE YOU _ DONT VOUT 

(Howiid Jonn Ltd. PRS/Waintt limeiUM, BMI) 
WBM 



SHEET MUSIC AGENTS 

aie listed (or puno/vocal '.lieel music copies 
and may nol lepieseni mined toiio tights 

ABP Apnl Blackwood CPP Columbia Pictures 

ALM Almo HAN Hansen 

e-M Belwin Mills HL Hal Leonai(t 

B-3 Big Three IMM Ivan Mogull 

BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 

CLM Cherry Lane PLY Plymoulh 



CPI Cimino 



WBM Warner Bros 
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Big Record. Island Records executives meet wllh Shriekback In New York to 
discuss plans for the group's latest release, "Big Night Music." From left are 
band member Martyn Barker, vice president of marketing Jim Swindell, band 
members Barry Andrews and Dave Allen, label president Lou Maglia, director o( 
artist relations Kathy Kenyon, and Huge & Jolly Management's Hugo Burnham. 






Support Team. Columbia Records promolion staffers meet with Journey's Neil 
Sclion and Steve Perry. Tfie group members were in New York to promote their 
latest release, "Raised On Radio." In the back row are. from left, national 
promotion manager Linda Kirishjian. administrative assistant Eva Pfaff. 
promotion manager Lisa Wolfe. Schon. Perry, and administrative assistant Cathy 
Thiele. In the front row are promotion manager Chrissie Murray and 
administrative assistant Robin Solomon. 




Rain In L.A. PolyGram recording artists the Rainmakers are greeted backstage 
by fellow Mlssouhans Jim Wirl and Brian Coffman, members of the Los Angeles- 
based band Secret Life. The group took a break from its current tour with Berlin 
to perform a set at Club Lingerie. Pictured are. from left. Rainmaker Rich Rulh. 
Coffman and Wirl, and Rainmakers Bob Walkenhorst. Pat Tomek. and Steve 
Phillips 



Timeless Meeting. Songwriter Manlyn Bergman, left, greets GRP Records 
artist Diane Schuur during a reception to celebrate the release of Schuur's third 
album. "Timeless." Seated with Schuur is saxophone great Stan Getz. 





Crackdown Benefit. Atlantic Records chairman Ahmet Ertegun, third right, 
congratulates Crosby. Stills & Nash backstage following their recent 
perlormanco at the Crackdown Music Concert at New York's Madison Square 
Garden. Pictured are. Irom lett. personal manager Bill Siddons. Graham Nash. 
David Crosby. Stephen Stills, and concert promoter Bill Graham. 



Something Saxy. RCA/Novus 
recording artist James Moody, right, 
gets a warm welcome from pianist 
Michel Petrucciani after one of 
Moody's recent sets at the Village 
Vanguard in New York. Moody's first 
Novus release is "Something 
Special." 



Music Maker. Jules Shear, seated, meets with MCA Music executives to sign 
an exclusive co-publishing agreement with the company. Under the deal. MCA 
acquires Shear's hits "All Through The Night," recorded by Cyndi Lauper. and 
"II She Knew What She Wants." recorded by the Bangles. Standing, from left, 
are MCA Music vice president Danny Strick. Shear's manager Michael Lembo. 
MCA Music president Leeds Levy, senior vice president John McKellen. and 
creative assistant Susan Henderson. 
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Elton Hits New Heights 

Grand Tour Of Australia 



BY GLENN A. BAKER 

SYDNEY After his first rehearsal 
at the Brisbane Entertainment Cen- 
tre. Elton John retreated to his 
dressing room and wept. He later 
told some of his 101 backing musi- 
cians: "It's one of the most creative- 
ly emotional days of my life." 

John is back in Australia, his fa- 
vorite playground, for his seventh 
concert tour Down Under, the most 
ambitious and extravagant of his 
career. Suggested by promoter 
Kevin Ritchie. "Tour De Force" 
places the composer/performer on 
stage with a 13-man backing rock 
group and the 88-piece Melbourne 
Symphony Orchestra. 

The staging costs are being vari- 
ously quoted at between $2 million 
and $4 million, and it seems unlikely 
John will walk away with any per- 
sonal profit, even with ticket prices 
at $37 Australian ($24). The sumptu- 
ous Australia-designed stage set 
alone cost around $350,000. 

Sponsored by Qantas, Australia's 
national airline (which has involved 
itself in the past with sports, ballet, 
and opera, but never with rock), and 
the Australian Broadcasting Coq]., 
the 26-date extravaganza comes on 
the heels of John's 131-date world 
tour. It marks his first live perfor- 
mances with a symphony orchestra 
since 1973, when he presented one 
concert with the London Symphony 
Orchestra that left him disillu- 
sioned. "They were such snobs, 
making snide remarks during re- 
hearsal and giving about one quar- 



ter of their best," he recalls. 

The Melbourne Symphony's reac- 
tion is markedly different, as evi- 
denced by the round of spontaneous 
applause John received when he 
walked on board the chartered air- 
bus taking the troupe to Brisbane. 

Said players' committee president 
Simon Collins, a viola player: "The 
majority are delighted about the 
tour. It's like nothing we've ever 
done. Orchestras have a bad imago, 
that they only play stuffy old music 
to semi-elitist audiences, so this 
gives us a chance to reach a whole 
new audience." 

Intense preparations for the 
event saw James Newton Howard 
and Brad Decker working on ar- 
rangements earlier in the year. 
Howard, who has been associated 
with John since 1975. flew in two 
months ago to begin working with 
the orchestra, which he conducts. 

After arriving in Sydney with 40 
trunks of stage clothes, a valet, and 
a piano tuner, John hurled himself 
into two weeks of marathon re- 
hearsal sessions with his own band 
and the orchestra. 

"I haven't personally played clas- 
sical music for 21 years," he admits. 
"I've almost forgotten how to sight 
read. This is marvelous mental 
arithmetic. Wo all have to play 
much less in songs than we normal- 
ly would, to give each other room. 
'Those 101 musicians produce so 
much creative energy, we light up 
Australia." 



Restaurant Moves To Fill 
New Yoilc's Rock Club Gap 



BY JIM BESSMAN 



NEW YORK In response to the 
shrinking downtown Manhattan 
rock club scene, the centrally lo- 
cated Nirvana Club One Indian 
restaurant has launched a weekly 
series of music industry-targeted 
showcases and jam sessions. 

Promoter Frank D'Amico and 
showcase producer Alan Dranow 
are presenting The Nirvana 
Wednesday Showcase Scries, 
which spotlights two or three un- 
signed bands in search of record 
deals each week. The Thursday 
Night Music People's Party, orga- 
nized by D'Amico, features a mid- 
night jam with house band Nen'e 
Damage, which has already at- 
tracted sit-ins by the likes of Rick 
Derringer, Nile Rodgers, Billy 
Squier, Paul Stanley, Tommy 
Shaw, Jean Beauvoir, Kasim Sul- 
ton, and Carlos Alomar. 

"The New York City club scene 
has not been healthy in the last 
year," says Dranow. "New and 
up-and-coming talent needs a 
place to play, and a&r people have 
been complaining that there's no 
place to showcase because the 
smaller clubs being used really 
aren't designed for it. But our 



room is ideal." 

Taking up the lower floor of the 
two-level eatery/disco atop One 
Times Square Plaza, in the heart 
of midtown Manhattan, the show- 
case setting, according to Dranow, 
is "ven,' dead" soundwise, allow- 
ing for "recordlike" sound from a 
newly installed system valued at 
$25,000. 

The room's "natural deadness," 
says Dranow, comes largely from 
the white satin sheet wall cover- 
ings, which give Nirvana its ap- 
propriately heavenly look. 

Showcase night scheduling at 
the 850-capacity room gives the 
11:30 p.m. "prime slot" to bands 
specifically requested by label a&r 
staffers and other industry' execu- 
tives. "It beats the sterile environ- 
ments of showcase studios that 
are too small for more than 
friends and associates of the 
band," says Dranow. He adds that 
the later 12:45 a.m. slot is used to 
showcase recently signed label 
acts for the rest of the industry. 

He adds that Thursday night's 
"professional music industry jam 
sessions" serve an important func- 
tion in providing a relaxed atmo- 
sphere for both established and 
developing artists. 



Calendar 



Weekly calendar of trade shows, 
cotiiTntiofis, award shows, semi- 
fiars, and other notable erents. 
Send infonnation to Calendar, 
Billboard, 151S Broadway, Xew 
York. ;V. ): mi6. 

DECEMBER 

Dec. (). National Academy Of 
Songwriters' (NAS) Second Annu- 
al Salute To The American Song- 
writer, Beverlv Theatre, Ixts Ange- 
les, Calif. 213-463-717H. 

Dec. H, The American Cancer 
Society's (ACS) 7th Annual Trib- 
ute Dinner In Honor Of Clive Da- 
vis, Century Plaza Hotel, Los An- 
geles, Calif. 213-;j!H)-H7()B. 

Dec. 13, The 18th Annual AMC 
Cancer Research Center Humani- 
tarian Award Dinner In Honor Of 
Elliot (Goldman. Park Avenue Ar 
mory, New York. 212-757-(i-l(». 

Dec. 18, International Radio & 
Television Society (IRTS) Christ- 
mas Benefit, Waldorf-Astoria, 
New York. 212-867-6B50. 



JANUARY 

,Ian. 5, Dynasty Records' Rap- 
per's Rap-Off Finals, Atlanta Civic 
Center, Atlant^t. Anthonv Stenson. 
404-792-3812. 

,Ian. 8-11, Consumer Electronics 
Society (CES) Winter Show, Las 
Vegas, Nev. 202-457-4919. 

Jan. 21, Rock And Roll Hall Of 
Fame Foundation Second Annual 
Induction Dinner, Waldorf-As- 
toria, New York. Christopher John- 
son, 216-621-3300. 

Jan. '26-30, MIDEM '87, Cannes, 
France. 21'2-967-7600. 



FEBRUART 

Feb. 10-13, Performance Maga- 
zine's Seventh Annual Summit 
Conference, Fairmont Hotel, New 
Orleans. Shellv Brimacombe, 817- 
338-9444. 

Feb. 13-17, National Association 
Of Recording Merchandisers 
(NARM) Convention, Fountain 
Bleu Hotel, Miami, Fla. 609-424- 
7404. 

Feb. 19-21, Country Radio 
Broadcasting Inc. Seminar, Opry- 
land Hotel, Nashville. Frank Mull, 
615-327-4488. 



^ JNew. 
Companies 



International Talent ProducerH 
Ltd., a concert consultant and artist 
management firm, formed by Joe 
Meachum. Company will specialize 
in totiU production of concerts, in- 
cluding advertising and marketing 
strategies. 4832 Park Road. Suite 
136, Charlotte, N.C. 28209; 704-523- 
3073. 

SRP Sound Production, a music 
production and management compa- 
ny, formed by James Edward Brat- 
ton Jr. and Delores R. Drewry. First 
releases are "Falling In Love" by 
Sybil and "You And Me Tonight" by 
Dcja Vous. Currently working on 
Kelly Charles Project. 159 New St. 
New Brunswick, N.J. 08901; 201- 




Royal Recordings. Meeting m London to discuss upcoming releases on MCA 
Classics' Black Line label are, from loll. Ivor Schlossborg. managing diroclor ot 
Innovative Music Productrons Ltd.; Andre Previn. music director and conductor 
of the Royal Pfiilharmonic Orchestra; tan MacLay, managing director ol the 
RPO; and Tom Shepard. vice president o( classical and theatncal. MCA 
Records. Under a newly signed agreement with RPO Records, Black Line will 
release four new recordings per year 



Liitelines 



BIRTHS 

Girl, Margaret Jane, to Tim and 
Ann Walters, Oct. '20 in Chicago. He 
is a district supervisor for Camelot 
Music. 

MARRIAGES 

Keith Cahoon to Nancy Ray, Oct. 
30 in Tokyo. He is general manager 
for Tower Records in Japan. 

DUTHS 

Ronald "Ron" Condon. !>9. of dia- 
betes mellitus, Nov. 4 in Atlant4>. He 
was director of marketing and sales 
for Atlanta International Records 
Inc. He is survived by his wife, 
Mary, and six children. 

Stephen l^evine, .'^7, of cancer, Nov. 



9 in New York. He was an agent in 
the music department of The Wil- 
liam Morris Agency. He is survived 
by his father and a sister. 

David Cruse, 38, of a blood clot in 
the brain, Nov. 12 in Philadelphia. 
The drummer/songwriter/pcrform- 
er, known as "Dawud Abdul Ra- 
sul," was the son of the late Theo- 
dore "Teddy" Cruse, drummer with 
the Duke Ellington orchestra. Da- 
vid Cruse performed with the Del- 
phonics and wiLs a studio nmsician 
in Philadelphia for many years. He 
is survived by his wife, Claudette, 
his mother, five brothers, two sis- 
ters, a son, and two daughters. 



EXECUTIVE TURNTABLE 

(Continued from page 4) 

York. Slie was with Columbia Kecord.s. 

Kda (tuleno is ap[)ointed publit'ity director for (JrcenwoTKi-McFaden Inc. 
in Nashville. She will hv working with artists [jee (ireenwood and David 
Slater. 

Willard Alexander Inc., a Ix)k Angeles'based booking agency, names 
Steve Cooper abd Mike Gardner co-directors. Cooper was with the compa* 
ny for the past eight months. Gardner was head of his own managment 
firm. 



Hawaiian Suit Settled 



NEW YORK Five music publish- 
ers have agreed to a final settle- 
ment in a coj)yright infringement 
action against a Hawaiian record 
company and distributor. 

Under a consent judgment en- 
tered in Federal Court in Honolulu 
by Judge Harold M. Fong, Hula 
Records and Kona Kai Distribut- 
ing C"o. have admitted liability for 
copyright infringement, according 
to The Harry Fox Agency, the mu- 
sic publisher agent and collector 



of mechanical royalties. The com- 
panies have also agreed to pay 
$4.'),000 in damages and royalties 
and $20,000 in attorneys' fees. 

The plaintiffs — Famous Music. 
Milene Music, Cranitt- Music, Cri- 
terion, and Acuff-Rose Publica- 
tions — had alleged infringement 
of such copyrights as "Blue Ha- 
waii," "Blue Darlin'," "Whistle 
Song (Noenoenani)," "No Place 
Like Hawaii," and "Pearly 
Shells." 
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ARTIST 

lABIi A MUMeERDtSTRVUTWG LAaiL (SUG LIST PfhCt)* 


TITLE 










* * No. 1 ★ ★ 






55 


S2 


41 


35 


VAN KALEN A3lWUVCReR0S 25394(8 98) (CO) 


5150 


CD 


1 




2 


BRUCE SPRINGSTEEN BRUCE SPRINGSTEEN & THE E STREET BAND 1975 19B5 




56 


56 


S6 


6 


HOWARD JONES {l£ktra 60499 IB 98) (CO) 


ONE TO ONE 


2 


2 


1 


8 


BOSTON MCA61M(9 9fl) (CO) 


THIRD STAGE 




57 


48 


37 


16 


R.EJI4.IR5 5783 MCA(B98) (CO) 


LIFE'S RICH PAGEANT 


3 


3 


2 


13 


BON JOVI MUKURV BM764 I.IHXnMAM (COt 


SLIPPERY WHEN WET 




® 


70 


78 


10 


TIMBUK 3 IRS/MCA 5739 MCA (8 98) 


GREETINGS FROM TIMBUK 3 


1 


4 


3 


13 


HUEY LEWIS li THE NEWS o«irs«usov 4ism lan 


FORE! 




59 


58 


42 


7 


ALABAMA RCA 5649 R 1 (8 98) (CO) 


THE TOUCH 


® 


10 


11 


25 


BRUCE HORNSBY li THE RANGE • qu lai sm <■ ni KOI 


THE WAY IT IS 




60 


55 


48 


20 


THE MONKEES • THEN «, NOW 

AH1SIAA198417I9981 (Cm 1 HtM 5. «U»» . 


. THE BEST OF THE MONKEES 


« 


6 


7 


13 


PAUL SIMON • WWMDBIIOS 2S«47 19 W) (CO) 


GRACELANO 




61 


61 


62 


5 


BERLIN (itIHNGH524121 WARNtR BROS IB 98) 


COUNT THREE AND PRAY 


7 


5 


5 


IS 


LIONEL RICHIE A3M0TcmN6lsM(9W) (CDi 


DANCING ON THE CEILING 




62 


45 


35 


14 


TRIUMPH MCA 5786(8 98) (CO) 


THE SPORT OF KINGS 


CD 


1 


i 


5 


BILLY IOOLc>«YSAiisov4isi4 


WHIPLASH SMILE 




® 


75 


93 


6 


GEORGIA SATELLITES aiKHU 60496 (8 98) 


GEORGIA SATELLITES 


9 


7 


4 


10 


CYNDI LAUPCR A pomiuit on 4031 3/tnc icoi 


TRUE COLORS 




64 


60 


60 


5 


WAS.P. CAPnOL ST 12531 (8 98) 


INSIDE THE ELECTRIC CIRCUS 


® 


11 


IS 


II 


CAMEO • ATIANIA MimiS 830 76S 1 irtXrOIUM ICO) 


WORD UP 




65 


62 


59 


S 


ALICE COOPER MCA 5761 (8 98) 


CONSTRICTOR 


11 


12 


10 


21 


MADONNA A^^jRT 7^442 WUmtRBflOS |99S) (CO) 


TRUE BLUE 




® 


68 


85 


5 


SURVIVOR sconi Bros ^cbs assocjaieoi2.40457/eph: 


WHEN SECONDS COUNT 


12 


9 


6 


11 


TINA TURNER A CAPITOl PJ 12S30(9 98} (CO) 


BREAK EVERY RULE 




67 


64 


52 


55 


MIAMI SOUND MACHINE A CPic m 40i 3i icO) 


PRIMITIVE LOVE 


OD 


IE 


16 


34 


ANITA BAKER A tUKTRA 60444 (B 98) (CO) 


RAPTURE 




68 


63 


54 


12 


ORAN "JUICE" JONES OEFJAM/COtUMBlA BFC 403e7/COLUN81A 


JUICE 


14 


IS 


14 


26 


RUN.O.M.C. A^nKKU 121 r (8 98) (CO) 


RAISING HELL 




69 


71 


65 


89 


WHITNEY HOUSTON A'AnisiAAis82l2(8 98) (CO) 


WHITNEY HOUSTON 


IS 


14 


11 


9 


IRON MAIDEN • CAPnoL si i !S24 (9 9B1 (CDi 


SOMEWHERE IN TIME 




® 


NEW^ 


I 


KOOL & THE GANG WtRCURT 630 398 I POLYGRAM 


FOREVER 


d) 


2e 


71 


3 


THE POLICE AAM «■ 3W2 19 98) (CD) EVERY BREATH YOU TAKE THE SINGLES 




71 


66 


61 


17 


THE SMITHEREENS enigma si 73208/CAPIIOt (8 98) (CO) 


ESPECIALLY FOR YOU 


17 


13 


9 


17 


BILLY JOEL A coiuMetA oc 40402 rcO) 


THE BRIDGE 




72 


65 


57 


9 


YNGWIE J. MALMSTEEN mercury B3) 073 1 'polygram (cd) 


TRILOGY 


11 


18 


20 


21 


CINDERELLA • Mincuffv 830016 l/pavGRAM icm 


NIGHT SONGS 




® 


87 





2 


THE POINTER SISTERS HCA 5609 ) R 19 9B1 (CO) 


HOT TOGETHER 


19 


17 


19 


40 


JANET JACKSON A2A&MSPS106 (9 9B) (CD) 


CONTROL 




74 


73 


64 


12 


VINNIE VINCENT INVASION chrysalis Bfv 4 1 529 


VINNIE VINCENT INVASION 


® 


21 


21 


15 


EDDIE MONEY rrxuMBiAtc 40096 (CO) 


CAN'T HOLD BACK 




75 


69 


55 


8 


COREY HART emi amcricapvy 1721 7 (8 98) 


FIELDS OF FIRE 




23 


23 


8 


LUTHER VANDROSS IPC K 404IS 


GIVE ME THE REASON 




76 


67 


63 


16 


GEORGE THOROGOOD AND THE DESTROYERS emiauerica st 1 72 1 4 (8 9Bi LIVE 


22 


20 


17 


10 


TALKING HEADS • SffiC 2SS 1 2/WARrcR BROS (9 98) (CO) 


• TRUE STORIES- 




77 


72 


70 


8 


JESSE JOHNSON'S REVUE a6m sp 51 22 IB 9S) (CO) 


SHOCKADELICA 


23 


19 


12 


27 


SOUNDTRACK A^COIUMWASC 40323 (CO) 


TOP GUN 




78 


74 


67 


34 


BOB SEGER ti THE SILVER BULLET BAND A Capitol pt ) 2398 (8 98) (CO) LIKE A ROCK 


24 


22 


13 


21 


STEVE WINWOOD A iSIAND 2544B'WARf«R BROS (8 98) <C0) 


BACK IN THE HIGHLIFE 




79 


79 


75 


8 


IGGY POP aim sp 5 i 45 (8 98) (CO) 


BLAH. BLAH. BUH 


a 


25 


22 


24 


GENESIS A7 AllANIIC 8)641 (9 98) (CO) 


INVISIBLE TOUCH 




® 


86 


107 


4 


STEVE MILLER capitoi pj i 7mo (9 9») 


LIVING IN THE 20TH CENTURY 


26 


24 


24 


10 


THE HUMAN LEAGUE A&M'ViflGiNSOSl29/AaM (8 9ai (CO) 


CRASH 




81 


77 


72 


52 


LISA LISA & CULT JAM WITH FULL FORCE •□5^ uSA 8. CULT JAM WITH FULL FORCE 

COLUMaiA nrc 40135 (CD) 


® 


28 


29 


4 


THE PRETENDERS SWC 2S4B8/WAimERBROS (9 98) (CO) 


GET CLOSE 




® 


90 


112 


4 


SOUNDTRACK mca6i89(99bi 


THE COLOR OF MONEY 


21 


27 


25 


20 


DAVID LEE ROTH A warnih bros 2S470 (8 98) ico 


EAT 'EM AND SMILE 




83 


80 


76 


14 


DARYL HAa HCA AA 1 7 1 96 (9 98) (CO) THREE HEARTS IN THE HAPPY ENDING MACHINE 


29 


29 


27 


55 


ROBERT PALMER A (suuo 9047) 'ATiandc ib 98) (C0> 


RIPTIDE 




84 


76 


77 


7 


MEGADETH capitoc st 12526 (8 98) PEACE SELLS ... BUT WHO'S BUYING? 


® 


36 


53 


45 


BANGLES # c(X.UM8iA Bfc 40039 (CO) 


DIFFERENT LIGHT 




® 


96 


101 


6 


THE TONIGHT SHOW BANO/DOC SEVERINSEN 

AMHERST AMHY 331 1 (8 98) ICO) 


THE TONIGHT SHOW BAND 




32 


32 


12 


SOUNDTRACK AltANTIC 8 ) 67 7 (9 98) (CO) 


STAND BY ME 




® 


98 


104 


5 


KBC BAND ARISTA AL 8440 (8-98) (CO) 


KBC BAND 


(D 


33 


40 


4 


FREDDIE JACKSON CAPiioi si 1 2495 (8 98) 


JUST LIKE THE FIRST TIME 




87 


84 


80 


13 


PAUL MCCARTNEY CAPITOL PJAS 1247519 98) ICO) 


PRESS TO PLAY 


33 


31 


28 


26 


PETER GABRIEL A CilflNCMS 24088 WABNtR BROS (8 98) (CO) 


SO 




® 


91 


91 


4 


FRANKIE GOES TO HOLLYWOOD island 90546 Atlantic le 


8) LIVERPOOL 


(D 


35 


36 


21 


GLASS TIGER manhattam ST.S3032/i:Mt America (8 98) 


THIN RED LINE 




89 


82 


81 


17 


BANANARAMA •lON0ONB280)3 I/POLYGHAM ICO) 


TRUE CONFESSIONS 


3S 


30 


26 


7 


RATT AIIANTIC 8 1 683 (9 98) 


DANCIN' UNDERCOVER 




90 


78 


73 


8 


BILLY SQUIER CAPITOL PJ 1 2483 19 98) 


ENOUGH IS ENOUGH 


® 


38 


39 


22 


PETER CETERA • waancr BROS 25474 (B.96) ico) 


SOLITUDE/SOLITAIRE 




91 


95 


87 


19 


ANDREAS VOLUNWEIDER ess MASTERvmiSFM 4225S<tPic (CO) DOWN TO THE MOON 




39 


82 


3 


STRYPER rNiO« PIA^ 71237XAP1I01 (9 98) 


TO HELL WITH THE DEVIL 




® 


108 


148 


3 


PAUL YOUNG COLUMBIA IC 40S4 3 ICO) 


BETWEEN TWO FIRES 


OD 


43 


3) 


30 


BILLY OCEAN A jrn A88409'ARlSTA(a-W} ICO) 


LOVE ZONE 




93 


83 


84 


7 


GENERAL PUBLIC iRs 57b2/mca(8 98] icO] 


HAND TO MOUTH 




42 


45 


i; 


DAVID li DAVtD A4M5P65134(69B) ICO) 


BOOMTOWN 




94 


97 


102 


1« 


KENNY G. ARISTA AL 8 8427 IB 98) (CO) 


DUOTONES 


40 


40 


43 


13 


TOTOCOIIMOUIC 40373 (CO) 


FAHRENHEIT 




95 


88 


74 


6 


A-HA WARNEfl BROS 25501 |B 98) 


SCOUNDREL DAYS 


® 


51 


51 


6 


WANG CHUNG GCrilNOlS 241 15 YMimCR BROS (8 98) iCOl 


MOSAIC 




96 


81 


66 


19 


QUIET RIOT PASHA 07 40321/EPlC (CO) 


QUIET RIOT III 


42 


41 


33 


18 


EURYTHMICS • HCA AJL l 5847 I9 98) ICO) 


REVENGE 




97 


89 


69 


53 


THE OUTFIELD A Columbia bfc 40027 (CO) 


PLAY DEEP 


® 


40 


St 


4 


ARETHA FRANKLIN arisia Ai 8442 (9 98) icoi 


ARETHA 




98 


103 


100 


105 


BOSTON A^ EPIC JE 34 ) 88 (CD) 


BOSTON 


44 


34 


30 


13 


DON JOHNSON • IPC ii 40366 icO) 


HEARTBEAT 




® 


106 


114 


4 


SLAYER OEFJAMGHS24)3)'GtFTTN(898| 


REIGN IN BLOOD 


4S 


37 


31 


9 


RtC OCASEK ntrriN ohs 14098 'Warncr bros 1898) icoi 


THIS SIDE Of PARADISE 




<m 


112 


135 


5 


BENJAMIN ORR ELEKTRA 60460 (8 98) (CD) 


THE LACE 


4( 


44 


34 


9 


JOHN FOGCRTY • warm h bros 254491998) (CO) 


EYE OF THE ZOMBIE 




101 


101 


88 


30 


THE MOODY BLUES • polvooR829179 i^lygram (CD) 


THE OTHER SIDE OF LIFE 


47 


47 


SO 


8 


ORCHESTRAL MANOEUVRES IN THE DARK 

A&ltl VIRGIN ^5144 AAM(B 98} (CO) 


THE PACIFIC AGE 




102 


93 


94 


12 


AMY GRANT ASM SP 3900(9 98) (CO) 


THE COLLECTION 


® 


S7 


68 


6 


GREGORY ABBOTT cotuMou nrc 40437 (CO) 


SHAKE YOU DOWN 




<m 


105 


122 


5 


METAL CHURCH ELEaTRA 60493 (8 98) 


THE DARK 


® 


49 


49 


7 


TIL TUESDAY ipic ii 40314 ico) 


WELCOME HOME 




m 


156 




2 


ROBBIE NEVIL Manhattan st 53006 (8 98) 


ROBBIE NEVIL 




53 


46 


9 


LINDA RONSTAOTaSUUM 60474 1 c/tLEKraA(998) (CO) 


FOR SENTIMENTAL REASONS 




105 


100 


79 


39 


THE FABULOUS THUNDERBIROS • cas assooatiobE! 40304/tPic (CO) TUFF ENUFF 


(ST) 


59 


83 


4 


KANSAS MCA 5838 <B 98) 


POWER 




® 


114 


169 


3 


KROKUS ARISTA AL 8445 (8 98) (CO) 


ALIVE AND SCREAMIN' 


S2 


54 


47 


31 


JOURNEY A nXlKWlAOC 39936 ICO) 


RAISED ON RADIO 




107 


107 


123 


14 


ASHFORO d SIMPSON Capitol si 1 2469 (8 98i 


REAL LOVE 


S3 


SO 


44 


8 


CHICAGO WARNCR BROS 25509 (9 981 |CO| 


18 




108 


85 


86 


13 


THE RAINMAKERS MERCURY 830-214.1. POLYGRAM (CD) 


THE RAINMAKERS 


® 


92 




2 


BEAST1E BOYS Columbia arc 40238 (CO) 


LICENSED TO ILL 




m 


113 


115 


6 


LOVE & ROCKETS BIG T8« 601) -ia^RCA(8 98) (CO) 


EXPRESS 



C ^ Atbums wilh the grvamt saIci sa>n% Ihi& weak (CD) Compact dish available. • Recording Irtduslry Assn. 01 America (RIAA) cenilicallon tor sates ol SOO.OOO unit&. A RIAA certification lor sales ot 1 mlUion units, with each sddllK>nal million indicated by a numeral 
following thp symbol 'CBS Records and PolyGram Records do fwt issue a suggested list price lor its product. 
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ORD: MUSIC-FILM TIES SHOULD BE MADE EARLY 

■iiit d Jruin page .1) 



music into the narrative film. 

Hackford's experiences over the 
last six years illustrate the extent 
to which the film and record indus- 
tries have improved coordination 
of their marketing efforts and the 
growing importance of early in- 
volvement by musical artists in the 
planning of a film soundtrack. 

Hackford said that A&M's al- 
bum release of the Jeff Barry 
score for his first feature. "The 
Idolmaker," was torpedoed by 
"very bad coordination" between 
the label and the studio. 

"The record came out three 
weeks after the movie came out, 
and by that time the movie was 
gone." he said. "I discovered at 
that point that there really needed 



to be some involvement in plan- 
ning the music and its release in 
coordination with the film." 

The approach had improved 
slightly by the time "An Officer 
And A Gentleman" was made. 
While the source music score of 
the film was determined from the 

They synthesize 
the two mediums' 

start, the Jennifer Warnes-Joe 
Cocker duet, "Up Where We Be- 
long," was added a month and a 
half before release as "an after- 
thought." 

Ironically, top executives at Par- 



CAUTIOUS OPTIMISM AT BILLBOARD CONFAB 



(Co'ili»ii''d front page J) 

ture," he said. "Now, we have to 
find new ways to present it." 

Lee Masters, senior vice presi- 
dent and general manager of MTV 
and VH-1 agreed, saying, "The solu- 
tion to any problem is creativity. 
Spending more money isn't the an- 
swer — we've seen people lake 
chances and create brilliant, origi- 
nal work with low budgets." 

'We are more 
careful about 
what we pay' 

Friendly and Masters discussed 
the benefits labels can derive from 
their respective programs in terms 
of breaking new artists. "We offer 
something radio doesn't," Masters 
said. 

Labels should "look to feed the 
appetite that exists to find out more 
about the artists behind the music," 
said Friendly. "There's a need for 
more creative programming to aug- 
ment vidcodips." 

Don Zimmerman, president of 
Capitol Records, the only label rep- 



resented on the panel, said that Cap- 
itol continues to view video as an aid 
to marketing records. But, he said, 
"It's difficult to monitor the effect 
of video these days." 

Zimmerman added that despite 
the shake-out in local video broad- 
cast and cable outlets over the past 
two years, hometown shows are 
particularly important to Capitol. 
"We're getting back to the point 
where we can break artists on a re- 
gional basis. Specialised program- 
ming is very important to us." he 
said, referring to national channels 
like BET and The Nashville Net- 
work, in addition to local outlets. 

One problem the music videocas- 
sette industry faces, according to 
O'Donnell, is that "video is still a 
stepchild to records. It's time for 
record companies to consider video 
as a viable product like records and 
introduce more simultaneously re- 
leased product." 

Responded Zimmerman: "Labels 
are not in the video business. We 
got into video as a tool to sell rec- 
ords, and we spent a lot of money 
doing it, money that we don't re- 
coup." 



MOODY BLUES CAPTURE TOP VIDEO HONORS 



(L'iuitinued Iroin jxnjf 1) 

other surprise early in the program 
when host Paul Rodriguez, the CBS 
recording artist, brought a Michael 
Jackson look-alike on the stage. 

The winners were selected in a 
vote by members of the music, vid- 
eo, and home entertainment indus- 
tries around the world. 

Here is a list of other winners: 

• Best Perforniance, Male: 
Bruce Springsteen for "My Home- 
town." 

• Best Performance, Female: 

Madonna for "Papa Don't Preach." 

Best Performance, Group: The 
Moody Blues for "Your Wildest 
Dreams." 

• Best Concert Performance: 
The Hooters for "Where Do The 
Children Go?" 

• Best Performance By A New 
Artist: Big Audio Dynamite for 
"Bottom Line." 

• Best Cinematographer: Ste- 
phen Ramsey for John Cougar Mel- 
lencamp's "Rain On The Scare- 
crow." 

• Best Choreographer: Pat Birch, 
Lori Eastman (assistant), and Mama 
Lou Parks (associate) for the Roll- 
ing Stones' "Harlem Shuffle." 



• Best Lighting Director: David 
Watkin for George Michael's "A 
Different Corner." 

• Best Set Designer: Wolf 
Kroeger for the Rolling Stones' 
"Harlem Shuffle." 

• Best Editor: Tom McQuade for 
Kenny Loggins' "Danger Zone." 

• Best Computer Graphics: Mick 
Jagger's "Hard Woman." 

• Best Special Effects: Mick Jag- 
ger's "Hard Woman." 

• Best Audio: Kenny Loggins' 
"Danger Zone." 

• Best Costumes: The Bangles' 
"Walk Like An Egyptian." 

• Most Innovative Video: Yoko 
Ono's "Hell In Paradise." 

• Best Long-Form Program: 
"The Hooters' "Nervous Night." 

• Best Conceptual Video: John 
Cougar Mellencamp's "Rain On The 
Scarecrow." 

There was a tie for best indepen- 
dent video, a special category for 
clips submitted with budgets below 
$10,000. Honors there went to "Ex- 
plicit Lyrics," produced by Scott 
Blackwell and directed by Adam 
Baren; and "Physics," produced and 
directed by Denise Gallant. 



amount hated the future Oscar- 
winning smash. 

"The head of the company said. 
'This will never be a hit.' The chair- 
man of the board said, 'Forget it.' 
We called another prominent rec- 
ord executive, who said, 'Forget it. 
Jennifer Warnes has never had a 
hit song and Joe Cocker's a has- 
been.' " 

Although Hackford lobbied for 
the inclusion of the song in the 
film because its words and mood 
were appropriate, the studio 
sought to substitute a tune by a 
proven hitmaker. 

"Finally, one of the famous art- 
ists who was involved looked at the 
movie and said, to his credit, 'Hey. 
I can write something, but it's not 
going to work as well as the song 
you've got.' " 

Ultimately, time ran out, and the 
film was released with the 
Warnes-Cocker duet intact. 

"It proved that a good record 
and a good song in a good film can 
be successful," Hackford said. 

Hackford's subsequent films 
found the director working earlier 
with songwriters and performers 
on the soundtrack score. 

Phil Collins was approached to 
write the title song for "Against 
All Odds" when the feature was in 
rough cut form, while songwriters 
were given scripts of "White 
Nights" before shooting began. 

■The early integration of music 
into a film, Hackford said, mates 
"songwriters and filmmakers and 
artists to create a synthesis of 
these two mediums." 



A Parade Of Hits. Pictured backstage al the Nov IB ASCAP Inbute to the late 
composer Harold Arlen at the Majestic Theater in New 'york are. Irom lelt, 
ASCAP president Morton Gould. Harold Nicholas. Lena Home. Leonard 
Bernstein, and Tony Bennett. 



ONE-STOPS STILL BUSY WITH BOSS BOX 



{Continued I'fom page 

on the Springsteen box. .*\mong 
them is .lerry Rassin, prfsident of 
Jerry Bassin Inc. in Miami. "Our 
second shipment is all allocated. We 
didn't get in any cassettes. We re- 
ceived LPs on Wednesday, and they 
went right out. We don't expect 
CDs until after Christmas. And CBS 
is just a disaster on filling every- 
thing else." 

.■\s for how one-stops missed in 
their original anticipation, Bassin 
says, "When we were doing presoli- 
citation, riealers were Siiying it's too 
high-priced, he has eight albums al- 
ready. But. we had chains calling 
wanting a,000-.5,000 pieces." 

The dribble in reorder fill is espe- 
cially vexing to Libman. "We heard 



ICBS) had back-orders for 92.000 in 
cassette and duplicated 4,000. We 
got 100 pieces." 

Demand for the album ami pricing 
in stores is stabilizing. Smith be- 
lieves. "Most of the [lirst] |)urchases 
were personal. Now we'll see it as a 
gift item. We will have to wait to see 
how it holds up through the .season." 
CD, however, is a "lost cause" until 
after Christmas, Smith says. 

Not all one-stops exploited the 
Springsteen album to grab plus ac 
counts and volume, says Ogilvie 
"We had it or R'i over cost 

which we're required to do in Call 
fornia. But we typically put new re 
leases on sale and did it with Spring 
steen. Now it's $21.15." 
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Standarcl 

DifBctoryof 

Advertisers 



39400 MORE 
OPPORTUNITIES... 

to profit from NRPC's list of 
Advertiser Company Decision Makers. 

We've increased the (|iianlity. upgraded Ihe (|ualily, and improved the 
currency of our mailing list of Advertiser Company Decision Makers. 

QUANTITY 

39,100 New Names... 

You can select from over 7'AAOO executives at major advertiser companies. 
More advertising;, sales, and marketinj; personnel. More research, pubhc 
relations, and purchasing personnel. More opportunities for you to reach 
the exact individual at these firms responsible lor buying decisions. 

QUALITY 

Now Derived From a Data Base. . . 

For the first time, this list is derived from the same on line data base which 
creates NRPCVs Standard Directory of Advertisers. The information that 
creates this list is provided to us by the advertiser companies and verified 
through direct mail and telephone contact. 

CURRENCY 

Fresher, Cleaner Data... 

To provide you with the most current information possible, we've increased 
our updating cycle from annually lo tiuarterly. 

Tap Tremendous Buying Power. . . 

This list includes decision makers at the most highly sought after 
national advertisers. Companies with annual advertising budgets as high as 
$852 million. All totalled, that's a lot of money spent on media, researcfi, 
commercial printing, office equipment, stock photography, etc. 

For more injormiition (tboui Uow this rcspofisc gciii'niliug list 
cati give vou results vou rem coutil on, and count on, and count on, 
call Nann' Olscn at '1-800-323-4601 or 312-441-2153. 

SRDS/NRPC 

Marketing Services Division 

3004 Glenview Road, Wilmette, IL 60091 



SROS/NRl'C: MarketiiiM Services Division 
Niincy I. Olsi'ii, List Sales Manager 
3004 (Jlenview Rd., Wilmette, 11.60091 

Yes.i'diik e inoiv information about how this R'markable list 
can nive mv ri'sulls I can count on. 

Nami' TilU' 

Coiiipiiny 

Adclrvss 

Clly Stale Zip 

Teli'i)lioni? 

ADBB12 




VIDEO DUPLICATORS 

(Coil! ui utii J rum fKtf/f Ji) 

cassette barrier of 100 millioD 
units will be broken." 

Whatever the figure, it repre- 
sents a huge increase from that of 
a few years ago, according lo San- 
trizoB. In 1981, the prerecorded 
video industry saw 5 million unitA 
sold. Two years later, the figure 
was the same. But that number 
jumped to 10 million in 1984 and 25 
million in 1985, and last year at 
least 50 million cassettes were 
sold. 

Rental still dominates the busi- 
ness, said Santrizos, who estimat- 
ed rental volume at "45% of units 
and over of the wholesale dol- 
lars." He said he sees rental hold- 
ing on to its strength and continu- 
ing to account for more than two- , 
thirds of the industry's wholesale 
revenues by 1990. Total wholesale 
revenues will probably come to $2 
billion in 1986, rise by 207» to $2.4 
billion for 1987, and hit $4.4 billion 
by 1990, he predicted. 

A figure of 100 million units this 
year would have to include cas- 

There are very 
healthy signs' 

settes duplicated for the profes- 
sional as well as the consumer 
marketplace, said .John Ber- 
mingham, vice president at Sony 
Magnetic Products Co. Including 
professional units, Bermingham 
said, 60 million units were sold in 
1985, while 100 million will be sold 
in 1986 and a probable 120 million 
in 1987. 

Having a strong impact on the 
tape market will be an increasing 
move toward "pancake" tape, 
which is mounted on reels instead 
of loaded into cassettes. Pancake 
volume will at least equal that ot 
loaded cassettes in 1986 and sur- 
pass it in 1987, Bermingham pre- 
dicted. The unfavorable dollar-yen 
ratio will make such economies as 
pancake and high-speed duplica- 
tion vital in coming years, he said. 

Video retailers said their sell- 
through business indicates that a 
total of 100 million units is within 
reach. 

"I think it's going to be even 
more than that," Peter Balner, 
president of New Jersey-based 
Palmer Video, said in an interview. 
"My best estimate is that this 
store will sell approximately 1,000 
prerecorded videocassettes in the 
month of December. I've never 
even come close to that before," he 
said of his main outlet. 

The same holds true of his 
branches, Balner said. "I have 
stores that are selling 80 to 90 to 
100 cassettes a week. Last year it 
wasn't even close to that. 

"The quality of the product out 
on the marketplace is superior to 
what it was last year," he added. 
"Price points are much more 
aggressive." 

One factor that might nibble at 
this year's number is returns. Be- 
cause of their increasing impor- 
tance in the business, 1986 will be 
the first year returns could have a 
significant impact on total unit vol- 
ume. Returns will leave such fig- 
ures uncertain until February or 
March, but most executives main- 
tain that the impact will not be 
that great. 
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Billboad. TOP POP ALBUMS 







h 


WKS ON 
CHART 


ARTIST 

1 L L KJMfiCR DtSTRieUTmG LAHL CMC LIST PfKtV 


TITU 


nc 


104 


96 


19 


THE TEMPTATIONS gobot «2o;g motcwncb »s> 


TO BE CONTINUED 




121 


168 


3 


COMMODORES (ixvDonaji 19* i nxvuuM 


UNITED 


"(ffi) 


123 


127 


4 


JEFF LORBER WAF9«ReHOS 2549? (8 «) 


PRIVATE PASSION 




124 


106 


92 


PHIL COUJNS A^AlUUmC 81140(9 Ml (Cm 


NO JACKET REQUIRED 


® 


145 


147 


6 


EUROPE rPK m mti 


THE FINAL COUNTDOWN 


us 


99 


92 


34 


SIMPLY RED • f LXKIRA 604^2 (8 98) (CQ) 


PK:TURE BOOK 


IIS 


94 


89 


7 


STEVE EARLE MCA 9713(898) 


GUITAR TOWN 


® 


128 




2 


LONE JUSTICE GlfrENOfS 24122 (9 98) 


SHELTER 


lis 


109 


99 


25 


AC/DC • AriANTK 816W(9 9e) (CD) 


WHO MADE WHO 




148 




2 


SAMANTHA FOX jivt hca 1012 i j/rca(8 9«) (CO) 


TOUCH ME 




NEW^ 


1 


ELTON J0HN(^rFEN(Uts24ii4.m(mcfiB»os (9 9b) 


LEATHER JACKETS 




I3« 


143 


61 


BON JOVI •M(l«:UHYfl24 509 l/1=0(.TGIUM(fl9BI (CO) 


7800 DEGREES FAHRENHEIT 


1Z2 


118 


95 


12 


GEORGE BENSON wartcr Bros 2%4 )s (8 98) (CO) 


WHILE THE CITY SLEEPS 


© 


137 


166 


3 


JASON & THE SCORCHERS (Ms uxmca ST 1 '2 1 9 (8 98) 


STILL STANDING 


124 


102 


90 


11 


STACEY Q ATLANTIC ATL S1676 (8 98) (CD) 


BETTER THAN HEAVEN 


125 


125 


110 


7 


BLACK 'N BLUE(;crFtNCKS24lll/)V4nNeRBRO&(8-98) 


NASTY. NASTY 


IX 


115 


118 


26 


THE CURE ElEHIRA 60477 (8 98) (CO) 


STANDING ON THE BEACH 


127 


127 


193 


3 


JOHN LENNON cabtol si 12533 (9 98) 


MENLOVE AVENUE 


@) 


NEW^ 


1 


READY FOR THE WORLD mcaM29 (8.98) 


LONG TIME COMING 


129 


US 


103 


10 


FIVE STAR HCA AFL 1 'J901 (6 98) (CO) 


SILK AND STEEL 


® 


139 


140 


5 


VARIOUS ARTISTS (^ofnrv si. 9468 (7 98) 


RAP S GREATEST HITS 




132 


132 


9 


STACY LA mSAW MOTOWN 82I2ML (8.98) 


TAKE ME ALL THE WAY 


132 


122 


113 


17 


THE MONKEES RHINO RNli>70)40jCAf^TOL (6 98) 


THE MONKEES 


® 


155 


163 


43 


BON JOVI A MERCURY 614 982-1/PClVGnAM (CO) 


BON JOVI 


134 


117 


97 


9 


ELVIS COSTEaO «. THE ATTRACTIONS co(UM81a rc 4051 8 (COi BLOOO & CHOCOLATE 


135 


120 


98 


7 


PETE TOWNSHEND atco 90553 atianiic la 98) 


DEEP END UVE! 


13S 


110 


108 


21 


WHAM! A C01.UMB1A oc 40285 ico) MUSIC FROM THE EDGE OF HEAVEN 


137 


119 


119 


6 


BIG AUDIO DYNAMfTE coiu)AeiA 6fc 4044s (CO) 


NO. 10 UPP1NG STREET 


13S 


138 


144 


30 


WHODINI # JIVI JLB BAD7.iAiI15TA(B 9B) (CO) 


BACK IN BLACK 


139 


130 


125 


10 


AL JARREAU warnerbhos 25477 (R98) (CO) 


L IS FOR LOVER 


IM 


111 


124 


28 


NU SHOOZ • ATIANTK: 81647(8 9S) (CD) 


POOLSIDE 


141 


141 


129 


26 


BOB JAMES/DAVID SANBORN warncrdros 253931B 9B) (CD 


DOUBLE VISION 


142 


143 


111 


56 


ZZ TOP AT WARNER HROS 25342 (9 98) (CO) 


AFTERBURNER 


® 


147 


154 


4 


SOUNDTRACK aam sp 3903 (998) (CO) 


SOUL MAN 


144 


144 


149 


6 


UZZY BORDEN MEIALBIAOE EWCMASI 73224/CAW1CI(8 9B) 


MENACE TO SOCIETY 


145 


129 


130 


9 


UNDA RONSTADT ASTLUM 604B9, tLEKIHA(24 98) (CO) 


•ROUND MIDNIGHT 


146 


142 


120 


21 


RANDY TRAVIS • WARNER bags 2S43S (8 98) (CO) 


STORMS OF LIFE 


® 


158 


150 


37 


METALUCA • clekira 6O439 (8 98) (CO) 


MASTER OF PUPPETS 


14) 


133 


116 


19 


POISON ENKMASi i2523/CAKioi(a9B) (CO) LOOK WHAT THE CAT DRAGGED IN 


149 


149 


161 


79 


DIRE STRAITS A^ WARNER BROS 25264(898) (CO) 


BROTHERS IN ARMS 


150 


131 


117 


7 


NEW ORDER ovitsT 2551 1 warmer Bffos (898) 


BROTHERHOOD 


151 


126 


109 


7 


BAD COMPANY A(IANTIC 816B4 (9 98) (CO) 


FAME & FORTUNE 


® 


NEW^ 


1 


SOUNDTRACK MCA6192(998) 


MIAMI VICE II 


® 


163 


188 


4 


CHICO DEBARGE unrowx 62 14 me (89s) 


CHICO DEBARGE 


® 


179 


158 


135 


HUEY LEWIS it THE NEWS A«CHRiSAti5Fv4i4i2 tea 


SPORTS 


® 


174 




137 


GEORGE WINSTON Awino^iam hill V(H|025'A8m (998) (CO) 


DECEMBER 



si 


LAST 
WOK 


h 


fi 


ARTIST 

(Aflfl ANJMBER tXSnflftuTiNC IA«1 (SUC USTPHICT)* 


TITLE 




173 


Its 


3 


BOB JAMES WARNERBROS 25495(9 98) (COl 


OBSESSON 


157 


157 


172 


4 


uf«?t!^m^,l6,„ TELEVISIONS GREATEST HITS VOLUME 11 


151 


134 


126 


17 


THE MONKEES RMNORr«f> 70147 CAP|T0L(898) 


MORE OF THE MONKEES 


159 


159 


187 


3 


SOUNDTRACK MEHCUnr 830 545 1 (CO) 


JUMPIN' JACK FLASH 


160 


140 


121 


10 


THE B-S2'S WARNCR eROS 25504 IB 98) 


BOUNCING OFF THE SATELLITES 


161 


161 


154 


8 


GENE LOVES JEZEBEL ge>teiichs24ii8 warkr bnos i8 98) DISCOVER 


162 


151 


128 


15 


UB40a&MSP5137(898) (CD) 


RAT IN THE KITCHEN 


163 


153 


175 


653 


PINK FLOYD • HAfMST smasi i les-CAmoi (998) tan 


DARK SIDE OF THE MOON 


® 


176 




2 


KRAFTWERKWARMRIMOS 75525(8 98) 


ELECTRIC CAFE 


ISS 


167 


195 


9 


PHYLLIS HYMAN PI R st 5.io;9 f mi aa<hica(898) 


LIVING ALL ALONE 


166 


135 


105 


7 


JOAN JETT AND THE BLACKHEARTS 

RIAJ.AKAH1 ("IIS A'lSOClAItn id; 40'i44 I ITC 


GOOD MUSK 


167 


164 


153 


65 


JOHN COUGAR MELLENCAMP k' nw 824 865 1 /roeti»am tan SCARECROW 


161 


168 




2 


MOTORHEADmOftE GWRPAE I223'PRC«1C(8»8) 


ORGASMATRON 


169 


150 


134 


21 


THE SMITHS SME 25426/V(A)VCR0R05 (698) 


THE QUEEN IS DEAD 


® 


NEW^ 


I 


KLYMAXX MCA 5832 (R 9B1 


KLYMAXX 




190 


174 


129 


BRUCE SPRINGSTEEN A><>cauuBiAgc 38653 (Coi 


BORN IN THE U SA 


172 


146 


146 


39 


BOSTON A4 EI9C n jsoso ico) 


DON'T LOOK BACK 


173 


166 


131 


27 


BELINDA CARLISLE IRS 574i:AiiCA(89B) (CO) 


BELINDA CARLISLE 


174 


162 


138 


30 


38 SPECIAL •aamsP51I5(8 96) (CO) 


STRENGTH IN NUMBERS 


175 


154 


156 


26 


MIDNIGHT STAR •sotAn604547EUKniA(a98) (CO 


HEADLINES 


176 


178 


178 


51 


DOKKEN • (UKIRA 60458(8 98) (CO) 


UNDER LOCK AND KEY 


177 


177 


181 


4 


•■WEIRD AL" YANKOVIC scoitibhos.cbsassociaiedej 4o520 epic POLKA PARTY 


178 


165 


136 


29 


PATTI LABELLE Amca 5737 |8 98) (CO) 


WINNER IN YOU 


179 


181 


157 


24 


JEFFREY OSBORNE • aam5P51D3(8 98) (cO) 


EMOTIONAL 


180 


180 


192 


157 


U2 A ISEAND90I27 AUANIIC(6 98) (CD) 


UNDER A BLIMD RED SKY 


181 


160 


ISO 


5 


THE OUTLAWS l'A!>IA rWiASSOCIAIfDI2 40512'TP1C 


SOLDIERS OF FORTUNE 


182 


169 


171 


20 


CREEDENCE CLEARWATER REVIVAL • ianiasvccii2(11 98) icoi CHRONICLE 1 


183 


152 


139 


8 


CHEAP TRICK Enc lE 40405 (CD) 


THE DOCTOR 


184 


187 


155 


14 


GLORIA LORiNG atlantk 61679 (6 98) (CO) 


GLORIA LORING 


185 


175 


176 


5 


SAM KINISON WARNER BROS 25503(8 98) 


LOUDER THAN HELL 


186 


170 


173 


34 


DWIGHT YOAKAM hi prise 25372 -wahncr buds (8 98) (CD) 


GUITARS. CADILLACS. ETC.. ETC. 


187 


188 


141 


7 


MILES DAVIS WAilNER BROS 25490(9.98) (CO) 


TUTU 


188 


172 


167 


116 


TALKING HEADS ASIRC l 25186.'WAfiNCRBROS (B9B) (CO) 


STOP MAKING SENSE 


189 


182 


170 


47 


STRYPER ENIGMA ST 7371 7,'CAPIia (8 98) (CO) 


SOLDIERS UNDER COMMAND 


190 


184 


186 


75 


TALKING HEADS A S«E 25305.'WARNERBROS (898) (CO) 


LITTLE CREATURES 


191 


192 


177 


74 


HEART A" CAPlIOl ST 17410(9 98) (CO) 


HEART 


192 


189 


145 


26 


EMERSON, LAKE ft POWELL 

(X)(VOOfl 829797 I PO(.YGRAM (CD) 


EMERSON. LAKE. * POWELL 


193 


196 


162 


6 


HOWARD HEWETT El FHIHA 604B7 (8 98) (CO) 


1 COMMIT TO LOVE 


194 


198 


182 


20 


QUEENSRYCHE fmiuicricasi 17)97(8 98) 


RAGE FOR ORDER 


195 


185 


159 


16 


STRYPER ENIGMAST 73207/CAPITOL (8 98) 


THE YELLOW AND BLACK ATTACK 


196 


183 


142 


20 


DOUBLE A8MV>5133(6 98) (CO) 


BLUE 


197 


195 


184 


17 


THE M0NKEESm«NORNEP 70143(898) 


HEADQUARTERS 


198 


191 


191 


3 


SOUNDTRACK cauMeiA sc 40549 


TRICK OR TREAT 


@ 


NEW^ 


1 


BILLY VERA ft THE BEATERS rhmirnlp 7o»58.CAma |6 98) BY REQUEST 


200 


193 


183 


17 


JH^lTmf^cAPiio, P'SCES. AQUARIUS, CAPRICORN. AND JONES LTD 



TOP POP ALBUMS 



A-Z (LISTED BY ARTISTS) 



38 Special 174 
AHa 95 
AC'OC lift 
G'eiton' AbbotI 48 
AlaUa™ 59 
A&htord & Simpuin 107 
Th«B^52s 160 
6dd Company |5I 
Anita Bi>k«r l 3 
Bananarsma 89 
BanCkj 30 
Bca^lie Bors S4 
Gtwge Benion 122 
Bntm 61 

Dig Audio Dynamile 137 
BUck'NBlLj« 12S 
Bon Jovi 1 2 1 . 1 33. 3 
Qoilon 98.172.2 
Cameo 10 
BeluKla C*rl»le l 73 
P«(cf Cetera 36 
Cheap TrKk 183 
ChiUBO 53 
CinderHIa IS 
Plol Collint 1 1 3 



CofnmodOfcs 1 1 1 
Alice Cooper 65 
Elvis Cdlelto & The 
Altraciioni 1 34 

Crcedence Clearvi«te< Revival 182 
The Cure 1 26 

Dairtd&Dmrid 39 

Mitet Davis 187 

Chwo OtBwn 1 53 

DiniS(r«itS 149 

Oohken 1 76 

Ooutilo 196 

Sieve Ea/te 116 

Emerson. Lahe & Po>»«0 192 

Europe 1 1 4 

Euryttimicj 42 

Thefatxdoul rhur>dcrbirdi 105 

Fiw«SUr 129 

MmFocwty 4C 

SamMitha Tot 119 

Arettu Franklin 43 

Frankic Goes To Hdlywood BB 

Kenny G 94 



Peter Ga&riel 33 

Gent* Loviiis Jeiebel 1 6 1 

Genial Public 93 

Geneiis 25 

OeMgia SalHliles 63 

Glati Tifer 34 

Amy Grant 1 0? 

Dwvt Hall 83 

CWey Harl 75 

Heart 191 

Howard Heweit 193 

Bnux Hormby & Th« Range 5 

Whitney Houston 69 

The HuTMn League 26 

PhylltiHyman 165 



iartot Jackson 19 

Freddie Jackson 32 

Bob Janws/David Sanborn 1 4 1 

Bob Jmims 1 56 

Al JartBau 1 39 

JawKi & The Scorchers 123 

Mum Jetl A/xl The 

Blackhearts 166 



Billy Joel 1 7 

tlton John 1 20 

Don JohnvMi 44 

J*si* Johnson's Revue 77 

Howard Jones 56 

Oran "Jiuce" iones 68 

lotirnty 52 

KBC Band 86 

Kansas 51 

Sam Kinnon 185 

K^ymaii 170 

KoolA The Gang 70 

Krartwvrti 164 

Krokus 106 

PBttiLaBeHa I7B 

Stacy Utlts«w 131 

Cyndi Lauper 9 

JohnLennon 127 

Huey Lewis & The I4ews 4.154 

LiU Lisa & Cult Jam With Full 

Forc« B I 

UtyBofden 144 

Lon«Juittc« 117 

JtHLorbw 112 

GhyiaLoring 164 

love & Rockets 109 



Madonn) 1 1 

Megsdeih 84 

YncwMF J Ualmsleen 72 

Paol McCartney 87 

John CougJi' M«lhirKiNT>r 1 6 7 

Metallica 147 

tAeial Church 103 

Miami Sound Macl«ne 6 7 

MKJmgMStar 175 

SitfvD Miller 80 

EddM) Money 20 

TheMonke«s 197. 132. I5B. 

200, 60 

The firtoody Blues 101 
Molorhcad 1 68 
Robbie N«v<i 104 
New Order ISO 
HuShooi 140 

flic Ocatek 45 
BiRy Ocean 38 
Orchestral Manoeuvres tn The 
Dark 47 

Oenfamm Orr 1 00 
Jellrey Osborne 1 79 
The Outfield 97 



Th«Outl.t»rt 181 

Robert Palmer 29 

Ptnk rtoyd 1 63 

The Pmnter S'tlers 73 

Poison 14S 

ThePohce 16 

Iggy Pop 79 

The Pretenders 27 

Queensryche 194 
Quml Rwt 96 

REM 57 

The Rainmakers 1 08 

Rail 35 

RMdy fw The World 1 28 

L>on*tRichia 7 

LHKla RonsbKtl 50. 145 

OavKtiecRolh 28 

Run D M C 14 

Bob Seger & The Silver Bullet 

Band 78 

Paul Simon 6 

Simpty Red 1 1 5 

Slayer 99 

The Smltttereens 7 1 



The Smiths 1 69 
SOONOTRACRS 

The Color Ul Money S2 

Jumpm' Jack flash 159 

MiaitM Vice II 1 52 

Soul Man 1 4 3 

Stand fly Me 31 

Top Gun 23 

frtch Or Treat 1 96 
Brwce Springsteen 171.1 
Biiry Squ«f 90 
S<ac«y Q 1 24 
Stryper 189. 37. 195 
Survivor 66 

Talking Heads 190. 188. 22 

The Temptaliom I 10 

George Ttwogood And The 

Destroyers 76 

Tit Tuesday 49 

Tunbuk 3 58 

The Tonight Show Band/Doc 

Sevenns#n 85 

Toto 40 

Pete T<Mmh«nd 1 35 
Randy Travis 146 
Trkirnph 62 



Tma Turner 1 2 



VanHalen 55 

lulher Vandioss 21 

VARIOUS AHIfSTS 
Rap's Greatest Hilt 130 
Te*cvis<on's Gieetest Hits Volume 

II 157 

Billy Vera & Thn Bvalers 199 
Vnnie Vincent Invasion 74 
Andreas VoAertwevlac 91 

WASP 64 
Wang Chung 4 1 
Wham) 136 
Whodini 1 38 
George Winston 155 
Steve Wirtwood 24 

'Weird A|- Yankovic 177 
Dwighl Yoakam 1 86 
Paul Young 92 
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CASSINGLE CALLED VIABLE ALTERNATIVE TO 7-INCH SINGLE 

iContiriutd frtnii fjaQt 1) 



Smith, who characti'rizes rack re- 
turns on singles as "horrendous." 
says the racks have been making 
their problems known to the labels 
for some time. 

"They've come to us at several 
meetings saying they recognize the 
promotional value of the configura- 
tion and will stay in even though they 
would be better served using the 
s|)ace otherwi.so." he says. 

While noting that the racks' desire 
to drop singles does not in and of it- 
self spell the end of the format, exec- 
utives say thjit if the industry is to 
continue reaping the promotional 
benefits singles provide, they must 
develop a new configuration that re- 
flects changing consumer buying 
patterns. All agree a cassette single 
could be the most viable solution if 
cost hurdles can be overcome. 

"Returns are up and sales are defi- 
nitely down." says Harold Sulman, 
vice president of sales for MCA Dis- 
tribution. "Now people are tiilking 
about the 'ciLssingle' as an alterna- 



tive." 

At RCA/Ariola. executive vice 
president Rick Dobbis says cassette 
singles are being dLscus.sed. with var- 
k)us packaging possibilities being ex- 
amined. "Obviously the economics 
haven't been resolved to the point 
where we feel we can bring it to mar- 
ket," he says. "Certainly, it's ixwsible 
in 12-inch e<|uivalent releases, and I 
think it should be." 

While a cassette single may not 
.solve rackjobbers' problems with the 
configuration. Arista vice president 
of sales and distribution Jim Cawley 
sees it as a way to reverse lost sales 
in other areas. "You hetir more and 
more about teen-age girls who don't 
own turntables," he says. "Labels 
have to look at something el.se." 

IjOU DennLs. vice president of sales 
for Warner Bros. Records, also notes 
that the demand for singles from 
juke l)ox operators — traditionally a 
major u.ser of tiie configuration — hiis 
dropiwd dramatically in recent years. 

"Years ago. we used to sell a lot of 



records to juke boxes," h« says. "The 
numbers keep decreasing, and a k>t 
of the boxes are filled with oldies 
now. At one time, there were as 
many as .WO.IXK) juke boxes, and we 
could easily sell them 100,000 singles. 
We've lost that." 

Although singles are no longer a 
major .source of income for labels, the 
single-title format remains an essen- 
tial promotional tool at radio and for 
building album sales. "You need sin- 
gles as a promotional tool," says Sul- 
man. "How do you direct radio play 
without it?" 

"I don't know of any act we've bro- 
ken in the last few years without a 
single," .says Warner Bros.' Dennis. 
"All the big albums have at least one 
hit single, and we've all seen what 
two, three, four, or even five hit sin- 
gles do for an album. We continue to 
promote tliem." 

WKA's Bach says he will be look- 
ing for injml from his field staff at an 
upcoming branch and marketing 
managers meeting in Phoenix. But he 



admits that he is already sold on the 
kiea of cassingles. 

"I'm a proponent of having to 
change configurations to keep up 
with the times." he .says. Adding that 
cost is the biggest problem. Bach 
says WEA might consider trying to 
ojien the market with the kind of ex- 
tended play cassettes released by 
Arista and Capitol. The latter offer 
the equivalent playing time of 12-inch 
singles at a !M.9(< list price. The WEA 
operation recently tested those wa- 
ters with a cassette version of Peter 
Gabriel's "Sledgehammer." 

Ultimately. Bach would like to see 
industry' coo|)eration with the goal of 
shifting all singles to cassettes. "Ev- 
er\'body's packaging needs to be the 
same so [the change] Ls attractive to 
the retailer. We may make a proposal 
along these lines at the next RIAA 
meeting. We need to be in 100"^; 
agreement about this." 

At Arista, one of the first propo- 
nents of ca.ssingles, Cawley also sees 
a need for label unity. 



"We're hoping a lot of labels wiH 
make them," he says. "If only one or 
two companies are involved it will be 
totally unwieldy to get the configura- 
tion off and running. But if a lot of 
key labels came in with the right 
packaging and s()ecs. it could work." 

Cawley calls the current cas-sette 
packaging debate "a fiasco" and says 
retailers need to be assured of a con- 
sensus among manufacturers. "The 
dealers are concerned about splinter- 
ing." 

At Capitol, which has released 17 
extended cassingles. Dennis White, 
executive vice president of Capitol 
Group Ser\'ices, says the label has 
had ".some good successes" with the 
configuration, but has also experi- 
enced some difficulties. 

"It's a placement problem," says 
White, noting that retailers have 
trouble separately merchandising the 
cassingles apart from album-length 
cassettes. "We need to identify the 
product and get it out of the cassette 
bins." 



LABELS PRAISE SHOREWOOD'S NEW ANTITHEFT DESIGN 

((\mfinttt'<l frnin /Kif/r I) 



CD and cassette long boxes without 
changing their basic design — or in- 
creasing packaging costs. More- 
over, he says, the interlock is com- 
patible with standard machinery — 
both automatic and semi-automat- 
ic — already utilized for product in- 
sertion throughout the industry. 

He calls the interlock a "construc- 
tive step in answering some of [the 
labels'] concerns about pilferage. 
It's an answer to the problem with- 
out changing the whole package . . . 
with no incremental increase in 
cost." 

Retailers have long been con- 
cerned about shrinkage due to CD 
theft (Billboard, May 24), to the ex- 
tent that the National Assn. of Re- 
cording Merchandisers (NARM) has 
scheduled seminars on store securi- 
ty at its February convention (see 
story, page (i). Hut accortling to 



Glincrt, Shorewood's new packag- 
ing wrinkle came as a direct result 
of concerns slated by rackjobbers 
during NARM's recent wholesalers 
conference in Phoenix. 

Other rack executives, among 
them Handleman vice president 
Mario DeFillip|x), note that some of 
their customers have been suffer- 
ing significant CD losses via razor 
theft. And when NARM's rack- 
jobbers advisory committee unani- 
mously endorsed the 'l-by-12 cas- 
sette box being touted by WEA, 
RCA/A&M/Arista Distribution, 
and MCA, it did so on the condition 
that the labels develop a more se- 
cure package (Billboard, Nov. 15). 

Glinert says a label executive con- 
tacted him about the racks' con- 
cerns at the conclusion of the Phoe- 
nix summit, and that Shorewood's 
stiiff then developed the interlock 
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within three days. He took the de- 
sign to several labels for feedback, 
including Arista, CBS, MCA, 
RCA/Ariola, and WEA. 

Early response from key distribu- 
tion executives is optimistic, pend- 
ing test results from those labels' 
pressing plants. 

"The real hope here is that 
[Shorewood has] achieved some- 
thing extremely simple to address a 
complex problem," says Russ Bach, 
WEA's executive vice president of 
marketing development. "I would 
think that if this works, all of the la- 
bels would ask the companies that 
do their packaging to go to this type 
of design." 

A bulk of the WEA labels' pack- 
aging is produced by Ivy Hill, al- 
though Elektra is serviced by 
Shorewood. Bach's interest in the 
interlock is twofold: WEA, in addi- 
tion to pushing the 4-by-12 cassette 
package, made an early commit- 
ment to cardboard CD packaging 
over the clamshell. 

Paul Smith, senior vice president 
and general manager of marketing 
at CBS, also gives the Shorewood 
design a preliminarj' endorsement. 
While CBS has expressed reluc- 
tance to absorb the extra cost of the 
cassette long box. it has replaced 
the CD clamshell with the r>-by-12 
package. 

Smith says Shorewood's interlock 



"doesn't do away with the problem, 
[but] it at least makes it more diffi- 
cult to remove the compact disk. 
With the sealed end, which we've 
been using for all of our CD boxes, 
it helps a great deal In reducing 
pilferage. 

"We have no problem in using 
[the interlock] as long as it's com- 
patible with our machinery," adds 
Smith. "We have to let our manu- 
facturing people play with it to see 
if there are any other concerns." 

RCA/A&M/Arista Distribution 
now has 82 audiocassettes available 
in the 'l-by-lZ package. Distribution 
president Sal Licata is enthusiastic 
about the interlock. 

"The key thing," says Licata, "is 
that at the rackjobbers meeting, 
they informed us of the problem, 
and here in two to three weeks, we 
as an industry have come up with a 
solution. I don't think the industry 
has ever reacted this quickly to a 
problem." 

Glinert says the prototype also 
got a favorable review from a com- 
pany whose current CD packaging 
is "totally clamshell." 

Pressing plants for WEA, CBS, 
and RCA are all testing the Shore- 
wood design. RCA's subsidiary 
plant (JTI in Weaven ille. N.C., has 
already produced prototypes of the 
cassette box, and Licata says RCA 
is in the process of sending the test 



package to concerned customers, in- 
cluding Handleman. 

Tom Stevens, materials manager 
for QTI. thinks the interlock could 
be an effective solution. 

The only hindrance Stevens sees 
thus far is that "it's a little bit slow- 
er with semi-automatic loading, be- 
cause it takes a little bit longer for 
our people to place the cassette an 
inch higher in the box. We've only 
run about 200, so we can't give ex- 
act increases on how much time it 
will take." 

Stevens says the Weaverville 
plant will be moved to an automated 
loader early next year, which should 
eliminate that problem. 

Shorewood's Glinert says that 
automated systems will require the 
addition of an appendage to push 
the jewel box or Norelco box into 
the package. Other than that, con- 
version to the interlock would only 
require a one-time die change. He 
adds that semi-automatic loaders, 
like those now used by RCA, can 
convert immediately. 

Glinert and others acknowledge 
that the interlock is only a partial 
solution to shrinkage. 

"It doesn't help with the profes- 
sional shoplifter." says WEA's 
Bach. "That's another type of theft 
that's going to occur from time to 
time." 



1987 NAHM CONVENTION PLANS 

iCtiiltinitt'it from pnjll' H) 



artists and repertoire session, to be 
led by Columbia Records senior vice 
|)resiilent Bob Sherwood. To encour- 
age attendance — particularly at the 
store manager level — a CD player 
will be given away as door prize at 
each seminar. 

• Mass product presentations by 
all six major label distributors, to be 
held for the fourth year. Each label 
will make a single presentation 
rather than several smaller ones — a 
format that was well received by 
members at the 1986 meet. 

Other convention highlights will 
include two annual NARM attrac- 
tions: the scholarship foundation 
dinner, which will feature a perfor- 
mance by an as-yet-unnamed re- 



cording artist, and the awards 
banquet. 

The latter recognizes best-selling 
titles from the previous year, along 
with retailer and wholesaler of the 
year awards as determined by the 
manufacturers advisory committee. 
The MC will be Joe Smith, president 
of the National Academy of Record- 
ing Arts and Sciences. Smith sen ed 
the same role at NARM's 1985 
convention. 

Taking advantage of Miami's 
weather, Granberg says many 
events will be staged outdoors, in- 
cluding the supplier exhibits. 

In addition to utilizing the Fon- 
tainebleau's pool-area cabanas for 
vendor exhibits, she says, NARM 



will rent a "screened tent with fans 
and lighting" that IBM has used for 
meetings at the same site. The ex- 
hibit area will have room for be- 
tween 60 and (i5 suppliers' booths. 

Granberg hesitates to estimate 
attendance for the 1987 meet. But 
she says, "I can tell you just by the 
first 25 or 30 forms that the num- 
bers each company are bringing are 
bigger." 

As it did for the 1986 convention, 
NARM is encouraging member 
companies to extend attendance be- 
yond executive ranks. An invitation- 
only store managers' bash will be 
held at the Spec's Music store in 
Coral Gables. 
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CBS/FOX VIDEO PLANS PRICE HIKES 

(Cor.li'Uied from payi li 



PEER INTERNATIONAL SUED 

f( vn tinned front page 6) 



Ix)5 Angeles who work for the Play- 
house and Key labels. These divi- 
sions will now be handled by staff- 
ers in New York. 

In the wake of CBS/Fox's an- 
nounced price increase, executives 
representing other manufacturers 
say similar hikes are inevitable. 

"Sales are going to hit a plateau, 
and that plateau is not going to in- 
crease dramatically," says one top 
executive. "If it stays at a plateau, 
the only way for manufacturers to 
get more out of it is by increasing 
the price." Manufacturers agree 
they have not seen much price sensi- 
tivity on the part of retailers over 
rental product. 

Other manufacturers confirm 
they are at least considering follow- 
ing CBS/Fox's path. "We certainly 
have been contemplating some simi- 
lar type of action on pricing," says 
Rob Blattner, president of RCA/ 
Columbia Pictures Home Video. 

"We'll study it," says Bill Gal- 
lagher, president of MGM/UA 
Home Video. He predicts that the 
situation will turn out well for CBS/ 
Fox, and that price sensitivity will 
be minimal on the rental-oriented 
titles. 

"I don't think they'll sell any less 
of a successful film with a higher 
list price for the rental market," 
Gallagher says. "1 don't think the 
list price is that important. What is 



important is getting as much for the 
product as you can get." 

According to White, reduced 
prices on sell-through product are a 
primary reason for CBS/Fox's deci- 
sion to raise prices on rental titles. 
The hikes will "rekindle the profits" 
of the company, he says. 

Getting a share of retailer rental 
income is the primary reason other 
manufacturers give for planned or 
potential price hikes. "It's rental 
surcharge, it's forced revenue shar- 
ing, it's trying to take a slice of the 
pie that has grown," says one 
executive. 

Distributor and retailer reaction 
to the move has been mixed. "It's 
about time," says Sam Weiss, presi- 
dent of New York-based Win Rec- 
ords & Video. "There's no problem 
with that. It's all rental product. 
They can raise it all they want." 

Other distributors feel different- 
ly. "Retailers will buy less copies 
for rental," says Bill Pilossoph, ex- 
ecutive vice president of the Pitts- 
burgh-based distributorship VTR. 
"It's going to hurt some of the good 
retailers who are buying four or 
five copies; it's going to bring them 
down to a one [copy] level." The 
higher prices, he suggests, may also 
mean more piracy. 

"It will definitely have an impact 
on the way we buy," says Hank 
Lawhead, video director for the 7.> 



store National Record Mart, also 
based in Pittsburgh. The chain oper- 
ates full-line video departments in 
l.T locations. 

Lawhead says the "higher price 
points would make me reticent to 
buy anything but the main releases, 
and with those we would buy fewer 
titles." Noting that retailers did not 
support the concept of two-tiered 
pricing in 1982-83, he says he ex- 
pects similar resistiince this time. 

Other retailers are more positive. 
"I see all these things working in 
the best interest of renters that are 
renting it at acceptable prices," 
says Peter Balner, president of the 
New Jersey-based Palmer Video 
chain. He predicts that the hikes 
will clear out stores that have been 
"lowballing" rental prices, forcing 
them either to increase what they 
charge or to go out of business. 

Distributor response to CBS/ 
Fox's scheduled Beta swap has 
been uniformly positive. The 100'" 
stock exchange program is a one- 
time-only event, says White. After 
Jan. 1, the company will return to 
its standard .570 stock balancing. It 
will also only exchange Beta for 
Beta and VHS for VHS. 

Assistance in preparing this story 
provided by Geoff Magfield. 



Canloral Garcia. 

The heart of the suit arises out of 
an amended deal in 1IM>.') that PHAM 
claimed Peer had breached. PHAM 
sought relief in a Mexican court in 
1974, seeking rescission and cancella- 
tion of the 1965 agreement. PHAM 
and EMMl claim that Peer defaulted 
in responding to the action. Judg- 
ment was made in favor of the plain- 
tiffs in i;)7.'i, tlie suit notes. 

The plaintiffs, however, charge 
Peer with an "extrajudicial" attempt 
to circumvent the judgment of the 
Mexican court by utilising Its owner- 
ship, through Soutliem, of 49^' of the 
stock of PHAM. 

Thus took the form, in April 1976, of 
FVer's call for an "unlawful" stock- 
holders' n\eeting that sought to "ex- 
clude PHAM's Mexican stockholders 
from the meeting by not personally 
notifying them of tlie meeting and. 
instead, publishing the notice of the 
meeting in a publication which did 
not commonly publish such notice." 

At this nuH'ling. according to the 
suit, IVer representatives "purported 
to remove all memlwrs of the board 
of directors of PHAM and tn replace 
them with individuals loyal to [I\'er]; 
to remove the manager of PHAM 
with an individual loyal to Peer, and 
to freeze 13 million |)esos (then ap- 
proximately ?I million) which was to 
be used, in part to enforce the Mexi- 
can rescission judgment against 



Pter." 

PHAM claims that the Mexican 
courts and the National Commission 
of Foreign Investments have "dispo- 
sitively ruled that [I'feer's] actions to 
take over control of PHAM through 
its improperly called stockholders' 
meeting and thereby to negate the 
Mexciim rescission judgment were a 
nullity." However, in 1978, PHAM 
failed in Federal Court here to force 
Peer to honor a Mexican court's 1977 
judgment to that effect 

PHAM and KMMI say that they 
continued to pay writers estimated in- 
come from their relationship to Peer 
until they could no longer afford to. 

The suit charges that Peer and 
SACM attempted to "destroy the 
business of PHAM and EMMI," and 
thereby "caused individual compos- 
ers who executed agreements with 
Peer to commence individual actions 
in Mexico seeking to divest PHAM 
and EMMI of any rights to exploit 
the PHAM and EMMI catalogs in 
Mexico," 

SACM, the suit charges, also dam- 
aged the plaintiffs by agreeing to 
withhold iwrformance monies it owed 
to PHAM and EMMI, a move that 
left the plaintiffs unable to pay com- 
posers under contract to them. 

In addition to identified defen- 
dants, the suit names 100 John Does 
who the plaintiffs claim are writer 
members of SA('M. 



MUSIC BUSINESS ENTERING A6E OF COMPUTERS 

(Continued from page 1} 



miles." 

Begun three years ago as Interna- 
tional Management Communications 
(IMC), the network initially served 
the concert touring business exclu- 
sively but now offers a broad menu 
of services ranging from electronic 
mail to industry charts and trade 
news, as well as specialized services 
for virtually every segment of the 
music industry. 

With access for subscribers 24 
hours a day, seven days a week, ESI 
has become a popular communication 
network for all phases of the indus- 
try, although companies involved in 
personal management and touring 
still dominate the subscriber list 

"At this point the only real record 



company people using the system are 
the ones the artist managers have 
forced onto it," says Singleton. 
"We've done no real selling into the 
record companies." 

The company aims to change that 
in the coming months, though. 
"We're aggressively developing 
products specially designed to be use- 
ful to the record companies," says 
Singleton. 

Chief among them is a broad selec- 
tion of industry charts and electronic 
news from the trades. Billboard, Ra- 
dio & Records, and the tip sheet Al- 
bum Network already make select 
charts available through ESI prior to 
publication. Hotline, a weekly pre- 
view of Billboard news, is also avail- 



able, as is a daily feature from the 
Hollywood Reporter and regular fea- 
tures from Pbllstiir, Rock Over Lon- 
don, and the Street Pulse Group. 

ESI is also seeking to expand its 
network in other directions. Bridget 
Thexton, vice president of sales and 
marketing for ESI, told attendees at 
a recent NARM operations confer- 
ence in Minneapolis that ESI is will- 
ing to develop a data base for home 
entertainment retailers (Billboard, 
Oct 2";). 

Electronic mail, which allows for 
any data generated by a computer to 
be transmitted over telephone lines to 
another computer, remains one of 
ESI's most popular features. Thex- 
ton notes that it puts an end to "tele- 



phone tag" by allowing subscribers 
to leave messages in other subscrib- 
ers' electronic mailboxes. Direct, on- 
screen "chatting" between subscrib- 
ers is also available. 

At its inception the system proved 
particuliirly well suited to the concert 
and tour business because it allows 
artist m.inagement to keep in touch 
with promoters, tour managers, and 
others who can access a portable ter- 
minal while on the road. Changes in 
tour schedules are quickly cleared, 
changes in contracts can be approved 
by using electronic mail transmis- 
sion, and even travel and flight ar- 
rangements can be made on the sys- 
tem. 

Numerous specialized services are 



REUNION RECORDS AIMING FOR CROSSOVER 

(Continued from page 6) 



with format-straddling prospects 
are Michael W. Smith's "The Big 
Picture," Kathy Troccoli's "Im- 
ages," and Chris Eaton's "Vision." 
Additionally, an album by Grammy- 
winner Michael Omartian is being 
worked at classical and jazz radio, 
as well as at contemporary Chris- 
tian stations. 

Except for Omartian's new age 
tilt, the sound, lyrics, and album 
graphics of Reunion's crossover 
crew are youth-oriented. 

The albums feature energetically 
performed pop-sounding songs with 
"positive" lyrics that are ambiva- 
lent enough to be interpreted in ei- 
ther a secular framework or a sa- 
cred one — sort of "lite gospel." 

The songs forego the preaching 
and saturation with Christian refer- 
ences still common in most gospel 
music and demanded by some fans. 

Smith sings in everyday terms of 
such subjects as virtue under as- 
sault, setting the right goals, and 
resisting suicidal impulses — with- 



out spelling out the Christian ethos 
that underlies his music. 

Troccoli's songs speak of love in 
its various forms of joy and com- 
plexity. And Eaton, whose "Hold 
Back The Tears" was recorded by 
Janet Jackson, sings of love as a dif- 
ficult but redeeming force. 

Harrell says that Eaton, an En- 
glishman, was uncomfortable with 
the strictures of American contem- 
porary Christian music. "He doesn't 
want to speak to just one select 
group of people." 

Eaton's album graphics are so be- 
reft of religious symbolism and 
song titles that Reunion is sticker- 
ing it for the Christian bookstore 
market. The sticker draws attention 
to Eaton's religious connections and 
convictions and quotes from a re- 
view of his music in (Contemporary 
Christian magazine. 

The absence of blatant proselytiz- 
ing has not damaged the credibility 
of Blanton/Harrell's artists in the 
Christian marketplace, Blanton 



says: "Overall, we're getting good 
support because we are believal)le." 
Harrell, who is Amy Grant's broth- 
er-in-law, says that Grant's sales re- 
main almost evenly divided between 
secular and religious outlets. 

Both men agree that they would 
not decline to sign an artist on reli- 
gious grounds alone. Currently, 
Blanton and Harrell are completing 
a record deal — most likely with 
RCA — for singer/songwriter Gary 
Chapman, Grant's husband. 

Chapman's music will be market- 
ed primarily as country, Blanton 
says. Grant wrote "Finally," a No. 1 
country hit for T.G. Sheppard in 
1982 and an early example of "lite 
gospel" lyrics. 

Reunion's other acts are Rich 
Mullins, Brown Bannister, elim 
Hall, Pam Mark Hall, Prism, and 
Billy Sprague. Blanton/Harrell 
owns or administers 10 publishing 
catalogs and has its own tour man- 
agement division. 

Of stickering and similar over- 



tures to the hardcore Christian audi- 
ence, Blanton says: "They are sub- 
lie efforts we have made to a very 
loyal and deserving public. There's 
a jealousy in your fans that says, 
'We brought you to the dance.' " 



"There's a rumor 
guinc/ around about a 
company that sets type, 
makes color separations, 
takes photographs plus 
8 other lascinotinq 
services." 
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also available, including a typeset la- 
ser printing service tlial delivers hani 
copy to subscribers on tlie road; audio 
and production equii)ment rentals; 
specialized entertainment business 
software for artists, tours, booking 
agents, promoters, halls, and mer- 
chandisers; and information net- 
works for photograph buyers and 
Solid State Logic, Fairlight, and 
MIDI users. 

With a large share of its subscrib- 
ers overseas, ESI ojjerates offices in 
London, Amsterdam, Sydney, and 
Tokyo, as well as New York, Los An- 
geles, and Nashville. 
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lesHe To Leave HGM/UA 
In Film Shift To W. Coast 
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BY TONY SEIDEMAN 
NEW YORK MGM/UA Home En- 
tertainment Group is relocatinR 
from New York to its parent com- 
pany's home base in Culver City, 
Calif. The move should be complet- 
ed by fall 19S7. 

Cy l<eslie, chairman, chief execu- 
tive officer, and president of the 
Home Entertainment Group, will 
resitfn as soon as the relocation is 
complete. Bill Gallagher, president 
of MG.M/l'A Home Video, a divi- 
sion of the Home Entertainment 
Group, will be staying; with the 
company at least through 1987, 
workint; on both coasts. The dispo- 
sition of the rest of MGM/UA's ex- 
ecutive team is still uncertain. 

"Everyone in the company will 
have an opportunity, based on their 
levels of importance, to participate 
in the move,'' says Gallagher. 
MGM/UA Home Entertainment 
Group has about 100 employees in 
New York, (iO of whom work for 
MGM/UA Home Video. 

Gallagher claims most of the top- 
level executives will be relocating. 
"A very limited number of the key 
executives will be leaving. Pretty 
generally, they've decided to stay 
on," he says. 

But other MGM/UA staffers say 
a significant percentage of the 
company's high-level statt may be 
departing as competitors exploit 
the opportunity to hire the MGM/ 
UA executive Uilent. 

The Home Entertainment 
Group's middle-level executives are 
being offered a bonus of three 
months' pay if Ihey choose not to 
make the move but commit lo sUiy- 
ing with the company through Au- 
gust. Generous severance pack- 
ages and counseling are being of- 



fered to all employees, Gallagher 
says. 

According to Gallagher, the 
move was predicated on the parent 
company's desire to bring all of its 
creative elements together. 

The Home Entertainment 
Group's parent company, MGM/ 
UA Communications, was created 
earlier this year from holdings sold 
off by Ted Turner. The media mo- 
gul had purchased MGM/UA En- 
tertainment Corj). in 198.'), but kept 
only the cable and television rights 
to the MGM/UA catalog. The 
Home Entertainment Group is part 
of MGM/UA Telecommunications, 
a subsidiary of MGM/UA Commu- 
nications. 

Ixislie was reportedly offered the 
helm of MGM/UA Telecommunica- 
tions. He declined, and Norman Ho- 
rowitz was recently appointed that 
company's head. 

Leslie has more than HO years' 
experience in the record and video 
industries, moving into the home 
video business in 1980 as president 
of CBS Video Enterprises. 

He declined the move to Califor- 
nia because "my life has been here. 
1 just simply prefer not to move to 
California." 

I>eslie is given credit for the cre- 
ation of the Home Entertainment 
Group in April 1982 and for making 
the company a highly profitable 
one through skillful marketing of 
catalog and library product. 

This has allowed MGM/UA 
Home Vi<leo to maintain a strong 
market position despite its limited 
number of recently released fea- 
ture films. 

The Home Entertainment 
Group's new headquarters will be 
in the Filmland Corporate Center in 
C.ulver City. 



For 'Encouraging Violence' 

Suit Targets Aerosmith 



NEW YORK A New Jersey cou- 
ple claim in U.S. District Court 
here that one of them was pum- 
meled at an .'Verosmilh concert as 
a direct consequence of the 
group's purposefully communi- 
cated image, on stage and on rec- 
ord, of "encouraging violence and 
other unlawful and outrageous 
acts." 

The plaintiffs are asking four 
corporate defendants involved in 
the group's activities to pay a to- 
tal of $.'>..'i million in damages. 

The defendants are group 
members Tom Hamilton, Hrad 
Whilford, Steven Tyler, Joe Per 
ry, and Joey Kramer, fornnng the 
entity known as Aerosmith Pro- 
ductions; promoter Ron Uelsener 
Enterprises: Control Data Corp., 
owner of Ticketron; and Warner 
Bros. Records. 

According to the complaint, 
I,ynda and Vincent Matarnzzo 
purchased tickets to an Aero- 
smith concert at New York's 
Madison Square Garden on April 
S. While they admit they bought 
the tickets because they were "in- 
terested in [Aerosmith'sl music," 
they note in the complaint that 



the group also "sought to and did 
attract people" the couple refer to 
as "crazies." 

it was one of those "crazies," 
the couple claim, who broke Lyn- 
da Matarazzo's nose in several 
places, knocked her down, and 
rendered her unconscious, so that 
she required hospitalization and 
surgery. 

Ttie incident allegedly took 
place when the couple attempted 
to return to their seats after gel- 
ling refreshments while the 
group was performing. 

Warner Bros. Records appears 
to be part of the action because of 
Aerosmith's album on the 
Warner-affiliated Geffen label, 
"Done With Mirrors," which con- 
tains the song "My Fist In Your 
Face." 

The suit charges, "In this song, 
a male singer threatens a woman 
with assault, battery, and serious 
bodily injury. He conveys this by 
among other things singing or 
shouting a number of times the 
words 'My fist, your face for 
sure,' thereby encouraging men 
lo punch women in the face. " 

IRV I.ICIITMAN 



IHCA RECORDS ANSWERS SUGAR HILL'S suit 
(Riilboard, Nov. 2!)) by charging that the Jo* Robin- 
son-owned operation is attempting to cover up its own 
"massive fraud and material breaches in its dealings 
with MCA." Along with a terse statement expressing 
"outrage (at) the news that Sugar Hill is accusing [us] 
of violating the RICO Act," MCA released copies of a 
Nov. 11 letter from senior vice president of business 
and legal affairs Zac h Horowitz to Sugar Hill's attor- 
ney charging Robinson and the label with trying to re- 
nege on an agreement to repay loans made to them by 
MCA. According to the letter, Robinson and Sugar Hill 
attempted to interfere with payments due MCA as suc- 
cessor to a previous Sugar Hill licensing arrangement 
with Vogue Records of France. In his initial suit, Robin- 
son said Sugar Hill received over $1 million in loans 
from MCA as part of a deal for the Chess catalog. MCA 
now says it will "vigorously defend against this frivo- 
lous lawsuit and aggressively pursue its legitimate 
claims against Sugar Hill." Sugar Hill's multimillion- 
dollar suit charged MCA Records with conspiring with 
reputed mobster Salvaturc Pisello lo financially weak- 
en the New Jersey-based label to get a lower sale price 
on Chess. 

RiAA EXECS TO D.C.: Six staffers of the New York- 
biised label trade group have opted to join new presi- 
dent Jay Berman in Washington, D.C., where RIAA 
will officially relocate late in the spring. They include 
Joel Schoenfeld, director of antipiracy and general 
counsel; Ken GicI, deputy director of antipiracy opera- 
tions; Neil Edclson, an attorney; Trish Heimers, direc- 
tor of public relations, and her assistant, Tanya Black- 
wood; and Shelley Chernin, controller. Still undecided 
is Jim Fishel, vice president and executive director. 
Also, 10 secretarial and other support posts will be 
filled in Washington. 
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OT RADIO FLASHES: In a surprise move, Charlie 
Kendall resigned Nov. 2h as PD of album rocker 
WNEW-FM New York. At presslime, Kendall was not 
available for comment, but station VP/GM Mike Ka- 
koyiannis said, "Charlie added a lot of innovations to 
this station, and he wanted to pursue some outside in- 
terests. That was kind of a private understiinding be- 
tween us." The search for Kendall's replacement will be 
"extensive," says the VP/GM . . . Nick Kerrara takes 
the PD post at Gannett's KSDO-FM San Diego, leaving 
the proKraniming post at EZ Communication's top 40 
WBZZ Pittsburgh. The prime San Diego slot had been 
ofTereti lo Mike Schaefer, former assistant PD at Gan- 
nett's KIIS Los Angeles. (See Vox Jox, page 1.5) . . . 
KFRC San Francisco morning man Dr. Don Rose was 
fired Nov. 21 after 13 high-profile years with the RKO 
outlet, which dropped hits for big band/nostalgia earli- 
er this year. According to KFRC PD Dave Sholin, Rose 
was let go with one month remaining on his contract be- 
cause he was "already pursuing other things." Rose 
was paid a reported 15150,000 to leave his post. Bay-area 
veteran Carter B. Smith takes over the shift. 

Farm aid hi may take place Sept 27 at Memorial 
Stadium at the Univ. of Nebraska in Lincoln. Willie 
Nelson, who has helped raise some .$9 million lo help 
farmers in financial trouble, expects the event lo be on 
the Nashville Network, the cable service that carried 
the first Farm Aid, which. Nelson admits, did better 
than the second event 

The PALACF. was the PI^CE to be in L.A. Nov. 
21 as EMI's Jason & the Scorchers and Elektra's 
(■enrgia Satellites revved up a crow<i heavily peopled 
with label types and video pros who slipped away from 
the action at the Eighth Annual Billboard Video Mu- 
sic Conference (see stories, pages 1 and 3) . . . Among 
the many repeal attendees at the video music confab 
was Spike, a scene-stealing Celebes monkey that stars 
in the kid vid production "Chucko's Hap-Hap-Happy 
Birthday" with children's entertainer Robin Dia- 
mondz. The tape Ls available from Vide-U Productions 
. . . Four Tops' great I.*vi Stubbs is featured as the 
voice of the man-ealing plant in Geffen's upcoming film 
remake of "Little Shop Of Horrors." The cast also in- 
cludes Rick Moranis and John Candy, with Sieve Mar- 
tin in the masochist's role originated by Jack Nichol- 
son. Geffen will promote its soundtrack album with a 
comedy single due this month. 

Fashion PLATES: The Dec. 13 AMC Cancer benefit 
dinner in honor of RCA/Ariola chief Elliot Goldman 



has a novel touch, which explains why it s l>eing held ai 
the 66th Street Armory in New York. Industry figures, 
including Goldman, will take part in a fashion show of. 
fering designs by Armani. Valentino. Missoni, Perry 
Ellis, and Calvin Klein. Besides Goldman, the male 
fashions on display will be worn by Bob Pittman, Dick 
Asher, Gil Friesen, Miles Copeland, Richard Perry, 
Bruce Lundvall. Stan Gortikov, Leon Huff. Harold 
Childs, and Billboard's Sam Holdsworth, among oth- 
ers. Female fashions will be worn by Martha Quinn, 
Claire Stevens, Sheryl Washington, and Barbara 
Howar, among others. 

The search for missing children is being 
aided by a new label. Family Productions, based in At- 
lanta. Income from a series of educational albums, de- 
vised by child educator Jo Ann Currier, will partly aid 
Child Keyppcrs' Inlernalional, a nonprofit organiza- 
tion of which Currier is president. Veteran music man 
Norm Rubin is general manager. Rubin, who'll spend 
most of the week in Atlanta while still maintaining resi- 
dence in New York, is currently lining up indie distribu- 
tors and direct sales links. 

Phone line: Veteran saxophonist James Moody, 

whose "Something Special" album on RCA's Novus la- 
bel is his first studio recording in 10 years, received 
friendly advice from a guest at a luncheon in his honor 
at RCA's HQ in New York last week, lo the effect that 
he ought to give his close friend Bill Cosby a call to help 
get him a shot on the Johnny Carson Show. Replied 
Moody, "The only reason 1 have Bill's number is be- 
cause he knows I won't call him." 

Hoping to stick out in a crowd: mca musIc 

Entertainment Group is venturing into the crowded 
national radio programming field via the just-formed 
MCA Radio Syndication. Headed by former Radio & 
Records co-president Bob Kardashian, the operation is 
expected to offer programs for various formats, with 
the first offerings to be announced within the month. 
The division will be based at MCA's Universal City, 
Calif., headquarters. 

Another air traffic reporter was killed Nov. 25 
when Nancy McCormick died in a helicopter crash re- 
porting for WKRC Cincinnati. The craft took off for the 
morning report in dense fog and was found scattered in 
pieces at the California Nature Preserve. Pilot Dan 
Gould was also killed. 

Metal might on video: two Mldwesl-based 
chains report monster sales for the new longform video 
by heavy metal act Motley Crue, released on the fledg- 
ling Elektra Enterlainmenl label. Joe Brcssi, senior 
VP for 191-slore Camelol Music, and Hank Lawhead, 
video director for 75-slore National Record Mart, both 
say the title has been flying out the door at a pace much 
faster than anticipated ... If you're looking to pinch 
pennies on your National Assn. of Recording Mer- 
chandisers convention junket, the trade group's execu- 
tive vice president Mickey Granberg notes thai the ho- 
tel next door to the Fontainebleau Hilton resort has a 
cheaper rent. As noted in the registration pamphlet, the 
rale at the neighboring Eden Roc hotel is some $50 less 
per night Some NARM members are complaining that 
the Fontainebleau's rates seem high for the Miami mar- 
ket .. . Speaking of NARM, Thanksgiving week was 
moving van time for that organization and sister group 
the Video Software Dealers Assn. As noted earlier in 
Track, those staffs are relocating from Cherry Hill, 
N.J., to quarters in nearby Marlton. If all went accord- 
ing lo plan, both associations should be in their new 
home by the time you read this . . . Glenn A. Baker, 
Billboard's Australian correspondent, is the author of a 
new tome, "Monkeemania: The True Story Of The Mon- 
kees." which Si. Martin's Press will publish Dec. 20 
($10.95). Glenn also wrote a story in this week's issue on 
Ellon John's tour Down Under (see Update page). 

Bmi REPS stage a music industry symposium Dec. 9 
at the Hyatt Regency in Austin in which a panel will dis- 
cuss topics ranging from the creation of recordings to 
their exposure at retail. Panelists will include Epic/ 
Portrait's Patrick Clifford, CBS Records' Larry 
Hamby, Chappell/lntersong's Ira Jaffe, PolyGram's 
Bob Skoro, Entertainment World/CBS Songs' Donna 
Young, indie producer Terry Manny, and writer Har- 
lan Howard. Edllol Uy IKV liciit.man 
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instant Recognition. 




